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Uluslararasi Ticaret ve i§letmecilik Bolumii Ogrencilerinin 
Boliim Se9melerindeki Universite Faktorleri ve Ki§isel 
Nedenler: (^an Uygulamali Bilimler Yiiksekokulu Ornegi 


Dr. Ogr. Uyesi Emrah TOKGOZ 

(J^anakkale Onsekiz Mart Universitesi 
(J]an Uygulamali Bilimler Yiiksekokulu 
Uluslararasi Ticaret ve I^letmecilik Boliimii 
(emrahtokgoz@comu.edu.tr) 

Ozet 

Giiniimuz diinyasmda rekabet her alanda oldugu gibi yiiksekogretim alamnda 
da devam etmektedir. Rekabette avantaj saglamak i^in iiniversitelerin, mii^terisi 
olan ogrencilerin boliim se^imlerindeki universite faktorlerini ve ki^isel nedenleri 
bilmeleri yararli olabilir. Ara^tirmanm amaci, ((Ian Uygulamali Bibmler Yiiksekokulu, 
Uluslararasi Ticaret ve I^letmecilik Boliimii ogrencilerinin, boliim se^melerindeki 
universite faktorleri ve ki^isel nedenlerinin onem siralamasim belirleyerek, de- 
mografik degi^kenler a^ismdan fark olup olmadigim ortaya koymaktir. Ara^tirma 
evrenini, 2017-2018 ogretim yib giiz doneminde, boliimii kazanarakkayit yaptiran 
44 ogrenci olu^turmaktadir. Sonu^lara gore ogrencilerin, universite tercihinde en 
fazla dikkate aldiklari faktorler sirasiyla; (1) ogrencilere sunulan egitim ve sosyal 
imkanlar, (2) akademik saygmbk, (3) universite hakkmda bilgi edinme kaynaklari, 
(4) ekonomik gostergeler, (5) cografi konum ve (6) kampiis olanaklari ^eklinde 
isimlendirilen alti faktorden olu^maktadir. Universite faktorlerinin demografik 
a^idan fark olu^turmadigi anla^ilmi^tir. Ogrencilerin boliim se^melerinde etkili 
olan, on alti ki^isel nedenin siralamasma bakildigmda ilk iiq; sirada; (1) iyi bir 
kazan^ saglayabilecegini dii^iinmek, (2) meslekte yiikselme olanaklarmm fazla 
olmasi ve (3) gelecekle ilgili amaqilarma uygun olmasi yer almaktadir. Ayrica, 
ogrencilerin universite se^imindeki faktorler ve ki^isel nedenleri arasmdaki ili^ki 
korelasyon analizi ile incelenmi^tir. Sonu^lara gore, on alti ki^isel nedenden on bir 
tanesinin iiniversitenin akademik saygmbk faktoriiyle anlamli ve olumlu yonde 
ili^ki iqnde oldugu, diger faktorlerin; imkan, bilgi, konum, ekonomi ve kampiis 
^eklinde siralandigi anla^ilmi^tir. 

Anahtar Kelimeler: Universite Faktorleri, Boliim Se^imi, Ki^isel Nedenler, 
Uluslararasi Ticaret ve I^letmecilik Boliimii. 

JEL Kod: A22,121 
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University Factors and Personal Causes in Program Selection of Students in 
the Department of International Trade and Business: Case of (J^an Applied 

Science School 

Abstract 

In today’s world, competition is continuing in the field of higher education 
as it is in every other area. In order to gain a competitive advantage, it may be 
beneficial for universities to know that the university factors and personal causes 
for the departmental selection of students. The aim of the research is to determine 
the importance of the university factors and personal causes in the department 
of (Jlan Applied Science College, International Trade and Business students and 
to reveal differences of demographic factors. The research universe is the 44 stu¬ 
dents enrolled in the fall semester of 2017-2018. As a result of the study, it was 
determined that the factors mostly considered for university choice by students 
are (1) educational and social facilities offered to students, (2) academic reputation, 
(3) sources that information is taken about university, (4) economic indicators, (5) 
geographical location of university and (6) campus facilities. The first three ranks 
of the sixteen personal causes that are effective in the student’s program selection 
are (1) thinking of making a good income, (2) more opportunities for promotion 
in the profession and (3) fit for future purposes. Further the correlations between 
the university factors and the personal causes of the students were examined by 
a correlation analysis. According to the results, there are significant and positive 
correlations between university academic reputation factor and eleven personal 
causes, and the other variables are facilities, information, location, economy and 
campus respectively. 

Keywords: University Factors, Program Selection, Personal Causes, Interna¬ 
tional Trade and Business Program. 

JEL Codes: A22,121 

1. Giri^ 

Giiniimuz diinyasmda rekabet her alanda oldugu gibi yiiksekogretim alanmda 
da kiireselle^meye devam etmektedir. S6z konusu rekabet ulusal, uluslararasi, devlet 
veya vakif iiniversiteleri i^in ayni derecede hissedilmektedir. Boyle bir ^evrede, 
iiniversiteler siirekli olarak kendilerini egitsel ve yonetsel a^idan yenileme ^abasi 
i^ine girmi^tir (Ekinci ve Burgaz, 2007:120). Bu noktada yiiksekogretim kurum- 
lari, performanslarim ol^mek ve beklentileri yerine getirebilmek i^in mii^terisi 
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olan ogrencilerin boliim se^imlerindeki iiniversite faktorlerini ve ki^isel nedenleri 
bilmek zorundadir. Bu konularda yapilacak ara^tirmalarin bulgulari, iiniversite- 
lerin kendilerine amaq;, hedef, misyon veya vizyon belirlemede oneriler verebilir. 

Yuksekogretime ba^layacak ogrenciler iqiin boliim ve iiniversite se^mek kolay 
bir siire^ degildir. Bu iki seqmi etkileyen oldukqia fazla faktorden soz edilebilir. S6z 
konusu faktorler i^erisinde en temel olanlardan birincisi ki^isel nedenler digeri ise 
iiniversiteyle ilgili ozellikler olarak gruplandirmak miimkiin olabilir. Ya^adigimiz 
diinya hizla degi^mektedir. Ogrenciler kendilerini bu degi^ime ayak uydurmak 
zorunda hissettiklerinden, ki^isel geli^imlerini saglayabilecek egitim-ogretim sii- 
re^lerinden yararlanmak istemektedir (Deniz, 2001:1). 

Yiiksekogretimde boliim se^imi, ogrenciler i^in meslek se^imi anlamma da 
gelmektedir. Sahip olduklari meslekleriyle hayatlari boyunca bir kazan^ elde edecek 
ve elde ettikleri bu kazan^lar ^er^evesinde ya^amlarmi siirdiireceklerdir. Se^ilen 
meslek, ki^ilerin kendilerini ifade etme yolu olarak algilamrken, ayni zamanda 
hayatlarmda uzun zaman alacagmdan, ya^am boyu verilen en onemli kararlardan 
birisi olarak da ifade edilebilir. Alanyazmda, meslek se^imini etkileyen faktorler 
incelendiginde, onem siralari degi^se de, sonu^larm birbiriyle benzerlik gosterdigi 
anla^ilmaktadir (Koroglu, 2014:140). Giiniimiizde meslek se^iminin giderek onem 
kazanmasi, meslek se^imini belirleyen faktbrlerin de giderek onem kazanma- 
sma neden olmaktadir (Korkut-Owen vd., 2012:135). Nispeten yeni sayilabilecek 
uluslararasi ticaret ve i^letmecilik boliimiinii tercih eden ogrencilerin, iiniversite 
tercihlerini yaparken hangi faktorleri goz oniine aldiklari ve ki^isel nedenlerinin 
neler oldugunu bilmek onem kazanmaktadir. 

Ara^tirmanm amaci, (^an Uygulamali Bilimler Yiiksekokulu, Uluslararasi 
Ticaret ve I^letmecilik Boliimii ogrencilerinin, boliim se^melerindeki iiniversite 
faktorleri ve ki^isel nedenlerinin onem siralamasim belirleyerek; cinsiyetleri, 
mezun olduklari lisenin tiirii, anne ve babalarmm egitim seviyeleri, ailelerinin 
gelirleri ve geldikleri cografi bolge gibi demografik degi^kenler a^ismdan fark 
olup olmadigim ortaya koymaktir. 

2. Kavramsal (Jler^eve 

2.1. Ogrencilerin Boliim Se^melerindeki iiniversite Faktorleri 

Universite se^imini etkileyen faktorler genel olarak; ya^i, itibari, rekabet giicii, 
markasi, personelin kalitesi, egitim ve ogretim kalitesi ve ^e^itliligi, i§ ve egitimi 
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birle^tirme olasiliklari, yabanci iiniversitelerle degi^im programlari, bilimsel ara§- 
tirmalarinin kalitesi, ^e^itlilik, yenilik^i yonetim anlayi^i veya yurtdi^ina kredi 
transfer! olanaklari ^eklinde siralanabilir (Tavares vd., 2008; Pampaloni, 2010; 
Maniu ve Maniu, 2014). Alanyazinda, ogrencilerin iiniversite se^im kararlarini 
etkileyebilecek ekonomik, sosyolojik, karma ve pazarlama yakla^imlariyla ince- 
lendigi gibi bu siire^te etkili oldugu du^iinulen 90 k farkli faktorlerin de ara^tirma 
konusu olarak ele almdigi goriilmektedir (Aydin, 2015). 

Ogrencilerin iiniversite tercihlerinde dikkate aldiklan konulardan birisi egi- 
tim ve sosyal imkanlardir (Soutar ve Turner, 2002). Bu imkanlar, iiniversitenin 
mezunlarma kariyer merkezleri yardimiyla okul iq;! veya di^inda i§ bulmasi, ulus- 
lararasi ge^erli diploma eki aimak, ogrenimleri boyunca staj imkani saglamasi 
veya yurtdi^mdan ogrenci degi^imi ^eklinde siralanabilir. Diger bir iiniversite 
faktorii akademik saygmliktir. Ogrencilerin akademik hizmetlerden beklentilerinin 
her zaman yiiksek oldugu yapilan ara^tirmalarla ortaya konulmu^tur (Ekinci ve 
Burgaz, 2007). Ozellikle koklii ve oturmu? bir egitim sistemi olan iiniversitelerin 
ogretim kalitesi, markasi veya toplum i^indeki olumlu imaji akademik saygmligi 
da beraberinde getirmektedir. Akademik olarak saygm iiniversiteden mezun olan 
ogrenciler i§ bulma konusunda da ba^arili olabilmektedir (Ancheh, Krishnan ve 
Nurtjahja, 2007). iiniversite hakkmda bilgi edinme kaynaklari da se^imi etki- 
leyen faktorler arasmda sayilabilir. Moogan ve Baron (2003) ara^tirmalarmda 
ogrencilerin tercih edecekleri iiniversiteler hakkmda bilgiyi arkada^lari, aileleri 
veya okullarmdaki dani^manlari gibi qie^itli kaynaklardan edindiklerini ortaya 
koymu^lardir. Sozii edilen sosyal gruplardan elde edilen bilgilerin sinirli veya eksik 
olabilecegi unutulmamalidir. Bu nedenle, iiniversiteler hakkmda bilgi edinmenin 
en iyi ve en dogru yolu, internet adreslerini kullanmaktir (Briggs ve Wilson, 2007). 

Tiim diinyada oldugu gibi iilkemizde de ekonomik gostergelerin iiniversite 
se^iminde onemli bir faktor oldugu dii^uniilebilir. Ekonomik ko^ullar faktoriinii 
degerlendirirken sadece iiniversitede okumak iqiin verilen harq; ve aidatlar dii^ii- 
niilmemeli. Ula^im ve barmma gibi gider kalemleri, ozellikle biiyiik ve turistik 
^ehirlerde olduk^a maliyetli olabilir (Ming, 2010). Egitim ve sosyal imkanlar veya 
ekonomik gostergeler gibi iiniversite se^imini etkileyen qie^itli faktorleri ara§- 
tirma konusu yapan ara^tirmacilar, cografi konumun da belirleyici olabilecegini 
ara^tirmalarmda ortaya koymu^tur (Soutar ve Turner, 2002; Moogan ve Baron, 
2003; Briggs ve Wilson, 2007; Ming, 2010). Ozellikle iiniversitenin bulundugu 
^ehrin, ogrencinin ailesine yakm veya ayni ^ehirde olmasi, mezuniyet sonrasi 
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ayni ^ehirde i? imkani veya ^ehrin ya^anilir oldugunu du^iinmek gibi konular 
cografi konum faktorii altinda incelenebilir. Ara^tirmada incelenecek son iini- 
versite faktorii kampiis olanaklandir. Kampiis olanaklari denilince genellikle; 
kiitiiphaneler, binalar, eglence ve spor merkezleri, kantin, yurt, pansiyon, §ehre 
yakinlik, bili^im teknolojilerinin varligi veya giivenlik gibi konular gelmektedir 
(Soutar ve Turner, 2002). 

2.2. Ogrencilerin Boliim Se^melerindeki Ki^isel Nedenler 

Ogrenciler boliimlerini se^erken mesleklerini de se^mektedir. Tiirk Dil Kuru- 
muna gore meslek, “belli bir egitim ile kazanilan sistemli bilgi ve becerilere dayali, 
insanlara yararli mal iiretmek, hizmet vermek ve kar^iliginda para kazanmak i^in 
yapilan, kurallari belirlenmi^ i^” (TDK, internet Eri^imi) ^eklinde tanimlanmi^tir. 
Ge^en yillar iqiinde, teknolojinin geli^mesiyle yeni meslekler ortaya qiikmaya ba^la- 
mi^tir. Bu durum beraberinde uzman i^gorenler gerektirmekte ve iiniversitelerde 
yeni boliimlerin a^ilmasina olan ihtiyacm da ortaya ^ikmasina neden olmaktadir. 
Bu nedenle, ogrencilerin boliim se^melerini etkileyen ki^isel faktorlerin iizerinde 
durulmasi giderek onem kazanmaktadir. Ulkemizde bu konuda yapilan ara^tir- 
malar kronolojik olarak a^agidaki ^ekilde siralanabilir. 

Arslan (2002) iiniversite ogrencileri iizerinde yaptigi ara^tirmada; meslek 
se^iminde, kar elde etme, bagimsiz ^ali^ma ve ki^isel tatminin en onemli ii^ faktor 
oldugunu, diger taraftan cinsiyetin meslek se^iminde onemli bir faktor olmadigi 
ortaya koymu^tur. Ayik, Ozdemir ve Yavuz (2007) ara^tirmalarmda, iiniversite 
ogrencilerinin geldikleri Use tiiriiniin kazanilan fakiilte ile ili^kisi iizerine yaptigi 
ara^tirmada; fen lisesi mezunlarmm di§, tip ve eczacilik fakiiltelerinde yogunla?- 
tigi, genel Use mezunlarmm ise fen-edebiyat, egitim ve iktisadi ve idari bilimler 
fakiiltelerinde yogunla^tiklarmi ve meslek lisesi mezunlarmm ziraat fakiiltesinde 
yogunla^tigmi belirlemi^tir. Din^ (2008), Karadeniz Bolgesinde Meslek Yiiksek 
Okullari iizerinde yaptigi ara^tirmada, ogrencilerin meslek se^imlerinde; yiiksek 
kazan^, kariyer, bilgi ve beceri, tecriibe ve sosyal statii beklentilerinin oldugunu 
ortaya koymu^tur. Ara^tirmada ayrica, aile ve egitim qievresinin meslek seqminde 
etkili olmadigi sonucuna varilmi^tir. Sarikaya ve Khorshid (2009) ara^tirmalarmda 
ogrencilerin, aldiklari puanin, puan tiiriiniin, tercih sirasmm, aile egitimlerinin 
veya meslegin ozelliklerinin boliim se^iminde etkili faktorler oldugunu ortaya 
koymu^tur. Ba^kalarmm onerileri veya umutsuzluk ya^ayan ogrencilerin boliim- 
lerini en son siralardan tercih ettikleri belirlenmi^tir. Tunq:, Akansel ve Ozdemir 
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(2010) ara^tirmalarinda, cinsiyet ile bolum se^imi arasinda anlamli bir farkliligin 
olmadigini ortaya koymu^lardir. 

Ozsoy vd. (2010) ogretmen adaylannin meslek olarak ogretmenligi se^mesini 
etkileyen faktorleri sirasiyla; bilin^, giivence ve idealler olarak belirlemi^tir. Ta- 
taroglu, Ozgen ve Alkan (2011) matematik ogretmenligi adaylannin boliimlerini 
se^erken, ilgi ve sevginin veya ogretmenligi en uygun meslek olarak dii^iinmeleri- 
nin neden oldugunu ortaya koymu^tur. Korkut-Owen (2012) yaptigi ara^tirmada; 
ogrencilerin okudugu boliimii se^me nedenlerinin, boliime duyulan ilgi, puanin 
bu boliime yetmesi, ki^ilik ozellikleri ve i§ bulma olasiligi gibi ki^isel nedenlerin 
yer aldigim ortaya koymu^tur. Ayrica ara^tirmada sosyal ve ?ans faktorleri en 
dii^iik nedeler olarak siralanmaktadir. Erol, Yergin ve Mercan (2012) iki farkli 
fakiiltede ogrenim goren ogrenciler iizerinde yaptiklari ara^tirmada, boliimlerin 
tercih edilme nedenleri arasinda en yiiksek ortalamanm “isteyerek tercih ettim” 
se^enegine ait oldugunu belirlemi^lerdir. Akbayir (2013) yaptigi ara^tirmada; kiz 
^ocuklarmm anaokulu ogretmenligini tercih ettiklerini ortaya koymu^tur. Genel 
olarak ogretmenlik meslegini se^en ogrencilerin ailelerinin egitim seviyelerinin 
dii^iik ve gelir seviyelerinin orta oldugunu belirlemi^tir. (Jlelik ve Uzmez (2014) 
on lisans ogrencileri iizerinde yaptiklari ara^tirmada; yeteneklerine uygun ve i? 
avantajmm yiiksek oldugunu dii^iindukleri boliimleri bilin^li olarak tercih ettik- 
leri sonucuna ula^mi^tir. Koroglu (2014) turizm rehberligi boliimiinde okuyan 
ogrenciler iizerinde yaptigi ara^tirmada, ki^ilik ozellikleriyle meslek se^imleri 
arasinda anlamli bir ili^ki oldugunu ortaya koymu^tur. 

2.3. Uluslararasi Ticaret ve i^letmecilik Boliimu 

Tiirkiye’de vakif ve devlet iiniversitelerinde uluslararasi ticaret ve i^letmecilik 
(veya uluslararasi i^letmecilik ve ticaret) boliimleri bulunmaktadir. Boliimlerin 
devlet iiniversitelere gore dagihmi Tablo I’de verilmi^tir (https://yokatlas.yok.gov. 
tr/). Yillar i^inde soz konusu boliim sayismm giderek ^ogaldigi goriilmektedir. 
Kamu iiniversitesinin isimleri Tablo Tde verilirken, vakif iiniversitelerin isimleri 
reklam olmasi nedeniyle verilmemi^tir. Devlet iiniversitelerinin sayisi toplamda 
8 ’dir. Bunlarm iqiinden 3 tanesinin egitim dili Ingilizce, 5 tanesinin Tiirk^edir 
ve 3 tanesinde ikinci ogretim programi bulunmaktadir. 

Uluslararasi ticaret ve i^letmecilik boliimii bulunan vakif iiniversitelerinin 
sayisi 14 olarak belirlenmi^tir. Devlet iiniversitelerinden farkh olarak, vakif iini¬ 
versitelerinde; % 25, % 50, tarn burslu, egitim dili Tiirk^e ve ingilizce olmak iizere 
farkh se^eneklerde boliimlerin oldugu goriilmektedir. 
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Table 1. Uluslararasi Ticaret ve i^letmecilik Bdlumu Devlet Universiteleri 


Universite Adi 

N. O. 

1.0. 

EDT 

EDi 

1. Adnan Menderes Universitesi (Aydin) 

X 

X 

X 

- 

2. Biilent Ecevit Universitesi (Zonguldak) 

X 

X 

X 

- 

3. Qanakkale Onsekiz Mart Universitesi (Qan) 

X 

- 

X 

- 

4. Sel<;uk Universitesi (Konya) 

X 

X 

X 

- 

5. Ankara Yildirim Beyazit Universitesi 

X 

- 

- 

X 

6. Inonii Universitesi (Malatya) 

X 

- 

- 

X 

7. Dokuz Eyliil Universitesi (Izmir)* 

X 

- 

- 

X 

8. Uludag Universitesi (Bursa)* 

X 

- 

X 

- 

N. 0 .: Normal Ogretim; 1. 0.: Ikinci Ogretim 

EDT: Egitim Dili Tiirk^e; EDl: Egitim Dili Ingilizce 

* Boliimun adi “Uluslararasi IdetmecUik ve Ticaret” 






Kaynak: 2017 OSYM Merkezi Yerle^tirmeyle Ogrenci Alan Yuksekogretim Lisans Programlari 


3. Yontem 

Ara^tirma evrenini, 2017-2018 ogretim yili giiz doneminde, (^an Uygulamali 
Bilimler Yiiksekokulu, Uluslararasi Ticaret ve I^letmecilik Bolumiinu kazanarak 
kayit yaptiran ogrenciler olu^turmaktadir. Ara^tirma kapsaminda hedef evre- 
nin tumiine ula^ilmasi ama^landigindan, tam sayim ornekleme yontemi tercih 
edilmi^tir (Kozak, 2015:116). Alanyazmdan yararlanarak, Akar (2012) tarafin- 
dan olu^turulmu^, ge^erliligi ve giivenirligi kanitlanmi^, alti boyutlu iiniversite 
se^im ol^egi ve Korkut-Owen ve digerleri (2012) tarafindan geli^tirilen, on alti 
farkli ki^isel faktorden olu^an anketlerden yararlanilarak, boliime kayit olan 44 
ogrenciden veriler toplanmi^tir. 

4. Ara^tirma Bulgulari 

Tablo 2’de goriildiigii gibi katilimcilarin, % 57’si erkek, % 52’si Anadolu li- 
sesi mezunu, % 60’inin babasi ilkogretim mezunu, % 87’sinin annesi ilkogretim 
mezunu, % 36’sinin ailesinin aylikgeliri 2001-3000 TL arasmda, % 59’u Marmara 
bolgesinden gelmi^tir, % 82’si ozel yurt/pansiyonda kalmakta ve % 33’u bolumii 
1 . siradan tercih etmi^tir. 
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Table 2. Katilimcilarin Demografik Ozelliklerinin Dagilimi (N=44) 


Demografik 

OzellUder 

Frekans 

Ytizde % 

Demografik 

OzellUder 

Frekans 

Ytizde 

% 

Mezun Olunan 
Lise 



Cinsiyef 



Genel 

6 

% 14 

Erkek 

25 

%57 

Meslek 

15 

%34 

Kadin 

19 

%43 

Anadolu 

23 

%52 

Anne Egifim 
Diizeyi 



Baba Egitim 
Diizeyi 



ilkogretim 

38 

%87 

ilkogretim 

26 

%60 

Lise 

4 

%9 

Lise 

14 

%33 

On Lisans 

1 

%2 

On Lisans 

1 

%2 

Lisans 

1 

%2 

Lisans 

2 

%3 

Geldiginiz 
Cografi Bolge 



Lisansiistii 

1 

%2 

Marmara 

26 

%59 

Ailenizin Aylik 
Geliri 



Ege 

10 

%23 

lOOOTLden az 

3 

%6 

Karadeniz 

2 

%5 

1001-2000TL 

14 

%30 

1<; Anadolu 

6 

% 13 

2001-3000TL 

17 

%36 




3001-4000TL 

4 

%8 




4001-5000TL 

3 

%5 

Boliim Tercih 
Siralamasi 



5001-6000TL 

1 

%2 

1. sirada 

14 

%33 

600ITL iistii 

7 

% 13 

2. sirada 

8 

% 19 

ikamet EdUen 
Yer 



3. sirada 

8 

% 19 

Ogrenci Evi 

4 

%9 

4. sirada 

2 

%3 

AUe Yaninda 

4 

%9 

5. sirada 

2 

%3 

Ozel Yurt/ 
Pansiyon 

36 

%82 

6 ve daha 
yukarida 

10 

%23 


Ogrencilerin iiniversite se^imlerinde etkili olan nedenlerle ilgili ifadelere 
verdikleri puanlann betimleyici istatistikleri Table 3’de verilmi^tir. 
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Table 3. Ogrencilerin Universite Se^imlerinde Etkili Olan Nedenlerle Ilgili 
ifadelere Verdikleri Puanlarin Betimleyici Istatistikleri 



ifadeler 

Ortalama* 

Standart 

Sapma 

SAYGINLIK 

1- Universitenin ogretim kalitesi tercihimde etkili olmu^tur. 

3,50 

1,87 

2- Universitenin marka olarak ismi tercihimde etkili olmu^tur. 

4,40 

2,04 

3- Toplumda algilanan akademik saygmligi tercihimde etkili 
olmu^tur. 

4,02 

2,12 

4- Universitenin mezunlarmm i? hulma imkanlari tercihimde 
etkili olmu^tur. 

3,84 

2,01 

KONUM 

1- Universitenin ailemin ikametgahma yakmligi tercihimde 
etkili olmu^tur. 

2,61 

2,08 

2- Universitenin bulundugu ^ehirden ailemin ikametgahma 
ula^im imkanlari tercihimde etkili olmu^tur. 

3,04 

2,14 

3- Universitenin bulundugu kentte mezuniyet sonrasi i? 
olanaklarmm ^:ok olmasi tercihimde etkili olmu^tur. 

3,09 

2,00 

4- Universitenin bulundugu kentin ya^amlir oldugunu 
du^iinmem tercihimde etkili olmu^tur. 

3,22 

2,07 

KAMPUS 

1- Universite kampiisunun fiziksel olanaklari (bina, kiitiiphane, 
kantin vb.. tercihimde etkili olmu^tur) 

2,72 

1,59 

2- Universite kampiisunun sosyal olanaklari (eglence, spor 
vb..) tercihimde etkili olmu^tur. 

2,45 

1,53 

3- Universite kampusii i^:inde yurt, pansiyon vb. barmma 
olanaklarmm bulunmasi tercihimde etkili olmu^tur 

2,00 

1,34 

4- Universite kampiisunun giivenli olmasi tercihimde etkili 
olmu^tur. 

3,04 

1,76 

5- Kampiisiiniin §ehir merkezine yakmligi tercihimde etkili 
olmu^tur. 

2,13 

1,57 

iMKAN 

1- Universitenin kariyer merkezi araciligiyla mezunlarma i? 
bulmada yardimci olmasi tercihimde etkili olmu^tur. 

3,54 

1,79 

2- Universitenin mezunlarma uluslararasi ge^erliligi olan 
diploma eki vermesi tercihimde etkili olmu^tur. 

4,59 

1,74 

3- Universitenin ogrencilere staj imkani saglamasi tercihimde 
etkili olmu^tur 

4,43 

1,80 

4- Universitenin yurtdi^mdaki iiniversitelerle ogrenci degi^imi 
programlarmm bulunmasi tercihimde etkili olmu^tur. 

4,27 

2,08 
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BiLGi 

1- Arkadadarimin tavsiyeleri tercihimde etkili olmu^tur 

2,59 

1,89 

2- Lise veya dershanedeki ogretmenlerimin telkin ve tavsiyeleri 
tercihimde etkili olmu^tur 

3,29 

2,13 

3- Ailemin tavsiye ve telkinleri tercihimde etkili olmu^tur. 

3,88 

1,89 

4- Universite hakkmda dergi, gazete veya internette okudugum 
bilgiler tercihimde etkili olmu^tur 

3,63 

2,05 

5- Universitenin web sayfasmdan edindigim bilgiler tercihimde 
etkili olmu^tur. 

3,86 

2,07 

EKONOMi 

1- Universitenin bulundugu kentte ev kiralarmm ucuz olmasi 
tercihimde etkili olmu^tur. 

3,04 

1,90 

2- Universitenin burs, yemek gibi ekonomik yardim saglamasi 
tercihimde etkili olmu^tur. 

3,22 

1,95 

3- Universitenin bulundugu kentin ekonomik olarak ucuz 
ya^am ko^ullarma sahip olmasi tercihimde etkili olmu^tur. 

3,31 

2,05 

* Ankette 1-7 arasi likert 6l(;egi kullanilmi^tir. 


Ogrencilerin iiniversite se^imlerinde etkili olan nedenlerle ilgili ifadelere gii- 
venilirlik analizi yapilmi^tir. Analizde, bilgi boyutuna ait 1 ve 2 numaralari ifade- 
ler, bile^ik giivenirlik seviyesi dii^uk olmasi nedeniyle silinmi^tir. Silinen ifadeler 
ol^ekten ^ikarilarak yapilan giivenilirlik analiziyle, Cronbach Alfa katsayisinin 
0,90 ile guvenilirlik sinirlan iqiinde bulundugu goriilmu^tur (Alpar, 2013: 848). 

Ogrencilerin boliim se^melerindeki iiniversite faktorleri ol^eginin yapi ge- 
^erliligi i^in faktor analizi uygulanmi^tir. Yapilan analizde, sayginlik boyutuna 
ait 4 numarali ifade, konum boyutuna ait 4 numarali ifade ve bilgi boyutuna ait 
3 numarali ifade, farli boyutlar altinda toplandigi gerekqiesiyle ^ikarilmi^tir. (^i- 
karilan ifadeler sonrasmda, ol^egin Kaiser-Meyer-Olkin (KMO) katsayisi 0,66 ve 
Barlett Sphericity testi sonucu da anlamlidir (x^=600,634; df= 190; p<0,000). Her 
iki test sonucu ogrencilerin boliim se^melerindeki iiniversite faktorleri ol^eginin 
faktor analizi yapilmaya uygun oldugu goriilmu^tiir. Faktor analizi sonucunda, 
ozdegeri birden biiyiik 6 boyut belirlenmi^tir. Belirlenen boyutlar toplam varyansm 
% 77’sini a^iklamaktadir (Ookluk, §ekercioglu ve Biiyiikoztiirk, 2010: 194-204). 
Ogrencilerin boliim se^melerindeki iiniversite faktorleri ol^egine ili^kin faktor 
analizi sonu^lari Tablo 4’de verilmi^tir. 
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Table 4. Ogrencilerin Bdlum Se^melerindeki Universite Faktorleri Ol^egine 
ili^kin Faktor Analizi Sonu^lari (n=44) 


Faktorler 

Faktor Yukleri 

A(;:iklanan Varyans 

Kampiis 3 

,923 

3,013 

Kampiis 2 

,819 

Kampiis 5 

,642 

Kampiis 1 

,616 

Kampiis 4 

,584 

irnkanS 

,850 

2,794 

imkan2 

,760 

imkanl 

,679 

imkan4 

,656 

SaygmlikS 

,893 

2,684 

Saygmlik2 

,860 

Saygmlikl 

,747 

Konuml 

,911 

2,599 

Konum2 

,835 

Konum3 

,588 

Ekonomi3 

,859 

2,302 

Ekonomil 

,844 

Ekonomi2 

,621 

Bilgi4 

,920 

2,143 

BilgiS 

,876 

Faktor Qikarma Metodu: Temel bile^enler analizi; 

Dondiirme metodu: Varimax 

Kaiser-Meyer-OMn Orneklem YeterlUigi: % 66 

Bartlett’s Kiiresellik Testi i^in Ki-Kare: 600,634; df.: 190; p<0,0001 

Okegin tamami i^in giivenirlik katsayisi: 0,90 

Aijiklanan toplam varyans: % 77,677; 

Okek: 1- Kesinlikle Katilmiyorum 2- Katilmiyorum 3- Kismen Katilmiyorum 4- Ne 
Katiliyorum Ne Katilmiyorum 5- Kismen Katiliyorum 6- Katiliyorum 7- Kesinlikle 
Katiliyorum 
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Faktor analizi sonucunda, ogrencilerin iiniversite se^im faktorlerine ait ortalama 
degerleri biiyukten kii^iige dogru Tablo 5’de verilmi^tir. Uluslararasi ticaret ve 
i^letmecilik boliimune kayit olan ogrencilerin, iiniversite tercihinde en fazla dikkate 
aldiklan faktorler sirasiyla; (1) ogrencilere sunulan egitim ve sosyal imkanlar, (2) 
akademik sayginlik, (3) iiniversite hakkinda bilgi edinme kaynaklari, (4) ekonomik 
gostergeler, (5) cografi konum ve (6) kampiis olanaklari ^eklinde isimlendirilen 
alti faktorden olu^maktadir. 


Tablo 5. iiniversite Se^im Faktorlerine Ait Betimleyici Istatistikler 


Deg4ken 

Ortalama 

Standart Sapma 

Egitim ve Sosyal imkanlar 

4,21 

1,46 

Akademik Sayginlik 

3,97 

1,80 

Bilgi Edinme Kaynaklari 

3,75 

1,96 

Ekonomik Gostergeler 

3,19 

1,66 

Cografi Konum 

2,91 

1,76 

Kampiis Olanaklari 

2,47 

1,25 


Tablo 6. iiniversite Se^im Faktorlerinin Cinsiyete Gore t-testi Sonu^lari 


Cinsiyet 

Sayi 

Ortalama 

Standart Sapma 

t-degeri 

Anlamlilik 

Sayginlik 

Erkek 

25 

3,9200 

1,54344 

,30869 

,038 


Kiz 

19 

4,0526 

2,13514 

,48983 


Konum 

Erkek 

25 

2,7200 

1,65182 

,33036 

,186 


Kiz 

19 

3,1754 

1,92889 

,44252 


Kampiis 

Erkek 

25 

2,4480 

1,20178 

,24036 

,151 


Kiz 

19 

2,5053 

1,35050 

,30983 


Imkan 

Erkek 

25 

4,3100 

1,47246 

,29449 

,773 


Kiz 

19 

4,0789 

1,47444 

,33826 


Bilgi 

Erkek 

25 

3,9200 

1,97210 

,39442 

,820 


Kiz 

19 

3,5263 

1,99634 

,45799 


Ekonomi 

Erkek 

25 

3,0533 

1,70424 

,34085 

,958 


Kiz 

19 

3,3860 

1,63776 

,37573 
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Ogrencilerin iiniversite se^im faktorlerinin cinsiyete gore t-testi sonu^lari Tablo 
6 ’da verilmi^tir. Sonu^lara gore, sadece sayginlik boyutunun cinsiyet a^isindan 
anlamli bir fark oldugu anla^ilmi^tir. Kiz ogrencilerin, se^imlerinde akademik 
sayginligi yiiksek olan iiniversiteyi tercih ettikleri belirlenmi^tir. 

Ogrencilerin iiniversite se^im faktorlerinin diger demografik degi^kenlere 
gore varyans analiz sonu^lari Tablo 7’de verilmi^tir. Demografik degi^kenlere 
gore iiniversite se^im faktorleri aqiismdan anlamli bir fark olmadigi anla^ilmi^tir. 


Tablo 7. iiniversite Se^im Faktorlerinin Diger Demografik Degi^kenlere Gore 
ANOVA Sonu^lari 


Deg4ken 

Faktor 

F-degeri 

Anlamlilik 


Sayginlik 

,706 

,712 


Konum 

1,469 

,195 


Kampiis 

,635 

.773 

Tercih Siralamasi 


Imkan 

1,135 

,367 


Bilgi 

1,798 

,100 


Ekonomi 

1,538 

,170 


Sayginlik 

,588 

,560 


Konum 

,017 

,983 


Kampiis 

,143 

,867 

Mezun Olunan Lise 


Imkan 

,116 

,891 


Bilgi 

,029 

,971 


Ekonomi 

,053 

,949 


Sayginlik 

,945 

,428 


Konum 

,459 

,712 

Anne Egitim Seviyesi 

Kampiis 

1,002 

,402 

Imkan 

,629 

,600 


Bilgi 

,720 

,546 


Ekonomi 

,177 

,911 
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Baba Egitim Seviyesi 

Saygmlik 

Konum 

Kampiis 

Imkan 

BUgi 

Ekonomi 

,300 

,805 

,826 

,936 

,126 

,448 

,876 

,529 

,517 

,453 

,972 

,773 


Saygmlik 

,394 

,878 


Konum 

,438 

,849 

Ailenin Aylik Geliri 

Kampiis 

,317 

,924 

Imkan 

1,020 

,428 


Bilgi 

,528 

,783 


Ekonomi 

,806 

,571 


Saygmlik 

1,516 

,225 


Konum 

1,036 

,387 

Geldigi Cografi Bolge 

Kampiis 

1,249 

,305 

Imkan 

1,636 

,196 


Bilgi 

,468 

,706 


Ekonomi 

2,730 

,056 


Saygmlik 

,759 

,474 


Konum 

,076 

,927 

Ikamet Edilen Yer 

Kampiis 

,318 

,729 


Imkan 

1,186 

,316 


Bilgi 

3,136 

,054 


Ekonomi 

,211 

,811 


Ogrencilerin boliim se^imlerinde etkili olan ki^isel nedenlerle ilgili ifade- 
lere verdikleri puanlann betimleyici istatistikleri Tablo 8’de verilmi^tir. Ki^isel 
nedenlerde en yiiksek iiq; ortalama “iyi bir kazan^ saglayabilecegini du^iinmek”, 
“meslekte yiikselme olanaklannin fazla olmasi” ve “gelecekle ilgili ama^larima 
uygun olmasi” ifadelerinin yer aldigi goriilmektedir. 
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Table 8 Ogrencilerin Boliim Se^imlerinde Etkili Olan Ki^isel Nedenlerle Ilgili 
ifadelere Verdikleri Puanlarin Betimleyici Istatistikleri 


ifadeler 

Ortalama* 

Standart 

Sapma 

KN7. iyi bir kazan^: saglayabilecegini dii^unmem 

5,77 

1,61 

KN13. Meslekte yiikselme olanaklarmm fazla olmasi 

5,70 

1,60 

KN5. Gelecekle ilgili ama^larima uygun olmasi 

5,45 

1,79 

KN12. Alanin kendimi geli^tirmeme olanak tammasi 

5,36 

1,75 

KN8. Prestijli bir meslek olmasi 

5,31 

1,65 

KN4 .15 bulma olanagmm yiiksek olmasi 

5,27 

1,83 

KN2. Universiteye giri? smav puammm bu boliime yetmesi 

4,97 

2,00 

KNl. Meslege olan Ugim 

4,86 

2,01 

KN3. Bu alamn benim ki^ilik ozelliklerime uygun oldugunu 
du^iinmem 

4,77 

1,81 

KN6. Ge^mi^te bu alanda ^lali^an ki^Uerden etkilenmem 

4,75 

2,13 

KNIO. Meslege olan yetenegim 

4,27 

2,11 

KN15. Universitenin popiilerligi 

3,88 

2,13 

KN16. Universite smavma girdigim sene smavm zor olmasi 

3,50 

2,09 

KNll. Cinsiyetime uygun olmasi 

3,45 

2,32 

KN14. Bu ^ehirde ya^amanm cazip gelmesi 

2,90 

1,80 

KN9. Lisedeki alan tercihim 

2,50 

2,17 

* Ankette 1-7 arasi likert olijegi kullanilmi^tir. 
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Table 9. Boliim Se^iminde Universite Faktorleri ve Ki^isel Nedenler Arasindaki 
Korelasyon 


Kifisel 

Nedenler 

Ortalama 

Universite Se^im Faktorleri 

Imkan 

Saygmlik 

BUgi 

Ekonomi 

Konum 

Kampus 

KN7 

5,77 

- 

- 

- 

- 

- 

- 

KN13 

5,70 

- 

,45* 

,47* 

,32* 

,31* 

- 

KN5 

5,45 

,48* 

,43* 

,43* 

,35* 

,34* 

- 

KN12 

5,36 

,41* 

,35* 

,45* 

- 

,38* 

- 

KN8 

5,31 

- 

,33* 

- 

,36* 

- 

- 

KN4 

5,27 

- 

,54* 

- 

,35* 

- 

- 

KN2 

4,97 

- 

- 

- 

- 

- 

,30* 

KNl 

4,86 

,42* 

- 

,34* 

- 

- 

- 

KN3 

4,77 

,32* 

,33* 

,36* 

- 

,31* 

- 

KN6 

4,75 

,59* 

- 

- 

- 

- 

- 

KNIO 

4,27 

,37* 

,40* 

,41* 

- 

- 

- 

KN15 

3,88 

- 

,70* 

- 

- 

- 

,31* 

KN16 

3,50 

- 

,32* 

- 

- 

- 

,36* 

KNll 

3,45 

,41* 

- 

- 

,34* 

,30* 

- 

KN14 

2,90 

- 

,37* 

- 

- 

- 

- 

KN9 

2,50 

- 

,36* 

- 

- 

- 

,31* 

* Korelasyon 

0,01 seviyesinde anlamlidir. 







Ara^tirmada son olarak, Uluslararasi Ticaret ve I^letmecilik Bolumii ogrencileri- 
nin boliim se^melerindeki universite faktorleri ve ki^isel nedenler arasindaki ili^kileri 
incelemek i^in Tablo 9’da goriildugii gibi korelasyon analizi yapilmi^tir. Analiz, 16 
ki^isel neden ve 6 universite faktorii arasmda yapilmi^tir. Sonu^lara gore, 16 ki^isel 
nedenden 11 tanesi, universite se^im faktorlerinden akademik saygmlik boyutuyla 
korelasyon i^indedir. Diger faktorler sirayla; 7 korelasyonla imkan boyutu, 6 korelas- 
yonla bilgi boyutu, 5 korelasyonla ekonomi ve konum boyutu yer alirken son olarak 
da 4 korelasyonla kampiis boyutunun yer aldigi goriilmektedir. 
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5. Sonu^ 

Ara^tirmada, (^an Uygulamali Bilimler Yiiksekokulu, Uluslararasi Ticaret ve 
i^letmecilik Boliimu ogrencilerinin, boliim se^melerindeki iiniversite faktorleri ve 
ki^isel nedenlerinin onem siralamasini belirleyerek; cinsiyetleri, mezun olduklari 
lisenin tiirii, anne ve babalannin egitim seviyeleri, ailelerinin gelirleri ve geldikleri 
cografi bolge gibi demografik degi^kenler a^isindan fark olup olmadigini ortaya 
koyulmaya ^ali^ilmi^tir. 

Uluslararasi Ticaret ve I^letmecilik Bolumiine kayit olan ogrencilerin, iiniver- 
site tercihinde en fazla dikkate aldiklari faktorler sirasiyla; (1) ogrencilere sunulan 
egitim ve sosyal imkanlar, (2) akademik saygmlik, (3) iiniversite hakkmda bilgi 
edinme kaynaklari, (4) ekonomik gostergeler, (5) cografi konum ve (6) kampiis 
olanaklari ^eklinde isimlendirilen alti faktorden olu^tugu anla^ilmi^tir. 

Ogrencilerin, iiniversite tercihinde en fazla dikkate aldiklari faktor; ogrencilere 
sunulan egitim ve sosyal imkanlar olarak belirlenmi^tir. Egitim ve sosyal imkanlar; 
iiniversitenin kariyer merkezi araciligiyla mezunlarma i§ bulmada yardimci olmasi, 
uluslararasi ge^erliligi olan diploma eki vermesi, ogrencilere staj imkani saglamasi 
veya yurtdi^mdaki iiniversitelerle ogrenci degi^imi programlarmm bulunmasi 
olarak siralanabilir. Diger bir iiniversite faktorii egitim elemanlarmm akademik 
saygmliga sahip olmasidir. Akademik saygmlik; ogretim kalitesinin yiiksek ol¬ 
masi, iiniversitenin marka olarak tanmmasi, toplum i^inde algilanan saygmligmm 
yiiksek olu^u ^eklinde ifade edilebilir. Diger bir faktor, iiniversite hakkmda bilgi 
edinme kaynaklari olarak kar^imiza ^ikmaktadir. Ogrenciler tercih edecekleri 
boliim ve iiniversite hakkmda bilgiyi arkada^ ^evresi, ailesi, lise ogretmenleri, 
yazih ve gorsel basin veya iiniversitelerin internet sayfalarmdan elde edebilirler. 
Ara^tirmada yapilan faktor analizi sonucunda, ogrencilerin bilgi edinme kaynagi 
olarak arkada^, aile ve ogretmen gibi yakm ^evrenin tercih edilmedigi, bunun 
yerine, yazih ve gorsel basin ile iiniversitenin internet sayfalarmdan elde edilen 
bilgilerin se^imlerde etkili oldugu anla^ilmaktadir. Bu nedenle, ozellikle, yazih 
ve gorsel basin ile iiniversitelerin internet sayfalari, yiiksekogretime ba^layacak 
ogrenciler iqiin onemli bir ileti^im ve bilgi kaynagmi olu^turdugu goriilmektedir. 
Bu sonu 9 , ayni zamanda, uluslararasi ticaret ve i^letmecilik boliimiine kayit olan 
ogrencilerin ihtiyaq; duyduklari iiniversite ve boliim ile ilgili bilgiyi yakm qievre- 
lerinden degil, ki^isel ara^tirmalari sonucunda basin ve internet sayfalari yoluyla 
elde ettikleri anlamma da gelmektedir. 
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Ekonomik gostergeler de diger bir iiniversite se^im faktorii olarak kar^imiza 
^ikmaktadir. Universitenin bulundugu kentin ucuz ya^am ko^ullarina sahip ol- 
masi veya burs, yemek gibi ekonomik yardimlarm bulunmasi ekonomik olarak 
ogrencilerin tercihlerini etkileyen faktordiir. Ekonomik gostergelerle ili^kili olan 
bir diger faktor universitenin cografi konumudur. Ozellikle ogrencinin ailesinin 
ikametgahma yakm olan, ula^im imkanlarmm kolay olan, ya^anabilecek bir §ehir 
olmasi veya ^ehirde mezuniyet sonrasi i? imkanlari se^imleri etkileyen konular 
olarak kar^imiza ^ikmaktadir. Ogrencilerin yiiksekogrenimleri boyunca iiniversite 
se^imlerini etkileyen son faktoriin kampiis olanaklari oldugu goriilmu^tur. Ozellikle 
binalar, kiitiiphane veya kantin gibi fiziksel olanaklar, eglence ve spor faaliyetleri 
gibi sosyal imkanlar, yurt veya pansiyon gibi barmma olanaklari, giivenilir ve 
§ehir merkezine olan yakmligi a^ismdan tercih sebebi oldugu anla^ilmi^tir. 

Universite se^im faktorlerinin, ogrencilerin demografik degi^kenlerinden 
sadece cinsiyete gore farklilik oldugu anla^ilmi^tir. Kiz ogrencilerin akademik 
saygmlikbeklentileri erkeklere gore daha yiiksektir. Ogrencilerin mezun olduklari 
Use, anne ve baba egitim seviyeleri, ailelerin aylik gelirleri, geldikleri cografi bolge 
veya tercih siralamasi gibi diger demografik degi^kenler a^ismdan da universite 
se^im faktorleri arasmda fark olmadigi anla^ilmi^tir. Buna gore, Uluslararasi 
Ticaret ve I^letmecilik boliimunii tercih eden ogrencilerin hepsi ayni universite 
faktorleri konusunda benzer ^ekilde dii^iinen olduk^a homojen bir dagihm gos- 
terdigi sonucuna varilmi^tir. 

Ogrencilerin boliim se^imlerinde etkili olan ki^isel nedenlere bakildigmda 
en yiiksek ii^ ortalama “iyi bir kazan^ saglayabilecegini dii^iinmek”, “meslekte 
yiikselme olanaklarmm fazla olmasi” ve “gelecekle ilgili ama^larima uygun ol¬ 
masi” ifadelerinin yer aldigi goriilmektedir. Ol^ek ifadelerine verilen puanlarm 
ortalamasi 5 ve iizerinde olanlar; iyi kazanq: saglamak, meslekte yiikselmek, ken- 
dini geli^tirebilecek olanaklara sahip olmak, prestijli ve kolay i§ bulabileceklerini 
dii^iinmek ^eklinde siralandigi goriilmektedir. Buna gore, ogrencilerin Uluslararasi 
Ticaret ve I^letmecilik Boliimii se^iminde etkili olan ki^isel nedenlerin gelecekte 
elde edecekleri kazan^la ilgili belirsizlikleri ortadan kaldirmaya yonelik oldugu 
anla^ilmaktadir. Ol^ek ifadelerine verilen puanlarm ortalamasi 4 ve iizerinde 
olanlar; puanlarmm bu boliime yetmesi, meslege olan ilgi, bu alanda ^ah^an 
ki^ilerden etkilenme ve i^letmeciligin ki^ilik ozelliklerine uygun oldugunu dii- 
^iinmeleri ^eklinde siralanmi^tir. Buna gore, ogrencilerin boliim se^iminde etkili 
olan diger bir genellemenin ki^ilik ozellikleri ile meslekleri arasmda bir ili^ki 
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kurmalari oldugu anla^ilmaktadir. Bu sonu^ ogrencilerin boliim se^iminde bilin^li 
ve ne istedigini bilen bir tercih yaptiklan anlamina geldigini gostermektedir. Ol- 
9 ek ifadelerine verilen puanlann ortalamasi 3 ve iizerinde olanlar; iiniversitenin 
popiilerligi, sinavin zor olmasi ve cinsiyetin uygunlugu ^eklinde siralanmi^tir. 
Buna gore, ogrencilerin boliim se^iminde iiniversite popiilerligi ve sinav gibi di^sal 
nedenlerin etkili oldugu anla^ilmaktadir. Ol^ek ifadelerine verilen puanlann en 
dii^iikleri ise ^ehir ya^aminin cazipligi ve lisedeki alan tercihi olarak siralanmi^tir. 

Ara^tirmanin son boliimiinde, ogrencilerin boliim se^iminde iiniversite 
faktorleri ve ki^isel nedenler arasmdaki korelasyon incelenmi^tir. Korelasyon 
analizi 16 ki^isel neden ve 6 iiniversite faktorii arasmda yapilmi^tir. Sonu^lara 
gore, ogrencilerin boliim se^iminde etkili en yiiksek ki^isel neden olan “iyi bir 
kazan^ saglayabilecegini dii^iinmek” ifadesi hi^bir iiniversite faktoriiyle anlamli 
bir korelasyon gostermemi^tir. Buna gore, yiiksekogrenime gelen Uluslararasi 
Ticaret ve I^letmecilik boliimii ogrencilerinin en onemli ki^isel nedeni iyi bir ka- 
zan^ saglamaktir ve iiniversite faktorlerinin neler olduguyla hi^bir ili^kisi yoktur. 
Bu bulgu, ara^tirmada ula^ilan en ilgin^ sonu^ olarak degerlendirilebilir. Diger 
taraftan ki^isel nedenlerin en fazla korelasyon iqiinde oldugu iiniversite faktorii 
ise akademik saygmliktir (11 ki^isel nedenle korelasyon). Buna gore, ogrenciler, 
ogretim iiyelerinin kaliteli oldugu ve toplum i^inde adiyla marka yapmi^ akademik 
saygmliga sahip olan iiniversiteleri tercih ettikleri sonucuna ula^ilmaktadir. Og¬ 
rencilerin ki^isel nedenlerinin korelasyon i^inde oldugu diger iiniversite faktorii ise 
egitim ve sosyal imkanlar (7 korelasyon), bilgi edinme kaynaklari (6 korelasyon), 
ekonomik gostergeler (5 korelasyon), konum (5 korelasyon) ve kampiis olanaklari 
(4 korelasyon) olarak siralanmaktadir. 
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Ozet 

Tiirkiye lie Avrupa Birligi (AB) arasinda 01 Ocak 1996 tarihinde sanayi uriinleri 
ile i^lenmi^ tarimsal uriinleri kapsayan gumriik birligi stireci ba§lami§tir. Zaman 
i^erisinde, giimruk birliginin Tiirkiye’nin ekonomik yapisi iizerinde olumlu ve 
olumsuz etkileri olmu^tur ve olmaya da devam etmektedir. Bu ^ali^mada giim- 
riik birliginin Tiirk di? ticaret yapisinda ortaya ^ikardigi etkileranaliz edilmeye 
^ali^ilacaktir. Analizlerde TUIK’ten elde edilen 1996-2017 yillarim kapsayan di? 
ticaret verileri kullanilmaktadir. 

1996-2017 doneminde Tiirkiye nin AB’ye ihracati 12590 milyon ABD dolardan 
73922 milyon ABD dolara yiikselmi^tir. Ayni donemde ithalat ise 24349 milyon 
ABD dolardan, 85210 milyon ABD dolara yiikselmi^tir. Ihracat 5,9 kat artarken 
ithalat 3,5 kat arti§ gostermi^tir. Tiirkiye-AB arasmdaki ticarette ihracatm itha- 
lati kar^ilama orani 1996 yilmda %51,7 iken 2017 yilmda %86,8’e yiikselmi^tir. 
Bu verilerden giimriik birligi sonrasi Tiirkiye’nin ihracat performansmm ithalat 
performansmdan daha iyi ger^ekle^tigi sonucuna ula^ilabilir. Tiirkiye, genel an- 
lamda di^ ticaret a^igi sorunu ya^ayan bir iilkedir. 1996 yilmda Tiirkiye’nin di? 
ticaret a^igi 20402 milyon ABD dolar iken bu rakam 2017 yilmda 76780 milyon 
ABD dolara yiikselmi^tir. AB kaynakh di§ ticaret a^igm toplam di§ ticaret a^igi 
i^erisindeki payi 1996 yilmda %57,6 iken 2017 yilmda %14,7 seviyelerine geri- 
lemi^tir. Bu durum giimriik birliginin olumlu sonu^lari arasinda gosterilebilir. 
Di§ ticaret verilerinden elde edilebilen bir diger sonuq; ise, Tiirkiye’nin en fazla 
ihracat yaptigi (toplam ihracatm yakla^ik %69’u) 20 iilkenin lO’u AB iilkelerinde; 
en fazla ithalat yaptigi (toplam ithalatm yakla^ik %70’i) iilkelerin 9’u AB iilkele- 
rinden olu^maktadir. 

Anahtar Kelimeler: Tiirkiye, Avrupa Birligi, Giimriik Birligi, Di§ Ticaret 

JEL Kodlari: FIO, Fll, F13, F15 
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An Evaluation On Trade Relations Between Turkey And The European 

Union 


Abstract 

Turkey and the European Union (EU) customs union process, covering in¬ 
dustrial products and processed agricultural products, began on January 1, 1996. 
The customs union has been positive and a negative impacts on Turkey’s econo¬ 
mic structure, and continues to do so. In this study, the effects of the customs 
union on Turkish foreign trade structure will be tried to be analyzed. Foreign 
trade data covering the years 1996-2017 obtained from the TURKSTAT are used 
in the analyzes. 

Turkey’s exports to the EU during the period 1996-2017 has increased to 73922 
million dollars from 12590 million dollars. On the other hand, imports rose to 
US dollars 85210 million from US dollars 24349 million. Exports increased by 5.9 
times, while imports increased by 3.5 times. The export-import ratio was 51.7% 
in trade between Turkey and the EU in 1996. This ratio increased to 86.8% in 
2017. With this data, following the customs union, Turkey’s export performance 
can be said to occur better from imports. In general, Turkey is a country with a 
trade deficit problem. Turkey’s foreign trade deficit in 1996 was 20402 million 
US dollars. This value increased to 76780 million US dollars in 2017. The share 
of EU-originated foreign trade openness in total foreign trade deficit decreased 
from 57.6% in 1996 to 14.7% in 2017. This can be illustrated by the positive re¬ 
sults of the customs union. Another result that can be obtained from the foreign 
trade data, the 10 countries of Turkey’s most exports to 20 countries (about 69% 
of total exports) are in the EU countries while the 9 countries of Turkey’s most 
imports from 20 countries(about 70% of total imports) are in the EU countries. 

Keywords: Turkey, European Union, Customs Union, Foreign Trade 

JEL Codes: FIO, Fll, F13, F15 

1. Giri§ 

iktisat bilimi, insan ihtiya^larmm simrsiz ancak bunlari kar^ilayacak kay- 
naklarm ise sinirli oldugunu kabul etmektedir (Dinler, 2012:7). Insan ihtiya^lari 
mal ve hizmetlerle kar^ilanmaktadir. Ulkelerin kar^i kar^iya kaldiklari en onemli 
ekonomik sorunlardan biri de, soz konusu mal ve hizmetlerin miktarlarmm nasil 
arttiracagidir. Uluslararasi iktisat teorisi, di§ ticaret sayesinde ulkelerin sahip ol- 
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duklari mal ve hizmetlerin miktarlarinda bir arti^in olabilecegini gostermektedir 
(Salvatore, 2013:31-85). Bu konuda zengin bir iktisat literaturiinden soz edilebilir. 
Bu baglamda her dike di^a a^ilmanin ve di? ticaret hacimlerinin arttirmanin 
yollanni aramaktadir. Ulkelerin di^a a^ilmalarini kolayla^tiracak; di§ ticaret ha- 
cimlerini arttiracak ve dolayisiyla refahlanni yukseltecek yontemlerden biri de 
ekonomik entegrasyon hareketleridir. 

Ekonomik entegrasyon kavrami, genelde dunyanin belirli yoresinde yer alan, 
siyasal rejimleri ve tarihi ge^mi^leri bakimindan birbirine benzerlik gosteren ulke¬ 
lerin, aralanndaki ticareti serbestle^tirmek ve ekonomik i^birligini geli^tirmek i^in 
olu^turduklari bir birlik olarak ifade etmektedir (Seyidoglu, 2002:286). Ekonomik 
entegrasyon hareketlerinin ulkeler arasmda farkli duzeylerde olu^tugu gozlenmek- 
tedir. Entegrasyonun duzeyine gore, en basitinden en geli^mi^ine dogru i^leyen bu 
sureq:; ekonomik i^birligi anla^masi, serbest ticaret bolgesi, gumruk birligi, ortak 
pazar, ekonomik birlikler ve tarn ekonomik birle^meler ^eklinde siralanmaktadir. 

Turkiye’de refah seviyesini yukseltmek i^in dike ve dike gruplari ile ekono¬ 
mik entegrasyon hareketleri i^erisine girmi^tir. Bunlardan biri de Avrupa Birligi 
(AB)’dir. Tdrkiye-AB ticari ili^kileri 1963 tarihli Ankara Anla^masi ve 1973 ta- 
rihli Katma Protokole dayanmaktadir. Ankara Anla^masmda Tdrkiye ile Avrupa 
Ekonomik Toplulugu (o zamanki ismi) arasmda gdmrdk birligi olu^turmak he- 
deflenmekteydi. Bir diger ifadeyle Tdrkiye ile AB arasmda ticareti engelleyen her 
tdrld engelin kalmasi ve diger dlkelere kar^i ortak gdmrdk tarifesinin uygulanmasi 
ama^lanmaktadir. Bu baglamda gdmrdk birliginin olu^turulmasi i^in Hazirhk 
Donemi, Ge^i? Donemi ve Son Donem olmak dzere d^ donem belirlenmi^ti. Ha¬ 
zirhk Donemi, 1964 yihnda ba^ladi ve 1972 yihndabitmi^tir. Ge^i? Donemi, 1973 
yihnda ba^lami^ ve AB Tdrk sanayi drdnlerine uyguladigi gdmrdk vergilerini 
kaldirmi^ ve Tdrk drdnlerinin ithalatmda bir takim kolayhklar saglami^tir. Tdr¬ 
kiye ise topluluk men^eli bazi sanayi drdnlerine uyguladigi gdmrdk vergilerini 
12 yilda; bazi hassas sanayi drdnlerine uyguladigi gdmrdk vergilerini ise 22 yilda 
kaldirmayi taahhdt etmi^tir. Ge^i? Donemi 1995 yihnm sonunda tamamlanmasi 
i^in Tdrkiye-AB Ortakhk Konseyi 6 Mart 1995 tarihinde aldigi 1/95 sayih kararla 
Tdrkiye-AB arasmda Gdmrdk Birligi olu^turulmu^ oldu. Tdrkiye-AB Gdmrdk 
Birligi 1 Ocak 1996 tarihinde ydrdrldge girerek ge^i? donemi sona ermi§ oldu ve 
son donem ba^lami^ oldu. Gdmrdk Birligi bdtdn drdnleri kapsamiyor. Sadece 
Sanayi Urdnleri ile I^lenmi^ Tarim Urdnlerini kapsamaktadir. 6 Mart 1995 tarih 
ve 1/95 sayih kararla Tdrkiye onemli ydkdmldldkler altma girmi^ oldu. Bunlar; 
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sanayi iirunler ile i^lenmi^ tarim liriinleri ithalatindan aldigi giimruk vergilerini 
kaldiracak; ii^uncu iilkelere kar^i AB’nin ortak giimruk tarifesine (OGT) uyum 
saglayacak; ihracat ve ithalatta uygulanan miktar kisitlamalan kaldinlacak; Tiir- 
kiye ticarette teknik engelleri kaldiracak ve topluluk ara^larini benimseyecek; 
Tiirkiye AB mevzuatma uyumu saglayacaktir (Dura ve Atik, 2007; Seymen, 2009; 
Kalayci ve Artan, 2010; Hatipler, 2011; Ak^ay ve Go^men, 2012; Sandalcilar ve 
Erdogan, 2017). 

2. Turkiye-Avrupa Birligi Ticari tli^kileri 

Bu boliimde Giimriik Birligi sonrasi (1996-2017 Donemi) Tiirkiye ile AB 
di^ ticaretinde meydana gelen degi^iklikler degerlendirmeye ^ali^ilmaktadir. Bu 
baglamda Table Tdeki veriler bakildigmda 1996-2017 doneminde Tiirkiye’nin 
toplam ihracati yakla^ik 6,8 kat arti§; ithalati ise yakla^ik 5,3 kat arti§ gostermi^tir. 
Tiirkiye’nin AB ile olan ihracat ve ithalatma bakildigmda ise bu oranlar sirasiyla 
5,9 kat ve 3,5 kat olmu^tur. Tiirkiye’nin toplam ihracati iqiinde AB’nin payi 1996 
yihnda %54 iken, 2017 yihnda %47’ye dii^mii^tiir. Toplam ithalat iqiinde AB’nin 
payi ise 1996 yihnda %56 iken, 2017 yihnda %36’ya dii^mii^tiir. Ozetle Tiirkiye’nin 
toplam ihracati arti^ gosterirken, AB ile olan ihracatmda da arti^ olmu^tur. Ayni 
durum ithalat yapismda da ge^erlidir. Ancak ithalattaki arti? ihracattaki arti^tan 
daha az oldugu tablo verilerinden anla^ilmaktadir. 
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Table 1: Turkiye-AB Di^ Ticaret Verileri (Milyar ABD Dolan) 


Yillar 

TOPLAM 

Ihracat 

TOPLAM 

ITHALAT 

AB Ihracat 

AB Ithalati 

AB'ye Ihracatin 
Toplam Ihracat 
l 9 erisindeki (%) Payi 

AB'den Ithalatin Toplam 
Ithalat l 9 erisindeki (%) 
Payi 

1996 

23.224 

43.627 

12.590 

24.349 

54 

56 

1997 

26.261 

48.559 

13.471 

26.128 

51 

54 

1998 

26.974 

45.921 

14.837 

25.297 

55 

55 

1999 

26.587 

40.671 

15.454 

22.538 

58 

55 

2000 

27.775 

54.503 

15.688 

28.552 

56 

52 

2001 

31.334 

41.399 

17.576 

19.841 

56 

48 

2002 

36.059 

51.554 

20.458 

25.698 

57 

50 

2003 

47.253 

69.340 

27.479 

35.157 

58 

51 

2004 

63.167 

97.540 

36.699 

48.131 

58 

49 

2005 

73.476 

116.774 

41.533 

52.781 

57 

45 

2006 

85.535 

139.576 

48.149 

59.448 

56 

43 

2007 

107.272 

170.063 

60.754 

68.472 

57 

40 

2008 

132.027 

201.964 

63.719 

74.513 

48 

37 

2009 

102.143 

140.928 

47.228 

56.616 

46 

40 

2010 

113.883 

185.544 

52.934 

72.391 

46 

39 

2011 

134.907 

240.842 

62.589 

91.439 

46 

38 

2012 

152.462 

236.545 

59.398 

87.657 

39 

37 

2013 

151.803 

251.661 

63.040 

92.458 

42 

37 

2014 

157.610 

242.177 

68.514 

88.784 

43 

37 

2015 

143.839 

207.234 

63.998 

78.681 

44 

38 

2016 

142.530 

198.618 

68.344 

77.501 

48 

39 

2017 

157.020 

233.800 

73.922 

85.210 

47 

36 

1996-2017 Donemi 
Artif Hizi 

6,8 Kat 

5,3 Kat 

5,9 Kat 

3,5 Kat 



Tiirkiye-AB ticaretinin uzun donem ortalama arti? hizi a^agidaki formul 
yardimiyla hesaplanmi^tir (Unsal, 2004:16). 


,Ddnem Sonu ihracat^ i /„ 

g= (-^ 

Donem Ba^i ihracat 


Buna gore 1996-2017 donemi Tiirkiye’nin toplam ihracatinda ortalama arti§ 
hizi % 9,0; Tiirkiye’nin AB’ye olan ihracatinda ortalama arti§ hizi % 8,3; Tiirki- 
ye’nin toplam ithalatmda ortalama arti§ hizi % 7,8 ve Tiirkiye’nin AB’den olan 
ithalatmm ortalama arti§ hiz ise % 5,8 olmu^tur. Buradan Giimriik Birligi son- 
rasi Tiirkiye’nin AB’ye ihracati ithalatmdan daha fazla arti? gosterdigi sonucuna 
ula^ilabilmektedir. 
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Table 2: Turkiye-AB Di§ Ticaretinde Ihracatin Ithalati Kar^ilama Oranlari (%) 


Yillar 

Toplam di§ Ticarette ihracatin 
ithalati Kar^iiama Oram 

Turkiye'nin AB ile Olan Di§ 
Ticaretinde ihracatin ithalati 
Kar§ilama Oram 

1996 

53,2 

51,7 

1997 

54,1 

51,6 

1998 

58,7 

58,7 

1999 

65,4 

68,6 

2000 

51,0 

54,9 

2001 

75,7 

88,6 

2002 

69,9 

79,6 

2003 

68,1 

78,2 

2004 

64,8 

76,2 

2005 

62,9 

78,7 

2006 

61,3 

81,0 

2007 

63,1 

88,7 

2008 

65,4 

85,5 

2009 

72,5 

83,4 

2010 

61,4 

73,1 

2011 

56,0 

68,4 

2012 

64,5 

67,8 

2013 

60,3 

68,2 

2014 

65,1 

77,2 

2015 

69,4 

81,3 

2016 

71,8 

88,2 

2017 

67,2 

86,8 


Table 2’de Tiirkiye’nin toplam di? ticaretinde ihracatin ithalati kar^ilama 
oranlari ve AB ile olan di§ ticarette ihracatin ithalati kar^ilamam oranlari yer al- 
maktadir. Buna gore Tiirkiye toplam di§ ticaretinde 1996 yihnda ithalatm %53,2’sini 
ihracatla kar^ilarken, 2017 yihnda bu oran %67,2 olmu^tur. AB ile olan ticarete 
bakildigmda ise 1996 yihnda AB’den yapilan ithalatm %51,7’si AB’ye yapilan 
ihracattan kar^ilanirken bu oran 2017 yihnda %86,8’e yiikselmi^tir. Bu durum 
giimriik birliginin olumlu etkilerinden biri oldugu soylenebilir. 
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Table 3: Turkiye-AB Arasindaki Di^ Ticaret A^igi 


Yillar 

Toplam Agik 

TR-AB Dig Denge 

AB Harig Dig Agigin Toplam 
Agik Igindeki (%) Payi 

AB Kaynakli Dig Agigin 
Toplam Agik Igindeki (%) 
Payi 

1996 

- 20.402 

- 11.759 

42,4 

57,6 

1997 

- 22.298 

- 12.657 

43,2 

56,8 

1998 

- 18.947 

- 10.460 

44,8 

55,2 

1999 

- 14.084 

- 7.084 

49,7 

50,3 

2000 

- 26.728 

- 12.864 

51,9 

00 

2001 

- 10.065 

- 2.265 

77,5 

22,5 

2002 

- 15.495 

- 5.240 

66,2 

33,8 

2003 

- 22.087 

- 7.677 

65,2 

34,8 

2004 

- 34.373 

- 11.432 

66,7 

33,3 

2005 

- 43.298 

- 11.248 

74,0 

26,0 

2006 

- 54.041 

- 11.299 

79,1 

20,9 

2007 

- 62.791 

- 7.718 

87,7 

12,3 

2008 

- 69.936 

- 10.794 

84,6 

15,4 

2009 

- 38.786 

- 9.388 

75,8 

24,2 

2010 

- 71.661 

- 19.457 

72,8 

27,2 

2011 

- 105.935 

- 28.850 

72,8 

27,2 

2012 

- 84.083 

- 28.259 

66,4 

33,6 

2013 

- 99.859 

- 29.418 

70,5 

29,5 

2014 

- 84.567 

- 20.269 

76,0 

24,0 

2015 

- 63.395 

- 14.683 

76,8 

23,2 

2016 

- 56.089 

- 9.157 

83,7 

16,3 

2017 

- 76.780 

- 11.288 

85,3 

14,7 


Table 3’de Turkiye’nin toplam di§ ticaret a^igi ve AB ile olan di? ticaret a^igi 
verileri yer almaktadir. Buna gore, 1996 yilinda Turkiye’nin toplam di§ ticaret 
a^iginin %42,4’u AB iilkeleri hariq; kaynakli; %57,6’si ise AB kaynakli oldugu 
goriilmektedir. 2017 yilinda ise bu yapinin olduk^a degi^mi^tir. §6yle ki, 2017 
yilinda AB iilkeleri hariq; di? ticaret a^igi %85,3 olmu§; AB kaynakli di? ticaret a^igi 
ise %14,7’ye gerilemi^tir. Bir diger ifadeyle 1996 yilinda 20.402 milyon dolarlik 
toplan di^ ticaret a^iginin 11.759 milyon dolari AB kaynakli iken 2017 yilinda ise 
toplam 76.780 milyon dolarlik di? ticaret a^igmm sadece 11.288 milyon dolarlik 
kismi AB kaynaklidir. Giimriik birliginin Turkiye’nin AB ile olan di? ticaret a^igi 
iizerinde zaman i^erisinde azaltici etki yaptigi soylenebilir. 
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Table 4: Turkiye’nin En Fazla ihracat Yaptigi 20 Ulke t^erisinde AB Ulkele- 
rinin Payi (%) 


Pay(%) 


Sira Ul(e 



2017 

2016 

2015 

2014 

2013 

2012 

2011 

2010 

2009 

2008 

1 

Almanya 

9,6 

9,8 

9,3 

9.6 

9,0 

8,6 

10,3 

10,1 

9.6 

9,8 

2 

ingiltere 

6.1 

8,2 

7,3 

6.3 

5.8 

5,7 

6,0 

6A 

5.8 

6.2 

3 

BAE 

5.8 

3.8 

3.3 

3,0 

3.3 

5.4 

2.7 

2,9 

2,8 

6,0 

4 

Irak 

5.8 

5.4 

5.9 

6,9 

7,9 

7.1 

6.2 

5.3 

5,0 

3,0 

5 

ABD 

5.5 

4.6 

4.4 

4.0 

3,7 

3.7 

3.4 

3.3 

3,2 

3,3 

6 

italya 

5,4 

5,3 

4,8 

4.5 

4,4 

4,2 

5,8 

5,7 

5,8 

5,9 

7 

Fransa 

4,2 

4,2 

4.1 

4.1 

4.2 

4,1 

5,0 

53 

6,1 

5,0 

8 

ispanya 

4,0 

3,5 

3,3 

3.0 

2.9 

2,4 

2,9 

3,1 

2.8 

3,1 

9 

Holla nda 

2,5 

2,5 

2.2 

2.2 

2,3 

2,1 

2,4 

23 

2.1 

2,4 

10 

israil 

2.2 

2.1 

1.9 

1.9 

1.7 

1.5 

1.8 

1.8 

1,5 

1,5 

11 

Iran 

2.1 

3.5 

2.5 

2,5 

2,8 

6,5 

2.7 

2.7 

2,0 

1.5 

12 

Bel^ika 

2,0 

1.8 

1.8 

1.9 

1.7 

1.5 

1.8 

1,7 

1.8 

1.6 

13 

Romanya 

2,0 

1,9 

2.0 

1.9 

1.7 

1.6 

2,1 

23 

2,2 

3,0 

14 

Polonya 

2,0 

1.9 

1.6 

1.5 

1.4 

1,2 

1,3 

13 

1.3 

1.2 

15 

fin 

1.9 

1.6 

1.7 

1.8 

2,4 

1.9 

1.8 

2.0 

1,6 

1,1 

16 

Bulgaristan 

1.8 

1.7 

1,2 

1.3 

1.3 

1.1 

1,2 

13 

1.4 

1.6 

17 

Rusya Federasyonu 

1.7 

1.2 

2.5 

3,8 

4,6 

4.4 

4.4 

4.1 

3,1 

4.9 

18 

Suudi Arabistan 

1.7 

2.2 

2.4 

1.9 

2,1 

2,4 

2.0 

1.9 

1,7 

1,7 

19 

Misir 

1.5 

1.9 

2.2 

2,1 

2,1 

2.4 

2.0 

2.0 

2,5 

1,1 

20 

Cezayir 

1.1 

1.2 

1.3 

1.3 

1.3 

1.2 

1.1 

1.3 

1,7 

1,2 


Digerlen 

31.1 

31.7 

34,4 

34,5 

33.4 

30.9 

32.8 

33,3 

36,1 

34.9 


Table 4’de Turkiye’nin en fazla ihracat yaptigi 20 ulke I^erisinde AB Ulkele- 
rinin paylari yer almaktadir. Turkiye’nin ihracat yaptigi ilk 20 ulke, Turkiye’nin 
toplam ihracatimn 2017 yihnda yakla^ik %69’una kar^ihk gelmektedir. Ilk 20 
iilkeye bakildiginda ise bunlann 10 tanesi AB iilkesi oldugu goriilmektedir. Bu- 
rada Turkiye’nin ihracat yapisinda AB iilkelerinin onemi kendini gostermektedir. 
Tablodan AB iilkelerinin paylari daha ayrintih olarak incelenebilir. 
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Table 5: Turkiye’nin En Fazla Ithalat Yaptigi 20 Ulke i^erisinde AB Ulkele- 
rinin Payi (%) 




2017 

2016 

2015 

2014 

2013 

2012 

2011 

2010 

2009 

1 

^in 

10.0 

12.8 

12.0 

10,3 

9.8 

9,0 

9,0 

9,3 

9.0 

2 

Almanya 

9,1 

10,8 

103 

9,2 

9,6 

9,0 

9.5 

95 

10.0 

3 

Rusya Federasyonu 

8.3 

7.6 

9.8 

10.4 

10,0 

11,3 

9,9 

11,6 

13.8 

4 

ABD 

5.1 

5.5 

5.4 

5.3 

5.0 

6.0 

6,7 

6.6 

6.1 

5 

italya 

4,8 

5.1 

5.1 

5,0 

5,1 

5,6 

5.6 

55 

5.4 

6 

Fransa 

3.5 

3,7 

3.7 

3,4 

3,2 

3,6 

3.8 

44 

5.0 

7 

Iran 

3,2 

2.4 

2,9 

4.1 

4.1 

5.1 

5,2 

4.1 

2,4 

8 

isvi^^e 

3.0 

1.3 

1,2 

2.0 

3,8 

1.8 

2.1 

17 

1,4 

9 

Giiney Kora 

2,8 

3,2 

3.4 

3,1 

2,4 

2.4 

2.6 

2,6 

2.2 

10 

ingiKere 

2,8 

2,7 

2.7 

2,4 

25 

2.4 

2.4 

25 

2.5 

11 

ispanya 

2,7 

2.9 

2.7 

2,5 

26 

2,5 

2.6 

25 

2.7 

12 

Hindstan 

2.7 

2.9 

2.7 

2.8 

25 

2,5 

2.7 

1.8 

1.4 

13 

BAE 

2.4 

1.9 

1,0 

1.3 

21 

1.5 

0,7 

0.4 

0.5 

14 

Japonya 

1.8 

2.0 

1,5 

1.3 

1.4 

1.5 

1.8 

1.8 

2.0 

15 

Hollanda 

1.6 

1,5 

1.4 

1.5 

1.3 

1.5 

1.7 

17 

1.8 

16 

Balgka 

1.6 

1.6 

1.5 

1.6 

1,5 

1.6 

1.6 

17 

1.7 

17 

Polonya 

1,5 

1.6 

1.4 

1.3 

1.3 

1.3 

1.5 

14 

1.3 

18 

Malezya 

1,3 

1.0 

0.6 

0.5 

0,5 

0.5 

0.7 

0,6 

0.7 

19 

Vietnam 

1,3 

0.9 

0.8 

0.8 

0,7 

0,5 

0,4 

0.4 

0,3 

20 

QekCumhuriyeti 

1.2 

1.3 

1.1 

1.0 

1.0 

0,8 

0.7 

0.7 

0.7 


Digerleri 

29.2 

27.4 

28.7 

30,2 

29,5 

29.4 

28,8 

29.0 

29.2 


Table 5’de Turkiye’nin en fazla ithalat yaptigi 20 ulke I^erisinde AB Ulkeleri- 
nin paylan yer almaktadir. Turkiye’nin ithalat yaptigi ilk 20 iilkenin Turkiye’nin 
toplam ithalatinin 2017 yihnda yakla^ik %70’ine kar^ihk geliyor. En fazla ithalat 
yapilan ilk 20 iilkenin 9 tanesini AB iilkeleri olu^turmaktadir. 

3. Sonu^ ve Degerlendirme 

Tiirkiye ile AB arasinda 01 Ocak 1996 tarihinde sanayi iiriinleri ile i^lenmi^ 
tarimsal iiriinleri kapsayan giimriik birligi siireci ba^lami^tir. Zaman iqierisinde, 
giimriik birliginin Tiirkiye’nin ekonomik yapisi iizerinde olumlu ve olumsuz etkileri 
olmu^tur ve olmaya da devam etmektedir. 1996-2017 donemi verileri kullanilarak 
yapilan analizlerde a^agidaki sonu^lara ula^ilmi^tir. 

> Tiirkiye’nin toplam ihracati 6,8 kat artarken AB’ye olan ihracat 5,9 kat 
artmi^tir. 

> Tiirkiye’nin toplam ithalati 5,3 kat artarken AB’den ithalat 3,5 kat artmi^tir. 
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> Tiirkiye’nin uzun donem toplam ihracatinda ortalama arti? hizi % 9,0; 
Tiirkiye’nin AB’ye olan uzun donem ihracatinda ortalama arti? hizi % 
8,3 olmu^tur. 

> Tiirkiye’nin uzun donem toplam ithalatmda ortalama arti§ hizi % 7,8; 
Tiirkiye’nin AB’den olan uzun donem ithalatmm ortalama arti§ hizi % 
5,8 olmu^tur. 

> Giimriik birligi sonrasi Tiirkiye’nin ihracat performansmm ithalat per- 
formansmdan daha iyi ger^ekle^tigi sonucuna ula^ilabilir. 

> AB kaynakb di? ticaret a^igm toplam di§ ticaret a^igi i^erisindeki payi 
1996 yilinda %57,6 iken 2017 yilinda %14,7 seviyelerine gerilemi^tir. Bu 
durum giimriik birliginin olumlu sonu^lari arasmda gosterilebilir. 

> Di§ ticaret verilerinden elde edilebilen bir diger sonu^ ise, Tiirkiye’nin en 
fazla ihracat yaptigi (toplam ihracatm yakla^ik %69’u) 20 iilkenin lO’u 
AB iilkelerinde; en fazla ithalat yaptigi (toplam ithalatm yakla^ik %70’i) 
iilkelerin 9’u AB iilkelerinden olu^maktadir. 

> Giinumiizde Tiirkiye, AB iilkelerine en fazla tiiketim mab ihra^ ederken, 
en fazla hammadde (aramal) ithalati yapmaktadir. 

> Tiirkiye- AB giimriik birliginin olu^turuldugu tarihten giiniimiize ka- 
dar ge^en 19 yilbk donemde taraflarm di§ ticaret yapismda dengeli bir 
degi^imin ortaya ^iktigi goriilmektedir. 

> Alt sektorler bazmda yapilacak detayb analizlerde, taraflar arasmda 
giimriik birliginin olumlu ve/veya olumsuz etkilerin tespit edilmesi; 
zaman i^erisinde hangi mal gruplarmda kar^ila^tirmab iistiinliiklerin 
elde edildigi, hangilerinde kar^ila^tirmab iistiinliiklerin kaybedildigi daha 
ayrmtib ortaya konulabilir. 

> Bu baglamda Tiirkiye ile AB iilkeleri arasmda uygulanacak bir (Jlekim Mo- 
deli analizinde iilkeler arasmdaki ticaretin belirleyicileri tahmin edilebilir. 

> Elde edilen sonu^larla yillar itibariyla Tiirkiye ile AB iilkeleri arasmda 
ger^ekle^en di? ticaret ile potansiyel di§ ticaret degerleri tahmin edilerek 
kar^ila^tirilabilir, politika onerilerinde bulunulabilir. 
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Abstract 

Border regions are regarded as peripheral areas. In the European Union, 
cross-border cooperation has become an important tool used for overcoming 
peripherality and regional disparities. The border regions, for years treated as 
peripheral and declining, are currently becoming areas of a more and more robust 
economic growth. The article presents selected results of research conducted in 
the Polish western border regions. International cross-border and interregional 
cooperation is an important factor in the development of regions divided by a 
border. It is an element which changes the perception of the border. It becomes 
a stimulus to enter into a social and economic cooperation. An important part 
of cross-border contacts is the increase in border traffic and the development of 
border trade. The aim of this article is to present selected issues. 

Keywords: peripheral regions, cross-border and interregional cooperation, 
international trade 

JEL Codes: F62, F63 

Introduction 

The analysis of literature on the subject shows that differences in economic 
potential between specific regions are one of the main socio-economic problems 
tackled by scientists all over the world [Slodowa-Helpa, 2017, Scott & Storper, 
2003]. The disproportions in regional development are increasingly being con¬ 
sidered not only within one country. They are often analyzed in international 
terms [Schneider & Frey, 1985, Adams 2009]. 

Diversification as far as socio-economic potential is concerned is a factor 
clearly not conducive to pro-development processes in domestic and international 
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terms. The disproportions in regional development are treated as a significant 
barrier for the development of regions [Arango, 2017], 

A special category of regions from the point of view of the existing dispro¬ 
portions in socio-economic development are peripheral areas. They are usually 
referred to as regions with a low economic and social potential. They are often 
presented as doomed to marginalization due to the distance from the decisi¬ 
on-making centers or their buffer nature. 

A factor conducive to the development of peripheral areas is the developing 
international exchange. Creating a competitive economy of peripheral areas is not 
possible without their stronger involvement in the process of global commerce. 

International commerce offers unique opportunities of using the available 
production factors as well as supplementing them in the process of international 
exchange [Malkowska, 2017]. 

The purpose of this article is to present the role of international exchange 
in the development of peripheral areas. The conducted research allowed to verify 
the following research hypothesis: International exchange is an important factor 
in the development of peripheral areas. 

The research covered the Polish-German border area. The results of literature 
studies on the development of peripheral areas as well as on international exc¬ 
hange have been presented. Analyzes of statistical materials concerning commerce 
conducted by three voivodeships of the western Polish border (West Pomeranian, 
Lubusz, and Lower Silesia) were carried out. 

The study used the statistical data analysis method and the descriptive method 
with elements of deductive reasoning. The presentation of the research results was 
supported by tables and graphs. 

Peripheral areas in economic studies 

Creation of borders is a natural process accompanying the development of 
civilizations. The development of nation states was related to the necessity of 
setting boundaries. Their course was oftentimes the cause of wars and conflicts. 
Therefore, in collective consciousness borders often have negative connotations, 
as the so called “scars of history.” Not only do they divide societies, but also often 
create a barrier for prosperity, democracy, values, etc. Therefore, borderlands are 
often an area of interest not only in economic sciences, but also for a wide circle 
of scholars representing social sciences. 
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One of the directions of research conducted in border areas concerns identi¬ 
fication and causes of peripherality of these areas, identified most often with low 
socio-economic development, unsatisfactory development of technical infrastru¬ 
cture, progressive depopulation [Malkowska, 2015]. 

The transformations taking place at the turn of the 20th and 21st centuries 
fundamentally changed the perception of numerous borders. In particular, this 
applies to the European continent, where, as a result of integration, the borders 
have lost their isolating character. Similar - though on a much smaller scale - 
processes take place all over the world, which as part of the ongoing globalization 
process is more and more open to free trade and the flow of labor and capital 
[Slodowa-Helpa, 2017]. 

Nonetheless, it should be emphasized that despite the ongoing process of 
strengthening cooperation as part of creating a global economy, many borders 
continue to play the role of a barrier that is difficult to cross, both physically and 
mentally. An example of this is the US-Mexico border or the external borders 
of the EU. 

Contemporary studies on the development of peripheral areas should be based 
on identifying the impact of economic integration of the development of border 
regions. It especially concerns determining the developmental and competitive 
potential of border areas, and also the institutional, infrastructural, economic, 
and political conditions of peripherality [Slodowa-Helpa, 2003, Malkowska, 2016]. 

In the traditional approach to the concept of peripheries, the importance of 
spatial factors determining the lower level of socio-economic development is pointed 
out [Chromy & Janu, 2003]. These include above all the unfavorable geographical 
location in reference to their distance from central regions or decision-making 
centers of national or international character [Malkowski, 2011]. 

International exchange of the borderland of western Poland 

The area of the western Polish border is a region directly bordering Germany 
and comprising of three voivodeships: West Pomeranian, Lubusz, and Lower Sile¬ 
sian. It is inhabited by over 2 million people. The peripherality of this area is not 
only due to geographical factors. The distance from the decision-making center 
in Warsaw was certainly one of the factors not conducive to the development of 
the region. The cross-border character of the region was also important in the 
weakening of development processes. For decades, the closely guarded border and 
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rigorous rules on residing and investing in the border zone caused the periphe- 
rality of the western borderland to deepen. 

The agricultural character of the region and the lack of strong industrial 
centers caused an extremely difficult social and economic situation of the area 
in the 1990s [Zieziula & Malkowska, 2010]. The fall of State Farms and the few 
state-owned industrial plants caused an escalation of unfavorable social and eco¬ 
nomic phenomena. This concerned primarily a sudden increase of unemployment 
and migration of residents to other regions of the country and abroad. 

Attempts to counteract the ongoing process of marginalization of this area 
concerned mainly: increasing its competitiveness through the development of mo¬ 
dern industry and services, and developing cross-border - including euroregional 
- cooperation [Malkowska, 2013; Wilkin, 2003; Perkmann, 2003]. It was possible 
owing to the progressive process of Poland’s integration with EU structures. It 
especially concerned the limitation of border regimes. The limitation and, as a 
consequence, abolition of border control, introduction of free flow of persons, 
goods, services, and capital, became significant factors for the development of 
international exchange and the development of the western borderland areas. 

The development of international exchange is often presented in literature as 
one of the key factors of regional development [Cox & Furlong, 1997; Malkowska, 
2017; Slodowa-Helpa, 2013]. 

Opening the region’s economy to contacts with foreign countries allows to 
manage the available production factors more effectively [Komornicki, 2006]. It 
affects the modernization of production processes. Achieving greater effectiveness 
in terms of increasing the efficiency of management (rational use of all types of 
resources) is possible owing to lowering the costs of manufacturing products. 
Lower costs are the result of the increase in the scale of production and a fuller 
use of the productive potential. Moreover, import of goods and services is also 
perceived as a process which might positively affect the economy of the region. 
Owing to the development of international exchange, it is possible to obtain scarce 
production factors. This allows the development of production with the use of 
internal resources supplemented with imports. Import is often the only source for 
the acquisition of modern technologies and know-how. International exchange 
makes it possible to solve the issue of access to consumer goods, which affects 
the residents’ quality of living. 
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The literature on the subject and observations of the economic transformations 
in the western borderland area indicate that the benefits of the development of 
international exchange are directly derived by producers and consumers. 

Producers are able to find a market, while consumers have a wider choice 
of goods to meet their needs. The benefits for these two types of entities were 
and are a prerequisite for the existence and development of international trade. 
In addition, many more entities benefit from international trade (merchants, 
transport and insurance companies, countries through which trade is carried 
out). Therefore, introducing free economic exchange in place of an economy with 
numerous constraints leads to favorable changes in the economy of peripheral 
regions. Numerous studies indicate that export and import constitute factors 
activating the territorial socio-economic potential of border areas [Wilkin 2003; 
Malkowska, Malkowski 2011]. 

Conducted literature studies have shown that the publications on Polish fo¬ 
reign trade are mainly focused on the overall inclusion of exports and imports on 
a national scale, not including the characteristics of the economy on a regional 
basis [Szejgiec, Komornicki, 2015, Mazur 2011]. 

It is a significant gap in the knowledge in the field of regional development. 
The process of international exchange is of great importance from the point of 
view of peripheral regions which are building their competitiveness [Malkowska, 
Malkowski, 2011]. 

Border regions are predestined to seU abroad due to their geographical location 
[Mogila, Zaleski, Zathey (eds.), 2011]. What is also important is the access to the 
unused production factors which might build the investment attractiveness of the 
region. In the era of globalization, foreign exchange including export constitutes 
one of the most rapidly developing forms of economic activity [Malkowska 2017]. 
An example of this are numerous border markets operating throughout the entire 
Polish-German border area, as well as a dynamically developing sphere of services 
related to border traffic. 

In search of confirmation of the research hypothesis, data on international 
exchange carried out by voivodeships forming the Polish-German border area in 
2010-2015 were collected and provided. 
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Table 1. Value of export, import and foreign trade balance of goods in western 
Poland borderlands in 2010-2015 (in millions of USD) 


Years 

Import 

Export 

Balance 

[millions of USD] 

[millions of USD] 

[millions of USD ] 


West Pomeranian voivodeship 

2010 

3567.48 

4848.88 

1281.4 

2011 

4747.87 

5986.41 

1238.54 

2012 

4233.36 

5405.37 

1172.01 

2013 

4327.38 

5880.43 

1553.05 

2014 

5879.24 

4244.99 

-1634.25 

2015 

4378.06 

5168.29 

790.23 


Lubusz voivodeship 

2010 

3379.16 

4717.11 

1337.95 

2011 

4533.49 

5449.48 

915.99 

2012 

2709.18 

4777.43 

2068.25 

2013 

3298.11 

5349.75 

2051.64 

2014 

6211.27 

4075.88 

-2135.39 

2015 

3510.27 

6133.18 

2622.91 


Lower Silesia voivodeship 

2010 

14599.17 

19055.03 

4455.86 

2011 

16527.25 

22279.07 

5751.82 

2012 

15968.06 

21338.38 

5370.32 

2013 

16344.18 

21913.34 

5569.16 

2014 

22263.07 

17536.69 

-4726.38 

2015 

15347.54 

18886.09 

3538.55 


Source: Own study and calculations on the basis of data from the Analytical Center of Customs 
Administration. 
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In the researched period 2010-2015, in the western borderland covering the 
three indicated voivodeships the cumulative value of imports remained at a si¬ 
milar level - (Figure 1). 

Only in 2014 was there a significant increase of over 30% in import com¬ 
pared to the previous year. The Lower Silesia Voivodeship was characterized by 
particularly high dynamics of import growth in 2014 (36% increase in import 
value as compared to 2013). In the case of other voivodeships, an increase in the 
import value was also visible, albeit on a smaller scale. 

In 2014, all voivodeships of the western borderland also recorded a negative 
balance in international exchange. The lowest negative balance in the value of 
international trade was obtained by the West Pomeranian voivodeship (-1634.25 
million USD) and the largest by the Lower Silesia voivodeship (-4726.38 million 
USD) - (Table 1). 

Fig. 1. The value of imports in years in millions of USD 

40000.00 



■ Lower Silesian Lubusz "West Pomeranian 


Source: own study on the basis of data from the Analytical Center of Customs Administration 


It should be noted, however, that in the researched period only in 2014 was 
the value of import higher than the value of export in all three voivodeships. 

The analysis of the cumulative value of exports indicates that in the following 
years the value of exports was changing dynamically (Fig. 2). 
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Fig. 2 Value of export in millions of USD 
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■ Lower Silesian Lubusz " West Pomeranian 


Source: own study on the basis of data from the Analytical Center of Customs Administration 


The highest value of cumulative exports in the western borderland was ob¬ 
tained in 2011, and the lowest in 2014. The reasons for this unfavorable situation 
were, among others, a general weakening of the economic situation, regress in 
the sale of investment goods, such as means of transport, the effects of Russia’s 
unfavorable trade policy towards Poland and the decline in Polish exports to this 
country. Undoubtedly, the reason for reducing exports was also the weakening 
of the economic situation in Germany and other European partners [see Polski 
eksport... 2014]. 

The leader in terms of export value in the entire period covered by the study 
was the Lower Silesian voivodeship. This confirms previous research on the level 
of competitiveness of peripheral regions, which indicated high competitiveness 
of this region [Malkowski, 2018]. Undoubtedly, it is influenced by the dominant 
role of Wroclaw agglomeration. As one of the fastest developing cities in Poland, 
Wroclaw is an important production and service center in the southern part of 
the Polish western borderland. 

The export value of the Lower Silesia Voivodeship is on average three times 
higher than the export value of the West Pomerania and Lubusz voivodeships. 
This indicates a clear polarization of the development of the western borderland 
region. The Lubusz and West Pomeranian voivodeships in subsequent years 
covered by the study obtained similar export revenues. 
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At the same time, it should be noted that in terms of the value of international 
exchange of the western border region, they achieve better results than voivodeships 
of the eastern borderland (Podlaskie, Lublin, and Podkarpackie voivodeships) - 
(Fig.3). At the same time, only the Lower Silesian Voivodeship ranked in the top 
three provinces with the largest exports. 

Fig. 3. The value of exports by voivodeships in Poland in 2010 
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Source: own study on the basis of data from the Analytical Center of Customs Administration 


In 2015, the situation changed. The three best voivodeships in terms of exports 
in Poland are: Masovian, Silesian, and Greater Poland. The Lower Silesian voivo¬ 
deship was in the fourth place (Fig. 4). 

The foreign exchange of the Lubusz voivodeship increased, which in this 
respect obtained higher values than the West Pomeranian voivodeship. (In 2010, 
the West Pomeranian voivodeship achieved a higher export value than the Lubusz 
voivodeship.) 

The significance of exports for the region’s economy can be reflected by 
the ratio of the value of exports to the value of GDP (the so-called export rate) 
[Brz^czek-Nester 2015]. The export rate indirectly indicates how export-oriented 
the economy of the region is. The higher the value of this indicator, the more 
open the economy of the region is to international exchange, and its effects are 
important for its development. 
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Fig. 4. The value of exports by voivodeships in Poland in 2015 
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Source: own study on the basis of data from the Analytical Center of Customs Administration 



In the analyzed period, the highest value of the exports-GDP ratio was rea¬ 
ched by the Lower Silesian voivodeship. It should be noted, nevertheless, that in 
2010 that value was 52.3% and was higher than in 2015. In 2015, the export rate 
in the West Pomeranian voivodeship was only 48.6%, which might may indicate a 
decreasing share of pro-export activity in the economy of this province (Table 2). 

Table 2. Tbe ratio of export value against Gross Domestic Product (GDP) for 
Poland and western borderland voivodesbips in 2010-2015 (in%) 


Years 

Export/GDP 

West Pomeranian 
voivodeship 

Lubusz voivodeship 

Lower Silesia voivodeship 

2010 

26.3 

49.1 

52.3 

2015 

29.7 

34.8 

48.6 


Source: own study and calculations on the basis of: data from the Analytical Center of Customs 


Administration; Local Data Bank of the Main Statistical Office; annual macro- 
economic indicators. Foreign trade, GUS The situation is similar in the case of the 
Lubusz voivodeship. In 2010, the export rate indicator in the Lubusz Voivodeship 
was 49.1%, which indicated a strong link between the region’s economy and pro- 
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export activity. In 2015, the value of this indicator was only 34.8%. This means 
a declining share of export activity in generating the region’s GDP. Considering 
the export revenue, this may be indicative of the increasing productivity of other 
forms of economic activity in the region. 

Only in the case of the West Pomeranian voivodeship, compared to 2010, the 
export rate increased by over 2 percentage points. This may be evidence of the 
growing share of export activity in generating the region’s GDP and the growing 
openness of the voivodeship to international cooperation. Another important factor 
of socio-economic development related to the growth of international cooperation 
is the increase in border traffic. As indicated by numerous studies, cross-border 
trade is one of the important factors for the development of peripheral areas [Niel¬ 
sen, S. B. 2002]. Integration with the EU, Poland’s entry into the Schengen area, 
resulted in the revival of cross-border traffic. Owing to the freedom to cross the 
border, cross-border trade developed. Border bazaars in L^knica, Osinow Dolny, 
and Slubice have become the symbol of cross-border entrepreneurship. 

Fig. 5. Foreigners crossing the Polish-German border in the years 2014-2015. 
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Source: own study on the basis of data from Border Guard 


In the following years, on both sides of the border large shopping centers 
were established (in Schwedt, Szczecin, and Wroclaw), which took over some of 
the functions of the border markets, complementing their offer. 

The development of cross-border trade is possible due to the increase in 
border traffic from year to year. According to the Border Guard’s data, in 2014, 
the Polish-German border was crossed by over 64 million foreigners and over 40 
million Polish citizens. 

In 2015, the number of foreigners crossing the Polish-German border increased 
to over 67 million, while the number of Poles - to over 41.6 million. 
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The conducted research indicates that more than 90% of the foreigners cros¬ 
sing the border name shopping as their reason to come to Poland. Most of them 
travel a distance of no more than 50 km from the border. This means that the 
vast majority of purchases are made directly in the border area. 

According to the data of the Main Statistical Office, in 2014, foreigners cros¬ 
sing the border spent more than PLN 13.9 billion in Poland, and in 2015, more 
than PLN 14.9 billion (Fig.6) 

Thanks to expenses borne by foreigners in the area of the Polish-German 
border, the sphere of services also developed dynamically. This applies in parti¬ 
cular to hairdressing and cosmetics services, car repairs, construction services. 

In 2015, the number of foreigners crossing the Polish-German border inc¬ 
reased to over 67 million, while the number of Poles - to over 41.6 million. The 
conducted research indicates that more than 90% of the foreigners crossing the 
border name shopping as their reason to come to Poland. Most of them travel a 
distance of no more than 50 km from the border. This means that the vast majority 
of purchases are made directly in the border area. According to data obtained 
by the Main Statistical Office, in 2014, foreigners crossing the border spent more 
than PLN 13.9 billion in Poland and more than PLN 14.9 billion in 2015. 

Fig. 6. Expenses of foreigners crossing the Polish-German border in millions 
of PLN 


2015 

2014 

13 400.0 13 600.0 13 800.0 14 000.0 14 200.0 14 400.0 14 600.0 14 800.0 15 000.0 

Source: own study on the basis of data from Border Guard 

In the last 5 years, a dynamic increase in the so-called medical tourism 
can be observed. It also applies to Polish citizens who, taking advantage of the 
so-called cross-border directive, can use German medical facilities. This applies 
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in particular to specialized procedures for which in Poland there is a very long 
waiting period (cataract surgery, orthopedic surgery, etc.)- 

Poles are also increasingly visiting shopping centers or sports and recreation 
centers (eg. Aquaparks) located by the German border. 

In 2014, Polish citizens crossing the Polish-German border spent more than 
PLN 6.1 billion and in 2015 more than PLN 6.5 billion. These funds, as in the 
case of foreigners, are mainly spent in the border area. 

The scale of border traffic and expenses borne by people crossing the border 
indicate that border traffic is an important factor building the economy of the 
Polish-German border area. 

Thanks to the development of trade and tourism, certain barriers in the 
mentality of Polish and German society have been broken. The border which used 
to divide two hostile nations becomes barely noticeable. Many Polish families 
decide to settle on the German side of the border. It is especially visible in the 
area of Szczecin. Nearby German towns and villages are often inhabited by Poles 
in 30-40%. It is an entirely new phenomenon in the borderland zone. 

The area of Poland’s western borderland in no longer associated exclusively 
with agriculture and processing industry. Its competitiveness in national and 
international terms is created by a strongly developed service sector as well as 
industry. The development of smart specializations (chemical industry, machine 
industry, furniture production, tourism) allowed to concentrate financial resour¬ 
ces on the activation of those branches of economy which had been considered 
important for the region. 

Conclusion 

The presented research results constitute merely a part of the broad research 
issues on the development of the areas of the Polish western borderland. 

The long-term research conducted by the author on the socio-economic de¬ 
velopment of the Polish-German borderland shows that the area has undergone 
a number of changes in the last 25 years. 

Along with the change of the border’s function, the area of the Polish-German 
borderland opened to international cooperation. Its manifestation is the develop¬ 
ment of trade. In the period covered by the study, both the value of exports and 
imports in subsequent years changed dynamically. 


67 


Only in 2014, the value of imports was higher than the value of exports. 
In other years, the value of exports was clearly higher, which may indicate the 
competitiveness of products produced in the border area. 

At the same time, in the period of 5 years covered by the study, the western 
border region did not manage to significantly increase sales abroad. In compa¬ 
rison with other regions of Poland in terms of export value, the situation of the 
western borderland deteriorated. 

In the case of Lower Silesia and Lubusz voivodeships, research has shown 
that international exchange plays a less and less significant role in generating 
regional GDP. Only in the case of the West Pomeranian voivodeship, the export 
rate increased in the period under consideration. 

The increase in the importance of exports in the West Pomeranian economy 
may result from: better use of the advantages of the border geographical location, 
further development of the best industries in the export of goods and services, 
development of smart specializations. 

An important element of the socio-economic development of the border 
region is also the increase in border traffic and related income. In recent years, 
the expenses of both foreigners and Poles crossing the western border have clearly 
increased. This indicates the potential for the development of cross-border trade 
in the region. 
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Statistical data showed that there were 20.5 million elderlies in Indonesia. 
Four million of them were homeless. To overcome this situation, Indonesian go¬ 
vernment provided free nursing home. High number of neglected elderly and lack 
of facilities owned by the nursing home could make the services and capacity not 
optimal. This situation could lead to lack of happiness in some elderly which in 
turn impact to the overall situation in the nursing home. In this study, we used 
qualitative analysis with the deep interview. The sample of this study was TM, 75 
years old woman who live in the nursing home. Since her arrival, the situation in 
the nursing home became less comfortable, not only for the other residents but 
also for the officers, which in turn influence the happiness of all stakeholder’s in 
the nursing home. The number of conflicts was escalated. The result showed that 
TM was cheerless so that she often initiate conflict toward her environment. TM 
also evaluated herself as the most beautiful and attractive woman in the nursing 
home and she was disturbed by her roommate that was more popular than her. 
She reportedly had a narcissistic, aggressive, and immature tendency. TM was 
diagnosed to have phase of life problems, especially problem associated with the 
nursing home. To explore TM’s problems deeper and reduce unpleasant situation 
in the nursing home, counselling to foster insight that TM couldn’t control ever¬ 
yone to love her and fulfil her needs and applying Acceptance and Commitment 
Therapy can be used as a preventive action. 

Keywords: Elderly, Nursing Home, Happiness, Conflict, Qualitative 

JEL Code: Category I, Code 131 (General Welfare, Well-Being) 

Introduction 

Data from Ministry of Social Services (Kemensos RI) showed that there were 
20.5 million elderlies in Indonesia. This amount was equal to 20% of total po¬ 
pulation in Indonesia. While globally, the number of elderly (aged 60 and over) 
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is projected to elevate dramatically between the years 2000 to 2050 (Bloom et 
al., 2009). Four million elderlies in Indonesia were homeless (Kemensos RI). To 
overcome this situation, Indonesian government provided 27 free nursing homes 
(Kemensos RI). Most of the residents were forcedly taken by officers from the 
streets (especially in nursing home served by government) and a small portion 
of them came to live in the nursing home by them self (most of them are in the 
private nursing home). High number of neglected elderlies and lack of facilities 
owned by the nursing home could make the services and capacity not optimal. 
This situation could lead to lack of happiness in some elderly which in turn impact 
to the overall situation in the nursing home. 

Happiness is a construct with many terms and the term ‘happiness’ itself has 
been registered in international psychological abstract since 1973. Happiness is 
another term for well-being or subjective well-being. Another common term is 
quality of life and life satisfaction (Lu & Shih, 1997). The term subjective well-being 
has been a research subject in many disciplines, not only in psychological field 
(Diener 1984, 2006; Veenhoven, 1984, 2008). Happiness is important because it 
could lengthen the longevity of someone (Sadleret al., 2011). 

The research conducted by Lu (1995) gained two respond categories while 
asking about happiness: having positive emotion (such as joy) and feeling satisfied 
with life as a whole and as a part. Diener (2006) defined happiness as a subje¬ 
ctive expression of personal welfare that comprises an evaluation of one’s own 
emotional state and satisfaction with life. Happiness is a very complex variable 
which affected by various predictors. Luchesi et al. (2018) found that happiness 
was correlated with age, the older someone, the lower level of happiness they 
possess. This finding was condtradict with Lobos’ et al. (2016) which found that 
older age was related with increase in happiness. Happiness reached its peak on 
the age of 73, and would decrease since that point, following a “u shape” trajec¬ 
tory. Besides age, social capital factor, socio economic status (Baranowska-Rataj 
et al, 2013; Luchesi et al, 2018), social participation (Luchesi et al., 2018; Selig- 
man, 2003), psychological factors, mental health (Luchesi et al, 2018), and social 
support (Seligman, 2003) were also known to be related factors to happiness. 
Contradict to previous finding by Neocleous et al. (2015) which stated that the 
level of relations with family was a main factor and predictor of happiness among 
elderly. Happiness was more related with living environment, not with their daily 
activity. Various findings about it was not surprising, since happiness itself was 
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strongly influenced by culture (Veenhoven, 2012). Different cultures would have 
different characteristics. 

Among developed countries, research about happiness in elderly was seen 
as an important subject because happiness was predicted as a factor of successful 
aging (Sumngern et al., 2010). Some researchers also started to explore happiness 
among this population. Dixon et al (2010) found the benefit of gambling activity 
in increasing happiness among elderly in nursing home. Moore et al. (2007) also 
found that joining several activities (including the small ones) could increase 
happiness among elderly in nursing home. Adhikari (2016) found that elderly 
who lived in nursing home more than 10 years would have disturbance in mental 
health and feel lonely. 82% of the elderly were longing for their grandchildren and 
family. They also had low interest to interact with other residents in the nursing 
home because of difference in attitude and behaviour. Mitchell and Kemp (2000) 
found that the most significant factor or predictor of problematic elderly’s quality 
of life in the nursing home were social environment and social activity. Moreover, 
warm and low-conflict environment could increase the quality of life among the 
residents. High-conflict environment would be full of tension and crises among the 
residents as well as the facilities (Moos & Lemke, 1992). Hence, we can conclude 
that increase of conflicts in nursing home would lead to increase of crises there. 
This condition would not only have psychological impacts among the residents, 
but also cause economical loss such as high numbers of facility damage in the 
nursing home. Greater cost implication was found in conflict between roommate 
(Calkins et al., 2007). 

Most of the residents of nursing home provided by the government were 
forcedly taken by officers from the streets. When elderly live in the nursing home 
forcedly, they could feel unsatisfied with their life. Moreover, high number of 
conflicts in the nursing home would also effect the level of life satisfaction among 
elderly. The level of happiness among elderlies who were forcedly live in the nur¬ 
sing home and often involved in conflicts would decrease their level of happiness. 

Unlike developed countries, research about happiness among elderlies from 
low to middle income countries are still very few (Luchesi et al, 2018), especially 
about happiness among elderlies living in the nursing home. We believed that this 
research would be beneficial to increase psychological well-being as well as eco¬ 
nomic values for elderlies and nursing home. Qualitative approach was chosen in 
order to gain holistic understanding about this phenomenon (Poerwandari, 2013). 
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Method 


Participants 

In this study, one resident named TM, an elderly living in nursing home Budi 
Mulya 03 Jakarta, Indonesia were interviewed. TM was selected as participant of 
this study because the officer recommended her to the researcher. According to 
the officer, TM was the most difficult resident to manage. She always acts off¬ 
handedly. Since TM’s arrival, conflicts in the nursing home increased. She was 
75 years old and has been stayed in the nursing home for around 6 months (3 
months in the general social homes and the officer moved her to nursing home 
later). TM was an only child in her family. 

According to TM, her family was pretty wealthy. When TM was a teenager, 
she found out that her father had more than one wives. Hence TM had step bro¬ 
thers/sisters from her father’s marriage. At the time when his father passed on 
his inheritance, TM was the only child who did not get his father’s inheritance, 
while her step brothers/sisters got plenty. Besides, TM also often felt disappointed 
by her spouses. She had been married three times. Her husbands left her because 
of various of reasons, one of them was because of cheating. The theme ‘betrayed’ 
always occurred in her life. Besides unpleasant memories, TM also had several 
glory memories, such as singing in front of Indonesia’s first president. She always 
told that story to everyone, in order to make others respect her. When TM started 
to live in the nursing home, the nursing home already had “the star”, a grandma 
who worked in Indonesian Embassy in the United States who was pretty fluent 
in English. Everytime the nursing home held an event, the grandma always be 
the center of attention. This condition made TM felt competed, hence she often 
did some things which disturbed the nursing home. 

Procedure 

Data collection 

This research adopted a qualitative approach to reflect the exploratory nature 
of the study. This research was conducted with unstructured interviews and ob¬ 
servations. The researcher interacted directly with TM and other residents as well 
as the nursing home’s officer in two weeks. Before collecting data, the researcher 
built rapport with the participants. While interacting with TM, sometimes the 
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researcher asked several questions about happiness to her. In order to strengthen 
the result of this study, the researcher also observed TM’s daily life in the nursing 
home. The researcher also figured out several informations about TM to the of¬ 
ficers and other residents. The data reported here were mainly responses to two 
questions: (a) “Do you feel happy to live in the nursing?” and (b) “What makes 
you happy?’. The process of interview was not limited by time. 

Data analysis 

In this study, the collected data were processed through several stages: 1) 
transforming interview result into transcript, 2) re-reading the transcript, 3) wri¬ 
ting any informations while reading the transcript (including making conclusion 
and temporary interpretation), 4) listing list of themes from the interview, 5) 
categorizing theme of interviews (Poewandari, 2013). 

Result 

The result showed that TM was cheerless so that she often initiate conflict 
toward her environment. TM had very high self-esteem, TM evaluated herself as 
the most beautiful woman in the nursing home hence she was uncomfortable with 
her roommate who was more popular than her. TM was diagnosed to have phase of 
life problems, especially problem associated with the nursing home (DSM-IV-TR). 

According to TM, she did not feel happy living in the nursing home because 
of various of reasons, such as: unable to gather with her grandchildren, nephews/ 
nieces, and friends, unable to work and generate money, treated equally with ot¬ 
her elderlies while she believed that she was not an elderly. Besides, TM also did 
not like to be united with other residents who were unhygienic and not mentally 
healthy according to her. 

TM would feel happy if she had a lot of money. When she lived in the nursing 
home, she could not geneate money. She also believed that everyone will obey her 
if she had money to pay them. This includes to pay free access to come and go 
from the nursing home. Hence, TM tried to spread the informations about her 
glorious time, that she had been a part of the most important people in Indonesia, 
which was the first president. TM also often told that she has close relationship 
with several public figures in Indonesia. She did it to gain respect and special 
treatment from her environment. When the environment did not respond her the 
way she expected, TM started to act arbitrarily which disturbed other residents 
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and officers. TM also often blamed other residents and reported them to the 
officers, hoping that the officer would defend her. While in reality, the officers 
and other residents felt even more disturbed by her actions. 

TM stated the she would also feel happy if her close families and friends cared 
about her. She had high expectations that someday they would pick her up from 
the nursing home. In reality, nobody came to visit TM in the nursing home since 
her arrival. This condition decreased TM’s happiness. This finding is consistent 
with the research from Neocleous et al. (2015) which found that diminishing 
happiness among older people living in nursing home was related to the lack of 
any visits from their families. 

According to TM, she would feel happy if she could spend the rest of her life 
with her nephews/nieces and her grandchildren. This finding is consistent with 
the research conducted by Jaafar et al. (2012) which found that for Indonesian and 
Malaysian, families are still the main source of happiness because both of those 
countries tend to live with collectivism values. Living in nursing home made TM 
suffered from several psychosocial and environmental problems including feeling 
of neglect, loss of importance in the family, loneliness and feeling of unwantedness 
in family as well as society, feeling of inadequacy (Aacharya, 2012). Although TM 
was actively joining several activities in the nursing home, such as morning sport 
and spiritual activity, those activities did not change her happiness condition. 
This condition was contradicted with the finding from Moore et al. (2007) which 
stated that actively involved in several activities, including the minor ones, could 
increase happiness among elderlies in the nursing home. 

Discussion 

This research was contributed to the literatures about happiness in the elderly 
population, especially elderly who lives in nursing home. Based on the results of 
this study, TM’s main problem was the absence of acceptance from TM to her 
current condition. To explore deeper about TM’s problems and to reduce unplea¬ 
sant situation in the nursing home, counselling to foster insight that TM couldn’t 
control everyone to love her and fulfil her needs and applying Acceptance and 
Commitment Therapy (ACT) can be used as a preventive action. Counselling has 
utilize to gain positive psychology, one of them is to improve subjective well-being 
(Magyar-Moe et al., 2015). ACT has known its effectiveness to improve quality of 
life (Johnston et al., 2010; Masuda et al., 2011). Moreover, better screening, and 
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treatment of mental health could increase feelings of happiness among elderly 
(Luchesi, 2018). Since conflict between residents has a high cost implication (Cal¬ 
kins et al., 2007), doing psychological intervention toward resident who initiate 
the conflict (the source of the conflict) will has cost-benefit for the government. 

This research had several limitations. The results of this study could not 
be generalized because the sample was only one person. On future studies, the 
researcher could combine qualitative and quantitative method to strengthen the 
results and to decrease subjectivity factors. The size of participants could also 
be added in order to generalize the results. The researcher could also implement 
proper intervention method hence the method could be used by practitioners. 
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Abstract 

It should be noted that tax differentials between states provide multinational 
companies with a possibility of arbitration that allows them to minimize tax 
payments (Mooij et al, 2014). This study is about how multinational companies 
opt for transfer pricing in the presence of differentiated corporate tax rates in the 
context of economic globalization. A transfer price is a value placed on goods 
and services traded between divisions of an organization. Statements on transfer 
pricing on tax avoidance by multinationals are common, but in practice economic 
evidence is insufficient. 

Growing globalization and the desire of companies to reduce their tax burden 
have made states adopt certain measures to protect their profits and somehow avoid 
moving the taxable base in jurisdictions with more favorable tax regimes. The 
current economic globalization can be assimilated to the reason for the existence of 
transfer prices and has brought not only advantages but also some disadvantages, 
such as the phenomenon of internationalization of economic criminality. But an 
empirical approach will help us focus on solutions to these issues, solutions that 
will help developing countries deal with transfer pricing issues in a way that is 
robust and fair for all parties involved. 

Research methodology: The subject of this investigation is the transfer prices 
and their use in the context of economic globalization. 

Investigation method: Research literature, laws, comparability analysis of 
risks associated with transfer prices, using the Orbis database. At the time of the 
transfer pricing analysis, english and romanian literature were used. As a research 
tool, we used the deductive method, the type of research being a fundamental 
one. This study does not discern a problem to solve it, but the importance of such 
research is reflected in its impact on the future developments of this research, 
providing prerequisites for future work. 
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1. Economic globalization - the triggering factor of the occurrence of 
transfer pricing 

The current economic globalization has brought not only advantages but also 
some disadvantages, such as the phenomenon of internationalization of economic 
crime. Economic globalization also diminishes the ability of tax authorities to 
analyze the veracity of transfer prices used by taxpayers, by expanding the reve¬ 
nues of foreign companies and diversifying them. 

Things deviate from the right way and companies are in conflict with tax 
authorities when the transfer price deviates from the arm length principle, ie. the 
price that would be perceived by two independent parties is not in the “market 
range.” Such behavior must not be illegal, indeed, transfer pricing regulations are 
usually sufficient for multinationals to make a strong case for a wide range of 
normal price competition, which should be used to assess whether the way the 
fixing of its transfer prices is abusive or not. However, the final result remains the 
same - profits are transferred to locations with a reduced tax regime. 

Lately, we find that such behavior tends to occur in countries with reduced 
tax regimes and is most widespread in tax havens (including Hong Kong, Ire¬ 
land, Luxembourg, Singapore, Switzerland). Tax benefits differ depending on 
the specificities of tax havens (for example Ireland’s “double Irish” regime or 
the well-known protection regime for confidentiality of investor information in 
Switzerland), but the estimates clearly suggest that transfer prices are higher when 
low tax rates are combined with other “friendly” tax policies. 

The transfer price is a term referring to the prices practiced by the affiliated 
organizations in the transactions carried out. In principle, transfer pricing matters 
should be simple: to compare transfer prices in affiliate transactions with transac¬ 
tions in non-affiliated transactions to determine whether affiliate transactions have 
been affected by the affiliate relationship itself Transfer pricing have emerged in 
the affiliate groups, ie companies present in several countries, operating in these 
countries. In other words, it is determined whether the price used in the transfer 
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is fair, if it was not too small or too large for the profit to move to jurisdictions 
with a mild tax regime. But in reality, things are not that simple, because the 
situations encountered in economic relations are very diverse, and the setting of 
transfer prices can become extremely complicated. 

Tax authorities impose certain requirements on the preparation and sub¬ 
mission of transfer pricing documentation, which is becoming more and more 
expensive, in order to avoid certain unlawful actions on tax systems through these 
transfer prices. In practice, the subject of the transfer of taxable profits may result 
in random or subjective interpretations. In its efforts to reduce its tax burden, a 
taxpayer will take advantage of all the means and procedures he or she may have, 
more or less legal. Thus, the phenomenon of outsourcing the taxation of taxable 
profits can be the end point of economic crime. 

According to the principle of wealth taxation where it is created, respectively 
in the base state, each country in which the group is active wishes to know what 
is the added value created in its tax jurisdiction and what percentage of the tax 
to be collected. 

Therefore, tax regulations on transfer pricing represent some of the measu¬ 
res to protect states against the “transfer” of taxable profits to the so-called “tax 
havens”, regulations that have a world-wide 100-year history (in the field of prices 
the first regulations were introduced in 1911 in Norway, in 1915 in the United 
Kingdom and in 1917 in the United States of America). 

This phenomenon of economic globalization has led to a series of useful effects 
in terms of optimizing production costs and cash-flow flows. On the other hand, 
capital and labor migration, as well as the legislative asymmetries between different 
states, have led to the emergence of ancillary costs of economic globalization. The 
transfer pricing regime has both supporters and opponents, depending on their 
skills to take advantage of the opportunities they offer in order to reduce the tax 
burden. With the expansion of economic globalization, there is also an increase 
in financial flows and tax evasion gains new valences. Therefore, these transfer 
prices are sometimes assimilated to the “collecting channels” of important amounts 
of money obtained by more or less legal methods of avoiding taxes. Similarly, 
“transfer pricing is a connection between tax regulations in certain states and a 
group of affiliated companies using tax havens can pay high prices to a subsidiary 
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located in a taxing country by increasing profits in tax havens and decreases in 
taxable countries’’^ 

As a result of the internationalization of the economic activity, the tech¬ 
niques and methods of fiscal optimization are correlated with the tax regime of 
the transfer prices. For these reasons, transfer prices are the central vector of the 
phenomenon of the expansion of economic crime. 

2. Regulating and pricing mechanisms 

At international level, the principle that regulates how to set and test transfer 
pricing is the “arm length principle”. This principle is the International Transfer 
Pricing Standard agreed by OEEC Member States for its use in tax matters by tax 
authorities and multinational companies. 

Most states have adopted this principle for the following considerations: 

> high acceptability of the arm length principle as the most appropriate 
option for setting and analyzing transfer pricing; 

> as a way of avoiding double taxation have been signed between most states, 
the OECD Model Convention or the UN Model Convention. These model 
conventions, in art. 9, contain the same wording on the definition of the 
market value. It should be noted that in the two conventions, there is a 
difference regarding the way in which this principle is defined, namely 
Article 9 of the UN Model Convention, according to which this principle 
does not apply if a company in the affiliated group has committed acts 
of fraud, negligence or has premeditated bankruptcy;^ 

> the advantages offered internationally by joining the same pricing standard 
by avoiding double taxation. This principle is based on a comparison of the 
commercial and financial conditions in which a transaction is conducted 
between affiliated companies, on the one hand, and the transactions of 
some companies in the absence of an affiliation relationship. 

Therefore, the most important advantage of accepting this principle is „that 
it offers certainty about its acceptance, good applicability, and fairness both in 


1 J. Bremont, A. Geledan, (1993), Dictionnaire economique et social, 5e edition augmentee, Ed. Hau¬ 
lier, Paris. 

2 Lambert G. Ablet, The UN Practical Manual on Transfer Pricing for Developing Countries: Should 
It Depart from the O.E.C.D. Transfer Pricing Guidelines, International Transfer Pricing Journal Janu¬ 
ary/February 2012, p.l4 
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the relationship between two tax authorities located in opposing positions and in 
the relationship between taxpayers and administrations tax”^. 

The transfer prices used are important for both tax authorities and taxpayers, 
as the income and expenses of an entity and the taxable profits of affiliated compa¬ 
nies in different jurisdictions are determined with the help of these entities. Each 
state formulates its own understanding of affiliated persons, but it is important to 
understand which is the common denominator and the factor deciding affiliation. 
The most well-known definition of affiliated companies is given by the OECD 
Guidelines - that “two companies are affiliated if one of the companies is directly 
or indirectly involved in the management, control or capital of the other, or if the 
same persons participate directly or indirectly in management of both companies” 
(Article 9, sub-paragraphs (la) and (lb) of the OECD Model Tax Convention). 

The transfer pricing mechanism is a tool frequently used by corporations to 
avoid high taxation in certain countries. In general, the transfer pricing operation 
involves fixing the prices of goods and services traded between affiliated compa¬ 
nies for tax purposes: the reduction of corporate tax on profits. By lowering the 
prices of intragroup operations, multinationals manage to put most of the benefit 
into the permissive tax jurisdictions. 

3. Methods of determining / testing transfer pricing at EU level 

According to the OECD Transfer Pricing Guide, in practice there are five 
methods for determining these prices, divided into two main groups: traditional 
methods based on transaction analysis and methods based on profit analysis. 
Traditional transactional methods are based on price comparisons, while traded 
profits are based on the comparison of transactions between affiliated entities and 
between independent entities by analyzing the profit from that transfer. 

The OECD Guidelines reserve the right of multinational groups to use other 
methods. Regarding these methods, it should be mentioned that they should not 
substitute for the five methods recognized by the OECD. Practically, transfer pricing 
can be determined or tested by comparing the aggregate price between affiliated 
companies participating in transactions using market prices by comparing the 
profit margins obtained in operations performed under market conditions or by 


3 Jennifer Rliee, The demise of the arm’s length principle? Or how to make the arm’s length principle 
workable, BNA,Transfer Pricing Report 989, 1/14/2010 
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allocating the profit or loss between independent entities. In order to designate 
the most appropriate transfer pricing method, certain criteria are considered: 

• the method closest to the circumstances in which the prices subject to free 
competition are established, on markets that are commercially compared; 

• the method for which there are available data provided by affiliated entities; 

• the existence of a degree of precision for making adjustments to achieve 
comparability; 

• the particularities of the individual case; 

• the documentation that can be submitted by the taxpayer. 

The selection of the most appropriate transfer pricing method depends on 
the availability of the true information for its application. Given the practical 
difficulties in choosing a method of determining transfer pricing, practitioners 
have developed real tools to help them in ordering the steps to follow^. The market 
price generally takes the form of a price range for the following considerations^: 

• the implementation of the market price principle is an approximation of 
the price set in market conditions between independent entities; 

• independent taxpayers can accept different price levels; 

• the degree of comparability is far too imperfect, even for comparable 
transactions. 

When the price or margins of the verifiable entity are included in the market, 
no adjustments are made, but if these are not within the market, the adjustment 
is made at the median levek. 

If the value of the transfer price is not included in the comparison interval, 
the fiscal body determines the median value as the transfer price at the market 
price. Therefore, the median value is the value that is found in the middle of the 
comparison interval and divides into two equal halves a statistical series. To exclude 
extreme values, in practice, the market interval is divided into four segments of 
three quarks: the lower quartz separating the first 25% of observations from the 


4 A Luca, (2009), Preturile de transfer- Metodele de stabilire, in Consultantul Fiscal anul II, nr.6, p.27 

5 http://www.hmrc.gov.uk/inanuals/intmanual/INTM463070.htm 

6 Ordinance no.222 / 2008, Annex no.l, Contents of the Transfer Pricing File, Art.2, pt.3. 
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rest of the observations, the median or the second quartz, separating the first 50% 
of the observations from the rest and the third quartz, separating the first 75% of 
observations, from the rest of the observations (Patroi D., Cuciureanu F., Radu 
V., 2013). If the range is lower than the degree of coverage, the more companies 
are more comparable. Under tax treaties, developed and developing countries 
have internal transfer pricing rules that are used to counteract transfer pricing 
tax rates for affiliated companies. 

A first point of view is that affiliated companies in a tax treaty provide a 
separate and independent internal basis for making transfer pricing adjustments. 

A second point of view, unlike this, is that tax rates do not contribute to 
increasing the competence of a country and, therefore, company affiliates can not 
be a separate source of jurisdictional taxation. It should be noted that the legisla¬ 
tion varies from one state to another and may change many times, depending on 
how the country is about to use the price transfers and how they are advancing. 

The third point of reference is the tax jurisdiction of a country and, on the 
basis of national law, and when states conclude a tax treaty, they must approve the 
exercise of these taxing rights to avoid double taxation. This treaty can be consi¬ 
dered a mechanism for avoiding double taxation resulting from the overlapping 
residence and the source of jurisdiction. 

As a consequence of these factors, it is generally considered that countries 
with tax treaties should rather adopt certain pricing methods for transferring the 
domestic market, rather than claiming that their treaties offer them an oppor¬ 
tunity to make adjustments of transfer prices. In order for these transfer pricing 
measures to be effective, a competent tax authority must implement them and 
ensure that taxpayers comply with the rules. If some jurisdictions either do not 
have pricing measures or do not implement transfer pricing measures, there is a 
stimulus to ensure that intra-group transfer pricing favors the jurisdictions that 
impose their rules. 

The thought that multinationals could use transfer prices to move tax profits 
to countries with higher tax rates is a paradox. It is expected that an international 
company will shift profits from countries with a higher tax regime to tax-prone 
countries to lower tax burdens, but there may be situations where multinationals 
can also have an incentive to transfer profits to jurisdictions where tax laws are 
more permissive, such as non-application of transfer pricing rules. 
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From the very beginning, transfer prices are considered to be an ample phe¬ 
nomenon, they can also be considered a zero or zero play’ - that is, a situation 
where the income from the taxable profit of a jurisdiction must be offset by a 
non- a loss of the other jurisdiction. In conclusion, some multinational compa¬ 
nies could set their transfer prices to prioritize a particular subsidiary in order 
to reduce as much as possible the risk of transfer pricing adjustments as well as 
the penalties in that country. Moreover, conflicts involving the use of transfer 
pricing are generally time consuming and costly. 

4. Comparability analysis of the risks associated with the transfer prices 
through the ORBIS database 

The purpose of the risk analysis is to identify a list of taxpayers for which 
there is a tax risk associated with transfer pricing and to conduct a preliminary 
analysis for each taxpayer in the previously established list. This analysis will be 
performed using the ORBIS database. After analyzing the information on the 
share of transactions with related parties and the general comparability range for 
certain companies, a list of the priority of their analysis should be created based 
on the existence of the tax risk associated with the transfer prices. 

So we chose a company, which is a service center and conducts the following 
activities: providing software development services for group-level applications 
and design, development and technical assistance services for IT applications 
developed at the request of the group or a / several affiliated parties. 

IT Services SRL is registered in Romania and is part of a multinational banking 
group. Software development services are provided on the basis of requests from 
the group or entities that are part of it. The requests also include all the techni¬ 
cal specifications necessary for the implementation of the projects. The transfer 
pricing policy provides for the remuneration of the service provider based on the 
total costs incurred plus a margin of 10%. The provision of document processing 
services - document processing services implies the input of data from digital 
documents (scanned) from various affiliated parties into the computer system. 

The transfer pricing policy provides for the remuneration of the service pro¬ 
vider on the basis of the total costs, plus a margin of 5%. Costs of service delivery 
are shared between the two activities and then between the beneficiaries of each 
activity. IT Services SRL provides IT support services for the benefit of third 
parties. They are provided on the basis of a monthly subscription that includes 
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a certain number of hours and the remuneration is set according to a total cost 
policy of + 5%. The IT services provided by IT Services SRL represent about 15% 
of its operating revenues. The affiliated parties of IT Services SRL do not receive 
similar services from third party suppliers. 

Results analysis: 

IT Services SRL is part of the middle enterprise category and submitted 
the transfer pricing file for transactions with affiliated parties during the fiscal 
inspection period. The file is considered complete. After analyzing the share of 
transactions with affiliated parties and the general comparability range for the 
following companies, a list of the priority of their analysis is made based on the 
existence of the tax risk associated with the transfer prices, using the Orbis app¬ 
lication. Thus, in order to determine the risk associated with transfer pricing, a 
comparison is made between independent enterprises using the seven criteria 
and the financial indicators taken into account are the turnover and the rate of 
profitability of total operating costs. The benchmarking is done with a 5-year rate 
of return on total cost (RRCT). 

For companies considered comparable, RRCT was calculated according to 
the following formula: 

RRCT (%) = Operating result / Turnover - Operating result 

Comments on the search criteria used in their own analysis: 

a) the European Union region is directly aimed at obtaining a sample of the 
largest companies in order to better assess the general evolution in the respective 
field of economic activity - the restriction at the level of Romania would lead to 
a very small number of companies, affecting the results (from a statistical point 
of view, it is likely that the large number of elements included in the sample will 
be diminished by the effect of companies that would have been excluded from 
the sample in a manual selection); 

b) the CAEN ver. 2 of the taxpayer to analyze its scope of activity; 

c) the companies that appear to be active (by any of the criteria) or who have 
an unknown situation according to the Orbis database are included in the sample 
in order to broaden the basis of comparison; 

d) among indicators of independence, A (no shareholder holding more than 
25% of shares), U (unknown shareholder status). Add all publicly listed compa¬ 
nies, Add cos for which all shareh. or all shareh. with a stake greater than 25% 
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are indiv. or empl. (companies holding natural persons holding more than 25% 
of the shares - because these individuals are not implicit shareholders of other 
companies as well); 

e) companies holding at least 25% of the shares in a subsidiary are excluded; 

f) Companies that have submitted only unconsolidated financial statements 
in the Orbis database - are considered to reduce the risk of affiliated companies 
(the consolidated financial statements assume the existence of at least two affi¬ 
liated companies); 

g) Depending on the size of the taxpayer, the categories of companies in the 
Orbis database (very large, large, medium and small) which can be considered 
comparable as a level of commercial activity are selected. 
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1. All active companies and companies with unknown situation 

2. World region/Country/Region in country; Romania 

3. NACE Rev. 2 (Primary codes only): 0220 ■ Logging 

4. BvO Independence indicator; A+, A, A-, U, Add all publicly listed companies, Add companies for which all 
shareholders or all shareholders with a stake greater than 25% are individuals or employees 


5. Shareholders with subsidiaries by profile: owned between 25% and 100% 

6. Consolidation code: U1 (companies with unconsolidated accounts only) 

7. Category of companies: Medium sized companies 
Boolean search : 1 And 2 And 3 And 4 And Not 5 And 6 And 7 


total' 


223,470,024 

2,887,626 

215,949 

186,874,718 

5,272,579 

29,883,966 

11,881,364 

283 


Fiscal year end:31/03 


Current search settings: 

• pnority given to consolidated accounts based on annual reports, not considering accounts with no recent financial data (NRF) 
■ exclusion of companies with no recent financial data and Public authorities/States/Governments 


Definition of the Ultimate Owner; 

- minimum percentage that must characterise the path from a subject Company up to its Ultimate owner; 25.01% 

- Consider the highest quoted Company in the path as Ultimate owner, whatever its shareholders 


Figure 4.1: Search strategy in Orbis 

Source: Own processing by accessing the Orbis database, within the Public Finance Department 
of Craiova 


The analysis carried out on the above selection criteria aims at understanding 
the overall market evolution in terms of the financial indicator used, by establis¬ 
hing a general comparability interval. The range of inferior quartz and superior 
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quartz obtained in this way aims at assessing the taxpayer’s economic evolution 
towards other economic agents involved in the same field of activity. 

A search strategy is made using all of the criteria outlined above and as a 
result we have 283 companies that meet these criteria. 

Table 4.2: Comparability interval based on RRCT 


Element 

Denumire 

RRCT 

RRCT 

RRCT 

RRCT 

RRCT 


societate 

2016 

2015 

2014 

2013 

2012 


minimum 

-91,28 

-100,00 

-100,00 

-100,00 

-100,00 

Intervalul de 

comparabilitate 

(intervalul 

cuartUa 

inferioara 

1,27 

2,28 

1,47 

1,71 

1,37 

mediana 

4,33 

6,53 

4,01 

5,13 

3,62 

intercuartUar) 

cuartila 

superioara 

9,24 

12,42 

10,43 

10,16 

9,12 


maximum 

116,76 

56,71 

715,49 

3115,11 

195,90 

Societate testata 


0,03 

36,20 

-0,74 

0,47 

5,96 


Source: Own processing by accessing the Orbis database within the Public Finance Department 
of Craiova 


The interquartile interval is being considered as correct for the two types of 
activities (software development and data processing). From the table above, it 
can be concluded that IT Services recorded ROIs in the years 2016, 2014 and 2013 
outside the range of overall comparability, which could lead to a lower taxable 
base in Romania. 

The analysis shows that the company recorded in either years either too high 
or lower incomes, which do not fit into the market level, and thus the adjustment 
is made to reach the median. These results are influenced by affiliate activities. 
The interquartile table shows that the test company is below the quartile level, 
which means that there is a risk associated with transfer pricing. Therefore, for 
the adjustments or estimates of transfer prices in a tax audit, a thorough manual 
analysis of the companies in the sample should be carried out. 

The above detailed pricing potential risk analysis methodology can be used to 
assess the existence of such a risk but also to assess its level. However, the assess- 
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ments thus obtained have only an indicative title and can not provide a detailed 
manual analysis of each case, including on the basis of information provided by 
the taxpayer. As a result of the taxpayer search strategy, the sample of companies 
resulting from the use of the Orbis database must be processed manually, also 
taking into account the information obtained from their own databases (managed 
by National Agency for Fiscal Administration - A.N.A.F.). 

Conclusions 

Expanding globalization, advanced technology, high-performance commu¬ 
nications and information systems allow a multinational to control the activi¬ 
ties of its various subsidiaries around the world. Other factors underpinning the 
emergence and evolution of these issues are global trade, services and software 
systems. Developed states have experienced structural changes and are witnessing 
continued development in the tertiary sectors. Lately, international tax principles 
have changed significantly. 

The increased level of integration of multinational companies, the multipli¬ 
cation of intragroup operations and intangible assets and services, and the use of 
funding programs have made the market value principle more difficult to apply 
in transfer prices. Some analysts argue that this principle can only be applied in 
situations where there are unclear transactions. All these changes can provoke 
challenges in applying the principle of globalized and integrated transactions of 
multinational companies. In practice, it is obvious that the market value prin¬ 
ciple is the real challenge in allocating revenue to highly integrated multinational 
companies. 

It is therefore important to note that transfer prices are not an exact science 
and that the application of transfer pricing methods involves the use of competent 
information and decisions by taxpayers and tax authorities. 

However, taking into account the “gaps” of qualification, information and 
limited resources in many developing countries, this aspect of transfer pricing 
may be very difficult. In general, it is quite clear that in developing countries the 
choice of the most appropriate methods for analyzing comparable is the biggest 
problem currently facing companies and tax authorities alike, and the role of this 
article is to support this process in a practical way. 

The purpose of the risk analysis is to identify a list of taxpayers for which there 
is a tax risk associated with transfer pricing and to conduct a preliminary analysis 
for each taxpayer in the previously established list. The interquartile range can 
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be calculated by several methods, but the most common computation in practice 
will be the Excel QUARTILE function. Quartz values may vary slightly depending 
on the calculation method used, but the median value should always remain the 
same as the sample of companies on which it is calculated does not change. 

As an estimation method, the estimate is made if the company’s result does 
not fall within the range calculated on the sample of comparable ones selected 
from the search. In our case, being a service company, we used the formula RRCT. 
The search strategy should target a certain type of transaction rather than bring 
together more distinct categories of economic activity (eg, IT, accounting and 
marketing) because profitability rates may vary by business. 
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Investigating the Relationship of Ethical Climate and 
Counterproductive Behavior with Moderating Effect 
of Top Management Support: Evidence from Textile 
Manufacturing Sector of Lahore, Pakistan 


Shaista Jabeen^, Sobia Sultana® 


Abstract 

Ethical climate is an emerging aspect of any organization at both national and 
international level. Worldwide competition and global integration raised many 
ethical issues with an immense need to work on ethical climate. The current 
study examines the impact of ethical climate (egoistic, benevolent and principled) 
on counterproductive behavior and also investigates the level of support of top 
management to reduce the counterproductive behavior of employees in the textile 
manufacturing industry. The manufacturing sector of any country holds vital 
role and Pakistan focuses largely on its textile exports. Target audience was the 
employees of manufacturing sector of textile industry and data was collected from 
210 employees. Results of regression analysis demonstrate a significant negative 
association between ethical climate and counterproductive behavior. Moreover, 
Top management support moderates this relationship by minimizing the coun¬ 
terproductive behavior. This study will help out decision making authorities to 
reduce counterproductive behavior so that employees become loyal towards the 
organization and organization’s ethical climate can be improved. 

Keywords: Ethical climate, counterproductive behavior, top management 
support 

JEL Classfication: Category M; Code MIO (General). 

Introduction 

The field of business ethics is growing significantly. This is because of the 
globalization and increasing industrial age that promotes complication of business 
ethics in organizations. The issues like social expectations, competition, corporate 
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social responsibility and their complexities encourage investigating the field of 
ethical climate as they have effects on customers, employees, competitors, supp¬ 
liers and on public in general (Vitell & Davis, 1990). Moreover, the worldwide 
competition and global world integration raised many ethical issues brought 
with an immense need to work on ethical climate (Viswesvaran et al., 1998). 
This progression has improved the understanding and wideness of the research 
of business ethics. Usually, business ethics researches in general engaged in the 
investigation of nature, basis of ethical judgments, values and laws in business 
decisions (Vitell & Davis, 1990). 

Several researches have been carried out to examine the facets of ethical beha¬ 
vior. Ethical facets that have been most generally investigated include: individual 
characteristic (religious conviction, race, gender and age), personality background 
in education and employment, values and beliefs of groups and others (codes of 
conduct, ethical decisions and organizational factors). The ethical climate in a work 
place offers combined values and morality that direct behavior (Trevino, 1986). 
Many employees feel personal satisfaction in behaving morally; a disagreement 
will take place if there is a conflict between ethical values and organizational 
goals. The ethical climate is a multidimensional subject which is evident in almost 
all the institutions. In addition, a greater consideration of the multidimensional 
nature of ethical climate has been investigated by focusing on organizational cli¬ 
mate and working environment. Ethical climate in the organizations influences 
the manner and conduct of workforce because the climate creates the functional 
relationship between the employees and working environment (Scheurer, 2010). 
Counterproductive behavior comprised of intended actions by workforce that 
damage organizations and its stakeholders. 

Counterproductive behavior has gained importance due to its influence on 
business and workers. Recent researches focuses on the individual as well as or¬ 
ganizational level counterproductive behavior (Appelbaum et al, 2007). Many 
studies have been done in this respect and found that the ethical climate is one 
of the most serious factors in the reduction of counterproductive behavior. 

One of the social harms prevailing in organizations is ethical dilemma. So the 
current study investigates the connection between the ethical climate and coun¬ 
terproductive behavior through moderating role of top management support for 
ethical behavior in the manufacturing industry of textile unit of Lahore, Pakistan. 
Limited prior research has been carried out to find out the association between 
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ethical climate and counterproductive behavior through moderating effect of top 
management support in textile manufacturing firms. There exists a gap in literature 
as manufacturing firms faces a lot of ethical problems in terms of steeling and 
damaging. This research will help out management to improve ethical climate 
resulting in the reduction or elimination of antisocial behavior of employees. 

Research Objectives: 

1. To investigate the effect of Ethical climate on counterproductive behavior. 

2. To investigate the moderating effect of top management support between 
ethical climate and counterproductive behavior. 

Research Questions: 

1. Whether any relationship exists between ethical climate and counterpro¬ 
ductive behavior? 

2. Whether support of top management moderates the relationship between 
ethical climate and counterproductive behavior of employees? 

Literature Review: 

Ethical Climate 

Ethical climate is an emerging issue in the areas of sociology, applied psycho¬ 
logy and attitude within organizations (Martin and Cullen, 2006). Ethical climate 
is defined as “the prevailing perceptions of typical organizational practices and 
procedures that have ethical content” (Victor and Cullen, 1988, plOl). Ethical 
climate emerge because of the believe that specific criteria should direct ethical 
reasoning (Cullen et al, 2003). Ethical climate finds out ethical attributes of work 
setting that affect the ways, things happened in an organization (Schminke et al, 
2010). Webber (2007) projected two major types of ethical behavior in an orga¬ 
nization namely: Cognitive and Shared perception approach. 

Victor and Cullen (1988) used moral development (Kohlberg, 1984) and social 
cultural theory (Schneider, 1983) to investigate ethical climate. They explained 
ethical climate along two dimensions: ethical criteria (logical process for ethical 
decision making) and focus (the possible ethical issues s being deliberated and 
signifies the locus of analysis used as a referent in ethical decisions). The P‘ dimen¬ 
sion, ethical criteria, is classified as: egoistic (related to self-interest), benevolent 
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(joint interest) and principled (hold on to principles) working in an organization. 
Egoistic climate believed that self-interest is preferred at the cost of hurting ot¬ 
hers. Benevolent climate focuses to generate positive outcomes for organization 
and individuals as well as the betterment of members of workgroup/organization 
(Cullen et al., 2003). Finally, principled centered criteria assist to make decisions 
based on organizational rules reducing uncertainty. Employees are making sure 
that decisions are dependent on reliable codes. The above mentioned levels and 
dimensions are summarized as follows: 


Ethical Climate Types 



Individual 

Local 

(Organization) 

Cosmopolitan 
(External to Firm) 

Egoism 

Self Interest 

Company Profit 

Efficiency 

Benevolence 

Friendship 

Team Interest 

Social Responsibility 

Principle 

Personal Morality 

Company Rules & 
Procedures 

Laws & Professional 

Codes 


(Source; Victor and Cullen (1988), pl04) 


Counterproductive Behavior 

Counterproductive behavior causes harms to companies and individuals and 
consists of minor as well as severs issues. These behaviors affect individual and 
organizational factors (Biron, 2010: 877). Counterproductive behavior is defined 
as the voluntary behavior that contradicts organizational norms, and threatens 
the well-being of the organization or its members (Robinson and Bennett, 1995a). 
Now a day, anti-social behavior comprises significant concern for business because 
of their effect on organizations and workers. Quite a few researchers recognized 
that these deviants’ behaviors have monetary, communal and psycho somatic 
impact on both firms and on workforce (Fagbohungbe et al., 2012). In same way 
it is to be said that, counterproductive behaviors increase cost of organizations, 
reducing loyalty and dedication, OCB (organizational citizenship behavior), and 
production (efficiency), unpunctuality and turnover (Brooks, 2012). Robinson & 
Bennett (1997) suggested a variety of deviant behaviors including injustice (per¬ 
ceived), discontent role model for adventure and excitement seeking. 
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Reasons for unethical and deviant behavior include: presence of counter norms 
and the “effect/danger” ratio, operational environment, group behaviors, organi¬ 
zational commitment, organizational frustration and change. Current solutions 
and trends towards preventing unethical and deviant behavior include: promoting 
an ethical climate, promoting wellbeing and preventing deviant behavior. 

Top Management Support for Ethical Behavior 

If human resources recognize senior executive support up for ethical beha¬ 
vior, a constructive ethical climate and a well-built connection develop between 
ethical climate and the profitability of the Organization, then workforce are ex¬ 
pected to have a higher level of satisfaction at work. The opposite is also correct. 
Rodgers and Hunter (1991) reported that commitment of senior management 
has an impact on the satisfaction, performance, production, achievement, and 
organizational work. More broadly, senior management facilitation increases the 
efficiency of organizational. 

Conceptual Framework 

Organizational climate has a significant effect on counterproductive behaviors. 
Limited prior work investigates the impact of perceived organizational climate 
on counterproductive behaviors. Leaders shape and reinforce the ethical climate 
of an organization (Sims and Brinkman, 2002). They have substantial powers to 
create and maintain ethical norms and processes and to create a particular kind 
of ethical climate (Schminke et al, 2005). 

Wimbush and Shepard (1994) have suggested that the ethical climate of an 
organization could be used to predict not only unethical behavior, but coun¬ 
terproductive behavior as well. Peterson (2002) conducted a study to determine 
whether deviant workplace behavior could possibly be predicted from the ethical 
climate of an organization. 

The connection between organizational climate and employee attitudes and 
behaviors is covered by previous literature. Literature provides evidence about the 
relationship between organizational climate and positive behaviors like innovative 
behavior, organizational citizenship behavior and negative organizational behavi¬ 
ors like counterproductive behaviors. (Scheuer, 2010; Fagbohungbe et al, 2012). 
Because, people tend to accept and internalize the climate of the organization in 
which they work, and the perception of climate has an important impact on their 
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behavior (Vardi, 2001: 327). If employees perceive that the organization stands 
behind them and performs employee oriented politics, they are more likely to be 
persistent, innovative and helpful when faced with unexpected problems. Con¬ 
versely, employees who perceive their work environments as being non supportive 
or unwelcoming they are more likely to exhibit negative or counterproductive 
behaviors (Wolf et al., 2012: 666). 


On the basis of above discussion, following hypothesis have been derived: 
Hp Ethical climate significantly affect counterproductive behavior. 

H^: Top management support for ethical behavior significantly moderates 
the relationship between ethical climate and counterproductive behavior 


Ethical Climate 

1- Egoistic 

2- Benevolent 

3- Principled 


Counterproductive 

behavior 


Top 

management 
support for 
ethical behavior 


Research Design 

This is a primary research conducted to investigate the effect of ethical climate 
on counterproductive behavior by using top management support for ethical beha¬ 
vior as moderator. The target audience is the employees of textile manufacturing 
firms located in the area of Lahore, Pakistan. Sampling technique is convenience 
sampling and sample size is 250 employees. Questionnaire is administered as 
data collection instrument tool. Secondary data is gathered for literature review 
purpose through different data bases and websites. A 5-point Likert scale is used 







ranging from strongly disagrees to strongly agree. The counterproductive behaviors 
scale is taken from Bennett and Robinson (2000). Ethical climate questionnaire 
is adapted from the research of (Cullen et al, 1993) and top management support 
for ethical climate is adapted from the study of (Hunt et al, 1984). A pilot study is 
conducted to test the reliability of the questionnaire showing the Cronbach Alpha 
of 79%. 250 questionnaires were distributed in the textile manufacturing sector, 
210 questionnaires were returned with full response whereas 40 questionnaires 
were discarded due to poor responses. SPSS 17.0 was used to analyze the data. 
Descriptives, correlation and regression analysis were run to find out the result. 

Analysis and Discussion 

According to table 1, demographics consisted of information about sex, age, 
academic background, type of employees, and working experience. 

From 210 employees, 79% were males and 26% were females. Age bracket 
consisted of mixture of employees’ age. 29% respondents were in the range of 31-40 
years, 24% from 26-30, & 41-50 years, 15% fall in the category of 20-25 years, and 
6.2% from above 50 years. . Academic background shows that 32% respondents 
had bachelor’s degree, 25% had master’s degree, 28% and 7% had completed their 
high school and vocational school degree, and 6% belong to other category. 54% 
of the respondents belong to managers and 46% to non- managers category. 48% 
respondents had working experience from 8-12 years, 26% from 4-7 years, 17% 
from 1-3 years, 1.9% from less than 1 year, and 7% above 12 years. 


Table 1: Demographic Characteristics of Respondents 



Frequency 

Percentage 

Gender 

Male 

155 

73.8 

Female 

55 

26.2 

Age 

20-25 

33 

15.7 

26-30 

52 

24.8 

31-40 

60 

28.6 

41-50 

52 

24.8 

50-above 

13 

6.2 
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Educational Level 

Eligh School 

16 

7.6 

Vocational School 

59 

28.1 

Bachelors 

68 

32.4 

Masters 

53 

25.2 

Others 

14 

6.7 

Employees 

Managers 

113 

53.8 

Non Managers 

97 

46.2 

Experience 

Less than 1 year 

4 

1.9 

1-3 year 

35 

16.7 

4-7 year 

55 

26.2 

8-12 

101 

48.1 

12 years-above 

15 

7.1 


Correlation & Regression Analysis 


The correlation results of study are as follows: 



ET 

SP 

CP 

ET Pearson Correlation 

1 

0.000 

-.049 

Sig. (2-tailed) 


.993 

.481 

N 

210 

210 

210 

SP Pearson Correlation 

.000 

1 

-.111 

Sig. (2-tailed) 

.993 


.110 

N 

210 

210 

210 

CP Pearson Correlation 

-.049 

-.111 

1 

Sig. (2-tailed) 

.481 

.110 


N 

210 

210 

210 


To analyze the data, step wise regression was applied to investigate the sig¬ 
nificance of dependent, independent, and moderating variables. The hypotheses 
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for the study were examined by using three regression models. The independent 
(Ethical Climate) and moderating variables (Top Management Support) were in 
metric form. They were centralized by taking deviation form mean so as to avoid 
multi colinearity i.e. minimizes the correlation between Ethical Climate and Top 
Management Support. 

CPB = 17.061-0.033EC Model/Equation-1 

Model 1 is a simple relation of counter-productive behavior and ethical climate. 
R Value (0.49) establishes a moderate negative relationship between Ethical Climate 
(IV) and Counter Productive Behavior (DV). It is evident that correlation coeffi¬ 
cients of independent and dependent variables are equal to R value. Therefore, R 
value (0.49) implies a moderate negative association between Ethical Climate (IV) 
and Counter Productive Behavior (DV). R square value shows percentage change 
in dependent variable caused by independent variable. In current study, it is clear 
that Ethical Climate (IV) causes 40% (0.40) change in Counter Productive Behavior 
(DV) and remaining change is due to others factors which held constant in the 
model. Negative sign of B value (-0.033) illustrates that there occurs a negative 
connection between level of Ethical Climate (IV) and Counter Productive Behavior 
(DV). It means if we increase ethical climate by 1 unit, the counter-productive 
behavior will decrease by 0.033 units. P value (0.03) for ethical climate (IV) is 
below the significant level (0.05). Hence, results show that there is a significant 
negative impact of ethical climate (IV) on counter-productive behavior (DV) of 
employees at the p<.01, p<.05, p<0.10 level for [F= 49.9, t=-0.706]. HI is accepted. 

CPB = 19.587 -0.033 EC -0.163 TMS Model/Equation- 2 

In Model 2, two predictors Ethical Climate and Top Management Support 
were taken and the parameters show the effect of these metric variables on coun¬ 
ter-productive behavior respectively. The R value (0.121) also demonstrates a ne¬ 
gative association between ethical climate, top management support (IVs) and 
counter-productive behavior (DV). R^ value of this model origin that (IVs) cause 
38% (.38) variation in counter-productive behavior (DV). B value shows that I unit 
increase in ethical climate and top management support brings (-0.033, -0.163) 
unit decrease in counter-productive behavior (DV) at [P= 0.04, 0.09, F= 15.39, 
t=-0.710, -0.111]. H2 is accepted. 
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CPB = 120.644-2.129EC- 6.715 TMS- 0.136EC’^TMS Model/Equation- 3 


Similarly in Model 3, the effect of interaction term was also considered in 
addition to the main factors effect. R (0.218) also signifies weak negative conne¬ 
ction between independent and dependent variables. value of model is (.0.48), 
which means ethical climate, top management support and their interaction term 
brings 48% change in counter-productive behavior (DV). B shows that 1 unit 
increase in (IVs) implies (-2.129,-6.715, -2.674) unit decrease in counter-produc¬ 
tive behavior (DV) at [P= 0.007, 0.007h 0.008’^h F= 34.0, t=-2.711, -2.738, -2.674]. 
Moreover interaction term also showed weak negative and significant relationship 
between predictors and dependent variable. The significance of the interaction 
term (EC^TMS) under model-3and the significance of both the main effects (EC, 
TMS) are sufficient evidence to conclude that top management support strength 
the relation between ethical climate and counter-productive behavior. Also the 
negative sign of the interaction term suggest the negative effect on counter-produ¬ 
ctive behavior i.e., the ethical climate has negative impact on counter-productive 
behavior when it has support of top management.H3 is accepted. 


Table 2:Ordinary Least Square Estimates (OLS) model 


Predictors 

R 

R2 

Beta Value 
(B) 

t-statistics 

F 

P value/Sig 

Model 1 

CPB 

0.49 

0.40 

17.061 

7.618 

49.9 

0.000* 

EC 

-0.033 

-0.706 

0.03* 

Model 2 

CPB 

0.121 

0.38 

19.587 

7.174 

15.39 

0.000* 

EC 

-0.033 

-0.710 

0.04* 

TMS 

-0.163 

-0.111 

0.09** 

Model 3 

CPB 

0.218 

0.48 

120.644 

3.184 

34.0 

0.000* 

EC 

-2.129 

-2.711 

0.007* 

TMS 

-6.715 

-2.738 

0.007* 

EC*TMS 

-0.136 

-2.674 

0.008** 


’"p<0.05, p<0.10 

a. Dependent Variable = Counter Productive Behavior (CPB) 

b. Predictors: Ethical Climate (EC) 
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c. Predictors: Ethical Climate (EC), Top Management Support (TMS) 

d. Predictors: EC, TMS, EC^TMS 

Discussion 

Research finding showed that ethical climate and top management support for 
ethical behavior are very much important in manufacturing sector for the smooth 
working and successful development of organization. Top management support 
for ethical environment works as a protective feature for deviance behavior like 
steeling, thievery, damage of property, misuse of information, poor use of time 
and capital, insecure behavior, work of poor quality, use of alcohol, consumption 
of drugs, delay, rude and suspicious actions etc. 

The target audience is the employees of textile manufacturing firms located 
in the area of Lahore, Pakistan. Sampling technique is convenience sampling and 
sample size is 250 employees. Questionnaire is administered as a data collection 
instrument tool. 210 questionnaires are returned with full response whereas 40 
questionnaires are discarded due to poor responses. SPSS 17.0 is used to anal¬ 
yze the data. Descriptive, correlation and regression analysis is run to find out 
the result. Findings indicate significant negative relationship between dependent 
(counterproductive behavior) and independent variables (ethical climate). Top 
management support for ethical behavior moderates the relationship between the 
variables. Results were supported by the researches of Appelbaum et ah, (2007). 
They suggested that there must be a strong organizational culture of ethical va¬ 
lues to avoid deviant behaviors and these core values must be communicated 
and reachable to all the employees working in an organization. Moreover, Top 
management support and reinforcement of norms and values to the subordinates 
must be ensured. 

Conclusion 

The purpose of the current study is to investigate the relationship between 
ethical climate, top management support and counterproductive behavior among 
the employees of textile manufacturing firms. Findings indicate significant negative 
relationship between dependent (counterproductive behavior) and independent 
variables (ethical climate). Top management support for ethical behavior mode¬ 
rates the relationship between the variables. Moreover top management support 
provides strength to the relationship of independent and dependent variables. Also 
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the negative sign of the interaction suggest the negative effect on counter-produ¬ 
ctive behavior i.e., the ethical climate has negative impact on counter-productive 
behavior when it has support of top management. 

Future Implications 

Perceiving a warm working environment and support within the organization, 
feeling commitment to organization, and thinking that organizational standards are 
for their own well-being, employees will avoid from counterproductive behaviors 
towards their colleagues and their organizations. In other words, employees who 
perceive a positive organizational climate are expected to show positive behavior 
rather than counterproductive behaviors such as absenteeism, coming late, wasting 
organization’s resources, slowing down, showing little effort, teasing colleagues, 
and attempting to physical abuse. Finding of the study further contribute to ma¬ 
nagement who is facing serious ethical problems in the organizations. This study 
will help out decision making authorities to reduce counterproductive behavior. 
As a result employees will be loyal towards the organization and ultimately or¬ 
ganization’s ethical climate will be improved. 
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Ozet 

Bu ^ali^mada geli?mi§ ve geli^mekte olan iilkelerin kar^ilikli ihracat dummlari 
(dolayisiyla ithalat durumlan) ag analizi araciligi ile dikkate alinarak merkez ve 
^evre iilkeler belirlenip ihracat endeksi olu^turulmaktadir. Bolgelerin kar^ilikli 
ticari ili^kilerinin ticaret matrisi araciligi ile dikkate alindigi ag analizinden elde 
edilen ihracat endeksi ile biiyume arasindaki ili^kinin varhgi Canning ve Pedroni 
nedensellik analizi ile incelenmektedir. Bu baglamda, ^ah^mada geli^mi^ ve geli§- 
mekte olan iilkeler i^in 1995-2016 arasinda ihracata yonelik biiyume hipotezinin 
ge^erliligini ag ve nedensellik analizi ile test etmek ama^lanmaktadir. Ag analizi ile 
elde edilen ihracat endeksi ve biiyiime arasindaki nedensellik analizi sonucunda; 
Dogu Afrika, Kuzey Afrika, Bati Afrika, Dogu Asya ve Giiney Asya bolgelerinde 
yer alan geli^mekte olan iilkelerde; Avrupa bolgesinde bulunan geli^mi^ iilkelerde 
ihracata yonelik biiyiime hipotezinin ge^erli oldugu bulgusu elde edilmi^tir. 

Anahtar Kelimeler: ihracat, Biiyiime, Ag analizi. Canning ve Pedroni Ne¬ 
densellik 

JEL Kodlari; F14, 047, D85, C33 
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THE VALIDTY OF EXPORT-LED GROWTH HYPOTHESIS IN DEVE¬ 
LOPED AND DEVELOPING COUNTRIES BASED ON NETWORK AND 

CAUSALITY ANALYSIS 


Abstract 

In this study, the mutual export situation of developed and developing count¬ 
ries (hence import status) is taken into account by network analysis, and central 
and peripheral countries are determined and the export index is created. The 
existence of the relationship between the export index and growth, obtained from 
the network analysis of trade relations of the regions by trade matrix, is examined 
by Canning and Pedroni causality analysis.In this context, the study aims to test 
the validity of export-led growth hypothesis between 1995 and 2016 for developed 
and developing countries through network and causality analysis. As a result of 
the causal analysis between the export index obtained by network analysis and 
growth, it was found that the export-led growth hypothesis is valid in developing 
countries in East Africa, North Africa, West Africa, East Asia, South Asia regions 
and in developed countries in the European Region. 

Keywords: Exports, Growth, Network Analysis, Canning and Pedroni Causality 

JEL Codes: F14, 047, D85, C33 

Giri^ 

Toplumlarda ki^i ba^ma dii^en reel gelirin, refahm artirilabilmesi ve i^sizli- 
gin azaltilabilmesi ekonomik buyiime oranmm artirilmasma bagh oldugundan, 
buyiimenin nasil ger^ekle^tirilebilecegi ekonomilerin en onemli sorunlarmdan 
birisi olmaktadir. Ekonomik buyiime seviyesinin arttirilabilmesi ve surdiiriile- 
bilir hale gelmesi i^in en onemli yollardan birisinin de ihracati artirmak oldugu 
ileri siirulmektedir. (^iinkii ihracattaki arti§, ekonomideki mal ve hizmetlerin 
iiretimini ve rekabetin artmasim da saglamaktadir. Rekabet arti^i ve iilkelerin 
ticari ili^kileri, yeni teknolojiler ile ilgili bilgilerin yayilmasma imkan vererek 
ekonominin verimliliginin olumlu yonde etkilenmesini saglayacagi, ozellikle de 
yiiksek nitelik gerektiren yeni becerilerin elde edilmesine ve etkin bir fiyat meka- 
nizmasmm i^lemesine yol a^acagi ileri siirulmektedir. Bunun yam sira; ihracattan 
elde edilen doviz, odemeler dengesi iizerinde olumlu katki saglayarak iilkelerin 
yerli iiretimini arttirmak i^in onemli olan mal ve hizmet ithalatmm da artmasma 
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imkan taniyarak, biiyiimeyi destekleyici hale gelecegi dii^iinulmektedir. Ihracat 
arti^inin buyiimeyi pozitif olarak etkiledigine dair du^iince literatiirde “ihra- 
cata yonelik buyiime hipotezi” olarak yer almaktadir. Yapilan bazi ^ali^malarin 
ampirik sonu^lari ihracata yonelik buyiime hipotezini desteklerken bazilari ise 
desteklememektedir. Bir^ok ara^tirmaci tarafmdan ihracata yonelik biiyumenin 
ger^ekle^tirildigi kabul edilirken, bazi ampirik bulgularm bu gorii^ii destekleme- 
digi ortaya ^ikmakta, hatta ihracattaki biiyumenin ekonomik biiyiimeye negatif 
etkisi oldugu ileri siiriilmektedir. 

Bu ^ah^mada 1995-2016 yillari iqiin geli^mi^ ve geli^mekte olan iilkelerin 
kar^ihkh ihracat durumlari (dolayisiyla ithalat durumlari) ag analizi ile dikkate 
ahnarak merkez ve ^evre iilkeler belirlenip endeks olu^turulmaktadir. Ag analizin- 
den elde edilen ihracat endeksi ile biiyiime arasmdaki ili^kinin varhgi Canning ve 
Pedroni nedensellik analizi ile incelenmektedir. Bu baglamda, ^ah^mada geli^mi^ 
ve geli^mekte olan iilkeler i^in ihracata yonelik biiyiime hipotezinin ge^erliligini 
ag ve nedensellik analizi ile test etmek ama^lanmaktadir. 

(Jlah^manm ilk boliimiinde ^ah^mamn amaci ve onemi vurgulamrken, bir 
sonraki boliimde se^ilmi^ literature yer verilmektedir. U^iincii boliimde analiz- 
lerde kullanilan veri ve yontem tamtihrken, dordiincii boliimde ampirik bulgular 
bulunmaktadir. Son boliimde ise, sonu^ ve degerlendirmeler yer almaktadir. 

Se^ilmi^ Literatur 

Ulkelerin ihracat arti^mm biiyiime ve verimlilik iizerinde olduk^a olumlu 
etkilerinin bulundugu varsayimi altmda ihracata yonelik biiyiime hipotezi ulusal 
ve uluslararasi literatiirde geni^ bir yer kaplamaktadir. 

ihracata yonelik biiyiimenin, ekonominin genelinde uyarici etkiye sahip ol- 
masmm arkasmda yatan dii^iincelerden biri de teknolojik yayilma ve di^salhklar 
olmaktadir. Ihracat arti^mm, ol^ek ekonomilerinin kullamlmasim sagladigi ve 
uzun vadede teknik bilginin aktarilmasim ve yayilmasim sagladigi iddia edil- 
mektedir (Grossman ve Helpman, 1991). Ihracatm di^salhklara yol a^abilecegi, 
rekabet arti^i ile birlikte iiriin ve siire^ inovasyonunu te^vik ettigi, uzmanla^mayi 
arttirdigi boylelikle bilgi ve be^eri sermaye stokunu da olumlu yonde etkiledigi 
dii^iiniilmektedir (Awokuse, 2003; Marin, 1992). 

Ayni zamanda, daha yiiksek ihracat sonucunda artan doviz giri^i ile birlikte 
sermaye mallarmm ithalati kolayla^arak ekonominin iiretken kapasitesinin giiq;- 
lendigi ileri siiriilmektedir. Daha yiiksek ihracatm ekonominin rekabet giiciinii 
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artirdigi, iiretkenlige katkida bulundugu vurgulanmaktadir (Petreski, 2016). 
Ayrica, ihracat arti^i ile birlikte doviz giri^inin artmasi ile yurt di^indan alinan 
bor^larin odemesinin kolayla^acagi ve odemeler bilan^osunu iizerinde olumlu 
etkiler yapacagi dii^unulmektedir (Giles ve Williams, 1999). 

Yapilan bazi ^ali^malarin ampirik sonu^lari ihracata yonelik buyiime hipote- 
zini desteklerken bazilari ise desteklememektedir. Genellikle yapilan ^ali^malarda 
EKK, VAR, e^biitiinle^me. Granger nedensellik gibi yontemler kullamlmaktadir. 
ihracata yonelik biiyiime hipotezini destekleyen ^ali^malar arasmda Ballasa (1978), 
Marin (1992), Feder (1983), Salvatore ve Hatcher (1991), Sengupta and Espana 
(1994), Bodman (1996), Kwan and Kwok (1995), Abbas (2012), Agrawal (2015), 
bulunmaktadir. Tyler (1981) ve Ram (1985)’m ^ali^malarma gore ise ihracata 
yonelik biiyumenin ancak belirli bir e^ikten sonra ge^erli oldugu bulgusu elde 
edilmektedir. Darratt (1987), Kunst ve Marin (1989), Ghartey (1993), Greenaway 
ve Sapsford (1994), Jin ve Yu (1996), Mishra (2011) ’nm ^ah^malarma gore ise 
ihracata yonelik buyiime hipotezi reddedilmektedir. 

Ulusal literatiirde ise ihracata yonelik buyiime hipotezinin ge^erliligini tespit 
eden ^ah^malar arasmda Yaprakh (2007), Taban ve Aktar (2008), §im§ek ve Kadilar 
(2010, Giil ve Kamaci (2012) bulunurken; desteklemeyen qiah^malar arasmda ise 
Ozmen ve Furtun (1998), §im§ek (2003), Takim (2010) bulunmaktadir. 

Veri ve Yontem 

1995-2016 arasmda ihracata yonelik biiyiime hipotezinin ge^erliliginin ag 
ve nedensellik analizi ile test edildigi bu ^ah^mada kullanilan degi^kenlerle ilgili 
bilgiler Tablo T de yer almaktadir. 


Table 1. Degi^ken Tanimlari 


Deg4ken 

Tanimi 

Kaynak 

lihracat 

Toplam ihracatm logaritmasi (bin dolar) 

UNCDAT 

buyume 

Ki§i ba^i buyume orani 

UNCDAT 

beta 

Ticaret aglarmm dikkate almdigi ticaret endeksi 

Ara^tirmaci tarafindan elde 
edilmi^tir. 


(Jlah^mada, ticaret matrisi dikkate ahnarak iilkelerin birbiriyle kar^ihkh ti- 
cari ili^kilerinin analizinde sosyal ag analizi yontemi kullamlmaktadir. Sosyal ag 
analizi yardimiyla ihracat endeksi olu^turulmaktadir. 
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Sosyal ag kavrami genellikle arkada^lar, aile iiyeleri ve mesleki vb. nedenlerle 
bir araya gelen kesitler ve bu kesitler arasindaki baglantilari tanimlamak i^in 
kullanilmaktadir. Aglari temsil etmenin en basit yollanndan biri ise kom^uluk 
matrisi kullanmaktir. Kom^uluk matrisi ayrica sosyo-matris olarak da bilinmek- 
tedir. Sosyal ag analizinde merkezilik kavrami bir aktoriin ag iqierisinde ne kadar 
onemli oldugunu tammlamaktadir. Merkezilik ol^iitii ile agdaki tiim aktorlere 
sayisal deger (onem degeri) atanmakta ve bu deger sayesinde aktorleri kar^ila^tirmak 
rniimkiin olmaktadir. Merkezile^me ol^iitii a^agidaki formiille hesaplanmaktadir: 

^ ^ i:jkiC(v*)-c(vi) 

(n-2)*(n-l) 

Bu formiilde n agdaki aktor sayisim, agdaki en yiiksek merkezilik degerine 
sahip aktorii, C(v) ile v aktoriiniin merkezilik degeri gosterilmektedir (Tunali,2016). 

Sosyal ag analizi ile elde edilen ihracat endeksi ile biiyiime arasindaki neden- 
sellik ili^kisinin ara^tirilmasmdan once ilk a^amada yatay kesit bagimliligmm ve 
serilerin duraganliklarmm test edilmesi gerekmektedir. (^ali^mada, yatay kesit 
bagimliligmm ara^tirilmasmda Pesaran tarafmdan geli^tirilen CD testi dikkate 
almmi^tir: 



( 2 ) 


CD testinde bo? hipotez yatay kesit bagimliligi olmadigim, alternatif hipotez 
ise yatay kesit bagimliligi oldugunu soylemektedir. Formiilde bulunan , i- ve j. 
dike i^in korelasyon katsayisim gostermektedir (Pesaran, 2004). 

Yatay kesit bagimliligmm tespit edilmesi durumunda kullanilan ikinci nesil 
birim kok testlerinden CADF (Cross-Sectionally Augmented Dickey-Fuller) birim 
kok testi, ayni zamanda heterojenligi de dikkate almaktadir. Pesaran tarafmdan 
geli?tirilen yatay kesit bagimliligi altmda ADF (CADF) testi, her bir ulkenin bi- 
rinci farklari ve gecikme duzeylerinin yatay kesit ortalamalari dikkate almarak 
hesaplanmi? ADF regresyonun geni?letilmi? halidir: 


Ayit = ai + + qyt-i + djAyt + eit(3) 

Burada, i indisi ulkeyi, t indisi zamani temsil etmek uzere , ?eklindedir 
(Pesaran, 2007). 
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Seriler arasindaki uzun donemli nedensellik ili^kisi ise Canning ve Pedroni 
(2008) nedensellik analizi ile incelemektedir. Bu testin avantaji, seriler arasindaki 
nedensellik ili^kisinin i^aretini de vermesidir. Nedenselligin uygulanmasi a^amasinda 
ilk a^amada e^biitiinle^ik ili^ki, ikinci a^amada ise hata diizeltme modeli tahmin 
edilmektedir. Hata diizeltme modelinde, hata teriminin katsayisi olan ve paramet- 
relerinin sifirdan farkli olmasi uzun donemli ili^kiyi gostermektedir. Panelin geneli 
i^in nedensellik ili^kisi her bir iilkenin olasihk degerlerinin (p) logaritmasi ile he- 
saplanmakta ve Lambda - Pearson istatistigi olarak adlandirilmakta ve a^agidaki 
gibi hesaplanmaktadir: 


Pa, = -2i:r=ilnPA,i(4) 


Lambda - Pearson istatistiginin bo§ hipotezi ^eklindedir ve uzun donemli 
nedensellik ili^kisi olmadigi anlamma gelmektedir. Nedenselligin i^aretini ise 
orani belirlemektedir (Canning ve Pedroni, 2008). 

4. Ampirik Bulgular 

1995-2016 arasmda ihracata yonelikbiiyiime hipotezinin ge^erliliginin ag ve 
nedensellik analizi ile test edildigi bu ^ah^mada ilk a^amada iilkelerin kar^ihkh 
ticari etkile^imlerinin dikkate almdigi bir ihracat endeksi, ag analizi yardimiyla 
olu^turulmaktadir. 



§ekil 1. 1995 yili ticaret agi sonu^lari*" 


10 Merkez ve ^evre iilkeler ile ilgili yapilan yonimlar §ekillerin yam sira elde edilen gevre ve merkez 
iilke istatistikleri ile yommlanmaktadir. 
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Her bir yil i^in olu^turulan bu endekste, merkez ve ^evre iilkeler dikkate 
alinmaktadir. Analizin ba^langi^ yili olan 1995 yilinin ag analizi sonu^larina 
bakildiginda ticaret merkezlerinde Asya, Amerika ve Avrupa bolgelerinde bu- 
lunan geli^mi^ iilkelerin ve Dogu Asya’da*^ bulunan geli^mekte olan iilkelerin 
bulundugu goriilmektedid^ (§ekil 1). 

Ticaret merkezlerinin 2001 yilinda degi^tigi §ekil 2’den anla^ilmaktadir. 2001 
yilinda ticaret merkezlerinin 1995 yilinda oldugu gibi Avrupa ve Amerika’da 
bulunan geli^mi^ iilkeler ve iqierisinde (Jlin, Kore gibi iilkelerin yer aldigi Dogu 
Asya’da bulunan geli^mekte olan iilkelerin oldugu tespit edilmektedir. Ancak 
1995 yilinda geli^mi^ iilkelerden Israil ve Japonya’ nm yer aldigi Asya bolgesinin 
2001 yilinda ticaret merkezi olmaktan ^ikip ^evre iilkeler konumunda oldugu 
goriilmektedir. Geli^mi^ iilkelerden Avustralya ve Yeni Zelanda’nm i^erisinde yer 
aldigi Okyanusya bolgesi ise hem 1995 yilinda hem de 2001 yilinda ^evre iilkeler 
konumunda bulunmaktadir. Geli^mekte olan hike grubunda Bati 

Asya’da bulunan Turkiye’ nin ise yine her iki yilda da ticaret merkezleri 
arasmda yer almadigi gorulmektedir. 



§ekil 2. 2001 yili ticaret agi sonu^lari 


Analizin son yih olan 2016 yilinda merkez ve ^evre ulkelerin 2001 yihndaki 
ile ayni oldugu tespit edilmektedir. Yine Asya ve Okyanusya bolgesinde yer alan 

11 Ag analizleri sonuqilannda iilke gmbu sonunda yer alan “1” grubun geli§mi§ ulkeler, “2” gmbun 
geli§mekte olan ulkeler oldugunu gostermektedir. 

12 tilke gruplari ile ilgili bilgi igin bkz.Ek-1 
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geli^mi^ iilkeler ile geli^mi^ iilke grubunda bulunan Tiirkiye’ nin i^erisinde yer 
aldigi Bati Asya iilkeleri ^evre dike konumunda iken; geli^mi^ dike grubunda 
bulunan Amerika ve Avrupa dlkeleri ile geli^mekte olan dlkelerden Dogu Asya 
dlkeleri ticaret merkezi konumunda yer almaktadir. 



§ekil 3. 2016 yili ticaret agi sonu^lari 


Ticaret matrislerinden yola ^ikarak elde edilen ihracat endeksi ile bdydme 


arasmdaki nedensellik ili^kisinin varligi uzun donemli nedensellik ili^kisini ve 
ayni zamanda ili^kinin yondnd veren Canning ve Pedroni nedensellik analizi ile 
ara^tirilmaktadir. Ayrica, kar^ila^tirma yapmak amaciyla ag analizi ile elde edilen 
ihracat endeksinin yam sira toplam ihracat da, ihracata yonelik bdydme hipo- 
tezinin test edilmesinde kullamlmaktadir. Nedensellik ili^kisinin ara^tirilmasi 
oncesinde bir dlkede meydana gelen ^okun, diger dlkeleri etkileyip etkilemedigi 
anlamma gelen yatay kesit bagimhhgmm tespit edilmesi gerekmektedir. Yatay 
kesit bagimhhgmm varhgi durumunda, ikinci nesil birim kok testlerinin uygu- 
lanmasi onem arz etmektedir. 
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Table 2.Yatay Kesit Bagimliligi ve CADF Birim K6k Testi Sonu^lari 



Yatay Kesit 
Bagimliligi 

CADF Birim Kok Testi 

Degi?ken 

stat. 

CADF (seviye) 

CADF (1. farki) 

CADF Sonucu 

lihracat 

52 . 56 *** 

0.359 

-3.441 

1(1) 


(0.000) 

(0.640) 

(0.000)*** 


buyiime 

12.66*** 

-1.951 

-2.266 

1(1) 


(0.000) 

(0.197) 

(0.014)** 


beta 

50.49*** 

-0.763 

-2.735*** 

1(1) 


(0.000) 

(0.223) 

(0.003) 



Not: * , *** degerleri sirasiyla %10 , %5 ve %1 onem diizeyini gostermektedir. 


Yatay kesit bagimliliginin tespit edilmesinde kullanilan Pesaran CD testine 
gore her iiq: degi^ken i^inde yatay kesit bagimliliginin olmadigi bo? hipotezi red- 
dedilmektedir. Yani; ticaret, buyiime ve beta olarak adlandinlan ag analizi ile 
elde edilen ihracat endeksi i^in bir iilkede meydana gelen bir ?okun diger iilkeleri 
etkiledigi sonucuna varilmaktadir. Yatay kesit bagimliliginin bulunmasi duru- 
munda birinci nesil yerine, ikinci nesil birim kok testlerinin dikkate almmasi 
gerekmektedir. ikinci nesil birim kok testlerinden olan CADF testine gore serilerin 
birinci farki almdiktan sonra duragan hale gelen seriler oldugu goriilmektedir. 

Ticaret aglarmm, merkez ve ^evre dike konumlarmm dikkate almmadigi 
Canning ve Pedroni nedensellik analizi sonu^larma bakildigmda, nedensellik 
ili?kisinin %1 onem duzeyinde geli?mekte olan ulkelerden Dogu Afrika, Guney 
Afrika; geli?mi? ulkelerden Avrupa ve Okyanusya bolgelerinde anlamli oldugu 
gorulmektedir. % 5 onem duzeyinde nedenselligin anlamli oldugu geli?mekte olan 
dike grubu Bati Afrika iken, % 10 onem ddzeyinde geli?mekte olan dlkelerden 
Karayipler, Okyanusya, Dogu ve Gdney Asya’ da bulunan dlkelerde; geli?mi? 
dlkelerden ise Asya bolgesinde bulunan dlkelerde nedensellik bulgusu elde edil- 
mektedir. Canning ve Pedroni nedensellik analizinin bir avantaji da nedenselligin 
yondnd vermesidir. Nedenselligin yond -Lamda2/Lamdal () orani ile belirlen- 
mektedir. Sonu^lara gore ihracattan bdydmeye dogru pozitif bir nedenselligin 
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yani ihracata yonelik buyiime hipotezinin ge^erliliginin var oldugu iilke gruplari, 
geli^mekte olan iilkelerden Dogu Afrika, Bati Afrika, Karayipler, Dogu Asya, Giiney 
Asya ve Okyanusya bolgelerinde bulunan; geli^mi^ iilkelerden ise Asya, Avrupa 
ve Amerika bolgelerinde bulunan iilkeler ^eklindedir. Geli^mekte olan iilkelerden 
Giiney Afrika’da bulunan iilkeler iqiin ihracatin biiyiimeyi azalttigi bulgusu elde 
edilmektedir. Geli^mi^ iilkelerden Amerika’daki iilkelerde istatistiki a^idan an- 
lamli bir nedensellik tespit edilememektedir. Ayni ^ekilde, Tiirkiye’nin iqierisinde 
yer aldigi geli^mekte olan iilke grubunda bulunan Bati Asya’da yer alan iilkeler 
i^in de nedensellik ili^kisi istatistiki a^idan anlamli olarak elde edilememektedir. 

Bir biitiin olarak panel i^in % 1 onem diizeyinde uzun donemli nedensellik 
ili^kisinin var oldugu Lamda Pearson istatistigi ile anla^ilmaktadir. Uzun donemli 
nedensellik ili^kisinin var olmadigim soyleyen bo? hipotez gii^lii bir ?ekilde red- 
dedilmektedir (Tablo 3). 

Table 3. Ticaret aglarinin dikkate alinmadigi Canning ve Pedroni Nedensellik 
Analizi Sonu^lari 


Ulke Grubu 

lihracat=>buyume 

t-istatistigi 

p-degeri 

(Y/X) Oram 


Lamda 1 



-Lamda2/ 
Lamda 1 

DoguAfrika2 

-1.732972*** 

-4.159477 

0.000839 

0.028035 

Orta Afrika2 

-1.447577 

-1.641056 

0.126716 

0.050319 

KuzeyAfrika2 

-1.739825 

-1.198113 

0.261471 

0.013873 

GuneyAfrika2 

-1.703631*** 

-3.314979 

0.004712 

-0.012874 

Bati Afrika2 

-1.257420** 

-2.933384 

0.010274 

0.009138 

Amerika-Karayip2 

-0.863368* 

-2.124083 

0.050701 

0.056380 

Orta-Amerika2 

0.288546 

0.501097 

0.623576 

-0.147705 

GuneyAmerika2 

0.837823 

1.054947 

0.312227 

-0.078963 

DoguAsya2 

-1.302582* 

-2.093275 

0.053730 

0.005070 

GuneyAsya2 

-1.612519* 

-2.018601 

0.066448 

0.029803 

GuneydoguAsya2 

0.130937 

0.421709 

0.683132 

-0.400780 

BatiAsya2 

-0.786546 

-1.269038 

0.223767 

0.017890 

Okyanusya2 

-3.013645* 

-1.989731 

0.077830 

0.014281 

Amerika 1 

0.189420 

0.450048 

0.659112 

-0.421005 

Asyal 

-1.281142* 

-1.917106 

0.074473 

0.027122 
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Avrupal 

-0.812383”* 

-1.911197 

0.075280 

0.013707 

Okyanusya 1 

-1.807880*** 

-4.299297 

0.000633 

0.012204 

Panel sonudari 

Istatistik 


p-degeri 


lihracat=>buyume 





Lamda Pearson 

96.15469*** 


7.59E-08 



Not: * , *** degerleri sirasiyla %10 , %5 ve %1 onem diizeyini gostermektedir. 


Ulkelerin kar^ilikli ili^kilerini ele alan ticaret matrisinden yola qiikarak ag 
analizi sonucu elde edilen ihracat endeksi (beta) ile biiyume arasindaki nedensel- 
lige gore panel i^in bir biitiin olarak uzun donemli nedensellik ili^kisinin varligi 
Lamda Pearson istatistigi ile goriilmektedir. Buna gore % 1 onem diizeyinde uzun 
donemli nedenselligin var olmadigi anlamma gelen bo? hipotez reddedilmektedir. 
%1 onem diizeyinde geli?mekte olan dike gruplarmdan Orta Afrika, Kuzey Afrika, 
Guney Afrika, Bati Afrika’da ve geli?mi? ulkelerden Okyanusya’da; % 5 onem 
duzeyinde geli?mekte olan ulkelerden Dogu Afrika, Dogu Asya ve Okyanusya’da; 
% 10 onem duzeyinde ise geli?mekte olan ulkelerden Guney Asya ve geli?mi? 
dike grubunda bulunan Avrupa’da istatistiki aqiidan anlamli bir uzun donemli 
nedensellik ili?kisinin oldugu saptanmaktadir. Ancak, nedenselligin yondne gore 
geli?mekte olan dike gruplarmdan Dogu Afrika, Kuzey Afrika, Bati Afrika, Dogu 
Asya ve Gdney Asya; geli?mi? dlkelerden Avrupa’da yer alan dlkelerde ihracatm 
bdydmeyi arttirdigi yani ihracata dayali bdydme hipotezinin ge^erli oldugu bul- 
gusu elde edilmektedir. Geli?mekte olan dlkelerden Orta Afrika, Gdney Afrika 
ve Okyanusya; geli?mi? dlkelerden Okyanusa’ nm i^erisinde yer alan dlkelerde 
ihracatm bdydmeyi azalttigi, nedenselligin yondndn negatif oldugu tespit edil¬ 
mektedir. Geli?mi? dlkelerden 2001 ve sonrasmda merkezi konumda bulunmayan 
Asya ve her yilda merkezi konumda olan Amerika’da bulunan dlkelerde ise ista¬ 
tistiki a^idan uzun donemli bir nedensellik bulunamamaktadir. Yine, Tdrkiye’nin 
i^erisinde yer aldigi geli?mekte olan Bati Asya dlkelerinde nedensellik ili?kisi 
istatistiki aqiidan anlamli olarak elde edilememi?tir (Tablo 4). 
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Table 4. Ag analizi ^er^evesinde Canning ve Pedroni Nedensellik Analizi So- 
nu^lari 


(Y/X) 


Ulke Grubu 

beta=>buyume 

t-istatistigi 

p-degeri 

Oram 





-Lamda2/ 


Lamda 1 



Lamdal 

DoguAfrika2 

-1.426876” 

-2.601464 

0.020041 

0.026853 

Orta Afrika2 

-1.719297”* 

-3.422237 

0.003781 

-0.009044 

KuzeyAfrika2 

-2.684887*** 

-7.025163 

4.10E-06 

0.005092 

GuneyAfrika2 

-1.694608*** 

-3.979771 

0.001208 

-0.033929 

Bati Afrika2 

-1.276915*** 

-3.076327 

0.007680 

0.010286 

Amerika-Karayip2 

-0.616430 

-1.347331 

0.197875 

0.104357 

Orta-Amerika2 

0.520542 

0.831831 

0.418551 

-0.118221 

GuneyAmerika2 

-0.076446 

-0.126874 

0.900725 

0.631295 

DoguAsya2 

-1.341250** 

-2.552277 

0.022098 

0.021049 

GuneyAsya2 

-1.359112* 

-2.160216 

0.051691 

0.012057 

GuneydoguAsya2 

0.039291 

0.088396 

0.931498 

-0.998691 

BatiAsya2 

-0.510029 

-0.799909 

0.436249 

0.076252 

Okyanusya2 

-3.431989** 

-3.215175 

0.010571 

-0.008157 

Amerikal 

0.221405 

0.530579 

0.603478 

-0.427010 

Asyal 

-1.132720 

-1.442145 

0.169815 

0.034627 

Avrupal 

-0.944530* 

-2.084493 

0.054624 

0.018773 

Okyanusyal 

-1.554252*** 

-3.555363 

0.002877 

-0.000838 

Panel sonudari 

istatistik 


p-degeri 


beta=>buyume 





Lamda Pearson 

118.6718*** 


2.61E-11 



Not: * , *** degerleri sirasiyla %10 , %5 ve %1 onem diizeyini gostermektedir. 


Sonu^-Tarti^ma 

1995-2016 arasinda ihracata yonelik biiyume hipotezinin ge^erliliginin ag ve 
nedensellik analizi ile test edildigi bu qiali^mada kar^ila^tirma yapmak amaciyla 
ilk olarak ihracat ve biiyume arasmdaki nedensellik ili^kisi, daha sonra da ag 
analizi ile elde edilen ihracat endeksi ile biiyume arasmdaki ili§ki ara^tirilmaktadir. 
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Ticaret aglarinin dikkate alinmadigi ihracatin buyiime iizerindeki etkisini 
ara^tirmak amaciyla yapilan nedensellik analizinde Dogu Afrika, Bati Afrika, 
Amerika-Karayipler, Dogu Asya, Giiney Asya ve Okyanusya bolgelerinde yer alan 
geli^mekte olan iilkelerde; Asya, Avrupa ve Okyanusya bolgelerinde bulunan ge- 
li§mi§ iilkelerde ihracata yonelik buyiime hipotezinin desteklendigi bulgusu elde 
edilmi^tir. Giiney Afrika bolgesinde yer alan geli^mekte olan iilkelerde ise ihra- 
cattan biiyiimeye dogru negatif yonlii bir nedensellik tespit edilmektedir. Yani, 
Giiney Afrika bolgesinde yer alan geli^mekte olan iilkelerin ihracat arti^larinin 
biiyiimeyi olumsuz yonde etkiledigi bulgusu elde edilmektedir. 

iilkelerin kar^ilikli ticari ili^kilerinin dikkate almdigi sosyal ag analizi sonu- 
cunda, 2001 yilma kadar Asya, Avrupa, Amerika bolgelerinde bulunan geli^mi^ 
iilkelerin ve Dogu Asya’da bulunan geli^mekte olan iilkelerin ticaret merkezinde 
bulundugu tespit edilmi^tir. Ancak, 2001 yili sonrasmda Asya bolgesinde yer alan 
geli^mi^ iilkelerin ag analizinde artik merkezde degil, ^evrede yer aldigi soncuna 
vanlmaktadir. 2001 sonrasmda ticaret merkezinde ise yine Avrupa, Amerika 
bolgelerinde bulunan geli^mi^ iilkelerin ve Dogu Asya’da bulunan geli^mekte 
olan iilkelerin yer aldigi sonucuna vanlmaktadir. 

Sosyal ag analizi sonucunda elde edilen ihracat endeksi ile biiyiime arasmdaki 
nedensellik analizi sonucunda; Dogu Afrika, Kuzey Afrika, Bati Afrika, Dogu Asya 
ve Giiney Asya bolgelerinde yer alan geli^mekte olan iilkelerde; Avrupa bolgesinde 
bulunan geli^mi^ iilkelerde ihracata yonelik biiyiime hipotezinin desteklendigi 
bulgusu elde edilmektedir. 

Orta Afrika, Giiney Afrika, Okyanusya bolgelerinde yer alan geli^mekte 
olan iilkelerde ve Okyanusya bolgesinde yer alan geli^mi^ iilkelerde ihracattan 
biiyiimeye dogru negatif yonlii nedensellik bulgusu elde edilmektedir. Ihracatin 
bu dike gruplarmda buyuk oranda ithalata dayah olmasmdan dolayi boyle bir 
sonucun elde edildigi du^unulmektedir. 

Geli^mekte olan ulkelerden Orta Afrika ve Kuzey Afrika’ da ticaret agi dik¬ 
kate almmadigmda istatistiki a^idan anlamli bir nedensellik ili^kisi tespit edile- 
mezken, ag analizi ile Orta Afrika grubunda ihracattan buyume dogru negatif, 
Kuzey Afrika’da pozitif nedensellik oldugu tespit edilmektedir. Geli^mekte olan 
ulkelerden Karayipler’ de ve geli^mi^ ulkelerden Asya’da ise ticaret aglari dik¬ 
kate almmadigmda anlamli bir nedensellik tespit edilirken, ticaret aglari dikkate 
almdigmda bu uzun donemli nedensellik ili^kisi istatistiki a^idan anlamsiz hale 
gelmektedir. (Jlin, Kore gibi onemli ticaret merkezlerinin bulundugu geli^mekte 
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olan Dogu Asya bolgesi i^in ticari aglar dikkate alindiginda nedenselligin anlam- 
liliginin arttigi gozlemlenmektedir. Geli^mekte olan dike grubundan ve geli^mi^ 
dike grubundan Okyanusya’da ise aglar dikkate alinmadiginda ihracata yone- 
lik bdydme hipotezinin ge^erli oldugu, ticaret aglari dikkate alindiginda ise bu 
nedensellik ili^kisinin negatife donddgd yani bu bolgelerde ihracatin bdydmeyi 
azalttigi sonucu dikkat ^ekmektedir. 

Sosyal ag analizi araciligi ile bolgelerin birbirleriyle kar^ilikli ticari ili^kileri 
ticaret matrisi ile belirlendiginden ihracatin yam sira ithalat da dolayli olarak 
analize dahil edilmektedir. Ayrica bolgelerin ticaret aginda merkezde mi ^ev- 
rede mi bulundugu da dikkate almmaktadir. Bu baglamda ticari ili^kiler, go^ 
^ali^malari gibi kar^ilikli etkile^imlerin mevcut oldugu ^ali^malarda sosyal ag 
analizinin dikkate alinmasmm daha dogru sonu^larin bulunmasma olanak sag- 
layacagi dd^dndlmektedir. 
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Ek -1. Ulke Gruplari ile ilgili bilgiler 


Grup ismi 

Grubu 

Grupta bulunan ulkeler 

DoguAfrika2 

G.O. U. 

Burindi, Komoros, Cibuti, Eritre, Etiyopya, Kenya, 
Madagaskar, Malavi, Morityus, Mozambik, Ruanda, 
Sey^eller, .Somali, Uganda, Tanzanya, Zambiya, 
Zimbabve 

Orta Afrika2 

G.O. U. 

Angola, Kamerun, Orta Afrika Cumhuriyeti, Qad, 
Kongo, Demokratik Kongo Cumhuriyeti, Ekvator 
Ginesi, Gabon, Demokratik Sao tome ve Principe 
Cumhuriyeti 

KuzeyAfrika2 

G.O. U. 

Cezayir, Libya, Misir, Fas, Sudan, Tunus, Bati Sahra 

GuneyAfrika2 

G.O. U. 

Botsvana, Lesoto, Namibya, Giiney Afrika, 

Svaziland 

Bati Afrika2 

G.O. U. 

Benin, Burkina Faso, Cape Verde, Fildi^i Sahilleri, 
Gambiya, Gana, Gine, Gine-Bisav, Liberya, Mali, 
Moritanya, Nijer, Nijerya, Saint Helenab, Senegal, 
Sierra Leone, Togo 

Amerika- 

Karayipler2 

G.O. U. 

Anguilla, Antigua ve Barbuda, Aruba, Bahama, 
Barbados, Bonaire- Sint- Eustatius ve Saba, IngUiz 
Virgin Adalari, Keyman Adalari, Kiiba, Dominik, 
Dominik Cumhuriyeti, Greneada, Haiti, Jamaika, 
Monserat, Hollanda Antilleri, Saint- Kitts ve Nevis, 

Saint Lucia, Saint Vincent ve Grenadine Adalari, 

Sint Maarten, Trinidad ve Tobago, Turks ve Caicos 

Adalari 

0rta-Amerika2 

G.O. U. 

Beliz, Kosta Rika, El Salvador, Guatemala, 

Honduras, Meksika, Nicaragua, Panama 

GuneyAmerika2 

G.O. U. 

Arjantin, Bolivya, BrezUya, §ili, Kolombiya, 

Ekvator, Falkland Adalari, Guyana, Paraguay, Peru, 
Surinam, Uruguay, Venezuela 

DoguAsya2 

G.O. U. 

Qin, Kuzey Kore, Giiney Kore, Mogolistan 

GuneyAsya2 

G.O. U. 

Afganistan, Banglade?, Butan, Hindistan, Iran, 
Maldivler, Nepal, Pakistan, Sri Lanka 
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GuneydoguAsya2 

G.O. U. 

Brunei Dariisselam Sultanligi, Kambo<;ya, 

Endonezya, Lao Demokratik Halk Cumhuriyeti, 
Malezya, Myanmar, Filipinler, Singapur, Tayland, 
Timor-Leste, Vietnam 

BatiAsyal 

G.O. U. 

Bahreyn, Irak, Urdiin, Kuveyt, Liibnan, Umman, 
Katar, Suudi Arabistan, FUistin, Suriye, Tiirkiye, 
Birle^ik Arap Emirligi, Yemen 

0kyanusya2 

G.O. U. 

Amerikan Samoasi, Cook Adalari, Fiji, Fransiz 
Polinezyasi, Guam, Kiribati, Marshall Adalari, 
Mikronezya, Nauru, Yeni Kaledonya, Niue, Kuzey 
Mariana Adalari, Palau, Papua Yeni Gine, Samoa, 
Solomon Adalari, Tokelau, Tonga, Tuvalu, Vanuatu, 
WaUis ve Futuna Adalari 

Amerikal 

G.U 

Bermuda, Kanada, Gronland, Saint Pierre ve 
Miquelon, A.B.D. 

Asyal 

G.U 

israU, Japonya 

Avrupal 

G.U 

Andora, Avusturya, Bel^ika, Bulgaristan, 

Cebelitarik, Hirvatistan, Kibris Qek Cumhuriyeti, 
Danimarka, Estonya, Faroe Adalari, Finlandiya, 
Fransa, Almanya, Yunanistan, Macaristan, Izlanda, 
irlanda, Italya, Letonya, Litvanya, Liiksemburg, 

Malta,, HoUanda, Norvei;, Polonya, Portekiz, 
Romanya, Slovakya, Slovenya, Ispanya, Isveq, 
isvi^re, Birle^ik Krallik 

Okyanusyal 

G.U 

Avustralya, Yeni Zelanda 


Not: Gruplandirmalar, Birle^mi? Milletler siniflandirmasina gore yapilmi^tir. G.O.U.: Geli^mekte 
olan iilke, G.U.: Geli^mi^ Ulke anlamina gelmektedir. 
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Abstarct 

In this study, the accounting records and financial reporting practices of 
revenues of large and medium-sized enterprises in Turkey and Somalia were 
examined. Large and Medium-sized Enterprises can contribute to the country’s 
economy by providing a large portion of production and employment. Large 
and Medium-sized Enterprises play an important role in promoting individual 
savings, regional equitable development, spreading property over a wide area, 
providing employment opportunities, and so on. In the increasingly competitive 
environment in recent years, the accounting and financing structures of large and 
Medium-sized Enterprises have become increasingly important. “International 
Accounting Standards” are not mandatory for enterprises in Somalia. However, 
international investor companies use “International Financial Reporting Stan¬ 
dards”. Using International Financial Reporting Standards has now become a 
prerequisite for attracting international investors and for incorporating global 
economics. The application inTurkey is quitedifferentfromthatof Somalia. The 
public interest entities or public profit-seeking organizations in Turkey is obliged 
to implement the International Accounting and International Financial Reporting 
Standards. Micro or small-scale businesses are excluded from this application. 
These businesses do record and report under the scope of Turkey general com¬ 
munique on accounting system application and tax procedure law. As of July 29, 
2017, the Financial Reporting Standards for Large and Medium-Sized Enterprises 
was published in the official newspaper of the Republic of Turkey. Accordingly 
to this. In Turkey, the businesses that meet the definition of Large and Medi- 
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um-Sized Enterprises hereafter are compulsory to report within the scope of 
Large and Medium-Sized Enterprises Financial Reporting Standards. The Financial 
Reporting Standards of the Large and Medium-Sized Businesses are simplified 
version of the international accounting and financial reporting standards. Large 
and Medium Enterprises Financial Reporting Standards are expected to improve 
the efficiency and effectiveness of the application. Financial Reporting Standards 
of Large and Medium-Sized Enterprises in Turkey will be an alternative solution 
to the problems of financial reporting encountered by the Somalia’s large and 
medium-sized businesses. 

Keywords: Somalia, Turkey, Accounting Standards, Large and Medium-Sized 
Enterprises Financial Reporting Standards, IAS / IFRS. 

Introduction 

In many studies where the main problems of large and medium sized en¬ 
terprises are monitored, financing problem seems to be the most fundamental 
problem of Large and Medium Size Enterprises. Looking at large and medium-si¬ 
zed enterprises worldwide, it has been found in many studies that financing dif¬ 
ficulties are much more prevalent than larger enterprises. The most important 
reason for this is always shown as not being able to take advantage of the capital 
markets as much as necessary. As a result, the Large and Medium Businesses 
meet all financial problems they cannot meet with high credit for them. Already 
the major disadvantages of large and medium sized enterprises in financing can 
be seen as the inability to enter into capital markets, limited subsidies, collateral 
and high credit costs. In addition, large and medium sized enterprises cannot 
have advanced technology due to lack of financing, they have to work hard with 
old technology. This negatively affects the quality of the goods they produce. 
Poor production. Large and Medium Businesses’ sales force, therefore, large en¬ 
terprises are hampering competition power. There is no possibility of production 
with export made with old technology and competition in international markets. 
Large and Medium-sized Enterprises are generally inadequate in market and 
sector information, and the technology levels are also low. They cannot follow 
domestic and foreign technical and commercial developments. They are working 
with less qualified staff, attracting qualified staff They are engaged in informal 
work in order to avoid taxes and other public liabilities. This adds an additional 
barrier to their operations and progress. With the Financial Reporting Standard 
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for Large and Medium Enterprises, it is required that the companies become 
more institutionalized and more accurate information should be entered into 
the recording system. 

Basis for Establishment and Status of the Authority: In order to ensure more 
effective auditing and public oversight system, the POA was established in accor¬ 
dance with “Public Oversight, Accounting and Auditing Standards Authority’s 
Organization and Responsibilities Decree Law” numbered 660, issued on No¬ 
vember 2, 2011. 

The Public Oversight Authority is responsible for achieving an effective public 
oversight in Turkey. The Public Oversight Authority is also responsible for set¬ 
ting standards that ensure the preparation and auditing of financial statements 
in compliance with international standards. In order to establish a high quality 
and reliable financial reporting and auditing environment, the Public Oversight 
Authority has four main functions which are: 

• setting accounting standards 

• setting auditing standards 

• authorizing and registering auditors and audit firms 

• overseeing, inspecting and applying legal enforcement to auditors and 
audit firms 

Financial Reporting Standard for Large and Medium-sized Entities (FRS for 
LMEs) was published in the Official Gazette No. 30138 dated July 29, 2017 and 
will be applied for the reporting periods beginning on and after 1 January 2018. 
FRS for LMEs is the financial reporting framework for the entities, which do not 
have to apply Turkish Financial Reporting Standards hut are within the scope of 
the independent audit. The purpose of the FRS for LMEs is to provide fair, rele¬ 
vant and comparable financial information to the users of financial statements. 

FRS for LMEs consists of 27 sections and complies with international accounting 
and financial reporting practices and EU regulations. It sets out the accounting 
principles for all accounting transactions that entities may need. FRS for LMEs 
prepared in line with the “think small first” approach in the EU Accounting 
Directive. It provides a cost-based financial reporting for medium-sized entities 
and introduces additional obligations for large entities.(www.kgk.gov.tr) 
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REVENUE STANDARD: 

Financial Reporting Standard for Large and Medium-sized Entities (FRS 
for LMEs): 

In accounting, revenue is the income that a business has from its normal 
business activities, usually from the sale of goods and services to customers. 

> Sale of goods 

> Service delivery. 

> Construction contracts. 

> interest, name rights and dividends 
Measurement of Revenue: (Bobi,2017) 

Sale of goods: 

If the is interest longer than one year: 

> the interest should be separated. 

> the interest is recognized as an interest income. 

> the amount of revenue should include only the gross economic benefit 
that the entity can provide on its behalf 

> amounts collected on behalf of third parties are not considered revenue 

> The recording of revenues from the sale of goods. 

> the significant risks and rewards should be transferred to the Buyer. 

> it should not be maintained its control. 

> the amount of revenue should be measured reliably. 

> there must be a possibility of economic benefits that the business will 
receive. 

> Its Costs should be measured reliably. 

> the risk arising from ownership and when it should be considered trans¬ 
ferred. 

> no significant loss is recognized when significant risks and benefits are 
retained. 

• consignment sales 

• have installation requirements on the sale. 
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The Percentage of Completion Method: 

• The percentage of completion method is an accounting method in which 
the revenues and expenses of long-term contracts are recognized as a 
percentage of the work completed during the period. 

• In this method, the amount of revenue to be recognized in the financial 
statements or completion of the contract according to the level of the 
process is determined. 

At the end of each reporting period, the multiplication of the percentage of 
completion with the total revenue amount determines the amount of revenue that 
must be recorded as a cumulative amount at the end of the relevant reporting 
period. Methods that can be used in determining the level of completion. The 
ratio of actual costs to estimated total costs up to the relevant date. Completion 
rate that can be determined concretely by the process of service provision or the 
subject matter of the contract. Where the outcome of the transaction can be reliably 
estimated; the amount of the proceeds shall be recorded at the end of the repor¬ 
ting period, by taking into account the percentage of completion. (Ozerhan,2015) 

The percentage of completion method formula: 

Cost incurred total estimated cost = The percentage of completion Total 
Revenue = The amount of total revenue to be on the record. 

> The Recording of Revenues Arising from The Provision of Services: 

> The amount of revenue should be reliably measured. 

> There should the possibility of obtaining economic benefits. 

> level of completion should be reliably measured. 

> Costs must be reliably measured. 

Construction Contracts 

In cases where the outcome of a building contract can be reliably estimated, 
revenue and costs related to the contract are reflected in the profit or loss, by 
taking into account the completion level of the activity. An interest rate is the 
amount of interest due per period, as a proportion of the amount lent, deposited 
or borrowed. Name right; such as patents, trademarks, copyrights, software prog¬ 
rams, as well as the use of long-term assets. A dividend is a payment made by a 
corporation to its shareholders, usually as a distribution of profits. The naming 
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rights are accrued within the framework of the contract provisions, taking into 
account the essence of the contract concerned, profit shares are accounted for 
when shareholders have the right to receive payment. 

Examples of Revenue 

Businesses may choose to sell their goods on account for a variety of reasons, 
rather than cash. In this case, they charge their customers “late interests” for the 
additional period they acquire. The income from goods sold is recognized as part 
of accounting practices. 

This price demanded by the businesses is recognized as a part of the income 
derived from goods sold in accounting Application of Turkey. However, in ac¬ 
cordance with the regulations on the subject of Turkey Accounting Standards, 
shall not be recognized as part of the income derived from goods sold; instead 
of that “Deferred (Unrealized) Maturity Revenues” subaccount is recorded. As 
longs as interest accrued the amount of interest accrued are recorded by debiting 
in the account of interest income and crediting “Deferred Maturity Revenues” 
sub-account. Thus, at the end of the maturity, the “Deferred Maturity Revenues” 
sub-account does not give a balance for the mentioned purchase and the account 
is closed.In FRS for LMEs, one-year late interests are not displayed in a separate 
account, and if there are late interests that longer than one-year, they are displayed 
in separate accounts. 

Examplel: 

16.5.20X1, The Gurgen Trade Business has sold goods with a cost of “t 1,500 
and a spot price of ^2.000 to M Business at a price of ^2,450 with a VAT tax 
of 20%. The credit has a 3-month maturity, with 265 invoice. (Anadolu Univ. 
Gen Muhl,2012) 
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According to Turkey accounting practices: 


16.5.20X1 





Accounting Receivable 

2,940 


Domestic Sales 


2,450 

VAT Calculated 


490 




Cost of Trade Goods Sold 

1,500 


Trade Goods 


1,500 





According to Turkey Accounting Standards: 


16.5.20X1 


Accounting Receivable 

2,940 


Domestic Sales 


2,000 

Deferred Trade Receivables 


450 

VAT Calculated 


490 




Cost of Trade Goods Sold 

1,500 


Trade Goods 


1,500 


Fair value differences are recognized in profit and loss accounts and valu¬ 
ation of available-for-sale financial assets are amortized at cost, and valuation 
differences are recorded in related accounts, such as in equity securities. Effective 
Interest Method (EIM) is used to calculate the amortized cost value of the estates. 
In order to apply EIM, it is first necessary to find the effective interest rate (EIR). 

Example 2: 

ABC Tic. Ltd. Sti. On December 1, 201X, a bond with a nominal value of “b 
100,000 and 90 days remaining maturity was bought at ^90.000. At 31 December 
20X1, the stock exchange price was ^95,000. To calculate the value of the relevant 
bond at the reporting day or date according to the Effective Interest Method Firstly, 
we have to find The effective interest rate (i value) (Anadolu Univ.Envanter,2012) 
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90 

100.000 = 90.000x(l + ;)iS 


365 

. 100.000 Vo 

90.000 j 

/=(uir^-i 

/ =0,5269 

after finding the effective interest rate, the value of “b 100,000 bond at the 
end of the maturity (60 days after 31.12) shall be calculated as of 31.12.201X : 


Current value of the bond = Future value of the bond -^(1 + i) '^omammg majunty Days. 


Today's value of the bond 


Today's value of the bond 


ioo,ooo_ . 

1,07137 ’t'93.295 


The purchase price is 90,000 and the discounted value of the bond at the end 
of the maturity (60 days later) is 100,000, down to the date of 31.12.201X. In other 
words, the interest rate hitting the bond in 30 days is 3,295 (93,295 - 90,000). On 
the other hand, the fair value of bonds on a market basis was 95,000, i.e. the value 
increased by 1.705 (95.000 - 93.295). The recording of the above two calculations 
can be done as follows: 


31.12.201X- 





Private Sector Bonds, Notes and Shares 

4,995 


Interest income 


3,295 

Increase of Marketable security 


1.705 


Example 3: 

Filiz Construction Inc. the information of the construction contract that it 
signed is as follows; 

Start date: January 2010 
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Expires: June 2012 

Estimated contract revenue: 150.000.000 TL and at the end of work 

Estimated cost of the contract: 120.000.000 TL 

The construction work will be delivered in June 2012. The projected expen¬ 
ditures construction of Filiz Construction Co. are as follows for years; 

I. Year: $ 60,000,000 

II. Year: $ 40,000,000 

III. Year: $ 20,000,000 

How are the journal entries (according to TAS) made over the years of cons¬ 
truction work given above? 

(Expenses incurred in determining the completion rate will be taken as has) 
(www.referansbd.com.tr) 

Solution: The completion rates and estimated revenues of the construction 
work over the years are as follows; 


Years 

Spending Amountcompletion 

Rate 

Estimated Revenue 

1. Year 

60,000,000 

50% 

75,000,000 (a) 

11. Year 

36,000,000 

30% 

45,000,000 (b) 

III. Year24.000.00020%30.000.000 (c) 



Total 

120,000,000 

100% 

150,000,000 


I. Year Records 

The first-year construction completion rate and estimated revenues are as 
follows; 

First year: 60.000.000 / 120.000.000 = 50% x 150.000.000 TL = 75.000.000 TL 


Explanation 

Debit 

Credit 

Cost of Production of Services 

60.000.000 


Suppliers 


60.000.000 

Cost of Production of Services 

60.000.000 
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Reflection Accounting For Cost of 
Production Services 


60.000.000 

Income Accruals Connected To Progress 
From Work 

75.000.000 


Domestic Sales 


75.000.000 





COMPARISON (REVENUE) 


FRSFORLMES 1 - - GCASI 


General Recording 
Criteria 


Measurement 


Maturity difference 


Service Delivery 
(Recognition) 


The expected price to 
buy (Receive) - 
Discounts 


If the maturity is longer 
than 1 year, the maturity 
difference is not 
separated 


The percentage of 
completion method is 
used to account for the 
period. 


construction contracts 
(Recording) 


There must be a 
possibility that 
economic benefits will 
be obtainable, 
benefits should be 
reliably measured. 


is recorded or account 
for the period, by using 
the percentage of 
completion method. 


Goods delivery or 
service charge\The 
delivery of goods or 
performance of service. 


Sales price discounts 


the maturity difference 
is separated. 


When the service is 
executed and the 
income is finalized as 
nature and amount, it is 
Is recorded at the 
completion of the 
construction (completed 
commitment method), 
undetermined or not 
specified 


IFRS 


The fulfillment of the 
obligation to act (with a 
certain time) 


Transaction fee 
(variable / fixed) 


all maturity differences 
must be separated. 
Except for ease of 
application 

When the obligation is 
fulfilled (in a specific 
time), all maturity 
differences must be 
As long as the 
obligation to act is 
fulfilled (with a certain 
or time span). 
Compatible with FRS 
for LMEs 
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RESULT 


Public Oversight Authority; Adopted International Financial Reporting Stan¬ 
dards. However, taking into account the economy, the tax operation of Turkey, 
national accounting practices concerning about Large and Medium Entities (LMEs) 
have been adopted. Understanding these standards is easier and more logical to 
implement. 

In the Study; Revenue Standards have been probed. If there is an interest in 
the sale of goods or services, it should be shown separately from sales income. For 
Tax Procedure Law of Turkey, it is only essential to write revenue, is not important 
to state what the income is. International Financial Reporting Standards (IFRS) 
require that if there is an interest it should be presented separately, irrespective 
of whether it is longer or shorter than one year. The FRS for LMEs specifies that 
a short-term (up to one-year) interest is an unnecessary be displayed separately 
from sales revenues, but if the interest rate arising from the sale is longer than 
one year it should be separately shown. 

In construction companies according to Tax Procedure Law (TPL) of Turkey, 
revenues is writing and taxes should be paid at the end of the continued years of 
job or the at end of the project, while; the Standards of Large and Medium Sized 
Enterprises (LMEs) and International Financial Reporting Standards, employ the 
Percent of Completion method to determine and separately monitored the expenses 
and incomes of each year. 

In accordance with large and medium-sized enterprises (LMEs) standards 
and International Financial Reporting Standards in calculating Interest arising 
from futures transactions, such as bonds; is carried out by applying the effective 
interest method. 

In Somalia, international large corporations apply the International Financial 
Reporting Standards. They do not apply the Local Accounting System. Small 
businesses are implementing the Local Accounting System. Taking national and 
international convergence of accounting and auditing activities like Turkey is more 
plausible, realistic and accurate. Institutions like the Public Surveillance Authority 
have to be established in countries like Somalia. Institutionalization of companies, 
an attraction of foreign capital, presentation of correct information, acceptance 
of standards for the calculation of realistic tax debts and harmonization with the 
local system are essential. 
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Ozet 

Yenilik, ister ulusal ister uluslararasi boyutta du^tiniilsun hemen her tiirlii 
i^letme i^in rekabetin itici gticti olarak degerlendirilmektedir. i^letmelerin mal 
ya da hizmetlerinde yapacaklari yeniliklerde yonetimin bu konudaki istekliligi 
ve bilgi dtizeyi kadar ^ali^anlarin bu yeniliklere kar^i tutumlari da olduk^a etki- 
lidir. Yenilikleri olu^turmak asla tek ba^ina yeterli olmayacaktir. Bu yeniliklerin 
uygulanmasi ve desteklenmesi gerekmektedir. (Jlali^anlarin yenilik^ilige gontillti 
olmasi, yenilikleri destekleyici yonde davrani^ sergilemesi i^letmede yeniliklerin 
daha kolay hayata ge^irilmesini ve surdurtilmesini saglayacaktir. (^ali^anlarin 
yenilik^i davrani^ sergilemesinde orgiitsel ve bireysel bir^ok faktor etkili olmak- 
tadir. Bu ^ali^mada, orgiit ortamlannda yeniliklerin en etkili belirleyicisi olarak 
i? gorenlerin yenilik^i davrani^larini etkileyen yonetici davrani^lari ve bir o ka¬ 
dar yenilik^ilikte etkili oldugu dii^iinulen qiali^ma arkada^lari destegi inceleme 
konusu olmu^tur. Yoneticiler belirledikleri politikalar ile yenilikleri ortaya 91 - 
karma stirecinde aktif rol alirlar. (^ali^anlar ise yenilik stirecinin her a^amasinda 
fikir ve davrani^lari ile yeniliklere yon verirler. (^ah^anlar yenilikq:! adimlar atma 
noktasmda yoneticilerden etkilendigi kadar birlikte ^ah^tiklari i§ arkada^larinda 
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da etkilenebilir. Bu etkile^im yenilik^i davrani^lar i^in tetikleyici bir gii^ olu^- 
turabilecegi gibi tam aksine yeniliklerin oniinu kesecek olumsuz tutumlara da 
sebep olabilir. Bu ^ali^mada orgiit uyelerinin yenilikqii davrani^larinda yoneticinin 
etkisi ve qiali^ma arkada^inin etkisi birbiri ile kar^ila^tirmali olarak incelenmi^tir. 
Ara^tirmada birincil verilerin toplanmasi i^in nicel ara^tirma yontemlerinden 
anket teknigi kullanilmi^tir. Yenilikq;! davrani^larini ol^meki^in De Jong J.P.J. 
ve Den Hartog, D.N. tarafindan 2010 yilinda geli^tirilen ’’yenilikq:! davrani^lari” 
ol^egi kullanilmi^tir. arkada^larinin ve yoneticinin destegini ol^mek i^in ise 
Giray ve §ahin tarafindan 2012 yilinda ge^erlilik ve giivenilirlik ^ali^masi yapilan 
“ algilanan orgiitsel, yonetici ve ^ali^ma arkada^lari destegi ol^egi” kullanilmi^tir. 
Diizce ilinde biiyuk i^letmeler kategorisinde faaliyet gosteren i^letmelerden elde 
edilecek olan veriler SPSS programi ile analiz edilmi^tir. Ara^tirmaya katilanlann 
yenilikqii i§ davrani^i sergiledikleri ve davrani^larda qiali^ma arkada^i destegi ile 
yonetici desteginin etkili oldugu sonucuna ula^ilmi^tir. 

Anahtar Kelimeler: Yenilikqiilik, yenilik^i davrani^, yonetim destegi, ^ali^ma 
arkada^i destegi 

JEL Kodu: J24, Mil, 031 
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COMPARATIVE INVESTIGATION Of EEEECTS OE THE COLLEAGUE 
AND THE MANAGER ON THE INNOVATIVE BEHAVIOR OE THE EMP¬ 
LOYEES 


Abstract 

Innovation is considered as the driving force of competition for almost any 
business, whether it is considered national or international. Employee attitudes 
towards these innovations are also very influential in the innovations. Employees 
attitudes towards these innovations are also quite influential, as are the willing¬ 
ness and level of knowledge of the management of innovations in the business 
of goods or services. Creating innovations will never be enough by itself. These 
innovations need to be implemented and supported. Volunteering for employees 
innovations will help make innovations easier to live and maintain while opera¬ 
ting behavior displays that support innovations. Organizational and individual 
factors are influential in the innovative behavior of employees. In this study, 
managerial behaviors and colleagues support that affect the behavior of workers 
were examined. It is assumed that managers as well as colleagues will influence 
innovative behavior. Managers take an active role in the process of discovering 
innovations with politics. Employees direct innovations with ideas and behaviors 
at every stage of innovation process. Employees can also be influenced by mana¬ 
gers at the point of taking innovative steps as well as with colleagues they work 
with. This interaction can create a triggering force for innovative behaviors, and 
on the contrary, it can also lead to negative attitudes to cut innovation. In this 
study, the influence of the manager and the influence of his colleague on the 
innovative behaviors of the members of the organization will be examined in 
comparison with each other. For the collection of primary data in the survey, a 
questionnaire of quantitative research methods will be used. Innovative business 
behavior&quot; scale will be used to measure innovative business behaviors. It 
is developed by De Jong J.P.J. ve Den Hartog, D.N in 2010. In order to measure 
the support of colleagues and administrators, Giray and §ahin will be used scale 
in 2012. The validity and reliability study of this scale was made by the authors 
in 2012. the primary data will be obtained from the enterprises operating in the 
large category of businesses in Diizce. The data analyzed by the SPSS program. It 
has been achieved that the participants in the research have exhibited innovative 
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business behavior and that the behavior of the co-worker and the manager are 
influential in their behavior. 

Keywords: Innovation, innovative behavior, management support, colleague 
support 

JEL Code: J24, Mil, 031 

1. GiRi§ 

Giiniimuzde artan rekabet ko^ullarma bagh olarak yenilikq;! i§ davrani^lari 
90 k onemli bir hale gelmi^tir. Orgiitlerde siirekli degi^en qievre ko^ullarma kar^i 
ancak yenilik^ilikle miicadele etmesi rniimkiindur. (^ag ilerledikqie orgiitlerinde 
ilerleme kat etmesi yok olmamalari i^in mecburi bir durumdur. Orgiitlerin do- 
gan hayat seyrini uzatmasi, ko^ullara olan adaptasyon diizeyine baghdir. Kolay 
adaptasyonun saglana bilinmesi i^inde orgiit yapismm kati bir hiyerar^i ile yo- 
netilmeyen, esnek bir yapiya sahip yeni dii^iincelere onem veren i§ gorenlerin 
dii^iincelerini onemseyen bir yonetim ile rniimkiin olmaktadir. 

Yenilikq:! i^ davrani^lari orgiitlerin rekabet ortammdaki konumlarim belirle- 
melerine bagh bulundugu sektor dahndaki diger orgiitler ile kendini kar^ila^tirma 
olanagi saglayan bir kavramdir(Eleren ve Soba, 2009). Bundan dolayi yenilikqii i§ 
davrani^lari orgiitlerin uzun vadedeki amaqilari olan rekabet iistiinliigii saglama, 
hayatta kalma ve kar elde etmeleri iqiin yenilik kavrami 90 k onemli bir konumdadir. 
Ayni zamanda yenilik kavrami bir orgiitteki en onemli performans kriterleri ara- 
smda yer almaktadir(Bulut vd, 2009). Bununla birlikte i^letmelerin performansim 
artirici bir faaliyet olarak one 9 ikmaktadir (Kaplan ve Norton, 1996). Orgiitler 
sistem degi^ikliklerine giderek sistemlerini yeniden yapilandirma yolu ile iiriin 
yada hizmet kalitesinde arti? yada maliyetleri minimize etme yoluna ba? vurmak- 
tadirlar. Bu durum ise yenilik 9 ilik olarak ifade edilmektedir. Yenilik 9 i dii^iinen 
bireyler oziinde yaraticihk, yenilik 9 ilik ve degi^imi bir firsat unsuru olarak gorme 
egilimi bulunmaktadir. Bu egilimde bir yeniligin ger 9 ekle§tirilmesini i^lemeler 
a 9 ismdan daha kolay hale getiren bir unsur olarak kar^imiza 9 ikmaktadir(Ma- 
rangoz, 2016). Bundan dolayi orgiite arti bir katma deger katabilecek yeniliklerin 
i^letmenin mevcut pazar payma onemli 6 l 9 iide katki payi oldugu ve i^letmelerin 
dogal ya^am dongiilerini uzatmasi a 9 ismdan da firsat saglamaktadir. 

Orgiitlerdeki i^ gorenlerin performans diizeyi i 9 in motivasyon unsuru ayrica 
bir oneme sahiptir. Bu baglamda i^ gorenlerin yenilik 9 i i§ davrani^lari sergileme- 
lerinde de motivasyon diizeylerinin yiiksek olmasi gerekmektedir. Ancak sadece 
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orgiitsel destek ve buna bagli olarak yonetici destegi tek ba^ina bir motivasyon 
unsuru olamamaktadir. Bunu sebebi ise gorenlerin her ^eyden once sosyal ih- 
tiya^larinin olmasidir. gorenlerin orgiit iqierisindeki gerek ile gerekse de ozel 
ya^antilari ile ilgili durumlarini payla^tiklari kinder ise qiali^ma arkada^laridir. 
(Jlali^ma arkada^lari ile olan ili^ki diizeyinin kalitesi bireyin hem i§ performanslarim 
hem de qiah^ma arkada^larmdan almi§ olduklari destekler yenilik^i i§ davrani^lari 
iizerinde etkili oldugu du^iiniilmektedir. Bu baglamda ara^tirmanm amaci yo¬ 
netici desteginin ve i? arkada^i desteginin ^ah^anlarm yenilik^i i^ davrani^larma 
olan etkisinin belirlenmesidir. Ayrica ara^tirmaya katilanlarm, yonetici destegi 
ve ^ah^ma arkada^i destegi algilarim belirlemekte ^ah^mamn amacidir. Ara^tir- 
manin bir diger amaci ise i? gorenlerin yenilik^i i§ davrani^larmm demografik 
faktorlere gore farkhla^ip farkhla^madigmi ara^tirmaktir. 

(^ah^ma kapsammda yonetici desteginin ve ^ah^ma arkada^i desteginin 
^ah^anlarm yenilik^i i^ davrani^lari iizerindeki etkisinin belirlenmesi ile en alt 
kademeden en list kademeye kadar bir^ok yonetici i^in yenilikqii davrani^lari 
etkileyecek orgiit i^i ve orgiit di^i bir^ok faktore ek olarak yonetici ve qiah^an des¬ 
teginin onemi vurgulanacaktir. Yenilik yapmak rekabet^i iistiinliik i^in en onemli 
itici gii^tiir. Bu qiah^ma ile yenilige qiah^an davrani^i olarak dikkat ^ekilecektir. 

2. KAVRAMSAL gERgEVE 

2.1. Yonetici Destegi 

insanlar gerek sosyal hayatlarmda gerekse i? hayatlarmda ba^kalari tarafmda 
desteklendigini hissetmeyi istemektedirler. Hissedilen bu destek algisi bireylerde 
kendini iyi hissetmesine olumlu fikirler iiretmesine ve motivasyonlarmm artmasma 
neden olmaktadir. Bu baglamda yonetim tarafmdan i§ gorenlere saglanan destek 
sonucunda hem orgiitiin ama^larmi hem de i? gorenlerin bireysel ama^larmi 
gerqiekle^tirmeleri konusunda onem arz etmektedir(Ozkuk, 2017). Yonetici des¬ 
tegi kavrami konusunda literatiir incelendiginde Gagnon ve Michael (2004). Bir 
yoneticide olmasi gereken ba^hca destek ogelerinin; "yoneticinin ^ah^ana yardim 
etme konusundaki istek diizeyi, kurulacak giiven ve gosterilecek saygi” oldugunu 
belirtmi^lerdir. Rooney ve Gottlieb, (2007). ise yoneticilerin i§ gorenleri ile em- 
pati kurarak, onlara kar^i ilgili olmayi tammladigi duygusal destek, i§ gorenlerin 
gostermi^ oldugu performanslara kar^ihk geri bildirim vermesini tammladigi 
degerlendirme destegi i^inde bulunulan orgiitiin maddi imkanlarmdan yararla- 
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nilmasi ve temin edilmesini tanimladigi ara^sal destek ve bilginin temin edilerek 
gorenlere dani^manlik yapilmasini taniladigi bilgisel destek olmak iizere toplam 
dort destek diizeyi tanimlami^tir. Kraimer ve Wayne, (2004). ise destek tiirlerini; 
uyum, finansal ve kariyer destegi olarak belirtmi^lerdir. Yonetici destegini en 
haliyle tanimlamak gerekirse gorene birincil yoneticisinin gostermi^ oldugu 
destektir(Yoon ve Lim, 1999). Bir ba^ka ifadeyle yonetici ile i§ goren arasindaki 
pozitif ili^kinin siirdiirule bilinmesi ve astlann performansinda olumlu arti^lar 
saglanabilmesi i^in i§ goren ihtiya^larinin kar§ilanmasidir(Bhanthumnavin, 2003). 
Gagnon ve Michael, (2004). Yonetici desteginin ba^lica ogelerini ikili ili^lerde saygi 
ve giivene dayali olmasi ve yoneticinin i§ gorene yonelik yardim etme konusun- 
daki istek diizeyinin yiiksek olmasi ^eklinde ifade etmi^tir. Akdogan ve Cingoz 
(2006). Yonetici destegi konusuna farkli bir baki§ aqiisi getirerek i§ gorenlerin yeni 
fikir ve onerilerinin desteklenmesi, kurum i^erisinde yenilik yapmak i^in gereken 
kaynaklarm temini konusunda gerek orgiitiin yapisi gerekse de i§ siire^lerinin 
yenilik^i aktivitelere destek olacak formatta yeniden tasarlanmasi konusunda 
vurgu yapmi^tir. Yoon, (2005). 

2.2. (^ali^ma Arkada^i Destegi 

(^ali^ma arkada^i destegi bireyin orgiit iqierisinde birlikte ve ayni konum 
diizeyinde olan qiali^ma arkada^larindan gordiigii destegi ifade etmektedir. Bir 
ba^ka ifadeyle a^iklamak gerekirse i§ gorenlerin orgiit hiyerar^isinde kendisi ile 
ayni konum diizeyinde olup ayni i^i yapan veya benzer pozisyonlarda ^ali^an bi- 
reylerden algiladigi destegi ifade etmektedir(Yoon ve Lim, 1999). Orgiit i^erisindeki 
qiali^anlarm sadece orgiit tarafmdan desteklenmesi yeterli bir motivasyon unsuru 
olarak goriilmemektedir. Bunun sebebi ise i§ gorenlerin orgiit i^inde birlikte zaman 
harcadiklan ve kismen de olsa duygularim payla^mi^ olduklari ^ali^ma arkada^lari 
tarafmdan kabul ve destek gorme ihtiya^larmm bulunmasidir. gorenlerin i§ ile 
ilgili olabilecegi gibi i§ di^i sebeplerden dolayi da ^ali^ma arkada^larma ihtiya^ 
duyabilmektedirler. (^entiirk ve Tekin, 2015). Yeterli diizeyde ^ali^ma arkada^m- 
dan destek goremeyen i§ gorenlerin yenilik^i i^ davrani^lari sergilemede daha 
qiekingen olabilecegi dii^uniilmektedir. Bu durumda hem orgiit aqiismdan hem 
de i§ gorenler a^ismdan olumsuzluklara neden olabilecegi on goriilmektedir. 
gorenlerin ^ah^ma arkada^lari ve meslekta^lari ile kurduklari olumlu ileti^im 
diizeyleri, ^ah^ma siireci i^erisinde i? gorenlerin daha verimli sonu^lari almasma 
neden olmaktadir. (Burt, 1992). Bu durumunda yenilikq:! i^ davrani^larmi des- 
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tekleyecegi dii^iinulmektedir. Orgiitlerde yenilik^iligin arttinlmasi ve bunu bir 
orgiit kiiltiiru haline donii^ebilmesi i^in yoneticilere verilen tavsiyelerin ba^inda 
gorenlere yeterli destegin saglanmasi ve birbirlerini destekleyen ve kendi kendini 
yoneten takimlann olu^turulmasi gerekmektedir(Detert vd, 2000). Bu kapsamda 
Krackhardt ve Stem’in, (1988). orgiitlerde gayri resmi ili^kileri inceledigi deneysel 
ara^tirmalarinda, orgiitlerin ^evresel degi^ime ve belirsizlige uyum saglamasinda 
boliimler arasi yakin ^ali^ma arkada^i ili^kilerinin onemli bir etken oldugu so- 
nucuna ula^ilmi^tir. 

3. Yenilik^i i§ Davrani^lari 

Yenilik, bir orgiitiin yeni iiriin ve hizmetler olu^turmasi yada mevcut olan 
iiriin ve hizmetleri geli^tirmesi ^eklinde ifade edilmektedir. Genel kapsam ola- 
rak yenilik i§ gorenlere ait yeni fikirlerin ortaya konulmasi bunlara bagli olarak 
yeni iiriin, hizmet, teknik, stratejiler ve teknolojiler olarak a^iklanmaktadir. Bir 
orgiit i^erisinde yenilik yapma egilimi olan i§ gorenlerin yiiksek olmasi ile yeni- 
likq:! i§ davrani^lari uygulamalarinda olumlu arti^lara neden olacagini soylemek 
mumkundiir(i 9 erli vd, 2011). Kanter, (1983) tarafindan, “yeni fikirlerin, siire^lerin, 
iiriin ya da hizmetlerin ortaya konulmasi, kabul edilmesi ve uygulamasi” olarak 
tammlanan yenilik^ilik kavrami i§ gorenler iqiin onem arz eden bir performans 
ol^iitii ile i§ gorenler tarafindan onemsenen bir i§ ^iktisi olarak g6rulmektedir(- 
(^elik vd, 2014). Yenilik^i i§ davrani^larinin alan yazinda; fikir ke^fetme, fikir 
iiretme, fikir uygulama ve fikir savunma olmak iizere dort alt ba^likta ele alinip 
degerlendirildigi goriilmektedir. A^agida bu 4 boyuta deginilecektir. 

Fikir Ke^fetme: Fikir ke^fetme a^amasinda var olan bir sorun, ihtiyaq: duyulan 
bir gereksinim ya da ger^ekle^tirilmek istenen §ey saptanarak a^iklanir. Bu a^ama 
bireyin zihinsel durumunda gii^lendirmeler yapacagi gibi ba^arma giidiisunii des- 
tekleyerek konuya odaklanmada motive olmasim saglamaktadir(Temizkalp, 2010). 
Orgiit i^erisinde ali^ilmami^lari deneme ve degi^imi ifade eden yeni qiozumler 
bulunmadir. Bu ^oziimler fikir ke^fetme a^amasmda teknolojik geli^meler, yeni 
iiriin ve hizmetler ya da ah^ilmi^ di^i iiretim siire^leri olarak ortaya ^ikabilmekte- 
dir(Ba^ar, 2013). Fikir Uretme: Fikir iiretme yeni i§ metotlarmm ya da yeni ara^ ve 
gere^lerin ogrenilmesi bunun sonucunda da sorunlara farkh qiozumler getirilmesi 
yenilik^i bir fikir iiretmenin temelini olu?turmaktadir(Marangoz, 2016). Bu siire^ 
i^erisinde yeni iiriinler, metotlar yaratma olabilecegi gibi yeni bir organizasyon 
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yapisi kurma ya da yeni bir pazara girme ^eklinde kar^imiza 9 ikabilmektedir(- 
Naktiyok, 2007). Fikir Uygulama: Yenilik^ilik hangi alanda olursa olsun, yeni 
fikir ve uygulamalann edinimidir (Altunta^ ve Donmez, 2010). Ba^ka bir degi^le 
ke^fedilen, iiretilen yenilikqii fikirlerin i§ siire^leri i^erinde sisteme dahil edilmesi 
yenilikqii bir fikri uygulanma siirecidir (§ekerdil,2017). Fikir uygulama a^amasinda 
birey siirecin aki^ini etkileyecek onemli kararlari herhangi bir yonetimsel ya da 
orgiitsel baskiya maruz kalmaksizm ozgiir olarak bu karari alabilmeleri gerek- 
mektedir. (Kozak ve Yilmaz, 2010). Fikir savunma: Fikir savunma a^amasi, bir 
problemin ^oziimunde kullanilacak yeni yontemin, uygulandigi taktirde ger^ekten 
var olan sorun ya da problemin giderilip giderilmeyeceginin belirlenmesi a^ama- 
sidir. Fikir iiretme a^amasmda saptanan biitiin qiozum se^eneklerinin ihtiya^lari 
kar^ilayip kar^ilamadigi hususunda fikir ke^fetme a^amasmda saptanan ol^iitlere 
ne diizeyde uyulup uyulamayacagi gibi bir dizi etkinlik i 9 ermektedir(§enol, 2013). 

4. Yonetici Destegi ve (Jlali^ma Arkada^i Desteginin Yenilik^i Davra- 
ni^lari tie Olan tli^kisi 

insan ya^ammm her evresinde ba^kalari tarafmdan desteklendigini algilamasi 
kendisini iyi hissetmesine yol a^makta ve yapmi^ oldugu i^lerde motive olmasma 
yol a^maktadir. Bununla ili^kili olarak bir i§ goreninde bagli bulundugu orgiit 
tarafmda desteklenmesi de onemli bir husus olarak kar^imiza ^ikmaktadir. Ilgili 
literatiirde en fazla kar^ila^ilan kavramlara bakildigmda i§ gorenin kurumunda 
aldigi destegin tammlandigi orgiitsel destek algisi olmakla birlikte en az orgiitsel 
destek kavrami kadar onemli olan ve i§ gorenin memnuniyetini olumlu ya da 
olumsuz etkileyen yonetici destegi ve ^ali^ma arkada^i destegidir(Giray ve §ahin 
2012 ). 

Orgiit iqierisinde yenilikqii i§ davrani^larmm olu^abilmesi, ihtiya^ duyulan 
fikirlerin ve bireylerin yaraticilikyoniiniin geli^mesi, orgiit iqndeki bireylere ya da 
takimlara ^e^itli ozgiirluklerin saglanmasi ile rniimkiin olabilmektedir. Ilerleyen 
donemlerde de yenilik^i i§ davrani^larm olabilmesi de i§ gorenlerin kendilerini 
rahat ve ozgiir hissedebilecekleri dinamik bir yapmm olu^turulmasi gerekmek- 
tedir(Kayi§, 2017). I^letmeler rekabet ortammda ayakta kalabilmek i^in alanmda 
ba^arili ve yenilik^e fikirlere sahip bireyleri i^letme biinyesine kazandirmalari ve 
bu bireylerden yararlanmak amaciyla yonetim katmda risk almmasi ve ^ali^an- 
larm firsatlan degerlendirmesi konusunda desteklenmesi gerekmektedir(Polatci, 
vd, 2008). list yonetimin destegi ile birlikte i§ arkada^larmm da destegini alan i§ 
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gorenlerin verimliliklerinin artacagi, orgiitiin ama^larina ula^ma yolunda olumlu 
yonde bir etkisinin olacagi ve gorenlerin kendilerine ve orgiitiine olan giiveninde 
de olumlu arti^lar gosterecegi du§ulmektedir(Yuceler, 2009). 

5. Ara^tirmanin Amaci ve Onemi 

Rekabetin yenilige ve fakli olmaya dayandigi giiniimuz diinyasmda i§- 
letmelerin yalmzca iiriinlerinde yenilik yapmasi yetersiz kalmaktadir. Bu yeni- 
liklerin ortaya ^ikacagi zeminlerin hazirlanmasi i^in ayri bir ^aba gosterilmesi 
gerekmektedir. Yenilikleri planlama misyonunu iistlenen yonetim ve bu planlarm 
uygulanmasi sorumlulugunu alacak i§ gorenlerin kar^ilikli bagliliklari amacin 
ba^arilmasinda en belirleyici faktbr olmaktadir. (^ali^anlarin yenilikleri kabul 
etmesi, uygulamasi ve yenilik iiretmesi i^in yoneticisinin ve i§ arkada^inin des- 
teginin itici ve cesaretlendirici bir etkisi olacagi a^iktir. Bu ^ali^mada yenilik^i i^ 
davrani^lari yonetici ve ^ali^an destegi baglammda ele alinip degerlendirilmi^tir. 

Ara^tirma Modeli ve Hipotezler 


Yenilik9i 1$ Davrani^lan 



Yenilik9i i$ Davrani$lari 



HI: Yonetici destegi fikir ke^fetme iizerinde anlamli bir etkiye sahiptir. 
H2: Yonetici destegi fikir iiretme iizerinde anlamli bir etkiye sahiptir. 
H3: Yonetici destegi fikir uygulama iizerinde anlamli bir etkiye sahiptir. 
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H4: Yonetici destegi fikir savunma iizerinde anlamli bir etkiye sahiptir. 

H5: (^ali^ma arkada§i destegi fikir ke^fetme iizerinde anlamli bir etkiye sahiptir. 

H6: (Jlali^ma arkada^i destegi fikir iiretme iizerinde anlamli bir etkiye sahiptir. 

H7: (^ah^ma arkada^i destegi fikir uygulama iizerinde anlamli bir etkiye 
sahiptir. 

H8: (Jlah^ma arkada^i destegi fikir savunma iizerinde anlamli bir etkiye sahiptir. 

6. Yontem 

Bu ara^tirmada nicel ara^tirma yontemlerinden anket yontemi kullanilmi^- 
tir. Anket ^ah^masi uygulama bi^imlerine gore anket yontemlerinden yiiz yiize 
gorii^me ankettir. Yiiz yiize gorii^me anket yonteminde ara^tirmaci bulundugu 
bir ortamda ki^ilere anket formlarim dagitir ve nasil uygulanacagmi a^iklar. Ki- 
§iler anket formlarim kendileri uygularlar ve anket formuna kaydederler (Biiyii- 
koztiirk, 2005). Anket ^ah^masi i^in orneklem belirlemede olasihkh ornekleme 
yontemlerinden kolayda ornekleme yontemi kullanilmi^tir. Bu ara^tirmada bilgi 
edinme siiresinin kisa ve hizli olmasi, bilgiye dogrudan dogruya birinci kaynak- 
tan ula^ilmasi, analizlerde sayisal verilerden yararlanilarak sonu^larmm dogru 
ve giivenilir olmasi, planlanmasi ve uygulanmasmm kolay olmasi a^ismdan nicel 
ara^tirma yontemlerinden anket teknigi kullanilmi^tir. Ara^tirmanm evrenini, 
Diizce Ticaret ve Sanayi Odasma kayith biiyiik i^letme ve fabrikalar statiisiindeki 
5 i^letmenin ^ah^anlari olu^turmaktadir. Bu be? i?letmeden ara?tirma yapilmasma 
izin veren 2 i?letmeden veriler toplanmi?tir. Bu iki i?letmede toplam ^ah^an sayisi 
1500 tiir. Kolayda ornek ile toplam 214 anket elde edilmi?tir. 

Ara?tirmamm bagimsiz degi?kenleri olan yonetici destegi ve ^ah^ma arkada?i 
destegi ile ilgili ol^ek Giray ve §ahin tarafmdan 2012 yihnda yapilan bir ^ah^ma- 
dan ahnmi?tir. Ara?tirmanm bagimh degi?keni olan yenilik^i i? davrani?lari ile 
ilgili olan ol^ek De Jong, ve Den Hartog(2010)’ a ait ol^ektir. Anket verileri SPSS 
24. programi kullanilarak analiz edilmi?tir. 

• Yenilik^i i? davrani?i ol^egine ait giivenilirlik, 89,2 dir. 

• Yonetici destegine ait giivenilirlik, 94,3 diir. 

• (J]ah?ma arkada?i destegine ait giivenilirlik, 88,ldir. 
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7. Bulgular 

Ara^tirmaya katilanlann % 71 ini kadin katilimcilar olu^turmaktadir. Kati- 
limcilarin % 60,7 si evli bireylerdir. Ara^tirmaya katilanlann egitim seviyelerinin 
% 41,6 sini ilk6gretim( ilk ve ortaokul) mezunlari olu^turmaktadir. Katilimcilarin 
kurumdaki ^ali^ma siirelerinin %52,8 i 1-5 yil arasidir. 


Table 1. Betimleyici Istatistikler 


ifadeler 

N 

Minimum 

Maximum 

Ortalama 

Std. Sapma 

1.4 arkada^i destegi 

214 

1,11 

5,00 

3,6864 

,91267 

2.Yonetici destegi 

214 

1,00 

5,00 

3,2511 

1,10993 

S.YenUikci i? davranidan 

214 

1,00 

5,20 

3,5537 

,90966 

3a.Fikir uygulama 

214 

1,00 

8,00 

3,7827 

1,27663 

3b.Fikir iiretme 

214 

1,00 

5,00 

3,6028 

,96958 

3c. Fikir ke^fetme 

214 

1,00 

5,00 

3,5304 

1,07370 

3d. Fikir savunma 

214 

1,00 

5,00 

3,2500 

1,13082 


Ara^tirma kapsammda i? arkada^i destegi, Yonetici destegi ortalamalarma 
bakildiginda katilimcilarin algiladiklari/gordiikleri destek diizeyi ortalamanm 
iizerindedir. Ara^tirma bulgularma gore yenilik^i i^ davrani^lari ve yenilik^i i^ 
davrani^larinin alt boyutlarmm ortalamalari da orta diizeyin iistiinde oldugu 
goriilmektedir. Katilimcilarin yenilikq:! i§ davrani^lari boyutlarmda en yiiksek 
ortalamasi fikir uygulama iken en dii^uk ortalamanm ise fikir savunmamn ol¬ 
dugu saptanmi^tir. 

Demografik Ozelliklere Gore Ara^tirma degi^kenlerinin Farkliliklari 

Yonetici destegi ile cinsiyet degi^keni arasmda(0,003<0,050) anlamli bir fark oldugu 
goriilmektedir. Yonetici destegi ortalamalarmda kadm katilimcilarin yoneticiden gor- 
diigii/algiladigi destek ortalamasi 3,11 iken erkek katilimcilarin yoneticiden gordiigii/ 
algiladigi destek ortalamasi 3,60 dir. Bu bulgular dogrultusunda erkek katilimcilar 
kadm katilimcilarma gore yoneticilerinden daha yiiksek diizeyde destege sahip olduklari 
soylenebrlir. Ara^tirma kapsammda i^ arkada^i destegi ile cinsiyet degi^keni arasmda 
(0,050< 0,276) anlamli bir farklilik saptanamami^tir. Katilimcilarin yenilik^i i§ davra- 
ni^lari sergilemeleri ile cinsiyet degi^keni arasmda(0,000<0,050) anlamli bir fark oldugu 
goriilmektedir. Erkek katilimcilarin kadm katilimcilara gore yenilikq i§ davrani^lari 
sergileme egimi daha yiiksek diizeyde oldugunu soylemek miimkiindiir. arkada^i 
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destegi ve yonetici destegi ile katilimcilann ogrenim diizeyleri arasinda anlamli 
bir farklilik bulunamami^tir. Ara^tirmanin bir diger degi^keni olan yenilikq:! 
davrani^lari ve yenilikqii davrani^larinin alt unsurlari ile katilicilann egitim 
diizeyleri arasinda (0,000-0,002-0,001-0,003-,007 < 0,050) anlamli farkliliklar 
saptanmi^tir. Universite ogrenimini tamamlami^ katilimcilann yenilikq;! i§ dav- 
rani^lari ortalamasi diger gruplardan yiiksektir. Kurumdaki ^ali^ma siireleri ile 
katilimcilann medeni hal durumlari a^ismdan yenilikq:! i^ davrani^lari arasinda 
da anlamli bir farklilik saptanamami^tir. 


Table 2. Yenilik^i i§ Davrani^lari tie i§ Arkada^i Degtegi ve Yonetici Destegi 
Arasindaki Ili^ki 


ifadeler 


1 

2 

3 

1. Yenilikcfi 4 davrani^lari 

Korelasyon kat sayisi 

1 




Anlamlilik 




2. Yonetici destegi 

Korelasyon kat sayisi 

,437" 

1 



Anlamlilik 

,000 



3. 4 arkada^i destegi 

Korelasyon kat sayisi 

,359” 

,407" 

1 


Anlamlilik 

,000 

,000 


Correlation is significant at the 0.01 level (2-tailed). 


Ara^tirma kapsammda yapilan korelasyon analizleri sonucunda katilimci- 
larm yenilikq:! i^ davrani^lari ile yonetici destegi ve i? arkada^i destegi arasinda 
pozitif yonlii ve orta diizeyde anlamli bir ili^kinin oldugu saptanmi^tir. Yonetici 
desteginin i§ arkada^i destegine oranla yenilik^i i§ davrani^lari ile olan ili^kisi 
gorece daha yiiksektir. 
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Table 3. Yonetici Desteginin Yenilik^i Davrani^larinin Alt Boyutu Olan 
Fikir Uygulama Uzerindeki Etkisi 


Model 

Kareler top. 

df 

Kareler 

ort. 

F 

Anlamldik 


Regression 

41,321 

1 

41,321 

28,644 

, 000 '’ 

Kalan 

305,825 

212 

1,443 



Toplam 

347,146 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit 

katsayi 

2,493 

,255 


9,788 

,000 

Yonetici 

destegi 

,397 

,074 

.345 

5,352 

,000 


: 119, Adjusted R Square:, ,115 (b: Bagimli degi^ken = Fikir uygulama a: 

Bagimsiz degi^ken = Yonetici destegi) 


Ara^tirma kapsaminda yapilan regresyon analizi sonu^larina gore gore anova 
tablosu incelendiginde yonetici destegi de yenilik^i i§ davrani^larinin alt boyutu olan 
fikir uygulama de dgili model anlamlidir (0,00<0,050). Modelin a^ddayiciligi ise % 11,5 
dir(Adjusted R Square). Yonetici destegi fikir uygulama boyutunu % 11,9 diizeyinde 
a^iklamaktadir. 


Table 4. Yonetici Desteginin Yenilikqi i§ Davrani^larinin Alt Boyutu Olan 
Fikir Uretme Uzerindeki Etkisi 


ANOVA‘ 

Model 

Kareler top. 

df 

Kareler ort. 

F 

Anlamlilik 


Regression 

26,095 

1 

26,095 

31,768 

,000'’ 

Kalan 

174,143 

212 

,821 



Toplam 

200,238 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit katsayi 

2,578 

,192 


13,414 

,000 

Yonetici 

destegi 

,315 

,056 

,361 

5,636 

,000 


R^: ,130, Adjusted R Square: ,126 (b: Bagimli degi^ken = Fikir uretme a: Bagimsiz 
degi^ken = Yonetici destegi) 
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Ara^tirma kapsaminda yapilan regresyon analizi sonu^larina gore gore anova 
tablosu incelendiginde yonetici destegi ile yenilikg davrani^larinin alt boyutu olan 
fikir iiretme ile ilgili model anlamlidir (0,00<0,050). Modelin a^iklayiciligi ise % 12,6 
dir(Adjusted R Square). Yonetici destegi fikir iiretme boyutunu % 13 diizeyinde aqik- 
lamaktadir. 


Table 5. Yonetici Desteginin Yenilikqi Davrani^larinin Alt Boyutu Olan 
Fikir Ke^fetme Uzerindeki Etkisi 


ANOVA* 

Model 

Kareler 

top. 

df 

Kareler 

ort. 

F 

Anlamldik 


Regression 

40,434 

1 

40,434 

41,790 

.OOO'’ 

Kalan 

205,119 

212 

,968 



Toplam 

245,553 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit katsayi 

2,254 

,209 


10,809 

,000 

Yonetici destegi 

,393 

,061 

,406 

6,465 

,000 


R^: ,165, Adjusted R Square: ,161 (b: Bagimli degi^ken = Fikir Ke^fetme a: 

Bagimsiz degi^ken = Yonetici destegi) 


Ara^tirma kapsaminda yapilan regresyon analizi sonuqlarma gore gore anova 
tablosu incelendiginde yonetici destegi ile yenilikqi i^ davrani^larmm alt boyutu olan 
fikir ke^fetme ile ilgili model anlamlidir (0,00<0,050). Modelin aqiklayiciligi ise % 16,1 
dir(Adjusted R Square). Yonetici destegi fikir ke^fetme boyutunu % 16,5 diizeyinde 
a^iklamaktadir. 
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Table 6. Yonetici Desteginin Yenilik^i i§ Davrani^larinin Alt Boyutu Olan 
Fikir Savunma Uzerindeki Etkisi 


ANOVA* 

Model 

Kareler top. 

df 

Kareler ort. 

F 

Anlamldik 


Regression 

36,414 

1 

36,414 

32,716 

,000'’ 

Kalan 

235,961 

212 

1,113 



Toplam 

272,375 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit 

katsayi 

2,039 

,224 


9,115 

,000 

Yonetici 

destegi 

,373 

,065 

,366 

5,720 

,000 


R^: ,134, Adjusted R Square: ,130 (b: Bagimli degi^ken = Fikir savunma a: Bagimsiz 
degbken = Yonetici destegi) 


Ara^tirma kapsaminda yapilan regresyon analizi sonu^larina gore gore anova 
tablosu incelendiginde yonetici destegi ile yenilikq i§ davrani^larinin alt boyutu olan 
fikir savunma ile ilgili model anlamlidir (0,00<0,050). Modelin a^iklayiciligi ise % 13,0 
dir(Adjusted R Square). Yonetici destegi fikir savunma boyutunu % 13,4 diizeyinde 
aqiklamaktadir. 


Table 7. i§ Arkada^i Desteginin Yenilikqi i§ Davrani^larinin Alt Beyutu Olan 
Fikir Uygulama Uzerindeki Etkisi 


ANOVA* 

Model 

Kareler top. 

df 

Kareler ort. 

F 

Anlamlilik 


Regression 

25,999 

1 

25,999 

17,163 

,000’’ 

Kalan 

321,147 

212 

1,515 



Toplam 

347,146 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit 

katsayi 

2,372 

,351 


6,759 

,000 

I5 arkada^i 
destegi 

,383 

,092 

,274 

4,143 

,000 


R^: ,075, Adjusted R Square: ,071 (b: Bagimli degi^ken = Fikir uygulama a: Bagimsiz 
degkken = I5 arkada^i destegi) 
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Ara^tirma kapsaminda yapilan regresyon analizi sonu^larina gore gore anova 
tablosu incelendiginde yonetici destegi ile yenilikg davrani^larinin alt boyutu olan 
fikir uygulama ile ilgili model anlamlidir (0,00<0,050). Modelin aqklayiciligi ise % 7,1 
dir(Adjusted R Square). I? arkada^i destegi fikir uygulama boyutunu % 7,5 diizeyinde 
a^iklamaktadir. 


Table 8. i§ Arkada^i Desteginin Yenilikqi Davrani^larinin Alt Boyutu Olan 
Fikir Uretme Uzerindeki Etkisi 


ANOVA* 

Model 

Kareler top. 

df 

Kareler 

ort. 

F 

Anlamldik 


Regression 

18,985 

1 

18,985 

22,206 

, 000 *’ 

Kalan 

181,253 

212 

,855 



Toplam 

200,238 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit katsayi 

2,397 

,264 


9,093 

,000 

I 5 arkada^i 
destegi 

,327 

,069 

,308 

4,712 

,000 


R^: ,095, Adjusted R Square: ,091 (b: Bagimli degi^ken = Fikir uretme a: Bagimsiz 
degi^ken = I 5 arkada^i destegi) 


Ara^tirma kapsaminda yapilan regresyon analizi sonuqlarma gore gore anova 
tablosu incelendiginde yonetici destegi ile yenilikqi i§ davrani^larmm alt boyutu olan 
fikir uretme ile ilgili model anlamlidir (0,00<0,050). Modelin aqiklayiciligi ise % 9,1 
dir(Adjusted R Square). I? arkada^i destegi fikir uretme boyutunu % 9,5 diizeyinde 
aqiklamaktadir. 
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Table 9. i§ Arkada^i Desteginin Yenilik^i Davrani^larinin Alt Boyutu Olan 
Fikir Ke^fetme Uzerindeki Etkisi 


ANOVA* 

Model 

Kareler top. 

df 

Kareler 

ort. 

F 

Anlamldik 


Regression 

25,204 

1 

25,204 

24,249 

, 000 *’ 

Kalan 

220,348 

212 

1,039 



Toplam 

245,553 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit 

katsayi 

2,141 

,291 


7,367 

,000 

1 ? arkada^i 
destegi 

,377 

,077 

,320 

4,924 

,000 


: ,103, Adjusted R Square: ,098 (b: Bagimli degi^ken = Fikir ke^fetme a: Bagimsiz 
degi^ken = I 5 arkada^i destegi) 


Ara^tirma kapsaminda yapilan regresyon analizi sonu^larina gore gore anova tablosu 
incelendiginde yonetici destegi ile yenilikg davram^larmm alt boyutu olan fikir ke^fetme 
ile ilgili model anlamlidir (0,00<0,050). Modelin a^iklayiciligi ise % 9,8 dir(Adjusted R 
Square). I? arkada^i destegi fikir ke^fetme boyutunu % lOdiizeyinde aqiklamaktadir. 


TablolO. Arkada^i Desteginin Yenilikqi Davrani^larinin Alt Boyutu Olan 
Fikir Savunma Uzerindeki Etkisi 


ANOVA* 

Model 

Kareler 

top. 

df 

Kareler 

ort. 

F 

Anlamldik 


Regression 

25,259 

1 

25,259 

21,670 

, 000 *’ 

Kalan 

247,116 

212 

1,166 



Toplam 

272,375 

213 





B 

St. 

Sapma 

Beta 

t 



Sabit katsayi 

1,859 

,308 


6,040 

,000 

I 5 arkada^i 
destegi 

,377 

,081 

,305 

4,655 

,000 


R^: ,093, Adjusted R Square: ,088 (b: Bagimli degi^ken = Fikir ke^fetme a: 

Bagimsiz degi^ken = 1^ arkada^i destegi) 
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Ara^tirma kapsaminda yapilan regresyon analizi sonu^larina gore gore anova 
tablosu incelendiginde yonetici destegi ile yenilikq davrani^larinin alt boyutu olan 
fikir savunma ile ilgili model anlamlidir (0,00<0,050). Modelin a^iklayiciligi ise % 8,8 
dir(Adjusted R Square). I? arkada^i destegi fikir savunma boyutunu % 9,3 diizeyinde 
a^iklamaktadir. 

7. Sonuq ve Oneriler 

Yenilikqi davram^lar sektor ayrimi yapmaksizm tiim i^letmeler iqin ulusal ve 
uluslararasi rekabette en belirleyici faktor olmu^tur. Yeniligi takip etmenin otesinde 
yenilikleri ilk ortaya qikaran olmak i^letmeler arasmda fark olu^turma etkisine 
sahip olmaya ba^lami^tir. Takipqilikten oncii olmaya dogru kayan egilimde yenilik 
yapmamn anahtar giicii sahip oldugunuz qali^anlarmizm bu anlamdaki yetenegi 
ve egilimidir. Ki^inin iqindeki potansiyeli ortaya qikarmasmda belirleyici olan 
birqok unsur vardir. Bunlardan en onemlisi i^letmenin yonetiminden sorumlu 
olan ki^ilerdir. (^ali^anlarm yenilikqiliklerinin geli^mesi ya da tarn tersine korel- 
mesi iizerinde oldukqa onemli bir etkendir. (^ali^anlara yenilikqilik anlammda 
yetki taniyip onlari cesaretlendiren bir yonetim ve bu destege ek olarak bir ekip 
olabilmenin verecegi cesareti saglayan qali^ma arkada^i destegi yenilikqi i§ dav- 
rani^larmi olumlu olarak etkileyecektir. 

Yonetici desteginin ve i? arkada^i desteginin i§ gorenlerin yenilikqi i^ dav- 
rani^larma olan etkisini belirlemeye yonelik olarak yapilmi^ olan bu qali^mada, 
yonetici destegi ve i§ arkada^i destegi ile yenilikqi i§ davrani^lari arasmda orta 
diizeyde ve anlamli bir ili^ki oldugu saptanmi^tir. Ayrica yapilan regresyon analizi 
sonuqlarma gore yonetici desteginin ve i? arkada^i desteginin yenilikqi i§ dav- 
rani^lari iizerinde azimsanmayacak bir etkiye sahip oldugu da tespit edilmi^tir. 
Yenilikqi davrani^ sergileme de yonetici desteginin i^ arkada^i destegine oran 
ile etkisinin daha fazla oldugu goriilmu^tur. Resmi bir otoritenin, karar verici 
konumdaki ki^inin etkisi birlikte qah^ilan ki^ilerden daha fazladir. I^letmelerde 
yonetim kademesinde olan ki^ilerin i^ gorenlerin yenilik egilimini desteklemesi 
ve qah^anlara bunu hissettirmesi yenilikqi davrani^larm oniinii aqacaktir. Gerek 
biirokrasinin ortadan kaldirilmasi gerekse risk almanm ozendirilmesi yenilik- 
lerin oniindeki hata yapma endi^esini oradan kaldirici etki yapacaktir. Yapilan 
analizlere gore yenilikqi i§ davrani^lari sergilemede erkek i§ gorenlerin, kadm i§ 
gorenlere gore daha yiiksek egilim gosterdikleri gorulmu^tiir. Risk almaya cesa- 
retlendirilme aqismdan toplumsal olarak erkeklerin on planda olmasmm etkisinin 
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bir yansimasi olarak bu sonuq: yorumlanabilir. Ayrica toplumumuzda kadinlara 
taninan firsatlar erkeklere oran ile gorece daha du^uktiir. Egitim seviyesi arttik^a 
yenilik^i davrani^lari egilimi de artmaktadir. Bu i^letmelerde yenilik^ilik anla- 
minda iiniversite mezunlarina daha fazla firsat taninmasi durumunun soz konusu 
oldugu dikkat qiekmektedir. Yenilik^i davrani^larinin resmi egitimden bagimsiz 
olarak bu potansiyele sahip tiim ^ali^anlara taninmasi ve yenilik^i davrani^larin 
desteklenmesi gerekmektedir. 

Yenilik yapmak ve onu surdiirmek iqiin qiali^anlarin o yenilikleri desteleyecek 
davrani^lari sergilemesi gerekmektedir. Bu yenilikq:! davrani^larm ortaya ^ikma- 
smda elbette bir^ok faktor etkili olabilmektedir. Bu qiali^mada yonetici ve ^ali^an 
desteginin yenilikq;! davrani^lara olan etkisi ara^tirilmi^tir. Bu faktorlerin di^mda 
ki^ilik, ^ali^ma ortami, gorevin kendisi, insan kaynaklari politikalari, i^letmenin 
misyonu gibi bir^ok konu yenilikq davrani^larla ili^kilendirilerek ^ali^ilabilir. ileride 
benzer konu iizerinde qiali^ma yapacaklara bu faktorleri incelemeleri onerilebilir. 
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Ozet 

Hava ula^imi olan kentlerdeki ekonomik geli^imler hiz kazanmaktadir. Hava 
alanlannin sadece yolcu ta^ima ama^li kullaniminin etkinligi du^undtirucii ol- 
maktadir. Kargo ta^ima terminallerinin kumlmasi i^ler hale gelmesi havaalaninin 
etkinligini artirmakla kalmamakta kentin ekonomisinde gortiniir yapisal degi- 
^imler de ortaya qiikarmaktadir. Bu nedenle Denizli (Jlardak havaalaninda kargo 
terminalinin a^ilmasi ile birlikte hava alani daha i^lek hale gelecektir. Denizli 
§ehir i^inde ve hinterlandinda dagitici kargofirmalari yaninda kom^u illerde ih- 
tiyaq: duyulan hizmetleri yerine getirmede onemli bir gorevi yerine getirecektir. 
Diger bir deyi^le bolge kentlerin ihtiyacini da kar^ilayacaktir. Hava kargonun 
geli^memesi sanayile^mi^ kentlerin daha ileri kalkinma diizeylerine ge^mesini 
engellerken, bolge geli^mi^ligini deyava^latmaktadir. Denizli ili tek ba^ina 2016 
yilinda 3 milyar dolarin iizerinde ihracat ger^ekle^tirmi^tir.Ozellikli Kablo ve 
Bakir Tel-Demir Di^i Metaller (817 milyon $), Mermer-Traverten ve Madenci- 
lik tiriinleri (262 milyon $), Hazir Giyim ve Konfeksiyon (1.379 milyon $), De- 
mir-((lelik (262 milyon $), en onemli ihracat kalemlerini olu^turmaktadir. Denizli 
sanayi kenti olmasmm yaninda ayni zamandaonemli bir tarim kentidir. Urettigi 
tarimsal iiriinler de ba^ta Rusya Federasyonu olmak tizere 80’e yakm iilkeye ihra^ 
edilmektedir. Bolge illere bakildigmda Burdur, U^ak, Mugla ve Aydin illerinin 
ihracat rakami 1.5 milyar dolara yakla^maktadir. Sonu^ olarak, bolgede Denizli 
(^ardak Hava Limani (DHMl) hava kargo terminali a^ilmasi ege bolgesi ve ^evre 
iller a^ismdan hizli kalkmmanm onculiigiinu yapacaktir. Hava kargo terminali 
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a^ilmasi Denizli ve bolge illerinin kiiresel pazara ula^imini ve ihtiyaq: duyulan 
mekanizasyonun teminini kolayla^tiracak, rekabet giiciinu artiracaktir. 

Anahtar Kelimeler: Hava ula^im, Ithalat, Ihracat, Kent Ekonomisi, Sanayi 
Donu^iimu, GSMH, Tiirkiye Ekonomisi 
JEL: F14, K33, 018, R41 

The necessity of Air Cargo Terminal in Denizli Airport (Jiardak 
Abstract 

Development will be faster in the city that has an airport. It is thought that 
the airports are used only for passenger transportation whether it is effective or 
not. Cargo terminals increase the effective of the airport; also, they change the 
structure of the urban economics. Therefore, the airport (^ardak in Denizli will 
become busy, after cargo terminal is opened. Denizli has many cargo companies, 
besides, hinterlands are wider. So the airport answers what it is needed from 
cargo terminal. In other words it is provided the other neighbour cities’ neces¬ 
saries. While it prevents from the development of urbans, undeveloped air cargo 
slows down the growth of the region. Denizli exports 3 billion $ itself in 2016. 
Particularly, Cable, iron and copper wire are 817 millions, marble-travertine and 
mine are 262 millions and the biggest exporter goods are textile and confection 
are 1.379 millions. Iron and steel are 262 millions. Denizli is not only industrial 
urban also agriculture urban. It has exported the agricultural goods first Russian 
Federation then other almost 80 countries. On the other hand, in the hinterlands 
there are Burdur, U^ak, Mugla and Aydm. Their export figure is 1.5 billionS. As 
a result, if the airport, (^ardak, has a cargo terminal, airport leads the growth of 
the region of Aegean. When air cargo terminal is opened, it will facilitate to reach 
the further market for the region and Denizli and the need of mechanisation. So 
the competitive power will increase. 

Key words: Air Transportation, Import, Export, Urban Economics, Industry 
Evolution, GDP, Turkish Economy 
JEL: F14, K33, 018, R41 
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I. Giri§ 

Ayni ihracat mallarini iireten iilkelerde kiiresel rekabeti belirleyen anahtar 
sektor lojistik sektorii olmaktadir. Verimliligi etkileyerek, rekabette avantaj sag- 
layarak, ihracati avantajli kilan ula^tirma sektoriidiir. Ula^tirma aginin yaygin 
ula^tirma maliyetlerinin dii^iik maliyetli olmasi kiiresel anlamda iilkeyi rekabet^i 
yapmaktadir. Paketlemeden ba^layan malm tiiketidye ula^imma kadar ge^en siirece 
odaklanan iilkeler uluslararasi alanda ta^imacilik i^lemlerinin yapabilmektedirler. 

Lojistik sektorii ile yakm temas halinde olan ihracat sektoriiniin bulundugu 
iilkeler ihracat biiyiime oranlarim artirmaktalar ve ekonomik durgunluktan ko- 
layca kurtulmaktadirlar. Ihracat sektoriiniin aradigi hizli ula^im saglayan dii^iik 
navlunlu etkin kendini geli^tiren lojistik sektoriidiir. Yurti^inde oldugu gibi yurtdi- 
§mda da etkin geni§ ula^im agma, depolama hizmetlerine, sahip iilkeler iiretimin 
dagitdmasi pazarlanmasi yoluyla birbiri ile dayani^ma iqiinde olan paralel biiyiime 
gosteren iki sektore birden sahip olabilir. Birisi eksik oldugunda diger sektoriin 
giiciiniin biiyiik bir par^asi olu^amamaktadir. 

Kendi iilkesinin ihracat iiriinlerinin nakliyesinin yaninda geli^mi^ uluslara¬ 
rasi ula^im hizmetleri bolge iilkelerinin ihracat mallarini ta^imasma da yardimci 
olmaktadir. Bolgenin kalkmmasim hizlandirmakta ve diinyamn kaynaklarim 
bolgeye ^ekebilmektedir. Denizli ihracatmm nakliye modlarma bakildigmda kara 
ula^im ve deniz ula^imi goriilmektedir. Hava ula^imi ile kargo gonderilmesi he- 
niiz ba^lamami^tir. Geli^mi^ iilkelerde nakliye sektoriiniin GSMH iqiindeki payi 
%8 ile %10 arasmda olmaktadir. Biiyiimesi ise ortalama %10 olmaktadir. Diinya 
ekonomisinin ortalama biiyiime hizi %3-4 olmaktadir. (Izmir’de lojistik sayfa 2) 

Lojistik sektoriinii etkin bir ^ekilde kullanan sektorlerin ba^mda tekstil sektorii 
gelmektedir. Tekstil sektoriiniin geli^mesi nakliyede faaliyet hacmini artirmaktadir. 
Lojistik sektorii ile birlikte qiah^an bir diger sektor makine sektoriidiir. Gida ve 
tibbi malzeme ozellikle havayolu ula^immi tercih eden sektorlerdir. Ozel hasta- 
nelerin yaygmla^masi tibbi malzemelerin hareketliligini artirmaktadir. Bu sektor- 
ler mallarmm demode olmadan bozulmadan tiiketiciye ula^masmi istemektedir. 
Hizh zamana kar^i yari§ varken diger taraftan maliyet faktorii ile kar^ila^tirmalar 
yapilarak nakliye tiirii se^ilmektedir. 

II. Literatur ve Ampirik Kanitlar 

Kentlerin biiyiimesi, ana ula^im kanallari boyunca ve yildiz bi^imindeki bir 
kentin olu^umuna en az diren^ gosteren yonlerde fakat yine bir ^emberin oze- 
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ginden ^evresine dogru uzayan dilimler bi^iminde olmaktadir (Kele? 1987:83). 
Ula^tirma aginin ve ula^tirma hizmetlerinin artmasi kentle^meyi 90 k hizli bir 
^ekilde arttirdigi a^iktir (Toprak 1988:21). 

Kent ekonomisinde kenti^i ve di^i ula^imin yetersiz olmasi kentin var olan 
potansiyel kaynaklanni geli^mi^ kentlere aktaracaktir. Gen^ i^e yarar insan giicii 
sermayesini geli^mi^ kente kaptinr. Geri kalmi^ bolgeden geli^mi^ bolgeye olan bu 
mal hizmet ve sermaye akiminin adina ekonomik toplumsal a^inma (erozyon) da 
denilmektedir (Kele? 1987:87). Buyiime kutbuna dogru sermaye ve i^gucii akimi 
olmakta ve faktor yogunlugu artmaktadir (Kazdagli 1998:84). 

Kentin geli^mesinde kamu etkisinin ve politikasmm onemi biiyiiktur. Ka- 
munun etkisi hem i^giicii go^iinu okul, park, konut yapimi ile te^vik ederken 
hem de alt yapi yatinmi yol yapimi ile iiretimin maliyetini du^iiriip firmalara 
cazip ortam yaratir. 

Az geli§mi§ ekonomiler bazen alt yapi yatirimlarmm yeteri kadar yapilmami^ 
olmasi nedeniyle iiretken yatirimlari gerektigi gibi arttiramazlar. Yeterli alt yapi 
yatirimlarmm bulunmamasi, az geli^mi^ ekonomilerde sanayile^me hizini ve bu 
ekonomilere yabanci sermaye akimini biiyiik ol^iide engeller (Sava§ 1986:130). 

Kentin biiyiimesini kentte ya^ayan ki^ilerin gelirinin artmasi ve kent istihda- 
mmm buyiimesi, niifusun artmasi olarak tammladigimizda, kentin yapmi^ oldugu 
ihracat ve kente yeni gelen emek giiciiniin kent ekonomisinde yarattigi gelir arti^i, 
kent ekonomisinin buyiimesinde biiyiik bir katki yapacaktir (Sullivan 1999:141). 

Kentin geli^mesinde biiyiimesinde kamu politikalari ozellikle iiretici firma- 
larm kenti yerle^im, iiretim yeri olarak se^melerinde etkili olmaktadir. Kamunun 
firmalara sagladigi vergi kolayliklari finansman ve kredi kolayliklari ya da alt 
yapisi bitmi^ ozellikle ula^im imkanlari geni§ fabrika arsalari saglanmasi kent 
geli^imini buyiimesini hizlandirmaktadir (Sullivan 1999:150). 

Ekonomistler ise, ula§im olgusunun ^okluk, mallari marginal faydasi goreceli 
dii^iik oldugu yerlerden, arti oldugu yerlere ta^iyarak yer ve zaman faydasi yaratan 
bir siire^ olarak gormii^lerdir. Geli^kin bir ula^im sisteminin iiretim ve tiiketim 
ozekleri arasmdaki mal akimini hizlandirarak ve mallarm birim maliyetlerini 
dii^iirerek, iiretken yeni eylemleri ve ekonomik geli^meyi giidiileyici yonde etkide 
bulunacagmi a^iklami^lardir (Giiven 1982:33). 

Bir kentin kalkmmasmda geli^mesinde ula^tirmanm yarattigi etkiler, ^e^itli 
ara^tirmalar tarafmdan incelenmi^tir. Bu ara^tirmalardan bir tanesi Hava ula^imi 
ve Kuzey-Giiney Garolina geli^imi iizerinedir. Bu ^ali^maya gore; hava alani ya- 
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pimi, kentleri ve bolgeyi geli^tirici 90 k onemli etki yapmaktadir. Ozellikle kentteki 
istihdam arti^i ve niifus arti^i gorulmu^tiir. Hava ula^iminin mal ve hizmet, emek 
hareketliligi ve firma emek ili^kileri arasmdaki zaman kazammi belirlenmi^tir. 

Havayolu aginin geli^tirilmesi te^vik edilmesi kentin istihdam oramm art- 
tirmakta iiretim faaliyetlerini geli^tirmekte bu geli^meler ula^imm bir sonucu 
olabilmektedir. Ula^imm kentte dinamiklik yarattigi a^iktir. 

Diger bir ara^tirmada hava ula^im hizmeti kentteki i^letmelerde yonetim 
departmanlarmda istihdam seviyesini arttinrken, yardimci hizmetleri, ara^tirma 
laboratuvarlari ve finans hizmetleri gibi hizmetlerde ve bunlarm istihdammda 
arti§ goriilmektedir. 

Havayolu ula^immm ozellikle ara^tirma geli^tirme faaliyetlerini ve yenilikleri 
geli^tirecek yatirimlari arttirici bilim adamlarim ara^tirmacilari kente toplayarak 
i^giicii havuzunun niteligini arttirmaktadir. Kent geli^mi^liginin gostergesi meslek 
guruplarmm dagihmi olabilmektedir (Ispir :18). 

Teknolojik bilgi yayilmasmm tarn etkili bir bi^imde i^lemesine olanak ta- 
niyan endiistriyel ortamdir. Endiistrile^menin tipine gore (yatirim mallari veya 
tiiketim mallari, olgun veya yiiksek teknoloji i^eren mallar vb.) uzmanla^ma ve 
yerelle^me di^salhklarm sagladigi ortama gore buyiime potansiyeli gerqiekle^e- 
cektir (Kii^iiker 1998:57). 

Ulusal ekonominin ve bolge ekonomisinin havayolu geli^imi ile temel yapisal 
degi^iklikler i^inde oldugu analiz edilmektedir. Havayolu yatirimlari bolgesel 
ekonomiyi en az iki ^ekilde etkilemektedir. 

Birincisi havayolu kendi ba^ma bolge ekonomisine dogrudan yatirimla gelire 
bir enjekte yapmakta, harcamalari arttirmakta, yatirim kolayhklan saglamakta 
ve bolge ekonomisine zincirleme etkide bulunmaktadir. 

ikincisi hava ula^tirma rota agi, temel olarak bir bolgedeki ekonomik bag- 
lantilari diger bolgelerdeki ve iilkelerdeki mal ve i§ giicii hareketleri yoluyla de- 
gi^tirebilir. lyi olu^turulmu? baglanti noktalari bolgeye kar^ila^tirmah avantaj 
saglar. lyi organize edilmi^ havayolu bolgenin yiiksek teknolojili endiistri bolgesi 
olmasmm vazge^ilmez harcidir. 

Son yapilan ^ah^malarda yabanci ^irketlerin yonetim merkezinin havayolu 
agi geli^tirilen kuzey Carolina’da yerle^tigini ve bir^ok i§ adammm bu bolgede 
yaygmla^mayi du^iindugunii gostermi^tir. 
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Makro yapisal bir degi^im ulusal ekonomiyi degi^tirebilmektedir. Ozellikle 
hizmet sektoriindeki arti§ ula^im hizmetindeki talebi degi^tirmekte bu bakimdan 
kar^da^tirmali avantaj saglamaktadir. 

(J]e?itli yapisal degi^imler ula^im hizmetlerinin tedarik ozelligini etkilemekte- 
dir. ilk olarak firmalarin liretim siire^leri degi^mektedir. Computer uyumlu esnek 
iiretim sistemleri uygulanmaya ba^lanacaktir. Ekipman kii^ukyigm liretimi farkli 
iirunleri geni? yelpaze lie iiretebilme imkanim verecektir. Iktisadi faaliyetlerin 
yogunla^tigi kentlerde ozellikle biiyiik kentlerde firmalar di^sal tasarruflar adi 
verilen onemli yararlar saglar (Kele? 1968:43). 

Bell ve Fitelson (1991)’e gore ekonomik cografyadaki oyle bir donu^iimde, 
dagitim aginin onemi 90 k daha fazla artmi^tir. Ustelik tarn zamamnda iiretim 
(Just in Time) onemi artmakta iken kii^iik miktarlardaki ama deger a^ismdan 
biiyiik degerli mallar hizli ula^im olan bolgesel ekonomileri gerektirmektedir. 
Bu bolgelerde hava ula^imma geli^mi^ yerler olacaktir. Geleneksel ula^im yollari 
(Demiryolu, denizyolu gibi) degeri dii^iik biiyiik hacimli mal nakliyatmda kul- 
lanilmaktadir. 

Neo klasik bolgesel geli^ime gore biiyiime iqiin iki temel bile^en vardir. Birin- 
cisi iiretim faktorii go^ii ve bolgesel dagitim tahsisat sorunu ile ilgilidir. Ikincisi, 
teknolojik degi^me ile iiretim faktorleri arasmdaki ili^kinin dogalligidir (Mac- 
Cann 2001:209). 
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Tiirkiye’nin son 5 yila ait (ihracat + ithalat) ta^ima modlarina gore dagilimi a^agidaki gibi ger^ekle^mi^tir. 
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Kaynak:http://risk.gtb.gov.tr/data/572b3a8ala79f50cd8a22bla/y/16 Tasima%20Sekillerine%20Gore%20Dis%20Ticaret.pdf 






























Tabloya gore Tiirkiye nin ithalat ve ihracatinda tercih ettigi en onemli ta^ima 
yollari sirasiyla deniz, kara ve havayolu ta^imaciligidir. Tablo incelendiginde deniz- 
yolu ta^imaciliginin 2017 yili itibari ile toplam i^indeki payi %58 dir. Toplam di? 
ticaretin neredeyse 3/5 lik kismi denizyolu ta^imaciligi ile yapilmaktadir. Ayrica 
yillar itibari ile denizyolu ta^imaciliginin toplam iqiindeki payi az da olsa artma 
egilimindedir. 

ikinci sirada karayolu ta^imaciligi gelmekte olup, toplam i^indeki payi dii^me 
egilimindedir. Yine 2017 yili itibari ile toplam i^indeki payi %29.2 dir. 

Havayolu ta^imaciligmm payi ise 2013 - 2016 yillari arasmda yiikselme gos- 
termi^, ancak (ge^ici rakamlara gore) 2017 yilmda dii^me egilimine girmi^tir. 

Ula^im yatirimlan ekonomik faaliyetleri belirli kiitlesel yogun ekonomiler 
^eklinde toplama egilimi yaratir. 

Sonuq: olarak ula^im bolge ekonomisi geli^me siirednde pasif fakat geni^ bir 
^ekilde geli^meyi arttirmaya yonelik rol oynamaktadir. Ula^im sistemi bolgesel 
biiyume i^in vazge^ilmez zorunlu bir yapidir ama tek ba^ma biiyumeyi garanti 
eden bir unsur degildir (Dabbage 1999:212). 

III. Denizli Kent Ekonomisi Veriler 

Havaalam kurulmasi bir kentte ^e^itli ekonomik yararlar saglamaktadir. Bunlar; 
-Ekonomik etkinlik kazandirmasi, 

-Mali kazammlar, vergi gelirleri ve harcamalar 
-ihracat ve ithalat odemeler bilanqiosunda diizelmeler, 

-istihdam kazammlari, Istihdam arti^i ve nitelikli i§ sayismdaki arti? 

-Turizm sektoriiniin geli^imi ve ilgili sektorlerde geli^meler 

-Seyahat giderlerinin dii^mesi boylece i§ diinyasinm ula^immm kolayla^masi 


ve turistik gezilerin artmasi 



gARDAK HAVAALANINA 

UZAKLIK 

ADNAN MENDERES 

HAVAALANINA UZAKLIK 

DENlZLl 

40Km 

240Km 

U§AK 

90Km 

300Km 

NAZlLLl 

llOKm 

lOOKm 

AFYON 

170Km 

400Km 

MUGLA 

150Km 

160Km 

ISPARTA 

150Km 

250Km 

BURDUR 

120Km 

250Km 
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Havaalani lokasyonu sanayinin cografik dagilimini etkiler ve belli sektorlerin 
bir bolge veya kentte olu^masinda onemli bir faktordiir. 

A^agidaki tabloda Tiirkiye’de yolcu sayisina gore ilk 20 havalimani yer al- 
maktadir. Antalya Havalimani 3. Sirada yer almakta olup, 2017 yili verilerine 
gore 2016 yilina gore yolcu ta^imaciliginda %38,4’luk bir arti^ ger^ekle^mi^tir. 


Sira 

Havalimani 

2014 

2015 

2016 

2017 

Degi^im 

1 

Istanbul Ataturk {1ST) 

56,695,166 

61,322,729 

60,119,215 

63,727,448 

6.0% 

2 

Istanbul Sabiha Gok^en (SAW) 

23,631,864 

28,285,578 

29,577,735 

31,385,841 

6.1% 

3 

Antalya (AYT) 

28,303,192 

27,724,249 

18,741,659 

25,931,659 

38.4% 

4 

Ankara Esenboga (ESB) 

11,035,606 

12,326,869 

13,042,977 

15,845,878 

21.5% 

5 

Izmir Adnan Menderes (ADB) 

10,970,663 

12,139,788 

11,951,183 

12,823,701 

7.3% 

6 

Adana (ADA) 

4,687,494 

5,369,260 

5,594,630 

5,611,000 

0.3% 

7 

Trabzon (TZX) 

2,777,536 

3,361,450 

3,727,293 

4,153,532 

11.4% 

8 

Dalaman (DLM) 

4,309,480 

4,377,101 

3,085,369 

3,710,933 

20.3% 

9 

Milas-Bodrum (BJV) 

3,846,547 

3,877,603 

3,224,436 

3,509,347 

8.8% 

10 

Gaziantep (GZT) 

2,082,821 

2,480,979 

2,685,192 

2,922,421 

8.8% 

11 

Kayseri (ASR) 

1,725,846 

1,980,247 

1,986,146 

2,147,696 

8.1% 

12 

Diyarbakir (DIY) 

1,812,208 

2,071,089 

1,923,692 

2,055,047 

6.8% 

13 

Van Ferit Melen (VAN) 

1,207,145 

1,394,328 

1,496,370 

1,664,929 

11.3% 

14 

Erzurum (ERZ) 

976,336 

1,085,117 

1,227,407 

1,376,915 

12.2% 

15 

Hatay (HTY) 

1,113,929 

1,171,484 

1,196,369 

1,280,164 

7.0% 

16 

Konya (KYA) 

989,398 

1,067,753 

1,089,360 

1,205,706 

10.7% 

17 

Ordu-Giresun (OGU) 


196,385 

781,121 

1,193,125 

52.7% 

18 

Samsun (^ar§amba (SZF) 

1,522,058 

1,716,993 

1,792,438 

1,152,153 

-35.7% 

19 

Elazig (EZS) 

895,202 

955,988 

1,021,703 

1,027,070 

0.5% 

20 

Malatya (MIX) 

647,953 

767,701 

789,726 

887,467 

12.4% 


Kaynak:https://www.havayolul01.coin/2016/03/24/turkiyenin'en-buyuk-ilk-20-havalimani/ 


Denizli iiretime 90 k onceleri ba^lami^tir. Bu yatinmi hak etmektedir. Birqiok 
zorluk ^ekmi^tir cefasim qiekmi^tir. iktidar milletvekili sayisi 5 dir: (27 Haziran 
2018 se^imlerinde 4). Bu nedenle hava kargo terminal! aqiilmalidir. Bolge kapasitesi 
U^ak ile Burdur ile Isparta ile Mugla ile biiyiik bir potansiyel olu^turmaktadir. 
Mallar bazmda bolgenin ihracati hava yolu ile degerlendir. Mallarm hizli ula^imi 
Denizli kargo terminalinin a^ilmasi ile artacaktir. Hacmi artacaktir. E ticaret vb 
alternatifler olacaktir. Havayolu ihracatmda mallarm Izmir’e ta^mmasi buradan 
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u^aga yiiklenmesi Denizli i^in iki maliyet ortaya ^ikarmaktadir. Ihracat sevkiya- 
tini azaltmaktadir. Denizli ^ardak havaalani kargo terminali a^ilmasi sonucunda 
yolcu u^aginda kargo ta^imaciliginin yaninda kargo u^aklarinin da havaalanina 
gelmesi kargo u^agi ile ta^inacak mal miktannin artiracak ayni zamanda kargo 
^irketlerinin antrepo ve depo i^letmeciligini de getirecektir. Hava Kargo ta^ima- 
cilarinin ilgi odagi olacaktir. 


Hava Terminali Bulunan Bazi illerin Ithalat ihracat Rakamlari 


iller 

ihracat 

(Bin ABD Dolan) 

ithalat 

2015 

2016 

2017 

2015 

2016 

2017 

Antalya 

961.270 

997.112 

1.240467 

976.463 

1.124.060 

1.119.131 

Diyarbakir 

186.820 

158.300 

206.138 

59.709 

77.458 

89.417 

Denizli 

2.516 246 

2.403.335 

2.676.713 

1.902.001 

1.666.338 

2.009.348 

Izmir 

8.108.513 

8.330.122 

9.253.139 

8.695.609 

8.811.052 

9.851.452 

G.Antep 

6.330.321 

6.418.991 

6.607.139 

4.884.123 

4.816.682 

5.237.630 

Mugla 

142.105 

192.768 

275.579 

382.696 

415.397 

448.290 

Tiirkiye 

Toplami 

143.838.871 

142.52.584 

156.994.294 

207.234.359 

198.618.235 

233.803.864 


Kaynak: TUlK, 2018 


Denizli’nin ihracat rakamlarina baktigimizda hava terminali bulunan bazi 
illere gore daha yiiksek oldugu goriilmektedir. Ornegin Antalya’nm ihracati 
961.000.000 ABD Dolan; Diyarbakir’m ihracati 186.000.000 ABD Dolan iken 
Denizli’nin ihracati 2.516.246.000 ABD Dolandir. 

Yine Denizli’de Cargo terminali olmasi durumunda buradan faydalanabilecek 
^evre illeri de dikkate ahrsak potansiyelin 90 k daha yiiksek oldugu goriilmektedir. 
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Denizli ve (J^evre tllerin ihracat ve Ithalat Rakamlari 


lller 

ihi'acat 

(Bin ABD Dolan) 

ithalat 

2015 

2016 

2017 

2015 

2016 

2017 

Denizli 

2.516 246 

2.403.335 

2.676.713 

1.902.001 

1.666.338 

2.009.348 

Afyonkarahisar 

54.508 

121.148 

121.490 

301.839 

296.187 

318.453 

Burdur 

33.313 

46.508 

55.614 

201.631 

178.941 

197.312 

Isparta 

47.292 

94.974 

103.727 

127.397 

151.733 

191.125 

U§ak 

200.308 

199.426 

250.273 

224.668 

249.903 

249.605 

Toplam 

2.851.667 

2.865.391 

3.207.817 

2.757.536 

2.543.102 

2.965.843 


Kaynak: TUlK, 2018 


Denizli Hi ^evresinde bulunan Afyonkarahisar, Burdur, Isparta ve U^ak ille- 
rinin 2017 yili itibari ile toplam ihracati 3.207.817.000 ABD Dolan, ayni yil i^in 
toplam ithalati ise 2.965.843.000 ABD Dolaridir. Soz konusu illerin di§ ticaret 
hacmi 6 milyar dolarin iizerindedir. 

IV. Sonu^ 

Havayolu nakliyati giiniimuzde hizla geli^en ula^im yoludur. Insan ula^iminin 
yaninda mal nakliyati miktari da hizla artmaktadir. 

Yapilan son ^ali^malarda havayolu ula^imin geli^imi kent ekonomisi i^in 
vazge^ilmez firsatlar yaratmaktadir. Havayolu hizli ve zaman kazandinci bir ula- 
§im §ekli oldugu i^in, havayolu baglantih kentlere diger kentlerden yoneticiler, 
uzmanlar, ara^tirmacilarin gelip gitmeleri kolayla^mi^tir. 

Kent ekonomisi a^isindan yeni yoneticilerin gelmesi firmalann ve kent ekono- 
misinin geli^imi biiyiimesi bakimmdan onemlidir. Geli^mi^ bir ula^im sistemiyle, 
kent ekonomisi ulusal ve uluslararasi i^giicii piyasasmdan 90 k degi^ik kariyer 
gruplarmdan istihdam firsati yakalayabilir. Istihdam, kentin bilgi birikimini art- 
tirip, yeni yonetim teknikleri ve geli^imleri saglayabilir. 

Bir iiruniin iireticiden tiiketiciye ula^tirilmasma kadar olan tiim siire^leri 
ifade eden lojistik makro diizeyde iilkenin, mikro diizeyde ise bolge ya da ilin 
rekabet giiciinii etkileyen anahtar bir sektordiir. Ula^tirma agmm geli^imi iiriin 
ve hizmetlerin tiiketiciye ula^im siiresini kisalttigi gibi verimliligi artirarak; ma- 
liyetleri dii^iirerek ozellikle uluslararasi rekabet avantaji saglamaktadir. Lojistik 
iizerine yogunla^an iilkeler kendi iilkelerinin iirettikleri mallar aqiismdan rekabet 
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giicii kazandigi gibi ayni zamanda uluslararasi alanda ta^imacilik i^lemlerini de 
yapabilmektedirler. 

Uluslararasi rekabet giicii a^isindan anahtar sektor olan lojistik sektorii ayni 
zamanda dike, bolge ya da ilin ekonomik geli^mesine de katkida bulunmaktadir. 
Lojistik sektorunun geli^imi ile soz konusu bolge ya da ilde etkin ula^im agi ortaya 
^ikmakta, kentle^me hizlanmakta; depolama hizmetlerinin, pazarlama aginin 
geli^mesi; turizm gelirlerinin, istihdamin ve katma degerin artmasi gibi etkiler 
ile ekonomik kalkmmayi da tetiklemektedir. Lojistik hizmetlerinin geli^mesi ile 
ilgili bolge ya da ilin ekonomik potansiyeli etkin olarak degerlendirilebilmektedir. 

Lojistik sektoru i^inde ozellikle havayolu ta^imaciligmm ayri bir onemi vardir. 
Yapilan akademik ^ali^malarda Ulusal ve bolgesel ekonominin havayolu yatirim- 
lari ile yapisal degi^iklik arasmda pozitif yonlu ili^ki oldugu analiz edilmektedir. 
Havayolu ta^imacihgi bolge ekonomilerine etkilerini kabaca iki maddede ozet- 
leyebiliriz: Oncelikle bolge ekonomisine dogrudan yatirim yoluyla gelir enjekte 
edilmekte, boylece harcamalar artmakta ve yatirim kolayhklari ortaya ^ikmaktadir. 
ikinci olarak hava ula^tirma agi, ilgili bolgenin diger bolge ve ulkelerle baglan- 
tismi kurarak mal ve i§ gucu hareketlerini geli^tirmekte ve bolgeye ekonomik 
dinamizm saglamaktadir. 

Ozellikle Tam Zamamnda Uretimin oneminin artmasi, hizmet sektorunun 
geli^mesi ve miktar olarak ku^uk ama deger olarak buyuk mallarm ta^mmasi 
geleneksel ula^im yollari (Demiryolu, denizyoluj’nm yetersiz kalmasma neden 
olmakta; havayolu ula^immm onemini gun ge^tik^e artirmaktadir. 

Ekonomiye olumlu etkileri nedeniyle ozellikle potansiyeli yuksek illerde hava 
kargo ta^imacihgi yatirimlarmm oncelikli olarak yapilmasi gerekmektedir. Hava 
kargo ta^imacihgi ihtiyaci a^ismdan Denizli Ilinin halihazirdaki uretimi, dike 
ekonomisine katkisi ve ekonomik potansiyeli aqiismdan havayolu kargo yatirimim 
oncelikli olarak hak eden illerimizin ba^mda gelmektedir. 

Denizli sanayi dretimine bir^ok ilimize gore daha onceden ba^lami^ bir ili- 
mizdir. Ozellikle tekstil dretiminde ve ihracat miktari a^ismdan onemli bir ko- 
numdadir. Denizli tekstil dretimi ve ihracatmm yaninda ayni zamanda Kablo ve 
Bakir Tel-Demir Di^i Metaller, Mermer-Traverten ve Madencilik Urdnleri, Hazir 
Giyim ve Konfeksiyon, Demir-Oelik drdnleri de ihraq; eden bir ilimizdir. Ayrica 
Denizli sadece sanayi kenti degil onemli bir tarim kentidir. Denizli sanayi kenti 
olmasmm yaninda ayni zamanda onemli bir tarim kentidir. Urettigi tarimsal 
drdnler 80’e yakm dlkeye ihra^ edilmektedir. 
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Denizli Iline hava kargo terminali a^ilmasi durumunda bu terminalden fay- 
dalanabilecek ^evre illeri de (Afyonkarahisar, Burdur, U^ak, Mugla ve Aydin) 
dikkate aldigimizda bolgenin toplam ihracati yakla^ik 5 milyar dolar olmaktadir. 

Sonuq: olarak; Denizli (^ardak Hava Limani (DHMl) hava kargo terminali 
a^ilmasi ege bolgesi ve ^evre illerin kiiresel pazara ula^imin kolayla^tiracak, eko- 
nomik geli^meyi ve uluslararasi rekabet giiciinu artiracaktir. 
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Photography is an integral part of our daily life. Every day, among other 
things, we pass on numerous commercials that contain proper visualizations as 
part of different objectives. In marketing practice this requires the right design 
options. When it comes to the question of how information aspects of an adver¬ 
tisement are transmitted, for an understandable and memorable message, the 
image - text combination has proven the essential effects. Psychological studies 
support this finding, particularly the cognitive theory of multi-media information. 
However, the relevant external circumstances need to be carefully studied before 
designing media advertisements. Overloading the information and increasing 
the interchangeability of products and content from the saturated markets have 
a greater meaning. Therefore, successful contact by activating measures often 
appears more important than informational content. 

Keywords: marketing, photography, advertising, message. 

Issues and Problems Guide 

Photography accompany us everyday. They convey an impression of their visual 
diversity and characterize the sides of our social reality. Hence their importance 
makes them pro-verbal objects and labels. From communicaations sciences point 
of view, arises the question, to which sense of the photographs comes within the 
general interest of research. The rules are taken more specifically from the aspects 
of contact setting, namely: secure recording of the message of communication, 
following the emotions, reaching the meaning “as well as imprinting on memory” 
(Homburg & Krohmer, 2009, pg. 766). The last two points, reaching comprehen- 
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sion and embedded memory, are at the main aim of this paper. In this context, 
meaning refers to mental processing and interpretation of information, as intended 
by the enterprise. (Homburg & Krohmer, 2009, fq 772). 

The main issue of this study can be formulated as follows: What recom¬ 
mendations can be derived from the success of the picture shown on the table / 
billboard, from the relevant “understanding” and “embedded memory” variables 
with the use of static images in the field of marketing. 

Parallelly, by neuromarketing, the dominance of visual communication deter¬ 
mines that images or pictures due to speed and mental comfort allow for the most 
successful recording of information. They act by increasing the pressure on filtering 
information and recording, and at the same time providing more information than 
text (Kroeber-Riehl & Esch, 2011, pg 24). 

To highlight the relationship between selected images and variables, this 
research is based on the marketing field. In the case of a successful contact, the 
limited space on the recipient’s attention presents a further challenge. The shortest 
time to observe the communication messages for viewing ads in magazines is 
on average between 1.5 and 2.5 seconds. “ (Homburg & Krohmer 2009, pg.770). 

Photos are considered a facilitator for messaging. In addition, images as opposed 
to textbooks can be seen first and thus can be perceived as a gateway to display 
advertising sympathy. So if key data is integrated especially in image design, this 
increases the probability of an early start to receiving essential information and 
favors the further processing of the advertising message. (Kroeber-Riel & Esch, 
2011, pg.288-290). 

Concrete measures for the clear integration of important information and 
its implantation into memory, in images arise mainly from the use of indirect 
image transformations. Within the ad, particular analogical images are being 
mapped, through which recipients are approached by useful comparisons of the 
similarities between a model and a situation (Kroeber-Riel & Esch, 2011, pg.295). 
Kroeher-Riehl and Esch reveal that the physical proximity of the images can create 
meaningful correlations and thus the use of the product or service can be clearly 
and comprehensively transported. 

Visual introductions focusing on specific explanations of product or service 
usage can be found among others in the field of health care marketing, especially 
when it comes to health, in the first plan come the use, functionality and side effect 
to consumers, versus emotional and expressive arguments. (Schmid & Blau, 2009, 
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fq.34). Depending on the field in shaping the message, an important role plays 
and the schematic presentation of the recipient. Capturing this schematic with the 
design of media advertisements promotes the same understanding and anchoring 
in remembrance. In wedding advertising, in addition to the appropriate dress, the 
bouquet of married flowers is attributes that support such effects. (Homburg & 
Krohmer, 2009, pg.773-774). 

However, the images in the advertising, have obvious advantages. They with 
their visual information awaken the recipient’s expectations, especially with the 
full message of the ads, but only do not provide sufficient understanding.(Kroe- 
ber-Riel & Esch, 2011, pg.290). 

To streamline the reception of consumers to advertisers fact or rather the 
main core, can be used multiple sources recommendation on the image-text 
combinations. The overall significance of this combination is based on the study 
of an American psychologist John Ridley Stroop: here the color points were com¬ 
bined with words, which represented different colorsA conflict of mental processing 
and thus a touch of variable understanding can determine such combinations where 
color and words are incompatible (For example, in red color written with black 
letters “(Kroeber-Riel & Esch, 2011, pg.288-290). 

Krober-Riel and Esch refer to the immediate linguistic definition of image 
content and also speak in this context about the central importance of labeling 
(Krober-Riel&Esch,2011, fq.305) and add that understanding image as well as 
memory (memo anchor) promote the right messages. Empirical studies also pro¬ 
vide supporting arguments. Edell and Staelin face their study, in the process of 
image-processing in printed ads, initially a basic assumption in line with existing 
scientific knowledge. Photographs are generally more accessible to the process of 
thinking than verbal texts.”(Edell & Staelin, 1983, pg.46). 

Later, in the textual image combination studies, hypotheses were put forward 
that were at the core of the following assumptions (The term “inappropriate file 
or image” refers to images that are not related to the verbal accompanying mes¬ 
sage; “framed photos” represent a harmony between photography and text):The 
non-customized picture hampers in comparison to the framed photographer the 
memory to identify the information. 

Improper photography hampers in comparison with the framed photographer, 
in the essential understanding of advertising. The following test results yielded clear 
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results: The customized image segment has been found to be significantly easier to 
understand than the unmade image segment. (Edell & Staelin, 1983, pg.53). 

Methodology used 

As a basis for this research is the collection of data through the direct met¬ 
hod of interviewing with the respondents who apply or will begin to apply the 
photographer as a key element in message transmission to target groups of con¬ 
sumers from Kosova enterprises. We also consulted relevant literature in the 
similar field. The beginning of this research has undergone a discussion with 
relevant field experts prior to the drafting phase of the questionnaire. The survey 
was conducted in the period January to April 2018. We surveyed 390 respondents 
by questionnaire that had 17 questions regarding the impact of photos through 
messaging. The method of processing and presenting the data has been done by 
collecting the results that have been processed through the Excel program (first 
and second mode) and the third way, the crossed tables, through the Statistical 
Package for Social Science SPSS. 



From the above graphs, presented by the 390 respondents, 61.80% of respon¬ 
dents have been male and 38.20% female. While from education of respondents, 
9.20% have been with secondary qualification, 41.00% with faculty, 44.44% of 
respondents were with master degree and 5.36% have doctoral degrees. 
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In the above graphs we present the data generated by the questionnaire re¬ 
garding the monthly average of the respondents as well as how many respondents 
view the advertisements through billboards or tables. 



From the data obtained through the questionnaire, from respondents how 
much the information presented in the convincingly responsive billboards / bill¬ 
boards in consumer decision-making and from the question of how the location 
of the tables affect the customer’s decision-making, the answers per% earned, are 
presented in the two graphs above. 


176 







The price on billboards has an impact on 
conumer decision making! 



Images and figures used on billboards 
have an impacts on conumer behavior! 



■ Completely agree 

■ Agree 

■ Neutral 

■ Completely disagree 
0 Disagree 


Price, images and photographer are the next three questions that are presen¬ 
ted to the respondents. Given that in most cases, the consumer, before rescinding 
a purchase, is concerned with the amount of money he has to pay in return for 
a product, namely a good material or product, as well as experience, we have 
encountered that the images of a firm, the product and the accompanying pho¬ 
tographers have an influence on the decision-making in case of purchase, in 
the graphs above we have presented the data collected from the survey with the 
consumers expressed in%. 
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The visual aspects on billboards have an 


The scripts used on billboards impact 

impact on conumer behaviour! 


consumer behaviour! 




1 Completely agree 


1 Completely agree 

ViH 1 Agree 


1 Agree 




1 Completely disagree 


iCompletelydIsagree 





In the graphs above, data are presented from the visual aspects of the impact 
on consumer behavior as well as those from the scenes used in the tables that 
affect the behavior of the consumer. 

Recommendations 

If we take a look back on the initial problem, the question now arises as to how 
the findings mentioned above can be used for commercially-oriented advertising 
recommendations based on the aspect of understanding and anchoring memory. In 
the relevant field of research, the interaction between image and text was empha¬ 
sized. If the findings from the marketing literature and the applied questionnaire 
agree with each other, then we can start with the following recommendations: 

> Overloaded Information has made it difficult for the recipient to get a 
lot of information. 

> The short space of attention about advertising and the short time of 
their stay in sensory memory are structural barriers to large amounts 
of information. 

> If the advertisement presents some related functions, then a “cause-effect” 
chain should be seen in the appropriate format. If there is a temporary 
order, a chronological order must be reached. Otherwise, the ordering 
process in human memory may be unsuccessful.Mund te shihet se reklama 
billboard ka aftesine per te ndikuar konsumatoret ne vendimmarrjen e 
tyre te blerjes 


178 





> Firms should strategically place posters along highways, busy streets 
and high traffic areas where they can easily be seen by pedestrians and 
/ or potential clients;Firmat duhet te vene me shume theks ne atributet 
e produkteve ne reklamat e tyre billboard, me fjale te tjera, reklamat 
billboard duhet te ofrojne lehtesisht informacion mbi perfitimet e pro¬ 
dukteve te reklamuara; 

> Imaging, digit and clear words should be used for writing and writing 
tables 

> Firms should consider setting up tables in strategic locations to create 
more awareness of their products and services 

> In advertising on the Billboard, the importance of gender differences 
should be paid attention; 

> More women pay attention to advertising related to clothing and cosmetics; 

> Men notice more ads related to cars. 
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Abstract 

Undoubtedly, Brexit has had a tremendous impact on both the European 
Union’s structure as well as on the United Kingdom’s economy. While the Uni¬ 
ted Kingdom’s political authorities claim the separation will bring an outstan¬ 
ding economic boost, the European Union’s representatives maintain the widely 
acknowledged saying “two heads are better than one” and cannot imagine the 
European Union (EU) without the United Kingdom (UK). The EU was reluctant 
to accept in a positive way the UK’s leaving from their Union, not only due to 
all changes the separation would forge but because it would negatively affect the 
overall economy. With UK’s leaving, brand-new trade partners and economic links 
should be developed with different countries in order to neutralize the possible 
commercial pitfall Brexit is likely to cause. 

However, the latter two are not the only implicated agents within the intricate 
separation process.Countries like Turkey are directly related to the EU as well 
as with the UK due to it has had an economic and political exchange with both, 
therefore, is likely to be considered as a possible replacement in a wide range 
of sectors when Brexit finally takes place, being international trade one of the 
fundamental pillars. 

The main aim of this study is to forecast how the Turkey’s overall economy 
and international trade are likely to look like when the UK permanently separates 
from the EU. By extensively reviewing secondary information sources, a qualitative 
research will deeply explain readers and the scientific community how Turkey’s 
international trade will benefit from the UK’s. Moreover, an analysis regarding 
where a commercial development is expected to be witnessed and where Turkey 
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should focus its attention if it truly desires to get the best out of the dissolution 
measure will be presented. 

Keywords: Brexit, the European Union, the United Kingdom, Turkey’s in¬ 
ternational trade. 

JEL CODES: FIO, F13, F15, 

INTRODUCTION 

Since the triumph of Brexit in the United Kingdom, several questions have 
arisen within the EU and across the entire world. Some of the main questions have 
been clarified in these two years that have passed since the referendum, however, 
how trade relations between the United Kingdom, the EU and other countries 
will look, remains a question that many continue to bear in mind. 

Undoubtedly, the exit of the UK (The United Kingdom hereafter) from the 
EU (The European Union hereafter) will surely bring numerous commercial con¬ 
sequences for the prior as well as for the latter, as the UK exports more than 50 
% to the EU. Moreover, this breakdown can present numerous opportunities for 
countries not participating in the EU as the UK is looking for new alternatives 
to create and expand its commercial network. This is when the figure of Turkey 
comes into the picture, the latter currently participating from a customs union 
with the EU, is not fully satisfied and analyzes the likelihood of opening up to 
new commercial partnerships. 

This research will shed light on multiple aspects: Firstly, an explanation of 
the current status of the breakup between the UK and EU will be displayed, 
secondly, the UK-EU commercial relationship and possible consequences of the 
separation will be analyzed. Thirdly, various alternatives under which the UK is 
likely to integrate with the EU after the separation are broken down, fourthly, 
how the existent and future relationship between the EU and Turkey is likely to 
change, and lastly, a profound analysis of how the existent commercial relationship 
between the EU and Turkey will be affected as a consequence of the imminent 
exit of the UK from the EU. 

BREXIT’S CURRENT STATUS 

The Brexit is a generic term that refers to the UK departing from the EU after 
more than 42 years of social, economic and political cooperation. This decision 
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was the result of a referendum held on June 2016, however, as many would have 
expected (having into account the magnitude of such a decision), the final decision 
was not an unanimous one, that is to say, a fragmentation in the voting pattern 
is crystal clear, therefore a closer look to better understand the parties involved 
is mandatory (Hobolt, 2016). 

To better understand the separation, a breakdown of the different voter groups 
is presented as it follows: The British nationalist parties, with the support of the 
industrial, port and manufacturing sectors, especially of the interior, were in favor 
of the “Brexit”, while the university middle class, the professional, entrepreneurial 
and financial sector located mainly in large cities such as London, were in favor 
of the “Bremain” (Dupuy & Morgante, 2016). If we take as a reference the location 
as a reference to explain the Brexit decision, England and Wales supported the 
Brexit, on the contrary, Scotland and Northern Ireland both backed staying in 
the EU (Goodwin & Health, 2016). 

The first months after the triumph of Brexit presented a challenge, particu¬ 
larly due to only a departing clause was found. The only prosecutable clause to 
be taken into account was the Article 50 of the Treaty of Lisbon, however, as no 
antecedent had taken place, this clause did not provide a factually correct path 
to resolve this separation conflict. Despite this, and having into account this was 
the only viable separation clause. Prime Minister Theresa May insisted on the 
activation of Article 50 of the Treaty of Lisbon, which allowed the UK to begin 
formal negotiations to withdraw from the EU’s structure (Hillon, 2016). 

After having applied the article 50 of the treaty of Lisbon, two very remarkable 
improvements have been agreed on during the ongoing negotiation rounds: On 
the one hand, on March 19* 2017, the EU and the UK reached an arrangement 
regarding the transitional period. After the definitive separation of the UK in 
March 2019, a transitional period, during which new commercial agreements 
between the UK and individual countries in the EU will be conducted, would be 
held between March 30* 2019 and December 31“ 2021. The latter would keep 
on granting the UK access to the single market and the customs union, but not 
the right to participate in decision-making. 

Likewise, other three issues the UK and the EU have agreed on so far: Firstly, 
the quantity of money to be given by the UK to the EU, secondly, the consequences 
on the Northern Ireland frontier, and lastly, the path to be followed regarding 
European citizens living in the UK and vice versa (BBC, 2016). These arrange- 
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ments have immensely facilitated the negotiations and made the separation process 
simpler for both parties (Holmes, Rollo & Winters, 2016). 

To sum up. The UK, having agreed on four key aspects with the EU, is still 
going through a stage when factors such as commercial relationships, free move¬ 
ment of people, sociopolitical matters, import and export tariffs, new commercial 
partners are being under study. Even though there is a transition period right 
after the UK officially departs from the EU, it seems this negotiating process 
has started from the moment the poll results were announced. Graphic 1 better 
relates the contrasting steps until the moment the UK officially leaves the EU: 

Figure 1: Graph of the phases the UK should go though before leaving the EU. 



Source;https://www.oireachtas.ie/parliament/media/housesoftheoireachtas/libraryresearch/lrsnotes/ 

Brexit_Negotiations_-_Future_Relationship_Final_134504.pdf 


THE UK-EU COMMERCIAL RELATIONSHIP 

To begin with, some clarifications to completely understand the existent 
commercial relationship between the UK and EU will be provided: 

The UK is a vital part of the EU; however, it does not belong to the Euro¬ 
zone (comprised by 19 members). The Maastrich treaty (1992) proposed 
a common currency to be used across members’ territory, nevertheless, 
some participant countries did not join and keep on using their own 
currency. 
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The UK is part of the single market, this membership allows UK’s goods, 
services, capital to freely move within the EU. 

Undoubtedly, the bond between the UK and EU is undeniably noteworthy 
when it comes to discussing international trade. The EU is the UK’s largest trading 
partner, in 2016 the UK exported 47 % of its goods to the EU (being followed by 
The United States 15 %), this includes agricultural products, manufactures, and 
fuels & mining products. In addition, it exported 37 % of its commercial servi¬ 
ces to the same commercial partner (EU) with transport, travel, goods-related 
services, and other commercial services being of paramount importance (World 
Trade Organization, 2016). Summarizing, one could easily say more than 43% of 
UK exports in goods and services, regardless their denomination,were exported 
to member countries within the EU, that is to say, €236 billion out of €550 billion 
total exports. 

Likewise, taking imports as a reference, 52% of its goods and 49.5 % of its 
commercial services were imported in 2016 from the EU (WTO, 2016). It is safe 
to say, 54% of UK’s imports (€318 billion) came from other countries in the EU 
in 2016. Nevertheless, imports coming from the EU have fallen since 2002 (The 
European commision, 2018). 

Over the last decade, UK exports have intensely decreased, while in 2006 
the EU accounted for approximately 54% of UK exports, in 2016 this metric fell 
down to 43%. On the other hand, while UK imports reached its peak in 2002 
when 58% were coming from the EU, in 2016 UK imports fell down to 54 % 
(Mathew Ward, 2017) . 

Considering the UK has a surplus of €39 billion with non-EU countries, an 
overall trade deficit of €82 billion with the EU raises countless question regardless 
the benefits the UK is obtaining from the ongoing commercial relationship with 
the EU. Many consider the latter is the main reason why the UK has decided to 
separate from the EU. 

POSSIBLE INTEGRATION ALTERNATIVES AND POSSIBLE CON¬ 
SEQUENCES. 

After almost half of a century being part of the EU, the UK, as well as every 
economy in the globe, has enormously evolved. It is crucial to remember we do 
not know which type of relationship will be held by the UK and the EU due to 
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terms and conditions are being negotiated, however, and in line with Mangas 
(2016) there are six possible scenarios resulting from such negotiations. 

The alternatives presented below may have different implications, as well as 
costs and benefits at different levels. Next, we will evaluate the impact of future 
UK business opportunities with the EU and other countries. 

1. A privileged model: This refers to the UK being part of the EU’s single 
market, that is free movement of goods, services, and capital, setting aside the 
free movement of people. Moreover, this privileged agreement seeks to maintain 
areas in which the UK’s economy has a special affection, for instance, the financial 
services as well as the manufactures. The former one is of paramount importance 
because it accounts for more than 10% of the nation’s GDP(Karim, 2014). Nevert¬ 
heless, this first scheme seems to be unfeasible due the free movement of people 
is one of the most remarkable pillars of EU policy. 

2. The Norwegian model: Many scholars claim this would the most suitable 
model the UK would adapt to. On the upside, the UK would be able to participate 
in the EU’s single market through the European Economic Area (EEA). The latter 
encompasses all the freedom of the EU’s single market, namely the free move¬ 
ment of people, goods, services and capital. Additionally, it covers various other 
areas such as environment, employment and consumer protection. However, on 
the downside. The UK would be bound by all legislation that the EU adopts in 
countless areas with no right of participating in EU decision-making, especially 
when it comes to its own external trade policy. The latter is best summarized 
by Lazowski (2016)who claims: “One cannot emphasize enough, though, that 
the main drawback of the EEA model is elsewhere. As already mentioned, the 
participation in the European Economic Area on the EFTA (European free trade 
association) side translates into almost automatic acceptance of dozens of EU 
legal acts which are adopted without participation of the EEA-EFTA states”.It is 
crucial to keep in mind that the first prerequisite to benefit from the EEA is the 
full membership in the EFTA, that is to say, the UK would have to obtain a full 
membership status in the EFTA before being considered within the EEA scheme. 
Another strategic remark is that the free movement of goods under the EEA is 
subject to rules of origin. 

3. Going back to the EFTA: After the Second World War, during the 1950s, 
Europe formed the European Coal and Steel Community, created by the 1951 
Treaty of Paris, and also the European Community created by the Treaty of Rome 
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in March 1957. However, as an alternative to the European Economic Community, 
the European Free Trade Association (EFTA) was created through the Stockholm 
Convention on January 4, 1960. 

The UK brought together countries that had not wanted to enter the Euro¬ 
pean Economic Community such as Austria, Denmark, Norway, Portugal, Sweden 
and Switzerland in order to create an economic and trade bloc, which effectively 
allowed an increase in foreign trade of members . In 1973, the UK joined the 
European communities. 

After the definitive departure of the UK from the EU, the option of returning 
to the EFTA, which today consists of Iceland, Norway, Switzerland and Liech¬ 
tenstein, has been raised. This option would allow the UK to enter the European 
Common Space thus accessing the single market of the European Union. However, 
according to Dhingra and Sampson (2016): “Since the UK would not belong to 
the Single Market, re-joining EFTA would also probably result in a gradual diver¬ 
gence between economic regulation in the UK and the EU. This would increase 
‘non-tariff barriers’ to trade between the UK and the EU.” 

The possibility of joining EFTA again is in the middle of an important debate 
because, while it would allow the UK to freely negotiate with the EU countries, it 
would also imply that it would have to be annexed as a Schengen member, which 
was one of the reasons the Brexit won internally. 

In this sense, there are not only conservatives attitudes within the UK re¬ 
garding a possible entry into EFTA, but there is also some prevention by Norway 
against this possibility, since, it is necessary first to establish what type of com¬ 
mercial relationship will be agreed during the negotiations between UK and EU 
and, after decided, the entry of the UK into EFTA would be evaluated. Although 
the UK’s entry into EFTA could be seen as an option for the EFTA to have access 
to the European Union’s common market, there are still many doubts about how 
the negotiation will be completed to define the transition process and how they 
will be established. 

4. A customs Union with the EU - The Turkish option: The forth plausible 
option would be to retain a customs union with the EU outside the scheme of the 
EU treaties. This would officially mean to “substantially” maintain EU’s external 
tariff for imports regardless the origin. The word “substantially” opens a door 
to interpretation, that is to say, this would undeniably leave some freedom to set 
a contrasting import tariff if we consider the common import tariff system as a 
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result of a customs union. Furthermore, as the existent EU-Turkey customs union 
is limited to the free movement of goods, the UK would be in need of conciliating 
deals on services, financial services, and so many other relevant issues. 

5. A Swiss integration model: Another probable arrangement after Brexit 
finally takes place would be a Swiss-type model. Switzerland is a crystal-clear 
illustration of how a country can access the EU’s internal market and retain its 
independence at the same time. Switzerland could have joined the EEA, however, it 
opted to articulate its relationship with the EU through bilateral treaties, moreover, 
it incorporates unilaterally and at its convenience the application of the European 
standards that suit its economy (currently, there are more than 100 agreements 
between the UK and Switzerland). There would be three plausible advantages for 
the UK if the adoption of the Swiss-type model materializes, firstly, it would be 
able to participate from the EU internal market, while avoiding thorny issues, 
such as the free movement of people, secondly, exposure to EU legislation would 
be dramatically reduced, and finally, 

EU budget contributions would significantly be reduced. Nevertheless, like 
in the Norwegian model, the UK would lack normative decision-making capacity, 
not to mention the effort and time requested to generate this sort of bilateral and 
unilateral agreements (more than ten years for the Swiss case) (Breidlid & Najy, 
2016). 

6. WTO principles: The last of the possible options for UK to maintain 
commercial relations with the EU would be within the rules established by the 
WTO. However, the type of commercial relationship would change and would 
not be favorable for the UK since it would bring reduced access to the markets 
to which the UK service producers could access. 

On the other hand, it must be borne in mind that, by abiding by WTO rules, 
the principle of “Most Favored Nation” must be complied with, in which all WTO 
members must be given equal treatment. In this sense, although the UK would 
no longer be subject to the EU’s single tariff, UK exports to EU countries should 
be subject to the MFN principle. 

According to Dhigra and Sampson (2016), by having MFN tariffs, costs of 
exporting to the EU fort he UK’s companies would rise, however, by setting a new 
tariff and setting aside the EU single tariff, it has the possibility also to reduce 
import tariffs below those of the EU, which would generate a decrease in import 
costs for UK consumers. 
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“The option of leaving the EU with no deal and simply applying World 
Trade Organization (WTO) rules would lead to the greatest economic losses for 
the UK. The analysis of this particular scenario shows that trading under WTO 
rules would reduce future GDP by around five percent ten years after Brexit, or 
$140 billion, compared with EU membership” (Rand Corporation, 2017). 

Determining the main consequences after Brexit materializes is a difficult 
task, mainly because, as previously explained, the impact of Brexit will directly be 
associated with the type of new UK-EU commercial relationship. The consequ¬ 
ences on international trade will be directly tied with the model of cooperation 
adopted by the EU, this remains unknown so far. However, it is safe to say lower 
trade levels as well as reduced integration with EU countries are expected, this 
would cost the UK and EU’s economies a longlasting headache. 

COMMERCIAL RELATIONS BETWEEN TURKEY AND THE EU 

The relations between the EU and Turkey have gone through numerous ups 
and downs. The clearest manifestation of cooperation between Turkey and the 
EU was reflected by the signature of a customs union (1995). Many in Turkey 
conceived this gesture of cooperation would be the roadmap leading to a full 
membership status, nevertheless, is an objective that has not yet touched any 
ground and remained an utopia. 

Even though a full membership has not been granted so far, a solid commercial 
relationship between these two countries (Turkey and the EU) has been present 
for more than 20 years. Turkey has been disappointed from the political angle, as 
it has not obtained any of the social and educative-related benefits of being a full 
member, however, from the economic point of view, the signature of the customs 
union was a very accurate decision having as a reference the improvements in 
international trade as well as the life quality standards of the Turkish citizens. 

Since the latter accord came into force (T‘ January 1996), EU-Turkish bilateral 
commerce has been quadruplicated. Turkey became EU’s fifth largest trading 
partner, while the EU was transformed into Turkey’s first trading partner. More¬ 
over, through the customs union, the EU internal market was opened, that meant 
more than 500 million customers who were willing to start purchasing Turkish 
products and services (Vesterbye & Akman, 2017). 

Another crucial benefit was the possibility of obtaining European produ¬ 
cts at an affordable price. This trend enormously facilitated and enabled more 
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competitive products internally as Turkish customers were getting higher quality 
European products at a cheaper price, as well as externally as to compete in the 
European market, Turkish products needed to be at least be in the same level 
with European products. 

The last remarkable advantage was the increment of Foreign Direct Investment 
in Turkey, as many European inverstors foresaw multiple Turkish companies with 
a High and rapid growth potential (Yapici, 2017). It is safe to say, this commercial 
accord did not only help to increase international trade volumes but also increased 
its quality and competitiveness, especially from the Turkish perspective. 

On the downside, four areas have been under the radar. First of all, Turkey 
is not included in the EU negotiations of free trade agreements with external na¬ 
tions, these negotiated FTAs have the potential of severely damaging the Turkish 
economy. Second of all, the EU have set import and export quotas on certain 
manufactured Trucks avoiding and ignoring the WTO’s rules of fair competition. 
Thirdly, The Customs Union covers all industrial goods but does not address 
agriculture, services or public procurement (The european commission, 2017). 
Finally, the obligatory appliance of VISA for Turkish citizens (Ozsoz, N.D). 

Even though the customs union has been a catalyst for the Turkish economy 
over the last 22 years, changes in the global economy and the increasing promi¬ 
nence of regional trade agreements are exposing design flaws in the customs union. 
The first evidence is the rules in regard to services, these represent 60 percent of 
Turkey’s GDP, however, are not contemplated in the agreement. Secondly, Turkey’s 
obligation to align with EU legislation without the formal right to participate in 
any decision-making process. Last but not least, and most importantly, in many 
occasions third countries with which the EU signs FTAs ignore conducting FTAs 
with Turkey, this would mean products and services from external countries 
participating in Turkish markets with no reciprocal Access to those markets. 
These incongruenciess have made Turkey question the ongoing customs union 
and desperately seek an updated new version of it (The world bank, 2017). 

In 2015, the EU Trade Commissioner and the Turkish Minister of Economy 
agreed on the start of preparations for future trade negotiations. According to 
Vesterbye and Akman (2017): “For the last two decades, the EU-Turkey Customs 
Union has been the backbone of the bilateral trade framework”. Negotiations to 
improve the customs union would bring many benefits for both the EU and Turkey. 
For instance the once rescued by Kiri^ci & Bulbul (2017) : “starting negotiations 
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would once more create a constructive momentum and allow stakeholders to 
support the successful completion of the negotiations” However, according to 
the authors, certain reforms are necessary in order for the negotiations to reach 
a successful conclusion. 

HOW BREXIT WILL AFFECT TURKEY’S INTERNATIONAL TRADE. 

Much has been said about how Brexit will affect commercially, politically 
and economically the EU. However, this separation would not only affect the EU, 
it would also influence all those countries being linked somehow with the UK. 
In this sense, Brexit may have both negative and positive effects on Europe’s and 
Turkey’s commercial stability. In the following paragraphs, our intention is to 
describe how Turkey is likely to be affected by the Brexit from different perspectives. 

The first perspective, and especially important for the current article, is the 
economic and commercial one. It is crucial to remak the UK is the third export 
market that Turkey has ($ 10.5 billion) and twelfth most important in terms of 
imports with approximately $ 5.5 billion (Krauss, 2000). 

As mentioned before, the UK has become a crucial export partner through 
the existing customs union. By leaving the EU, the UK would automatically be 
excluded from the customs union with Turkey, thus an economic incentive to 
maintain a commercial relationship would be significantly reduced for Turkey 
as well as for the UK. 

After withdrawing from the EU, the common rates and tariffs between Turkey 
and the UK would dreadfully shift. If commercial relations between the UK and 
Turkey start to be governed by the MEN rates (approximately 3% for electrical 
machinery and equipment and up to 12% for clothing), a burden economic im¬ 
pact on Turkish exports would be gigantic. Likewise, the increase in costs could 
cause a decrease in the attractiveness of both markets for investors (Bulbul, 2017). 

After Brexit takes place, Turkey may be benefitted if a new trade agreement 
is signed. This is the initial intention of Turkey as well as the UK’s government. 
A new commercial agreement would not let international trade come to a stan¬ 
dstill, but most importantly, this commercial accord would bring the UK and 
Turkey together in political conflicts. A possible outcome of an accord between 
these two agents would be Turkey acting as a negotiator and peacemaker in the 
Middle East (Urundul, 2015). 
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From the political angle, The UK’s exit from the EU is likely to create to 
reactions: on the one hand, is a crisis-stricken in which the EU becomes more 
conservative and tries to strengthen its links with actual members in order to reduce 
potential abandonment rate. On the contrary, a much more integration-driven 
response in which the EU’s appetite for enlargement grows allowing Turkey to 
become a full member this way. 

The first response is much more likely to happen, therefore, Turkey’s full 
membership consideration would drastically suffer as one of the most solid allies 
within the union would be departing from it, that is to say, Turkey is likely to be 
left out without any agent who supports Turkey’s long-lasting accession process 
to the EU from the inside. According to Galip Dalay (2016), the Brexit and the 
imminent departure from the United Kingdom of the EU imply the loss of a 
country “support” in the negotiations of EU membership. Additionally “Turkey’s 
EU membership bid will be deeply damaged by the British departure from the 
European Union”. 

Lastly, the social angle should be considered, Turkey’s reputation has been 
heavily damaged by those who were supporting the Brexit. Arguments in which 
Turkish people were categorized as devils have created a negative reputation in 
the European community, impacting Turkish tourism and prestige. 

The post-Brexit relationship between Turkey and the UK has created uncer¬ 
tainty in the economic and politic panorama. What is likely to happen when the 
final separation materializes is still not clear. Despite this, we have already seen 
how authors and experts have made some estimates of the effects that Brexit can 
have on the Turkish economy. 

On the one hand, some authors and experts consider that Brexit can have 
a negative impact on Turkey’s commercial relations. For instance. Bulbul (2017) 
considers that after the definitive separation a struck to the Turkish trade will 
be given. Specifically due to the fact that the UK will not be part of the customs 
unions, therefore rates and tariffs will change in a way that could generate high 
costs and, with that, a decrease in investment and commercial relations. 

On the other hand, there are authors who indicate that Turkey would win 
after the separation. For example, according to the Center of Economic Perfor¬ 
mance: “Some countries outside the EU, such as Russia and Turkey, gain as trade 
is diverted towards them and away from the EU.” (Dhingra. et.all, 2016). From 
this point of view, Turkey’s trade relations would increase and, at the same time. 
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it could begin to develop new agreements with different countries in the region 
while strengthening its commercial relations with the EU. 

METHOD OF RESEARCH 

This academic article is a collection of the most crucial aspects to understand 
how Brexit will affect firstly, the EU’s trade, and secondly, Turkey as a commer¬ 
cial partner of the UK as well as the EU. The paper was constructed thanks to 
secondary information sources. These include recent journals articles, scientific 
magazines, research books, encyclopedias and contrasting websites. 

CONCLUCIONS AND RESULTS 

There is still a long process of negotiation around the transition and the UK’S 
definitive exit from the EU, including the commercial model under which the UK 
will continue maintaining commercial relations not only with the EU but with 
the other countries. For this reason, how Turkish, European and 

British international commerce will change after Brexit, remains an unanswe¬ 
red question. However, there are two clear outcomes: The departure of the UK 
from the EU will bring great changes in the way in which the countries of the 
region relate to each other commercially, and lower trade levels, as well as reduced 
integration with EU countries, are expected, this would cost the UK and EU’s 
economies a longlasting headache. 

Solely from the commercial standpoint, the exit of the UK from the EU 
should be seen as a promising movement, specifically considering the UK has 
a surplus of €39 billion with non-EU countries, an overall trade deficit of €82 
billion with the EU. 

The six different alternatives presented present their upsides as well as down¬ 
sides. This decision is one of the most crucial the UK, as well as external countries, 
will be taking in months to come, mainly because the impact of Brexit could be 
better cushioned by the adopted model. 

The longstanding EU- Turkish commercial relationship is one of the most 
successful histories in commercial cooperation, it has caused international trade 
levels to increase enormously in the last 22 years and improve Turkish life standards. 
Nevertheless, changes in the global economy and the increasing prominence of 
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regional trade agreements are exposing design flaws in the customs union, Thus 
a reform is mandatory at this time. 

There is no certainty in how the Brexit is affecting Turkey in a long run. On 
the one hand, we have found scholars who support the Notion of Turkey being 
negatively affected as one of its most relevant commercial partners is leaving the 
EU, thus a reduction in exports is to be expected. On the other hand, there are 
authors who indicate that Turkey would win after the separation: “Some countries 
outside the EU, such as Russia and Turkey, gain as trade is diverted towards them 
and away from the EU”. For now, there is nothing written and this separation 
still leaves many doubts on the way. 
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Tiirkiye’nin Saglik Politikalan ve Saglik Harcamalari ile 
Ekonomik Buyiime ili^kisi 

Hilal Gundogan*^ Celal Alpdogan*'* 


Ozet 

1998-2016 doneminde Tiirkiye’ye ait genel saglik harcamalari ve GSYlH ve- 
rilerinin kullamldigi analizde saglik harcamalari ile ekonomik buyiime arasm- 
daki ili^kinin varhgi incelenmi^tir. Bilindigi gibi kalkmma ekonomisinin temel 
dinamiklerinden birisi de be^eri sermayeye katki saglayan saglik harcamalandir. 
Yapilan saglik harcamalari, ki^inin qiab^ma kapasitesini artirarak ve deride kar- 
^ila^abilecegi saglik sorunlarma kar^i koruyarak be^eri sermayenin artmasma 
destek vererek dike kalkmmasmda onemli bir rol oynar. Granger nedensellik test 
sonu^larma gore GSYlH ile saglik harcamalari arasmda ^ift yonlu nedensellik 
ili^kisi ortaya ^ikmi^tir. Ayrica uzun donemli ili^kinin varbgmm smandigi Jo¬ 
hansen e^butunle^me testi sonu^lari degerlendirildiginde ekonomik buyume ile 
saglik harcamalari arasmda uzun donemli ili^kinin oldugu sonucuna varilmi^tir. 
Ekonomik buyumedeki arti§ saglik harcamalarmda da arti^a neden olmaktadir. 

Anahtar Kelimeler: Saglik ekonomisi, kalkmma ekonomisi, nedensellik, 
saglik harcamalari 

JEL Kodu: 115,118, G12, GOl, H51 

Turkey’s Health Policy and Relation between Health Expenditures and Eco¬ 
nomic Growth Relation 


Abstract 

In the period of 1998-2016, the existence of the relation between health ex¬ 
penditures and economic growth in Turkey’s general health expenditure and 
GDP-based analysis of use has been examined. As is known, one of the basic 
dynamics of the development economy is the health expenditures that contribute 
to the human capital. The health spending plays an important role in the deve- 
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lopment of the country by increasing the working capacity of the person and by 
supporting the increase of the human capital by protecting against future health 
problems. According to Granger causality test results, a two-way causality rela¬ 
tionship emerged bertween GDP and health spending. In addition, according to 
Johansen cointegration test results of the existence of a long-term relationship, it 
is concluded that there is a long-term relationship between economic growth and 
health expenditures. The increase in economic growth also leads to an increase 
in health expenditures. 

Keywords: Health Economics, Development Economics, Gausality, Health 
Expenditures 

JEL Code: 115,118, G12, GOl, H51 

GiRi§ 

Ekonomik kalkmmanm temel unsurlarmdan biri olan be^eri sermayenin 
geli^tirilmesi, korunmasi ve artirilmasi i^in Gayrisafi Milli Hasila i^erisindeki 
saghk harcamalarmm payi her ge^en giin artmaktadir. Ulkelerin ekonomik ge- 
li^mi^lik diizeylerinin artmasiyla saghk i^in ayrilan pay da artar (Akar, 2014:311). 
Boylece artan saghk harcamalari be^eri sermayenin verimliligini artirarak yine 
ekonomik biiyumedeki arti^m devamhhgmi saglayacaktir. 2004 yihnda Tiirkiye nin 
toplam saghk harcamalarmm GSYIH i^indeki orani %7.7 ile OEGD ortalamasi 
olan %8.9’un altmda ve 23ncu siradaydi. Ayrica ki^i ba^ma dii^en saghk harcama- 
larmda 580 Dolar ile OEGD siralamasmm (2550 Dolar) en sonunda yer ahyordu 
(Ersoz, 2008:96). 2015 yih TUlK verileri incelendiginde, saghk harcamalarmm 
GSYlH’ya orani gerileyerek %5,4 olarak ger^ekle^mi^tir. OEGD iilkelerinin orta- 
lamasma bakildigmda bu oran %9-10 arahgmdadir. Bu arahk dikkate almdigmda 
Tiirkiye’nin OEGD iilkeleri i^indeki yerinin olduk^a geride kaldigi goriilmektedir. 

Saghk Bakanhgi 2017 Biit^e sunumuna bakildigmda; ki^i ba^i ilaq: harcamasi 
Tiirkiye’de 170 Dolar iken; OEGD ortalamasi ise 527 Dolardir. OEGD iilkeleri ile 
kar^ila^tirildigmda Tiirkiye’de ilaq: ve saghk harcamalarmm yiiksek oldugunu 
soyleyemeyiz. Tiirkiye’de ilaq; harcamalarma ili^kin 2007 yih oncesine ait veri 
bulunmamaktadir. 2007 yihnda ila^ harcamalarmm toplam saghk harcamalari 
i^indeki payi %22,8 diizeyindeydi. Bu oran 2009 yihna gelindiginde %25,6 dii- 
zeyine yiikselmi^ sonraki yillar dii^erek 2012 yihnda ilaq: harcamalarmm toplam 
saghk harcamalari i^indeki payi %19’un altma du^mii^tiir (Yardan vd., 2016:168). 
2009 yihndan 2012 yihna kadar dii^en toplam saghk harcamalarmm i^indeki ila^ 
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harcamalanmn payi, 2012 yilmdan sonra tekrar arti^a ge^erek 2014 yilinda %25, 
2015 yilinda ise %24,7 olarak ger^ekle^mi^tir. Ila^ harcamalardaki arti? saglik 
hizmetlerine ve ilaqilara eri^ilebilirligin artmasindan kaynaklaniyorsa olumlu bir 
durum iken; harcamalardaki arti? akilci olmayan ilaq: kullammmm yol a^tigi 
israftan kaynaklaniyorsa tedbir almmasi gerekir. 

SSK, BAG-KUR ve Emekli Sandigi gibi farkli kurumlarla verilen saglik hiz- 
metleri 2006’da Sosyal Giivenlik Kurumu (SGK) adi altmda birle^tirilerek saglik 
hizmetleri harcamalanmn kontroliiniin kolayla^tirilmasi saglanmi^tir. Harca- 
malarm denetimini saglayan diger onemli degi^im 2013 yilinda uygulanmaya 
ba^lanan e-re^ete uygulamasidir. 

Re^etesiz ilaq; kullammi da gereksiz ve akilci olmayan ilaq; kullanimmm ne- 
denlerinden biridir. Ulkemizde re^etesiz ila^ kullammim kontrol edebilmek i^in 
uygulanan iki politika vardir. llki Saglik Bakanhgi tarafmdan sinirli sayida kontrole 
tabi tutulan ve suistimal edilebilme potansiyeli olan ila^larm eczanelerden kont¬ 
role tabi re^ete ile ahnmasmm zorunlu hale getirilmesi; ikincisi SGK kapsammda 
sosyal giivenceden faydalanan vatanda^larm ila^ harcamalanmn kar^ilanabilmesi 
i^in eczaneye re^etenin teslim edilmesi zorunlulugudur (Akici ve Toklu, 2013:34). 

1. Turkiye’de Uygulanan Saglik Politikalari 

1980’li yillarda Diinya Bankasi’nm saglik alanmdaki maliyet ara§tirmasi sonucu 
olu^turdugu raporda saglik sektoriinde maliyet arti^larmdan kaynaklanan krizin 
varhgmdan bahsedilmi^tir. Maliyetleri azaltmak i^in geli^tirilen reform paketinin 
i^erisinde; sosyal giivenlik kurumlarmm tek ^ati altmda toplanmasi, saglik hiz¬ 
metleri ile finansmanmm ayri^tirilmasi, saglik sektoriindeki kamu kurumlarmm 
varhgmm smirlandinhp ozel kurulu^larm saglik sektoriinde yogunla^tirilmasi, 
saglik bakanhklarmm sadece denetleyici mekanizma ^eklinde varhgmi siirdiir- 
mesi, aile hekimligi sisteminin yaygmla^tirihp hekim odakh saglik hizmetlerinin 
olu^turulmasi gibi reformlar yer ahyordu (Erol ve Ozdemir, 2014:10). 

1990’h yillarda uygulanan neoliberal ekonomi politikalarmm uzantisi saglik 
sektoriinde de kendini gostermi^tir. DB ile ortak hazirlanan rapor neticesinde 
2003 yilinda “Saghkta Donii^iim Programi” olu^turulmu^tur. Saghkta Donii^iim 
Programi neticesinde kararla^tirilan reformlar; 

• Ozel saglik hizmeti sunucularmm finansmanmi da kapsayacak ^ekilde 
tiim saglik hizmetlerinin finansmam tek elde toplanarak Sosyal Giivenlik 
Kurumu (SGK) modeli olu^turuldu. 
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• “Saglik ocagi” adi altinda yuriitulen birincil saglik hizmetleri “aile he- 
kimligi” adi ile olu^turulan sistemle yeniden yapilandinldi. 

• Kamu hastanelerinde ^ali^anlar arasindaki rekabete ve performansa 
dayali iicretlendirme politikasi olu^turulmu^ ve kamu hastanelerindeki 
ozelle^tirme surecinin ba^langici yapilmi^tir. 

Saglik Bakanligi’nm hazirladigi lOncu kalkmma planinm ama^lari ve bu 
ama^lar dogrultusunda belirlenen politikalar ^ekildedir (SB, 2017b:45-46) 

• Temel Ama^; “Vatanda^larimizin ya^am kalitesi ve siiresinin yiikseltil- 
mesi ile ekonomik, sosyal ve kultiirel hayata bilin^li, aktif ve saglikli bir 
^ekilde katilimlarmm saglanmasi” ciimlesiyle belirtilmi^tir. Temel ama^ 
dogrultusunda belirlenen politikalar; 

> Bireylerin beden ve rub sagliklarmm bir biitiin halinde korunmasi i^in 
koruyucu saglik hizmetlerinin 90 k yonlii olarak geli^tirilmesi 

> Saglik hizmetlerinin etkinligini ve saglik ^ali^anlari ile hastalarm mem- 
nuniyetini dii^iinerek saglik hizmetleri uygulamalarmm yeniden dii- 
zenlenmesi 

> Saglik hizmetlerinin siirdurulebilirligi dikkate ahnarak ikinci ve ii^iincii 
saglik basamaklarmm etkinliginin artirilmasi 

> Akilci ilaq: kullammma yonelik toplum bilincinin arttirilmasi 

> Egitim ara^tirma hastanelerinin ara^tirma ve saglik hizmetleri sunma 
faaliyetleri arasindaki ayrim netle^tirilerek yeni ara^tirmalar yapmalanm 
saglayacak yapisal reformlarm gerqiekle^tirilmesi 

> Tamamlayici tip kapsammda uygulanan saglik hizmetlerinin belli bir 
standarda kavu^turulmasi ve denetlenmesi, ayrica tamamlayici tibbin 
tip egitimine ve saglik uygulamalarma entegre edilmesine yonelik 9 a- 
h^malarm geli^tirilmesi 

> Toplumun saghkh beslenme konusunda bilin 9 lendirilmesi 

> Uluslararasi kar^ila^tirmaya imkan saglayan standart istatistiklerin iire- 
tilmesi 

Ayrica Saglik Bakanhgi’nm belirledigi oncelikli donii^iim programlari §u 
^ekildedir (SB,2017b:46-52); 

Kamu Harcamalarimn Rasyonelle^tirilmesi Programi: Bu program 9 er- 
9 evesinde, mevcut harcamalar gozden ge 9 irilerek etkin olmayan harcamalarm 
9 ikarilmasi ve geni^letilen mail kaynaklarm oncelikli harcama alanlarma yon- 
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lendirilmesi ve kamu faiz di^i harcamalarin belirli bir diizeyde tutulmasi amaq:- 
lanmaktadir. Bu ama^ dogrultusunda; 

> Akilci ilaq; kullanimmin i^selle^tirilmesi 

> Tedrici ^ekilde sevk zinciri uygulamasina ge^ilmesi 

> Saglik sigortalannin gozden ge^irilmesi 

> Onleyici ve koruyucu saglik hizmetlerinin geli^tirilmesi politika yar- 
dimcilari olarak belirlenmi^tir. 

Bu politika yardimcilari dogrultusunda programin ama^lari; 

> Faiz di^i blithe harcamalarmin GSYIH’ye oranimn %21.8’i ge^memesi 

> KKBG/GSYIH oraninm %0,5 ge^memesi 

> Harcamalarin uygunlugunun ve niteliginin artirilmasi ^eklinde sira- 
lanmi^tir. 

Saglik Endustrilerinde Yapisal Donu^iim Programi: Katma degeri yiiksek 
iiriin iiretip, kiiresel ilaq: endiistrisine giri^ yapmak ve yurti^i ila^ ve tibbi dhaz 
ihtiyacmm daha fazla kismini kar^ilayabilir hale gelinmesi hedeflenmi^tir.Bu 
hedef dogrultusunda yurti^i tibbi cihaz ve malzeme ihtiyacmm %20’sinin, ila^ 
ihtiyacmm %60’mm yerli iiretimle kar^ilanmasi hedeflenmi^tir. 

Saglik Turizminin Geli^tirilmesi Programi: Tiirkiye’nin medikal turizm, 
termal turizm ve ileri ya^-engelli turizmi alanlarmdaki yiikselen pazar konumunda 
olmasi avantaji degerlendirilerek; bu alanlardaki hizmet kalitesinin yiikseltilip 
rekabet giiciiniin artirilmasi hedeflenmektedir. Bu hedef dogrultusunda, termal 
turizmden 3 milyar dolar, medikal turizmden 5.6 milyar dolar ve ya^h turizminden 
750 milyon dolar gelir saglanmasi hedeflenmi^tir. Toplamda 2.400.000 turistin 
gelmesi hedeflenmi^tir. 

Saglikli Ya^am ve Hareketlilik Programi: Bu programla saghksiz beslenme, 
hareketsiz ya^am, tiitiin ve alkol kullammi, madde bagimhhgiyla miicadele ile 
gida giivenilirliginin, koruyucu saglik hizmetlerinin ve ruh saghgmm geli^tiril- 
mesi ama^lanmaktadir. 

2. Turkiye’de Saglik Harcamalari 

Yillar i^erisinde ozel sektore ait saglik harcamalarmda onemli arti^lar olsa da 
toplam saglik harcamalari i^indeki payi yillar i^erisinde azalmi^tir. TUlK’ten elde 
edilen verilere bakildigmda 1999 yihnda ozel sektore ait saglik harcamalarmin 
toplam saglik harcamalari i^erisindeki payi %38.8 iken, bu oran 2008 yihnda 
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%27, 2016 yilinda %21.5’e du^rnii^tur. Bu tablo yillar i^erisinde devlet tarafindan 
saglik harcamalanna ayrilan payin da arttigini gostermektedir. 


Tablo 1. Turkiye’nin Toplam Saglik Harcamalari 


Toplam Saglik Harcamasi (Milyon TL) 



o^Q»-<rvifn^invDf^oo<y»o«-<PMfo^LnvD 

cnoooooooooo«-H,-trH^t-trHtH 


Yine TUlK’in verilerine bakildiginda toplam saglik harcamalarmm GSYlH’ya 
orani 1999-2016 yillari dikkate alinarak incelendiginde istikrarli bir seyir takip 
etmi^tir. Kiiresel finansal kriz donemini temsil eden 2008 yili oncesi ve sonrasmda 
bu oran %5.8’e yiikselse de 2016 yilina gelindiginde %4.6’ya gerileyerek 1999 yili 
degerinin altinda kalmi^tir. 


Tablo 2. Turkiye’nin Toplam Saglik Harcamalarinin GSYIH’ya Oram 


Saglik Harcamalarinin GSYlH'ya 
Oram 

"Saglik Harcamalarinin GSYiH'ya Oram 
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2017 yilina gelindiginde Tiirkiye, genel biit^eden saglik harcamalarina% 5,2’lik 
pay ayirarak; OECD iilkeleri arasinda son siradaki yerini degi^tirememi^tir (Sayili 
vd.,2017:5). 


Table 3. Carl Saglik Harcamalarinin GSYIH I^indeki Payinin Uluslararasi 
Kar^ila^tirilmasi, (%), 2015 



Kaynak: Saglik Bakanligi, Saglik Istatistigi Yilligi 2016, ss.236 


Tablo 3’e bakildiginda, 2016 yili itibariyle Tiirkiye’nin cari saglik harcama¬ 
larinin GSYIH i^erisindeki payi %4.3 ile, pek 90 k geli^mi^ ve geli^mekte olan 
iilkenin gerisinde kaldigi gibi, %8.9’luk orana sahip 

OECD iilkelerinin de gerisinde kalarak siralamanm en sonunda yer almi^tir. 
Boylece genel biit^esinden saglik harcamalarma en az payi ayiran dike olmu^tur. 

Tablo 4’te Ki^i ba^i cari saglik harcamalarinin uluslararasi kar^ila^tirilmasi 
yapilmi^tir. Turkiye’nin uluslararasi kar^ila^tirmada siralamasma baktigimizda 
Meksika’nm onunde ve sondan ikinci sirada yer aldigi gorulmektedir. OECD 
ulkelerinin ki^i ba^i cari saglik harcamalarinin 3850 ABD $ oldugu siralamada 
Turkiye nin ki^i ba^i cari saghk harcamalari 1066 ABD $ ile oldukqia geride kalmi§tir. 
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Table 4. Ki^i Ba§i Carl Saglik Harcamasinin Uluslararasi Kar^ila^tirilmasi, 
(SGP ABD $, 2015) 
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Kaynak: Saglik Bakanligi, Saglik Istatistigi Yilligi 2016, ss.239 


3. Literatur Ozeti 

Saglik harcamalari ile ekonomik biiyume arasindaki ili^kiyi inceleyen 9 a- 
li^malarin ilki Groosman (1972) tarafindan yapilmi^tir. (^ali^maya gore, saglik 
hizmetlerindeki arti§ qiikti buyumesini pozitif yonde etkiledigi sonucuna varil- 
mi^tir. Newhouse (1977)’un ^ali^masinda ise iilkenin GSYlH’indaki arti^in saglik 
harcamalannda da artinci yonde etki gosterdigi ortaya koyulmu^tur. 

Ersoz (2008) ^ali^masinda OECD iilkelerinin se^ilmi^ saglik gostergeleri 
incelenerek birbirlerine benzerliklerini ve farklila^tigi noktalari ortaya koymayi 
ama^lami^tir. Bu amaq; dogrultusunda toplam saglik harcamalarinin yillik bii- 
yiime orani, saglik harcamalarinin i^erisindeki kamu harcamalari orani, ilaq: har- 
camalari orani gibi degi^kenleri de i^eren on dort saglik gostergesi se^ilmi^tir. 
Uygulanan 90 k boyutlu analiz sonu 9 larma bakildigmda birincil boyutta Kore 
Cumhuriyeti, Meksika, Polonya, Slovak Cumhuriyeti ve Tiirkiye’nin incelenen 
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on dort saglik degi^keni a^isindan benzerlik gosterdigi sonucuna ula^ilmi^tir. Bu 
iilkelerde saglik harcamalan i^inde ilaq; harcamalanna ayrilan pay da yiiksektir. 
ikincil boyutta ise Amerika diger iilkelerden farklila^an OECD iilkesidir. Ulkelerin 
farklilik matrisleri incelendiginde Avusturalya ile Kanada, Bel^ika ile Fransa, (^ek 
Cumhuriyeti ile Macaristan, Danimarka ile Finlandiya, Italya ile Ispanya, Yeni 
Zelanda ile Ingiltere, Norve^ ile Isve^, Portekiz ile ispanya birbirlerine en benzer 
iilkelerdir. Avusturalya, Almanya ve Norve^ ile Tiirkiye birbirlerinden olduk^a 
farkli iilkeler qiikmi^tir. 

Taban (2006) ^ali^masinda 1968-2003 doneminde Tiirkiye’de dogu^taya^am 
beklentisi, yatak sayisi, saglik kurumlannin sayisi, saglik personeli ba^ina dii^en 
hasta sayisi gibi saglik gostergeleri ile GSYIH arasindaki ili^kinin varligini in- 
celemi^tir. Johansen e^biitunle^me test sonu^lan incelendiginde, reel GSYIH ile 
saglik kurumlannin sayisi arasmda uzun donemli ili^ki goriilmemesine ragmen, 
dogu^ta ya^am beklentisi, saglik kurumlannin yatak sayilari ve saglik personeli 
ba^ma dii^en ki^i sayisi arasmda uzun donemli bir ili^kinin varligma rastlanmi^tir. 
GSYIH ile saglik kurulu^lari sayisi arasmda ili^kinin olmamasi niifusa oranla 
yetersiz sayida saglik kurulu^unun varligi ile a^iklanmi^tir. Saglik gostergeleri 
ile GSYIH arasindaki kisa donem nedensellik ili^kisine bakildigmda ^ift yonlii 
nedensellik tespit edilmi^tir. 

Benzer bir ^ali^mada Ay vd. (2013) yatakli ve yataksiz saglik kurumu sayisi 
ve saglik memuru ba^ma dii^en hasta sayisi ile GSYIH arasindaki ili^kiyi 1968- 
2006 doneminde e^biitiinle^me testiyle incelemi^tir. Elde edilen sonu^lara gore, 
saglik memuru ba^ma dii^en ki^i sayisi ile GSYIH arasmda pozitif ve istatistiksel 
olarak anlamli bir ili^ki olsa da teorik olarak anlamli degildir. Yatakli ve yataksiz 
saglik kurumu sayisi ile GSYIH arasmda hem teorik hem de istatistiksel olarak 
anlamli ve pozitif yonlii ili^ki vardir. 

Akar (2014) qiah^masinda 2004-2013 yillari arasmda Tiirkiye’de saglik harca- 
malari, saglik harcamalarmm nisbi fiyati ile GSYIH arasindaki ili^kiyi incelemi^tir. 
(^ah^ma sonucuna gore, saglik harcamalan, saglik harcamalarmm nispi fiyati 
ve GSYIH arasmda kisa donemde ili^kiye rastlanmami^tir. Ancak degi^kenler 
arasmda uzun donemde ili^ki tespit edilmi^tir. 

Selim vd. (2014) qiah^masinda 27 AB iilkesi ve Tiirkiye’de 2001-2011 doneminde 
saglik harcamalan ile ekonomik biiyumeyi arasindaki ili^kiyi hem kisa donem 
hem de uzun donemde incelemi^tir. Panel e^biitiinle^me ve hata diizeltme model- 
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lerinin kullanildigi ^ali^mada ki^i ba^i saglik harcamalari ile GSYlH arasinda hem 
kisa hem de uzun donemde ili^ki oldugu sonucuna varilmi^tir. Tiirkiye’de saglik 

harcamalari ile GSYlH arasmdaki ili^kiyi inceleyen diger bir ^ah^ma Ti- 
ra^oglu ve Yildinm (2012)’a aittir. 2006-2012 doneminin incelendigi ^ah^mada 
2008 kiiresel ekonomik krizin de etkileri dii^iiniilerek yapisal kirilmah model¬ 
ler kullamlarak Tiirkiye’de saglik harcamalari ile ekonomik biiyiime arasmdaki 
uzun donemli ili^ki incelenmi^ ve tek yapisal kirilma durumunda uzun donemde 
bu iki degi^ken arasinda ili^ki tespit edilmi^tir. Kiymaz vd. (2006), 1984-1998 
doneminde Tiirkiye’de saglik harcamalari ile GSMH arasmdaki uzun donemli 
ili^kiyi Johansen e^biitiinle^me ile analiz etmi§ ve ki^i ba^ma GSMH’dan saglik 
harcamalarma tek yonlii ili^kinin oldugu sonucuna varmi^tir. 

4. Veri Seti, Ekonometrik Model ve Sonu^lar 

((lah^mada Tiirkiye’nin 1999-2016 donemine ait TUlK’ten elde edilen genel 
saglik harcamalari ve harcama yontemiyle elde edilen GSYIH’nin yilhk verileri 
kullanilmi^tir. Ekonometrik model i^erisinde degi^kenlerin logaritmik degerleri 
kullanilmi^tir. 

Table 5. GSYiH (LOGGSYIH) ile Saglik Harcamalarmm (LOGHARCAMA) 
Logaritmik Serileri 
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P LOGHARCAMA - LOGGSYIH | 

Tablo 5’te goriildiigii gibi degi^kenlerin arti§ yoniinde gii^lii bir egilime sahip 
oldugu ve birlikte degi^me olasihklari yiiksek oldugu goriilmektedir. 
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Tablo 6’da degi^kenlerin logaritmik degerlerinin birim kok testleri ADF Birim 
Kok Testleri yardimiyla incelenmi^tir. Serilerin diizey degerleri dikkate almdigmda 
seviyede birim kok i^erirken; serilerin birinci farklari almdigmda %10 anlamlilik 
seviyesinde birim kokten armdigi goriilmektedir. 


Tablo 6. ADF Birim Kok Test Sonu^lari 


LogGsyih 

A LogGsyih 

LogHarcama 

ALogHarcama 

-1.3490 (0.57) 

-2.7757 (0.08)* 

-1.3623 (0.57) 

-2.8530 (0.07)* 

Not: () i<;inde yer 
alan degerler test 
istatistiklerinin olasdik 
degerini temsil eder. 
***,**,* sirasiyla %1, 

%5 ve %10 anlamldik 
seviyelerini ifade eder. 

SIC bilgi kriterine 
gore, 1 uygun gecikme 
uzunlugu esas 
alinmi^tir 





1999-2016 doneminde Tiirkiye’nin GSYIH ile saglik harcamalari arasmdaki 
uzun donemli ili^ki Johansen E^biitiinle^me testi ile incelenmi^tir. Tablo 7’de 
e^biitiinle^me test sonu^larma bakildigmda %5 anlamlilik diizeyinde uzun do- 
nemde Tiirkiye’de saglik harcamalari ile GSYIH arasmda ili^kinin oldugu kabul 
edilmektedir. 


Tablo 7. Johansen E^butiinle^me Test Sonu^lari 


Efbutnle^ik 
Vektor Sayisi 

Ozdeger 

Degeri 

Trace Istatistigi 

%5 Kritik Deger 

Olasilik Degeri* 

Yok 

0.6413 

18.71 

15.49 

0.01 

En Fazla Bir 

0.1342 

2.30 

3.84 

0112 


Ozdeger 

Degeri 

Max. Ozdeger 
Degeri 

%5 Kritik Deger 

Olasilik Degeri* 

Yok 

0.6413 

16.40 

14.26 

0.02 

En Fazla Bir 

0.1342 

2.30 

3.84 

0.12 

*%5 anlamlilik diizeyinde reddedildigini gostermektedir. 
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Tablo 8’e bakildiginda hem GSYIH’dan saglik harcamalarma, hem de saghk 
harcamalarmdan GSYIH’ya nedensellik oldugu sonucuna varilmi^tir. 


Tablo 8. Granger Nedensellik Testi 


Hipotez 

Gecikme 

F-testi 

Olasdik 

Nedensellik 

Saglik Harcamalari, GSYlH’mn 
nedeni degildir. 

1 

16.93 

0.00 

SH^ GSYlH 

GSIYH, Saglik Harcamalarmm 
nedeni degildir. 

1 

21.25 

0.00 

GSYlH^SH 


Tiirkiye’de 1999-2016 doneminde ekonomik buyiime lie saghk harcamalari 
arasmdaki ili^kinin incelendigi ^ah^mada, GSYlH lie saghk harcamalari arasmda 
^ift yonlii nedenselligin ve uzun donemde ili^kinin oldugu sonucuna varilmi^tir. 
Yani saghk harcamalarmdaki arti^m biiyume iizerinde pozitif etkisi oldugu gibi, 
Tiirkiye’nin GSYIH’smdaki arti^m saghk harcamalarma ayrilan payi artirdigi 
sonucuna ula^ilmi^tir. 

Sonu^ 

1999-2016 yillari arasmda Tiirkiye’de saghk harcamalari lie buyiime arasmda 
hem kisa donemde hem de uzun donemde ili^kinin varhgi tespit edilmi^tir. (^a- 
h^manm ampirik sonu^lari, literatiirdeki ^ah^malarla benzerlik gostermektedir. 
Benzer sonu^lar Akar (2014)’m ^ah^masmda 2004-2013 donemi i^in Tiirkiye’de 
tespit edilmi^tir.ayni ^ekilde Selim vd. (2014) qiah^masinda hem AB iilkeleri hem 
de Tiirkiye’nin 2001-2011 doneminde saghk harcamalari ile buyiime arasmda 
ili^kinin oldugu tespit edilmi^tir. Yine Tira^oglu ve Yildinm (2012)’da ayni so- 
nu^lara ula^mi^tir. 
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TUKETiCiLERiN TIBBi VE AROMATiK BiXKiLERiN 
TUKETiM VE PAZARLANMASINA iLi^KiN 
GORU^LERiNi BELiRLEMEYE YONEliK BIR ALAN 

gALI^MASI 

Ahmet UNAL‘=% Yildirim YILDIRIM'® 


Ozet 

Diinyada ve Tiirkiye’de, kimyasal uriinlerin sebep olduklari olumsuz yan et- 
kiler, tiiketidlerin dogal uriinlere yonelimini her ge^en giin arttirmaktadir. Ayrica 
diinya iizerinde ya^li nufusundaki arti§, bitkilerin tibbi faydalarini ortaya koyan 
yeni ^ali^malar, geleneksel tedavi yontemlerinin geli^mi^ iilkelerce kabul gormesi, 
obezite vb. nedenlerle tibbi ve aromatik bitkilere olan talebin artmasini saglami^tir. 
Literatiirde tibbi ve aromatik bitkilerin pazarlanmasi, sati^i ve tiiketidlerin bu 
bitkilere yonelik gorii^lerine ili^kin bo^lugu doldurmak amaciyla hazirlanmi^ bu 
^ali^ma sonucunda bu bitkilerin ara sira veya nadiren kullamldigim, bu bitkilerin 
daha 90 k aktarlardan satin almdigim, internetten ali^veri^in yok denecek kadar 
az oldugu goriilmu^tur. Tiiketme nedenine bakildigmda katilimcilarm ^ogunlugu 
“hastalik tedavisi” i^in kullandiklarim belirtmi^tir. Sonrasmda keyif ve rahatlama 
amaci gelmektedir. Bu bitkileri ne ama^la kullaniyorsunuz sorusunda diger se^enegi 
i^aretleyenler (metabolizma hizlandinci, onleyid tedavi amaciyla, sagligi koruma 
amaciyla, yanik tedavisi amaciyla ve bilimsel ^ali^ma ama^li vs.) kozmetik amaqili 
kullananlarm yiizdesinden fazladir. Bu ara^tirma sonu^larmm Tiirkiye’de faaliyet 
gosteren ve bu bitkilerden elde edilmi^ her tiirlii uriiniin sati^mi ve pazarlanmasim 
ger^ekle^tiren i^letmelere bir ongorii saglayacagi du^iiniilmektedir. 

Anahtar kelimeler: Tibbi ve aromatik bitkiler, pazarlama, tiiketici gorii^leri, 
Diizce 

JEL kodlari: M3, M30, M31 
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A FIELD STUDY ON DETERMINING THE OPINIONS OE CONSUMERS 
ABOUT MEDICINAL AND AROMATIC PLANTS: THE CASE OE DUZCE 

UNIVERSITY 


Abstract 

Negative adverse effects caused by chemical products increase the tendency 
of consumers toward natural products in Turkey and all over the world day by 
day. Furthermore, some other reasons, such as the increase in the aging popu¬ 
lation, recent studies indicating the medical benefits of the plants, acceptance 
of traditional treatment methods by developed countries and obesity etc. have 
contributed to the growing demand to medical and aromatic plants. As a result 
of this study which is prepared in order to fill in the gap between marketing and 
selling medicinal and aromatic plants and consumers’ opinions about these plants 
in the literature, it is seen that these plants are used occasionally or rarely, are 
bought more from herb and spice seller and there is no shopping on the internet. 
Given the reasons for consumption, it is stated that most of the participants used 
it for disease threatment then comes the aims of pleasure and relaxation. For 
what purpose do you use these plants, the other option markers (as metebolism 
accelerator, preventive threatment, health care, burn threatment and scientific 
study) are more than percentage of those who use for cosmetics. With this study, 
it is expected to provide a prediction for Turkish enterprises engaged in marketing 
and selling all kinds of products obtained from these plants. 

Keywords: Medicinal and aromatic plants, marketing, consumer opinions, 
Diizce 

JEL Code: M3, M30, M31 
GiRi§ 

Diinyada ve Tiirkiye’de, kimyasal iiriinlerin sebep olduklari olumsuz yan et- 
kiler, tiiketicilerin dogal iiriinlere yonelimini her ge^en giin arttirmaktadir (Yaldiz, 
Yiiksek ve $ekeroglu, 2010). Ayrica diinya iizerinde ya^h niifusundaki arti§, bitkile- 
rin tibbi faydalarim ortaya koyan yeni ^ah^malar, geleneksel tedavi yontemlerinin 
geli^mi^ iilkelerce kabul gormesi, obezite vb. nedenlerle tibbi ve aromatik bitkilere 
olan talebin artmasim saglami^tir (Arslan ve dig., 2015). Ormanlardan elde edilen 
ba^hca liriinler, odun hammaddesidir. Ozellikle son zamanlarda hem tiiketim 
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hem de endiistriyel alanda 90 k qie^itli uriinlerin gida, tip, eczacilik vb. alanlarda 
talebinin arttigi goriilmektedir (Korkmaz ve Fakir, 2009). Ancak bu arti? dogal 
kaynaklarm iizerinde de bir baskinm olu^masini saglamaktadir. A^iri tiiketim, 
kaynaklarm verimli kullamlmamasi ve yasadi^i yollarla bu uriinlerin ticaretinin 
yapilmasi ozellikle bazi tiirlerin yok olma tehlikesi ile kar^i kar^iya kalmasma 
sebep olmaktadir (Anyinam, 1995). Tibbi ve aromatik bitkiler iizerine yapilan 
^ab^malarda kar^ila^ilan en onemli sorunlardan biri; simflandirmada birligin 
olmamasidir. Tip, botanik, tarim vb. hemen her bilim dab simflandirma yaparken 
farkb ^ekillere yer vermektedir. Bu zorluk konu iizerine qiab^mak isteyenleri her 
bir alani ayri ayri ara^tirmaya itmektedir (Sadikoglu, 1998). 

1. Tibbi ve Aromatik Bitkilerin Pazarlanmasi 

Tibbi ve aromatik bitkilerin pazarlanmasma yonelik literatiir olduk^a kisitbdir. 
Konu iizerine yapilan ^ab^malarm botanik, tarim, gida, tip gibi alanlarda yogun- 
la^tigi pazarlama konusunda ^ab^malarm ise yeterli seviyede olmadigi soylenebilir. 

Pazarlama, tiiketicilere bir liriinii satmaktan ziyade aradigi bir ^oziimii ya 
da faydayi sunar ve tiiketid bu sunumlar arasmdan se^imini yapar (Odaba^i ve 
Bari§, 2010). Bir^ok se^enek arasmdan i^letmelerin, tiiketidleri etkileyebilmesi 
ve terdhlerini kendi lehlerine yoneltebilmesi i^in ^e^itli faaliyetleri yonetebilme- 
leri gerekir (Kaya, 2004). Pazarlama; i^letme ve tiiketidlerin kar^ibkb faydasim 
hedefleyen ve uzun vadeli bir ili^kiyi tammlamak iqiin kullanilan bir kavramdir 
(Erdogan, 2009). Bu yoniiyle pazarlamanm tek amaci yeni mii^teri kazanmak de- 
gildir. Pazarlama, mevcut mii^terilerin sadakatini arttiracak faaliyetler yiiriiterek 
uzun vadeli ili^kilerin kurulmasim hedeflemektedir (Blackwell, Miniard ve Engel, 
2006). Tiiketidler bir ihtiyaq: ya da problemin ^oziimiinde yedi temel a^amayi, 
karar alma siireci i^inde kullamrlar. Bu a^amalar; ihtiyacm ortaya ^ikmasi, bilgi 
arayi^i, satin alam oncesi alternatiflerin degerlendirilmesi, satin alma, tiiketim, 
tiiketim sonrasi degerlendirme ve son a^ama, tiiketilen liriiniin ornegin; bir aracm 
kullamldiktan belli bir siire sonra elden qiikarilmasi ya da liriiniin atilmasim i^eren 
a^amadir (Gronroos, 2010). Pazarlama yonetimi iiq; temel gorevi yerine getirirler. 
Bu gorevlerden ilki; pazarm homojen olmadigmdan varsayimla, pazarm boliimlere 
ayrilmasidir. Ikindsi; boliimlenen pazar i^inde etkin olunacagi dii^iiniilen hedef 
pazarm se^ilmesidir. Son olarak; iiriin, fiyatlama, sati§ ^abalari (tutundurma) 
ve dagitim olarak isimlendirilen (ba^bk sayisi aratabilir ya da isimleri farkbbk 
gosterebilir) ve i^letmenin tiiketidleri tatmin etmesini, bu yolla da i^letmenin 
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ama^larina ula^masini saglayacak pazarlama karmasi olarak isimlendirilen pa- 
zarlama i^levlerinin bir araya getirilmesidir (Cemalcilar, 1988). 

2. Onceki (^ali^malara Dair Literatur Taramasi 

Ko^tiirk ve arkada§lari (2010) yaptiklari qiali^mada tiiketicilerin bitkisel ila^lara 
baki§ a^isini ara^tirmi^tir. Adigiizel ve Kizilaslan (2016) aktarlari ^e^itli sinif- 
landirma ba^liklari altinda incelemi^tir. Kiliqihan ve ((]alhan (2015) tuketicilerin 
baharat tiiketim ali^kanliklarini ara^tirmi^lardir. Karik ve Oztiirk (2009) tibbi 
ve aromatik bitkilerin Tiirk di§ ticaretindeki yerini, ithalat ve ihracat rakamlari 
lie ortaya koymaya qiali^mi^tir. Parlak ve arkada^lari (2015) rezene bitkisinin pa- 
zarlamasini ve sorunlanni ele almi^tir. Gill ve ((^elik (2016) Hatay ilinde tibbi ve 
aromatik bitki yeti^tiriciligi ve di§ ticaretini incelemi^tir. Komut ve Oztiirk (2010) 
Giimu^hane ilinde bu tiir iiriinlerin i^letmeciligini mevcut durum, sorunlar ve 
oneriler kapsammda ele almi^tir. §afak ve Okan (2004) ii^ iiriin; kekik, defne ve 
9 am fistigmm iiretimini ve pazarlanmasim incelemi^tir. Tulukqiu ve Sagdiq: (2011) 
aktarlarda satilan tibbi bitkileri ve bu bitkilerin kullanilan kisimlarim ara^tirmi^- 
tir. Bilgin ve arkada^lari (2005) iireticilerin profili ve bu tiir iiriinleri iiretmenin 
sosyo-ekonomik onemini ortaya koymaya qiali^mi^tir. Faydaoglu ve Siiriiciioglu 
( 2011 ) bu bitkilerin ge^mi^ten giiniimuze kullammim ve ekonomik onemini ince- 
lemi^tir. Demirqvi ve Alta§ (2016) iiniversite ogrencilerinin baharatlar hakkmdaki 
bilgilerini ve tercihlerini ara^tirmi^tir. Kuipers (2003) bu iiriinlere artan talebi, arz 
ve talep kaynaklarim tammlayarak incelemi^tir. Lange (2004) ^ali^masmda, tibbi 
ve aromatik bitkilerin diinya iizerindeki ticaretini ve bu iiriinlerin korunmasma 
yonelik qiali^malara yer vermi^tir. Mafisebi ve arkada^lari (2013) tibbi ve aromatik 
bitkilerin kiiresel ticaretteki simflandirilmalari konusunda ^ali^ma yuriitmu^tur. 

3. Ara^tirmanin Amaci 

Tibbi ve aromatik bitkilerin pazarlanmasma yonelik literatur olduk^a kisit- 
lidir. Konu iizerine yapilan ^ali^malarm botanik, tarim, gida, tip gibi alanlarda 
yogunla^tigi, pazarlama konusunda qiali^malarm ise yeterli seviyede olmadigi 
soylenebilir. Bu ^ali^ma ile talebi giin ge^tikqie artan tibbi ve aromatik bitkilere 
kar^i tuketicilerin dii^iincelerinin ve kullamma yonelik davrani^larmm temel 
unsurlarmm belirlenmesi amaqilanmaktadir. Bir ara^tirmanm temel ama^larmdan 
birisi literatiirdeki bo^lugu doldurmak ve onceki ^ali^malarda - zaman ve maliyet 
kisitlarmdan dolayi - ara^tirilmayan degi^kenleri ara^tirarak bir soruna ^oziim 
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bulmaktir. Bu anlayi^tan hareketle ulkemizde de tibbi ve aromatik bitkilerden 
elde edilen iirunlerin ne diizeyde tiiketildigini ve tuketicilerin bu iirunlerin pa- 
zarlanmasina yonelik tutum ve davrani^larini ogrenmek bu ara^tirmanin temel 
ama^lari arasinda sayilabilir. 

4. Ara^tirmanin Yontemi 

Ara^tirmanin verileri, kolayda ornekleme yontemi ile Diizce Universitesinde 
^ali^an akademik personelden yiiz yiize yiiriitulen anket uygulamasi ile elde edil- 
mi^tir. 2017 yili itibariyle Diizce Universitesinde ^ali^an toplam akademik per- 
sonel sayisi 1087’dir. Uali?manm akademik donemin ve derslerin devam ettigi 
bir zamanda yapilmi^ olmasi ve ogretim elemanlarmm zaman zaman yerlerinde 
bulunamamasi durumlarmdan dolayi yeterli sayida ornekleme ula^ilamami^tir. 
A^agidaki tabloda se^ilen ana kiitlenin unvanlara gore dagilimi gosterilmektedir. 
Bu ^ali^mada veri toplama araci olarak bir anket formu geli^tirilmi^tir. Bu anket 
formunun geli^tirilmesinde tiiketicilerle yapilan gorii^meler ve konu iizerine ^ali- 
§an akademisyenlerden alman gorii^ ve oneriler etkili olmu^tur. Anket formu ii^ 
bdliimden olu^maktadir. Ilk boliimde katilimcilarm demografik ozelikleri belirlen- 
meye qiali^ilmi^tir. Ikinci boliimde katilimcilarm bu iiriinleri kullamm ^ekillerini 
belirlemeye yonelik ii^ soruya cevap vermeleri istenmi^tir. U^iincii boliimde ise 
be^li Likert tipinin kullamldigi ve katilimcilarm bu iiriinlere yonelik dii^iince- 
lerini belirlemeye yonelik yirmi dort soru sorulmu^tur. Katilimcilarm I’den 5’e 
dogru olarak kesinlikle katilmiyorum ile kesinlikle katiliyorum arasmdaki be? 
se^enekten birini se^meleri istenmi?tir. Anket formunun ?ekilsel ve i^erik olarak 
degerlendirmek i^in bir on test uygulanmi? sonuUann olumlu ^ikmasi iizerine 
veri toplama siirecine geUlmi^tir. Bu qiali^ma 26 Ekim- 10 Kasim 2017 tarihleri 
arasinda 15 giinliik bir siirede gerqiekle^tirilmi^tir. 
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Table 1: Diizee Universitesi Akademik Personel Sayilari ve Unvan Dagilimi (2017) 


GENEL DAGILIM 

SAYI 

Prof. Dr. 

88 

Do?. Dr. 

73 

Yrd. Do?. Dr. 

321 

Ogretim Gorevlisi 

159 

Okutman 

48 

Arastirma Gorevlisi 

368 

Uzman 

30 

TOPLAM 

1087 


5. Ara^tirmanin Bulgulari 

Oncelikle ara^tirmaya katilanlann demografik ozelliklerine dair sonu^lar 
a^iklanacaktir. Ya^, cinsiyet, medeni durum, hane halki geliri, ^ali^ilan fakiilte 
ve unvanlara gore dagilimin nasil ger^ekle^tigi Tablo I’de gosterilmektedir. Tablo 
2’de ise tibbi ve aromatik bitkileri kullamm sikligi, ne ama^la kullandiklan ve 
nerelerden satin aldiklarma dair bilgiler yer almaktadir. 

Tablo 2: Katilimcilarin Demografik Ozelliklerine tli^kin Frekans Dagilimlari 


Degbkenler 

Cevap Se?enekleri 

Frekans 

Yiizde 


18-33 

54 

33,8 

Ya^ 

34-49 

100 

62,5 

50 ve iizeri 

6 

3,8 


Kadin 

66 

41,3 

Cinsiyet 

Erkek 

94 

58,8 


Evli 

111 

69,4 

Medeni durum 

Bekar 

49 

30,6 


3.000-4.500 

31 

19,4 


4.501-6.000 

66 

41,3 


6.001-7.500 

15 

9,4 

Hane halki geliri 

7.501-9.000 

25 

15,6 


9.001-15.000 

23 

14,4 
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Table 3. (J^ali^ilan Birim ve Akademik Unvana tli^kin Frekans Dagilimlari 


Degi^kenler 

Cevap Se^enekleri 

Frekans 

Yiizde 


Fakiilte 

113 

70,6 


Yiiksekokul 

28 

17,5 


MYO 

17 

10,6 

Qali^ilan Birim 

Enstitii 

1 

0,6 


Rektorliik 

1 

0,6 


Prof. Dr. 

7 

4,4 


Do(;. Dr. 

13 

8,1 


Yrd. D 09 . Dr. 

58 

36,3 


Ar§.G 6 r/AryG 6 r.Dr 

34 

21,3 

Akademik Unvan 

Ogr.Gor./Ogr.Gor.Dr 

33 

20,6 


Okutman 

11 

6,9 


Uzman 

4 

2,5 


(^ali^maya katilanlann ^ogunlugunun 34-49 ya§ arasinda, fakiiltede yardimci 
docent olarak ^ali^an, evli, erkek ve 4.501-6.000 TL arasi gelire sahip kinder ol- 
dugu goriilmektedir. Bu bakimdan Diizee Universitesinin akademik kadrosunun 
gen^, dinamik ve cinsiyet bakimdan hemen hemen e^it bir dagilim gosterdigi 
soylenebilir. (^iinkii kadmlar ve erkekler arasinda yiizdelik olarak biiyuk bir fark 
bulunmamaktadir. 

Table 4: Tibbi ve Arematik Bitkilerin Kullamm Sikliklari, Satin Alma Kanallari 
ve Tuketim Nedenlerine Yonelik Frekans Dagilimlari 


Degi^kenler 

Cevap Se<;enekleri 

Frekans 

Yiizde 


Sik sik 

18 

11,3 

Hangi siklikta 
kullaniyorsunuz 

Ara Sira 

Nadiren 

69 

56 

43,1 

35,0 


Fli^ 

17 

10,6 


Aktar 

88 

55,0 

Flangi kanaUardan 

Market 

23 

14,4 

satin aliyorsunuz 

Eczane 

18 

11,3 


Internet 

8 

5,0 


Diger 

6 

3,8 
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Tibbi ve aromatik 

Hastalik tedavisi 

66 

41,3 

bitkileri ne amada 
kullaniyorsunuz? 

Rahatlama ve keyif 

43 

26,9 


Kozmetik 

7 

4,4 


Diyet/zayiflama 

18 

11,3 


Diger 

9 

5,6 


Tibbi ve aromatik bitkilerin kullanim sikligina baktigimizda ara sira kulla- 
nanlarin (%43,1) ^ogunlukta oldugu goriilmektedir. Bunu sirasiyla nadiren kul- 
laniyorum (%35), sik sik kullaniyorum (%11,3) diyenler takip etmektedir. Hi^ 
kullanmiyorum diyenlerin orani ise %10,6’dir. Satin alinan kanallara baktigimizda 
yarismdan fazlasmm bu bitkileri aktarlardan temin ettikleri gorulmu^tiir. Ikinci 
sirada marketler, ii^iincu sirada eczaneler gelmektedir. Katilimcilarm sadece %5’i 
internetten satin aldiklanm belirtmi^tir. Tiiketme nedenine ili^kin frekanslara 
baktigimizda ilk sirada hastalik tedavisi amaci gelmektedir. Bunu sirasiyla ra- 
hatlama ve keyif amaci, diyet iqiin ve diger se^enekleri takip etmektedir. Burada 
ilginq; olan sonu^ kozmetik amaciyla kullammm diger se^eneginden az olmasidir. 
Katilimcilara tiiketim nedeni olarak “diger” se^enegin ne oldugunu yazmalari 
istendiginde bir^ogunun sagligi koruma, onleyici tedavi, saglikli olduklarim dii- 
^iindiikleri i^in, metabolizmayi hizlandirdigi i^in, diizenleyici amaq:!! tiikettikleri 
gorulmii^tur. Bazilari da yanik tedavisi i^in, bilimsel ^ali^ma yapmak amaciyla 
tiikettiklerini belirtmi^tir. 
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Tablo 5: Katilimcilann Tibbi ve Aromatik Bitkilere Yonelik Dii^iinceleri 



KesinlUde 

Katilmiyorum 

Katilmiyorum 

Kararsizim 

Katiliyorum 

Kesinlikle 

Katiliyorum 



Tibbi ve Aromatik 
Bitkilere Yonelik Gorii^ 
ve Dii^iinceler 

f 

% 

f 

% 

f 

% 

f 

% 

f 

% 

Ort 

Ss 

Tibbi ve Aromatik 

BitkUer genel olarak 
sagliga faydali oldugunu 
du^iinuyorum. 

2 

1,3 

6 

3,8 

16 

10,0 

97 

60,6 

39 

24,4 

4,03 

0,780 

Tibbi ve Aromatik 

BitkUer kozmetik 
a^ismdan faydali 
oldugunu dii^unuyorum. 

3 

1,9 

12 

7,5 

45 

28,1 

79 

49,4 

21 

13,1 

3,64 

0,871 

Tibbi ve Aromatik 
Bitkilerin keyif verici 
ve rahatlatici faydasi 
oldugunu dii^unuyorum 

2 

1,3 

7 

4,4 

29 

18,1 

80 

50,0 

42 

26,3 

3,95 

0,856 

Faydali oldugunu 
du^undugiim Tibbi 
ve Aromatik Bitkileri 
9 evreme tavsiye ederim. 

6 

3,8 

14 

8,8 

34 

21,3 

73 

45,6 

33 

20,6 

3,70 

1,013 

Tibbi ve Aromatik 

Bitkileri ara^tirmak i^in 
ilgili kitaplar okurum. 

25 

15,6 

47 

29,4 

35 

21,9 

38 

23,8 

15 

9,4 

2,81 

1,227 

Tibbi ve Aromatik 

Bitkileri ara^tirmak i^in 
internet kaynaklarmdan 
yararlamnm. 

14 

8,8 

19 

11,9 

22 

13,8 

70 

43,8 

35 

21,9 

3,58 

1,205 

Tibbi ve Aromatik 
BitkUerle ilgili 
arkada^larimm 
tavsiyelerini dikkate 
alirim. 

8 

5,0 

14 

8,8 

31 

19,4 

78 

48,8 

29 

18,1 

3,66 

1,033 

Tibbi ve Aromatik 
BitkUerle ilgili aUe 
tiyelerimin tavsiyelerini 
dikkate alirim. 

9 

5,6 

8 

5,0 

19 

11,9 

87 

54,4 

37 

23,1 

3,84 

1,018 
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Tibbi ve Aromatik 
Bitkilerle ilgili 
tip doktorlarmm 
tavsiyelerini dikkate 
alirim. 

5 

3,1 

5 

3,1 

13 

8,1 

74 

46,3 

63 

39,4 

4,15 

0,928 

Tibbi ve Aromatik 
Bitkilerle ilgili 
televizyonlarda 
seyrettigim programlar 
etkilidir. 

29 

18,1 

35 

21,9 

43 

26,9 

43 

26,9 

10 

6,3 

2,81 

1,198 

Tibbi ve Aromatik 
Bitkilerle ilgili bu 
iirunleri satanlann 
tavsiyelerini alirim 

15 

9,4 

34 

21,3 

47 

29,4 

47 

29,4 

17 

10,6 

3,10 

1,141 

Tibbi ve Aromatik 

BitkUer satin aldigim 
yerleri giivenilir bulmam 
gerekir. 

7 

4,4 

4 

2,5 

3 

1,9 

64 

40,0 

82 

51,2 

4,31 

0,966 

Tibbi ve Aromatik 

Bitkiler satin aldigim 
yerdeki ^ali^anlari 
giivenilir bulmam 
gerekir. 

6 

3,8 

8 

5,0 

9 

5,6 

64 

40,0 

73 

45,6 

4,18 

1,010 

Tibbi ve Aromatik 
Bitkilerin tadi ve lezzeti 

0 uriinii tiiketmemde 
etkilidir. 

5 

3,1 

13 

8,1 

23 

14,4 

73 

45,6 

46 

28,7 

3,88 

1,015 

Tibbi ve Aromatik 
Bitkilerin fiyati o uriinii 
satin almami etkiler. 

12 

7,5 

30 

18,8 

30 

18,8 

65 

40,6 

23 

14,4 

3,35 

1,162 

Tibbi ve Aromatik 

Bitkileri satin almadan 
once piyasa fiyat 
ara^tirmasi yaparim. 

16 

10,0 

27 

16,9 

42 

26,3 

56 

35,0 

19 

11,9 

3,21 

1,163 

Tibbi ve Aromatik 

Bitkileri genellikle ayni 
yerden satin alirim. 

9 

5,6 

26 

16,3 

35 

21,9 

61 

38,1 

29 

18,1 

3,46 

1,132 

internet iizerinden en az 
bir kezTibbi ve Aromatik 
Bitki sipari^i verdim. 

74 

46,3 

40 

25,0 

10 

6,3 

18 

11,3 

18 

11,3 

2,16 

1,404 

Tibbi ve Aromatik 
Bitkilerle ilgili 
bUgUendirici toplanti, 
seminer ve konferanslara 
katilirim 

51 

31,9 

52 

32,5 

30 

18,8 

21 

13,1 

6 

3,8 

2,24 

1,147 


219 


























Tibbi ve Aromatik 
BitkUerin liretiminin 
yayginla^tirilmasini 
ve bu konuda devletin 
te^vik edici programlar 
uygulamasim isterim 

9 

5,6 

9 

5,6 

45 

28,1 

64 

40,0 

33 

20,6 

3,64 

1,048 

Tibbi ve Aromatik 
Bitkilerin daha az 
yan etkUeri oldugunu 
dii^iinuyorum 

6 

3,8 

10 

6,3 

49 

30,6 

67 

41,9 

28 

17,5 

3,63 

0,968 

Tibbi ve Aromatik 

Bitkileri daha 90 k ki^ 
aylarmda tiiketirim - 
satin alirim 

6 

3,8 

15 

9,4 

25 

15,6 

80 

50,0 

34 

21,3 

3,75 

1,014 

Tibbi ve Aromatik 

Bitkileri daha 90 k yaz 
aylarmda tiiketirim - 
satin alirim 

21 

13,1 

67 

41,9 

49 

30,6 

17 

10,6 

6 

3,8 

2,50 

0,977 

Kafe, 9 ay bah 9 esi gibi 
yerlere gittigimde i 9 ecek 
olarak genellikle bu tiir 
bitkilerden elde edilmi^ 
i 9 ecekler sipari? ederim 

26 

16,3 

56 

35,0 

43 

26,9 

30 

18,8 

5 

3,1 

2,57 

1,067 


Ankette yer alan tibbi ve aromatik bitkilere yonelik ol^egin Cronbach’s Alpha 
Degeri 0,888 bulunmu^tur. Bulunan bu degere gore, ara^tirmaya konu ol^me 
aracinin, yiiksek giivenirlige sahip oldugu soylenebilir. Ol^ekte yer alan sorulari 
ortalamalarina bakildiginda en olumlu (katiliyorum + kesinlikle katiliyorum) 
cevaplarinin verildigi ifadelerin, “satin aldigim yerleri giivenilir bulmam gerekir”, 
“satin aldigim yerlerdeki ^ali^anlari giivenilir bulmam gerekir”, “tibbi ve aromatik 
bitkilerle ilgili tip doktorlarmm tavsiyelerini dikkate alirim” ve “tibbi ve aroma¬ 
tik bitkiler genel olarak sagliga faydali oldugunu dii^iinuyorum” oldugu ortaya 
qiikmi^tir. En az olumlu ifadelerin ise; “internet iizerinden en az bir kez tibbi ve 
aromatik bitki sipari^i verdim”, “tibbi ve aromatik bitkilerle ilgili bilgilendirici 
toplanti, seminer ve konferanslara katilirim”, “tibbi ve aromatik bitkileri daha 
90 k yaz aylarmda tiiketirim - satin alirim” ve “kafe, ^ay bah^esi gibi yerlere git- 
tigimde i^ecek olarak genellikle bu tiir bitkilerden elde edilmi^ i^ecekler sipari^ 
ederim” oldugu goriilmu^tur. 
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Tablo 6. Demografik Faktorler ile Tibbi ve Aromatik Bitkileri Tuketme Nedeni 
Arasindaki Ili^ki 



Tuketme nedeniniz 

Demografik degi^ken 

Hastalik 

tedavisi 

Rahatlama ve 
keyif 

Kozmetik 

Diyet 

Diger 

P 

Kadm 

23 

13 

7 

12 

2 

0,001 

Erkek 

43 

30 

0 

6 

7 


Yukaridaki tabloda cinsiyet degi^keni ile tibbi ve aromatik bitkilerin tiiketim 
nedeni arasmda istatistiksel olarak anlamli bir ili^ki bulunmu^tur (p<0,005). Buna 
gore kadmlar ve erkekler oncelikli olarak hastalik tedavisi i^in bu bitkileri kul- 
lansa da, kadmlar bunun yam sira rahatlama ve keyif ama^li, kozmetik ve diyet 
ama^li olarak ta kullanabilmektedir. Erkekler ise daha 90 k rahatlama ve keyif 
amaqili bu bitkileri kullanmaktadir. Kozmetik ama^li kullamm erkeklerde sifir 
olarak kar^imiza qkmaktadir. Cinsiyet degi^keni di^mda diger degi^kenler (ya§, 
gelir ve medeni durum) ile tuketme nedeni arasmda bir ili^ki bulunamami^tir. 


Tablo 7. Demografik Faktorlerle Kullamm Sikligi Arasindaki tli^ki 



Kullamm sikligmiz 

Demografik degi^ken 

Sik sik 

Ara sira 

Nadiren 

Hi9 

P 

Kadm 

10 

34 

13 

9 

0,008 

Erkek 

8 

35 

43 

8 


Katilimcilarm kullamm sikligi cinsiyetlerine gore degi^mektedir ve cinsiyet 
ile aromatik bitkileri kullamm sikligi arasmda istatistiksel olarak anlamli bir ili^ki 
vardir (p<0,05).Buna gore kadmlar tibbi ve aromatik bitkileri ara sira kullamrken, 
erkekler 90 k daha az (nadiren) kullanmaktadir. Diger demografik degi^kenler (ya§, 
gelir ve medeni durum) ile tibbi ve aromatik bitkileri kullamm sikligi arasmda 
bir ili^ki bulunamami^tir. Tibbi ve aromatik bitkilerin satin almdigi yerler ile 
demografik faktorler arasindaki ili^kiyi 6 l 9 mek i 9 in yapilan ki-kare analizinde ise 
yalmzca gelire gore farkhla^tigi goriilmu^tur (p=0,013). Buna gore gelir arttik 9 a 


221 



























tibbi ve aromatik bitkiler yalnizca aktarlardan degil diger sati^ kanallari olan 
eczane ve internetten de alinabilmektedir. 

Sonu^ ve Oneriler 

Anketin uygulandigi ana kiitle ve o ana kiitleden se^ilen ornekleme bakil- 
diginda demografik ozellikler bakimindan genq:, evli, erkek, akademik olarak 
yolun ba^inda olan ve 3000-6000 TL geliri olan ki^ilerden olu^tugu gorulmektedir. 
Kullanim sikligina bakildiginda ara sira kullaniyorum ve nadiren kullaniyorum 
se^eneklerinin ilk iki sirada oldugu gorulmektedir. Sik sik kullaniyorum diyen- 
lerin orani oldukqia azdir. Hatta hi^ kullanmiyorum diyenlerin yiizdesi sik sik 
kullaniyorum diyenlerin yiizdesine olduk^a yakmdir. Tibbi ve aromatik bitkilerin 
nerelerden satin almdigma ili^kin soruya ilk sirada “aktar” cevabi verilmi^tir. 
internetten satin alma yiizdesi 90 k du^iiktiir. Tiiketme nedenine bakildiginda 
katilimcilarm ^ogunlugu “hastalik tedavisi” i^in kullandiklarim belirtmi^tir. 
Sonrasmda keyif ve rahatlama amaci gelmektedir. Diger se^enegi i^aretleyenler 
(metabolizma hizlandirici, onleyici tedavi amaciyla, sagligi koruma amaciyla, 
yanik tedavisi amaciyla ve bilimsel ^ali^ma amaqili vs.) kozmetik ama^li kullanan- 
larm yiizdesinden fazladir. Ol^ekte yer alan hangi sorulara en az katilim diizeyi 
olduguna bakildiginda genellikle, internet iizerinden sipari^ verme ali^kanligmm 
olmadigi, yaz aylarmda olan tiiketimin azaldigi, kafe, ^ay bah^esi gibi mekanlara 
gidildiginde bu bitkilerden sipari^ verilmedigi gorulmektedir. Ara^tirma sonu^lari 
kapsammda verilebilecek tavsiye ve oneriler §unlar olabilir: 

Tibbi ve aromatik bitkileri iireten, pazarlayan ki^i ve kurumlarm aktar 
di^mda farkli ve 90 k 9 e?itte dagitim kanallarim kullanmalari ve tiiketi- 
cilerin bu yerlere giivenmesini saglamalari onerilebilir. 

Tibbi ve aromatik bitkilerin yalnizca grip, nezle, soguk algmligi, halsizlik 
gibi hastalik tedavisi amaciyla degil, ba^ka ama 9 larla da kullanilabile- 
cegine ili^kin bilgilendirici faaliyetlerde bulunmalari onerilebilir. Zira 
ara^tirma sonucunda tiiketme nedeniniz nedir sorusunda “diger” se 9 enegi 
kozmetik se 9 eneginden daha fazla 9 ikmi^tir. 

Kozmetik sektoriinde kullammm yaygmla^tirilmasi ve insanlarm tibbi ve 
aromatik bitkilerden elde edilmi^ krem, ^ampuan, viicut losyonu, sabun 
ve diger iiriinleri daha 90 k tercih etmeleri i 9 in uygun pazarlama karmasi 
olu^turmalari onerilebilir. 
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Tiirkiye’deki kafe, ^ay bah^esi, restoran gibi mekanlarda i^ecek olan bu 
bitkilerden elde edilmi^ olan iirunleri sipari^ vermeleri i^in garson, ^ef 
garson, restoran ve kafe i^letmecileri ile ileti^im kurularak, uygun stra- 
tejiler geli^tirmeleri onerilebilir. 

Tibbi ve aromatik bitkilerden elde edilen iiriinlerin faydalarini, sag- 
liga olan katkilarini anlatmak i^in 90 k daha fazla sayida bilgilendirici 
ve bilinq: olu^turan toplantilar, seminerler, koylii ve ^iftq:! bulu^malari, 
sempozyumlar diizenlenmeli ve toplum doganin sundugu bu bitkilerin 
yararlari konusunda bilgilendirilmeli. Bunun i^in balk sagligi merkez- 
leri ile belediye, valilik, kaymakamlik ve STK’lar ile ortak i^birligine 
giri^meleri onerilebilir. 

internetten satin alma ali^kanliginm az oldugu, en sik satin alinan yerlerin 
aktarlar oldugu ara^tirma sonucunda gorulmu^tiir. Bunun i^in aktarlarm 
sanal market uygulamalariyla daha 90 k sati? yapabilecekleri, daha 90 k 
sayida insana ula^abilecekleri dii^iincesinden hareketle kendilerine hirer 
online magaza/site kurmalari onerilebilir. 

Satin ahnan yerlerin ve o yerlerde qiah^an ki^ilerin giivenilirligi konu¬ 
sunda egitici qiah^malarda bulunulmasi onerilebilir. (^iinkii hangi da- 
gitim kanah olursa olsun (aktar, market, eczane vs.) qiah^an personelin 
bilgi eksikligi, gelen mii^terilerin sorununu ^ozebilecek uygun bitkinin 
veya bitki kari^immm onerilememesi, temizlik ve diizen konusundaki 
eksiklikler mii^terilerin giivenini olumsuz etkileyecek ve satin almama 
davrani^i ile sonu^lanabilecektir. 
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Ziyaret^ilerin Demografik Ozellikleri ve Ah§veri§ 
Merkezlerinden Bekledikleri Ozellikler Onlarin Ali§veri§e 
Yonelik Tutum ve Davrani§larina Gore Degi§iyor mu? 
Diizce ili Krem Park Ornegi 

Yildirim YILDIRIM ^Aziz YURTTA§'* 


Ozet 

Ali^veri^ merkezleri guniimuz modern diinyamn en temel ticari yerleri olarak 
degerlendirilebilir. Tiirkiye’nin 57 ilinde yer alan ve yakla^ik 385 bin ki^inin 9a- 
li^tigi ali^veri^ merkezlerinin ziyaret^i sayisi endeksine baktigimizda 2017 yilinda 
bir onceki yila gore %6’lik, ciroda ise %7,riik bir arti§ oldugu gozlenmi^tir. Gerek 
sagladigi istihdam olanaklari, gerekse de tiiketicileri cezbetme ve onlara yepyeni 
bir ali^veri^ deneyimi sunma konusunda ki kabiliyeti AVM’leri sosyal ya^amin 
dogal bir par^asi haline getirmi^tir. Bazi ali^veri^ merkezlerinin kapismdan iqieri 
giren ki^i sayismm Tiirkiye’deki bazi ^ehirlerin niifuslarmdan fazla olmasi bu 
yerlerin ticari anlamda ne kadar onemli oldugunu bizlere gostermektedir. Hem 
ali^veri^e yonelik faaliyetlerin hem de ah^veri^ di^i etkinliklerin bir arada bulu- 
nuyor olmasi, toplumun biitiin katmanlarmdan 90k ^e^itlilikte geni^ bir tiiketici 
kitlesini kendisine ^ekmesine neden olmakta ve ge^irilen bo? zaman faaliyetleri 
ilinde giderek etkisini ve siiresini arttirmaktadir. Tiiketiciler onceleri bakkallari ve 
kii^iik marketleri tercih ederken daha sonralari siipermarketleri, hipermarketleri 
ve ah?veri? merkezlerini tercih etmeye ba?lami?lardir. Bu ara?tirma sonucunda 
tiiketicilerin ah?veri?e yonelik tutum ve davrani?larma gore ah?veri? merkezle¬ 
rinden beklenen ozelliklerin degi?tigi g6rulmu?tur. Ornegin, yalmzca bir ?eyler 
satin aimak veya yalmzca yemek yemek i^in AVM’ye gelenlerin AVM’nin konum 
ozelligine daha 90k dikkat ettigi g6rulmu?tur. Biitiin gruplar iqierisinde AVM’le- 
rin di? g6runu?une ve diizenlenen etkinliklere en 90k onem verenlerin kendini 
ah?veri? 9ilgmi olarak tammlayan ki?iler oldugu sonucuna varilmi?tir. 

Anahtar Kelimeler: Ah?veri? merkezleri, Tutum ve davrani?lar, demografik 
ozellikler 

JEL Kodu: M3, M30, M31 

17 Yrd.D09.Dr., Diizce Universitesi Akgakoca T.I.O.Y.O., yildirimyildirim@duzce.edu.tr 

18 Doktora Ogrencisi, inonu Universitesi SBE, azizyurttas_1217@outlook.com 
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Demographics of Visitors and the Expected Features of the Shopping 
Centers: Are They Changing According to Their Attitudes Toward Shop¬ 
ping? Krem Park in Diizce City 


Abstract 

Shopping centers can be considered as one of the most basic commercial 
places of the modern world today. When we look at the visitor number index of 
shopping centers in 57 cities throughout Turkey, of which approximately 385,000 
have worked, it was observed in 2017 that there was a 6 % increase compared to 
the previous year, and a 7.1% increase in turnover. The employment opportunities 
provided had something to do with it, as well as the ability to attract consumers 
and offer them a brand new experience, have made AVMs a natural part of social 
life. The fact that the number of inhabitants of some shopping centers exceeds the 
number of cities in Turkey shows us how important these places are in commer¬ 
cial terms.The combination of both shopping and non-shopping activities causes 
society to attract a wide variety of consumer masses from all levels, increasing its 
influence and duration in leisure time activities. Consumers preferred small grocery 
stores before, while supermarkets, hypermarkets, and shopping centers prefer the 
latter. As a result of this research, it has been seen that the characteristics expected 
from the shopping centers changed according to the attitudes and behaviors of 
the consumers towards shopping. For example, those who came to the shopping 
center only to buy something or eat only food seem to pay more attention to the 
shopping center’s location feature. In all groups, the outward appearance of the 
shopping mails and the events that were held most importantly were the ones who 
defined themselves as crazy shopping. A meaningful relationship was also found 
between the educational level and the purpose of coming to the shopping mall. 

Keywords: Shopping centers, attitudes and behaviors, demographic chara¬ 
cteristics 

JEL Code: M3, M30, M31 
GiRi§ 

Ah^veri^ merkezleri giiniimuz modern diinyamn en temel ticari yerleri olarak 
degerlendirilebilir. Tiirkiye’nin 57 ilinde yer alan ve yakla^ik 385 bin ki^inin 9 a- 
h^tigi ah^veri^ merkezlerinin ziyaretqii sayisi endeksine baktigimizda 2017 yihnda 
bir onceki yila gore % 6 ’hk, ciroda ise %7,Tlik bir arti? oldugu gozlenmi^tir (www. 
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ayd.org.tr). Gerek sagladigi istihdam olanaklari, gerekse de tiiketicileri cezbetme 
ve onlara yepyeni bir ali^veri^ deneyimi sunma konusunda ki kabiliyeti AVM’leri 
sosyal ya^amin dogal bir parqiasi haline getirmi^tir. Bazi ali^veri^ merkezlerinin 
kapisindan i^eri giren ki^i sayisinin Tiirkiye’deki bazi ^ehirlerin niifuslarindan 
fazla olmasi bu yerlerin ticari anlamda ne kadar onemli oldugunu bizlere goster- 
mektedir. Hem ali^veri^e yonelik faaliyetlerin hem de ah^veri^ di^i etkinliklerin 
bir arada bulunuyor olmasi, toplumun biitiin katmanlarmdan 90 k qie^itlilikte geni^ 
bir tiiketici kitlesini kendisine ^ekmesine neden olmakta ve ge^irilen bo? zaman 
faaliyetleri iqiinde giderek etkisini ve siiresini arttirmaktadir. Tiiketiciler onceleri 
bakkallari ve kii^iik marketleri tercih ederken daha sonralari siipermarketleri, 
hipermarketleri ve ah?veri? merkezlerini tercih etmeye ba?lami?lardir. 

Ah?veri? merkezlerinin hirer ya?am tarzi gostergesi ve tiiketimin mekansal 
izdu?umleri oldugu g 6 ru?u literatiirde yaygmdir. Bu, farkh ozelliklerdeki tiike- 
ticilerin her birinin ah?veri? merkezinde kendilerine hitap edecek hirer aktivite 
bulabilecekleri anlamma gelmektedir. Bazi ^ah^malarda AVM’lerin “minyatiir kent 
merkezleri” oldugu vurgulanmakta veya hirer kentsel merkez taklidi olduklari 
iddia edilmektedir. Sahip olduklari giivenlikli, iyi aydmlatilmi? ve iklimlendiril- 
mi? ortamlari, ticari i?levlerinin yam sira sosyal hayatm bir parqiasi olan sinema, 
tiyatro, konser, ^ocuk oyun alanlari gibi etkinlikleri de biinyelerine katmalari bu 
iddialarm yerinde olabilecegini bizlere gostermektedir. Ah?veri? merkezleri her 
ne kadar tiiketicileri bir^ok ozellikleriyle cezbetse de tarihsel kimlik, kiiltiirel 
miras, turizm, ekonomik dezavantajlar ve qievreci yakla?imlarla ele?tirildigini de 
gormekteyiz. Ah?veri? merkezlerinin ?ehir i^inde yapilanmasi ve kotii bir mima- 
riye sahip olmasi kentin kiiltiirel mirasma uymadigi gibi, esnaf ve sanatkarlar ile 
ekonominin can daman sayilabilecek bazi i? kollarmm tamamen tiikenmesine 
de yol a^maktadir. Ayrica ekonomik aqiidan AVM’lerin ki?inin harcama diize- 
yini de olumsuz yonde etkiledigi belirtilmektedir. Kredi karti harcamalarmdan 
dolayi ki?inin yiiksek faizle borqilandigi ve ah?veri? merkezlerinin konumlandigi 
civarda yer alan diikkan ve konut fiyatlarmm arttigi vurgulanmaktadir. Kentin 
tarihi ve kiiltiirel mirasma uymayan ah?veri? merkezlerinin tek tip ve siradan 
olmasi dolayisiyla hi^bir turistik degerinin olmadigi, estetik degeri olmayan bu 
yapilarm kentlerin mutfak kiiltiiriine de zarar verdigi yoniinde aqklamalar bu- 
lunmaktadir. Turistin kente has yoresel bir lezzeti 9 ar?i-pazarda veya nezih bir 
tarihi mekanda tiiketmek yerine ah?veri? merkezinde yemesinin fark olu?tura- 
bilecegi soylenmektedir. Ayrica psikoloji alanmda da ele ahnan AVM’ler ki?inin 
yalmzhklarim payla?mak iqiin gittikleri mekanlarda daha 90 k yalnizla?tigmi ve 
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kapali, havasiz ali^veri^ merkezlerinin ki^iyi daha 90 k bunalima sokarak, ki^ide 
tecrit edilmi^ duygusunun yerle^mesine neden oldugu yoniinde ele^tirilmektedir. 

1. TEORiK gERgEVE 

Ali^veri^ merkezleri ve onlarla ilgili yapilan ara^tirmalar giderek populerligini 
ve sayica agirligini arttirmaktadir. Hemen hemen her bilim dab (peyzaj mimarligi, 
mimari ve dekorasyon, in^aat muhendisligi, hem§irelik, istatistik, halkla ili^kiler, 
^ehircilik ve bolge planlama, cografya, maliye, beslenme ve diyetetik vs.) ali^veri^ 
merkezleri ile ilgilenmekte ve bu mekanlari kendi ara^tirma alanlarma gore ele 
alip degerlendirmektedir. Ozellikle i^letme ve sosyoloji alanlarmda ali^veri^ mer¬ 
kezleri sik^a lisansustii tezlere konu edilmektedir. Bunun sebebi hem Tiirkiye’de 
hem de diinyada ah^veri^ merkezlerinin hirer tiiketim cazibe noktasi olmasmm 
otesinde hirer sosyal ve kiiltiirel mekanlar olarak algilanmasidir. Hatta buralari 
yari kamusal alan olarak betimlenmektedir (^entiirk, 2012: 70, Verdil, 2007: 41; 
Eken, 2008: 72; Ustiin ve Tutal, 2008: 261; Tekel, 2009: 145; Aydogan, 2011: 119). 
Tiiketiciler ah^veri^ yapsm veya yapmasm AVM’lere ^e^itli nedenlerle gelmekte 
ve burada vakitlerini ge^irmektedirler (Koksal ve Aydm, 2015: 234). Ancak ah^ve- 
ri^ merkezi se^imi kararmda tiiketiciler, alternatifler arasmdan kendileri i^in en 
uygun olani se^erken birden 90 k kriteri goz online almakta ve bu kriterlere farkh 
diizeylerde onem vermektedirler. Alternatifler arasmdan tiiketici i^in en yiiksek 
degere sahip oldugu dii^iiniilen AVM tercih edilmektedir (gakmak, 2012: 198). 
Bazi tiiketiciler bir ah^veri^ merkezinin di§ goriinii^iine onem verirken, bazilari 
AVM iqierisinde yer alan magaza ^e^itliligini onemsemektedir. Bazilari ah^veri^ 
merkezinin imajmi/populerhgini dikkate ahrken, bazilari ise gidecegi ah^veri^ 
merkezinde bolca indirim yapilmasim veya etkinlik/canhhk aqiismdan hareketli ve 
sosyalligine katkisi olabilecek AVM’yi tercih etmektedir. Dolayisiyla tiiketicilerin 
ah^veri^ merkezlerini tercih nedenlerinin birbirinden farkh oldugu soylenebilir 
(Akat, Ta^km ve Ozdemir, 2016: 21; Yara§, Ozbiik ve Goncii, 2016: 274). Bu farkh 
beklentiler tiiketicilerin ya^am tarzma, degerlerine ve tutum ve davrani^larma gore 
degi^ebilmektedir. Ah^veri^i bir eglence, sosyal aktivite olarak goren ve ah^veri^le 
zaman ge^irmekten ho^lanan, eglenen mii^teri de olabilir (Dinner ve Dinner, 2011: 
319; gakmak, 2012: 198), ah^veri^ bir gorev olarak tammlayan mii^teri de. Bu onun 
sahip oldugu tutum ve davrani^lara veya demografik ozelliklerine gore farkhhk 
gosterebilir. Bu baglamda ^ah^mada varsayilan hipotezlerden biride a^agidaki 
gibi geli^tirilmi^tir. 
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Tiiketicilerin ali^veri^ merkezlerinden bekledikleri ozellikler, onlarin 
tutum ve davrani^larina gore farklilik gostermektedir. 

Ali^veri^ merkezine hangi ama^la gelindigi aslinda o ali^veri^ merkezinden 
beklenen ozellikleri de etkilemektedir. Ali^veri^ ve gezmek amaciyla gelen bir tiike- 
ticinin ali^veri^ merkezinden bekledigi ile AVM’ye yemek yemek veya bir yari^ma/ 
^ekili^e katilmak, indirimli iiriinlerden yararlanmak amaciyla gelen tiiketicinin 
o ali^veri^ merkezinden bekledigi ozellikler ayni olmayacaktir (Bloch vd., 1991: 
446; ^entiirk, 2012: 71). Tiiketiciler farkli duygularla ve farkli ama^larla ali^veri^ 
merkezlerine gelmektedir. Bir^ok ara^tirmada ali^veri^ merkezlerine gitme ama- 
cmm gezmek, ali^veri^ yapmak, dinlenmek, eglenmek, vitrinlere bakmak, yemek 
yemek, bo? zamani degerlendirmek, arkada?lar ve aile iiyeleriyle sosyalle?mek, 
yeni insanlarla kar?ila?mak oldugu belirtilmektedir (^entiirk, 2012: 63; Verdil, 
2007: 36; Akat, Ta?km ve Ozdemir, 2016: 22; Yilmaz ve Karaman, 2012: 407; Kim, 
2002: 601). Bu nedenle ali?veri? merkezleri ?ehir merkezinde yer almalari, geni? bir 
iiriin ^e^itliligine sahip olmasi, tiim se^enekleri bir arada sunmasi, giivenli olmasi, 
otoparkmm bulunmasi, giri?inin iicretsiz olmasi ve a?iri soguk ya da sicak gibi 
hava ko?ullarmdan etkilenmeden tiiketicilere rahat ve konforlu ali?veri? yapma 
imkani sunmasi yoniiyle begenilmektedir (Erdem vd., 2010: 82; Arklan, 2012: 84; 
$enel, 2014: 111; Koksal ve Aydm, 2015: 244). Bu a^iklamalar i?igmda ^ali^mada 
varsayilan bir ba?ka hipotez a?agidaki gibi geli?tirilmi?tir. 

Tiiketicilerin ali?veri? merkezlerinden bekledigi ozellikler, AVM’lere 
gelme amacma gore farklila?maktadir. 

Giiniimuzdeki insana “sizi mutlu eden ?ey nedir?” diye bir soru soruldugunda 
“arzu ettigimiz her ?eyi alabilmek” cevabi verilmektedir (^entiirk, 2012: 67-68). 
Hazci tiiketimin ger^ekle^tigi ve iiriinlerin rasyonel faydalarmdan uzakla?ip hirer 
gosterge ve sembole d6nu?tugu yerlerin ba?mda gelen ali?veri? merkezleri, ya?am 
tarzmm en bariz olarak uygulandigi yerler olarak kar?imiza ^ikmaktadir. Nasil 
ki iiriinlerin ifade ettigi fonksiyonlar ki?inin degerlerine ve ya?am tarzma gore 
farklilik gosteriyor ve bir^ok farkli anlama buriiniiyorsa (Kahle, 1986: 44) ali?veri? 
merkezine gitme veya gitmeme sebebi de bir^ok farkli deger temelli ozellige ve 
ya?am tarzma dayanabilir (Mert, 2015: 126). Bu sebeple AVMTere fonksiyonel 
ve fonksiyonel olmayan giidiilerle giden tiiketiciler olabilir ve bunlar farkli bek- 
lentilere sahiptir. Bir iiriinden haz - mutluluk - bekleyen tiiketicinin ali?veri? 
merkezinden bekleyecegi ozellikler elbette ki bir liriinii rasyonel sebeplerle satin 
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alan tiiketicinin beklentilerinden farkli olacaktir. Veya kendini ali^veri^ ^ilgini 
olarak tanimlayan bir tiiketicinin ali^veri^ merkezi se^erken onem verdigi kriter, 
ihtiyacina gore satin alan tiiketicinin onem verdigi kriterden farkli olacaktir (Babin 
vd., 1994; Tsang vd., 2003; Farrag vd., 2010). Sayilari giderek artan ali^veri^ mer- 
kezleri karliliklarim ve ziyaret^i sayilarim arttirmak i^in potansiyel mii^teri olan 
bireylerin ali^veri^ merkezleriyle ilgili tutumlarmm ^ekillenmesinde etkin olan 
faktorleri analiz etmek, tammlamak ve dogru ^ekilde yorumlamak zorundadir. 
Ancak bu ^ekilde uzun donemde varliklarim siirdiirebilir ve zor bulunur hale gelen 
tiiketiciyi kendisine ^ekebilirler (Ibicioglu, 2005: 43). Bu bilgiler dogrultusunda 
^ali^mada geli^tirilen bir ba^ka hipotez ^ekildedir. 

2 : Tiiketicilerin ali^veri^ merkezlerinden bekledigi ozellikler, onlarin ken¬ 
dini tammlama bi^imlerine (ali^veri^ ^ilgini olma, ihtiyaca gore satin alma veya 
yalmzca gezip bakma) gore farklila^maktadir. 

^: Tiiketicilerin ali^veri^ merkezlerinden bekledigi ozellikler, onlarin bir 
liriinii satin alirken bekledigi faydalara (hazci ve rasyonel) gore farklila^maktadir. 

Ali^veri^ merkezleri her ne kadar toplumun her kesiminden insani kendisine 
qiekse de yapilan ara^tirmalar demografik ozellikler itibariyle tiiketicilerin birbir- 
lerinden farkhla^tigmi gostermekte ve hem satin alma (Akat, Ta^km ve Ozdemir, 
2012) hem de AVM’leri ziyaret etme sikligi (Yildirim ve Kethiida, 2017), orada kah§ 
siireleri ve harcama miktarlari (Erdem vd., 2010) bakimmdan farkhhk gosterdigine 
dair kamtlar sunmaktadir. Ayrica literatiirde AVM’ye gelme amacmm (ibicioglu, 
2005), AVM’de kah§ siiresinin ve orada harcanan paranin, AVM imajmm nasil 
degerlendirildiginin (Erdem vd., 2010; Yara^, Ozbiik ve Goncii, 2016) ya^, cinsiyet, 
gelir diizeyi, medeni durum ve egitim seviyesi gibi demografik faktorlere gore 
degi^tigi yoniinde bazi sonu^lar bulunmaktadir. Buna gore qiah^mada geli^tirilen 
hipotez a^agidaki gibidir. 

Tiiketicilerin ah^veri^e yonelik tutum ve davrani^lari, onlarin demografik 
ozelliklerine gore farkhhk gostermektedir. 

Bu ^ah^mada tiiketicilerin ah^veri^e yonelik tutum ve davrani^lari ile kaste- 
dilen ankette yer alan §u iiq; sorudur: “kendinizi ah^veri^ anlammda nasil tanim- 
larsmiz”, “AVM’ye hangi ama^la gelirsiniz”, “bir uriinii satin alirken ^ogunlukla 
nasil davramrsimz” 


231 




2. VERi VE YONTEM 

Ara^tirmada yiiz yiize anket yontemi kullanilmi^ olup, 236 ki^iyle gorii^ul- 
mu^tur. (^ali^ma Diizce ili Krem Park AVM’de sistematik ornekleme yontemine 
gore ger^ekle^tirilmi^ ve ali^veri^ merkezinden ^ikan her iiq: mii^teriden ii^iincu- 
siine anket uygulanmi^tir. Toplamda bolumden olu^an anketin ilk boliimunde 
ya^, egitim, gelir, medeni durum, cinsiyet, oturulan ev tipi ve ev sahipligi gibi 
demografik sorular yer almaktadir. Anketin ikinci boliimunde ise tiiketicilerin 
ab^veri^te kendilerini nasil tammladiklan, AVM’lere hangi amaqila geldikleri, 
bir uriinii satin abrken ^ogunlukla nasil davrandiklan, ab^veri^ yaparken hangi 
duygulari/hisleri hissettikleri, abveri^i kimlerle birlikte ve nerelerden yaptiklarma 
dair sorular bulunmaktadir. Anketin son boliimunde ise literatiirdeki bilgilerden 
yararlanilarak olu^turulan ve AVM ozelliklerinin soruldugu 21 soruluk Likert 
ol^egine gore hazirlanmi^ ifadeler bulunmaktadir. 

3. BULGULAR VE TARTI^MA 

Bu boliimde ara^tirmadan elde edilen bulgular ortaya konacak ve bu sonu^lar 
yorumlanacaktir. Ilk olarak katibmcilarm demografik degi^kenlerine ili^kin fre- 
kans ve yiizdelik dagibmlari verilecektir (ya§, cinsiyet, gelir, egitim, medeni hal, 
oturulan ev tipi ve oturulan evin sahipligi). Sonrasmda ise ab^veri^ merkezlerini 
ziyaret edenlerin tutum ve davrani^larma yonelik sorularm frekans ve yiizde da- 
gibmlari verilecektir. Bunlar, kendinizi ab^veri^ anlammda nasil tammlarsimz, 
AVM’lere hangi ama^la gelirsiniz ve bir iiriinii satin abrken ki davrani^miz na- 
sildir sorularidir. Bu iiq: sorunun hem demografik degi^kenlerle hem de ab^veri^ 
merkezlerinden beklenen ozellikler itibariyle kar^ila^tirilmasi yapilacaktir. 


Table 1. Ara^tirmaya Katilanlarin Ya§, Cinsiyet ve Egitim Durumu Erekans 
Dagilimlari 


Degi^kenler 

Cevap Se^enekleri 

Frekans 

Yiizde 


15-34 

181 

76,7 


35-54 

48 

20,3 

Ya§ 

55 -1- 

7 

3,0 

Toplam 

236 

100 
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Erkek 

121 

51,3 

Cinsiyet 

Bayan 

115 

48,7 


Toplam 

236 

100 

Medeni durum 

Evli 

68 

28,8 


Bekar 

168 

71,2 


Toplam 

236 

100 


llkogretim 

38 

16,1 


Lise 

72 

30,5 

Egitim 

Universite 

126 

53,4 

Durumu 





Toplam 

236 

100 


Tablo 1 incelendiginde ara^tirmaya katilanlann biiyiik ^ogunlugunun (%76,7) 
15-34 ya§ araliginda oldugu goriilmektedir. 55 ya§ ve iizeri ki^ilerin yiizdesi %3 
olarak goriilmektedir. Cinsiyet a^isindan kadmlar ve erkekler arasmda dengeli bir 
dagilimin oldugunu gormekteyiz. Medeni durum degi^keni a^ismdan bakildigmda 
evlilerin ^ogunlugu olu^turdugu goriilmektedir. Bekarlarm oram ise %28,8’dir. 
Egitim bakimmdan en biiyiik yiizdeyi iiniversite mezunlari olu^turmaktadir (%53,4). 

Tablo 2. Ara^tirmaya Katilanlann Medeni Durum, Oturulan Ev Tipi ve Evin 
Sahipligi Erekans Dagilimlari 


Degi^kenler 

Cevap Se<;enekleri 

Erekans 

Yiizde 


MiistakU 

90 

38,1 

Oturulan 

Apartman 

114 

48,3 

Ev 

Site/ Villa 

32 

13,6 

Tipi 

Toplam 

236 

100 

Oturulan 

Kendi Evim 

140 

59,3 

Evin 

Kira 

96 

40,7 

Sahipligi 

Toplam 

236 

100 
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Oturulan ev tipine gore ali^veri^ merkezlerini ziyaret edenlerin %48,3’unun 
apartmanlarda, %38,rinin mustakil evlerde ve %13,6’sinin ise Site/Villa tipi evlerde 
oturdugu goriilmektedir. Ev sahipligi durumuna bakildiginda nerdeyse %60’inin 
ev sahibi oldugunu, %40’inin ise kirada oturdugu goriilmektedir. Kirada otu- 
ranlar ile ev sahibi olanlar arasmda yiizdelik olarak biiyiik bir farkin olmadigi 
goriilmektedir. 


Table 3. Tuketicilerin Ali^veri^e Yonelik Tutum ve Davrani^larina tli^kin 
Frekans Dagilimlari 


Degi^kenler 

Cevap Se 9 enekleri 

Frekans 

Yiizde 

Ali^veri^te 
kendinizi nasil 

Ali^veri? ^dgimyim 

Ihtiyacima gore satin alirim 

31 

13,1 

tanimlarsimz 

186 

78,8 


Yalnizca gezip bakarim 

19 

8,1 


Toplam 

236 

100 

Bir uriinii satin 

Rasyonel - akilci 

85 

36 

alirken nasil 
davranirsmiz 

Hazel - duygularima gore 

63 

26,7 


Fiyatma ve tiiriine gore 

88 

37,3 


degi^ir 




Toplam 

236 

100 


Bir ^eyler satin almaya 

61 

25,8 

AVM’lere 

Yalnizca yemek yemeye 

16 

6,8 

^:ogunlukla ne 
ama^la gelirsiniz 

Yalnizca vitrinlere bakmaya 

9 

3,8 


Hem yemek yemek hem de 

109 

46,2 


vitrinlere bakmaya 

Bo 5 zaman gec^irmeye 

41 

17,4 


Toplam 

236 

100 
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Rahatlama hissi 

29 

12,3 

Ali^veri? yapmamn 

Mutluluk hissi 

65 

27,5 

sizde uyandirdigi 

Korku hissi 

10 

4,2 

his nedir 



Zevk alma 

51 

21,6 


Statii arti^i 

8 

3,4 


lyi vakit ge^irme 

73 

30,9 


Toplam 

236 

100 

Ali^veri? geneUikle 

Ailemle birlikte 

64 

27,1 

kimlerle yaparsmiz 

Arkadadarimla birlikte 

116 

49,2 


Tek ba^ima 

56 

23,7 


Toplam 

236 

100 


Bulgulara baktigimizda katilimcilarin kendilerini ihtiya^larina gore satin alan 
ki^iler olarak degerlendirdiklerini gormekteyiz. Daha sonra sirasiyla kendilerini 
ali^veri^ ^ilgini ve yalnizca gezip bakan ki^iler olarak gormektedirler. Bir iirunii 
satin alirken ^ogunlukla nasil davranirsiniz sorusuna katilimcilar %37,3 ile lirii- 
niin fiyatina ve tiiriine gore degi^ir cevabini vermi^lerdir. Rasyonel davrananlarin 
orani %36 iken, hazci (duygulanna) gore satin alim yapanlarin orani %26,7 olarak 
goriilmektedir. Katilimcilar ali^veri^ yaparken en fazla iyi vakit ge^irdiklerine 
dair hisse kapilmakta (%30,9), daha sonra sirasiyla mutluluk (%27,5), zevk alma 
(%21,6) ve rahatlama hisleri (%12,3) gelmektedir. En dii^iik yiizdeye korku ve 
zevk alma hisleri sahiptir. Buna gore ah^veri^ yaparken parasmm yetmeyecegini 
veya ah^veri^ sonrasi pi^manhk duyabilecegi hissinden korkanlarm olduk^a az 
oldugu goriilmektedir. Katilimcilarin neredeyse yarisi (%49,2) arkada^lariyla bir- 
likte ah^veri^ yaptiklarim belirtmi^tir. Daha sonra ise ailesiyle ah^veri^ yapmayi 
tercih edenler gelmektedir (%27,1). Tek ba^ma yapanlar en dii^iik yiizdeye sahiptir. 
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Table 4. Bir Uriinu Satin Alirken ki Davrani^larin Demografik Faktorlerle 
ili^kisi 


Degbkenler 

Rasyonel-akilci 

Bir uriinii 

satin alirken 90 gunlukla 

nasd davramrsimz? 

P 

Hazci- 

duygusal 

Fiyata ve 
tiiriine gore 
degi^ir 



15-34 

55 

58 

68 



35-54 

25 

5 

18 


Ya? 





0,003 


55 -1- 

5 

0 

2 



Toplam 

85 

63 

88 



ilkogretim 

20 

5 

13 


Egitim 

Lise 

23 

16 

33 







0,029 

Seviyesi 

Universite 

42 

42 

42 



Toplam 

85 

63 

88 


Medeni 

Evli 

34 

7 

27 



Bekar 

51 

56 

61 

0,001 

Durum 

Toplam 

85 

63 

88 



Miistakil 

37 

17 

36 


Oturulan 

Apartman 

35 

37 

42 







0,221 

Ev Tipi 

Site/Villa 

13 

9 

10 



Toplam 

85 

63 

88 



Erkek 

51 

27 

43 


Cinsiyet 

Bayan 

34 

36 

45 

0,101 


Toplam 

85 

63 

88 



Yukaridaki tabloda tuketicilerin bir uriinii satin alirken nasil davrandiklannin 
(rasyonel-mantikli, hazci-keyif ve duygulara gore, iiruniin fiyatina ve tiiriine gore 
degi^ken) demografik faktorlerle bir ili^kisi olup olmadigma bakilmi^tir. Yapilan 
ki-kare analizi sonucunda bir uriinii satin alirken ki davrani^larin cinsiyete ve 
oturulan ev tipine gore degi^medigi ancak ya^a, egitim seviyesine ve medeni 
durumuna gore degi^tigi gozlemlenmi^tir. Tuketicilerin bir uriinii satin alirken 
ki davrani^lari ya^a gore degi^iklik gostermektedir. Ya§ ile iiriin satin alirken 
nasil davramldigi arasmda istatistiksel olarak anlamli bir ili^ki vardir (p<0,05). 
15-34 ya? arasi tiiketiciler, iiruniin fiyatina ve tiiriine gore degi^ken davrani^ 
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sergilerken, 35-54 ya^ arasi ki^iler liriin satin alirken daha 90 k rasyonel (faydaci) 
davranmaktadir. Genel olarak degerlendirildiginde ya^ arttikqia tiiketicilerin iiriin 
satin alirken rasyonel davranma egilimleri de artmaktadir. Egitim lie bir iirunii 
satin alirken ki davrani^ biqiimi arasinda da istatistiksel olarak anlamli bir ili^ki 
vardir (p<0,05). Buna gore tiiketicilerin iiriin satin alirken ki davrani^lari egitim 
seviyesine gore degi^mektedir. Egitim seviyesi dii^tiik^e iiriin satin alirken rasyonel 
(faydaci) davranma egilimi artmaktadir. Egitim seviyesi arttikqia tiiketiciler satin 
alma davrani^larmi liriiniin fiyatma ve tiiriine gore belirlemektedir. Medeni durum 
ile bir liriinii satin alirken ki davrani^lar arasinda istatistiksel olarak anlamli bir 
ili^ki vardir (p<0,05). Buna gore evliler bekarlara gore daha 90 k rasyonel satin 
alma yaparken, bekarlar da evlilere gore daha 90 k duygularma gore satin ahm 
yapmaktadir. Oturulan ev tipi ve cinsiyet ile tiiketicilerin bir liriinii satin alirken 
ki davrani^lari arasinda anlamli bir ili^kiye rastlanilmami^tir (p>0,05). 
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Yukaridaki tabloda tiiketicilerin AVM’lere ne ama^la geldiginin (Bir ^eyler 
satin aimak i^in, yalmzca yemek yemek i^in, yalmzca vitrinlere bakmak i^in, hem 
bir §eyler yemek iqn hem de vitrinlere bakmak i^in ve arkada^larimla/ailemle bo? 
zamammi keyifli ge^irebilmek iqiin- sosyalle?mek iqiin) demografik faktorlerle bir 
ili?kisi olup olmadigma bakilmi?tir. Yapilan ki-kare analizi sonucunda AVM’lere 
gelme ama^larmm sadece egitim seviyesine gore degi?tigi g 6 zlemlenmi?tir. Egitim 
seviyesi ile ah?veri? merkezine gelme amaci arasmda istatistiksel olarak anlamli 
bir ili?ki vardir (p<0,05). Buna gore egitim seviyesi arttik^a insanlar AVM’ye daha 
90 k yemek yemek ve vitrinlere bakmak i^in gelmektedir. En 90 k lise diizeyinde- 
kiler bo? zamanlarim degerlendirmek amaciyla gelirken, ilkogretim seviyesindeki 
ki?iler yalmzca bir ?eyler satin aimak i^in gelmektedir. Egitim seviyesi arttik^a 
tiiketiciler, AVM iqierisinde daha 90 k vakit ge 9 irmeyi istemekte ve yalmzca iiriin 
satin aimak i 9 in degil ayni zamanda yemek yemek, vitrinlere bakmak ve ma- 
gaza dola?mak gibi eylemlerde bulunarak bo? zamanlarim da degerlendirmek 
istemektedirler. Diger degi?kenler ile (ya?, cinsiyet, medeni durum, oturulan ev 
tipi) AVM’ye gelme amaci arasmda bir ili?kiye rastlanilmami?tir. 
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Ev Tipi SiteMlla 
Top lam 










Yukaridaki tabloda tiiketicilerin ali^veri^ anlaminda kendilerini nasil tanim- 
ladiklarinin (Ali^veri^ ^ilginiyim, ihtiyacima gore satin alan birisiyim ve yalnizca 
gezer, bakarim) demografik faktorlerle bir ili^kisi olup olmadigina bakilmi^tir. 
Yapilan ki-kare analizi sonucunda yalnizca cinsiyet ve medeni durum degi^kenleri 
ile ali^veri^te kendini tammlama bi^imi arasmda anlamli bir ili^ki vardir. Diger 
degi^kenler ile ali^veri^te kendini tammlama biqmi arasmda bir ili^ki bulunama- 
mi^tir. Medeni durum degi^keni ile ali^veri^te kendini tammlama bi^imi arasmda 
istatistiksel olarak anlamli bir ili^ki vardir (p<0,05). Tiiketicilerin ali^veri^te ken¬ 
dilerini tammlama bi^imi medeni duruma gore degi^mektedir. Evliler daha 90 k 
ihtiya^larma gore satin alim yaparken, bekarlar kendilerini ali^veri^ ^ilgmi olarak 
tammlamaktadir. Ayrica bekarlar evlilere gore ali^veri^ esnasmda 90 k daha fazla 
gezip, etraflarma bakmaktadir. Cinsiyet ile ali^veri^te kendini tammlama bi 9 imi 
arasmda istatistiksel olarak anlamli bir ili^ki vardir (p<0,05). Buna gore tiiketi- 
cilerin kendilerini tammlama bi 9 imleri cinsiyete gore degi^mektedir. Bayanlar 
erkeklere gore 90 k daha fazla kendilerini “ali^veri^ 9 ilgmi” olarak tanimlamak- 
tadir. Erkeklere ise kendilerini ihtiyaca gore satin alan biri olarak gormektedirler. 

Faktor Analizi 

Ali^veri^ Merkezi Ozellikleri Ol 9 eginin yapi ge 9 erliligini ortaya koymak i 9 in 
a 9 iklayici (a 9 imlayici) faktor analizi yontemi uygulanmi^tir. Faktor analizi uygu- 
lamasmda Varimax dik dondiirme yontemi se 9 ilmi^tir. Faktor analizi sonucunda 
degi^kenler toplam a 9 iklanan varyansi % 63,103 olan 5 faktor altmda toplanmi^tir. 
B9 ve B12 ifadeleri birden fazla faktore yiiklendigi i 9 in analizden 9 ikarilmi§tir. 
B7, B 8 ve B16 ifadeleri ise Alfa degerini dii^urdiigii i 9 in faktor analizine dahil 
edilmemi^tir. Bu baglamda o^egin genel giivenirligi 0,819 oldugundan dolayi 
kullanilan o^egin ge 9 erli ve giivenilir oldugunu soyleyebiliriz. Ol 9 ege ait olu^an 
faktor yapisi a^agida goriilmektedir. 
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Tablo 7. Ali^veri^ Merkezi Ozellikleri Ol^eginin Faktor Analizi 
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Ali^veri^ merkezi ozellikleri ol^eginin faktor analizi degerlendirilmesinde 6z 
degeri birden buyiik faktorlerin ele alinmasina, degi^kenlerin faktor i^erisindeki 
agirligini gosteren faktor ytiklerinin yiiksek olmasina, ayni degi^ken i^in faktor 
yiiklerinin birbirine yakin olmamasina dikkat edilmi^tir. Ol^egi olu^turan fak¬ 
torlerin giivenirlik katsayilari ve a^iklanan varyans oranlannin yiiksek olmasi 
ol^egin gii^lii bir faktor yapisina sahip oldugunu gostermi^tir. Ol^ekteki faktorlerin 
puanlari hesaplanirken faktordeki maddelerin degerleri toplandiktan sonra madde 
sayisina boliinerek (aritmetik ortalama alinarak) faktor puanlari elde edilmi^tir. 
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Table 8. Ali^veri^ Merkezlerinden Beklenen Ozelliklerin, Tuketicinin Bir Uriinu Satin Alirken ki Davrani^- 
larina Gore Farkini Belirlemeye Yonelik Anova Analizi 
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Ara^tirmaya katilan tiiketicilerin bir iirunii satin alirken ki davrani^larina 
gore aldiklari puan ortalamalannin ali^veri^ merkezi ozellikleri degi^kenlerine 
gore anlamli bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan tek 
yonlii varyans analizi (ANOVA) sonucunda grup ortalamalari arasindaki fark 
istatistiksel a^idan anlamli bulunmu^tur. Buna gore ali^veri^ merkezlerinin di§ 
goriinii^, sosyallik, vakit ge^irme ve etkinlik ozellikleri ile tiiketicinin bir uriiniin 
satin alirken ki davrani^lari arasmda anlamli farkliliklar oldugu goriilmektedir. 
Yukaridaki tabloda goriildiigii iizere ali^veri^ merkezi ozelliklerinin anlamli fark- 
liliklar olan tiimiine gore, bir iiriinu satin alirken “hazci davramrim” diyenlerin 
puanlari, “rasyonelim” veya “uriiniin fiyatma gore degi^ir” diyenlerin puanlarmdan 
daha yiiksek bulunmu^tur. 

Ara^tirmaya katilan tiiketicilerin bir liriinii satin alirken ki davrani^larmm 
puan ortalamalannin, ali^veri^ merkezinin di^ goriinii^ ozelligine gore anlamli bir 
farklilik gosterip gostermedigini belirlemek amaciyla yapilan tek yonlii varyans 
analizi sonucunda grup ortalamalari arasindaki fark istatistiksel a^idan anlamli 
bulunmu^tur (F=3,844; p=0,023<0,05). Farkliliklarm kaynaklarim belirlemek ama¬ 
ciyla tamamlayici post-hoc analizi yapilmi^tir. Bir liriinii satin alirken “Hazci” 
davrani^ sergileyenlerin puanlari (3,87± 0,978), “Uriiniin fiyatma gore degi^en” 
ve “Rasyonel-akilci, mantikli” davrani^ sergileyenlerin puanlarmdan yiiksek bu- 
lunmu^tur. 

Tiiketicilerin bir liriinii satin alirken ki davrani^larmm puan ortalamalannin, 
ali^veri^ merkezinin sosyallik ozelligine gore anlamli bir farklilik gosterip goster¬ 
medigini belirlemek amaciyla yapilan tek yonlii varyans analizi sonucunda grup 
ortalamalari arasindaki fark istatistiksel a^idan anlamli bulunmu^tur (F=7,327; 
p=0,005<0.05). Farkliliklarm kaynaklarim belirlemek amaciyla tamamlayici post- 
hoc analizi yapilmi^tir. Bir liriinii satin alirken “Hazci” davrani^i sergileyenlerin 
puanlari “Uriiniin fiyatma gore degi^en” ve “Rasyonel-akilci, mantikli” davrani^i 
sergileyenlerin puanlarmdan yiiksek bulunmu^tur. 

Yapilan ara^tirmada tiiketicilerin bir liriinii satin alirken ki davrani^larmm 
puan ortalamalannin, ali^veri^ merkezinin vakit geUnne ozelligine gore anlamli 
bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan tek yonlii var¬ 
yans analizi (Anova) sonucunda grup ortalamalari arasindaki fark istatistiksel 
a^idan anlamli bulunmu^tur (F=4,334; p=0,005<0.05). Farkliliklarm kaynak- 
larmi belirlemek amaciyla tamamlayici post-hoc analizi yapilmi^tir. Bir liriinii 
satin alirken “Hazci” davrani^i sergileyenlerin puanlari “Uriiniin fiyatma gore 


245 














degi^en” ve “Rasyonel-akilci, mantikli” davrani^i sergileyenlerin puanlanndan 
yiiksek bulunmu^tur. 

Ara^tirmaya katilan tiiketidlerin bir uriinii satin alirken ki davrani^larinin 
deger puan ortalamalannin, ali^veri^ merkezinin etkinlik ozelligine bakma degi^ke- 
nine gore anlamli bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan 
tek yonlii varyans analizi (Anova) sonucunda grup ortalamalari arasindaki fark 
istatistiksel a^idan anlamli bulunmu^tur (F=4,336; p=0,005<0.05). Farkliliklarm 
kaynaklarim belirlemek amaciyla tamamlayici post-hoc analizi yapilmi^tir. Bir 
uriinii satin alirken “Hazci” davrani^i sergileyenlerin puanlari “Uriiniin fiyatma 
gore degi^en” ve “Rasyonel-akilci, mantikli” davrani^i sergileyenlerin puanlarm- 
dan yiiksek bulunmu^tur. 


Table 9. Ali^veri^ Merkezi Ozelliklerinin Tuketicinin AVM’ye Ne Amalia Git- 
tiginin Farkini Belirlemeye Yonelik Anova Analizi 


Ozellik 

Grup 

N 

Ort 

Ss 

F 

P 

Fark 


Bir §eyler satin aimak i(;in 

61 

3,36 

0,802 



1 > ?, 


Yalmzca yemek yemek i^in 

16 

3,31 

1,171 



1 > 3 

Di§ 

G6runu§ 

Yalmzca vitrinlere bakmak icpin 

9 

3,22 

0,723 



2> 3 

Hem yemek yemek hem vitrinlere 
bakmak 

109 

3,78 

0,941 

3,244 

0,013 

4> 3 


Arkada§larimla/Ailemle vakit 
ge(;irmek i^in 

41 

3,81 

1,014 



5>4 


Bir §eyler satin aimak 4in 

61 

2.59 

0,887 





Yalmzca yemek yemek i^in 

16 

2,75 

0,995 





Yalmzca vitrinlere bakmak icpin 

9 

3,20 

0,970 




Sosyallik 

Hem yemek yemek hem vitrinlere 
bakmak 

109 

2,89 

0,869 

2,116 

0,080 



Arkada§larimla/Ailemle vakit 
ge(;irmek i^in 

41 

2,85 

0,937 





Bir §eyler satin aimak i^in 

61 

4,11 

0,817 



1 > 3 

2> 3 


Yalmzca yemek yemek i^in 

16 

4,34 

1,028 




Yalmzca vitrinlere bakmak i^in 

9 

3,67 

1,480 



2> 1 

Konumu 

Hem yemek yemek hem vitrinlere 
bakmak 

109 

3,69 

1,116 

2,538 

0,041 

4> 3 


Arkada§larimla/Ailemle vakit 
ge^irmek i(;in 

41 

3,94 

1,014 



5>4 
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Bir §eyler satin aimak i(;in 

61 

2,73 

0,894 



2> 1 

3> 1 


Yalmzca yemek yemek i^in 

16 

3,23 

0,979 



Vakit 

Ge^irme 

Yalmzca vitrinlere bakmak i(;in 

9 

3,41 

0,662 



3>4 

Hem yemek yemek hem vitrinlere 
bakmak 

109 

3,19 

0,703 

5,926 

0,000 

2>4 


Arkada^larimla/Ailemle vakit 
ge(;irmek i^in 

41 

3,43 

0,750 



5>3 


Bir §eyler satin aimak i^in 

61 

3,59 

1,006 





Yalmzca yemek yemek i^in 

16 

3,97 

1,056 





Yalmzca vitrinlere bakmak i(;in 

9 

2,94 

0,768 




Etkinlik 

Hem yemek yemek hem vitrinlere 
bakmak 

109 

3,67 

1,012 

2,240 

0,066 



Arkada§larimla/Ailemle vakit 
ge^irmek i(;in 

41 

3,88 

0,740 





Ara^tirmaya katilan tuketicilerin aliveri^ merkezlerine ne ama^la geldiklerinin 
puan ortalamalannin ali^veri^ merkezi ozellikleri degi^kenlerine gore anlamli bir 
farklilik gosterip gostermedigini belirlemek amaciyla yapilan tek yonlii varyans 
analizi (Anova) sonucunda grup ortalamalari arasindaki fark istatistiksel aqii- 
dan anlamli bulunmu^tur. Buna gore ali^veri^ merkezlerinin di§ gorunii^, vakit 
ge^irme ve ^ekicilik ozellikleri ile aliveri^ merkezlerine ne amaqila geldikleri ile 
arasmda anlamli farkliliklar oldugu goriilmektedir. Yukaridaki tabloda goriil- 
diigii iizere ali^veri^ merkezlerinin di? goriinii^ ve vakit ge^irme ozellikleri iqiin 
gelenler “Arkada^lariyla/ailesiyle vakit ge^irmek i^in” gelmektedirler. Ali^veri^ 
merkezlerinin ^ekicilik ozelligi i^in gelenlerin ise “Bir ^eyler satin aimak i^in” 
geldikleri goriilmektedir. 

Ara^tirmaya katilan tuketicilerin aliveri^ merkezlerine ne ama^la geldiklerinin 
puan ortalamalannin, ali^veri^ merkezinin di§ goriinii^ ozelligine gore anlamli bir 
farklilik gosterip gostermedigini belirlemek amaciyla yapilan tek yonlii varyans 
analizi (Anova) sonucunda grup ortalamalari arasindaki fark istatistiksel a^idan 
anlamli bulunmu^tur (F=3,244; p=0,005<0.05). Farkliliklarm kaynaklarim belir¬ 
lemek amaciyla tamamlayici post-hoc analizi yapilmi^tir. Ali^veri^ merkezlerine 
“Arkada^lariyla/Ailesiyle vakit ge^irmek i^in” gelenlerin puanlari (3,81±1,014), “Bir 
^eyler satin aimak i^in”, “Hem satin aimak hem vitrinlere bakmak i^in”, “Yalmzca 
yemek yemek i^in” ve “Yalmzca vitrinlere bakmak i^in” gelenlerin puanlarmdan 
yiiksek bulunmu^tur. 

Ara^tirmaya katilan tiiketicilerin ahveri^ merkezlerine ne ama^la geldiklerinin 
puan ortalamalannin, ah^veri^ merkezinin konum ozelligine gore anlamli bir 
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farklilik gosterip gostermedigini belirlemek amaciyla yapilan tek yonlii varyans 
analizi (Anova) sonucunda grup ortalamalari arasindaki fark istatistiksel a^idan 
anlamli bulunmu^tur (F=2,538; p=0,005<0.05). Farkliliklarm kaynaklarmi belir¬ 
lemek amaciyla tamamlayici post-hoc analizi yapilmi^tir. Ali^veri^ merkezlerine 
“Sir ^eyler satin aimak iqiin” gelenlerin puanlari, “Arkada^lanyla/ailesiyle vakit 
ge^irmek i^in, “Hem satin aimak hem vitrinlere bakmak i^in”. “Yalmzca yemek 
yemek i^in” ve “Yalmzca vitrinlere bakmak i^in” gelenlerin puanlarmdan yiiksek 
bulunmu^tur. 

Tiiketicilerin ahveri^ merkezlerine ne ama^la geldiklerinin puan ortalamalari- 
nm, ah^veri^ merkezinin vakit ge^irme ozelligine gore anlamli bir farklilik gosterip 
gostermedigini belirlemek amaciyla yapilan tek yonlii varyans analizi (Anova) 
sonucunda grup ortalamalari arasindaki fark istatistiksel a^idan anlamli bulun- 
mu^tur (F=5,926; p=0,005<0.05). Farkliliklarm kaynaklarmi belirlemek amaciyla 
tamamlayici post-hoc analizi yapilmi^tir Ah^veri^ merkezlerine “Arkada^lariyla/ 
ailesiyle vakit ge^irmek i^in” gelenlerin puanlari, “Bir ^eyler satin aimak i^in”, 
“Hem satin aimak hem vitrinlere bakmak i^in”, “Yalmzca yemek yemek i^in” ve 
“Yalmzca vitrinlere bakmak i^in” gelenlerin puanlarmdan yiiksek bulunmu^tur. 


Table 10. Ali^veri^ Merkezi Ozelliklerinin Tiiketicinin Kendini Ali^veri^ An- 
laminda Nasil Tanimladigi ile Farkini Belirlemeye Yonelik Anova Analizi 


Ozellik 

Grup 

N 

Ort 

Ss 

F 

P 

Fark 


Alisveris cilgini 

31 

4,15 

0,887 



1 >2 

Dis Goriiniis 

Ihtiyacma gore satin alan 

186 

3,55 

0,941 

5,926 

0,003 

1>3 


Sadece gezip, bakan 

19 

3,45 

0,868 



2>3 


Ali^veri? cilgini 

31 

3,43 

0,776 



1 >2 

Sosyallik 

Ihtiyacma gore satin alan 

186 

2,63 

0,862 

13,177 

0,000 

1>3 


Sadece gezip, bakan 

19 

3,13 

0,998 



3>2 


Alisveris cilgini 

31 

3,66 

1,036 




Konumu 

Ihtiyacma gore satin alan 

186 

3,94 

1,003 

1,044 

0,354 



Sadece gezip, bakan 

19 

3,76 

3,76 





Ali^veri? cilgini 

31 

3,56 

0,747 



1 >2 

Vakit Gecirme 

Ihtiyacma gore satin alan 

186 

3,02 

0,791 

8,072 

0,000 

1>3 


Sadece gezip, bakan 

19 

3,46 

0,869 



3>2 


Ali§veris cilgini 

31 

4,23 

0,681 



1 >2 

Etkinlik 

Ihtiyacma gore satin alan 

186 

3,60 

0,988 

5,980 

0,003 

1>3 


Sadece gezip, bakan 

19 

3,53 

0,993 



2>3 
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Ara^tirmaya katilan tuketicilerin ali^veri^ anlaminda kendilerini nasil ta- 
nimladiklarinin puan ortalamalannin ali^veri^ merkezi ozellikleri degi^kenlerine 
gore anlamli bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan 
tek yonlii varyans analizi (Anova) sonucunda grup ortalamalari arasindaki fark 
istatistiksel a^idan anlamli bulunmu^tur. Buna gore ali^veri^ merkezlerinin di? 
goriinii^, sosyallik, vakit ge^irme ve etkinlik ozellikleri ile tuketicilerin ali^veri^ 
anlaminda kendilerini nasil tammladiklari arasmda anlamli farkliliklar oldugu 
goriilmektedir. Yukaridaki tabloda goruldiigii iizere ali^veri^ merkezinin ozellik- 
lerinin anlamli farkliliklar olan tiimiine gore, Kendini “ali^veri^ ^ilgmi” olarak 
tammlayanlarm puanlari, “Ihtiyacma gore satin alan” ve “Sadece gezip, bakan” 
olarak tammlayanlarm puanlarmdan daha yiiksek bulunmu^tur. 

Ara^tirmaya katilan tuketicilerin ali^veri^ anlaminda kendilerini nasil tanim- 
ladiklarmm puan ortalamalannin, ali^veri^ merkezinin di§ goriinii^ ozelligine 
gore anlamli bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan 
tek yonlii varyans analizi (Anova) sonucunda grup ortalamalari arasindaki fark 
istatistiksel a^idan anlamli bulunmu^tur (F=5,926; p=0,005<0.05). Farkliliklarm 
kaynaklarim belirlemek amaciyla tamamlayici post-hoc analizi yapilmi^tir. Ken¬ 
dini “ali^veri^ ^ilgmi” olarak tammlayanlarm puanlari (4,11±0,887), “Ihtiyacma 
gore satin alan” ve “Sadece gezip, bakan” olarak tammlayanlarm puanlarmdan 
yiiksek bulunmu^tur. 

Tuketicilerin ah^veri^ anlaminda kendilerini nasil tanimladiklarmm puan 
ortalamalannin, ah^veri^ merkezinin sosyallik ozelligine gore anlamli bir farklilik 
gosterip gostermedigini belirlemek amaciyla yapilan tek yonlii varyans analizi 
(Anova) sonucunda grup ortalamalari arasindaki fark istatistiksel a^idan anlamli 
bulunmu^tur (F=13,177; p=0,005<0.05). Farkliliklarm kaynaklarim belirlemek 
amaciyla tamamlayici post-hoc analizi yapilmi^tir. Kendini “ah^veri^ ^ilgmi” olarak 
tammlayanlarm puanlari, “ihtiyacma gore satin alan” ve “Sadece gezip, bakan” 
olarak tammlayanlarm puanlarmdan yiiksek bulunmu^tur. 

Yapilan ara^tirmada tiiketicilerin ah^veri^ anlaminda kendilerini nasil tanim¬ 
ladiklarmm puan ortalamalannin, ah^veri^ merkezinin vakit ge^irme ozelligine 
gore anlamli bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan 
tek yonlii varyans analizi (Anova) sonucunda grup ortalamalari arasindaki fark 
istatistiksel a^idan anlamli bulunmu^tur (F=8,072; p=0,005<0.05). Farkliliklarm 
kaynaklarim belirlemek amaciyla tamamlayici post-hoc analizi yapilmi^tir. Kendini 
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“ali^veri^ ^ilgini” olarak tanimlayanlann puanlari, “Ihtiyacina gore satin alan” ve 
“Sadece gezip, bakan” olarak tanimlayanlann puanlarmdan yiiksek bulunmu^tur. 

Ara^tirmaya katilan tiiketidlerin ali^veri^ anlammda kendilerini nasil ta- 
nimladiklarinin puan ortalamalarmm, ali^veri^ merkezinin etkinlik ozelligine 
bakma degi^kenine gore anlamli bir farklilik gosterip gostermedigini belirlemek 
amaciyla yapilan tek yonlii varyans analizi (Anova) sonucunda grup ortalamalari 
arasmdaki fark istatistiksel a^idan anlamli bulunmu^tur (F=5,980; p=0,005<0.05). 

Farkliliklarm kaynaklarim belirlemek amaciyla tamamlayici post-hoc analizi 
yapilmi^tir. Kendini “ali^veri^ qiilgmi” olarak tanimlayanlann puanlari, “ihtiyacina 
gore satin alan” ve “Sadece gezip, bakan” olarak tanimlayanlann puanlarmdan 
yiiksek bulunmu^tur. 

SONUg VE ONERILER 

Ah^veri^ merkezleri farkh ozellikleri, sahip olduklari farkh imajlan ile birbi- 
rinden farkh tiiketicileri kendisine ^ekmektedir. Giderek artan sayilari kar^ismda 
birbiriyle rekabet etmek zorunda kalan AVM’ler, hem karhhklanm hem de ziya- 
ret^i sayilanm arttirmak ve boylece daha fazla sayida gii^lii markalari kendilerine 
^ekebilmek iqn ^e^itli etkinlikler, aktiviteler, yari^malar ve qiekili^ler diizenlemekte 
(§enel, 2014: 109), di§ goriinii^lerini degi^tirmekte ve 90 k daha renkli ve i^iltih 
bir yapiya biiriinerek tiiketicileri cezbetmeye ^ah^maktadir. 

Yapilan bu ara^tirmanm katihmcilan biiyiik qiogunlukla 15-34 ya§ arahgmda, 
bekar ve lise/iiniversite mezunu oldugu goriilmektedir. Bu durumda AVM ziya- 
ret^ilerinin daha 90 k genq; ve bekar ki^ilerden olu^tugu soylenebilir. Yapilan bir 
^ah^mada da bizdeki benzer sonuqilara ula^ilmi^ ve AVM ziyaret^ilerinin daha 90 k 
20-29 ya§ arasi gen 9 bireylerin daha sik AVM’ye gittigi belirtilmi^tir (getinkaya, 
2017: 79). Ayrica katihmcilar ah^veri^te kendilerini “ihtiyaca gore satin alan” biri 
olarak tanimlami^lar ve bir uriiniin satin alma kararim fiyatma ve tiiriine gore 
verdiklerini soylemi^lerdir. Katihmcilar AVM’ye 90 gunlukla hem yemek yemek 
hem de vitrinlere bakmak i 9 in geldiklerini belirtmi^tir. Ikinci sirada bir ^eyler 
satin aimak i 9 in geldigini soyleyenler gelmektedir. Katihmcilara ah^veri^in ken- 
dilerinde uyandirdigi his sorulmu? ve biiyiik 90 gunluk “iyi vakit ge 9 iriyorum” 
cevabmi vermi^tir. Bunu sirasiyla, mutluluk, zevk alma ve rahatlama hisleri takip 
etmektedir. Korku hissi duyan katihmci orani en dii^iik yiizdeye sahiptir. AVM 
ziyaret 9 ileri ah^veri^lerini 90 gunlukla ya arkada^lariyla ya da aileleriyle birlikte 
yapmaktadir. Tek ba^ma ah^veri^ yaparim diyenler en dii^iik orana sahiptir. 
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Ali^veri^ merkezlerinden beklenen ozelliklerin, tuketicilerin ali^veri^e yonelik 
tutum ve davrani^lara gore degi^ip degi^medigini ogrenmek amaciyla yapilan bu 
ara^tirma sonucunda farkli tutum ve davram^lari olan tuketicilerin AVM’lerin 
farkli ozelliklerini onemsedigini ve beklentilerinin de farkli oldugu sonucuna 
ula^ilmi^tir. Literatiir incelendiginde ise bu ara^tirmanin sonu^lariyla benzer 
sonu^larin ortaya ^ikarildigini gormekteyiz. Tuketicilerin ali^veri^ merkezlerini 
tercih etme sebepleri, ali^veri^ merkezine gelme ama^larina, ne siklikta geldikle- 
rine, demografik ozelliklerine, ya^am tarzi ve degerlerine ve orada harcadiklan 
siireye gore degi^tigini - farklila^tigini - kamtlayan ara^tirmalar bulunmaktadir 
((^etinkaya, 2011 ; Bakir, 2012 ; Hameli, 2017 ; (^etinkaya, 2017 ). 

Ali^veri^ merkezlerinin ozelliklerine yonelik ifadelere uygulanan faktor analizi 
sonucunda be? alt boyut ^ikmi? ve bunlar; di? goriinii?, sosyallik, vakit ge^irme, 
etkinlik ve konum olarak isimlendirilmi?tir. Ali?veri? merkezlerine yonelik bu 
ozelliklerin tuketicilerin tutum ve davrani?larma gore farklilik gosterip goster- 
medigine dair yapilan fark analizinde her bir bireyin ali?veri? merkezlerinden 
bekledikleri ozelligin tutum ve davrani?lara gore farklila?tigi sonucuna ula?ilmi?tir. 

Arkada?lariyla bo? zamanmi ge^irmek ve hem bir ?eyler yemek hem de vitrin- 
lere bakmak i^in gelenlerin AVM’lerin di? g6runu?une daha 90k onem verdikleri 
ve ortalamalarmm daha yiiksek ^iktigi g6zlemlenmi?tir. Yalmzca vitrinlere bak¬ 
mak ve arkada?lariyla/ailesiyle bo? zamanmi degerlendirmek isteyenlerin ah?veri? 
merkezlerine daha 90k vakit ge9irmek amaciyla geldikleri g6rulmu?tur. AVM’le¬ 
rin konumu ah?veri? merkezine yemek yemek ve sadece bir ?eyler satin almaya 
gelenler i9in son derece onemlidir. Ba?ka bir ifadeyle eger tiiketiciler yalmzca bir 
?eyler satin aimak ve yemek yemek i9in ah?veri? merkezine geliyorsa AVM’lerin 
konumuna dikkat etmektedirler. Evlerine yakm, ula?imi kolay AVM’ler bu ozel- 
likteki tiiketiciler i9in onem ta?imaktadir. 

Kendini ah?veri? 9ilgmi olarak tammlayan ve ah?veri? merkezine yalmzca gezip 
bakmak i9in gelenler AVM’lerin sosyallik ozelligine daha 90k dikkat etmektedir. 
Biitiin gruplar i9erisinde AVM’lerin di? g6runu?une en 90k onem verenler, ken- 
dilerini ah?veri? 9ilgmi olarak tammlayan tiiketiciler olmu?tur. Kendini ah?veri? 
9ilgmi olarak tammlayanlar AVM’lerde diizenlenen etkinliklere ve orada vakit 
ge9irmeye daha 90k onem vermektedir. Ve ortalamalar itibariyle diger gruplardan 
daha yiiksek ortalamaya sahiptir. 

AVM’lerin di? goriinii?, vakit ge9irme, etkinlik ile sosyallik ozelligine onem 
verenler bir iiriin satin ahrken daha 90k hazci davranan tiiketiciler olmu?tur. 
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Medeni durum degi^keni ile ali^veri^te kendini tammlama bi^imi arasmda 
istatistiksel olarak anlamli bir ili^ki vardir(p< 0 , 05 ). Tiiketicilerin ali^veri^te ken- 
dilerini tammlama biqiimi medeni duruma gore degi^mektedir. Evliler daha 90k 
ihtiya^larma gore satin alim yaparken, bekarlar kendilerini ali^veri^ olarak 

tammlamaktadir. Ayrica bekarlar evlilere gore ali^veri^ esnasmda 90k daha fazla 
gezip, etraflarma bakmaktadir. Cinsiyet ile ali^veri^te kendini tammlama bi9imi 
arasmda istatistiksel olarak anlamli bir ili^ki vardir (p< 0 , 05 ). Buna gore tiiketicilerin 
kendilerini tammlama bi9imleri cinsiyete gore degi^mektedir. Bayanlar erkeklere 
gore 90k daha fazla kendilerini “ali^veri^ 9ilgmi” olarak tammlamaktadir. Erkekler 
ise kendilerini ihtiyaca gore satin alan biri olarak gormektedirler. 

Egitim seviyesi ile ali^veri^ merkezine gelme amaci arasmda istatistiksel ola¬ 
rak anlamli bir ili^ki vardir (p< 0 , 05 ). Buna gore egitim seviyesi arttik9a insanlar 
AVM’ye daha 90k yemek yemek ve vitrinlere bakmak i9in gelmektedir. En 90k 
lise diizeyindekiler bo? zamanlarim degerlendirmek amaciyla gelirken, ilkogretim 
seviyesindeki ki?iler yalmzca bir ?eyler satin aimak i9in gelmektedir. Ah?veri? 
merkezlerinde tiiketici ziyaretlerini etkileyen unsurlar iizerine yapilan bir ara?- 
tirmada da tiiketicilerin AVM’leri ziyaret nedenlerinin demografik faktorlere gore 
farkhla?tigi sonucuna ula?ilmi?tir (Hameli, 2017 ) 

Tiiketicilerin bir liriinii satin ahrken ki davrani?lari ya?a gore degi?iklik 
gostermektedir. Ya? ile iiriin satin ahrken nasil davramldigi arasmda istatistiksel 
olarak anlamli bir ili?ki vardir (p< 0 , 05 ). 15-34 ya? arasi liriiniin fiyatma ve tiiriine 
gore degi?ken davrani? sergilerken, 35-54 ya? arasi ki?iler iiriin satin ahrken daha 
90k rasyonel (faydaci) davranmaktadir. Genel olarak degerlendirildiginde ya? art- 
tik9a tiiketicilerin iiriin satin ahrken rasyonel davranma egilimleri de artmaktadir. 
Egitim ile bir iiriinii satin ahrken ki davrani? bi9imi arasmda istatistiksel olarak 
anlamli bir ili?ki vardir (p< 0 , 05 ). Buna gore tiiketicilerin iiriin satin ahrken ki 
davrani?lari egitim seviyesine gore degi?mektedir. Egitim seviyesi dii?tiik9e iiriin 
satin ahrken rasyonel (faydaci) davranma egilimi artmaktadir. Egitim seviyesi 
arttik9a tiiketiciler satin alma davrani?larmi iiriiniin fiyatma ve tiiriine gore be- 
lirlemektedir. Medeni durum ile bir iiriinii satin ahrken ki davrani?lar arasmda 
istatistiksel olarak anlamli bir ili?ki vardir (p< 0 , 05 ). Buna gore evliler bekarlara 
gore daha 90k rasyonel satin alma yaparken, bekarlar da evlilere gore daha 90k 
duygularma gore satin ahm yapmaktadir. 
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Ozet 

i^letmelerin ba^arisinda yoneticilerin amaca uygun, dogru ve zamanli karar 
verebilmeleri onemlidir. Karar verme stireci gelecekle ilgili oldugundan risk ve 
belirsizlik i^ermektedir. Risk ve belirsizligi azaltmanin tek bilimsel yolu karar alani 
ile ilgili bilgilerin yoneticilere etkin yonetsel raporlama sistemi ile sunulmasina 
baglidir. Bu ^ali^manin temel amaci; Safranbolu>da faaliyet gosteren konaklama 
i^letmelerinde finansal olmayan bilgilerin yonetsel raporlama sisteminde kul- 
lanilabilirliginin belirlenmesidir. Bu ama^la konaklama i^letmelerinde finansal 
olmayan bilgilerin yonetsel raporlama sistemlerinde ne ol^tide yer aldigim be- 
lirlemek i^in Safranbolu>da faaliyet gosteren konaklama i^letmelerindeki yoneti- 
cilerden birincil veriler anket teknigi ile elde edilmi^tir. Elde edilen veriler SPSS 
21 programi yardimiyla Frekans analizi, ANOVA ve T-Testi kullanilarak analiz 
edilmi^tir. (Jlali^mada Safranbolu’daki konaklama i^letmelerinin finansal olmayan 
raporlama sistemleri kullandiklari; fakat tarn bir sistematik raporlama yapilmadigi 
sonucuna ula^ilmi^tir. Ayrica finansal olmayan raporlama sistemlerinin turizm 
i^letme belgesine sahip i^letmeler tarafmdan daha 90k benimsenmektedir. Farkli 
statiideki konaklama tiirleri ile finansal olmayan raporlama egilimleri arasmda 
anlamli bir farklilik olmadigi sonu^larma da ula^ilmi^tir. Konaklama i^letmelerinin 
rekabet sistemi i^inde tutunabilmeleri i^in sadece finansal raporlama sistemleri 
yeterli olmamaktadir. Bu durumda yoneticilerin i^letmelerinde finansal olmayan 
raporlama sistemlerini de diizenli olarak kullanmalari gerekmektedir. 

Anahtar Kelimeler: Konaklama i^letmesi, Raporlama, Yonetsel raporlama 
sistemleri, Finansal olmayan raporlama 

JEL Kod:F65 M19 Z30 Z33 
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NON-FINANCIAL REPORTING SYSTEM IN LODGING INDUSTRY; 
CASE OE SAERANBOLU 


Abstract 

It is important for management to be able to make appropriate, accurate and 
timely decisions for the success of their business. The decision-making process 
involves risk and uncertainty as it relates to the future. The only scientific way 
to reduce risk and uncertainty depends on the ability to provide managers with 
effective managerial reporting system of information about the decision-ma¬ 
king area. The main purpose of this study is determination of the availability 
of non-financial information in the managerial reporting system in lodging in¬ 
dustry operating in Safranbolu. For this purpose, the primary data from the 
managers of lodging industry operating in Safranbolu were obtained by survey 
technique to determine the extent to which non-financial information is included 
in the managerial reporting systems in lodging industry. The obtained data were 
analyzed using Frequency Analysis, ANOVA and T-Test with SPSS21 program. 
In the study, it is stated that lodging industries in Safranbolu use non-financial 
reporting systems; but the result is that a complete systematic report has not been 
made. In addition, non-financial reporting systems are more often adopted by 
enterprises with a tourism business document. It has also come to the conclusion 
that there is no meaningful difference between the types of lodging in different 
statuses and non-financial reporting trends. Only financial reporting systems 
are inadequate to ensure that lodging industries remain in competitive system. 
In this case managers should also regularly use non-financial reporting systems 
in their businesses. 

Keywords: Accommodation Management, Reporting, Managerial Reporting 
Systems, Non-Financial Reporting. 

JEL Kod: F65 M19 Z30 Z33 

GiRi§ 

Diinyada hizli bir ^ekilde niifuslarm, kentle^me oranlarmm, insanlar ve top- 
lumlar arasi ili^kilerin artmasi, ula^im imkanlarmm hizli bir ^ekilde geli^mesi 
ile birlikte konaklama sektorii hizli bir ilerleme gostermesi beraberinde birqok 
farkh sektoriin ortaya qikmasma etki etmi^tir. 
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Konaklama i^letmeleri olu^turdugu gelir ve istihdam olmak iizere sagladigi 
kultiirel, sosyal ve ekonomik katkilarla turizm sektoriinii dike ekonomileri i^in 
onemli konuma getirmi^tir. Dunyada yeni olu^umlarla birlikte, kurulu ^irketler 
kendi urunlerini ve hizmetlerini geni^letmeye devam etmekte ve bu da rekabeti 
arttirmaktadir. Bu artan buyume ve rekabet, sadece konuk agirlama i^letme- 
lerini degil, ayni zamanda hizmet etmeye ^ali^tiklari potansiyel mu^terileri de 
etkilemekte. Endustride, konaklama i^letmecileri ve yoneticileri, bu geni^leyen 
ortamda geli^melerine yardimci olmak i^in yonetsel raporlama tekniklerini de 
kullanmaya ba^lami^lardir. 

Potansiyel mu^teriler fiyat, kalite ve aldiklan hizmetlerin seviyesine onem 
vermeye devam ederken sektor genel olarak daha fazla maliyet ve kar konusunda 
bilin^lenmektedir. Agirlama endustrisi saglayicilari, sagladiklan hizmetin kalite- 
sine zarar vermeden, bu hizmetleri sunma maliyetlerine gore gelirlerini artirmak, 
maliyetleri en aza indirmek ve kar seviyelerini en ust duzeye ^ikarmak i^in daha 
fazla dikkat etmeye ba^lami^tir. Bu noktada, i^letmelere verecekleri kararlarda 
gerek duyduklari datalari saglayan ve bu amaqila ilgili raporlari a^iklayan, du- 
zenleyen, yillik butqie vestandart uygulamalari ile kontrol olanagi sunan yonetsel 
raporlama sistemleri etkili olmaktadir. 

Bir i^letmenin amacma ula^masi verimli ^ali^an, dinamik, analiz yetenegi 
olan ve dogru kararlar alabilen bir yonetimle saglanabilir. Dogru kararlarm olu§- 
turulmasi buyuk ol^ude i^letmenin finansal ve finansal olmayan verilerinin dogru, 
anlamli ve periyodik bilgilerin raporlanmasi sayesinde rniimkiin olabilecektir. Bu 
bilgiler de esas itibariyle finansal olmayan verilerinin, muhasebe verilerinin ve 
finansal tablolarm degerlendirilmesinden elde edilebilecektir (Kahraman, 2012:11). 

1. KAVRAMSAL gERgEVE 

1.1. Konaklama i^letmesi 

Teknolojik ve toplumsal geli^melerin sagladigi olanaklar ve olanaklarm ulus- 
lararasi simrlan ortadan kaldirmasi, serbest dola^imm giderek yaygmla^masi 
(Barut^ugil, 1982: 143), harcanabilir ki^isel gelirdeki arti§ ve bunun sonucunda 
dinlenme ve turizme ayrilan paym yiikselmesi ile ileti^im ve ula^im teknolojile- 
rindeki hizli geli^melerin yam sira, insanlarda olu^an merak duygusu ve ^imdiye 
kadar gormedikleri yeni bolgeleri gezinme istegi insanlarm daha uzak yerlere 
seyahat etme duygusunu olu^turmu^tur (I^oz, 1994: 14). Bireyler ikamet ettikleri 
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yerden, dinlenmek, eglenmek, gormek, tanimak ve ozel i^leri vb. nedenlerle ge^ici 
siireyle seyahat ettikleri yerlerde konaklama, dinlenme ve beslenme ihtiya^larini 
kar^ilayan, ekonomik ve sosyal bir i^letme karakteri ta^iyan konaklama i^letme- 
lerine gereksinim duymu^tur (Sezgin, 2001:83). 

Bacasiz sanayi olarak adlandinlan, bir iilkenin en onemli ekonomik fak- 
torlerinden olan turizm sektorii diinyada en hizli geli^en ve biiyiiyen sektorlerin 
ba^mda yer almaktadir. Turizm sektorii giin ge^tikqie onemi artirmi^ beraberinde 
birqiok farkli sektoriin de geli^mesine yol a^mi^tir (Kirlioglu ve Dogan, 2016:137). 

Giiniimuzde diinyada ii^iincii biiyiik sektor haline gelen turizm sektorii ge- 
lirlerinden en yiiksek payi konaklama i^letmelerinin almasi ve pazarm geni^- 
lemesiyle birlikte son yillarda konaklama i^letmelerinde giderek artan yogun 
rekabet (Ko^ak, 2001:61); hizmet kalitesinin artinlmasi, mii^teri odakli tutumlarla 
talep ve ihtiya^larm giderilmesi, konaklama i^letmelerinin her zamankinden daha 
fazla dikkat edilmesi gerektigi konulari arasmda yer almi^tir (Afriyie vd., 2016: 
308). Buna kar^m konaklama i^letmelerinin uyguladiklari stratejiler, sunulan 
hizmetler her zaman mii^teri beklentileri ile ortii^meyebilmekte, bu durumda 
da mii^terilerde tatminsizlik olu^makta ve ^ikayet kavrami ortaya ^ikmaktadir 
(Ak^akanat vd., 2015: 77). 

1.2. Yonetsel Raporlama Sistemi 

Yonetsel raporlama sistemleri i^letmelerin i^ kullamcilari olan ^ah^an ve 
yoneticilerine yonelik, ortaya ^ikmasi muhtemel ve mevcut problemler hakkmda 
i^letmenin zayif ve gii^lii taraflanm ortaya ^ikartan ve i^letmenin i^ kontrol siste- 
mine onemli derecede etki eden, yoneticilerin gereksinim duyduklarmda ve arzu 
ettiklerinde i^letme i^i her hangi bir olay ya da durum hakkmda bilgilendirilme- 
lerini saglayan raporlama sistemleridir. Yonetsel raporlama sisteminin en onemli 
ozelliklerinden biri finansal muhasebe sisteminden farkh olarak her hangi bir 
mevzuat veya kanunla diizenlenmemi^ tercihe doniik olmasidir ((^ah§ ve Baran 
Altmsoy 2014:30). 

Yonetsel raporlama, karar verme siire^lerini organizasyonel hiyerar^ideki 
^e^itli seviyelerde desteklemek i^in bilgiyi raporlayan orgiitsel ama^lari ger^ek- 
le^tirmeyi ama^layan bir sistemdir. Bazi bilgilerin piyasada rekabet avantaji sag- 
lamak a^ismdan gizli ve stratejik olabilirligi sebebi ile iq; raporlarm kullamcilari 
^irketin ^ah^anlaridir. Yonetim raporlamasi farkh bi^imlerde olmasmm yaninda 
yoneticilerin ihtiya^larma ve ^irketin belirli ozelliklerine gore ayarlanmahdir. 
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Yoneticilerin ihtiya^larina gore uyarlanmi^ bir yonetimsel raporlama sistemi ta- 
sarlamaya ihtiya^ duyulmaktadir. Yonetim raporlama sistemi tasarimma genel 
yakla^im, yoneticilerin karar vermeleri i^in gerekli olan bilgiyi toplamak, i^lemek, 
analiz etmek ve iletmek iqiin bir sistem olarak ele almmalidir (Nita, 2015:105). 
i^letmeler bilgiye sahip olmadan gelecege doniik plan yapma ve uygulama imkani 
bulamamaktadir. l^letmelerin giivenilir bilgiye ula^abilmek ve bu bilgiyi istedigi 
zamanda kullanabilmesi onemlidir. Bu dogrultuda finansal raporlama i^levlerin- 
den farkli olarak finansal olmayan raporlama, i^letme talep ve beklentilerine gore 
olu^turularak di§ ^evreye degil i^letme yonetimine yonelik bilgi toplamaktadir. 
Finansal olmayan raporlama sistemleri tarafmdan elde edilen raporlar i^letmelerin 
dogru zamanda ve uygun bir bi^imde karar alimma olanak saglayarak i^letme 
yonetiminin karliligi ve verimliligi artirmasi iqn giivenilir bilgilerin raporlandigi 
bir sistem olu^maktadir. Yonetsel raporlar i^letmelerin yogun rekabet ortammda 
faaliyetlerine devam edebilmeleri ve ayakta kalabilmeleri iqiin riski en aza indi- 
recektir (San ve (^am, 2014:249). 

Yonetim raporlama sisteminin tasarimi, §ekil I’de sunulan iiq; temel unsuru 
i^erir (Nita 2014, p. 39): 



§ekil 1. Yonetim Raporlamasinin Yapisi Kaynak: [Nita 2014, s. 39]. 
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Finansal olmayan raporlann siniflandirilmasi ol^iim modelinin normlanna 
uygun olarak olu^turulmaktadir. Bu sebeple kurumlarin finansal olmayan raporlama 
modelleri belli verilerin bile^iminden olu^tugundan birbirlerinden benzersizdirler. 
Bu nedenle literatiirde, finansal olmayan verilerin ol^iilmesi, siniflandirilmasi ve 
degerlendirilme metotlari i^in ortak bir yakla^im olu^turulamamaktadir. Dur- 
gut, M. (2017) bu durumu finansal olmayan simflandirmalari baz alarak yapilan 
^ali^malari bir tablo altmda ozetleyerek tabloda gostermi^tir (Durgut, 2017:247). 


Table 1: Ara^tirmalarda Esas Alinan Finansal Olmayan Veriler 


Ara^tirmaci 

Kapsam 

Finansal Olmayan VerUer 

Phillips ve Louvieris 

(2005) 

Otel l^letmeleri 

Mu^teri: Servis kalitesi, mii^teri 
ili^kileri yonetimi, mii^teri profili 
l^sel l^emler: Qali^ana yatirim, 
verimlilik, a^ik hedeflere sahip olma, 
hedeflerin takibi. 

Yenilik/Ogrenme: Sektorler 

Arasi Kar^ila^tirma, yenilikleri 
yoneten ^ali§anlar, ekip ^ali^masini 
destekleme 

Banker ve digerleri (2000) 

Otel l^letmeleri 

Mu^teri Memnuniyeti: Mii^teri 
^ikayeti, Mii^teri geri gelme olasiligi. 

Craig ve Moores 
(2005) 

Aile 4letmeleri 

Mu^teri: Operasyonel MukemmeUik, 
Mii^teri Mahremiyeti, Uriin Liderligi 

l^etme l^i Siireder: Yeniligi Te^vik, 
Artan Mii^teri Degeri, Operasyonel 
MukemmeUik Saglama, Kurumsal 

Sosyal Sorumlulugu Te^vik 

Ogrenme ve Geli^me: Qali^anlarm 
Yetenek ve Becerileri, Teknoloji, 
Kurumsal Iklim 

Malgharni 

vd.(2011) 

Tiim l^letmeler 

Qali^an Memnuniyeti, Mii^teri 
Memnuniyeti, idetme l^i Siire^ler 

Prieto ve RevUa 

(2006) 

50 Ue 2500 Arasi 

Qali^ani Olan 
l^letmeler 

Mii^teri Memnuniyeti, Mii^teri 
Sayismdaki Arti?, Qali^an 

Memnuniyeti, Uriin ve Hizmet 

Kalitesi, Firma Imaji 


(Kaynak: Durgut. 2017:248-249-250). 
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Yonetsel raporlama, yoneticilerin dogru karar almalanna olumlu etkide bu- 
lunmak amaciyla finansal ve finansal olmayan verileri toplayan bir raporlama 
sistemi olup bilgi kullamcilari tarafmdan alinacak kararlarm dogru, giivenilir 
olmasi amaciyla finansal ve finansal olmayan verilerin analizi, tespit edilmesi ve 
9 ikar gruplarma aktarilmasi siirecini olu^turmaktadir (Drury, 2001: 3). 

Birqiok firma artik yonetim performansim degerlendirmek ve odiillendirmek 
i^in iiriin kalitesi, mii^teri memnuniyeti ve pazar payi gibi mail olmayan onlemler 
kullanmaktadir. Banker ve ark.(2005)’nm otel i^letmelerinde stratejik yonetim 
muhasebesinin kullanimmm belirleyicileri ve otel miilkiyetindeki mii^teri ve fi¬ 
nansal performans iizerindeki etkisini ara^tirma ama^li yapilan ^ali^mada finansal 
olmayan verilerin testi, finansal olmayan verilerin iyile^tirilmesinin kisa siirede 
gelir ve kar arti^i tarafmdan takip edildigini ortaya koymu^tur (Banker, 2005). 

2. ALAN ARA^TIRMASI 

2.1.Ara§tirmanin Tanitilmasi 

Karabiik ilinin en biiyiik ve en geli^mi^ il^esi olan Safranbolu, Bati Karadeniz 
Bolgesi’nde Karabiik il merkezine 8,5 km uzaklikta en eski yerle^im bolgelerin- 
dendir (Ya^ar, 2004: s.9).ismini, bolgede yeti^en ve nadir bir bitki olan safrandan 
alir. Safranbolu’nun ^evresinde merkez il^e. Ulus, Ovacik, Ara^ ve Eflani il^eleri 
bulunmaktadir. Olduk^a engebeli bir cografi yapiya sahip olan Safranbolu 1013 
kilometrekare yiiz ol^iimune sahiptir. (Gonen^, 2005:s.l4). ll^e, doguda Kastamonu 
(Ara^ il^esi) ve kuzeyde Bartm (Ulus il^esi) ile baglantilidir. 

Zengin kiiltiirel miraslardan biri olan Safranbolu; ta§, ah^ap, kerpiq; malzeme 
ile in^a edilen konak goriiniimlu karkas evleri, banian, hamamlari, camileri, ^e?- 
meleri, yemeniciler arastasi ve geleneksel §ehir dokusuyla, tamami sit alani olarak 
ilan edilmi^ nadide yerle^im kentlerinden biridir (Unal,2007:29 ).Barmdirdigi 
zengin kiiltiirel mirasi korumadaki ba^arisi Safranbolu’yu bir diinya kenti iiniine 
kavu^turmu^ ve 1994’de Safranbolu’nun UNESCO tarafmdan Diinya Miras Liste- 
si’ne almmasim saglami^tir (internet:2017). Safranbolu’nun Diinya Miras Listesi’ne 
girmesiyle birlikte turizm yatirimlarmm artmasi ve mimarisini koruma faaliyet- 
lerine daha 90 k dikkat edilmesi gibi etkenler yabanci turistlerin ilgisini bolgeye 
^ekilmesini saglami^tir ve turizm faaliyetlerini hizlandirmi^tir. Safranbolu’yu 
diinya ^apmda iinlenmesini saglayan ana etken, Osmanli donemi kiilturiiniin 
izlerini ta^iyan Safranbolu evleridir (Ayaz vd.2015:s.54). Hem mimari yapilan ve 
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kentsel konumuyla dikkat ^eken 2000 Safranbolu konutunun yakla^ik 800 tanesi 
yasal koruma altmdadir (§endil, 2017:66). 

2016 verilerine gore Safranbolu’da konaklama tesislerinde konaklama yapan 
turist istatistik toplamina bakildiginda yabanci turist sayisinin 32.069 ki^i, yerli 
turist sayisinin 205.144 oldugu belirtilmi^tir. Ayrica yabanci turistlerin agirlikli 
olarak (^in Halk Cumhuriyeti (14634 ki^i) ve Tayvan (10504 ki^i) vatanda^idir 
(b.internet:2018). 

2.2. Ara§tirmanin Amaci 

Bu ara^tirmanin ana amaci; Safranbolu da faaliyette bulunan konaklama 
i^letmelerinde finansal olmayan verilerin raporlanabilirliginin belirlenmesidir. 
Alt amaci ise finansal olmayan veriler ile konaklama i^letmesinin beige tiirii, 
tiirii, faaliyet yili ve personel egitim diizeyi arasmda bir ili^ki olup olmadigim 
saptamaktir. Bu qiali^mada elde edilen veriler ile konaklama i^letmelerinde kulla- 
nilmasi gerekli olan finansal olmayan verilerin i^letmelerin raporlama sisteminde 
ne ol^iide yer aldigi ve hangi finansal olmayan verilerin digerlerine oranla daha 
fazla tercih edildigi saptanmi^tir. Ayrica elde edilen veri sonu^lari ile konaklama 
i^letmelerinin ba^arismda yoneticilerin amaca uygun, dogru ve zamanli karar 
verebilmelerine katkida bulunmalarim saglayarak gelecekle ilgili risk ve belirsiz- 
likleri ortadan kaldirmalarma ^oziim yollarma yonelik konaklama i^letmelerine 
yol gosterici bir kaynak olu^turulmu^tur. 

2.3. Ara§tirma Sorulari 

Ara^tirmada, nicel ara^tirma yontemi modellerinden mevcut durumu ara?- 
tirmak ve belirlemek i^in betimsel ara^tirma modeli kullanilmi^tir. 

Konaklama i^letmelerinde finansal olmayan (mii^terinin geri gelme olasi- 
ligi, ^ikayetleri, memnuniyeti, mii^teri profili, Otel doluluk orani, malzeme verim 
orani, i^giicii verim orani, personel devir hizi, stok seviyeleri, ^ali^an onerileri) 
verileri ne oranda kullamlmaktadir ve finansal olmayan veriler ile konaklama 
i^letmesinin beige tiirii, tiirii, faaliyet yili ve personel egitim diizeyi arasmda bir 
ili^ki varmidir? 

2.4. Ara5tirma Yonetimi 

Ara^tirmanm evrenini 2017 yili verilerine gore Karabiik ili Safranbolu il^e- 
sindeki 24 adet Turizm i^letme belgeli konaklama tesisi ve 90 adet belediye belgeli 
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konaklama tesisi olmak iizere toplamda 114 adet konaklama tesisi olu^turmaktadir. 
Ara^tirmanin evrenin ula^ilabilir sayida olmasindan dolayi, tamsayim orneklem 
yontemi kullanilarak, evrenin tumiine ula^ilmasi hedeflenmi^tir.T.C. Kiiltur ve 
Turizm Bakanligi Safranbolu Dani^ma Biirosu internet sayfasindaki konaklama 
i^letmesine ait giincel veriler kullanildi. (^ali^mada anketlerle veri toplanmasmda 
birebir konaklama i^lemesindeki yetkili bireylere anketler dagitilip daha sonra elden 
de toplanmi^tir. K 1 I 19 ve Ural, (2005:43) ^ali^malarmda 114 evren buyukliigiine 
kar^dik bir evrende evreni temsil edecek olan orneklem sayismm 92 oldugunu 
belirtmi^tir. Bu bilgiler i^igmda 114 ki^iye uygulanan anketin 84 tanesine cevap 
verilmi^, 8 tane anket eksik dolduruldugundan ge^ersiz kabul edilerek ge^erli 
anket sayimiz 76 olarak i^leme almmi^tir. Ayrica 30 konaklama i^letmesi anket 
doldurmayi kabul etmemi^tir. Ge^erli anket sayisi 76 adet olarak Bu sayi evre¬ 
nin %67 sini olu^turmaktadir. Ankete verilen cevaplar SPSS (Statistic Program 
for Social Science) programi kullanilarak; frekans, Anova, T-Testi, uygulanarak 
analiz edilmi^tir. 

Ara^tirmada veri toplama yontemi olarak ara^tirmacilar tarafmdan geli^ti- 
rilmi^ olan ve iki boliimden olu^an anket formu kullanilmi^tir. Anketin birinci 
bolumiinde; konaklama i^letmelerinin finansal olmayan verilerin raporlana bilirli- 
ginin belirlenmesine ili^kin bilgilere yer verilmi^tir. Ikinci boliimde ise; tammlayici 
bilgilere ili^kin gorii^lere yer verilmi^tir. Ara^tirma, sadece Safranbolu’da faaliyet 
gosteren turizm i^letme ve belediye belgeli konaklama i^letmelerini kapsamaktadir. 

3.BULGULAR 

Tablo.2. Demografik Ozellikler 



SIKLIK 

YUZDE 

GEgERLi YUZDE 


Konaklama I^letmesi Turii 


Konak 

37 

48,68 

48,68 

Butik Otel 

6 

7,89 

7,89 

Pansiyon 

18 

23,68 

23,68 

Otel 

15 

19,75 

19,75 

Toplam 

76 

100 

100 
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Konaklama i^letmesi Beige Turii 


Turizm i^letme Belgeli 
Belediye Belgeli 

Toplam 

24 

52 

76 

31,58 

68,42 

100 

31,58 

68,42 

100 



Katilimci Egitim Duzeyi 



Lise ve Alti 

35 

46,05 

46,05 


Lisans 

37 

48,68 

48,68 


Yiiksek Lisans 

4 

5,27 

5,27 


Toplam 

76 

100 

100 


Konaklama i^letmesinin Faaliyet Yili 


11 Yil ve Ustii 

12 

15,79 


15,79 

11-15 Yil 

19 

25,00 


25,00 

6-10 Yil 

32 

42,10 


42,10 

1-5 Yil 

13 

17,11 


17,11 

Toplam 

76 

100,00 


100,00 


Degi^kenler 

Hi? 

katilmiyorum 

Kismen 

Katiliyorum 

Tamamen 

Katiliyorum 

Ort. 

F(x) 

% 

F(x) 

% 

F(x) 

% 

Mu§terinin geri gelme olasiligi 
raporlanmaktadir. 

12 

15,8 

34 

44,7 

30 

39,5 

2,24 

Mii^teri §ikayetleri raporlanmaktadir. 

9 

11,8 

36 

47,4 

31 

40,8 

2,29 

Mii^teri memnuniyet anketi 
raporlanmaktadir. 

5 

6,6 

38 

50,0 

33 

43,4 

2,37 

(^ali§an memnuniyeti raporlanmaktadir. 

6 

7,9 

37 

48,7 

33 

43,4 

2,36 

Mu§teri profili raporlanmaktadir. 

5 

6,6 

34 

44,7 

37 

48,7 

2,42 

Otel doluluk orani raporlanmaktadir. 

7 

9,2 

31 

40,8 

38 

50,0 

2,41 

Malzeme verim orani raporlanmaktadir. 

7 

9,2 

34 

44,7 

35 

46,1 

2,37 

i^giicu verim orani raporlanmaktadir. 

5 

6,6 

36 

47,4 

35 

46,1 

2,39 

Personal devir hizi raporlanmaktadir. 

2 

2,6 

37 

48,7 

37 

48,7 

2,46 

Stok seviyeleri raporlanmaktadir. 

6 

7,9 

33 

43,4 

37 

48,7 

2,41 

(^ali§an onerileri raporlanmaktadir. 

3 

3,9 

36 

47,4 

37 

48,7 

2,45 


Tablo.3.Ara§tirmada Kullanilan Degi^kenlere Ait Frekans Dagilimlari 
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Ara^tirmada yapilan otel i^letmelerinde finansal olmayan veri olarak rnii^- 
terinin geri gelme olasiliginin raporlanmasi sorusuna katilimcilarin % 15,8 si 
hi 9 katilmamakta, %44,7 si kismen katilmakta, %39,5 i tamamen katildiklanni 
belirtmi^lerdir. Genel ortalama 2,24 bulunmu^tur ve ^ogunlugun mii^terinin geri 
gelme olasiliklarmm raporlanmasim tarn bir sistematik raporlamamn yapilma- 
digi zaman zaman raporlandigi sonucuna ula^ilmaktadir. Mii^teri ^ikayetlerinin 
raporlanmasi sorusuna ise katilimcilarin % 11,8 si hiq: katilmamakta, %47,4 si 
kismen katilmakta, %40,8 i tamamen katildiklanni belirtmi^lerdir. Genel orta¬ 
lama 2,29 bulunmu^tur ve ^ogunlugun mii^teri ^ikayetlerinin raporlanmasim tarn 
bir sistematik raporlamamn yapilmadigi zaman zaman raporlandigi sonucuna 
ula^ilmaktadir. 

Mii^teri memnuniyet anketi raporlanmasi sorusuna ise katilimcilarin % 6,6 
si hi 9 katilmamakta, %50,0 si kismen katilmakta, %43,4 i tamamen katildikla- 
rmi belirtmi^lerdir. Genel ortalama 2,37 bulunmu^tur ve ^ogunlugun Mii^teri 
memnuniyet anketi raporlanmasim tarn bir sistematik raporlamamn yapilmadigi 
zaman zaman raporlandigi sonucuna ula^ilmaktadir. 

(^ali^an memnuniyet! raporlanmasi sorusuna ise katilimcilarin % 7,9 si hi^ 
katilmamakta, %48,7 si kismen katilmakta, %43,4 i tamamen katildiklanni be- 
lirtmi^lerdir. Genel ortalama 2,36 bulunmu^tur ve ^ogunlugun (Jlali^an memnu- 
niyeti raporlanmasim tarn bir sistematik raporlamamn yapilmadigi zaman zaman 
raporlandigi sonucuna ula^ilmaktadir. 

Mii^teri profili raporlanmasi sorusuna ise katilimcilarin % 6,6 si hiq; katilma- 
makta, %44,7’si kismen katilmakta, %48,7’si tamamen katildiklanni belirtmi^lerdir. 
Genel ortalama 2,42 bulunmu^tur ve ^ogunlugun mii^teri profili raporlanmasim 
tarn bir sistematik olarak raporladigi sonucuna ula^ilmaktadir. 

Otel doluluk orani raporlanmasi sorusuna ise katilimcilarin % 9,2 si hi^ 
katilmamakta, %40,8’i kismen katilmakta, %50,0’i tamamen katildiklanni belirt- 
mi^lerdir. Genel ortalama 2,41 bulunmu^tur ve ^ogunlugun otel doluluk orani 
raporlanmasim tarn bir sistematik olarak raporladigi sonucuna ula^ilmaktadir. 

Malzeme verim orani raporlanmasi sorusuna ise katilimcilarin % 9,2 si hi^ 
katilmamakta, %44,7’i kismen katilmakta, %46,ri tamamen katildiklanni belirt- 
mi^lerdir. Genel ortalama 2,37 bulunmu^tur ve qiogunlugun malzeme verim orani 
raporlanmasim tarn bir sistematik olarak raporladigi sonucuna ula^ilmaktadir. 

i^giicii verim orani raporlanmasi sorusuna ise katilimcilarin % 6,6’si hi^ 
katilmamakta, %47,4’u kismen katilmakta, %46,1’i tamamen katildiklanni belirt- 
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mi^lerdir. Genel ortalama 2,39 bulunmu^tur ve ^ogunlugun i^giicii verim orani 
raporlanmasini tarn bir sistematik raporlamanin yapilmadigi zaman zaman ra- 
porlandigi sonucuna ula^ilmaktadir. 

Personel devir hizi raporlanmasi sorusuna ise katilimcilarin % 2,6’si hi^ 
katilmamakta, %48,7’si kismen katilmakta, %48,7’si tamamen katildiklanni be- 
lirtmi^lerdir. Genel ortalama 2,46 bulunmu^tur ve raporlamayi kismen yapanlarla 
sistematik olarak raporlayanlarm sayismm e^it oldugu sonucuna ula^ilmaktadir. 

Stok seviyeleri raporlanmasi sorusuna ise katilimcilarin % 7,9 si hiq: katilma- 
makta, %43,4’i kismen katilmakta, %48,7’i tamamen katildiklanni belirtmi^lerdir. 
Genel ortalama 2,41 bulunmu^tur ve ^ogunlugun Stok seviyeleri raporlanmasini 
tarn bir sistematik olarak raporladigi sonucuna ula^ilmaktadir. 

(^ali^an onerileri raporlanmasi sorusuna ise katilimcilarin % 3,9 si hiq: katilma- 
makta, %47,4’u kismen katilmakta, %48,7’i tamamen katildiklanni belirtmi^lerdir. 
Genel ortalama 2,45 bulunmu^tur ve ^ogunlugun qiali^an onerileri raporlanmasini 
tarn bir sistematik olarak raporladigi sonucuna ula^ilmaktadir. 

Tablo.4. Konaklama i^letmesinin beige tiiru ile finansal olmayan raporlama 


sistemleri arasindaki ili^ki. 


DEGl§KENLER 

HiPOTEZ 

Varyans durumu 

Levene 

varyans 

e^itligi 

testi 

E§itlik 

anlami 

i^in 

t-testi 

d (etki 
buyuklugu) 

ORTALAMA 

Anlamlilik 

Anlamlilik. 

(2tailed) 

Turizm i§l. 
Belgeli 

Mahalli 

idarece 

Belgeli 

l.Mu§terinin geri 
gelme olasiligi 
raporlanmaktadir. 

RED 

E^it 

,827 

,064 

0,46 

(ku(;uk) 

2,46 

2,13 

2.Mu§teri §ikayetleri 
raporlanmaktadir. 

KABUL 

E^it 

.438 

,008 

0,68 

(orta) 

2,58 

2,15 

3.Mu§teri memnuniyet 
anketi raporlanmaktadir. 

KABUL 

E^it 

,478 

,011 

0,65 

(orta) 

2,63 

2,25 

4.(J^ali§an memnuniyeti 
raporlanmaktadir. 

KABUL 

E^it 

.392 

,030 

0,55 

(orta) 

2,58 

2,25 
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5.Mu§teri profili 
raporlanmaktadir. 

RED 

E^it 

,621 

,120 

0,39 

(az) 

2,58 

2,35 

6 .Otel doluluk orani 
raporlanmaktadir. 

KABUL 

E^itdegil 

,006 

,000 

1,11 

( 90 k buyiik) 

2,79 

2,23 

7.Malzeme verim orani 
raporlanmaktadir. 

KABUL 

E^it 

.472 

,006 

0,71 

(orta) 

2,67 

2,23 

8 .i§gucu verim orani 
raporlanmaktadir. 

KABUL 

E^it 

.101 

,000 

0,93 

(biiyuk) 

2,75 

2,23 

9.Personel devir hizi 
raporlanmaktadir. 

KABUL 

E^itdegil 

,016 

,000 

1,07 

( 90 k buyiik) 

2,79 

2,31 

lO.Stok seviyeleri 
raporlanmaktadir. 

KABUL 

E^it 

,328 

,015 

0,62 

(orta) 

2,67 

2,29 

1 l.^ali§an onerileri 
raporlanmaktadir. 

RED 

E^it 

,248 

,591 

0,13 

((;ok ku(;uk) 

2,50 

2,42 


Mu^terinin geri gelme olasiliginin raporlanmasi gorii^ii ile Konaklama i^let- 
mesinin beige tiirii arasmda anlamli bir farklilik yoktur (0,064 <0,05). Hipotez 
reddedilmi^tir. 


Mii^teri ^ikayetleri raporlanmasi goru^ii ile Konaklama i^letmesinin beige 
tiirii arasmda anlamli bir farklilik vardir (0,008 <0,05).Turizm i^letme belgeli 
i^letmeler mahalli idarece belgeli i^letmelere oranla daha fazla mii^teri ^ikayetle- 
rinin raporlanmasma dikkat etmektedir. 

Mii^teri memnuniyet anketi raporlanmasi gorii^ii ile Konaklama i^letmesi- 
nin beige tiirii arasmda anlamli bir farklilik vardir (0,011 <0,05). Turizm i^letme 
belgeli i^letmeler mahalli idarece belgeli i^letmelere oranla daha fazla mii^teri 
memnuniyet anket raporlamasma dikkat etmektedir. 

(Jlah^an memnuniyeti raporlanmasi gorii^ii ile Konaklama i^letmesinin beige 
tiirii arasmda anlamli bir farklilik vardir (0,030 <0,05). Turizm i^letme belgeli 
i^letmeler mahalli idarece belgeli i^letmelere oranla daha fazla (^ah^an memnu¬ 
niyeti raporlanmasma dikkat etmektedir. 

Mii^teri profili raporlanmasi gorii^ii ile Konaklama i^letmesinin beige tiirii 
arasmda anlamli bir farklilik yoktur (0,120 <0,05). Hipotez reddedilmi^tir. 

Otel doluluk orani raporlanmasi gorii^ii ile Konaklama i^letmesinin beige 
tiirii arasmda anlamli bir farklilik vardir (0,00 <0,05). Turizm i^letme belgeli 
i^letmeler mahalli idarece belgeli i^letmelere oranla daha fazla Otel doluluk orani 
raporlanmasma dikkat etmektedir. 

Malzeme verim orani raporlanmasi gorii^ii ile Konaklama i^letmesinin beige 
tiirii arasmda anlamli bir farklilik vardir (0,006 <0,05). Turizm i^letme belgeli 
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i^letmeler mahalli idarece belgeli i^letmelere oranla daha fazla Malzeme verim 
orani raporlanmasina dikkat etmektedir. 

i^giicii verim oram raporlanmasi gorii^ii ile Konaklama i^letmesinin beige 
tiirii arasmda anlamli bir farklilik vardir (0,00 <0,05). Turizm i^letme belgeli i§- 
letmeler mahalli idarece belgeli i^letmelere oranla daha fazla I^giicii verim oram 
raporlanmasina dikkat etmektedir. 

Personel devir hizi raporlanmasi gorii^ii ile Konaklama i^letmesinin beige 
tiirii arasmda anlamli bir farklilik vardir (0,00 <0,05). Turizm i^letme belgeli i?- 
letmeler mahalli idarece belgeli i^letmelere oranla daha fazla Personel devir hizi 
raporlanmasina dikkat etmektedir. 

Stok seviyeleri raporlanmasi gorii^ii ile Konaklama i^letmesinin beige tiirii 
arasmda anlamli bir farklilik vardir (0,15 <0,05). Turizm i^letme belgeli i^letmeler 
mahalli idarece belgeli i^letmelere oranla daha fazla Stok seviyeleri raporlanmasina 
dikkat etmektedir. 

(Jlah^an onerileri raporlanmasi gorii^ii ile Konaklama i^letmesinin beige tiirii 
arasmda anlamli bir farklilik yoktur (0,064 <0,05). Hipotez reddedilmi^tir. 

Levene testi ile tablo.2.deki finansal olmayan degi^kenlerin anlamhhk deger- 
lerine baktigimizda mii^terinin geri gelme olasihgi, mii^teri ^ikayetleri, mii^teri 
memnuniyet anketi, ^ah^an memnuniyeti, mii^teri profili, malzeme verim oram, 
i^giicii verim oram, stok seviyeleri, qiah^an onerilerinin raporlana bilirliginin he- 
saplanan anlamhhk degerleri e^ik degerimiz olan 0,05 degerinden olduk^a yiiksek 
oldugundan soz konusu gruplarm varyanslari arasmda anlamli bir farklilik yoktur 
diger bir degi^le varyanslar homejendir. Yani varsayim saglanmi^tir. 

Buna kar^m finansal olmayan degi^kenlerden otel doluluk oram ve personel 
devir hizinin raporlana bilirliginin hesaplanan anlamhhk degerleri e^ik degerimiz 
olan 0,05 degerinden kii^iik oldugundan soz konusu gruplarm varyanslari arasmda 
anlamli bir farklilik vardir. Varsayim saglanamadigmdan analizde anlamhhk(2 
tailed) alt satir kullanmi^tir. 

Tabloda mii^terinin geri gelme olasihgi, mii^teri profili ve ^ah^an onerileri 
raporlanmasi anlamhhk (2 tailed) degerine baktigimizda anlamhhk (2 tailed) 
>0,05 oldugu iqn tesisin beige tiirii (turizm i^letme belgeli ve mahalli idare belgeli 
konaklama i^letmeleri) ile mii^terinin geri gelme olasihgi, mii^teri profili ve ^ah- 
§an onerilerinin raporlanmasi arasmda anlamli bir farklilik yoktur. Buna kar^m 
mii^teri ^ikayetleri, mii^teri memnuniyet anketi, qiah^an memnuniyeti, otel doluluk 
oram, malzeme verim oram, i^giicii verim oram, personel devir hizi, stok seviyeleri 
raporlanmasi anlamhhk (2 tailed) degerine baktigimizda anlamhhk (2 tailed) 
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<0,05 oldugu i^in tesisin beige tiirii ile rnii^teri ^ikayetleri, mii^teri memnuniyet 
anketi, ^ali^an memnuniyeti, otel doluluk orani, malzeme verim orani, i^giicii 
verim orani, personel devir hizi, stok seviyeleri raporlanmasi arasinda anlamli bir 
fark vardir. Gozlemlenen anlamlilik degerlerinin gruplar arasi farkliligin ^iddeti 
ve derecesi hakkinda bilgi veren etki buyukliiguniin hesaplanmasini, yorumlan- 
masini a^agidaki formullerden yardim alinarak yapilmi^ (internetiYildinm, 2017) 
ve degerler hesaplanarak tablo.2’de belirtilmi^tir. Formiilu yardimi ile hesaplanan 
etki biiyuklugii sonucu yardimi ile deger araligi yorumlamasini “d>l ise 90 k 
biiyiik, 0,8< d <1 ise biiyiik, 0,5<d<0,8 ise orta 0,2 < d < 0,5 ise kii^iik (az) etki” 
araliklari kullanilarak yapilmi^tir. 

Sonu 9 olarak Safranbolu’daki turizm i^letme belgeli i§letmeler finansal olma- 
yan raporlama sistemlerini ol^meye yonelik davrani^larin raporlanmasini mahalli 
idarece belgeli i^letmelere oranla daha fazla tercih ettigi gorulmu^tiir. 


Table. 5. Finansal olmayan veriler ile konaklama i^letmesinin turn (Konak, 
butik otel, yildizli otel pansiyon) ili^kisi. 



i§letme 

sayisi 

Ortalama 











Konak 

37 

2,42 






Butikotel 

6 

2,32 






Pansiyon 

18 

2,22 






otel 

15 

2,49 







Finansal_01inayan_Rapor 



Karaler 

Toplami 

Serbestlik 

derecesi 

Ortalama 

kare 

F 

Anlamlilik 

Varyanslarin 

Homajenligi 

Gruplar arasi 

,708 

3 

,236 

2,092 

,109 

,736 

Gruplar 

i^inde 

8,120 

72 

,113 



Toplam 

8,827 

75 





Anlamlilik degeri 0,736 > 0,05’ten biiyiik oldugundan gruplarm varyanslari 
arasinda farklilikyoktur. Gruplarm varyanslarmm homojen oldugu, benzer ^ekilde 
dagildiklari gorulmii^tur. Bu durumda anova tablosu degerlerine bakabiliyoruz. 
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Gruplann ortalamalari arasinda farkliliklari yoktur (0,109> 0,05). Yani farkli 
konaklama tiirleri ile finansal olmayan raporlama egilimleri arasinda bir farklilik 
bulunamami^tir. 


Tablo.6. Finansal olmayan veriler ile konaklama i^letmesinin faaliyet yili ara- 
sindaki ili^ki. 



i§letme sayisi 

Ortalama 







15 YilUstii 

12 

2,28 




11-15 Yil 

19 

2,32 




6-10 Yil 

32 

2,36 




1-5 Yil 

13 

2,60 




Finansal_01mayan_Rapor 


Karaler Toplami 

Serbestlik 

derecesi 

Ortalama 

kare 

F 

Anlamlilik 

Varyanslarm 

Homajenligi 

Gruplar 

arasi 

,846 

3 

,282 

2,545 

,046 

,899 

Gruplar 

i^inde 

7,981 

72 

,111 



Toplam 

8,827 

75 





Anlamlilik degeri 0,899 > 0,05’ten biiyiik oldugundan gruplann varyanslari 
arasinda farklilik yoktur. Gruplann varyanslannin homojen oldugu, benzer ^ekilde 
dagildiklan goriilmu^tur. Bu durumda anova tablosu degerlerine bakabiliyoruz. 


Tablo incelendiginde finansal olmayan verilere egilim ile konaklama i^letme- 
sinin faaliyet yili arasinda (0,046> 0,05) anlamli bir farklilik oldugu gorulmii^tur. 
1-5 yil araligmda faaliyette olan konaklama i^letmeleri 6-10, 11-15 ve 15 yil iistii 
yil araligmda faaliyette olan konaklama i^letmelerine oranla daha fazla finansal 
olmayan raporlama sistemlerine egilim gosterdikleri gorulmu^tiir. I^letmelerin 
sektore giri§ siireleri uzadik^a finansal olmayan raporlama sistemlerine olan egi- 
limde azaldigi gozlemlenmi^tir. 
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Tablo.7. Finansal olmayan veriler ile konaklama i^letmesindeki yonetici konu- 
mundaki personellerin egitim duzeyi arasindaki ili^ki. 



i§letme 

Sayisi 

Ortalama 










Lise ve Alti 

35 

2,21 





Lisans 

37 

2,50 





Yiiksek 

Lisans 

4 

2,70 






Finansal_01mayan_Rapor 



Karaler 

Toplami 

Serbestlik 

derecesi 

Ortalama 

kare 

F 

Anlamlilik 

Varyanslarm 

Homajenligi 

Gruplar arasi 

1,972 

2 

,986 

10,497 

,000 

,244 

Gruplar i^inde 

6,856 

73 

,094 



Toplam 

8,827 

75 





Anlamlilik degeri 0,244 > 0,05’ten biiyuk oldugundan gruplann varyanslari 
arasinda farklilikyoktur. Gruplann varyanslannin homojen oldugu, benzer ^ekilde 
dagildiklan gorulmii^tur. Bu durumda anova tablosu degerlerine bakabiliyoruz. 


Tablo incelendiginde finansal olmayan veriler ile konaklama i^letmesindeki 
yonetici konumundaki personellerin egitim duzeyi arasinda (,000<0,05) anlamli 
bir farklilik oldugu gorulmu^tiir. Yiiksek lisans mezunu idarecilerin lisans ve 
Use ve alti mezunu idarecilere oranla daha fazla finansal olmayan raporlama 
sistemlerini kullanma egiliminde bulunduklarim gostermektedir. Buda egitim 
seviyesinin yiikselmesi ile finansal olmayan raporlama sistemlerine egilimin art- 
tigmi gostermektedir. 

SONUg VE ONERILER 

Konaklama endiistrisinde finansal olmayan veriler kullanilarak yapilan yo- 
netsel raporlama sistemleri 90 k sayida rekabet ortammda olan i^letmeler i^in 
onemli bir kaynak haline gelmi^tir. Finansal veriler i^letmelerin hedeflerine ula^- 
masmda kullanilan tek unsur olmadigmdan i^letmelerin faaliyetlerinin ba^ari 
sonu^larmi tarn olarak degerlendirememektedir. Yapilan qiali^mada konaklama 
i^letmelerinde finansal olmayan raporlama sistemlerini ol^mek i^in olu^turulan 
mii^terinin profili, geri gelme olasiligi, ^ikayetleri, memnuniyeti, otelin doluluk 
orani, ^ali^an memnuniyeti, ^ali^an onerileri, personel devir hizi, malzeme ve i? 


272 



























giicii verim orani gibi yonetsel raporlama sistemleri kullanilarak finansal veri- 
lerin i^letmelerin hedeflerine ula^masinda kullandigi tek unsur olmadigi ortaya 
koyulmaya ^ali^ilmi^tir. 

Ankete katilan konaklama i^letmesi yoneticilerin verdikleri yanitlardan 90 - 
gunlugun mu^teri profili, otel doluluk orani, malzeme verim orani, stok seviyeleri 
qiali^an onerileri raporlanmasim tarn bir sistematik olarak raporladigi. Personal 
devir hizi raporlamayi kismen yapanlarla sistematik olarak raporlayanlarm sa- 
yismm e^it oldugu sonucuna ula^ilmi^tir. Buna kar^m ^ogunlugun mii^terinin 
geri gelme olasiliklari, mii^teri ^ikayetlerini, mii^teri memnuniyet anketi, qiali^an 
memnuniyeti, i^giicii verim orani raporlamalanm tarn bir sistematik olarak ra- 
porlamanm yapilmadigi zaman zaman raporlandigi, sonucuna ula^ilmaktadir. 

Sonu 9 olarak genel ortalamalara bakildigmda konaklama i^letmelerinin finan¬ 
sal olmayan raporlama sistemlerini rapor altma aldiklari fakat tarn bir sistematik 
raporlamanm yapilmadigi zaman zaman raporlandigi sonucuna ula^ilmi^tir. 

Ayrica T-Testi analizi ile konaklama i^letmesinin beige tiirii ile finansal ol¬ 
mayan raporlama sistemleri arasmdaki ili^ki sonu^lari Safranbolu’daki turizm 
i^letme belgeli konaklama i^letmeleri finansal olmayan raporlama sistemlerini 
ol^meye yonelik davrani^larm raporlanmasim mahalli idarece belgeli konaklama 
i^letmelerine oranla daha fazla tercih ettigini gostermi^tir. Anova analizi ile ise 
konaklama i^letmesinin tiirii (Konak, butik otel, yildizli otel pansiyon) ile finansal 
olmayan raporlama egilimleri arasmda farklilik olmadigi sonucuna ula^ilmi^tir. 

Finansal olmayan veriler ile konaklama i^letmesindeki yonetici konumundaki 
personellerin egitim diizeyi arasmda anlamli bir farklilik goriilrnii^tur. Yiiksek 
lisans mezunu idarecilerin lisans ve Use ve alti mezunu idarecilere oranla daha fazla 
finansal olmayan raporlama sistemlerini kullanma egiliminde olduklari goriil- 
mektedir. Finansal olmayan raporlama sistemlerine egilimin yonetici konumdaki 
bireylerin egitim seviyesinin arti§ gostermesiyle orantili oldugu gozlemlenmi^tir. 
Ayrica konaklama i^letmesinin faaliyet yili ile finansal olmayan raporlama egilim¬ 
leri arasmda anlamli bir farklilik bulunmu^tur. 1-5 yil araligmda faaliyette olan 
konaklama i^letmeleri 6-10, 11-15 ve 15 yil ve iistii yil araligmda faaliyette olan 
konaklama i^letmelerine oranla daha fazla finansal olmayan raporlama sistemle¬ 
rine egilim gosterdikleri goriilmii^tur. i^letmelerin sektore giri§ siireleri uzadik^a 
finansal olmayan raporlama sistemlerine olan egilimde azaldigi gozlemlenmi^tir. 

Konaklama endiistrisinde finansal olmayan verilerin raporlanmasmm benim- 
senmesi, konaklama i^letmelerinin yonetsel raporlama sistemleriyle yoneticilerin 
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zamaninda ve dogru bir ^ekilde karar vermesini saglayarak finansal verilere ek fayda 
saglayabilecegi goriilmektedir. Gunumiizde konaklama i^letmelerinin rakiplerin 
online ge^melerinde finansal olmayan raporlama sistemlerini ^irket politikalari ile 
uyum i^inde verimli ve diizenli olarak yiirutulmesi giivenilir finansal ve finansal 
olmayan bilgilerin zamaninda hazirlanmasi i^letmelerin hedeflerine giivenilir bir 
^ekilde ula^masma yardimci olacaktir. 
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TURKiYE’DE YA§ MEYVE VE SEBZE iHRACATININ 
GELi^iMiNDE BEKLENXiLER VE SORUNLAR: FiNiKE 

BOLGESi ORNEGi 

Hakan TUNg^’ 

Ozet 

Di§ ticarette, iistiin sektorlerin tespiti ve bu sektorlerin beklenti ve sorun- 
larinin tespiti iilkelerin ihracat sektoriiniin geli^iminde onemli bir role sahiptir. 
Tiirkiye’de ya§ meyve ve sebze sektorii 2016 ve 2017 yilinda 2 milyar dolarin 
iistiinde ihracat gerqiekle^tirmi^tir. Tiirkiye geni? ve verimli ovalara sahip olma- 
sina ragmen 2017 yilinda ya? meyve ve sebze ihracatmm, toplam ihracata oram 
sadece yiizde 1.5 civarmdadir. 

Bu ^ali^mada Antalya iline bagli Finike, Kumluca ve Demre il^esinde faali- 
yet gosteren 43 adet tarimsal i^letmeye ihracat sektoriinde ya^adiklari sorunlar 
hakkmda bir anket uygulamasi yapilmi^tir. Anket sonucunda firmalar, bolgenin 
ya^adigi en onemli ihracat sorunlarim: hal yasasmm yetersizligi, hukiimetin kendi 
sorunlarim dogru algilamadigim ve desteklerin yetersiz oldugu ^eklinde beyan 
etmi^lerdir. Ayrica uygulama kismin beyan edilen en onemli sorunlari etkileyen 
diger sorunlar Regresyon modeller! yardimiyla incelenmi^tir. 

Anahtar Kelimeler: Ihracat Sorunlari, Finike, Ya§ Meyve ve Sebze, Regresyon 

JEL Kodlari; F1,F14,R11 


EXPECTATIONS AND PROBLEMS IN THE DEVELOPMENT OE ERESH 
ERUIT AND VEGETABLE EXPORTS IN TURKEY: SAMPLE OE EINIKE 

REGION 


Abstract 

Determination of superior sectors in foreign trade and detection of the ex¬ 
pectations and problems of these sectors, countries have an important role in the 
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development of the export sector. In Turkey fresh fruit and vegetable sector in 
2016 and in 2017 realized export of over 2 billion dollars. Although Turkey has 
broad and fertile plains the total exports of fresh fruit and vegetables in 2017 is 
only about 1.5 percent. 

In this study, 43 agricultural enterprises operating in the provinces of Finike, 
Kumluca and Demre of Antalya a questionnaire on the problems they experienced 
in the export sector was conducted. As a result of the survey, firms declared that 
the most important export problems of the region were the inadequacy of the 
state law, the government did not perceive their problems correctly and the sup¬ 
ports were inadequate. In addition, other problems affecting the most important 
problems declared in the application part have been examined with the help of 
regression models. 

Keywords: Export Problems, Finike, Fresh Fruits and Vegetables, Regresyon 

JEL Codes:Fl,F14,Rll 

Giri§ 

Geli^mekte olan ekonomilerin kalkmma siirecinde, makroekonomik politi- 
kalar yerine bolgesel kalkmma politikalarmm etkinligi birqok iktisatqi tarafmdan 
tarti^ilmaktadir. Ekonomileri yeteneklerine gore bolgelere ayirarak, her bolgenin 
iistiin oldugu yetenekleri dogrultusunda politikalar uygulamak, ekonomide bir 
biitiin olarak uygulanacak iktisat politikasma nazaran daha ba^arih olabilecegi 
ifade edilmektedir. Bir bolgenin ba^ka bir bolgeden daha geli^mi^ olmasi, ilgili 
bolgeye daha qok yatirim qekerken, diger bolgelerin geri kalmi^hgmm artmasma 
neden olabilmektedir. Iktisadi karar vericiler bir politika uygularken bugiinkii 
geli^im kadar gelecekteki geli^imi de modele dahil etmektedirler. 

Geli^mekte olan ekonomilerde politika iiretirken bolgenin iistiinlukleri yaninda, 
hike iqin stratejik onemi olan sektorler de ara^tirilmaktadir. Bir sektorun stratejik 
sektor olabilmesi iqin hem ulkenin gelecegi iqin potansiyele sahip olmasi hem de 
bugunku ekonominin onemli sorunlarma qare niteligi ta^iyan bir potansiyele 
sahip olmasi gerekmektedir. Di§ ticaret sektoru hem ulkenin gelecegi aqismdan 
onem arz ederken hem de bugun Turkiye gibi geli^mekte olan ekonomilerin en 
onemli iktisadi sorunlarmdan olan cari aqik sorunu aqismdan buyuk onem arz 
etmektedir. Turkiye’de var olan cari aqigi kapatabilmek ya da yonetebilir hale 
getirebilmek iqin ihracatm artmasi gerekmektedir. Bu aqidan bolgesel ekonomilere 
kadar inerek, her bolgenin ihracat aqismdan ustun oldugu ve ustun olabilecegi 
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sektorler belirlenip, bu sektorlerin beklenti ve sorunlari dogru tespit edilmelidir. 
Her dike, ustunlukte farklila^tigi gibi kendi yapisindan kaynaklanan di§ ticaret 
sorunlanna sahip olabilir((Saat 9 ioglu ve Kutlu, 2004: 142). 

Bu ^ali^mada bati akdeniz bolgesinin en buyuk ill olan Antalya ilinin Port 
Akdeniz Liman ^iki^lari ve Bati Akdeniz Bolgesi Ihracat^ilar Birligi verilerine 
gore en 90 k ihracati ger^ekle^en ikinci sektoru olan ya§ meyve- sebze sektoru- 
nun beklenti ve sorunlari bolgede uygulanan bir Anket yardimiyla incelenmeye 
qiali^ilmi^tir. 

1- Turkiye’de Ya§ Meyve- Sebze Ihracati 

Turkiye ekonomisi 24 Ocak 1980 kararlari ile ithal ikameci sanayile^me mo- 
delini terk edip, di§ a^ik sanayile^me modelini tercih etmi^tir. Bu sure^le birlikte 
ulkede ihracat atagi ba^lami^ fakat bununla birlikte ithalatta da arti^lar ger^ek- 
le^mi^tir. 2000 ’li yillara gelindiginde ulkenin en onemli gostergesi doviz kuru, 
en onemli iktisadi sorunu da cari a^ik haline gelmi^tir. 

§ekil I’de 1980 ile 2017 yillari arasmda Turkiye ekonomisinde ger^ekle^en 
ihracat ve ithalat verilerine dair grafik verilmi^tir. Grafikler incelendiginde 2001 
ekonomik krizinden sonra ulkede ihracatta ve ithalatta artan egilim ve iki grafik 
arasmdaki a^ilan fark dikkat qiekicidir. Ayrica grafik incelendiginde ihracat ile 
ithalat arasmdaki korale hareket iki degi^kenin e^anh hareket ettigini goster- 
mektedir. Tuik verilerine gore 1980 yihnda 3 milyar dolar olan ihracat rakami 
2000 yihnda 28 milyar dolara 2017 yihnda ise 157 milyar dolara kadar artmi^tir. 
(TUiK, 2018). 

§ekil: 1 1980-2016 Yillari Arasmda Ihracat ve Ithalat 



Kaynak: Tuik verileri kullanilarak yazar tarafindan hazirlanmi^tir. 
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ithalat ise 1980 yilinda 8 milyar dolar iken 2000 yilinda 54 milyar dolara 
2017 yilinda ise 233 milyar dolara kadar 9 ikmi§tir(TUiK, 2018). 1980 yilinda 5 
milyar dolar olan di§ ticaret a^igi 2000 yilinda 26 milyar dolara, 2017 yilinda ise 
76 milyar dolara kadar yiikselmi^tir. Ulkede ki ya§ meyve- sebze ihracati incelen- 
diginde 2016 yilinda 1.9 milyar dolar iken 2017 yilinda ise % 13 arti§ gostererek 
2.32 milyar dolar olmu^tur. Ayrica 2016 yilinda 0,013 olan toplam ihracata orani 
2017 yilinda 0,014 oranma kadar yukselmi§tir(YMS^°, 2018: 1). Ulkenin bir tarim 
iilkesi olmasi verimli ovalara sahip olmasma ragmen bu oranin dii^uk olmasi 
dikkat ^ekicidir. 


§ekil:2, 2016-2017 Ya§ Meyve ve Sebze ihracat Turlerine Gore Dagilim 
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Kaynak: YMS Degerlendirme Raporu, Ocak- Aralik 2017 


§ekil 2 incelendiginde 2016-2017 yillarmda ger^ekle^en ya§ meyve ve sebze 
ihracatmm turlerine gore dagilimi verilmi^tir. Her iki yilda da narenciyenin ve 
meyvenin ustiinliigii goziikmektedir. 


20 Ya§ Meyve-Sebze Ihracat^ilar Birligi 
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Tablo:l 2016-2017 Ulkelere Gore Ya^ Meyve ve Sebze ihracati (milyon dolar) 



2016 

2017 

Rusya 

331 

638 

Irak 

292 

254 

Almanya 

200 

207 

Romanya 

112 

131 

Ukrayna 

132 

112 

Suudi Arabistan 

119 

102 

Beyaz Rusya 

112 

101 

Hollanda 

54 

54 

Polonya 

50 

54 

Bulgaristan 

45 

48 

Gurcistan 

73 

48 


Kaynak: YMS Degerlendirme Raporu, Ocak- Aralik 2017, s.3. 


Tabloil’de 2016 ve 2017 yillarinda ulkelere gore ya§ meyve ve sebze Ihracati 
milyon dolar cinsinde verilmi^tir. Tablo ’da Rusya bolgesine yapilan ya^ meyve 
ve sebze ihracatmm 2017 yilmda iki katma ^ikmasi dikkat ^ekicidir. Rusya ile 
ya^anan u^ak du^iirme hadisesi kaynakli uluslararasi siyasi sorunun etkisi net 
bir bi^imde goziikmektedir. 


Tablo: 2 tiler ttibariyle Ya§ Meyve Sebze ihracati (milyon dolar) 



2016 

2017 

Mersin 

432 

450 

Hatay 

427 

448 

Antalya 

294 

366 

Trabzon 

192 

261 

Izmir 

99 

147 

Adana 

148 

141 

Manisa 

87 

71 

Bursa 

53 

67 

Istanbul 

37 

45 

§irnak 

32 

42 

Isparta 

25 

26 


Kaynak: YMS Degerlendirme Raporu, Ocak- Aralik 2017, s.l4. 
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Tabloil’de 2016 ve 2017 yillarinda illere gore ya§ meyve ve sebze Ihracati 
milyon dolar cinsinde verilmi^tir. Tablo ’da ^ali^manin konusu dahilinde Antalya 
ilinin 2016 yilinda 432 milyon dolar 2017 yilinda 450 milyon dolar ihracatta arti§ 
dikkat ^ekicidir. Antalya Iline kom^u olan Isparta ilinde ise 2016 yilinda 25 milyon 

2016 yilinda 26 milyon dolar ihracat gerqiekle^mi^tir. 

(^ali^manm devammda Antalya ilinin Ihracati incelenecektir. Antalya ili 

2017 yili itibariyle 1,2 milyar dolar ihracat ger^ekle^tirmi^tir. 2017 yilinda Tiir- 
kiye’nin toplam ihracatmm binde 7’sini gerqiekle^tirmi^tir. 2017 yilinda Antalya 
ilinde ger^ekle^en 1.2 milyar dolar ihracatm 366 milyon dolari (%36) ya§ meyve 
ve sebze ihracatmdan kaynaklanmi^tir. Ayrica bolgede madencilik sektoriiniin 
ihracati da dikkat 9 ekicidir(Baka, 2014:27). Dolayisiyla ya§ meyve ve sebze sektorii 
ilin ihracati a^ismdan stratejik bir sektor oldugu ifade edilebilir. 

2-Ara§tirmanin Veri Seti ve Yontem 

Bu ^ali^mada, Finike, Kumluca ve Demre bolgesinde ya^ meyve ve sebze 
ihracati yapan 43 firmaya bu siire^te ya^adiklari sorunlari ve beklentilerini tespit 
etmek i^in anket uygulamasi yapilmi^tir. Bati Akdeniz Ihracat^ilar birligi verilerine 
gore Finike, Kumluca ve Demre bolgesinde 60 adet ya? meyve ve sebze ihracati 
yapan firma bulunurken, ilgili firmalarm %70’ine ula^ilmi^tir. 

Ankete cevap veren firmalarm % 49’unda 20 ki^iden fazla ^ah^ana sahipken 
% 60’i 6 milyon dolarm iistiinde ihracata sahiptir. Ankete cevap veren firmalarm 
% 46’si sade 3 iilkeye kadar ihracat yaparken % 60’i araci kullanarak ihracat yap- 
tiklarmi beyan etmi^lerdir. Bolge firmalari en 90 k Avrupa bolgesine (%69) ihracat 
yaptiklanm ifade ederken arkasmdan Rusya’ya (%25) ve Tiirki Cumhuriyetlere ( 
% 6 ) ihracat yaptiklanm ifade etmi^lerdir. 
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Tablo:3 Temel Istatistik Sonu^lari (Sorunlar) 



N 

Mean 

Std. Deviation 

Skewness 

Kurtosis 

Hal yayasi degi^melidir. 

43 

4,5814 

,76322 

-2,815 

10,781 

Hukiimetin bizim sorunlanmizi 
dogru algilamadigmi 
du^uniiyoruz. 

43 

4,5349 

,85493 

-2,032 

3,53 

Ya§ meyve ve sebze ihracatmda 
destekleri yetersiz buluyorum. 

43 

4,4651 

,63053 

-1,357 

3,66 

Kaliteli eleman bulmakta 
zorlaniyoruz. 

43 

4,4419 

,73363 

-2,446 

10,35 

Ya§ meyve ve sebze ihracatmda 
di? siyaset bizi 90k etkiliyor. 

43 

4,4419 

,73363 

-1,687 

3,79 

Sektor ihracat sorunlanm 
^ozmek i^in bir araya gelemiyor. 

43 

4,1860 

,76394 

-1,342 

2,796 

Aym pazarlarda Turk ureticiler 
birbirleri lie rekabet etmektedir. 

43 

4,1860 

,54580 

-,808 

5,521 

Maliyet yonetiminde i^^ilik 
giderleri bizi zorluyor. 

43 

4,0698 

,59343 

-1,447 

6,064 

Vergi oranlarmm yuksekligi bizi 
olumsuz etkiliyor. 

43 

3,9302 

,73664 

-2,137 

6,921 

Avrupa iilkeleri oncelikle kendi 
uriinlerini tercih etmektedir. 

43 

3,9302 

1,03269 

-1,488 

2,023 

Akdeniz tipi beslenme modeli 
hakkmda fikrim var. 

43 

3,8837 

,79310 

-1,588 

4,139 

Yabancilarm getirdigi teknik 
engeller bizi zorluyor. 

43 

3,8372 

1,11120 

-1,410 

1,426 

Ya^ meyve ve sebze ihracatmda 
en onemli kriterin fiyat 
oldugunu du^iinuyorum. 

43 

3,7674 

,92162 

-1,422 

1,678 

ihracatta en onemli sorun 
aracilarm 90k olmasidir. 

43 

3,6279 

,97647 

-1,102 

,361 1 
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Tablo:3’de ankete cevap veren firmalann ya^ meyve ve sebze ihracati surecinde 
ya^adiklari sorunlar sorulanna verdikleri cevaplarin sirasi itibariyle temel istatistik 
sonu^lari verilmi^tir. Tablo incelendiginde bolge firmalan, hal yasasinin yetersiz 
oldugunu, hukiimetin sorunlanni algilamadigini, desteklerin yetersiz oldugunu, 
di§ ticaret konusunda uzman eleman bulmakta zorlandiklanni(Co§kun, 2012:185). 
ve di§ siyasetin onlari olumsuz etkiledigi bu siire^te ya^adiklan onemli sorunlar 
^eklinde beyan etmi^lerdir. 


Tablo 4 Temel istatistik Sonu^lari (Gu^lu ve Zayif Yanlar) 



N 

Mean 

Std. 

Deviation 

Skewness 

Kurtosis 

Ihracatta en 90k hormon 
kahntilari bizi zorluyor.lgiiflu) 

43 

1,8372 

1,19384 

1,474 

1,112 

Mahmizi guvenli ta^imakta 
zorlaniyoruz. (gii^lii) 

43 

2,0698 

1,03269 

1,216 

0,945 

Tiirkiye’de sogutmali 
ta^imacihgm yetersiz oldugunu 
du^uniiyorum. (gii^lii) 

43 

2,1628 

1,08957 

1,399 

1,604 

Dolar/Euro kurunun haraketliligi 
bizi olumsuz etkiliyor.(gu9lu) 

43 

2,2093 

1,38973 

1,002 

-,344 

Pazar bulmakta zorlaniyoruz. 
(giiclii) 

43 

2,6977 

1,24470 

,534 

-1,044 

Giimriik idemleri 90k enerjimizi 
aliyor. (zayif) 

43 

2,8140 

1,15996 

,477 

1,279 

Ihracatta en 90k ila9 kullammi 
bizi zorluyor. (zayif) 

43 

2,8140 

1,21999 

,456 

-1,247 

Ureticide her zaman ” Nasd olsa 
k piyasaya satarim ” dii^iincesi 
var. (zayif) 

43 

3,3953 

1,29357 

-,519 

-1,017 


Tablo 4’de ayni firmalann ya§ meyve ve sebze ihracati surecinde gii^lii ve 
zayif yanlarma dair sorulara verdikleri cevaplara ili^kin temel istatistik sonu^lari 
verilmi^tir. Tablo incelendiginde ihracatta teknik bir engel (Akta? ve Adigiizel, 
2017:15). olan hormon kalmtilarmm sorun olmasi konusunda dii^iikbir ortalama 
^ikmasi ve giivenli ve sogutmali ta^imacilik konusunda ortalamalarm dii^iik 91 k- 
masi gii^lii yanlar olarak goziikiirken, giimriik i^lemlerinin zorlamasma ve iq: 
piyasasi her zaman alternatif olarak gorme egilimlerine dair ortalamalarm yiiksek 
9 ikmasi zayif yanlar olarak goziikmektedir. 
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Tablo:5 Model Sonu^lari 


Bagimli Degbken: Hal 

Yasasim Yetersiz Bulma 

Beta 

Standart 

Beta 

T Degeri 

Tsig 

degeri 

ViF 

Destekleri Yetersiz Bulma 

,549 

,454 

3,782 

,001 

1,332 

Hukiimetin Sorunlan Dogru 
Algilamama 

,372 

,417 

3,476 

,001 

1,332 

Bagimli Degbken: 

Hukumetin Sorunlan Dogru 
Algilamama 

Beta 

Standart 

Beta 

T Degeri 

Tsig 

degeri 

ViF 

Hal yasasim Yetersiz Bulma 

,711 

,652 

5,942 

,000 

1,007 

Pazar Bulmakta Zorlamyoruz 

-,169 

-,307 

-2,724 

,010 

1,064 

Bagimli Degi§ken: Destekleri 
Yetersiz Bulma 

Beta 

Standart 

Beta 

T Degeri 

T sig 
degeri 

ViF 

Hal yasasim Yetersiz Bulma 

,495 

,599 

5,295 

,000 

1,052 

Yas meyve ve sebze ihracatmda 
rakipler bizi olumsuz etkiliyor. 

,223 

,282 

2,488 

,017 

1,052 


Tablo 5’te Finike, Kumluca ve Demre bolgesinde ya§ meyve ve sebze ihra- 
cati yapan 43 firmanin ya^adigi en onemli 3 sorun bagimli degi^ken yapilarak 3 
farkli regresyon modeli kurulmu^tur. Firmalann en onemli sorun olarak beyan 
ettikleri hal yasasim yetersiz bulmayi, destekleri yetersiz bulma ve hiikiimetin 
sorunlari dogru algilamama dii^iincesi ile pozitif yonlii ve istatistiksel olarak 
anlamli ili^kiye sahip oldugu, diger onemli sorun olan hiikiimetin sorunlarim 
dogru algilamamasi ile hal yasasim yetersiz bulma ile pozitif yonlii, Pazar bul- 
makta zorlanma ile negatif yonlii ve istatistiksel olarak anlamli bir ili^kiye sahip 
oldugunu, model de son olarak destekleri yetersiz bulma ile hal yasasim yetersiz 
bulma ve ya§ meyve ve sebze ihracatmda rakiplerin olumsuz etkilemesi arasmda 
pozitif yonlii bir ili^kinin oldugu saptanmi^tir. 

Analizler siirecinde bagimsiz degi^kenlerin istatistiksel olarak anlamhhgi 
olasihk degerlerinin, ,05 kritik degerine gore yorumlanmi§tir(Biiyiik 6 ztiirk, 2007) 
Regresyon modellerinin varsayimlarmdan biride bagimsiz degi^kelerin birbirini 
etkilememesi ^artidir. Tablo 5’da VIF degerleri incelendiginde 3 bagimh degi^ken 
iqnde Te ^okyakm degerlerdir. Bu durum bagimsiz degi^kenler arasmda ili^kinin 
90 k zayif oldugunu g 6 stermektedir(Kalayci, 2005). 
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Table 6 Tam Test Sonu^lari 


Bagimli 

Degi^kenler 

F 

degeri 

F sig 

Durbin 

Watson 

Artikiann 

Skewness 

Artikiann 

Kurtosis 

Duzeiitiimis 

Re-kare 

Hal Yasasi 

26,315 

,000 

1,832 

-,574 

,125 

,547 

Hukiimetin 
Somnlan Dogru 
Algilamamasi 

18,059 

,000 

2,027 

-,818 

,935 

,448 

Destekleri 

Yetersiz Bulma 

21,075 

,000 

1,925 

-,170 

-,728 

,489 


Table 6’da kurulan Regresyon modelleri i^in tani test sonu^lari verilmi^tir. 
Kurulan modelin F degeri olasilik degerleri, 05’in altinda olmasi modellerin 
bir biitiin olarak anlamli oldugunu gosterirken, Regresyon modellerinin bir di- 
ger varsayimi olan hata terimlerinin birbirini etkilememesi varsayimi Durbin 
Watson katsayisi yardimiyla incelenmi^tir. 3 bagimli degi^ken i^inde katsayilar 
+-1,5 araliginda olmasi kismen kabul edilebilir bir araliktir(Kalayci, 2005: 267). 
Modellerde incelenen son varsayim ise artiklari normal dagilimdir. Artiklarm 
Skewness ve Kurtosis degerlerinin +-1,5 araliginda olmasi model artiklarmm 
normale yakm bir dagilim sergiledigini g6stermektedir(Tabachnick ve Fidell, 2013, 
Morgan, Leech, Gloeckner, Barret, 2004:59). 


Sonu^ 

Geli^mekte olan ekonomilerin kalkmma siire^lerinde bolge ekonomilerinin 
potansiyellerini dogru analiz etmek gerekmektedir. Bu potansiyelin geli^imi ve 
gelecekteki varligi meveut sorunlari iyi analiz edip siirekli geli^en bir sistem ortaya 
koymakla rniimkiindur. Her bolge her sektor ayrmtih bir bi^imde incelenip ^oziim 
odakh bir iktisat politikasi tercih edilmelidir. Bu ^ah^mada Antalya bolgesinde 
Finike, Kumluca ve Demre bolgesinde ya^ meyve ve sebze ihracati yapan firma- 
larm ihracat siire^lerinde ya^adiklari sorunlar incelenmi^tir. 

Sonu^ta bolge firmalari Hal yasasim en onemli sorun olarak ifade etmi^ler- 
dir. Ozellikle tarladan tiiketidye giden siire^te mallarm fiyatmdaki geometrik 
arti^lari ciddi motivasyon kaybma neden olmaktadir. Firmalarm beyan ettikleri 
diger sorun ise hiikiimetin sorunlarim dogru algilamadigidir. Bu siire^te bol- 
gede gorev yapan hiikiimet temsilcileri mutlaka bolgelerinde sektorleri tammalari 
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gerekirse konu ile alakali dani^manlar kullanmalidirlar. Firmalar destekleri de 
yetersiz bulmaktadirlar. 

(J]ali^mada bolgenin iistiin ve zayif yanlari da incelenmeye ^ali^ilmi^tir. Fir- 
malar ta^imacilikta, teknik engeller konusunda, Pazar bulma konularmda ken- 
dilerini ba^arili hissederken, giimriik i^lemlerinin yogunlugundan zorlandiklari 
beyan etmi^lerdir. 
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Ozet 

Altin; yerkabugunda en az bulunan, dtinyanin her yerinde para yerine ge^en, 
yok olmaz, bozulmaz, bilinen en iyi iletken olan bir maden olarak kabul edilmi^- 
tir. Altini diger metaller kar^isinda iiretim hacminin sinirli olmasi, inelastik arz 
yapisi, ayni veya benzer ozellige sahip ba^ka bir metalin olmayi^idir. Altinin diger 
metaller kar^isinda bir diger ustunliigii de, uzun yillar boyunca parasal sistemde 
bir degi^im araci olarak kullanilmi^ olmasi, halen tasarruf ve yatirim araci olarak 
kullanilabilmesi ve giiniimuzde diinya iilkelerinin bir^ogu tarafmdan rezerv araci 
olarak kullanilmaya devam etmesidir. Bu ^ali^mada Tiirkiye’de altin piyasasmda 
talep baglammda miicevher talebi, T.C. Merkez Bankasi Talebi ve yatirim ama^li 
altin talebi; arz baglammda ise altin madenciligi, hurda altin arzi ve T.C. Merkez 
rezervleri incelenmi^tir. 

Anahtar kelimeler: Altin, Altin Talebi, Altin Arzi, Altin Rezervi, Hurda Altin 

JEL Kodlari; E-40, E-42,E-49 


MARKET DYNAMICS OE GOLD IN TURKEY 

Abstract 

Gold; has been regarded as a mine which is the least known in the earth’s 
crust and is the best conductor known to survive all over the world.The limi¬ 
ted production volume of gold compared to other metals, the intellectual supply 
structure is that there is no other metal with the same or similar characteristics. 
Another advantage of gold over other metals is that it has been used as a me¬ 
ans of exchange in the monetary system for many years, can still be used as a 
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means of saving and investing, and continues to be used by many of the world’s 
countries as a reserve tool. In this paper, the demand for jewellery in the context 
of demand in gold market in Turkey, T.C. Central Bank Request for gold and 
investment purposes; in the context of supply, gold mining, scrap gold supply 
and T.C. Central reserves are examined. 

Keywords: Gold, Gold Demand, Gold Supply, Gold Reserve, Scrap Gold 

JEL Codes: E-40, E-42,E-49 

Giri§ 

Tiirklerin bin yillardir bilinen bazi toplumlarm giiq bazilarmm ise servet 
veya servet araci olarak kabul ettigi altm onemli bir yere sahiptir. Ayrica Tiirk- 
ler altma sanat ve kiiltiir hayatmda yer vermi^tir ve altm kiilturiinii gelenek ve 
gorenekleriyle giiniimuze kadar ta^imi^lardir. 

Altm 1923’den 1980’li yillara kadar qogunlukla tasarruf araci olarak kul- 
lanilmi^tir. Bu donemlerde altma olan talebi, bankalar tarafmdan tasarruflara 
verilen negatif faiz, doviz bulundurmanm yasak olmasi, alternatif finansal araqlarla 
menkul degerler piyasalarmm olmayi^i artirmi^tir. Ayrica bu donemde serbest 
altm ticareti yoktur, bu durum da altm talebinin gayri resmi yollardan kar^ilan- 
masmi giindeme getirmi^tir. Tiirkiye’de ekonominin her alanmda serbest piyasaya 
geqi? politikalarmm uygulanmaya ba^lamasi ve 24 Ocak 1980 Kararlari, altm 
sektoriiniin geli^imi iqin onemli adimlar olmu^tur. 1980 yihndan sonra yeniden 
yapilanma siireci iqindeki en onemli geli^me Istanbul Altm Borsasi’nm kurulmasi 
olmu^tur. Istanbul Altm Borsasi; altm fiyatlarmm diinya fiyatlarma paralellik 
kazandirmi^tir, ticareti yapilan altmlarm genel kabul goren saflik ve standartta 
olmasi zorunlulugu getirilmi^tir ve altmm kayit altma ahnmasiyla sistemin §effaf 
bir yapi kazandirmi^tir. 

Liberalle^me siireci ile beraber altini finansal sisteme katmak iqin altm sek- 
toriinde yeniden yapilanma gidilmi^, 1983 ve 1984 yillarmda altmm dike iqindeki 
ticareti ve ithalati belirlenen esaslara uymak ko^uluyla serbest birakilmi^tir. Altm 
ihracati ise belirli izinlere baglanmi^tir. 

Ayni duzenlemeler kapsammda, altmm ve doviz kurlarmm TL kar^ismdaki 
degerinin belirlenmesinde Turkiye Cumhuriyet Merkez Bankasi (TCMB) yetkili 
kihnmi^tir. Bu yetki qerqevesinde, TCMB 1984 yihnda Turk Lirasi Kar^ihgi Altm 
Piyasasi’m kurmu? ve bu piyasa aracihgiyla altm ithal etmeye, ithal edilen altmlari 
bireylere ve kurumlara TL kar^ihgi satmaya ve altmm piyasa fiyatim Turk Lirasi 
temelinde belirlemeye ba^lami^tir. 1989 yihnda ise Doviz Kar^ihgi Altm Piyasasi 
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kurularak TCMB tarafindan ithal edilen altinlar bu piyasa araciligiyla bireylere 
doviz ve efektif kar^iliginda satilmaya ba^lanmi^tir ((^elik, 2015). 

26 Temmuz 1995 yilinda Istanbul Altin Borsasi’nin a^ilmasi ve faaliyete geq- 
mesi lie beraber altin ithalati TCMB iiyelerinin yam sira Istanbul Altin Borsasi 
iiyeleri tarafindan da yapilmaya ba^lami^tir. 

26 Temmuz 1995’te Istanbul Altin Borsasi’nin a^ilmasiyla birlikte faaliyete 
ba^layan ilk piyasa “Altin Piyasasi” dir. Altin Piyasasi, yurt di^indan iiye kuru- 
lu^larca ithal edilen altinin tarn rekabet ko^ullarinda alim-satimmm yapildigi 
organize bir piyasadir. 9 Temmuz 1999 tarihinden itibaren giimii^ ve platinin de 
borsa biinyesinde i^lem gormeye ba^lamasiyla “Altin Piyasasi” kiymetli maden- 
lerin i^lem gordiigii bir piyasaya donu^mii^ ve piyasamn adi “Kiymetli Madenler 
Piyasasi” olarak degi^mi^tir ((^elik, 2015, s. 15). 

Bu ^ali^mada Tiirkiye’de altin arz ve talebinin hangi kaynaklardan olu^tugu 
a^iklanmaya qiali^ilacaktir. Bu baglamda altin arzi ^er^evesinde hurda altin arzi, 
T.C. Merkez Bankasmm altin rezervleri ve altin madenciligi incelenirken altin 
talebi yoniinden ise yatirim amaq:!!, kuyumculuk sektorii ve Merkez Bankasi altin 
talebi analiz edilmeye ^ali^ilmi^tir. 

Tiirkiye’de Altmin Arz ve Talebi 

Tiirkiye’de altin piyasasma baktigimizda 1983’den 1989’a kadar iki yoldan 
altin giri^inin yapildigi belirlenmi^tir. Bunlar; resmi altin giri^i ve gayri resmi 
altin giri^idir. Gayri resmi altin giri^i 12 Eyliil 1980’nin sebebiyle 1980, 1981 ve 
1982 yillarmda yava^lama gostermi^ ancak 1983-1988 yillari arasmda olduk^a 
biiyiik boyutlara ula^mi^tir. Hiikiimet, gayri resmi yollardan sokulan altmlara 
T.C Merkez Bankasi Para Piyasasi’nm kurulmasim ^oziim olarak iiretmi^tir. 

10 Nisan 1989 yilmdan itibaren altin ithalati resmen ba^lami^tir. 1989 Ni- 
san’ina kadar Tiirkiye’ye gayri resmi yoldan sokulan kiil^e altinlar kiloda 250 
ABD Dolan -1000 ABD Dolan arasmda degi^en kar marjiyla alinip satilmakta ve 
bu i^i yapanlara biiyiik bir kazanq: saglamaktaydi. Fakat bu olay altin fiyatlarmm 
Tiirkiye’de uluslararasi piyasalara gore daha yiiksek seviyede seyretmesine neden 
olrnu?, ayni zamanda Tiirk kuyumculuk sektoriiniin rekabet giiciinii azaltmi^- 
tir. Resmi ithalatm ba^lamasi ile gayri resmi yoldan elde edilen kazanqilar sona 
ermi§ ve Merkez Bankasi kiloda sadece 22 ABD Dolar’hk bir kar marji ile ithal 
ettigi altmlari faturah olarak bankalara ve yetkili miiesseselere doviz kar^ihgmda 
satmaya ba^lami^ ve gayri resmi yoldan altin giri^i sona ermi^tir (Istanbul Altin 
Borsasi, 2000). 
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Merkez Bankasi gayri resmi altin sati^ini durdurmak i^in ilk giri^imi 1984’de 
olmu^tur. 15 Aralik 1984 tarihinde Merkez Bankasi gayri resmi altin sati^ini 
durdurmak amaciyla Tiirk Lirasi kar^iligmda altin sati^ma ba^lami^ fakat fiyat 
kotasyonunu bir onceki giinkii altin ons ve doviz fiyatim baz alarak verdigi i^in 
zarar etrni^, bu durumda altin sati^mi ba^arisizlikla sonu^landirmi^tir. 

§ekil 1: Turkiye’de Altin Uretimi (Ton) 



Kaynak:http://altinmadencileri.org.tr/turkiye-altin-uretimi/ (4.8.2016). 


§ekil Tde Turkiye’de altin uretimi ton olarak verilmi^tir. 2005 yilmdan 2013 
yilma kadar ki donemde altin uretimi siirekli arti? egilimindedir. En fazla altin 
uretimi 2013 yilmda ger^ekle^mi^tir. 

1. Turkiye’de Altin Arzi 

Turkiye’de altin arzmm biiyiik boliimuniin kaynagi altin ithalati ve hurda 
altin arzidir. 

2000 yilma kadar uretimi yapilmayan altmm bu tarihten itibaren uretimi 
hizli bir bi^imde artmaya ba^lami^ ve altin uretimi 2010 yilmda yakla^ik 17 ton 
olarak ger^ekle^mi^tir. 2014 yilmda ise yakla^ik iki kati bir seviyeye ^ikmi^tir. 
Son 10 yil i^erisinde altin iiretim miktarmda ya^anan degi^im orani incelendi- 
ginde 2014 yili haricinde bir onceki yila gore her yil arti§ kaydedilirken en ^arpici 
arti^larm 2006 ve 2011 yilmda ger^ekle^tigi goriilmektedir. (Budak, 2015, s. 25). 
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Table 1: Yillara Gore Altin ihracat Miktarlari 
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Kaynak:http://www.darphane.gov.tr/upload/files/altinihracat2010(6).pdf, (31.10.2016). 




























Tablo I’de yillara gore altin ihracat miktarlari 2006-2010 yillari arasinda kg 
cinsinden verilmi^tir. 2006’da doviz kar^iligi ihracat 7.637.427,015 kg, altin kar^iligi 
ihracat 15.668.001,566 kg, 2007’de doviz kar^ihgi ihracat 7.937.165,812 kg, altin 
kar^ihgi ihracat 16.728.006,761 kg, 2008’de doviz kar^ihgi ihracat 1.289.228,649 kg, 
altin kar^ihgi ihracat 3.412.240,001 kg, 2009’da doviz kar^ihgi ihracat 173.667,228 kg, 
altin kar^ihgi ihracat 282.790,899 kg, 2010’da doviz kar^ihgi ihracat 21.106.915,335 
kg, altin kar^ihgi ihracat 21.503.261,793 kg’dir. Genel toplama baktigimizda 2008’de 
biiyiik miktarda dii^ii^ ya^anmi^tir. Kriz sonrasi 2008’de 4.701.468,650 kg olarak 
ger^ekle^mi^tir. 2008’den 2010’a kadar siirekli arti^ ya^anmi^tir. 

Altinin arzini iiq; ba^hkta toplarsak; 1- Altin madenciligi, 2- Tiirkiye Cum- 
huriyeti Merkez Bankasi altin rezervi, 3- Miicevher talebi ve kuyumculuk sekto- 
riinden soz edebiliriz. 

A) Altin Madenciligi 

Tiirkiye’de altin ve giimu^ madenciliginin ge^mi^i antik ^aglara kadar uzan- 
maktadir. Diinyada ilk ayarh altin para M.O 580-640 yillari arasinda Manisa 
- Salihli Sart’ta Lidya Krah Kreziis tarafindan basilmi^tir. Yine diinyada ilk altin 
rafinerisi bu bolgede kurulmu^tur (10. Kalkmma Plani, 2015, s. 97). 

Osmanh doneminde ozellikle Bati Anadolu’da bir^okyerde altin madenlerinin 
i^letildigi bilinmektedir. Anadolu’da i^letilen son altin madenleri (^anakkale-Kar- 
taldag-Astyra Altin Madeni olmu^tur. Bu altin madenindeki uretime 1914 yihnda 
Birinci Diinya Sava^i’nin ba^lamasiyla son verilmi^tir. 1914’den 2001’e Anadolu’da 
i^letilen bir altin madenine rastlanmami^tir. 1933 yihnda Atatiirk’iin talimatiyla, 
Altin Arama ve I^letme idaresi Ba^kanhgi kurulmu§tur. Fakat 1935 yihnda MTA’nin 
kurulmasindan sonra Altin Arama idaresi’nin gorevleri MTA’ya aktarilmi^tir. 

1985 yihnda yiirurliige giren 3213 Sayih Maden Kanunu ile birlikte yabanci 
sermayeli madencilik firmalari Tiirkiye’ye ilgi gostermeye ba^lamasiyla Tiirkiye’de 
altin arama konusunda yeni bir siireq; ba^lami^tir. Bu donemde Eurogold, Tuprag 
ve Cominco firmalari yaptiklari arama ^ah^malar neticesinde onemli kaynaklar 
ke^fetmi^lerdir. 

Profesor Larson, 1989 yihnda ABD deki altin madenlerinin yogun olarak 
bulundugu Nevada ve California bolgelerinin jeolojik yapisi ile Tiirkiye’nin jeo- 
lojik yapismm benzer oldugunu tespit etmi^tir. Bundan hareketle Tiirkiye top- 
raklarmda biiyiik miktarda altin potansiyeline sahip oldugunu ongoriide bulun- 
mu^tur. 1997’de Prof Dr. Ayhan Erler bu benzerlige dayanarak Tiirkiye’de altin 
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potansiyeline ili^kin bir tahmin ^ali^masi yapmi^tir. (^ali^masinda 5 ayri jeolojik 
kaynak modeli kullanan Prof. Erler, Tiirkiye altin potansiyelinin 6500 tona kadar 
qiikabilecegi tahmininde bulunmu^tur. Prof Erler’in bu modelleme qiali^masindan 
U 9 yil sonra iki altin yatagi bulunmu^tur. Bu altin yataklari biiyukliik itibariyle 
diinya siralamasinda ilk ona girmektedir. Bu madenler U^ak-E^me’deki Ki^ladag 
ve Erzincan-Ili^’daki (^ukurdere’de bulunmaktadir. 2006 yilinda U§ak-Ki§ladag 
Altin Madeninde iiretime ge^ilmesinden sonra ise uluslararasi yatirimcilarin 
Tiirkiye’ye ilgileri daha da artmi^tir. 

2001 yilinda ba^layan altin liretiminin 2012 yilinda yillik 30 ton seviyelerine 
9 ikmi§ olmasi Tiirkiye’nin altin madenciliginde diinyada adi ge^en bir dike haline 
gelmesinin bir gostergesi olmu^tur.. Onumuzdeki yillarda i^letmeye a^ilmasi bekle- 
nen yeni firmalarla Turkiye’nin dunyada en 90 k altin ureten ulkeler siralamasinda 
ilk 15-20 dike arasina girmesi ongordlmektedir. (10. Kalkmma Plani, 2015, s. 99). 

MTA verilerine gore Tdrkiye’de maden rezervleri incelendiginde 700 ton altin 
rezervi, 6.062 ton gdmd§ rezervi bulunmaktadir (Budak, 2015, s. 24). 

Maden aramaciligi iqiin bdydk sermaye ve uzun bir hazirlik sdreci gerek- 
mektedir. Bu sebepten altin madeni yatirimlarmda risk faktord ydksek olmasi 
sebebiyle ozel yerli ^irketler bu yatirimi goze alamamaktadir. Altin aramaciligmda 
her ^ah^ma olumlu sonuq: vermemesi ya da olduk^a uzun ^ah^ma gerektirdigin- 
den, maliyetleri kar^ilayamayan yerli ^irketler bu alana yonelmek istememektedir. 
Genellikle bu tdr yatirimlari yabanci sermayeli ^irketler yapmaktadir. 

1985’de 3213 sayih Madencilik Kanununda yapilan degi^iklikle yabanci ya- 
tirimcilarm da Tdrkiye’de altin aramalarma olanak verilmi^tir. Boylece birqiok 
yabanci kurulu? geli^mi^ yontemler kullanarak altin arama ^ah^malarma ba^lami^- 
tir. Tdrkiye’de var olan potansiyel altin rezervlerinin ^ikarilarak dretim sdrecine 
sokulmasi ekonomiye tamamen “ithal ikamesi” etkisi yaracaktir ve bu altmlarm 
dretime kazandinlmasiyla da yurtdi^mdan altin ithalati dolayisiyla odenen doviz 
giderlerinde azalma meydana getirecegi dd^dndlmektedir. 

Altin madeni arama ^ah^malari; 350 maden arama ruhsatmdan 1 tanesi altin 
madenine dond^tdrdlmd^tdr. Bir firmamiz 1986 yilinda Tdrkiye’de madencilik 
faaliyetlerine ba^ladiktan 21 yil sonra ilk altin madenini a^abilmi^tir. Maden ara¬ 
malarma 20 yilda 130 milyon dolar harcami^tir. Yakla^ik 1000 adet maden arama 
ruhsatmda qiah^mi^tir bu ruhsattan sadece 2 tanesi altin madenine dond^md^tdr. 
Bu madenleri dretime aimak i^in tesis yatirimlarma yakla^ik 800 milyon dolar 
harcami^tir (Altin Madencileri Dernegi, 2016). 
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Tiirkiye’de altin madenciligine yapilan yatirim; maden aramalari 700 milyon 
$, tesis yatinmlari 1,8 milyar $, toplam yatirim ise 2,5 milyar $’dir. Turkiye’nin 
altin ithalati son 20 yil ortalamasi 156 ton/yil, uretimimiz 31 ton/yil, yillik aqii- 
gimiz ise 125 ton/yil’dir (Altin Madencileri Dernegi, 2016). 

Altin madenciligi ile birlikte Tiirkiye’de maden aramaciligmda, maden i^- 
letmeciliginde, zenginle^tirmede, rehabilitasyon projelerinde ve ^evreye duyarli 
madencilikte uluslararasi standartlarda 90 k ciddi geli^meler kaydedilmi^tir. Son 
15 yilda yapilan onemli yatinmlar sayesinde yillik altin ihtiyacimizm %20 sini 
kendi kaynaklanmizdan iiretir hale gelmi^tir. 2000 yilmda sifir olan altin iire- 
timi 2013 yilmda, yilda 33,5 ton seviyelerine ula^mi^tir. Sektorde son 25 yilda 
2,5 milyar dolarlik yatirim yapilmi^ bunun sonucunda 6200 ki^iye dogrudan 
istihdam saglanmi^tir. Turkiye’nin altin iiretimi 2001 yilmdan 2013 yilma kadar 
diizenli arti§ egilimi gostermi^tir. 2012 yilmda yaymlanan Ba^bakanlik Genelgesi 
ile madencilik faaliyetleri i^in almmasi gerekli olan zorunlu izinlerin Ba^bakanlik 
onayma sunulmasmm ardmdan, izinlerin almmasmda ya^anan sikmtilar ile 2014 
yilmda iiretimde ilk defa dii^ii? ya^anmi^ ve 2013 yilmda gerqiekle^en 33,5 ton/ 
yil seviyesinden, 2014 yilmda 31 ton/yil seviyesine gerilemi^ durumdadir (Altin 
Madencileri Dernegi, 2016). 

Diinya altin ticaretinde onemli bir yere sahip olan Tiirkiye. son 17 yilm 
ortalamasma gore, yilda yakla^ik 153 ton altin ithal eden bir dike durumunda 
olup bugunku fiyatlarla bunun bedeli yilda yakla^ik 8 milyar dolar civarmdadir. 
Buna kar^ilik, yerli altin uretimi, 2012 itibariyle cari aqiigin azaltilmasma yillik 
bazda 1,7 milyar dolarlik finansman saglamaktadir. Cari a^ik di^mda diger bir 
olumlu nokta ise istihdama katkidir. Yukarida aqiiklandigi ^ekilde, gunumuzde 
madenciligin emek-yogun niteligini buyuk ol^ude kaybetmi^ olmasma kar^ilik 
altmda durum tersine donmektedir. Turkiye’de altin madenciliginde 4100 ki^i 
istihdam edilmektedir (10. Kalkmma Plani, 2015, s. 97). 

B) Turkiye Cumhuriyeti Merkez Bankasi Altin Rezervi 

1980 yillmdan itibaren Turkiye’deki izlenen ekonomik politikalar neticesinde 
kalkmma i^in kaynak ihtiyacmi, vatanda^m elinde bulunan altmm da ekonomiye 
kazandinlmasi ihtiyaci olu^mu^tur. TCMB 17 Aralik 1984’den itibaren dolar kuru 
ve yurt di^i altin fiyatlarim goz onune alarak fiyat belirleyip altin sati^ma ba^la- 
mi^tir. Boylece gayri resmi yollardan altin talebini durdurmu^tur. TCMB altin 
sati^larmda kullanilan doviz kurunu, serbest piyasaya gore belirlenmesi sebebiyle 
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altinin sati? fiyati, diinya fiyatlarinin altinda ger^ekle^mi^tir. Boylece altina olan 
talep artmi^tir. Bunun sonucunda Merkez Bankasi bir giin sonra bu uygulama- 
dan vazge^mek zorunda kalmi^tir. Merkez Bankasi 1989’da Doviz Kar^iligi Altin 
Piyasasi’ni kurmu^tur, altin ithalatini bu ^ekilde gerqiekle^tirmeye ba^lami^tir ve 
altin ithalati biiyiik ol^iide serbestle^mi^tir. 

Merkez Bankasinin muntazam altin arzi, altin piyasasini hizla geli^tirmi^, 
kaqiak^ilik karli olmaktan qiikmi^tir. Ge^ici ithalat uygulamasinin ba^lamasiyla 
rniicevherat iiretidlerinin altin fiyatlarinin degi^mesinden etkilenmeleri onlen- 
mi§ ve di§ iilkelerdeki alicilann sagladiklan altin kredileriyle sermaye sikintilan 
kismen azalmi^tir (Yanik, 2007, s. 38). 

1989 yilinda Merkez Bankasi tarafindan Doviz Kar^iligi Altin Piyasasi’nin 
kurulmasiyla beraber Tiirkiye’de altin piyasasi onemli ol^iide serbestle^mi^ ve gayri 
resmi yollardan yapilan altin ithalati onlenmeye ba^lanmi^tir Merkez Bankasi 
tarafindan ithal edilen altinlar yurtiqndeki ki^ilere doviz ve efektif kar^iligi satil- 
mi^tir. Altin tiiketiminde arti^ goriilmu^tur. Bu sistem, Tiirkiye’deki kuyumculuk 
sektoriiniin geli^mesine onemli katkilarda bulunarak, sektordeki kurulu^larin 
i^ledikleri altin miktarim arttirmi^tir. Sektordeki kurulu^lar di^ pazar ara^tir- 
malarini artirarak di§ pazarlara a^ilmaya ba^lami^ ve altin ihracatmda onemli 
bir arti§ meydana gelmeye ba^lami^tir. 

Kiiresel krizle birlikte giderek yiikselen altin fiyatlari, kayit di^i olan altmm 
ekonomiye kazandirilmasi konusunu giindeme getirmi^tir. Ayrica TCMB 2011 
yilmda aldigi kararla zorunlu kar^iligm %10’una kadarlik kisminm altin cinsin- 
den tutulabilmesine imkan tanmmi^tir. Bu oran kademeli olarak artirilmi^tir. 

Rezerv opsiyon mekanizmasmm kullammma ili^kin TCMB’nin a^ikladigi 
son veriye gore, 26 Mart 2013 itibariyla, bankalar kendilerine tanman %30’luk 
imkanin %78,9’unu (23,7/30) kullanmaktadirlar. Buna paralel olarak, TCMB’de 
bankalarm 13,2 milyar USD degerinde 261 ton altini tutulmaktadir. S6z konusu 
imkandan yararlanma orani 26 Nisan 2013 itibariyla %81,8’e (24,5/30) yiikselmi^tir. 
Diinya Altin Konseyi’nin verisine gore Haziran 2013 itibariyla TCMB’nin altin 
rezervi, rezerv opsiyon mekanizmasi yoluyla tutulan altin da dahil edildiginde 
427 ton seviyesindedir (A^arkaya, 2013, ss. 5-6). 

C) Hurda Altin Arzi 

Altin hi^bir zaman yok olmamaktadir ve defalarca eritilip i^lenip kullamma 
sunulmaktadir. Hurda altin arzi Tiirkiye’deki en onemli altin arzi kaynaklarmdandir. 
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Tiirkiye’de hurda altin ^ogunlukla altin rniicevherden olu^maktadir. Mu^terilerin 
ellerinde var olan altin miicevherlerini ^e^itli nedenlerden dolayi kuyumculara 
ve sahaflara satarlar. Kuyumcu ve sahaflar almi§ olduklari bu altin mucevherleri 
eritip yeniden piyasada sati^a sunarlar. Kuyumcular ve sahaflar hurda altin arzi 
olu^turmu? olurlar. Altin fiyatlannin ytikselmesi durumunda yastik alti altini olan 
rnii^teriler altin rniicevherlerini bozdurma egiliminde olurlar, fiyatlann dii^mesi 
durumunda ise bekleme ya da altin satin alma egiliminde olmaktadirlar. 

Hurda altin arzi fiyat hareketlerine yiiksek oranda duyarhdir. Altin fiyat- 
larmm arttigi donemlerde hurda altin arzi artmaktadir. Bu sebeple hurda altin 
arzi altin piyasasmda fiyatlari dengeye getiren ozelligi vardir. 

Diinyadaki onemli olaylarm altin piyasalarmda olu^turdugu hareketleri an- 
lamak i^in diinya altin arzmdaki geli^melere bakmak yeterli olmaktadir. 

1980’li yillarda Ortadogu’daki Iran-Irak Sava^i, Sovyet’lerin Afganistan’i i^gal 
etmesi gibi onemli olaylar altin fiyatlannin artmasma sebep olmu^tur. Bu donem 
Ortadogu diinyamn hurda altin merkezi olmu^tur. 

Ortadogu, bu donemde yilhk diinya hurda altin arzmm yakla^ik %35’ini 
saglami^tir. Ortadogu’nun en onemli iilkelerinden olan Iran ise, yilhk diinya hurda 
altin arzmm %17’sini tek ba^ma olu^turmu^tur. Iran’in hemen ardmdan ise, Misir 
ve Tiirkiye gelmi^tir. Tiim bu geli^melerden de goriildiigii gibi, diinyamn belirli 
bolgelerinde meydana gelen jeopolitik krizler, ozellikle, krizin ya^andigi bolgede 
hurda altin arzini arttinci bir unsur olarak rol oynamaktadir (Atay, 2013, s. 72). 

2. Turkiye’de Altin Talebi 

Diinya’da oldugu gibi Tiirkiye’de de altin, servet biriktirme araci ve ziy- 
net e^yasi olarak kullamlmaktadir. Tiirkiye’de altma olan talep dike i^erisinde 
yeterli arz olmamasma ragmen her ge^en gun arti^ gostermektedir. Turk halki 
i^in altin geleneksel yatirim aracidir. Bu nedenle kayit di^i ekonomide ah^veri^i 
yapilmaktadir. Turkiye’de tasarruf amaci ile talebi 90 k yaygmdir ve altin tale- 
binde mevsimsel etkiler vardir. Yaz aylarmda dugunlerde arti? oldugundan altin 
talebinde de arti§ ya^anmaktadir. 

Turkiye’de altin talebini uq: gruba ayirabiliriz: sosyal, siyasal ve ekonomik 
faktorler. Sosyal faktoru inceledigimizde nikah torenleri, sunnet dugunleri ve 
bayramlar gibi ozel gunlerde altin talebi olmaktadir. Siyasi faktoru inceledigimizde 
sava§, olaganustu hal ve sikiyonetim gibi durumlarda halkm kagit paradan ka^arak 
altin talebinde arti^lar olmaktadir. Ekonomik faktoru inceledigimizde ekono- 
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mik giivensizlik ortamlarda halk altina yonelmektedir. 1980’den once uygulanan 
siki kambiyo kontrolleri, yiiksek oranli devaliiasyonlar, sabit kur sistemi, halkin 
paradan ka^masina altina ve dayanikli mallan tercih etmesine sebep olmu^tur. 

Tiirkiye’deki altin kullanimi diger iilkelerle kiyasladigimiz zaman biiyuk 
farkliliklar gostermektedir. Bir^ok dike farkli sebeplerle altin talep etmektedir. 

Merkez Bankasi ve araci kurulu^lar Turkiye’de altin talebini olu^turan diger 
kurulu^lardir. Merkez Bankasi uluslararasi piyasalarda bagimsiz ve direkt olarak 
altin ithalati yapabiliyor iken araci kurumlar ise altin borsasi araciligi ile bu 
i^lemi ger^ekle^tirmektedirler. Borsanin kurulmasina kadar olan periyotta ise 
altin ithalati merkez Bankasmm tekelindeydi. Yapilan ithalatm yakla^ik yarisi 
i^lenmek suretiyle yeniden ihracata dondurulmektedir. Altin Borsasi’nm kurul- 
masiyla birlikte piyasa dinamikleri piyasada bulunmasi gereken altin miktarmm 
belirlenmesinde temel faktor olmu^tur. (Turgut, 2006, s. 79). 

Turkiye’de altin talebinin en gu^lu halkasi mucevher talebi en zayif halkasi 
ise endustriyel talep olu^turmaktadir. 

Turkiye’de de altin talebi 2012 yilinda fiyatlardaki arti^in hiz kesmesi pa- 
ralelinde bir miktar gerilemi^, ancak Turkiye, altin piyasasmda onemli bir aktor 
olmaya devam etmi^tir. Turkiye, merkez bankasi hariq; toplam altin talebinde 
118,8 ton ile dunyada dorduncu sirada, yatirim tarafmda ise 48,4 ton altin tale- 
biyle sekizinci sirada yer almi^tir. Ki^i ba^i altin tuketiminde ise Birle^ik Arap 
Emirlikleri ve Hong Kong’un ardmdan 2,3 gram altin ile u^uncu sirada bulun- 
maktadir (A^arkaya, 2013, s. 5). 
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Tablo 2: Tiirkiye Yillara Gore Altin Ithalat Miktarlari (Kg) 
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Kaynak:http://www.darphane.gov.tr/upload/files/altinithalat2010(9).pdf, (30.10.2016). 




























Tablo 2’de Tiirkiye Yillara gore altin ithalat miktarlari kg cinsinden, 2006- 
2010 yillari arasmda verilmi^tir. 2006 yilinda kesin ithalat 17.594.516,228, ge- 
9 ici ithalat 10.305.132,284’dir. 2007 yilinda kesin ithalat 19.972.564,705, ge^ici 
ithalat 11.697.962,008’dir. 2008 yilinda kesin ithalat 2.041.483,377ge9ici ithalat 
1.003.951,292’dir. 2009 yilinda kesin ithalat 117.016,190 geqd ithalat 137.422,400’dir. 
2010 yilinda kesin ithalat 1.341.936,420, ge^ici ithalat 6.518.489,162’dir. Genel 
toplama haktigimizda 206-2010 yillari arasmda en ciddi dii^ii^ 2009’da ya^anmi^- 
tir. 2008 krizinden dolayi 2009’da altin ithalati 254.438,590 kg ger^ekle^mi^tir. 
Ancak 2010 yilinda altin ithalatmda arti? ya^anmi^ v 7.860.425,582 kg olarak 
ger^ekle^mi^tir. 

A) Yatirim Ama^li Altin Talebi 

Tiirk halki Osmanli doneminden itibaren altin talebini yatirimda ilk siraya 
koymu^tur. Tiirk halki 1980’lere kadar du^iik faiz oranlari ve sinirli yatirim ola- 
naklarina sahipti ve Tiirkiye insani iqiin altin ve gayrimenkul ba^lica yatirim 
kaynaklariydi. 1980’den sonra ekonomideki serbestle^me hareketleri, enflasyon- 
daki nispi yiikselme, faizlerdeki arti§; alternatif yatirim araqilarinm piyasalarda 
i^lem gormeye ba^lamasma neden olmu^tur. Ancak Tiirk yatirimci bu alternatif 
yatirim ara^larma yoneliyor gibi goriinse de Tiirkiye’deki ekonomik ve politik 
belirsizlikler, Tiirk halkmi geleneksel yatirim ara^larma yani her zaman giiven 
duydugu altma yatirim amaq:!! talebi dii^urememi^tir. 

Istanbul Altin Borsasi’nm 1995 yilinda kurulmasi ile altma yonelik alternatif 
yatirim ara^lari ortaya ^ikmi^tir. Kurumsal ve bireysel yatirimcilar i^in 2002 
yilinda “Altin Fonu”, “Kiymetli Madenler Fonu” olu^turulmu^tur. 2006 yilinda 
da “Altma Dayali Borsa Yatirim Fonu” olu^turulmu^tur. 

B) Turkiye Cumhuriyeti Merkez Bankasi Altin Talebi 

TC. Merkez Bankasi, Tiirkiye’deki altin iiretimi dike ihtiya^larmi kar^ila- 
maya yetmediginden Turkiye’deki toplam talebe cevap vermek ve rezervlerini 
artirmak iqiin uluslararasi piyasalardan dunya fiyatlari ile altin ithal etmektedir. 

TC. Merkez Bankasi denetiminde 1984 yilinda Turk Lirasi kar^iligi Altin 
Piyasasi kurulmu^tur. Piyasada TCMB tarafmdan ithal edilen altmlar, yurt i^in- 
deki yetkili banka, ^ahis ve diger muesseselere satilmi^tir. Merkez Bankasi, 17 
Arahk 1984 tarihinden sonra, yurtdi^i altin fiyatlari ile dolar kurunu dikkate 
alarak yurti^i piyasaya altin sati? fiyatim belirlemektedir. Fakat TCMB, serbest 
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piyasaya gore dii^iik tutulan doviz kurundan dolayi altinin sati§ fiyati diinya 
fiyatlannin altinda kalmi^tir. Artan talebi kar^ilayamayan TCMB bir siire sonra 
bu uygulamadan vazge^mi^tir. 

1989 yilinda Doviz Kar^iligi Altin Piyasasi’nin kurulmasi ile altin ithalati 
serbestle^mi^tir. Istanbul Altin Borsasi’nin a^ilmasiyla Merkez Bankasi’nin altin 
ithalati sadece elinde bulundurmasi zorunlu oldugu ve ekonomik ihtiya^larini 
kar^ilayacagi kadar altin tutmaktadir. Merkez Bankasi, Istanbul Altin Borsasi’nin 
bir iiyesidir ve i^lem yapma hakki vardir. 

TCMB’nin sahip oldugu altin arzi, altin piyasasini hizla geli^tirmi^tir ve 
ka^ak^ilik karli olmaktan ^ikmi^tir. Uygulanan ekonomik politikalar sayesinde 
ge^ici ithalat uygulamasmm ba^lamasiyla miicevher iireticilerinin altin fiyatlannin 
degi^mesinden etkilenmeleri onlenmi^tir ve di§ dike alicilarmm sagladiklan altin 
kredileriyle sermaye sikmtilari nispeten azalmi^tir. 

C) Mucevher Talebi ve Kuyumculuk Sektoru 

Osmanli doneminde Istanbul VI. yuzyildan itibaren kuyumculuk merkezi 
halini almaya ba^lami^tir. Istanbul’un fethedilmesiyle altin taki uretimi hiz ka- 
zanmi^tir. Istanbul’da altin taki uretimi 1467 yilmda kurulan dunyamn ilkkapali 
ali^veri^ merkezi olan Kapali^ar^i ^evresinde yogunlugunu artirmi^tir. Istanbul 
haricinde Trabzon, Samsun, Sivas, Van, Erzurum, Erzincan, Gumu^hane, Bitlis, 
Kula, Eski^ehir, Diyarbakir, Mardin, Midyat, Kahramanmara? gibi ^ehirlerde de 
altin uretim ve ticareti yapilmi^tir. Cumhuriyet Doneminde altin ticareti ve ure¬ 
timi Istanbul’un yam sira Kahramanmara?, Adana, Gaziantep, Mersin, Trabzon 
ve Izmir gibi vilayetlerimizde de yogun olarak ger^ekle^tirilmi^tir. 1983 yilmda 
ihracat yasagmm kaldinlmasmda sonra Turkiye’de kuyumculuk sektorunde ih- 
racata ba^lanmi^tir. 

Turkiye topraklarmda ya^ayan vatanda^lar altini farkli ama^larla talep etmek- 
tedir. Taki olarak kullanilan mucevherler ayni zamanda ekonomik a^idan sikmtili 
donemlerde de paraya ^evrilebilir oldugundan talep edilmektedir. Hurda altin 
arzi ekonomik kriz donemlerinde arti? olmaktadir. Ayrica mucevher altin talebi 
dugun, sunnet ve ozel gunlerde hediye olarak talep edilmektedir. Turkiye’de altin 
talebinin en onemli boyutunu mucevher talebi olu^turmaktadir. Yogun olarak 
arttigi donem olarak ise dugun, sunnet ozel gunlerin yogun oldugu yaz sezonu 
oldugunu soyleyebiliriz. Turk kuyumculuk sektoru dunyada onem bir yere sahiptir. 
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Tiirkiye’de altin talebinin onemli bir bile^eni, altin miicevher ihracatidir. Gii- 
numiizde Tiirkiye’de faaliyet gosteren bir^ok rniicevherat firmasi bulunmaktadir. 
S6z konusu firmalann bir^ogu, diinya ^apinda iin kazanmi^ olup, kendilerine 
ozgii tasarimlarla adindan soz ettirmektedir. Tiirkiye’de rniicevher endiistrisinin 
iirettigi altin miicevherlerin, diinya qiapinda tercih edilmesinde, ku^kusuz, tarih 
boyunca, altina ilgi duyan bir toplum olmamizin etkisi biiyiiktiir. Miicevher en- 
diistrimiz, tasarim ve i^^ilik bakimindan, ara^tirma ve geli^tirme faaliyetlerine 
yogun bir ^ekilde yonelim sonucunda, diinyanin bir^ok iilkesine ihracat yapan 
ve iiriinleri bir^ok yabanci miicevher tutkunu tarafmdan tercih edilen bir yapiya 
kavu^mu^tur (Atay, 2013, s. 132). 

Tiirkiye altin miicevher sektoriinde, ihra^ edilen iilkelerin isteklerine gore 
farkli ayarlarda altin iiretilmektedir. 22K (22 ayar) altin miicevher iiretimi Dubai 
gibi hike pazarlari, 14K (14 ayar) altin mucevher uretimi ^ogunlukla i^ piyasa, 
Rusya, ((lek Cumhuriyeti, Polonya gibi hike pazarlari, 9K(9 ayar) altin mhcevher 
hretimi Ingiltere, Ghney Afrika, Avustralya gibi hike pazarlari ve 8K (8 ayar) 
Almanya pazari iqiin hretilmektedir. 

Uretim kapasitesi a^ismdan bir siralama yapmak gerekirse istanbul’un ardm- 
dan Kahramanmara^’m geldigi soylenebilir. Kahramanmara^’m hretimi ozellikle 
i9 piyasaya yoneliktir ve el emegine dayah geleneksel hretim yontemini temel 
almaktadir.(Budak, 2015, s. 6). 

Thrkiye, Hindistan, (^in, ABD ve Rusya ile birlikte altin mhcevher alanmda 
en 5 bhyhk be? pazar arasmdadir. Thrkiye altin hretimde ise Hindistan ve Italya 
ile birlikte ilk h^ hike arasmda yer almaktadir. Thrkiye yilhk olarak 400 ton altin 
i?leme kapasitesine sahip olmasma ragmen bu kapasitenin hepsini kullanma- 
maktadir. Thrkiye’de her yil 250-300 ton civari altin mhcevherat hretilmektedir. 
Sektorde 250 bin ki?iye yakm istihdam vardir ve yakla?ik 35 bin hretici, 35 bin 
perakende sati? magazasi bulunmaktadir. Altin hretim merkezi IstanbuTdur ayni 
zamanda Ankara ve Izmir’de onemli miktarlarda hretim yapilmaktadir. Dogu 
ve Ghneydogu Anadolu’daki bazi illerde de geleneksel tarzda altin mhcevherat 
e?ya hretimi yapilmaktadir. 

Degerli madenler sektorhnde altma donhk talebin yillar itibariye dalgah bir 
egilim gosterdigi degerlendirilebilir. Ekonomik kriz ve khresel ticari geli?melerin 
altma donhk talepte onemli etkileyici degi?kenler oldugu ifade edilebilir. 2008 
yihnda ya?anan khresel kriz ile birlikte 2009 yihnda altin talebinde bir dh?me 
ya?andigi 2010 yihnda ise egilimin arti? yonhnde oldugu, 2011 ve 2012 yillarmda 
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tekrar kaydedildigi goriilmektedir. Ya^anan bu dii^ii? 2009 yilindan sonraki 
en dii^uk rakamlar gozlemlenmi^tir. Ancak 2013 yilinda bir onceki yila oranla 
%41’lik bir arti? ya^anmi^ ve en yiiksek degerin ula^ildigi 2005 yili rakamina 
yakla^ilmi^tir. 2013 yilinda ya^anan bu arti^in nedeni olarak 2012 yilinda Qn’de 
ticaret dengesinin beklentinin olduk^a iistiinde ger^ekle^mesi gosterilebilr (Budak, 
2015, s. 15). 

Tiirkiye’de altin ithalati i^in yetkili kurumlar Istanbul Altin Borsasi’na iiye 
olan firmalar ve T.C. Merkez Bankasidir. 1995 yilinda Tiirk Altin Sektorii’nii libe- 
ralle^tirmek ve uluslararasi piyasalarla uyum saglamak amaciyla kurulan Istanbul 
Altin Borsasi 2013 yilmdan itibaren BIST (Borsa Istanbul) biinyesine alinmi^tir. 
Kuyumculuk sektorii ^irketleri Borsa Istanbul iiyeleri olmayip sadece Elmas ve 
Kiymetli Ta§ Piyasasinda faaliyet gostermektedir. Uye sayisina dahil olmayan ku¬ 
yumculuk sektor ^irketlerinin sayisi 2015 yili itibariyla 448’dir. (Budak, 2015, s. 26). 

Kuyumculuk sektorii orgiitlii bir yapiya ge^ememektedir. Bu sorunun ^oziil- 
mesiyle diger onemli problemlerin de ^oziimun yolu a^ilacagi konusunda beklen- 
tiler bulunmaktadir. Yiiksek ayardaki iiriinlerin talebindeki dii^me, yatirim ve 
saklama amaq:!! altin hacminin giderek azaldigi, Anadolu’da altin yerine doviz 
ve diger finansal ara^lara yatirim olarak yonelme oldugu, altma talebin giderek 
azalmasma bagli olarak atolye ve sati§ magazalarmda kapanmalar, altmm iire- 
timindeki kalifiye personelin ba^ka sektorlere kaydigi gibi ciddi sorunlarm da 
oldugu goriilmektedir. Fakat bu sorunlar altin ihracatmm son yillarda biiyiik 
miktarlarda artmasiyla onemli oranda azalmi^tir. 
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§ekil 1: Donem Sonu Yillik Altin Fiyatlari 



$ekil 3’de donem sonu yillik altin fiyatlari verilmi^tir. US dolari ve Tiirk 
Lirasi kar§ila§tirmasi yapilmi^tir. 1990-2000 arasmda US dolari Tiirk lirasma gore 
daha degerli iken kriz doneminden once kesi^me ya^anmi^tir. 200Tden itibaren 
giiniimuze kadar Tiirk lirasi US dolarma gore daha degerlidir. 2015 yilinda US 
dolari 1.060 iken Tiirk lirasi 3.094’dir. 

Sonu^ 

Tiirkiye’de altin 1923’den 1980’li yillara kadar qiogunlukla tasarruf araci 
olarak kullanilmi^tir. Bu donemde serbest altin ticareti yoktur, bu durum da 
altin talebinin gayri resmi yollardan kar^ilanmaktadir. Tiirkiye’de ekonominin 
her alanmda serbest piyasaya ge^i? politikalarmm uygulanmaya ba^lamasi ve 24 
Ocak 1980 Kararlari, altin sektoriiniin geli^imi i^in onemli adimlar olmu^tur. 
Istanbul Altin Borsasi’nm kurulmasi yeniden yapilanma i^in en onemli adimdir. 
Boylelikle altin fiyatlari diinya fiyatlarma paralellik kazandirmi^ ve ticareti yapilan 
altmlarm genel kabul goren saflik ve standartta olmasi zorunlulugu getirilmi^tir. 
Sistem §effaf bir yapi halini almi^tir. Tiirkiye’de 2000 yihna kadar altin iiretimi 
yapilmazken 2000 yihndan itibaren altin iiretimi hizla artmaya ba^lami^tir. 
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Tiirkiye topraklannda ya^ayan vatanda^lar altini farkli ama^larla talep etmek- 
tedir. Taki olarak kullanilan rniicevherler ayni zamanda ekonomik aqiidan sikintili 
donemlerde de paraya qievrilebilir oldugundan talep edilmektedir. Aynca rniicev- 
her altin talebi diigiin, siinnet ve ozel giinlerde hediye olarak talep edilmektedir. 
Tiirkiye’de altin talebinin en onemli boyutunu miicevher talebi olu^turmaktadir. 
Yogun olarak arttigi donem olarak ise diigiin, siinnet ozel giinlerin yogun oldugu 
yaz sezonu oldugunu soyleyebiliriz. Altin fiyatmm belirlenmesi ise kiiresel ve 
ulusal bir^ok parametrenin incelenmesi (FED faiz kararlari, Dow Jones endeksi, 
jeopolitik faktorler vb.) ile anla^ilabilecektir. 
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Summary 

Gold in Turkey from 1923 until the 1980s, is often used as a means of saving. 
There is no free gold trade during this period and the gold demand is met from 
informal ways. Start implementing the transition to a free market economy in 
Turkey in all areas of policy and the decision of January 24, 1980, it has played 
an important role in the development of gold industry. Establishment of Istanbul 
Gold Exchange is the most important step for restructuring. In this way, gold 
prices have brought parallel to world prices and the requirement of traded gold to 
be in the generally accepted purity and standard has been introduced. The system 
has become a transparent structure. In Turkey, gold production from 2000 until 
2000. While there were no gold production began to increase rapidly and nearly 
17 tons of gold production in 2010, this figure was realized as 32.3 tons in 2014. 

The first market that started operating on July 26, 1995 with the opening of 
the Istanbul Gold Exchange is the “Golden Market”. Gold Market is an organized 
market where gold is imported and sold under the conditions of full competition. 
As of July 9, 1999, silver and platinum became trading on the stock market and 
the “Gold Market” turned into a market where precious metals were traded, and 
the name of the market changed to “Precious Metals Market”. 

Gold mining in the last 10 years has been the most remarkable mining branch 
in Turkey. Starting in 2001, the annual gold production reached 30 tons in 2012, 
known in the world of gold mining in Turkey has become an influential count¬ 
ries. Turkey’s new business expected to be commissioned in the coming years the 
most gold producing countries in the world are expected to be among the first 
countries in the ranking 15-20. 

In mineral exploration in Turkey with gold mining, mining operations, en¬ 
richment, international standards and environmentally responsible mining in 
the rehabilitation project it has been very serious developments. Thanks to the 
significant investments made in the last 15 years, our annual gold requirement 
has become 20% of our own resources. Gold production, which was zero in 2000, 
reached 33.5 tons per year in 2013. When analyzed according to MTA data mining 
reserves of 700 tons of gold reserves in Turkey, there are 6,062 tons of silver reserves. 
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Citizens living in the territory of Turkey is demanding gold for different 
purposes. Jeweler used as jeweler is also demanded because it can be turned into 
money in economically troubled periods at the same time. Gold jewelry is also 
requested as a gift for wedding, circumcision and special occasions. Scrap gold 
supply, gold reserves of T.C. Central Bank and gold mining are the sources of 
gold supply. Especially during times of economic crisis, scrap gold supply is at 
the forefront. The determination of gold price can be understood by examining 
a number of global and national parameters (FED interest rate decisions, Dow 
Jones index, geopolitical factors etc.) 
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Abstract 

Cross-border cooperation is one of the forms of international cooperation, 
and trade is one of its manifestations. Foreign trade, on its part, comprises two 
main categories of export and import. From the point of view of economic de¬ 
velopment, it is export that is treated as the chief driving force behind a region’s 
economy. The purpose of this paper was to assess the significance of export for 
the development of a border area, here the southern borderland of Poland. The 
article is a continuation of the author’s series of papers that discuss borderland 
development issues. Her previous research focused on Poland’s western and eastern 
borderland. Therefore, this study on the country’s southern borderland constitutes 
an important complement. The paper’s territorial scope of interest includes five 
border voivodeships, namely Dolnosl^skie, Opolskie, Sl^skie, Malopolskie and 
Podkarpackie. The area of the southern borderland accounts for 23.9% of Poland’s 
total area. In 2015, the region had a population of almost 14 million. The research 
spanned the period from 2010 to 2015. It mostly relied on the statistical data 
analysis method and the descriptive method. The research results were shown in 
tables and figures. The research confirmed that foreign trade was developing in 
the southern borderland voivodeships of Poland. Both their export and import 
grew. However, it must be noted that the particular voivodeships demonstrated 
highly varying levels of foreign trade activity. The significance of export for the 
development of the economies of the individual Polish southern borderland vo¬ 
ivodeships was varied, as well. 

Keywords: border regions, Poland’s southern borderlands, international trade, 
regional development 

JEL Code: Q17, 018 
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Introduction 

Cross-border cooperation is one of the forms of international cooperation. It 
can be carried out at different levels, including economic, social and environmental 
ones. In terms of the economic development of regions, economic cooperation 
that they carry out (cf Kurowska-Pysz 2016; Malkowski 2015), including trade, is 
of significance. Nowadays, the importance of foreign trade is certainly growing, 
which is one of the effects of globalization and economic integration (cf Gross- 
man, Helpman, 2015). Foreign trade falls into two major categories, namely that 
of export defined as selling goods or services abroad, and that of import defined 
as purchasing goods or services from abroad. The benefits of foreign trade were 
already noted by mercantilists, or by A. Smith and D. Ricardo, and later by other 
researchers (see e.g., Helpman, Krugman 1985), whose foreign trade theories have 
evolved in time (Klimiuk, 2016). However, from the point of view of economic 
development, it is export that is treated as the main driving force of a country’s 
economy. The main advantages of selling goods and services abroad include, 
among other things, the positive influence that exports exert on GDP volume and 
structure, increased resource efficiency, benefits of economies of scale, participation 
in the international market, and a constant development resulting from the need 
to participate in international competition (see e.g., Vernon 1992). 

The literature concerned with the problems of foreign trade both at the level 
of individual countries and integrating entities, such as the EU, offers wide and 
detailed analyses. The literary sources adopt a holistic approach to exports and 
imports at the level of the given country or a group of countries (see, e.g., Motofei 
2017). Nevertheless, foreign trade is also extremely important from the point of 
view of regions, which, too, are involved in competition with one another, after 
all. However, as Golejewska (2012) emphasizes, unlike the relationship between 
exports and the economic development of a country, foreign trade’s effect on the 
development of regional differences is not equally obvious. Research confirms that 
a region’s activity in exports can lead to an increase in its productivity resulting 
from using the economies of scale, as well as the related specialization of labor 
and technology transfer. Export diversification can be another aspect that brings 
a meaningful contribution to the region’s economic growth. 
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Material and methods 

The article assumes a regional approach to the problems of foreign trade. 
The topic was explored using the example of selected regions^' of Poland. The aim 
of the research was to describe foreign trade and provide a detailed qualitative 
analysis of the exports of Poland’s southern borderland voivodeships^^. One of 
the essential parts of this work was to assess the significance of exports for the 
development of the borderland area concerned. Therefore, this research focused 
on foreign trade, particularly exports, although for the purposes of the paper 
the definition of exports was narrowed to selling goods abroad. Consequently, 
services were left out. 

The article is a continuation of the author’s series of papers focusing on 
assessing the significance of exports for the development of Polish borderland 
regions. Her previous research focused on Poland’s western (Malkowska, 2017) 
and eastern (Malkowska, Malkowski, 2017) borderlands. Therefore, the current 
study on the country’s southern borderland constitutes an important complement. 
Trade as an factor contributing to the development of Poland’s borderland regions 
has also been studied by Wnorowski (2002), Komornicki (2003), Gawlikowska-Hu- 
eckel, Umihski (2008), Kuspit (2011), Grabowiecki (2012), Komornicki, Szejgiec 
(2015), and others. The paper’s territorial scope of interest includes five border 
voivodeships, namely Dolno^qskie, Opolskie, Slqskie, Malopolskie and Podkar- 
packie. These neighboring regions stretch along the country’s southern border 
and as such form an area that is naturally consistent in geographic terms. Most 
of the area lies on some of the EU’s internal borders (with Germany, the Czech 
Republic and Slovakia), but a portion of it neighbors a non-EU state (Ukraine). 
This borderland is characterized by geographic peripherality, which means it is 
located far from the center of the country. 

The area of the southern borderland accounts for 23.9% of Poland’s total 
area. In 2015, it had a population of almost 14 million, which accounted for 
36.3% of the country’s overall population. Out of the five voivodeships concerned, 
Dolnoslqskie is the largest, and Opolskie is the smallest. However, the largest 


21 For the purposes of this paper, the concepts of „region” and „voivodeship” shall be synonymous and 
used interchangeably. 

22 For the purposes of this paper, the concept of „Poland’s southern borderland” shall mean the geog¬ 
raphic area occupied by the five voivodeships of Dolnosl^skie, Opolskie, Sl^skie, Malopolskie and 
Podkarpackie. All of tchem are located on the southern border of the country. In this paperit is treated 
as a border area. 
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population is found in Sl^skie region. As for its socio-economic dimension, the 
region is characterized by notable differences, which is demonstrated by two major 
macroeconomic indicators: Gross Domestic Product per capita and the unemp¬ 
loyment rate. In 2015, two of the voivodeships had a GDP per capital exceeding 
the national average of 46.8 thousand zloty. These were Dolnosl^skie (GDP per 
capita of 52.1 thousand zloty), and S4skie (GDP per capita of 48.7 thousand zloty). 
GDP is used to assess the level of economic development, which is why these two 
regions should be treated as the best-developed in economic terms. In turn, Po- 
dkarpackie was the weakest with a GDP per capita of only 70.7% of the national 
average. The average GDP per capita for the whole southern borderland was 42.8 
thousand zloty and was lower than that for Poland by 8.5%. As far as the labor 
market is concerned, Podkarpackie (13.2%) and Opolskie (10.1%) voivodeships 
demonstrated the highest unemployment rates in the borderland concerned. The 
remaining three voivodeships had lower rates than Poland’s average (9.7%). The 
average unemployment rate for the whole southern borderland was 9.7%, as well. 
Table 1 presents detailed information for the area studied. 


Tab. 1. Selected indicators describing Poland’s southern borderland in 2015 


Region 

Area 

[thousands of 
hectares] 

Population 

[thousands] 

GDP 

Unemploy¬ 
ment rate 

[%] 

per capita 
[tys. zl] 

Poland = 

100 

[%] 

POLAND 

31,268.,0 

38,437.2 

46.8 

100 

9.7 

Dolnosl^skie 

1,994.7 

2,904.2 

52.1 

111.5 

8.5 

Opolskie 

941.2 

996.0 

37.8 

80.8 

10.1 

Sl^skie 

1,233.3 

4,570.8 

48.7 

104.1 

8.2 

Malopolskie 

1,515.3 

3,372.6 

42.1 

90.1 

8.3 

Podkarpackie 

1,784.6 

2,127.7 

33.1 

70.7 

13.2 

POLAND’S 

SOUTHERN 

BORDERLAND 

7,472.1 

13,971.3 

42.8 

91.4 

9.7 


Source: the author’s own work on the basis of the Central Statistical Office’s Local Data Bank. 
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The nature of Poland’s southern borderland results, inter alia, from the di¬ 
versity of its economic potential, the different forms of which are stated below: 

Dolnos4skie voivodeship - services (outsourcing, shared services centers, 
R-i-D centers), industry (e.g. automotive, manufacture of plastic, computer, 
electronic and optical products, processing of metals) and trade; 
Opolskie voivodeship - agri-food, metal & machinery, automotive, che¬ 
mical, building, furniture and power sectors; 

S4skie voivodeship - hard coal production, automotive, metal, building, 
machinery, services (e.g. medical), power, ICT and agricultural sectors; 
Malopolskie voivodeship - diverse natural resources (e.g. crude oil, na¬ 
tural gas), as well as high-tech, automotive, tourism and BPO sectors; 
Podkarpackie voivodeship - trade, industry (such as aviation, rubber, 
chemical, automotive, electromechanical, steel, IT, power and food pro¬ 
cessing), services (such as building, financial and insurance). 

Summing up, the area of Poland’s southern borderland is perceived as very 
diversified in terms of its socio-economic development (Malkowski 2007; Mal- 
kowska, Malkowski 2018), with a clear domination of Dolnos4skie and Sl^skie 
voivodeships on the one hand, and with Podkarpackie voivodeship as the weakest 
one, on the other. The latter one is the only of these voivodeships that is located on 
the EU’s external border, where unfavorable social and economic phenomena have 
accumulated. Therefore, an attempt was made in the paper to verify the following 
research hypothesis: foreign trade is not a significant factor contributing to the 
development of the entire area of Poland’s southern borderland. 

The time frame of interest was dictated by the availability of various sta¬ 
tistical data. It spans the period from 2010 to 2015. At the time of this article 
going to press, foreign trade data for particular regions of Poland in 2016 was 
unavailable. This article mainly makes use of factual information obtained from 
the Central Statistical Office, as well as data from the Customs Administration’s 
Analysis Center. 

The study was based on the statistical analysis method and the descriptive 
method with elements of deductive reasoning. For the purpose of presenting the 
results tables and figures were used, as well. 
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Results 

The main aim of the work was to analyze the exports of Poland’s southern 
borderland. However, a detailed description of sales made to foreign recipients 
requires at least a general description of the entire trade, namely exports, imports 
and foreign trade balance to be shown first. Presentation of these three values 
will be the starting point for further considerations. 

As Fig. 1 depicts, the intensity of foreign trade in commodities in the indivi¬ 
dual voivodeships of Poland’s southern borderland is fairly diversified, with Slqskie 
voivodeship being the area’s leader. Dolno£qskie voivodeship enjoys relatively high 
values in this respect, too. Conversely, Opolskie was the least active voivodeship 
in terms of foreign trade. 

Between 2010 and 2015, total exports of Poland’s southern borderland voivo¬ 
deships grew from USD 5.8 billion to USD 6.3 billion, i.e. by almost 8%. During 
the six years concerned, four of the regions demonstrated as increase in export 
value, with Podkarpackie voivodeship reaching the highest growth of 41.3%. 
Export value in three of the remaining regions grew by the following figures: 
Malopolskie - 23.7%; Opolskie - 20.1%; Slqskie - 3%. Dolno^qskie suffered a 
minimal drop of 1%. 

The total imports of Poland’s southern borderland voivodeships grew, as well, 
increasing from USD 4.1 billion in 2010 to USD 5.1 billion in 2015, i.e. by almost 
22.6%. Therefore, the import growth rate was larger than the export growth rate. 
Only one of the voivodeships, Opolskie, suffered a drop of 2.8% in import value 
in the period concerned. The other four regions saw their imports grow, with the 
largest growth in Slqskie (by 55.3%), followed by Podkarpackie (by 41.5%), then 
Opolskie (by 20.1%), and Dolno%skie (by 5.1%) voivodeships. 
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Fig. 1. The export, import and foreign trade balance values for Poland’s southern 
borderland voivodeships between 2010 and 2015 (in USD billions) 



Source: the author’s own work and calculations based on data from the Customs Administration’s 
Analysis Center. 


It should be added that both in terms of the exports and imports of the 
particular voivodeships it is impossible to talk of either a growing or a declining 
tendency. Rather, our chain analysis of individual data showed that growths and 
drops occurred interchangeably. 

During the period studied, foreign trade balances of Podkarpackie, Sl^skie 
and Dolnosl^skie voivodeships were positive in all the years concerned except for 
2014. This situation was contrary to that experienced by Poland as a whole, where 
the country’s trade balance between 2010 and 2015 was always negative. As for 
Malopolskie voivodeship, its trade balance was negative between 2010 and 2013, 
but positive in 2014 and 2015. As for Opolskie voivodeship, export deficits were 
observed in 2010, 2011 and 2014, and export surpluses in 2012, 2013 and 2015. 
As a summary, it needs to be stressed that Poland’s southern borderland regions 
generally showed a trade surplus. 
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The export offer of the voivodeships concerned is diverse. The individual 
regions’ production capacity is found in, inter alia, their machinery, electrical, 
metalworking, furniture, chemical and aviation industries (see Tab. 2). 


Tab. 2. Types of commodities and the geographical directions of exports from 
Poland’s southern borderland voivodeships 


Voivodeship 

Exported commodities 

Main geographical 
directions of export 

Dolnosl^skie 

machinery and mechanical equipment and parts thereto 
copper and copper products 

electrical machinery and equipment and parts thereto 

sound recorders and players 

non-track vehicles, parts and accessories thereto 

furniture, bed linen, mattresses, lamps, illuminated advertisments 

pre-fabricated buildings 

Germany 

Ukraine 

The Czech 

Republic 

Switzerland 

USA 

Opolskie 

chemical products 

metal products 

food products 

machinery and equipment 

parts and accessories to cars, engines 

Germany 

The Czech 
Republic 

Ukraine 

Slovakia 

Austria 

Sl^skie 

machinery, including mining equipment 
electrical and electronic equipment 
iron and products made of steel 

coal and coke 

parts for the automotive sector 

Germany 

The Czech 

Republic 

Russia 

Slovakia 

Ukraine 

Matopolskie 

machinery and equipment 

metal structures 

car parts 
food products 

rubber, plastic and wood products 

Ukraine 

Germany 

The Czech 

Republic 

Slovakia 

USA 

Podkarpackie 

transport (including aviation) equipment 
wood and wood products 
rubber products and plastics 
machinery and mechanical equipment 
stone products, ceramics, glass 

Ukraine 

Germany 

France 

The Czech 

Republic 

Slovakia 


Source: the author’s own work based on: Report: Polish Exports (2017). 
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Germany, Ukraine and the Czech Republic are three main recipients of com¬ 
modities exported by Poland’s southern borderland. Dolnosl^skie, Opolskie and 
S4skie voivodeships, which are situated in south-western Poland, export their 
products chiefly to their neighboring states of Germany and the Czech Republic. 
Malopolskie and Podkarpackie voivodeships, which are in south-eastern Poland, 
export their products predominantly to Ukraine, which lies on the other side of 
the country’s eastern border. The current unfavorable geopolitical circumstances 
are to blame for the low significance of other eastern markets, such as Russia, 
for the economies of the regions concerned. An analysis of the directions for the 
exports of commodities from Poland’s southern borderland showed a distinct 
correlation with the exporter’s geographic situation (see Malkowski 2004). The 
voivodeships discussed herein are mainly involved in selling their products to 
their neighboring countries. 

The above-presented description of foreign trade (including mainly exports) 
taking into account export value, the types of exported goods and their most 
important recipients, constitutes a starting point for further analysis and assess¬ 
ment of the significance of exports for the development of the regions located 
along Poland’s southern border. To this effect, three selected indicators were used: 
the southern borderland voivodeship’s share in the national exports; 
the export rate; 

the ratios of export values and sold production of industry values. 

Among the indicators that can be used for assessing the significance of exports 
for the given region’s economic development, the region’s share in the country’s 
overall exports is one of the simplest ones. It shows the extent to which the given 
region is responsible for generating domestic exports. 
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Tab. 3. Poland’s southern borderland voivodeships’ share in Polish exports in 
2010 and 2015 


Region 

Share in Polish exports [%] 

Change 2010/2015 

2010 

2015 

[percentage points] 

POLAND 

100 

100 

- 

Dolnosl^skie 

12.1 

9.6 

-2.5 

Opolskie 

1.6 

1.5 

-0.1 

Sl^skie 

15.9 

13.0 

-2.9 

Malopolskie 

4.8 

4.7 

-0.1 

Podkarpackie 

2.8 

3.1 

0.3 

POLAND’S SOUTHERN 
BORDERLAND 

37.2 

31.9 

-5.3 


Source: the author’s own work and calculations based on data from the Customs Administration’s 
Analysis Center. 


The combined share of these regions’ contribution to Poland’s exports in 2010 
was 37.2%, but a mere 31.9% in 2015, which was a drop of 5.3 pp. Among them, 
the highest share in the domestic exports was achieved by S4skie voivodeship, 
with 15.9% in 2010 and 13.0% in 2015. The lowest share, however, was achieved 
by Opolskie voivodeship, with 1.6% in the base year and 1.5% in 2015. 

It must be noted, as well, that in the years concerned the shares of the in¬ 
dividual regions in Poland’s exports kept decreasing, unfortunately. The only 
growth in this respect was achieved by Podkarpackie voivodeship, whose share 
in the export of commodities increased slightly, i.e. by 0.3 pp (see Tab. 3). Howe¬ 
ver, it needs to be stressed that S4skie and Dolnos4skie voivodeships’ share in 
generating Poland’s domestic exports was considerable. In this respect, out of 
the sixteen voivodeships of Poland Sl^skie voivodeship ranked the second and 
Dolno^^skie voivodeship ranked the third in 2015 (see Malkowska 2017). At that 
time, Mazowieckie voivodeship with Polish capital Warsaw provided the largest 
contribution to the country’s exports of goods, namely 13.9%. 
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Tab. 4. The ratios of export values and Gross Domestic Product (GDP) values 
in 2010 and 2015 (in %) 


Region 

Exports/GDP [%] 

2010 

2015 

POLAND 

33.3 

42.0 

Dolnosl^skie 

52.3 

48.6 

Opolskie 

26.7 

30.7 

Sl^skie 

39.6 

44.6 

Malopolskie 

20.4 

25.6 

Podkarpackie 

23.5 

34.1 

POLAND’S SOUTHERN 

BORDERLAND 

32.5 

36.7 


Source: the author’s own work and calculations based on data from the Customs Administration’s 
Analysis Center and the Central Statistical Office’s Local Data Bank. 


Export rate, i.e. the ratio of export value and GDP value, is another indicator 
that can be used for assessing the significance of exports for the economy of the 
given region. It provides an indirect indication of the extent to which the eco¬ 
nomy is export-oriented. The higher the export rate, the better off the economy 
is. In the borderland concerned, the indicator depicting the ratio of export value 
and GDP grew in 2015 as compared to the base year for all the voivodeships 
but one, namely Dolnosl^skie. This should be interpreted as a display of their 
growing openness, which is a very positive sign from the point of view of their 
economic development. In both the base year and the target year, the export rate 
for Dolnos4skie and Sl^skie voivodeships was higher than that for the whole 
country, which means that Polish economy’s openness was lower than that of 
the two regions. The largest export rate increase was observed for Podkarpackie 
voivodeship, as it reached 10.6 pp. 
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Tab. 5. The ratios of export values and sold production of industry (SPI) values 
in 2010 and 2015 (in %) 


Region 

Exports/SPI [%] 

2010 

2015 

POLAND 

48.8 

59.8 

Dolnosl^skie 

63.3 

64.7 

Opolskie 

39.3 

48.1 

S4skie 

40.5 

48.8 

Matopolskie 

35.3 

41.8 

Podkarpackie 

42.1 

61.1 

POLAND’S SOUTHERN 
BORDERLAND 

44.1 

52.9 


Source: the author’s own work and calculations based on data from the Customs Administration’s 
Analysis Center and the Central Statistical Office’s Local Data Bank. 


The significance of exports for the given economy can also be expressed using 
an indicator depicting the ratio of export value and the value of sold production 
of industry (as a production-stimulating factor). This ratio illustrates the extent 
to which production is “activated” by foreign demand. It can also (assuming a 
certain simplification) be interpreted as showing the volume by which the regi¬ 
on’s production would drop if exports were discontinued (Gawlikowska-Hueckel, 
Umihski 2008). Hence, it provides information on the significance of exports for 
the regions’ economies. The higher the indicator, the better off the given economy 
is, as it indicates more intensive trade relationships with foreign contractors. 

For all of Poland’s southern borderland regions, the ratio of exports and sold 
production of industry improved from 2010 to 2015 (by 8.8 pp). This indicates that 
the value of the five economies concerned grew, and their ability to compete in 
foreign markets improved. The increase in the share of exports in sold production 
of industry resulted from a simultaneous increase in the value of production of 
the individual voivodeships. Additionally, the values of the indicators depicting 
the correlation between SPI and exports for Dolno^^skie and Podkarpackie voi¬ 
vodeships were higher than the average value calculated for Poland in the period 
concerned. The largest growth in this ratio was observed for Podkarpackie voi- 
vodeship, with a figure as high as 19 percentage points. 
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Conclusions 

The research conducted for the years 2010 to 2015 confirmed that foreign 
trade developed in Poland’s southern borderland voivodeships. Both the exports 
and imports of goods increased, which was in line with the general processes 
observed domestically and globally. Nevertheless, it must be noted that these 
regions differed quite considerably as it comes to their activity in international 
trade. Slqskie voivodeship was the borderland’s leader in this respect, whose value 
of goods exported in 2015 was 9 times the value obtained by Opolskie voivodeship, 
the lowest-achieving exporter of the regions. Another significant fact is that in 
most of the years concerned, the analyzed regions scored positive trade balances, 
which reflected a relative continuity of the surpluses they were making. Out of the 
five regions studied herein, Podkarpackie voivodeship deserved special emphasis 
as the one demonstrating the largest growth in both exports and imports. 

From the point of view of the functioning of the individual regions’ economies, 
it is essential that the significance of their exports should be assessed. After all, 
exports can be an important determinant of economic development. This research 
showed that the role of exporting goods in developing Poland’s southern border¬ 
land voivodeships was uneven. The share of the entire borderland in generating 
domestic exports decreased by more than 5%. This means that their former share 
was taken over by other voivodeships of Poland. It must be remembered, though, 
that this research only focused on the exports of goods. Therefore, the decrease 
may also have resulted partly from the fact that in some regions (e.g. Dolnoslqskie 
voivodeship) services started taking a growing share in foreign trade. This subject 
requires further in-depth studies. 

The indicators reflecting the ratio of exports and the GDP and the ratio of 
exports and sold production of industry for Poland’s southern borderland inc¬ 
reased, which should be perceived as favorable. The economies of the voivodes¬ 
hips analyzed herein became more open and export-oriented. They strengthened 
their competitiveness in international markets, as well. Due to the fact that most 
exports from the regions concerned were made to EU Members States, where no 
customs or trade barriers are imposed, the voivodeships could focus their main 
efforts on building their competitiveness. At the same time, however, it must be 
stressed that only three of these voivodeships scored better than the national 
average (namely Dolnoslqskie, Slqskie and Podkarpackie). Therefore, it can be 
concluded that the exports of goods are of material significance for the develop- 
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ment of their economies. As for the two remaining regions (e.g. Maiopolskie and 
Opolskie voivodeships), such significance was relatively smaller. In simple terms, 
it can therefore be concluded that exports have an impact on the development of 
regional differences. Exports cannot be considered as a dominating determinant 
of development for all of the voivodeships concerned. Thus, the hypothesis pro¬ 
posed at the beginning of the paper has been verified positively. 
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Abstract 

FDI and international trade play a vital role on the course of globalization, 
and economic development of the countries. Thus, the main objective of this 
paper is to determine the causal relationship between FDI, exports and imports 
for the case of Republic of Macedonia, using quarterly time series for time period 
2000Q1 - 2016Q4. Time series are tested for stationary, by performing Augmen¬ 
ted Dickey Fuller and Phillips Perron test, as well as Johansen co-integration 
test is applied. The research methodology consists on the vector autoregression 
(VAR) model and Granger causality test for examining the causality among these 
variables. The empirical results of the Granger causality test didn’t show any 
causal relationship between FDI, exports and imports. Moreover, it wasn’t found 
a long run linkage between FDI and international trade based on the results of 
Johansen co-integration test. Thus, attracting more foreign direct investments 
is of particular importance for the country, especially those that will be sizable 
and export oriented. 

Keywords: FDI, exports, imports, co-integration. Granger causality. 

JEL classification: FiO, F21 

I. INTRODUCTION 

Foreign direct investments are a fundamental component of an open economy 
and a key catalyst of economic development. They facilitate countries around 
the world to access to international markets; act as a source of economic growth, 
modernization, and employment. The connection among FDI and trade indica- 
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tors of the host economies enthused discusses all through the years. The recent 
studies suggest that FDI has trade improving effects, especially on net exports. 
Thereby, based on the most of the studies conclusions’ there is a well-built relation 
between FDI and export-driven economic growth. Li et al. (2017) emphasize that 
multinational corporations (MNCs) that engage in FDI have several development 
effects on host countries, these include among others, channeling the products 
to international markets through their global distribution networks, bringing 
new technologies and advancement of human capital, encouraging research and 
development (R&D) in order to improve the quality of their products, as well as 
the efficiency of their production process. 

Most transition countries, including Macedonia consider FDI as a “fuel” 
to support their development, so they are incited to open up to import foreign 
private capital in form of foreign direct investments for many reasons, including 
the opportunity to accumulate additional capital and to smooth the misbalance 
between the investments and the savings that was extremely deteriorated, as well 
as to increase the volume of exports, increase the employment and spur the growth 
of the economy. 

In the last decade business environment in Macedonia has been greatly impro¬ 
ved and the government attempts on investment promotions have been persistent. 
However, the ease of doing business is necessary but not sufficient condition for 
attracting sizeable FDI and rise of trade volume, so stabilizing the economy and 
political environment, improving the country’s infrastructure, advancing the rule 
of law and government quality and other institutional indicators are much more 
important aspects. Thereby this research paper aims to shed light on the effects 
of FDI over exports and imports as well as to answer the question whether FDI 
encourage the exports and imports of Republic of Macedonia or not. The posi¬ 
tive impacts of foreign direct investments are particularly important for a small 
economy such as Republic of Macedonia. Thus, it is basic to create the conditions 
that will enable the country to completely use the advantages of FDI. 

II. BRIEF LITERATURE REVIEW 

The number of empirical assessments of impact of the inward FDI on exports 
and imports of host countries is generally limited compare to that on producti¬ 
vity spillovers and economic growth. Even the available studies provide mixed 
results for different individual or group of countries. Some studies find positive 
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impact of FDI on exports (Fontagne and Pajot, 1997; Clausing, 2000; Alguacil et 
al.2002; Vuksic, 2011), especially for the countries with export oriented MNCs, 
whereas some other studies find no robust evidence or weak influence of FDI 
on exports (Hoekman and Djankov, 1997). Moreover, Ibraimova (2010) finds a 
negative relationship for developing countries. 

Kutan and Vuksic (2007) analyzed the direct and indirect effects of FDI 
inflows in twelve Central and Eastern European economies in the period (1996- 
2004) and find that FDI have contributed to an increase of exports by increasing 
the domestic supply capacity and that FDI have indirect effects on export only in 
the new member states of the European Union. Also, Acaravci and Ozturk (2012) 
analyzed the causal relationship among financial development, export and FDI 
for ten European countries over the period 1994-2008. Their survey revealed that 
there is causal connection among FDI, exports and economic growth in four out 
of ten nations. 

In addition, Selimi, Sadiku and Reci (2016) using the panel regression tech¬ 
niques and LSDV estimation method find a positive impact of FDI on the export 
performance of South East European countries for the period 1996-2013. They 
found that fixed effects of FDI on exports are higher in Slovenia, Bulgaria and 
Montenegro, while lower in Macedonia, and even negative in Albania and Serbia. 

Aitken (1997) investigated the role of multinational companies on the exports 
of local companies in Mexico in the period 1986-1989 by estimating a probit 
model. They find evidence that multinational firms positively affect the export 
activity of the domestic firms in the same sector of a firm and the region being 
an exporter. Ruane and Sutherland (2005) find similar evidence for Ireland for 
the period (1991-1998) i.e. that the presence of multinational enterprises in one 
sector positively affects the decision of the domestic firms in that sector to export 
their goods and services. 

An observational assessment by Liu (2002) using cross-sectional data at the 
business level demonstrates that the export performance of various enterprises 
is essentially affected by FDI. Tremendous work has been done by Wu (2003), 
who uses the element input form of the Hekscher-Ohlin model and extends it by 
analyzing the effect of environmental components, like foreign investment on 
trade, among Chinese areas. He finds that foreign direct investment positively 
affects regional export performance. 
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The results of Vuksic (2011) indicate that FDI had positive and significant 
impact on the exports of SEE countries, for the whole sample, as well as for the 
two subsamples - the more advanced transition economies - new EU member 
states, and a group of, on average, less advanced countries comprising four Sout¬ 
heast European countries. 

Leichenko and Erickson (1997) consider the impacts of FDI on the international 
trade of U.S. Their review looks at the connection among manufacturing export 
execution and foreign direct investment in manufacturing industry crossways 
U.S. states for the time span 1980 - 1991. In their model, state export intensity 
is controlled by state concentration of FDI and other explanatory variables. The 
model was assessed for manufacturing in general, and for five separate subsets 
of manufacturing organizations. The positive and significant parameters of the 
export- and FDI factors recommend that the rise of exports and foreign-funded 
enterprises support export performance in the following year. 

Soliman, (2003) analyzed the effects of FDI on manufacturing exports in 
four MENA countries (Egypt, Tunisia, Morocco and Turkey) for the period of 
1970-1997. The findings reveal that FDI activity has positive effect on the host 
country’s manufacturing exports, although the magnitude of the effect is small 
for raising the share of manufacturing exports in merchandise exports. 

Zhang (2005) conducted research on a cross section of 186 industries and 
finds positive correlation amongst FDI and export performance of China. The 
author highlights that the FDI effect on export promoting is much higher than 
that of domestic capital as well as its effect is grater in labor intensive industries. 

The economic literature also provides evidence relating to international trade 
and foreign direct investment, revealing that these two indicators are substitutes 
of each other. 

3. METHODOLOGY AND DATA 

This section of the paper aims to estimate the FDI effects over exports and 
imports in order to answer the question whether FDI fuel the exports and imports 
of Republic of Macedonia or not. The accumulated FDI per capita in Macedonia 
is inferior in comparison to other transition economies, and the export struc¬ 
ture entail that FDI have moderately contributed to the export performance of 
the country. Based on this fact, it will be tried to be conducted a comprehensive 
study concerning the relationship between FDI and exports. For estimating their 
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correlation, it will be used vector autoregression (VAR) methodology. Beside this 
will be performed a co-integration test for investigating the long run relationship, 
as well as a Granger Causality test for examining if is there any causal relationship 
between FDI and exports and imports or not, as well as the direction of causality. 

As the empirical rule suggest, the dependent variable and the regressors 
should be stationary. If this is not the case, that is, if the dependent variable and/ 
or regressors are nonstationary, then conventional hypothesis tests, confidence 
intervals, and forecasts can be unreliable (Stock and Watson, 2003). Thus, the used 
time series should first be tested for the unit root. To avoid this initial problem 
we check for the stationary of variables, using Dickey Fuller and Philips-Perron 
tests, and if any time series is not stationary will be transformed to stationary 
series by taking its first difference. 

3.1 The Data 

The data used in the empirical analysis are in quarterly basis that cover the 
period 1999Q1-2016Q4. The main sources of data are the National Bank (NBRM) 
and the State Statistical Office (SSO). The used variables in the analysis are pre¬ 
sented in (Figure 1) below, while the data description in (Table 1). 

Figure 1: Used variables in the empirical analysis 


Real Exports of goods and services 


Real Imports of Goods and Services 





2002 2004 2006 2008 2010 2012 2014 2016 


Source: National Bank of RM and State Statistical Office of Macedonia. 
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Table 1: Description of data and data sources 


Variable 

Abbreviation 

Description 

Source 

Real imports 

RIMP 

Real imports of goods and services (at 
constant prices, reference year 2010, in 
million Denars) 

sso 

Foreign Direct 
Investments 

FDI 

Foreign direct investments as % of GDP 

NBRM 

Real exports 

REXP 

Real exports of goods and services (at 
constant prices, reference year 2010, in 
million Denars) 

SSO 

The following ta 

jle gives the summary statistics for the data used in the empiri- 


cal analysis. In total there are 72 observations, the mean, the standard deviation 
and the minimum and maximum values of the data are summarized, for a better 
understanding of the data pattern. 


Table 2: Descriptive statistics 


Variable 

Obs 

Mean 

Std. Dev. 

Min 

Max 

IMP 

72 

46999.53 

15554.16 

17371.78 

81571.82 

EXP 

72 

33052.38 

12407.29 

15417.22 

67482.64 

FDI 

72 

4.155442 

5.525049 

-0.818086 

40.7013 


Source: Authors’ calculation 


3.2 The specification of econometric model 

The econometric model of this research consists on a vector autoregressive 
(VAR) system, which is specified as follows: 


FDIt 
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Where, FDI, EXP and IMP indicate three endogenous variables: foreign di¬ 
rect investment, exports and imports, respectively, L is the lag operator, and and 
are white noise errors. The null of no joint significance of parameters of lagged 
variables of interest can be tested using F-tests. Empirical rule based on time 
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series data assumes that the basic time series are stationary. However, in the most 
of the studies the time series are non stationary or integrated of order 1 (Engle 
and Granger, 1987). Accordingly they should transform to stationary by taking 
the first or second difference. 

4. EMPIRICAL RESULTS 

As it was stated above, time series properties of the variables are checked using 
Augmented Dickey-Fuller (ADF) and Philips-Perron unit root testing procedures. 
The results point out that the series of exports and imports are not stationary 
in level, but become stationary once de trended by taking the first difference, 
whereas the series of FDI is stationary in level. The test results are summarized 
in Table 3 below. 


Table 3. Unit root test statistics of series 


Variables 

Test 

Level 

First Difference 

Decision 



t-statistics p-value 

t-statistics p-value 


FDI 

ADF 

.3 375M» 

0.011 

- 

- 

1(0) 

PP 

-8.010’^*’^ 

0.000 

- 

- 

EXP 

ADF 

-2.366 

0.050 

-3.174’^’^ 

0.021 

1(1) 

PP 

-3.137 

0.063 

-5.182’^’^’^ 

0.000 

IMP 

ADF 

-3.023 

0.125 

-4 996«* 

0.000 

1(1) 

PP 

-3.099 

0.100 

-7.007’^’^’^ 

0.000 


The notifications ** and * denote 1%, 5% and 10% level of significance, respectively. 
Source: Authors’ calculatuions 


Testing for Co-integration 

For escaping the spurious regression, the non-stationary time series variables 
won’t be considered in regression models. However, Engle and Granger (1987) 
revealed that a linear combination of two or more non-stationary series may be 
stationary. If this is the case, the non-stationary time series can be co-integrated 
and the stationary linear combination can be interpreted as a long run equilib¬ 
rium relationship among the variables. Given that the variables of exports and 
imports are not stationary at levels based on ADF and PP results, it is required to 
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be performed a co-integration test to examine the long-run relationships amongst 
1(1) variables before running any further analysis on their long-term relationship. 
Table 4 below displays the results of the cointegration tests based on Johansen’s 
maximum likelihood procedure test, for the variables FDI, exports and imports. 


Table 4. Cointegration test results based on the Johansen maximum likelihood 
procedure 



Eigenvalues 



5% critical 

value 

Test values 



Trace tests 



Xl 

0.2675 

r = 0 

r > 0 

29.797 

36.001 

X2 

0.1813 

r< 1 

r> 1 

15.495 

14.832 

X3 

0.0179 

r<2 

r>2 

3.841 

1.229 

tests 

Xl 

0.2675 

r = 0 

r= 1 

21.132 

21.169 

X2 

0.1813 

r= 1 

r = 2 

14.265 

13.603 

X3 

0.0179 

r = 2 

r = 3 

3.841 

1.229 


Source: Author’s calculations 


The results make known that there is not any long run relationship between 
aforementioned variables in view of the fact that the null hypothesis of no co-in¬ 
tegration cannot be rejected. Both the trace tests and tests imply that there is not 
any co-integrating vector between FDI exports and imports. 

Regression results 

This section presents the regression results of VAR model, impulse response 
functions and the causality test. According to Akaike Information Criterion 
(AIC), the optimal number of lags for the three variables is 2. In Table 5 below 
are summarized the empirical results of VAR model. Based on the results of 
the system of equations where exports and imports are dependent variables, the 
coefficients of FDI are with positive sign (in the first and second lag), but no one 
is statistically significant, meaning that the null hypothesis cannot be rejected, 
which implies that FDI doesn’t have any significant impact on the exports and 
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imports of Macedonia. The results of Granger causality test also reveal that there 
is not any causal relationship between FDl, exports and imports, since the null 
hypothesis that FDI doesn’t Granger cause exports and vice versa cannot be re¬ 
jected (see Table 6). Similar results are also obtained for imports. 

Based on the impulse response functions displayed in Figure 2 below, it 
is obvious that for one standard deviation shock given to FDI, the response of 
exports is not different from zero in all time horizon, except in the third period, 
meaning that the exports weakly react. Similar results are obtained for imports. 
For one standard deviation shock given to FDI, imports react positively only in 
the second period, whereas at the other time horizon the line approaches to zero, 
implying insignificant effect. 
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Table 5. Results of VAR model 


Vector Autoregression Estimates 

Sample (adjusted): 1999Q4 2016Q4 

Standard errors in () & t-statistics in [ ] 


FDI 

DLOG_ 

REXP 

DLOG RIMP 

FDI(^l) 

-0.522548 

0.005055 

0.003275 


(0.16773) 

(0.01662) 

(0.01892) 


[-3.11550] 

[0.30411] 

[ 0.17308] 

FDI(-2) 

-0.355609 

0.001280 

0.008699 


(0.15971) 

(0.01583) 

(0.01802) 


[-2.22659] 

[ 0.08086] 

[ 0.48284] 

DLOG_REXP(-l) 

-0.070332 

-0.233589 

0.219973 


(1.41430) 

(0.14017) 

(0.15955) 


[-0.04973] 

[-1.66649] 

[ 1.37873] 

DLOG_REXP(-2) 

1.697195 

-0.486803 

-0.064609 


(1.51990) 

(0.15064) 

(0.17146) 


[ 1.11665] 

[-3.23167] 

[-0.37681] 

DLOG_RIMP(-l) 

0.917535 

0.044427 

-0.524953 


(1.52387) 

(0.15103) 

(0.17191) 


[ 0.60211] 

[ 0.29417] 

[-3.05367] 

DLOG_RIMP(-2) 

0.072088 

0.037442 

0.088518 


(1.44211) 

(0.14292) 

(0.16268) 


[ 0.04999] 

[ 0.26197] 

[ 0.54411] 

C 

-0.054932 

0.023900 

0.016490 


(0.15415) 

(0.01528) 

(0.01739) 


[-0.35636] 

[ 1.56439] 

[ 0.94823] 

R-squared 

0.251202 

0.286477 

0.309001 

Adj. R-squared 

0.151362 

0.191341 

0.216867 

Sum sq. resids 

49.62941 

0.487483 

0.631596 
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S.E. equation 

1.050179 

0.104081 

0.118471 

F-statistic 

2.516048 

3.011223 

3.353844 

Log likelihood 

-72.57164 

47.62854 

40.89468 

Akaike AIC 

3.060448 

-1.562636 

-1.303642 

Schwarz SC 

3.323115 

-1.299969 

-1.040974 

Mean dependent 

-0.021929 

0.012578 

0.010122 

S.D. dependent 

1.139993 

0.115742 

0.133874 

Determinant resid covariance (dof adj.) 


0.000119 


Determinant resid covariance 


7.74E-05 


Log likelihood 


24.76424 


Akaike information criterion 


-0.144779 


Schwarz criterion 


0.643224 



Table 6. Granger Causality test 


Pairwise Granger Causality Tests 

Sample: 1999Q1 2016Q4 

Lags: 3 




Null Hypothesis: 

Obs 

F-Statistic 

Prob. 

DLOG_REXP does not Granger Cause FDI 

FDI does not Granger Cause DLOG RFXP 

67 

I.470I9 

0.I5I22 

0.2357 

0.9284 

DLOG_RIMP does not Granger Cause FDI 

FDI does not Granger Cause DLOG RIMP 

67 

1.29481 

0.I5I22 

0.2881 

0.9284 

DLOG_RIMP does not Granger Cause DLOG_RFXP 
DLOG_RFXP does not Granger Cause DLOG_RIMP 

67 

2.46225 

1.07804 

0.0712 

0.3653 


Source: Author’s calculation 
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Figure 2. Impulse Response functions 


Response of DLOG_FDI to DLOG_FDI 



Response of DLOG_REXP to DLOG_FDl 



Response of DLOG_RIMP to DLOG_FDl 



Response toCholesl<y One S.D. Innovations!2 S.E. 


Response of DLOG_FDI to DLOG_REXP 



Response of DLOG_REXP to DLOG_REXP 



Response of DLOG_RIMP to DLOG_REXP 



Response of DLOG_FDI to DLOG_RIMP 



Response of DLOG_REXP to DLOG_RIMP 



Response of DLOG_RIMP to DLOG_RIMP 



Source: Author’s calculation 


5. CONCLUSIONS 

The purpose of this research paper was to shed light on the effects of FDI 
over exports and imports, and to answer the question whether FDI stimulate the 
international trade of Republic of Macedonia. For estimating their relationship, 
it has been used the quantitative research strategy, concretely the vector auto 
regression (VAR) methodology. Beside this it has been performed a Granger Ca¬ 
usality test in order to be investigated if is there any causal relationship between 
FDI and exports and imports or not, as well as the direction of causality. The 
results indicated that FDI has positive impact on exports and imports but sta¬ 
tistically insignificant. Also based on Granger causality test, the null hypothesis 
that FDI does not Granger cause exports, cannot be rejected as well as the null 
hypothesis that exports doesn’t Granger cause FDI cannot be rejected. Similar 
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findings were obtained for imports. Accordingly, the results revealed that there 
is not a causal relationship between FDI and exports and imports for the case 
of Macedonia. Furthermore, the co-integration test didn’t show any long run 
relationship between these variables. 

As a conclusion, foreign direct investments in RM are mainly con¬ 
centrated in the financial sector, service sector, telecommunications and energy, 
which products and services are mostly dedicated for the domestic market rat¬ 
her than international market. Although, the favorable government policies for 
foreign investors have contributed to the promotion of FDI, but the level of their 
inflows remain low compared to other countries in the region. For this reason it 
is necessary to continue the efforts to absorb foreign direct investments that will 
also be export oriented. 
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FiNANSAL RAPORLAMA STANDARTLARININ 
KiLOMETRE TA^LARI 

Do^. Dr. BUge Leyli ELITA?, Alp AY 

Yalova Universitesi 


Ozet 

Finansal tablolar i^letmelerin finansal durumunu gostermektedir. §irket sahip- 
leri i^in ^irketteki ^ali^anlarin ve yoneticilerin etkinligini ol^mek ve izlemek i^in 
kdavuzluk yaparlar. Ayrica ^irketler hakkinda bilgi edinmek isteyenler a^isindan 
da bilgi kaynagidirlar. Giiniimuzde sermaye piyasalari ve ileti^im teknikleri konu- 
sundaki geli^meler sayesinde, finansal raporlamanin ulusal yapidan uluslararasi 
yapiya dogru geli^tigi bir ger^ektir. Tarihsel geli^melere baktigimizda, uluslararasi 
qiabalann 1970’lerden ba^ladigi goriinmektedir. (^ali^malar finansal tablolann 
kar^ila^tirilabilir ve tarn a^iklayici ozellikte olmalannin saglanmasi amaciyla 
ba^latilmi^tir. Tiirkiye’de siireci analiz edersek, uluslararasi finansal raporlama 
standartlarinin ulusal diizenlemelerdeki degi^ikliklere etkisi oldugunu ortaya ko- 
yar. Bu ^ali^mada, finansal raporlama standartlarinin olu^umunu yonlendiren 
ulusal ve uluslararasi bildirimler ve kanunlar siralanarak, Tiirkiye’de finansal 
raporlama standartlarinin kilometre ta^lari olarak tanimlanmi^tir. 

Anahtar Kelimeler: Uluslararasi Finansal Raporlama Standartlari, Tekdiizen 
Hesap Plani 

JEL Siniflandirmasi: M41 

MILESTONES OE EINANCIAL REPORTING STANDARTS 

Abstract 

Financial statements illustrate the financial status of the businesses. For the 
business owners, they are guides to measuring and monitoring the effective¬ 
ness of employees and managers in the company. Furthermore, they are sources 
of information in terms of those who want to know about companies. Today, 
thanks to the developments on capital markets and communication technics, it 
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is a fact that financial reporting has emerged from the national structure to the 
international structure. When we look at historical developments, international 
efforts seem to start from the 1970s. This effort has been initiated to ensure 
that financial statements are comparable and fully descriptive.If we analyze the 
process in Turkey reveals that the international financial reporting standards 
has impact on the changes of national regulations and national standarts.In this 
study, national and international notifications and laws that direct the formation 
of financial reporting standards were listed and identified as the mile stones of 
financial reporting standarts in Turkey. 

Key words: International Financial Reporting Standarts, Uniform Chart of 
Accounts 

JEL Classification: M41 

Giri§ 

Muhasebe sisteminin geli^me siireci giiniimuz finansal raporlama standartla- 
rmm olu^umuna etki eden faktorlerin ba^mda gelmektedir. Muhasebe sisteminin 
dogu^u ise toplumsal hayatm getirdigi gereksinimlerden gelmektedir. Ilk ^aglardan 
itibaren toplumsal hayatm getirdigi gereksinimler ortaya ^iktik^a muhasebenin 
yava§ yava§ geli^tigi goriilmektedir. Diger onemli faktorler ise; yoneticilerin ge¬ 
tirdigi kurallar ile birlikte vergi kazanmak i^in ticaretin kayit altmda tutulmaya 
qiah^ilmasidir. Ozellikle ^ehirlerin olu^maya ba^lamasi ve paranin bulunu^u ile 
artan ah^ verifier nedeniyle de kayit tutmamn ba^ladigi kabul edilmektedir. Bu- 
giinkii manada kayit tutmaya temel te^kil eden ilk^ag bulu^larmdan birisinin de 
matematik ilminin geli^mesi ile birlikte Arap Sayilarmm ve sifirin kullanilmasmm 
dogu toplumlarmdan batiya geq^inin goz ardi edilemez bir geli^me oldugudur. 
Bu dogrultuda muhasebenin olu^umuna etki eden faktorleri basamaklandiracak 
olur isek be? basamakta ifade etmek rniimkiindur. Bunlar; 

1- Toplumsal hayatm getirdigi gereksinimler 

2- Din anlayi?mm ve devlet adamlarmm getirdigi kurallar 

3- Paranin kullamlmasi 

4- Ah?-veri? ve ticaretin kayit altmda tutulmasi 

5- Matematikte Arap sayilarmm ve sifirin kullamlmasi olarak ifade edilebilir. 

Muhasebe sisteminin geli?im doneminin ba?langi 9 noktasi olarak, 14. Yiizyilda 

italyan ticari kayitlarmda bulundugu ifade edilen “Qft Tarafli Kayit Sistemi” ahn- 
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maktadir. Italy an yazar Luca Pacioli’nin 1494 tarihinde yayinladigi eserinin adi; 
“Summa de Arithmetica, Geometria, Proportion! et Proportionalita” (Aritmetik, 
Geometri, Oran ve Oranti Hakkinda Ozet)’dir ve “(^ift Tarafli Kayit Sistemi” 
hakkinda a^iklamalar mevcuttur. “Roma rakamlari, ^ift tarafli kayit dizgesinin 
kullamlmasmdan sonra birka^ yiizyil daha kullanildiysa da Arap rakamlarmm 
ortaya ^ikmasi muhasebenin geli^mesini biiyiik ol^iide kolayla^tirmi^tir.” (Akdogan 
ve Aydin, 1987:66). Matematik ilminin geli^mesinin yaninda, Muhasebe sistemine 
temel olabilecek sosyal geli^melerin ba^inda ise, Orta^agda Avrupa’da ticaret mer- 
kezleri olan kentlerin olu^masidir. Bu da 11. Yy dan 13. Yy kadar devam eden Haq:!! 
Seferleri sonucunda Dogu ile Bati arasmda ticaretin dogmasi ile ba^ladigi kabul 
edilmektedir. Avrupa a^isindan baktigimizda, ticaretin geli^mesi ozel miilkiyet ve 
sermaye birikimini, sermaye birikimi de ticari ortakliklarm geli^imini, ortaklik 
kavrami da kar^ilikli sorumluluklarm belirlenmesini geli^tirmi^tir. Dolayisi ile 
Avrupa’da muhasebe kavrammm, ticari ortakliklari diizenleyecek ^ekilde geli§- 
meye ba^ladigi soylenebilir. Bunun yaninda muhasebenin temel ta^lari olan “Kayit 
“Tutma”, “Simflandirma” ve “Raporlama”nm da temellerinin bu ticari ortakhkla- 
rm olu^turdugu ifade edilebilir. Ticaretin ozellikle Avrupa ve Italyan kentlerinde 
geli^mesi nedeni ile ba^ta Italyan olmak iizere diger Avrupah yazarlar tarafmdan 
qie^itli muhasebe kitaplarmm yazildigi bilinmektedir. “ Tiim bu kitaplar Pacioli 
tarafmdan anlatildigi gibi kayit tutmayi aqiiklami^lar ve “Italyan Yonteminin” 
16. ve 17. Yiizyillarda tiim Avrupa’ya yayilmasim saglami^lardir.” (Hi^^a^maz, 
1970:4). Ancak, Asya’da hiikiim siiren Ilhanh Devleti Doneminde (1256-1353) 
yazildigi bilinen “Saadetname” isimli eserin Dogu’da yazilan ilk muhasebe ogreti 
kitabi oldugu da ileri siariilmektedir. Bu eser, “Siyakat” adi verilen Abbasi, Ilhanh, 
Sel^uklu ve Osmanhlar ’da kullanilan resmi yazi teknigi ile yazilmi^tir. 

Siyakat, “Ilhanh Devleti doneminde yazilan diger muhasebe ogreti eserleri 
olan Kanun-u Saadet (1336-1337), Gami-iil Hesap (1339-1344) ve Risale-i Felek- 
kiye (Kitab-us Siyakat) (1363) isimli kitaplarda da yazi tiirii olarak kullanilmi^tir. 
Kaldi ki Osmanh Devleti de siyakat yazi teknigini, muhasebe i? ve i^lemleri ile 
^ifreleme ve ^ifreli yazi^ma araci olarak kullanmi^tir.” (Elita^ G. ve Elita^, B.L. 
2010). Saadetname’nin yazari, Abdullah ibn-i Ali Falak Ali-ye Tebrizi’dir. Bir 
muhasebe kayit yontemi olan “Merdiven Yontemi”, Ilhanhlardan Osmanhlara 
ta^mmi^tir. Muhasebe geli^im doneminin ba^langiq: noktasi olarak ele ahnan 
Pacioli ve Ali-ye Tebrizi’nin eserleri hazirlani^ ama^lari bakimmdan kar^ila^tir- 
digimizda ^u sonu^lara ula^mak rniimkiindur; 
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a) Avrupa’ da ve di^ ticaretin geli^mesi nedeni ile olu^an ticari ortakliklar 
ve kullanilan sermayenin kayit altina alinmasi ama^lanmaktadir. 

b) Doguda ise devlet harcamalannin kayit altinda tutulmasi esasina dayan- 
digi goriilmektedir. Doguda devlet adamlari eliyle hazirlattinlan, devlet 
harcama kayitlannin tutulmasi amaci ile muhasebe ogreti ve kurallarmm 
geli^me gosterdigi ifade edilebilir. 

Goriildiigii iizere, her iki eseri olu^turan toplumsal ^artlar ve muhasebe 
uygulamalari farkhhk arz etmektedir. Bu nedenle Pacioli’nin eserinde aktarilan 
muhasebe uygulamalarmm olu^masmda etken unsurun “ticaret ile olu^an or- 
takhklar” oldugu ifade edilebilir. Tebrizi’nin eserinde aktarilan muhasebe uy- 
gulamalarmda etken olan unsurun ise “Kamu Yonetimi ve harcamalannin kayit 
edilmesi” oldugu ifade edilebilir. Muhasebenin olu^umuna etki eden faktorlerin 
ba^mda ^ehirlerin olu^masiyla geli^en toplumsal hayatm gereklilikleri ve para- 
nm kullamlmasi gibi tarihi onemli bulu^larm geldigi kabul edilmektedir. Ancak, 
muhasebenin geli^imine etki eden faktorlerin bunlarla sinirli olmadigi a^iktir. 
Bugiinkii manada toplumlarm geli^imine dayanak te^kil eden faktorlerden olan 
“Ticaret”, “Din”, “Hukuk”, “Devletlerin getirdigi kurallar”, “Bilim ve Teknolojik 
Geli^meler”, muhasebenin geli^imine etki eden faktorlerdendir. 

Ozellikle giiniimuzde etkin olan “Kiireselle^me” ile birlikte uluslararasi ti¬ 
caretin getirdigi kurallar ve uluslararasi kurulu^larm uygulamalari muhasebe 
kavrammm geli^imine etkisi olan faktorlerdendir. 

Ulkemizde ve diinyada muhasebe alanmda faaliyet yiiriiten 90 k onemli ve 
koklii kurum ve kurulu^lar vardir. Devlet kurumlari yaninda ozel ve ozerk ku- 
rulu^larm yuriittiigii faaliyetler neticesinde bugiin kullanilan finansal raporlama 
sistemlerine ula^ilmi^tir. Bu ^ah^mada ulusal ve uluslararasi finansal raporlama 
standartlarmm olu^umu incelenmi^tir. 1970’lerden giiniimuze uzanan bir siire^ 
dikkate almdigmda, bu uzun siire^te onemli ve iizerinde durulmasi gereken birqiok 
dernek ve vakiflarm ^ah^malarmm bulundugu a^iktir. (^ah^ma, uzun bir doneme 
yayilmi^ bildiri, kanun ve faaliyetleri kilometre ta^lari ba^hgi altinda toparlayarak 
biraz daha akilda kahci ^ekile getirme amacmi ta^imaktadir. Boylece hem ulusal 
hem de uluslararasi alandaki geli^meleri biraz daha somutla^tirmak ama^lanmi^tir. 

I. Muhasebe Ilkeleri ve Finansal Tablolar 

Muhasebe kayitlannin temelini i^letmenin finansal her tiirlii i^leminin kayit 
altma almmasi ve belgelerinin saklanmasi ilkeleri olu^turur. Bu kayit ve belgelere 
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dayanilarak finansal bilgilerin siniflandinlmasi ve yoruma hazir hale getirilmesi 
ise muhasebenin ikinci temel gorevidir. “Finansal bilgi, ticari veya sinai bir ticari 
te^ebbiisiin kredi riskinin saglamliginin belirlenmesinde kullanilan, incelenen ve 
analiz edilen tiim verilerin sadece bir boliimunii olu^turur.” (Foulke, 1968: 50). 
Bir i^letmenin finansal durumu, performansi ve nakit aki^i gibi diger ozelliklerini 
gostermesi i^in finansal bilgiler tablolar halinde hazirlanir. Finansal tablolar i^letme 
i^i faaliyetlerin bir gostergesi olarak ^ali^anlar ve yoneticilerin etkinligini ol^me 
ve denetleme amaciyla i^letme sahiplerine yon gosterici oldugu kadar i^letme di^i 
bilgi kullanicilari a^isindan da ^irket hakkinda kanaat verici ozellik ta^irlar. Gii- 
niimiizde geli^en sermaye piyasalari ve hizli ileti^im olanaklari sayesinde finansal 
raporlamanin da ulusal yapisindan ^ikip uluslararasi nitelik kazandigi bir ger^ektir. 
i^letmelerin uluslararasi boyutta faaliyet yuruttiigiinu veya yabanci yatinmcilar 
i^in incelenmek istendiklerini du^iindugumuzde uluslararasi boyutu goz oniine 
alarak finansal tablolarin hazirlanmasi ve kar^ila^tirilabilirlik ozelliklerinin olmasi 
gerekmektedir. I^letmelerin faaliyetleri hakkindaki tek ge^erli bilgi kaynaklari o 
i^letmenin muhasebe kayit ve belgelerine dayanarak hazirlanan finansal rapor- 
lardir. “Finansal tablolar, bir i^letmenin donemsel karini, kari meydana getiren 
kalemleri, i^letmenin ekonomik varliklarini ve yukiimluluklerini ortaya koymakta 
ve buna bagli olarak bu bilgiler, finansal muhasebe ve tablolarda en onemli konu 
olarak ele almmaktadir.” (Akdogan ve Aydin, 1987: 305). 

Ulkemizde uzun yillardir uygulanan “Tekdiizen Muhasebe Hesap Plani-(TdHP)” 
nin amaci, i^letmelerin faaliyetlerinin incelenebilmesi ve kar^ila^tirilabilmesi i^in 
muhasebe kayitlarmm giivenilir, tutarh ve ger^egi yansitma niteliklerini ta^imala- 
rmi saglayarak denetiminin kolayla^tirilmasidir. TdHP, uluslararasi alanda ge^erli 
bazi kurallari barmdirsa da esasen denetim ama^li ulusal bir plandir. “Uluslararasi 
Finansal Raporlama Standartlari -(UFRS)” ise degi^ik iilkelerde yer alan ^irketlerin 
birbirlerinin finansal raporlarim inceleme ve kar^ila^tirma yapmalarma olanak 
vererek daha 90 k ekonomik durumlarim degerlendiren bir raporlama sunma amaci 
ta^imaktadir. Ancak her iki raporlama tekniginin de goz ardi edemeyecegi ilkeler 
muhasebe standartlari olarak belirlenmi^ ve 90 k daha uzun a^amalardan ge^erek 
giiniimuzde de etkinliklerini siirdurmektedirler. Muhasebenin temel kavramla- 
rmdan olan “Tam a^iklama Kavrami” finansal tablolarin bilgi kullamcilarmca 
dogru karar vermelerine yardimci olacak ^ekilde yeterli, a^ik ve anla^ihr olmasim 
anlatir. “Mali tablolarda finansal bilgilerin tarn a^iklanmasi yaninda, mali tablo 
kalemleri kapsammda yer almayan, ancak ahnacak kararlari etkileyebilecek olan 
ger^ekle^mesi muhtemel olaylara da yer verilmesi bu kavram geregidir.”( Sevilengiil, 
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2005:27). Finansal raporlann giinumuzde one ^ikan en temel ozelligi guvenilir, 
a^ik olmasi yaninda uluslararasi alanda kar^ila^tirilabilir olma ozelligine sahip 
olmalandir. Bu konu “Muhasebe Uygulamalari Genel Tebligi- (MUGT)” nin dii- 
zenlemenin niteligi boliimunde §6yle ifade edilmi^tir; “I^letmelerin faaliyet ve 
sonu^lari konusunda bilgi kaynagi ise o i^letmenin muhasebe kayit ve belgeleri 
ile bunlara dayanilarak hazirlanmi^ mali tablolardir. Muhasebe bilgilerinin su- 
nuldugu mali tablolara dayanilarak karar alma durumunda bulunan ilgililerin 
karar almalarmda en onemli etken, bu bilgilerin saglikli ve mukayese edilebilir 
nitelikte olmasidir.” (1 sira nolu Muhasebe Sistemi Uygulama Genel Tebligi,) 
Hazirlanan Finansal tablolardaki bilgiler belirli bir doneme ait bilgileri iqierir. 
Dolayisi ile bu bilgilerden gelecege ait degerlendirmelerin yapilmasi da ayri bir 
teknik bilgi ve uzmanlik gerektirmektedir. I^letme ile ilgili gelecege yonelik alma- 
cak kararlarda finansal tablolarm hazirlanmasi kadar yorumlanmasi da olduk^a 
onemlidir. Hazirlanan finansal tablolarm kar^ila^tirilmasi ve degerlendirilmesi 
finansal tablo analizi teknikleri ile mumkiindiir. “Finansal tablolar analizi, bir 
i^letmenin finansal durumunu, faaliyet sonu^larmi, finansal performansim ve 
finansal yonden geli^imini degerlendirebilmek, geli^me yoniinii ve buyukliigiinii 
ongorebilmek, gelecege yonelik tahminlerde bulunabilmek iqn finansal tablolarda 
yer alan kalemler arasmdaki ili^kilerin ve bunlarm zaman i^erisinde gosterdigi 
egilimlerin incelenmesini gerektirir”((^abuk vd. 2013:3). Finansal tablolarm ana- 
lizinin yapilabilmesi i^in bunlarm hangi varsayimlar ve kurallar altmda hazir- 
landigmm bilinmesi gerekmektedir. Aksi takdirde i^letmenin sundugu bilgiler 
degi^ken olacak ve gerqiegi yansitma ve kar^ila^tirilabilirlik ozelligi ta^imayacaktir. 
Finansal tablo analizi sayesinde i^letmenin yuriittiigii faaliyetlerinin sonucunu 
degerlendirmek rniimkiin oldugu kadar i^letmenin ilerideki donemlerde ne kadar 
kazan^ veya zarar edebilecegini tahmin etmek de rniimkiin olmaktadir. i^letme 
i^i denetleme ve devletin ekonomik faaliyetleri denetlemesi a^ismdan da finan¬ 
sal tablolarm guvenilir, a^ik ve tekdiize olmasi yani belli kurallara bagli olarak 
hazirlanmasi gerekmektedir. Bu kurallar da ulusal ve uluslararasi muhasebe stan- 
dartlari ile finansal raporlama standartlaridir. “Standartlar guniimiizde muhasebe 
kurammm onemli kaynaklarmdandir ve muhasebe yontemini belirleyen diizen- 
lemeler konumundadir. Standartlar genel kabul gormii^ muhasebe ilkelerinden 
daha ayrmtih diizenlemelerdir ve kavramlarla ilkelerin uygulamaya yansimasim 
saglarlar” (Sevilengiil, 2005: 34). 
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Ulkemizde ulusal aqdan hazirlanan ve uygulanan en onemli standart “Tekdiizen 
Hesap Plani Uygulamasi ”dir. Daha sonra ise, “Uluslararasi Finansal Raporlama 
Standartlari-(UFRS)” in getirdigi yenilik ve degi^iklikler de “Tiirkiye Muhasebe 
Standartlari-(TMS)” ve “Tiirkiye Finansal Raporlama Standartlari- (TFRS)” in 
olu^masina yon vermi^tir. Bu alandaki geli^meler ve degi^iklikler incelendiginde, 
uluslararasi diizenlemelerin ulusal muhasebe standartlarim belirledigi ve degi?- 
tirdigini ortaya koymaktadir. Bu degi^iklik ve geli^melerin etkilerini gorebilmek 
i^in bu alanda yapilmi^ akademik ^ab^malara bakildigmda, bu alanda akademik 
^ab^malarm daha 90 k 2010-2016 yillari arasi yapilmi^ oldugu gorulmii^tur. Bu 
^ab^malari inceleme a^amasmda iki farkb donem oldugu dikkate almmabdir: 

1 . UFRS resmi olarak uygulamaya ge^ilmeden onceki donem. 

2. UFRS uygulamalarmm ba^ladigi ve sonraki donem. 

2012 yilinda qiikarilan Yeni Tiirk Ticaret Kanunu Tiirkiye Finansal Rapor¬ 
lama Standartlari (TFRS) aracibgi ile UFRS’nin uygulanmasim yaygmla^tirici 
etki sagladigi aqktir. Dolayisi ile 2012 yilmdan evvel yapilan akademik ^ab^malar 
mevcut sistemde meydana gelebilecek degi^iklik ve farklarm neler olabilecegini 
ortaya koymaya qiab^mi^ ve bir bakima ongoriilerde bulunmaya qiab^mi^lardir. 
ikinci donemdeki qiab^malar ise UFRS uygulamaya ge^ildikten sonra ortaya ^ikan 
degi^iklikleri tespit ve inceleme amaciyla yapilmi^lardir. 

II. Literatur 

Akademik ^ab^malarm hazirlani^ amaqilarindaki farki ifade ettikten sonra 
dikkat qieken bazi qiab^malar ^u ^ekildedir; Kaya, 1., 2003, “FASB-IASB Anla^masi 
ve Global Finansal Muhasebe 

Standartlarma Dogru” konulu ^ab^masmda diinya egiliminin UFRS uygula- 
masmm yaygmla^masi dogrultusunda oldugunu vurgulayarak ulusal muhasebe 
sistemimiz a^ismdan UFRS’ye uyum dogrultusunda Tiirkiye Muhasebe Standartlari 
olu^turulmu? olsa da bu farkm oldukqia fazla olacagmi vurgulamaktadir. Ozpinar, 
i., 2006, “ Uluslararasi Finansal Raporlama Standartlari UFRS 1 Ornek Uy¬ 
gulamasi ve THP Arasmdaki Ortaya (Jlikabilecek Sorunlar” adli ^ali^masmda 
ulkemizde UFRS uygulamalarmm sinirli sayida ^irketlerde ba^ladigmi ve uy- 
gulamada vergi kanunlarma yeni giren “Enflasyon Muhasebesi” ve “Finansal 
Kiralama” i^lemlerinde UFRS’ye uyum saglandigmi belirtmektedir. Akdogan, 
N. ve Sevilengiil, O. tarafmdan 2007 yilinda “Tiirkiye Muhasebe Standartlarma 
uyum i^in Tekdiizen Hesap Planmda yapilmasi gereken degi^iklikler” konulu 
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^ali^malarinda “Muhasebe Sistemi Uygulama Genel Tebligi” nin ol^me ve de- 
gerleme konulannda uluslararasi mubasebe standartlarina uyumlu diizenlemeler 
getiremedigini ve finansal tablolann uluslararasi kar^ila^tirilabilirligini kisitladi- 
gini ifade etmi^lerdir. Solmaz, E., 2008, “UFRS ve SPK Diizenlemeleri Arasindaki 
Farkbbklar Ve (^oziim Onerileri” adb qiab^masinda “Tekdiizen Hesap Plain” in 
yeniden gozden ge^irilmesi ve UFRS’de belirtildigi iizere besap kodu kullanma 
zorunlulugu terk edilmesi gerektigini belirtmektedir. Ayrica besap planindaki 
kodlar sadece uygulama birligi saglama a^isindan referans olarak ele almmasim 
ve denet^ilik sisteminin geli^tirilmesini onermektedir. Tiirker, 1., 2009, “Tiirki- 
ye’de Uluslararasi Finansal Raporlama Standartlari (UFRS) Paralelinde Yapilan 
Diizenlemelerin Finansal Tablo Kullamcilan Uzerindeki Mubtemel Etkileri” adb 
qiab^masinda finansal raporlama standartlarmm geli^imi ve mubasebe standart- 
larmm olu^umundaki kurumsal yapi ile Tiirkiye’deki geli^meleri incelemi^tir. 
Uluslararasi Finansal Raporlama Standartlari paralelinde yayimlanan Tiirkiye 
Finansal Raporlama Standartlari’nm mubtemel etkilerini saptamak amaciyla nite- 
likli ara^tirma yontemi kullanilarak finansal tablo bazirlayicilari ve kullamcilan 
ile denet^iler, mail analistler ve akademisyenlerin gorii^lerine ba^vurarak, finansal 
tablo kullamcisi tiim i^letme ilgililerinin beklentderini ve davrani^larmi etkileyecegi 
sonucuna ula^mi^tir. Akman, N., 2009, “Finansal Aqiiklama Uzerinde Kultiiriin 
Etkisi: UFRS Oncesi Ve Sonrasi” adb qiab^masinda UFRS kullanilarak bazirlanan 
finansal tablolarda yer alan finansal a^iklamalar uzerinde kiiltiirel degerlerin 
etkilerinin 2005 taribinden sonra ortadan kalkip kalkmadigi incelemi^ ve bu 
ama^la, yedi iilkeden se^ilmi^ ^irketlerin 2004, 2005 ve 2006 finansal tablolarim 
inceleyerek finansal a^iklama endeksi olu^turmu^tur. Nuriyev, B., 2009, “Ulusla¬ 
rarasi Finansal Raporlama Standartlarmm Ilk Uygulamasi - UFRS 1 Kapsammda 
Uluslararasi Finansal Raporlama Standartlarina Genel Baki§” adb ^ab^masmda 
Uluslararasi mubasebe standartlarmm iiretilmesinin tek ba^ma yeterli olmasmm 
beklenemeyecegini ve bu nedenle ber iilkede ulusal mubasebe standartlarmm 
olu^turulmasi ve bu standartlarm uluslararasi standartlara uyumlu olmasi gerek¬ 
tigini ifade etmektedir. Unaldi, N., 2010, “IFRSl and an Application” adb ^ab^- 
masmda UFRS’lerin prensip bazb standartlar oldugunu ve ^irketlere, UFRS’lere 
adaptasyon siirecinde yol gosterici nitelikte olmasi ama^landigmi vurgulami^ ve 
Istanbul Menkul Kiymetler Borsasi’nda i^lem goren ^irketler ve finans kurulu^- 
larmm Sermaye Piyasasi Kurulu (SPK) ve Bankacibk Diizenleme ve Denetleme 
Kurulu’nun (BDDK) diizenlemeleri dogrultusunda UFRS tabanb finansal tablo 
bazirlamakta olduklanm ifade ederek bir ^irketin ilk UFRS finansal tablolarim 


344 


nasil hazirlamasi gerektigine odaklanmi^tir. Margos, 2010, “Maddi Olmayan 
Duran Varliklarin UFRS (J^er^evesinde Degerlemesi” adli ^ali^masinda maddi 
olmayan duran varliklari Tek Diizen Hesap Plani (TdHP), Vergi Usui Kanunu 
(VUK), Sermaye Piyasasi Kanunu ve Uluslararasi Muhasebe Standartlarma gore 
incelemi^tir. Daha sonra degerleme kavramim ele alrni^ ve Uluslararasi Muhasebe 
Standartlarmda bahsedildigi ^ekliyle maddi olmayan duran varliklarin degerlemesi 
kavrami ve pratikte sikbkla kullanilan temel degerleme yontemlerini a^iklami^- 
tir. Akta^, H., 2010, “Bor^lanma Maliyetlerinin ve Kur Farklarmm SPK, UFRS, 
TMS ve VUK’ a Gore Muhasebele^tirilmesi” adb ^ab^masmda finansal ara^larm 
geli^mesi bor^lanma ^ekillerini de farkbla^tirdigmi, muhasebeye yon veren uy- 
gulamalardaki degi^iklikler muhasebe standartlarmda da koklii degi^ikliklere 
neden oldugunu ve ^irketlerin uluslararasi mail piyasalara a^ilmasi ol^usiinde bu 
modern uygulamalari iilkemize ta^imasmm ka^milmaz oldugunu vurgulami^tir. 
^i^manoglu, E., 2010, “Sigorta ^irketlerinde Finansal Raporlama ve Turkiye 
Finansal Raporlama Standartlarma Ge^i^in Etkilerine Yonelik Bir Ara^tirma” 
adli ^ali^masinda TFRS’ in ongordiigii raporlar ile Hazine Muste^arbgmm 6 n- 
gordiigii raporlar arasmda onemli farkbbklar bulundugu gorii^iinde sektorde iki 
ayri dii^iincenin bulundugu sonucuna ula^mi^tir. Farklibk bulundugunu belirten 
kesim yerli-yabanci ortagi olan ^irketler iken, farklibk bulunmadigim belirten 
kesim % 100 yabanci ^irketler oldugunu ifade etmi^tir. 

Elita^, C. ve Elita^, B.L. tarafmdan 2010 yilinda hazirlanan “TMS/TFRS Yo- 
rumlar ve Ornek Uygulamalar” adb kitaplarmda iilkemizde muhasebe alanmdaki 
geli^melerin devlet yonlendirmesiyle ger^ekle^tirildigini, ilk diizenlemelerin ekonomik 
ve siyasi ili^kilerimizin yogun oldugu iilkeler ornek abnarak aktarilan yasalar ile 
bu dike uygulamalarmm etkisinde muhasebe standartlarmm gerqiekle^tigini ifade 
etmektedirler. Ayrica Elba?, C. tarafmdan 2012 yilinda hazirlanan “Muhasebe 
Uygulamalari A^ismdan TMS-TFRS’ye Geq:!? Rehberi” adb kitapta Muhasebe 
Sistemi Uygulama Genel Tebligi (MSUGT)’de yer alan hesaplarm TMS/TFRS’deki 
muadillerini kar?ila?tirarak TMS/TFRS’de 90 k daha fazla ana hesap tammlandigim 
ifade etmi?tir. Bayrak, S., 2011, “Tek Diizen Hesap Plani Ve UFRS’ye Gore Hazirla¬ 
nan Finansal Tablolarm Mali Analizindeki Farkbbklar” konulu ^ab^masmda Tek 
Diizen Muhasebe Sistemine gore hazirlanan bilan^o ile UFRS’ye gore hazirlanan 
bilan^olarm mali analizini yaparak aradaki farkbbklan a^iklami^tir. Atan, A., 
2012, “UFRS ve VU.K. Perspektifinden Degerleme Ol^iitlerinin Kar?ila?tirilmasi 
ve Bir Uygulama” adb ^ab^masmda Tiirk Vergi Usui Kanunundaki degerleme 
ol^iilerinin, Uluslararasi Finansal Raporlama Standartlarmdaki degerleme ol^iileri 
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ile kar^ila^tirmaktadir. Ye^il^imen, V., 2013, “The effects of IFRSll on Business 
and Financial Statements” adli ^ali^masinda Uluslararasi Muhasebe Standart- 
lari Kurulu tarafmdan 2011 yilinda yaymlanan UFRSll- Mii^terek antla^malar 
Standardim inceleyerek UMS31- ortakliklarmdaki paylari Standardmm yerini 
aldigim ifade etmektedir. Daloglu, R, 2013, “UFRS Kapsammda Ozellikli Stoklarm 
Finansal Raporlamasi; Hizmet I^letmeleri Uygulamasi” adli qiali^masinda UFRS 
ile birlikte ortaya ^ikan yeni tammlar ve kavramlar, beraberinde yeni muhasebe 
uygulamalarim da ortaya ^ikarmakta oldugunu vurgulami^ ve ozellikli Stok kav- 
rami da bu yeniliklerden biri oldugunu, UFRS hiikumleri ^er^evesinde, iiretim, 
ticaret ve hizmet i^letmeleri a^ismdan bir ornek uygulama ile incelenmi^, mevcut 
sistem ile farkbla^tigi durumlan a^iklami^tir. Ozden, V.E.A. 2013, “Uluslara¬ 
rasi Finansal Raporlama Standartlarinin Kar Yonetimine Etkisi: Bagimsiz 
Denet^ilerin Algilari Uzerine Bir Ara^tirma” adli ^ali^masinda kar yonetimi 
uygulamasinin yasal bo^luklarin degerlendirilmesi suretiyle i^letme yoneti- 
cilerince kotiiye kullanilabilecegini, UFRS>nin kar yonetimi uygulamalarina 
firsat verebilecegi konusundaki gorii^un desteklendigi ancak denetimin buna 
engel olabilecegini vurgulamaktadir. Sultanoglu, B., 2014, “UFRS’nin Borsa Is- 
tanbul’daki §irketlerin Finansal Tablolari Uzerindeki Etkisi: Finansal Bilginin 
Ihtiyaca Uygunlugu Ve Finansal Tablolar Analizi” konulu ^ab^masmda, UFRS nin 
Tiirkiye’de 2005 yilmdan itibaren Borsa Istanbul’da i^lem goren i^letmelerin ha- 
zirladiklari finansal tablolarda sunulan finansal bilginin ihtiyaca uygunlugu ve 
finansal tablo analizi uzerindeki etkisi ampirik olarak incelenmi^tir. Incelemesini, 
UFRS Oncesi (2000-2004) ve UFRS Sonrasi (2005-2010) donemler arasi imalat 
sanayi sektoriinde devamb olarak i^lem goren 26 i^letme i^in ger^ekle^tirmi^tir. 
Ozerhan, Y. ve Yanik, S. tarafmdan 2015 yilinda ii^iincii baskisi yapilan “A^ik- 
lamab ve Ornek Uygulamab TMS-TFRS” adli kitaplarmda, finansal raporlama 
konusunda yeknesak bir uygulamanm diinya genelinde tiim kurum ve kurallari 
ile hayata ge^irilmesi i^in yiirutiilen ^ab^malar siirednin devam ettirilmesi ge- 
rektigini ifade etmi^lerdir. Standartlarm uygulanmasi a^amasmda kar^ila^ilan en 
onemli sorun, i^lem ve olaylarm kayda almmasi, ol^iimlemesi ve raporlanmasi 
konusunda ortaya ^iktigmi belirtmektedirler. Hiiseynov, 1., 2015, “Uluslararasi 
Finansal Raporlama Standartlarma (UFRS) gore Maddi Duran Varbklarm De- 
gerlemesi” konulu ^ab^masmda bir ^irketin muhasebe verileri kullanilarak deger 
du^iikliigune ugrayan maddi duran varbklar belirlenmi^tir. Bu maddi duran var¬ 
bklarm UFRS’e gore deger dii^ukliigu uygulamasi ve gerekli muhasebe kayitlari 
incelenmi^tir. Can, A., 2016,“Muhasebe Meslek Mensuplarmm UFRS / TFRS’ye 
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Baki^ A^ilari ve Meslekteki Farkindalik Diizeyleri Uzerine Bir Ara^tirma” konulu 
^ali^masinda muhasebe uygulamalanna bakildiginda, diinyada iki tiir mubasebe 
standart setinin uygulandigini, Uluslararasi Finansal Raporlama (UFRS) Standart 
seti ve ABD Genel Kabul Gormu? Mubasebe ilkeleri (US GAAP) Standart Seti 
oldugunu ve geli^mi^ iilkelerde uygulandiklanni ifade etmi^tir. Sarii^ik, Y.,2016, 
“Uluslararasi Finansal Raporlama Standartlarmm (UFRS) Borsa Istanbul Fir- 
malarinin Mali Verilerine Ve Finansal Oranlarma Etkisi” konulu ^ab^masinda 
UFRS’nin Tiirkiye’de 2004 yil itibariyle ba^lamasiyla borsada bisseleri i^lem goren 
^irketlerin UFRS’ye uygun mali veriler bazirlamaya ba^landigini ve adaptasyon 
siireci sonrasmdaki mali veriler ve finansal oranlar ile UFRS oncesi mali veri¬ 
ler ve finansal oranlar kar^ila^tirmasi yapmi^tir. UFRS’ye ge^i^in Borsa Istanbul 
firmalarmm Mali Verilerini biiyiik oranda etkiledigi ve Finansal Oranlari ise 
kismen olumlu etkiledigini ifade etmektedirler. 

III. Ulusal Finansal Raporlama Standartlari 

Ulusal finansal raporlama standartlarmm olu^um siirednin Tekdiizen mu¬ 
basebe sisteminden ba^layarak, mubasebe sistemi uygulama genel tebligleri ile 
devam ettigi soylenebilir. Bu a^amalardan sonra yeni TGK ve TMS/TFRS’le siirecin 
tamamlanarak giiniimuzdeki balini aldigi goriilmektedir. Ba^bklar balinde olu^um 
siirednin one ^ikan ^ab^malarma baktigimizda a^agidaki ^ekilde siralayabiliriz; 

1. Tekdiizen Hesap Plani (TdHP): 1971 

2. Mubasebe Sistemi Uygulama Genel Tebligleri:1992- 2008 

3. Tiirkiye Mubasebe Standartlari Kurulu (TMSK)(^ab§malari: 1999 - 2011 

4. Kavramsal (^er^eve ve TMS/TFRS yaymlanmasi: 2005 - 2011 

5. Sermaye Piyasasi Kurulu (SPK) ^ab^malari: 2005 

6 . Yeni Tiirk Ticaret Kanunu: 2012 

IV. l. Tek Duzen Hesap Plani (TdHP) 

“Tiirkiye’de mubasebe uygulamalarim genelde Tiirk Ticaret Kanunu ile Vergi 
Usui Kanunu’ndaki biikiimlerin yonlendirdigini ancak bu konudaki biikiimlerin 
ibtiyaca cevap vermedigi durumlarda yasal statiiye sabip olan bazi kurulu^larm 
kendi yetki alanlarma giren i^letmeler i^in yonlendirid qiab^malar yaptigi gozlem- 
lenmektedir” (Elba? G. ve Elita^ B.L., 2010:5). Ulkemizde mubasebe standartlarmm 
olu^turulmasma yonelik ilk ^ab^malara “Tiirkiye Mubasebe Uzmanlari Dernegi 
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”nin (TMUD) 1972 yilinda “11. Uluslararasi Muhasebe Kongresi” ne katilmasi 
ve “Uluslararasi Muhasebe Standartlari Komisyonuna (International Accounting 
Standarts Committee-IASC)” iiye olmasindan sonra Uluslararasi Muhasebe Stan- 
dartlarini Tiirk^e ’ye ^evirmesi ile ba^landigi soylenebilir. 

Ancak “Iktisadi Devlet Te^ekkiillerini Yeniden Diizenleme Komisyonu” tara- 
findan 1960’b yillarda hazirlanan ve 1970’den sonra uygulamaya konan ve sadece 
KlT’ler i^in zorunlu tutulan “Tekdiizen Muhasebe Sistemi” nin diger i^letmelerce 
de benimsendigi ve Tiirkiye’deki muhasebe sisteminin geli^mesinde onemli rol 
oynadigi a^iktir. “Tekdiizen Hesap Plani” (sadece bankacibk yapanlar hari^) ik¬ 
tisadi devlet te^ekkiillerinde 1971 yib ba^indan itibaren yiirurliige konulmu^tur. 
Daha sonra sermayesinin %50 sinden fazlasi KlT’lere ait olan ve “bagb ortakbk” 
olarak nitelenen anonim ^irketlerde de bu hesap planinm uygulanmasi zorunlu 
kibnmi^tir. Sermaye Piyasasi Kurulu da bazi degi^ikliklerle soz konusu hesap 
planini “Standart Genel Hesap Plani” adi altinda halka a^ik anonim ^irketlere 
onermi^tir” ( Sevilengiil, 2005: 62). 

“Tiirkiye Muhasebe Uzmanlari Dernegi (TMUD)”, “Tiirkiye Serbest Muha- 
sebeci Mali Mii^avirler ve Yeminli Mali Mii^avirler Odalari Birligi(TURMOB)” 
ve “Tiirkiye Muhasebe ve Denetim Standartlari Kurulu (TMUDESK)” gibi mu¬ 
hasebe derneklerinin yaptinmi olmayan ^ab^malari yaninda, devlet kurulu^la- 
rmca yaptinmi olan adimlar atilmi^tir. Bunlar, Hazine Miiste^arbgi ile birlikte 
Sigorta Denetleme Kurulu ve Tiirkiye Sigorta ve Reasiirans §irketleri Birligi ortak 
^ab^malari, Bankacibk Diizenleme ve Denetleme Kurumu (BDDK) ve Sermaye 
Piyasasi Kurulu (SPK) tarafmdan yapilan qiab^malardir. Bu alanda faaliyet yiirii- 
ten firmalar bagb olduklari kurumun zorunlu tuttugu standartlara uymu^lardir. 
“Bankalarm muhasebe i^lemleri ozellik gosterdiginden bu i^letmeler i^in ayri bir 
tekdiizen hesap plani ^ab^masma giri^ilmi^, hazirlanan “Tekdiizen Hesap Plani” 
1986 yib ba^mdan itibaren tiim bankalarda zorunlu olarak kullanilmak iizere 
yiirurliige konulmu^tur” (Sevilengiil, 2005: 62). Maliye ve Giimriik Bakanbgi 
tarafmdan VUK uyarmca 1990 tarihinde olu^turulan “ Tekdiizen Genel Hesap 
Plani ve A^iklamalari Komisyonu” tarafmdan mali kesim di^mda kalan tiim 
i^letmelerde kullanilmak iizere hazirlanan hesap plani yiiriirliige konulmu^tur. 
Maliye Bakanbgmm 26.12.1992 tarih ve 21447 sayib Resmi Gazete’de yaymla- 
nan “1 sira nolu Muhasebe Uygulama Genel Tebligi” ile zorunlu hale getirilen 
Tekdiizen Muhasebe Uygulamasma 01 Ocak 1994 tarihinde ge^ilmi^tir. Dola- 
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yisiyla ulusal a^idan onemli bir kilometre ta^i niteligi ta^iyan ilk ^ali^ma olarak 
nitelenebilmektedir. 

IV.2. Muhasebe Sistemi Uygulama Genel Tebligleri 

ilk diizenleme olmasi a^isindan “1 Sira nolu Muhasebe Uygulama Genel 
Tebligi” i^erigine detayli bir ^ekilde bakmakta fayda vardir. Teblig, muhasebe 
usul ve esaslari hakkmda be? ana ba?hk altmda diizenlemeler getirmi?tir. Bu 
ana ba?hklar; 

1) Muhasebenin Temel Kavramlari, 

2) Muhasebe Politikalarmm A^iklanmasi, 

3) Mali Tablolar ilkeleri, 

4) Mali Tablolarm Diizenlenmesi ve Sunulmasi 

5) Tekdiizen Hesap (^er^evesi Hesap Plani ve i?leyi?i, ?eklindedir. 

Diizenlemenin Niteligi ve Kapsami boliimlerinde ifade edildigi gibi; “bilan^o 

esasma gore defter tutan te?ebbus ve i?letmeler Tekdiizen Hesap Planma uymak 
zorundadirlar”. Kamu veya ozel tiim ticari esaslara gore faaliyet yiiriiten te?ebbus 
ve i?letmelerin TdHP’ye uymalari belirtilmektedir. Ancak bazi istisnalari da vardir; 

a) Banka ve sigorta ?irketleri, 

b) Ozel finans kurumlari, 

c) Finansal kiralama ?irketleri, 

d) Menkul kiymet yatirim fonlari araci kurumlari ve yatirim ortakhklarmm, 

Tebligin; Muhasebenin Temel Kavramlari, Muhasebe Politikalarmm A^ik- 
lanmasi, Mali Tablolar Ilkelerine uymalari gerektigini ifade ederek tebligin diger 
hiikumlerine uymakla yukiimlii olmadiklarim belirtmi?tir. Ayrica tebligde; “i?letme 
hesabi esasma gore defter tutan i?letmeler ise sadece belirlenen “Muhasebenin 
Temel Kavramlari” na uymakla yukiimliidurler. Muhasebe Usui ve Esaslarmm 
“Mali Tablolarm Diizenlenmesi ve Sunulmasi” na ili?kin boliimiiniin “Temel Mali 
Tablolar” la ilgili kismina uymakla yiikiimlii i?letmeler ise bilan^o esasmda defter 
tutan ve aktif toplami 5 milyar lira ile ticari faaliyet i?lem hacmi 10 milyar lirayi 
arka arkaya iki yil a?mayan; Ferdi i?letmeler, Adi ortakhklar, Kollektif ?irketler, 
Adi komandit ?irketlerdir. Bu i?letmelerin temel mali tablolarm yam sira diger 
mali tablolarm diizenlenmesi ve sunulmasma ili?kin usul ve esaslara uymalari 
ihtiyaridir.” denilmektedir. 
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Tebligi olu^turan diger onemli degi^ikliklere baktigimizda, yaptinm ko- 
nusunda; duzenleme kapsaminda bulunan i^letmelerden belirlenen muhasebe 
usul ve esaslanna uymayanlar hakkinda, 213 sayili Vergi Usui Kanunu ve 3568 
sayili Serbest Muhasebeci, Serbest Muhasebeci Mali Mii^avirlik ve Yeminli Mali 
Mii^avirlik Kanununun ilgili hukiimleri uyannca gerekli cezai i^lemler uygula- 
nacagi belirtilmektedir. Tebligin ilk boliimunde ele alinan Muhasebenin Temel 
Kavramlari 12 madde halinde a^iklanmi^tir. Bu maddeler ^unlardir; 

1. Sosyal Sorumluluk Kavrami, 

2. Ki^ilik Kavrami, 

3. i^letmenin Siirekliligi Kavrami, 

4. Donemsellik Kavrami, 

5. Parayla Ol^iilme Kavrami, 

6 . Maliyet Esasi Kavrami, 

7. Tarafsizlik ve Belgelendirme Kavrami, 

8 . Tutarlilik Kavrami, 

9. Tam A^iklama Kavrami, 

10. ihtiyatlilik Kavrami, 

11. Onemlilik Kavrami, 

12. Oziin Onceligi Kavrami. 

ikinci Boliimde ele alman Muhasebe Politikalarmm A^iklanmasi ise 7 madde 
halinde a^iklanmi^tir. I^letmelerin hazirladigi mali tablolarda yukaridaki kav- 
ramlardan ayrilmalarm olmasi halinde nedenleri ile birlikte dipnotlar ^eklinde 
a^iklanmasi gerektigi vurgulanmaktadir. U^iincii boliimde ele alman Mali Tablo 
ilkeleri ise mali tablolari iki kisma ayirmaktadir. Birincisi Temel Mali Tablolar, 
ikincisi ise Ek Mali Tablolar olarak smiflandirilmi^lardir. 

Temel Mali Tablolar: 

1 . Bilan^o, 

2. Gelir Tablosundan olu^maktadir. 

Ek Mali Tablolar ise: 

1 . Sati^larm maliyeti Tablosu, 

2. Eon akim Tablosu, 

3. Nakit Akim Tablosu, 
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4. Kar dagitim Tablosu, 

5. Ozkaynaklar Degi^im Tablosu olarak belirtilmektedir. 

Mali Tablo ilkesi, i^letmelerin sadece temel mali tablolann diizenlenme ilke- 
lerini yerine getirmekle mukellef olduklarini belirtmektedir. Buna Gore; 

1- Bilan^o ilkeleri ii^ alt ba^lik halinde duzenlenmi^tir. Bunlar; 

a) Varliklara ili^kin Ilkeler, 

b) Yabanci Kaynaklara ili^kin Ilkeler, 

c) Ozkaynaklara ili^kin Ilkeler olarak siniflandirilmi^lardir. 

2- Gelir Tablosu ilkeleri ise 9 alt madde halinde a^iklanmi^tir. “Biitiin sati^lar, 
gelir ve karlar ile maliyet, gider ve zararlar briit tutarlari iizerinden gosterilirler 
ve hiq: bir sati§, gelir ve kar kalemi bir maliyet, gider ve zarar kalemi ile tamamen 
veya kismen kar^ila^tirilmak suretiyle gelir tablosu kapsammdan ^ikarilamaz” 
denilmektedir. 

Mali tablolann Diizenlenmesi ve Sunulmasi ba^likli madde ise temel mali 
tablolari olu^turan Bilan^o ve Gelir Tablosunun tammlarim ve diizenlenme bi- 
^imlerini a^iklamaktadir. Tebligde bilan^o §u ^ekilde tammlanmaktadir; “Bilan^o, 
bir i^letmenin belli bir tarihte sahip oldugu varliklar ile bu varliklarm saglandigi 
kaynaklari gosteren mali tablodur.” Gelir tablosu tanimi ise; “Gelir tablosu, i^let- 
menin belli bir donemde elde ettigi tiim gelirler ile ayni donemde katlandigi biitiin 
maliyet ve giderleri ve bunlarm sonucunda i^letmenin elde ettigi donem net karini 
veya donem net zararim kapsar.” Sati^larm Maliyeti Tablosu, Gelir Tablosunun 
ekini olu^turur ve gelir tablosunu tamamlayici nitelikte oldugu i^in bu tablonun 
yapisma da kisaca deginmek gerekmektedir. Sati^larm Maliyeti Tablosu be? ana 
maddeden olu?maktadir. Bunlar; a) Direkt Ilk Madde ve Malzeme Giderleri, b) 
Direkt I^^ilik Giderleri, c) Genel Uretim Giderleri, d) Yari Mamul Stoklarmda 
Degi?im, e) Mamul Stoklarmda Degi?im olarak smiflandirilmi?tir. Ek Mali tab- 
lolar olarak nitelenen diger mali tablolar ise ?u ?ekildedir; fon akim tablolari, kar 
dagitim tablosu ile ozkaynaklar degi?im tablosunun diizenlenmesi ve sunulmasi 
esaslarim i^erir. Fon akim tablolari fon kavrammm i^erigine gore 3 smiflandir- 
mada incelenebilmektedir. Bunlar tebligde a?agidaki ?ekilde a^iklanmi^tir; 

1. Fon Akim Tablosu: i?letmenin, belirli bir hesap doneminde sagladigi fon 
kaynaklanm ve bunlarm kullamm yerlerini gosteren tablodur. Bu tabloda, 
fon kavrami tiim finansal ara^lari kapsar.Fon akim tablosu, net yonteme 
gore diizenlenir ve olagan kardan ba?lanip, donem i^inde fon hareketine 
neden olmayan gelir ve giderlere ait bilgiler verilerek diizeltmeler yapilir. 
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2. Nakit Akim Tablosu: I^letmenin belirli bir hesap donemi i^inde ortaya 
^ikan nakit aki^larini, kaynaklari ve kullamm yerleri bakimmdan gos- 
teren tablodur. Bu tabloda fon kavrami, kasa mevcudu ve bankadaki 
mevduatlari kapsar.Nakit akim tablosu ise, briit yonteme gore diizenlenir 
ve donem i^inde fon saglayan gelirler ayri, fon hareketine neden olan 
maliyet ve gider unsurlan ayri gosterilir. 

3. Net i^letme ((^ali^ma) Sermayesindeki Degi^im Tablosu: i^letmenin belirli 
bir hesap doneminde, net i^letme sermayesinin kaynaklanm ve kulla- 
nim yerlerini gosteren tablodur. Bu tabloda, fon kavrami donen varliklar 
ile kisa vadeli yabanci kaynaklar farkmi belirten net i^letme (^ali^ma) 
sermayesini kapsar. 

Fon Akim Tablosunda fon kaynaklari ise 8 madde halinde a^iklanmi^tir. 

Bunlar; 

1. Faaliyetlerden Saglanan Kaynaklar: (net kaynak tutari gosterilir). 

2. Olagandi^i Faaliyetlerden Saglanan Kaynaklar 

3. Donen Varliklar Tutarmdaki Azali^lar: Donen varliklarm briit tutarla- 
rmda ortaya ^ikan azali^lari ifade eder. 

4. Duran Varliklar Tutarmdaki Azali^lar (Duran varlik sati^mdan saglanan 
kaynaklar sati? tutari iizerinden tabloda gosterilir) 

5. Kisa Vadeli Yabanci Kaynaklardaki Arti^lar 

6. Uzun Vadeli Yabanci Kaynaklardaki arti^lar 

7. Sermaye Artinmi: i^letmenin sermayesinde di§ kaynaklardan saglanan 
arti§ tutarlarim ifade eder. 

8. Hisse Senetleri Ihraq; Primleri: Cari donemle ilgili ihra^ primi tutarlari 
da bir fon kaynagidir. 

Fon Kullammlari ile ilgili maddeler ise ^oyledir; 

1. Faaliyetlerle Ilgili Fon Kullammi: I^letmenin donem faaliyetini zararla 
kapatmasi halinde bu zarar tutari bir kaynak kullammidir. 

2. Olagandi^i Faaliyetlerle Ilgili Kullammlar: 

3. Odenen Vergi ve Benzerleri: Bir onceki donem karmdan odenen kurumlar 
ve gelir vergileri ile diger kesinti kalemlerini gosterir. 

4. Odenen Temettiiler: Bir onceki donem karmdan pay sahiplerine ve diger 
ki^ilere odenen temettiileri ve yedeklerden dagitilan temettiileri ifade eder. 

5. Donen Varliklarm Tutarmdaki Arti^lar: 
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6. Duran Varliklann Tutarindaki Arti^lar: 

7. Kisa Vadeli Yabanci Kaynaklardaki Azali^lar 

8. Uzun Vadeli Yabanci Kaynaklardaki Azali^lar 

9. Sermayedeki Azali^: llgili mevzuat uyarinca sermayede yapilan indirim 
tutarlarim ifade eder. 

Nakit Akim Tablosu kalemleri ise 5 madde halinde ^ekilde siralanmaktadir; 

A) Donem Ba^i Nakit Mevcudu 

B) Donem i^i Nakit Giri^leri: 

1. Sati^lardan Elde Edilen Nakit 

2. Diger Faaliyetlerden Olagan Gelir ve Karlardan Dolayi Saglanan Nakit 

3. Olagandi^i Gelir ve Karlardan Saglanan Nakit 

4. Kisa Vadeli Yabanci Kaynaklardaki Arti^lardan Saglanan Nakit 

5. Uzun Vadeli Yabanci Kaynaklardaki Arti^lardan Saglanan Nakit 

6. Sermaye Artirimmdan Saglanan Nakit 

7. Hisse Senedi Ihra^ Primlerinden Saglanan Nakit 

8. Diger Nakit Giri^leri 
Donem i^i Nakit (^iki^lari: 

1. Maliyetlerden Kaynaklanan Nakit (^iki^lari 

2. Faaliyet Giderlerine Ili^kin Nakit (^iki^lari 

3. Diger Faaliyetlerden Olagan Gider ve Zararlara lli^kin Nakit (^iki^lari 

4. Finansman Giderlerinden Dolayi Nakit (^iki^i 

5. Olagandi^i Gider ve Zararlardan Dolayi Nakit (^iki^i 

6. Duran Varlik Yatirimlarma Ili^kin Nakit (^iki^lari 

7. Kisa Vadeli Yabanci Kaynak Odemeleri 

8. Uzun Vadeli Yabanci Kaynak Odemeleri 

9. Odenen Vergi ve Benzerleri 

10. Odenen Temettiiler 

11. Diger Nakit (^iki^lari 

D - Donem Sonu Nakit Mevcudu 
E - Nakit Arti§ veya Azali^i 
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Kar dagitim tablosu, i^letmenin donem karinin dagitim bi^imini gosteren 
tablodur. Kar dagitim tablolarmm diizenlenme amaci, ozellikle sermaye ^irket- 
lerinde donem karmdan, odenecek vergilerin, ayrilan yedeklerin ve ortaklara 
dagitilacak kar paylarmm a^ik^a gosterilmesi ve ^irketlerin hisse ba^ma kar ile 
hisse ba^ma temettii tutarmm hesaplanmasidir. Kar dagitim tablosu kalemleri 
^ekilde siralanmi^tir; 

A- Donem Karmm Dagitimi: Donem Kan, Gelir tablosunda vergi ve yasal 
yukiimliiluklerden onceki kardir. 

B- Yedeklerden Dagitim:Bu boliimde ge^mi^ yillarda ayrilmi^ yedek ve da- 
gitilmami^ karlardan yapilan dagitim yer alir. 

C - Hisse Ba^ma Kar: Dagitim konusu kardan hisse ba^ma dii^en pay burada 
yer alir. 

D- Hisse Ba^ma Temettii: Dagitilan kardan pay alanlara dii^en kisim burada 
yer alir. 

Ozkaynaklar degi^im tablosunun diizenleni^ amaci ozellikle sermaye ^irket- 
lerinde donem i^inde ozkaynak kalemlerinde meydana gelen degi§melerin topluca 
gosterilmesini saglamaktir.Ozkaynaklar Degi^im Tablosu cari donem ve onceki 
donem verilerini i^erecek bi^imde sunulur.Ozkaynak kalemlerini artiran i^lemler 
arti, azaltan i^lemler ise parantez i^inde gosterilerek eksi olarak dikkate alinir. 
1 Nolu Muhasebe Uygulama Genel Tebliginde yer alan ve i^letmelerin zorunlu 
ve ihtiyari olarak diizenleyecekleri finansal raporlardan ayrica tebligde toplam 9 
adet Ek-Tablo Ornegi sunularak bi^imsel yapiyi a^ikliga kavu^turmaktadir. Daha 
sonra ise “Tekdiizen Hesap C^er^evesi” ile ilgili a^iklamalari yapmaktadir. I^let- 
melerin diizenleyecekleriTekdiizen hesap ^er^evesindeki hesap simflanm bilan^o 
ve gelir tablosundaki gruplama ve siralama paralelinde diizenlemeleri gerektigini 
belirtmektedir. 1 sira nolu tebligden sonra, 1992- 2008 yillari arasi degi^ik tarih- 
lerde yaymlanan Resmi Gazetelerde 2-15 sira nolu tebligler ile bazi degi^iklik ve 
diizeltmeler yapilmi^tir 

IV. 3 Turkiye Muhasebe Standartlari Kurulu (TMSK) (^ali^malari 

iilkeler uluslararasi standartlari kendi ulusal muhasebe standartlarma uygun 
hale getirmek i^in ozellikle 1970’li yillardan itibaren belirleyici ^ah^malar yapmak- 
tadirlar. Avrupa Birligi iilkelerinin 2005 yihnda New York borsasmdan yararlanma 
isteklerinin baskisi ile bu standartlari uygulamaya ba^lamalari Turkiye’yi de stan- 
dartlarm uygulanmasi dogrultusunda etkilemi^tir (Erol, M. ve Aslan, M. 2017, sayi 
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12:55). tilkemiz a^isindan UFRS’ye tam uyum ^ali^malarinin ba^langicini, Ulusal 
Muhasebe Standartlarmm belirlenmesi siirecinden sonra (1970- 1994), devlet ve 
ozerk kurulu? ve kummlarin faaliyetleri kadar muhasebe ve denetim derneklerinin 
faaliyetleri olu^turmu^tur. “Bu ortamda sozii edilen 90 k ba^liligin qiozulebilmesi 
ve dike genelinde her i^letmenin uyguladigi tek bir muhasebe standartlari setine 
ula^abilmesi a^ismdan son olarak Turkiye Muhasebe Standartlari Kurulu’nun 
(TMSK) kurulmasi onemli bir adim olarak ortaya ^ikmi^ bulunmaktadir” (Elita^, 
C. ve Elita^ B.L.,2010: 11). TMSK’m olu^masi ulusal aqiidan diger bir kilometre 
ta^i olarak kabul edilebilir. TMSK, 2499 sayili SPK’ya eklenen 1999 yili, 4487 
sayili kanunla ulusal muhasebe standartlarim olu^turmak amaciyla kurulmu^- 
tur. “Turkiye Muhasebe Standartlari Kurulu; Uluslararasi Finansal Raporlama 
standartlarim set olarak aynen uygulama konusunda ilke kararim almi^tir. lASB 
ile 2005 yihnda yapilan telif hakki sozle^mesi kapsammda uluslararasi muhasebe 
standartlarmm Turk^e qievirilerini Turk Muhasebe Standartlari olarak resmi ga- 
zetede yayimlami§tir”( Elita^, C., 2011: 16). TMSK kurulu^undan itibaren hem 
ulusal hem de uluslararasi muhasebe standartlarmm belirlenmesinde yetkili kurum 
olarak ^ah^malarmi yurutmu^tur. 

IV.4 Kavramsal (Jler^eve ve TMS/TFRS Yayimlanmasi 

TMSK yaymlami^ oldugu standartlari, IFRS’lerde meydana gelen degi^iklik- 
lere paralel olarak, faaliyetinin sona erdigi 2011 yih sonlarma kadar guncellemeye 
devam etmi^tir. TMSK ilk olarak Kavramsal ((lerqieveyi yayimlami^tir. “Kavramsal 
((lerqievenin yayimlanma amaci bir 90 k ulkede farkh ^ekilde tammlanan varhk, 
yukumluluk, ozkaynak, gelir ve gider kavramlarmm benzer ^ekilde tammlanmasim 
saglamak ve boylece muhasebele^tirme ve 6 l 9 me esaslarmda da farkh kriterleri 
ortadan kaldirmaktir”(Ozerhan, Y. ve Yanik, S.,2015:3). TMSK tarafmdan; 

a) Uluslararasi Finansal Raporlama Standartlari- (IAS ve IFRS) 

b) IFRIC ve SIC Yorumlari 

Turkiye Muhasebe Standartlari (TMS) , Turkiye Finansal Raporlama Stan- 
dartlari (TFRS) ve TMS ve TFRS Yorumlari ad ve kisaltmalari ile yayimlanmakta 
ve surekli olarak guncellenmektedir. Uluslararasi Muhasebe Standartlari Kuru- 
lunca yayimlanan; 

c) IFRS for SMEs 

Ku 9 uk ve Orta Ol 9 ekli I^letmeler i 9 in Finansal Raporlama Standardi, “KOBl 
TFRS” adi altmda yayimlanmi^ bulunmaktadir. Ayrica; IASC tarafmdan olu^turulan 
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d) Finansal Tablolarin Hazirlanma ve Sunulma Esaslanna Ili^kin Kavramsal 
(^er^eve (1989 yilinda yayimlanan); (Kisaca Kavramsal (^er^eve): TMSK tarafmdan 
2005 yilinda yayimlami^tir. 

Kavramsal ^er^evede 2010 yilinda lASB tarafmdan SFAS ( Statement of Fi¬ 
nancial Accounting Standarts- Finansal Muhasebe Standartlari Sozle^mesi) ile 
yakmsamayi saglamak amaci ile FASB ile yaptigi ortak ^ali^ma sonucunda degi- 
^iklikler yapilmi^tir. Bu nedenle TMSK degi^iklikleri aynen benimsemi^ ve 2011 
yilinda yayimlanan teblig ile yenilenmi^ olup; 

e) Finansal Raporlamaya Ili^kin Kavramsal (^er^eve-l admi almi^tir. 

Daha sonra ise; 

f) TMSl / TFRSl ve diger tebligler ile UFRS tarn uyum ve uygulama ^ali^- 
malari saglanmi^tir. 

Bu ^ali^malar 31.12.2005 tarihinden ge^erli olmak iizere Resmi gazetede 
yaymlanmi^lardir. Kavramsal (^er^eve ve diger standartlarm yaym tarihleri ile 
tablo halinde gostermek i^in Tablo 1. a^agida hazirlanmi^tir. 


Teblig ve Kanunlar Yayim Tarihi 

Finansal Raporlamanm Hazirlanma ve Sunulma Esaslanna 16/01/2005 tarih ve 25702 
lli^kin Kavramsal Qerceve- (1989 yilmda yaymlanan) sayili Resmi Gazete. 


TMS 1 Finansal Tablolarin Sunulu^u Standardi- (2006- 2015 
yillari arasi degi^ik tarihlerde toplam 17 adet tebliglerle 
giincellenmi^tir) 

TFRS 1 Tiirkiye Finansal Raporlama Standartlarmm Ilk 
Uygulamasi Standardi- (2007-2015 yillari arasi degi^ik 
tarihlerde toplam 32 adet tebliglerle giincellenmi^tir) 


16/01/2005 tarih ve 25702 
saydi Resmi Gazete. 

31/03/2006 tarih ve 26125 
sayili Resmi Gazete. 


Finansal Raporlamaya lli§kin Kavramsal ((ler<;eve-l 27/01/2011 tarih ve 27828 

sayili Resmi Gazete, 209 sira 
nolu Teblig. 

Kaynak: Resmi Gazetede yaymlanan Tebliglerden derlenmi^tir. 

Tablo 1. Turkiye’de UFRS’ye Uyum t^in (Jlikarilan Tebligler 
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IV.4 Sermaye Piyasasi Kurulu (SPK) (^ali^malari 

Tiirkiye’de uluslararasi piyasalarla uyumlu bir ^ekilde hareket edebilmek iqn 
Sermaye Piyasasi Kurulu (SPK)’nun yaptigi faaliyetler de diger onemli kilometre 
ta^mi olu^turmaktadir. “1981 yilmda 2499 sayili Sermaye Piyasasi Kanunu ile 
kurulan SPK tarafmdan ^ikarilan tebligler ile kamuyu aydmlatma ilkesini ilk defa 
hukukumuza sokmu§tur”( Mevzuat Dergisi, 2005, Sayi 89). Sermaye piyasasmda 
muhasebe standartlari 2003 yilmda Uluslararasi Finansal Raporlama Standartlari 
(UFRS) ile uyumlu hale getirilmi^tir. 2005 yilmdan itibaren ise Istanbul Menkul 
Kiymetler Borsasi’nda (IMKB) i^lem goren i^letmelere UFRS ile uyumlu bir §e- 
kilde finansal tablolarim hazirlama yukiimliiliigu getirilmi^tir. Bilindigi gibi 2013 
Nisan aymdan itibaren “Istanbul Menkul Kiymetler Borsasi” ve “Istanbul Altm 
Borsasi” m tiizel ki^ilikleri son bularak, bu kurumlar “Borsa Istanbul (BIST)” 
^atisi altmda birle^tirilmi^tir. 

IV. 5 Yeni Turk Ticaret Kanunu 

2012 yili itibariyle 6102 sayili Tiirk Ticaret Kanunu (TTK) ile tiim sermaye 
i^letmelerine Tiirkiye Finansal Raporlama Standartlariyla (TFRS) uyumlu finansal 
tablo hazirlama yukumliiliigii getirilmi^tir. 2012 yilmda yiiriirluge giren Yeni Tiirk 
Ticaret Kanunu iilkemizin uluslararasi finansal raporlamaya uyum ^ah^malarmi 
tamamlayan bir diger onemli kilometre ta^idir. Yeni TTK Genel Gerekqiesinde, 
1957 yilmdan itibaren kullanilan Tiirk Ticaret Kanunu iizerinde etkili olan kii- 
resel kahci geli^meler degi^iklige sebep oldugu belirtilerek, bu sebepler a^agidaki 
^ekilde siralanmi^tir; 

a) Kanunu Dogrudan Etkileyen Geli^meler, 

b) AB Tam Uyeligine Aday Olma, Miizakerelere Ba^lanmasi Karan ve “Mii- 
zakere Eden Ulke” Konumu, 

c) Teknolojik Geli^meler ve Internet, 

d) Uluslararasi Piyasalarm Bir Par^asi Olmak, 

e) Ticaret Kanununu Etkileyen Yeni Kanunlar 

Diinya iizerindeki iki tarafli ticaretin 90 k tarafli uluslararasi ticarete donii^- 
mesi, uluslararasi ticaret ve finansman alanmda uluslararasi nitelige sahip orgiit 
ve kurulu^larm etkinliklerinin artmasi da bu degi^ikliklerdeki onemli etkenlerdir. 

“Tiirkiye, uluslararasi piyasalarm bir par^asi, Tiirk i^letmeleri de bu piyasalarm 
rekabet giiciinii haiz, etkin ve giivenilir aktorleri olmak zorunda oldugu gerekqiede 
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ifade edilmektedir. Bunun i^in ba^ta gelen ^artin, i^letmelerimizin Uluslararasi 
Finansal Raporlama Standartlarina (IFRS) gore duzenlenmi^ ve Uluslararasi De- 
netim Standartlari (lAAS) uyannca denetlenmi^ finansal tablolari ile iddialanni 
ortaya koyabilmeleri oldugu da ifade edilen sebepler arasindadir” (TTK, Genel 
Gerekqie, 2011). 

IV. Uluslararasi Finansal Raporlama Standartlari 

“Muhasebe standartlari muhasebe uygulamalarina yon veren ve finansal 
tablolann hazirlanmasina diizen getiren normlar olarak tanimlanabilir” (Elita§, 
G. ve Elita^, B.L., 2010:1). Uygulamalardaki farkliliklarm ortadan kaldirilmasi, 
kar^ila^tirilabilir, a^ik, tarafsiz, degerlendirme yapilabilir, bilgi veren ve ulusal- 
uluslararasi sunulabilen ortak bir finansal bilgi iiretimi ihtiyacini kar^ilayabilmek 
i^in standartlara ihtiya^ duyulmaktadir. Ancak bu standartlarin belirlenmesinde 
farkli yakla^imlar ya^anabilmektedir. Bu yakla^imlar kisaca ozetlenecek olursa 
U 9 farkli yakla^im oldugu goriilmektedir. Bunlar; 

1 . Muhasebe standartlarinin yasama yoluyla belirlenmesi 

2. Ozel Kesim diizenleyid kurulu^larca belirlenmesi 

3. Kamu kesiminin yetki devrettigi Ozerk bir kurulu^^a belirlenmesi (Eli- 
ta?, G., 2011:8). 

Ulkemiz a^ismdan muhasebe standartlarinin geli^mesinde yasama yolunun 
etkin oldugu, ozellikle vergi ama^h diizenlemeler a^ismdan devlet tarafmdan 
standartlarin belirlenmeye ba^landigi ifade edilebilir. Maliye Bakanhgi ve SPK 
Tebligleri bunlara ornektir. Ancak daha sonralari uluslararasi standartlarin genel 
kabulii ile ozerk kurulu^larca da standartlarin degerlendirilerek devlet destegi ile 
belirlemelerin yapildigi goriilmektedir. Tiirkiye’de; Tiirkiye Muhasebe ve Dene- 
tim Standartlari Kurulu (TMUDESK) ve Tiirkiye Muhasebe Standartlari Kurulu 
(TMSK) v.b. ^ah^malari bunlara ornektir. “Standartlarin ozel kesimce belirlen- 
digi iilkeler muhasebeyi bir bilgi sistemi olarak goren, bilgi amaq:!! muhasebenin 
tutuldugu ve sermaye piyasalarmm geli^mi^ oldugu, yazih hukukun geli^medigi 
Anglo-sakson iilkelerdir” (Elita^, G., 2011:9). Amerika’da; Muhasebe Standartlari 
Kurulu (Accounting Principles Board) ve ozerk kurulu^lardan Finansal Muhasebe 
Standartlari Kurulu (Financial Accounting Standards Board- FASB), Uluslararasi 
Muhasebe Standartlari Kurulu (International Accounting Standards Board- lASB) 
bunlara ornektir. 
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“Uluslararasi Muhasebe Standartlari Kurulu (UMSK) Ekim 1972’de Sidney’de 
toplanan X. Diinya Muhasebe Kongresi’nde, Ingiltere, Galler ve Amerika Birle- 
§ik Devletleri’nin olu^turdugu ‘Muhasebecilerin Uluslararasi (^ab^ma Grubu’nun 
(AISG) giri^imiyle uluslararasi muhasebe standartlanm diizenlemek amaciyla 
bir uluslararasi komite kurulmasi onerisi ortaya atilmi^, bu oneri kisa zamanda, 
dokuz ay sonra, 29 Haziran 1973’de ger^ekle^mi^; dokuz kurucu iiyeden olu^an 
Uluslararasi 

Muhasebe Standartlari Komitesi (International Accounting Standards Gom- 
mittee) kurulmu^tur.” (Bostanci, 2010:5’dan aktaranBayrak, S., 2011, Y.L.T.). Bu 
a^amadan sonra muhasebe standartlarmm uluslararasi diizeyde belirlenmesi iqn 
lASB (lASG’nin devamidir) ve FASB ^ab^malari olduk^a etkili olmu^tur. 

“Amerikan Finansal Muhasebe Standartlari Kurulu (Financial Accounting 
Standards Board - FASB) ve Uluslararasi Muhasebe Standartlari Kurulu (Inter¬ 
national Accounting Standards Board - lASB) 18 Eyliil 2002 tarihinde, Amerikan 
standartlari ile uluslararasi standartlari yakmla^tirma taahhiitlerini kesin ve a^ik 
olarak belirtmek amacma yonelik onemli bir adim olan bir anla^maya imza at- 
tilar. Her iki kurulun mevcut ve gelecekte ortaya ^ikabilecek muhasebe ile ilgib 
meselelere yiiksek kaliteli ve birbirleriyle uyumlu ^oziimler iiretme taahhudunii 
temsil eden bu anla^ma global muhasebe uygulamalari a^ismdan tarihi bir doniim 
noktasim olu§turmaktadir.”(Kaya, 1., 2003: 222). Bu anla^ma Norwalk Anla^masi 
olarak bilinmektedir. “Muhasebe uygulamalarma bakildigmda, diinyada ve diger 
iilkelerde iki tiir muhasebe standart seti uyguladiklari goriilmektedir: Birincisi; 
Uluslararasi Finansal Raporlama (UFRS) Standart seti oldugunu goriiyoruz. Fi¬ 
nansal Raporlama ’da i^lemlerin ve de faaliyetlerin ^ekilselliginden daha 90 k oziinii 
benimsedigini ve yansittigim ilke bazb olarak uygulandigi goriilmektedir. Ikincisi 
ABD Genel Kabul Gormii^ Muhasebe Ilkeleri (US GAAP) Standart Setidir. Bu 
setin ozelligi ise; kural bazb olmasi, her tiir i^lem ve faaliyetleri kapsayarak detayb 
diizenlemeler yapmalandir. Bu standartlar ise geli^mi^ iilkelerde ve geli^mekte 
olan iilkelerde uygulanmaktadir” (Gan, A., 2016, Y.L.T). 

Devletlerin sahip oldugu farkb muhasebe sistemlerine ragmen uluslararasi 
ticaret ve finansman baglarmm kiireselle^me ve teknik imkanlarla geli^mesi mu¬ 
hasebe standartlarmm uluslararasi seviyede benze^mesini gerekli kilmi^tir. Bu 
nedenle uluslararasi muhasebe standartlari hizla kabul gormii^ ve iilkelerin kendi 
ulusal muhasebe standartlanm uluslararasi standartlara uygun hale getirmek iqiin 
^ab^malar yapmaya zorlami^tir. “Diinyada, muhasebe konusunda onemli diger 
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bir gu 9 ise Birle^ik Krallik, ozellikle de Ingiltere ve Isko^ya’dir. Hemen hemen 
biitiin eski Britanya kolonileri U.K. modeline uygun muhasebe meslegine ve mu- 
hasebe uygulamalarma sahiptir. Bu iilkeler, Avusturalya, Yeni Zellanda, Malezya, 
Pakistan, Hindistan ve Giiney Afrika’dir. Ingilizler, muhasebe sistemlerini ihra^ 
etmekle kalmami^, muhasebecilerini de bu iilkelere gondermi^lerdir. Britanya, 
eski kolonyal gii^ler arasmda, hem muhasebe fikirlerini hem de muhasebecile¬ 
rini ihraq: eden en onemli dike olmu^tur. Fransa ve Almanya’nm eski kolonileri 
de “ana ulkelerden” etkilenmi^tir. Ancak, bu etkilenmenin derecesi Ingiltere’nin 
ger^ekle^tirmi^ oldugu duzeye eri§ememi§tir”(Kaya, 1., 2003:222). 

Ayrica kuresel krizler ve Amerika’da ortaya ^ikan Enron, Worldcom gibi 
muhasebe ve denetim skandallari ulusal muhasebe standartlarmm eksiklikleri 
oldugu ger^egini goz onune sermi^tir. Dolayisiyla uluslararasi alanda genel kabul 
goren ilk kilometre ta^mm Finansal Raporlama Kavramsal (^er^eve adiyla ba^ladigi 
soylenebilir. Ancak kavramsal ^er^evenin hazirlanmasi, adaptasyonu ve kabulu 
arasmda bir sure^ ya^andigi gorulmektedir. Bu nedenle a^agida Tablo 2. ve Tablo 
3. hazirlanarak sunulmu^tur. 


Finansal Raporlama Kavramsal (^er:(^eve 

Yayim Tarihi 

Finansal Raporlamanm Flazirlanma ve Sunulma Esaslarma lli^kin Kavramsal 
Qer<;eve- lASC Kurulu tarafmdan kabulu 

Nisan 1989 

lASC tarafmdan yayimlanmasi 

Tern. 1989 

lASC’nin lASB’ye donii^mesi ve adaptasyonu 

Nisan 2001 

Finansal Raporlama Kavramsal Qer^evesi adiyla lASB tarafmdan kabulu 

Eyliil 2010 

Kaynak: Resmi Gazetede yaymlanan Tebliglerden derlenmi§tir. 


Tablo 2. Finansal Raporlama Kavramsal (^er^eve Olu^um Siireci 
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Table 3. Uluslararasi Standartlar Olu^um Sureci 


IFRS/ IAS ve Yorumlar 

Yayim Tarihi 

IFRS-1/2008 - IFRS-17/2017 

2004- 2017 yillari arasi degi^ik tarihler 

IAS-I/200I-IAS-41/2007 

1976- 2011 yillari arasi degRik tarihler 

IFRIC-I/2004 - IFRIC-22/20I6 

2004- 2016 ydlari arasi sirali tarihler 

SIC-I/I997 - SIC-33/2001 (IAS Standarti-IFRS 
Yorum Komitesi gerekli goriirse bu serideki 
Yorumlari yeniden yayinlami^tir) 

1997- 2001 ydlari arasi sirali tarihler 

Finansal Raporlama Kavramsal Ger9evesi-2010 

2010 

UFRS Uygulama bUdirgesi- Yonetim Yorum 

2010 

Kiiijuk ve Orta Okekli hletmeler Rin UFRS (IFRS 
for SMEs) 

2009 

Uluslararasi Finansal Raporlama Standartlarma 
Giri§ 

2002 

Kaynak: Resmi Gazetede yaymlanan Tebliglerden 
derlenmi^tir. 


V. SONUg 

Uluslararasi Finansal Raporlama Standartlarinin olu^um siirecini ozetleyen 
tablolari inceledigimizde finansal tablolarin kar^ila^tirilabilir ve tarn a^iklayici 
ozellikte olmalarinin saglanmasi amaciyla ba^layan ^ali^malarin 1970’li yillardan 
itibaren siiregeldigi goriilmektedir. Bu geli^im siirecinde uluslararasi alanda 
Uluslararasi Muhasebe Standartlari Kurulu’un (lASB) etkin rol oynadigi soyle- 
nebilir. Uluslararasi a^idan kilometre ta^lari olarak nitelenebilecek bildiriler §u 
^ekilde siralanabilir; 

1 . IASI- 2007 ( 1976-2011 yillari arasmda degi^ik tarihlerde yayimlanan 
toplam 41 adet tebligden olu^maktadir) 

2. IFRSl- 2008 (2004- 2017 yillari arasi degi^ik tarihlerde yayimlanan top¬ 
lam 17 adet bildiriden olu^maktadir.) 

3. IFRS for SMEs -2009 

4. The Conceptual Framework for Financial Reporting -2010 

Tiirkiye Muhasebe Standartlari (TMS), Tiirkiye Uluslararasi Finansal Rapor¬ 
lama Standartlari (TFRS) ve Muhasebe Sistemi Uygulama Genel Tebligi (MSUGT) 
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olu^um siire^lerini gosteren tablolar incelendiginde ise oncelikle Tekdiizen Hesap 
Plamnin hazirlanarak uygulamaya konulmasimn iilkemiz aqiisindan olduk^a onemli 
oldugu goriilmektedir. MUGT olu^um siirecinin Tiirkiye Muhasebe Standartlari 
Kurulunun (TMSK) olu^masi ve 1992 yilinda 1 Seri nolu Muhasebe Uygulama 
Genel tebliginin yayinlanmasi ile ba^lami^tir. Tiirkiye aqiisindan kilometre ta^lari 
olarak nitelenebilecek bildiriler ^ekilde siralanabilir; 

1. MSUGT- 1992- 2008 yillari arasmda degi^ik tarihlerde yayimlanan toplam 
15 adet tebligden olu^maktadir. 

2. TMSl- 2005- 2015 yillari arasi degi^ik tarihlerde yayimlanan toplam 17 
adet teblig ile giincellenmi^tir. 

3. TFRSl- 2006-2015 yillari arasi degi^ik tarihlerde yayimlanan toplam 32 
adet teblig ile giincellenmi^tir. 

4. Finansal Raporlamaya Ili^kin Kavramsal (^er 9 eve-l -2011 

Ayrica 2012 yilmdan itibaren uygulamaya ge^en Yeni Tiirk Ticaret Kanu- 
nunda Tiirkiye’nin uluslararasi piyasada etkin olan i^letmelere sahip bir dike 
olarak uluslararasi ticaret ve finans alanmda rekabet gucune haiz i^letmeler ve 
kurulu^lara sahip olmasi gerektigi vurgulanmi^tir. Bu da “Finansal Raporlama 
Standartlari” ve “Uluslararasi Ticaret ve Finansman” kavramlarmm birbirleri 
ile 90 k siki baglarmm oldugunu ve hatta ayrilmaz bir butunun par^alarmi olu§- 
turdugunu gostermektedir. Turkiye’nin UFRS’lere uygun raporlama ve denetim 
standartlarma sahip bir dike olmasmm gerektigi vurgulanmaktadir. Yeni TTK nm 
da bu alanda ydrdtdlen qiah^malari tamamladigi soylenebilir. 
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Abstract 

Consumers' decision making process is a complex process that is unique for 
each consumer, although the phases it is consisted of are the same. Factors that 
influence consumers' decision making process of buying products are divided 
as internal factors such as: perception, learning and memory, motives, emotions, 
lifestyle and attitudes, and external factors such as: culture, political economic, 
social and technological factors. These factors influence the way consumers form 
their attitudes towards different products, since their attitudes are not stereotyped, 
they change all the time. This paper gives good explanation about the decision 
making process of purchasing products which is a complex process that is con¬ 
sisted of five phases such as: defining consumers ‘needs, doing research before 
deciding to purchase products, assessment of purchasing alternatives, behavior 
during purchase and assessment after purchasing products. Each phase will be 
explained separately in this paper through results gained from an on-line made 
survey about the use of cosmetic products (creams) from Becutan and Nivea brand 
in Republic of Macedonia. The goal of the research of this paper is to explore 
the actual behavior of the consumers during their decision making process to 
purchase cosmetic products. 

Keywords: Decision making process, phases, consumers, attitudes 

JEL Code: M31 

Introduction 

The decision making process for buying products is unique for every consu¬ 
mer. A consumer can buy a product only if he/she has developed strong attitudes 
towards the product that he/she would like to purchase. Attitudes are composi¬ 
tion of believes, emotions, feelings and intentions that consumers develop when 
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they have desire or are willing to buy a product. Therefore, consumers can have 
positive or negative believes, emotions or feelings for some products that form 
consumers’ attitudes. These attitudes, whether positive or negative are part of 
our everyday lives. 

The way a consumer will purchase a product depends on several factors that 
occur at that particular moment when the purchase is made. These factors influence 
consumers’ attitudes that most of the times represent mechanism for behavior. 
In addition consumers receive a stimulus (the product) and use an attitude in 
order to characterize this stimulus as useful or non-useful one. In order to do so, 
consumers’ attitudes are influenced by internal factors such as: the behavior of the 
consumers when they purchase the products, their believes and thoughts, their 
memories and previous buying experiences, their emotions and their lifestyles. 

External factors that influence consumers’ decision making process and their 
attitudes when buying products are very different from internal factors and in 
contrary to them, these factors cannot be controlled. The culture where we live, 
the social standards of the country, our families, our revenues, the geographical 
place where we live are external factors that influence consumers decision making 
process. 

The decision making process of buying products is consisted of five phases such 
as: defining consumers needs, doing research before deciding to purchase products, 
assessment of purchasing alternatives, behavior during purchase and assessment 
after purchasing products or post-purchase evaluation. All of them are separately 
described in this paper as separate topics. An on-line survey is made in order to 
explain the change of consumers attitudes during all five stages of the decision 
making process when buying cosmetic products (baby creams) from the brand Nivea 
or Becutan where 100 participants were questioned. After each phase of the decision 
making process is textually explained, a hypothesis is formed in order to confirm 
or deny the fulfillment of each phase of the decision making process. Becutan is 
European and Nivea is International brand for clinically tested cosmetics products and 
baby creams are their common products that are subject of testing in this paper. 

2. Becutan versus Nivea 

2.1. Becutan 

Becutan is the most famous Macedonian brand for baby skin care that origins 
from 1978. It is owned by Alkaloid AD Skopje which is a Macedonian company. 
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This baby skin care cosmetics is consisted of 26 different product lines with more 
than 50 design packages. Its name comes from BEBE+CUTIS that in Latin words 
means “surface layer of the skin“. Moreover, Becutan is a symbol of quality, trust 
and loyalty. All products are clinically and dermatologically tested and developed 
in collaboration with pediatricians and dermatologists. They are made of premium 
raw materials of certified quality that comply with the European regulations for 
a high-quality product for children’s skin care. 

Becutan' collection is consisted of these baby care products: baby body creams, 
baby sun creams, baby shampoos, baby oils, baby bath foams, baby hand and face 
soaps, baby powders, baby toothpastes baby dippers, Becutan eau de toilette for 
kids, baby instant and filter teas, baby cotton buds and the most famous ones the 
Becutan wet wipes with chamomile. In this paper only baby creams are considered 
as products that are being purchased by consumers such as: Becutan children’s 
cream 50ml, 75ml, 100ml, 150ml, Becutan children’s vitamin balm 50ml, 100ml, 
200ml, Becutan hydrating cream for children 200ml, Becutan baby almond cream 
100ml, Becutan cod liver oil ointment, Becutan oil with lavender 200ml, Becutan 
protective children’s cream with zinc oxide 75ml, Becutan children’s suntan colle¬ 
ction, Becutan insect repellent 100 ml, Becutan skin cooling gel 50 ml (Alkaloid 
AD Skopje ,2017) 

2.2. Nivea 

Nivea is a personal international brand that is produced by the German com¬ 
pany Beiersdorf It is a brand that is 107 years on the market until now. Moreover, 
the word NIVEA is derived from the Latin word “nix, nivis” meaning snow. So 
NIVEA means “snow white.”. Today Nivea is one of the world’s largest skin care 
brands. Nivea has a range of products for face care, for body care, deodorants for 
sun protection for adults and children. Nivea makes, substantial investments in 
dermatological research and established global standards in R&D. (Beiersdorf, 2017). 

In our country. Republic of Macedonia there is a company that is specialized 
in import and distribution of consumer goods and it is an official representative 
of leading European manufacturing companies. Nivea is one of them. (Trejdek 
DOOEL, 2018). Among the baby skin care collection these baby creams and product 
are imported in Macedonia: Nivea baby bottom ointment, baby intensive cream, 
baby soft cream , baby protection cream from sun SPF 30, baby protection lotion 
from sun SPF 50, wind and weather cream, baby moisturizing lotion, pure and 
sensitive milk lotion, caring oil. 
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3. Phases in the decision making process 

3.1. Defining consumers ‘needs 

The foundation of consumers' needs is a starting point for each decision 
making process when purchasing products. Consumers have desires to possess a 
certain product, which at the moment may not be available to be bought at the 
store. At this state of mind, consumers are in an ideal or desirable condition that 
differs from the reality. So consumers' needs arise when the consumers feel that 
there is a difference between their desired condition and the actual, current or 
real state where they are located in that very particular moment. 

According to “Maslow’s hierarchy of needs,” (Abraham H. Maslow, 1970), 
there are five types of needs: physiological needs, safety needs, social needs, self 
- esteem needs and self-actualization needs. These needs are shown in a form of 
triangle where the physiological needs are in the bottom of the triangle, as needs 
that people cannot survive without. Above them the safety needs are placed. Above 
the safety needs, Maslow has placed the social needs, than the self- esteem needs 
and finally as the fifth and last ones, he had placed the self-actualization needs. 



HKTM'hy Human NrrJ« 

Source: Paul W. King, Climbing Maslow Hierarchy 
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a. Physiological needs - According to Maslow, these are the first and most 
basic needs that people have in order to survive in this world such as: 
needs for food, water, air and shelter. If any of these needs are missing, 
people are motivated above all else to meet the missing needs. It is more 
than obvious that people cannot live without fulfilling these needs.(Mar¬ 
tin.D&Joomis.K,2007, p. 72-75) 

b. Safety needs - In the Maslow pyramid these needs come above the phy¬ 
siological needs, meaning that they are the second ones by importance 
for stable and secure people' leaving. These needs can be classified as: 
safety needs from physical danger (misfortune, criminal acts), safe and 
stable work, economic security (social insurance), safe working conditions, 
security and law (Suklev, 2009, p.283) 

c. Social needs - Needs for love, affection and belongingness - These needs 
occur when the first needs (the physiological and the safety needs) are 
satisfied. Those are needs for love and affection, belongingness to some 
family or partner through which people tend to overcome feelings of 
loneliness and dissatisfaction (Dr. Nyameh.J, 2013, p.41- 42) 

d. Self-esteem needs - These needs appear to those people who have high 
evaluation of themselves for self-respect and for the esteem from others. 
These needs can be classified in two groups: the first one is consisted of 
needs for strength, for achievement for gaining confidence from others and 
needs for independence and freedom, while the second group is consisted 
of desire for reputation or prestige, recognition, attention, importance 
of appreciation from others. When both groups of needs are satisfied, 
individuals feel worth, strength, and capability. On the contrary, people 
feel inferior, week and helpless. (Schunk, D. H., 2012) 

e. Self - actualization needs - when all of the other needs above are satis¬ 
fied, than these needs can be activated. These needs means that people 
are willing to succeed some goal whenever the pressure is big or small. 
Maslow describes self-actualization as a person’s need to be and do that 
which the person was “born to do.” (Dr. Nyameh.J, 2013, p.41- 42) 

In order to define consumers' needs to buy baby cosmetic creams, an HI 
was defined and the results calculated from the research are shown in pies right 
below the hypothesis: 
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HliBecutan and Nivea baby creams are bought because they are dermato¬ 
logically tested and their brand is popular and known 


Why do you buy Becutan creams for your babies? 


2% 


^ 6% 7% 

" 10% 

. 75? 

1 

^ k 




■ Because Becutan is a brand and I 
am loyal to the brand 

■Creams are dermatologically 
tested and the health of my 

child is above all 

When I must buy new one,since 

the other has finished 

■ Because baby creams are 
recommended by my relatives 
and friends 

■Because Becutan is used as a 
brand for many years by 
mothers.so I will use it too _ 


Why do you buy Nivea creams for your babies? 



■ Because Nivea is a brand and I am 
loyal to the brand 


■Creams are dermatologically tested 
and the health of my child is above all 


■When 1 must buy new one,since the 
other has finished 


■ Because baby creams are 
recommended by my relatives and 
friends 

■ Because Nivea is used as a brand for 
many years by mothers,so I will use it 
too 
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According to the results from the shown pies for the Becutan and Nivea baby 
cream users, most of the respondents (46 out of 61 who buy Becutan baby creams 
or 75%, buy baby creams from the brand Becutan because of safety needs, and 19 
out of 36 respondents or 52%, buy baby creams from the brand Nivea because of 
the same needs. The brand of the creams is not crucial for respondents to make 
a purchase. This means that HI is accepted and proved. 

3.2. Doing research before deciding to purchase products 

In this phase from the decision making process when buying products (in this 
case cosmetic products), consumers collect information for the cosmetic product 
they would like to buy and use in order to satisfy their needs. This information 
can be collected either by their senses for view, sound, smell or touch. 

According to Salomon (Solomon R.M & Bamossy,G. 2016), there are two 
types of information collection: internal information collection, that are based on 
previous experience, emotions, believes, values and behavior and external infor¬ 
mation collection that can be done either by visiting the stores where customers 
can compare prices and quality of products or through browsing the Internet for 
the same maters. External information about products can also be collected from 
relatives or friends by using and comparing their buying experiences. 

In order to explore the way consumers collect information about their brand, 
an H2 was defined and the results calculated from the research are shown in pies 
right below the hypothesis: 

H2: Consumers collect information about Becutan and Nivea baby creams 
in stores because of their sensitive nature 

From where do you collect your information about Becutan baby creams? 




22 % 

1 

60 % 




■ From social media networks and on 
www.alkaloid.com.mk/ 
becutan_en.nspx web page of 

family 

experiences 

From my own experience 


■ I go to the stores to collect 
information and test the creams 
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From where do you collect your information about Nivea baby creams? 



■ From social media networks and 
www.beiersdorf.com/brands/nivea 
web page of Nivea 

■ From relatives, friends, family 
experiences 


From my own experience 


■ I go to the stores to collect 
information and test the creams 


These results show that more than half of the respondents, 60% of Becutan 
users will buy Becutan baby creams after they search for their characteristics on 
Internet. They will rather search and compare products online than going to the 
store. It saves time, energy and money for gas. The same happens with Nivea baby 
cream users, 51% of them will buy baby creams after searching and comparing 
them on the Internet. These results reject the H2 hypothesis as opposite of what 
was stated as a correct hypothesis. 

3.3. Assessment of purchasing alternatives 

At this stage, consumers evaluate the information that has been collected 
from the previous phase and on the basis of those estimates they decide what 
are their offered options, which of these options are the best to be used, which 
of them have the best features, and which of them have the worst features when 
considering and comparing the two brands of Becutan and Nivea creams. They 
compare their mostly know and familiar alternatives to those that they found 
as important during their information collection and they narrow the circle of 
alternatives making one small set of alternatives from which they choose the best 
one, before they truly decide to buy their product. 

There are three kinds of sets of alternatives: (Solomon R.M & Bamossy, G. 
2010, p. 273) 
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• Approved or challenged set of alternatives- active alternatives that are 
taken into consideration during the process of assessing alternatives by 
consumers. These are their set of chosen or approved set of alternatives 
from which they will chose the best alternative before they decide to 
buy the product 

• Passive set of alternatives - These alternatives are known to the 
consumers but for some reasons consumers will not take them into 
consideration when deciding to buy the product 

• Unsuitable or rejected set of alternatives - these are alternatives that 
consumers will not even take into consideration when deciding to buy 
the product since they are sure that these alternatives are unsuitable and 
unusable when making a decision to buy a product 

In addition, as part of the research of this paper, I gave several alternatives to 
consumers that use Becutan and Nivea baby creams so they can choose and decide 
which of them are most important to them so than can make the final decision 
to buy these creams. They were given the opportunity to grade alternatives with 
1 - I strongly disagree, 2-1 disagree, 3-1 am neutral, 4-1 agree and 5-1 strongly 
agree. This grading is known as Likert scale (Simon M.K and Goes j, 2013) and 
is always used in qualitative researches in order to measure the attitudes that 
consumers have when choosing the right set of alternatives before they finally 
decide to buy products. In order to measure consumers' attitudes towards these 
alternatives, five hypothesis were explored and the results calculated from the 
research are shown in the tables right below the hypothesis: 

H3: The price of the Becutan baby creams is more acceptable for consumers 
that the price of the Nivea baby creams 

H4: Baby creams from the brand Becutan have premium quality 

H5: The design of Becutan baby creams’ packages is more applicable and likable 
to the consumers than those packages of the baby creams from the brand Nivea 

H6: Becutan and Nivea baby creams are easy to be found and bought in the 
nearest supermarkets 

H7: Alkaloid AD Skopje and Nivea distributers in Macedonia make effective 
promotional campaigns that attract consumers' attention 
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1 

2 

3 

4 

5 

The prices of the Becutan baby creams are more 
acceptable than those of the competitors 

2% 

4% 

9% 

17% 

68% 

The quality of Becutan baby creams is premium 

0% 

0% 

2% 

7% 

91% 

I like the design of Becutan baby creams’ packages 
more than those of the competitors 

12% 

40% 

2% 

18% 

28% 

Becutan baby creams are easy to be found and 
bought in the nearest supermarkets 

0% 

1% 

6% 

11% 

82% 

Alkaloid AD Skopje make effective promotional 
campaigns that attract my attention 

2% 

6% 

12% 

42% 

38% 



1 

2 

3 

4 

5 

The prices of the Nivea baby creams are more 
acceptable than those of the competitors 

3% 

49% 

28% 

9% 

11% 

The quality of Nivea baby creams is premium 

1% 

7% 

12% 

52% 

28% 

1 like the design of Nivea baby creams’ packages 
more than those of the competitors 

9% 

11% 

7% 

32% 

41% 

Nivea baby creams are easy to be found and bought 
in the nearest supermarkets 

1% 

9% 

2% 

28% 

60% 

Nivea distributers in Skopje make effective 
promotional campaigns that attract my attention 

3% 

9% 

33% 

31% 

24% 


According to the results given in the above tables for Becutan and Nivea 
baby cream users, the prices of the Becutan baby creams are more acceptable 
than those prices of the brand Nivea since this alternative is ranked with grade 
5 by the respondents, which means that H3 is correct and proved. Furthermore, 
Baby creams from the brand Becutan have premium quality since this alternative 
is ranked with grade 5 by the respondents, that leads to the conclusion that H4 
is also correct and proved. 

Moreover, the design of Becutan baby creams’ packages is not more applicable 
and likable for the consumers than those packages of the baby creams from the 
brand Nivea because this alternative is ranked with grade 2, and the design of 
Becutan baby creams’ packages is ranked with grade 5 which means that H5 is 
rejected and cannot be proved as it was stated. According to the results, Becutan 
and Nivea baby creams are easy to be found and bought in the nearest supermarkets 
since this alternative is ranked with grade 5 from the respondents which means 
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that the hypothesis H6 is also correct and proved. And finally, Alkaloid AD Skopje 
make good promotional campaigns that attracts consumers' attention since this 
alternative is ranked with grade 4 and the promotional campaigns for the brand 
Nivea are ranked with grade 3 which means that respondents' awareness for 
this matter is neutral. This means H7 can be partially proved since consumers' 
answers for the effectiveness of the promotional campaigns for the brand Nivea 
in Republic of Macedonia are neutral and final results cannot be calculated. 

3.4. Behavior during purchase and assessment after purchasing products 

The last two phases of the decision making process of buying baby creams 
are “behavior during purchase” and “assessment after purchasing products”. 

There are three types of purchasing processes: (Jovanovska.R.S, 2010.p.35) 

a. Trial purchase - when consumers buy a product for the first time in 
small quantities just to try it and see if they would like it 

b. Re - purchase - when consumers like what they have tried as a new line 
of the products from a certain product and they would like to repeat the 
purchase from the same trial. 

c. Long-term purchase - when consumers buy products on routine long 
term basis and they become loyal to the brand they consume. 

After the purchase has been done, the assessment after the purchase or 
post-purchase evaluation is the last phase of the decision making process but it 
does not mean that it is the least important phase, on the contrary this phase is 
very important for the researches so they can measure the overall consumers' 
satisfaction or dissatisfaction. “If the product “falls short of expectations, the 
consumer is disappointed; if it meets expectations, the consumer is satisfied; if it 
exceeds expectations, the consumer is delighted.” (Kotler & Keller, 2006, p. 198). 
Consumers are either satisfied with the buying decision process and they are 
willing to buy the product again, or they are not satisfied with the product and 
they will not buy the product or any other similar product. If they are satisfied 
with the product, they usually tend to say good things about the brand and the 
product so marketers consider that their best advertisement made satisfied con¬ 
sumers. On the contrary, dissatisfied consumers will criticize the brand of the 
purchased products, which will lead marketers and companies up to 20 clients 
minus. (Munthiu.M, 2009). 
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In order to measure consumers’ ways of purchasing products an H8 was de¬ 
fined and the results calculated from the research are shown in pies right below 
the hypothesis: 

H8: Consumers buy baby creams from the brands Becutan and Nivea on 
long-term (routine) basis 


I am buying Becutan baby creams... 



I am buying Nivea baby creams... 



19% 


59 

1 17 

i 

’% 

56% 1 


3% 



■On routine basis 

■ Only once and never again 

■ First time and I will buy them 
again 

■ Impulsively 

■ I have never bought Nivea 
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According to the results from the pies, consumers buy baby creams from 
the brands Becutan and Nivea on long-term (routine) basis since 54 out of 61, or 
amazing 89% of the Becutan baby creams' consumers and 20 out of 36 or 56% 
of Nivea baby creams' consumers, have answered that they buy baby creams on 
routine bases. These answers confirm and prove the H8. 

In order to measure consumers' satisfaction or dissatisfaction after the pur¬ 
chasing decision, two alternatives has been given to the consumers so they can 
grade them from 1 (I strongly disagree up to 5 -1 strongly agree. Also, an H9 and 
HIO were defined in order to find out if consumers prefer and are more satisfied 
from the given alternatives for the brand Nivea, or for the given alternatives for 
the brand Becutan: 

H9: Consumers are satisfied from the after-purchase services 
HIO: Consumers are satisfied from the treatment they get from employees in the 
stores when they return or replace some of the Becutan or Nivea baby creams 



1 

2 

3 

4 

5 

I am very satisfied from the gifts, discounts and programs that 
Alkaloid AD Skopje offers to its loyal consumers 

1% 

4% 

6% 

31% 

58% 

I am very satisfied from the way salespeople in stores treat me 
when I return some of the Becutan baby creams and replace with 
new ones 

21% 

42% 

10% 

12% 

15% 



1 

2 

3 

4 

5 

I am very satisfied from the gifts, discounts and programs that 
Nivea distributers in Macedonia offers to its loyal consumers 

5% 

2% 

11% 

52% 

30% 

I am very satisfied from the way salespeople in stores treat me 
when I return some of the Nivea baby creams and replace with 
new ones 

32% 

38% 

12% 

8% 

10% 


Percentages from the tables signalize the post-purchase of consumers' Nivea 
and Becutan baby creams satisfaction or dissatisfaction of selected alternatives. 
In addition consumers are satisfied from the after-purchase services since this 
alternative is ranked with grade 5 from the Becutan baby creams' consumers and 
with grade 4 from the Nivea baby creams' consumers that leads to the confirma¬ 
tion of the hypothesis H9. 

Consumers are not satisfied from the treatment they get from employees in 
the stores when they return or replace some of the Becutan or Nivea baby creams 
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since this alternative is ranked with grade 2 by the respondents. This means that 
the hypothesis HIO is rejected and cannot be proved. 

4. Conclusion 

Baby cosmetic is a very sensitive topic when it comes to the creams that mo¬ 
thers use for their children. Different brands of baby creams are used in Republic 
of Macedonia, but the most used ones are those from the brands Becutan and 
Nivea that are subjects of research in this paper. When people decide that they 
should buy baby creams for their children, the decision making process starts. 
Firstly they are aware of the fact that they have a need (physical need, safety need, 
social need, esteem or self-actualization need) to buy a baby cream. Secondly, they 
make a research about the product (in this case baby creams) that they have a 
need and desire to buy, simply by gathering information on-line, in-store, from 
their families and friends, or by using their own previous experience that they 
have gained when using these baby creams. Then, potential buyers evaluate this 
information from which they make a set of acceptable alternatives for the baby 
creams that they are willing to buy. It is when the actual purchase begin and po¬ 
tential buyers become consumers who buy creams either on long-term (routine) 
basis, impulsively or for the first time. Finally, after making the actual purchase, 
the last phase of the consumers' decision making process of buying cosmetic 
products for babies, is the after-sales service that companies offer for the loyal 
consumers, or the post-service evaluation phase. 

In coordination with the statements above, presented results in this survey 
indicate that six of the hypothesis were confirmed and proved, three of the hy¬ 
pothesis for rejected and were not proved and only one hypothesis was partially 
proved. Moreover, consumers buy Becutan and Nivea baby creams because they 
are dermatologically tested and their brand is popular and known. The price of 
the Becutan baby creams is more acceptable for consumers than the price of the 
Nivea baby creams and baby creams from the brand Becutan have premium quality. 
Becutan and Nivea baby creams are easy to be found and bought in the nearest 
supermarkets. Finally, consumers buy baby creams from the brands Becutan and 
Nivea on long-term (routine) basis. 

On the other hand, consumers do not collect information about Becutan 
and Nivea baby creams in stores; they mostly collect information on Internet 
and social media networks. Consumers are more attracted to the design of the 
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packages of the baby creams from the brand Nivea rather than the design of the 
packages of the Becutan baby creams. And finally, consumers are not satisfied 
from the treatment they get from employees in the stores when they return or 
replace some of the Becutan or Nivea baby creams. 
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Abstract 

This article aims to analyze the benefits of founding the European Union 
Internal Market. The authors will argue that the EU Internal Market improved 
the EU economy in total, raising the GDP of the Union, increased the employment 
and job opportunities. The authors will give overview of the major freedoms of 
the EU Internal Market with special emphasis of the freedom of movement of 
goods and services. The European Union Directives and Regulations replaced a 
large number of complex and different national laws with a single framework, 
ensuring compliance for the business and smoothly functioning of the trade. 
This encompasses creating of the EU Custom Union. In the article the special 
reference will be given to the aspects of the freedom of movement of goods and 
services between EU Member States and the third countries. For that purpose 
EU rules and regulations towards goods coming from Republic Macedonia as EU 
candidate country will be analyzed in order to detect the possible obstacles of 
the movement of goods between EU and third countries such as, taxation issues, 
mutual assistance between control authorities, exchange of information, applicable 
law in a case of dispute etc. 

Key words: EU Internal Market, Economy, Free Movement of Goods, Custom 
Union, Goods from Third Countries 

INTRODUCTION 

One of the objectives of the establishment of the European Union is the 
creation of an Internal Market for free movement of goods, persons, services, 
and capital between the Member States. With the Internal Market of half a billion 
consumers, the Union presently is one of the most attractive markets in the world. 
Such a position in the global trade allows the Union to dictate the conditions and 
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the manner of the world trade. With the assistance of the Union’s Commercial 
Policy, the Union is a leader in the global trade. The article thesis aims to analyze 
the benefits of the Member States from the freedom of movement of goods such 
as the treatment of goods entering the Union from third countries which are not 
Union members. The article attaches special emphasis on the goods coming from 
the countries a) Member States b) the Republic of Macedonia as an example from 
the Western Balkan countries. Through comparative analysis, the thesis gives 
conclusions and recommendations for improvement of the trade with the Euro¬ 
pean Union as a direct precondition for the further development of the national 
economy. The article especially focuses on the trade between the European Union 
and the Republic of Macedonia after entry into the force of the Stabilization and 
Association Agreement (SAA) and obtaining of the country candidate status. The 
analyzes show the effect that the liberalized trade relations with the European 
Union have on the Macedonian economy, primarily on the gross domestic pro¬ 
duct, the reduction of unemployment, the removal of technical barriers for the 
purpose of a bigger breakthrough in the European market, the competitiveness 
with the foreign products and the modernization of the Macedonian customs 
administration and other competent authorities. 

1. Freedom of movement of goods in the European Union 

The freedom of movement of goods is one of the most important freedom 
regarding the implementation of the Internal Market. The free movement of goods 
can be achieved by removing the obstacles such as customs barriers, quantitative 
restrictions and other measures of equivalent effect. The Customs Union presu¬ 
mes the abolition of customs duties and charges that have an equivalent effect 
on customs in the Internal Market. Common Commercial Policy is based on the 
Common Customs Tariff applied to third countries, and by eliminating mutual 
customs between the Member States. It is established as an arithmetical average of 
the customs protection of the products and services of the national economies of 
the Member States before they enter the Union. The Common Customs Tariff is a 
precondition and a guarantee for the free movement of goods across the Internal 
Market in the Member States. In addition to the establishment of a common ta¬ 
riff, Member States have also begun to harmonize their customs regulations and 


381 


procedures, simplifying the formalities of border control and developing forms 
of cooperation in the customs aread^ 

With the Commission Directive 70/50/EEC of 22 December 1969, the Com¬ 
mission carried out a set of actions, based on the provisions of Article 33 (7), on the 
abolition of measures which have an effect equivalent to quantitative restrictions 
on imports and are not covered by other provisions adopted in pursuance of the 
EEC Treaty (OJ L 13, 19.1.1970, p. 29-31). The Directive prohibits all national 
measures that created an equivalent effect, but the Dawsonville case (1974, ECJ 
Case 8/74)^'‘ gave a uniform definition of the concept of measures having an 
equivalent effect on quantitative restrictions - broader than Directive 70/50/EEC. 

In 2008 new legislation for freedom of movement of goods was adopted. 
The new legislative package consists of Regulation (EC) 765/2008 setting out the 
requirements for accreditation and the market surveillance of products. Decision 
768/2008 on a common framework for the marketing of products, which includes 
reference provisions to be incorporated whenever product legislation is revised. 
In effect, it is a template for future product harmonization legislation, since the 
Regulation (EC) 764/2008 is laying down procedures relating to the application 
of certain national technical rules to products lawfully marketed in another EU 
country. 

The free movement of goods harmonization policies resulted in the deve¬ 
lopment of production through better utilization of production factors, as well as 
improvement of trade conditions and the increase of competitiveness. The macro- 
economic effect from the integration of the market is reflected in the reduction in 
production costs, increased GDP, a relative reduction in public spending (due to 
public procurement savings) such as opening many new jobs while improving the 
balance of public finances. Hence, the removal of customs barriers led to improved 
resource allocation, contributing to the comparative advantages of linking and 


23 On July 1, 1968, among the Member States of the EEC, customs duties were abolished, except for 
customs for about 40 agricultural products that did not fit into the organized market, and customs 
duties for these products were reduced by about 1/4 of the base customs rate. Quantitative restrictions 
(quotas in trade), just as in the case of customs, were relatively easily removed, but the elimination of 
measures with an equivalent effect on quantitative restrictions posed serious difficulties and countries 
do so even today, as many forms have been demonstrated in individual Member States and proved to 
be one of the most effective instruments for restricting trade. 

24 All the mles of trading adopted by Member States that are capable of precluding direct or indirect 
domestic trade (in the Community), currently or potentially, shall be regarded as measures having an 
equivalent effect on quantitative restrictions. This definition is known as Dawsonville foiTnula. 

25 https://ec.europa.eu/growth/single-market/goods/new-legislative-framework_en 
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increasing the volume of production and thus improving the global economy of 
the EEC economy (Commission Directive 70/50/EEC, OJ L 13,19.1.1970, p. 29-31). 
Some figures: In 2016 the value of export trade in goods within the EU ranged 
from over EUR 700 billion for Germany (22.7 % of total intra-EU exports) to just 
over EUR 1 billion for Cyprus and Malta (0.04 % of total intra-EU exports). There 
were nine Member States (Belgium, Czech Republic, France, Germany, Italy, the 
Netherlands, Poland, Spain and the United Kingdom) whose exports of goods to 
partners in the EU were over EUR 100 billion in 2016, accounting for almost 80 
% of the total value of intra-EU exports of goods. 

1.1. European Union trade agreements with third countries 

One of the key characteristics of the Union is its dual policy in the field of 
trade liberalization: on the one hand, the Union, with its membership in the GATT, 
ie the World Trade Organization, participates in multilateral trade relations and 
the spread of trade multilateralism, while on the other hand, the establishment 
of the European Economic Community constitutes a discriminatory integration 
which, for the sake of realization of its own interests and through the conclusion 
of a number of pre-commercial trade agreements, allows the border access to 
different countries with different levels of trade preferences. Namely, Article 18 of 
the Treaty establishing the European Economic Community allowed the Member 
States to conclude reciprocal and mutually beneficial agreements with reduced 
customs duties with third countries which could have been authorized for the 
purpose of establishing a customs union. Under the Treaty on the Functioning of 
the European Union, signed in Lisbon in 2007 the Union may conclude agreements 
with one or more countries or international organizations with reciprocal rights, 
obligations, joint activities and special procedures. In addition. Article 188L pro¬ 
vides for a special procedure for initiating negotiations, concluding and signing 
agreements with third countries or international organizations. By concluding a 
number of preferential agreements, the Union provided a different approach to its 
market, giving a different degree of preferences that formed a so-called pyramid 
of trade preferences. 


26 Data available at:http://ec.europa.eu/eurostat/statistics-explained/index.php/Intra-EU_trade_in_goo- 
ds_-_recent_trends#Intra-EU_trade_in_goods_by_Member_State 
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The procedure for importing products from third countries in the EU, it is 
regulated by the EU Customs Code. The EU Customs Code is a set of all rules 
covering customs issues in the trade with non-EU countries. These rules are cus¬ 
toms practices in all EU countries and are equal and transparent. According to this 
rule, each country must have a registered economic operator. When registering an 
economic operator, a registration number is obtained (EORI), which is a unique 
identifier. This number is granted by the customs authority in an EU country to 
all economic operators (firms and individuals) and persons involved in activities 
covered by EU customs legislation. Operators use this number in communications 
with any EU customs authority, where an EU identifier is required, for example 
in customs declarations. 

1.2. Movement of goods between the European Union and the Republic 
of Macedonia 

The process of the trade integration of the Republic of Macedonia started 
after its’ independence in 1991. The regional integration was achieved with the 
signing of the Free Trade Agreements (ETA) with the countries in the region; in 
2003 the country accessed in the World Trade Organization (WTO) and set the 
paths for global integration and in 2001 Republic of Macedonia signed the Stabi¬ 
lization and Association Agreement with the European Union, clearly expressing 
the tendencies for European integration. The SAA is a political instrument that 
provides a framework for political dialogue for support of political relations between 
the parties (signatories). The SSA promotes harmonious economic relations and 
gradually develops a free trade area between the European Community and the 
Republic of Macedonia. The SAA is a preferential trade agreement with unilateral 
preferences that is establishing a duty-free treatment of the products exported from 
the Republic of Macedonia to the Union market. The main idea was to establish 
a free trade area in the following ten years period after the signing of the Agree¬ 
ment. The SAA is the most important preferential agreement for the Republic of 
Macedonia, due to the volume of trade between the Republic of Macedonia and 
the EU. Based on this agreement, most barriers for the entry of the Macedonian 
agricultural products were removed, except for the wine, beef, sugar, fish and fish 
products for which customs tariff quotas or gradual liberalization was agreed. 
On the other hand, for the entry of agri-food products originating from EU in 
the Republic of Macedonia, the customs rates for products defined as insensitive 
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were abolished, the gradual liberalization for medium-sensitive products was 
established and maximum customs protection for high-sensitive products was 
applied. The textile and steel products were exempted from this regime and for 
them, specific Protocols were concluded.^^The aim of this approach was to give 
an opportunity to the Macedonian producers to invest in new technologies and 
production methods and thus to improve their productivity and competitiveness. 
In this regard, the funds from Instruments for Pre Accession (IPA) and other 
EU funds could (and still can) be used. In order to face much more competitive 
producers coming from EU, additionally, the Macedonian economic operators 
were exempt from administrative duties that had the same effect as customs. In 
that respect, the SAA provisions regulating the Free Movement of Goods had a 
direct impact on the development of the Macedonian economy. 

Due to the asymmetry of the SSA, the Republic of Macedonia was exporting 
more products to the EU than importing (see Table 1).^® 


European Union, Trade with For.JRep.Macedonia 
Total goods: EU Trade flows and balance, annual data 2007 - 2017 



2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 


As it was assumed, the results of the trade exchange were immediately evident: 
more than 50% of the foreign trade of the Republic of Macedonia was realized 

27 http://www.sep.gov.mk/data/file/SSA/SSA%281%29.pdf 

28 See more European Union, European Commission, Directorate-General for Trade Trade in goods, 
with For.Y.Rep.Macedonia file:///D:/Local%20Disk%20C/Desktop/tradoc_l 13381.pdf 
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with the countries from the European Union, making the EU biggest trading 
partner for the Republic of Macedonia comparing to other countries - even to 
the ones in the region. 


Total goods: EU Trade flows and balance 


Period 

Value Mio € 

Imports 

% Growth 

% Extra-EU 

Value Mio€ 

Exports 

% Growth 

% Extra-EU 

Balance 

Value Mio € 

Total trade 

Value Mio € 

2007 

2,019 


0.1 

2,171 


0.2 

151 

4,190 

2008 

1,949 

-3.5 

0.1 

2,643 

21.8 

0.2 

694 

4,592 

2009 

1.321 

-32.3 

0.1 

2,170 

-17.9 

0.2 

849 

3,491 

2010 

1,852 

40.2 

0.1 

2,532 

16.7 

0.2 

680 

4,384 

2011 

2,281 

23.2 

0.1 

3,038 

20.0 

0.2 

758 

5,319 

2012 

2,110 

-7.5 

0.1 

3,372 

11.0 

0.2 

1,262 

5,481 

2013 

2,388 

13.2 

0.1 

3,396 

0.7 

0.2 

1,008 

5,784 

2014 

3,019 

26.4 

0.2 

3,818 

12.4 

0.2 

800 

6,837 

2015 

3,365 

11.5 

0.2 

4,114 

7.7 

0.2 

748 

7,479 

2016 

3,723 

10.7 

0.2 

4,450 

8.2 

0.3 

727 

8,173 

2017 

4,238 

13.8 

02 

4,973 

11.8 

0.3 

735 

9,212 


% Growth; relative variation between current and previous period 

% Extra-EU; imports/exports as % of all EU partners i.e. excluding trade between EU Member States 


According to Eurostat data, the Republic of Macedonia made 60% of its exports 
to the Union market, and the trend was upward. On the import side, more than 
50% of the products imported into the Republic of Macedonia were from EU.^^ 


European Union, Trade with For.JRep.Macedonia 

TrSdS flows by SITC soction 2017 source EurostatComext - Statistical regime• 



Value Mio € 

Imports 

% Total % Extra-EU 

% Growth 

Value Mio € 

Exports 

% Total % Extra-EU 

% Growth 

Total 

4,238 

100.0 

0.2 

13.8 

4,973 

100.0 

0.3 

11.8 

0 Food and live animals 

143 

3.4 

0.1 

-6.3 

303 

6.1 

0.4 

7.6 

1 Beverages and tobacco 

112 

2.6 

1.3 

14.0 

42 

0.9 

0.1 

0.0 

2 Crude materials, inedible, except fuels 

256 

60 

0.4 

21.2 

52 

1.1 

0.1 

30.8 

3 Mineral fuels, lubricants and related materials 

51 

1.2 

0.0 

-28.8 

533 

10.7 

0.5 

19.7 

4 Animal and vegetable oils, fats and waxes 

1 

0.0 

0.0 

80.5 

11 

0.2 

0.2 

-56.7 

5 Chemicals and related prod, n.e.s. 

1,098 

25.9 

0.6 

18.5 

527 

10.6 

0.2 

5.5 

6 Manufactured goods classified chiefly by material 

401 

9.5 

0.2 

11J2 

2,012 

40.5 

1.0 

12.4 

7 Machinery and transport equipment 

1,418 

33.5 

0.2 

17.2 

1,171 

23.6 

0.2 

13.9 

8 Miscellaneous manufactured articles 

727 

172 

0.3 

6.2 

301 

6.0 

0.1 

9.3 

9 Commodities and transactions n.c.e. 

31 

0.7 

0.1 

350.6 

11 

0.2 

0.0 

-8.6 

Other 

1 

00 

n.a. 

n.a. 


02 

n.a. 

n.a. 


The biggest export products were the agricultural products, raw materials, 
minerals, chemicals, iron, steels, tobacco...etc. 

29 http://appsso.eurostat.ec.europa.eu/nui/submitViewTableAction.do 
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Total Goods: Top trading partners 2017 


Source IMF 



Partner 

Imports 

Value Mio € 

% World 


Partner 

Exports 

Value Mio € 

% World 


Partner 

Total trade 

Value Mio€ 

% World 


World 

6,671 

100.0 


World 

5,(M)5 

KNI.O 


World 

11,675 

100.0 

1 

EU 28 

4,165 

62.4 

1 

EU 28 

4,071 

81.3 

1 

EU28 

8,236 

70.5 

2 

Serbia 

473 

7.1 

2 

Serbia 

219 

4.4 

2 

Serbia 

692 

5.9 

3 

China 

392 

5.9 

3 

Kosovo 

189 

3.8 

3 

China 

446 

3.8 

4 

Turkey 

297 

4.5 

4 

Bosnia-Herzegov... 

79 

1.6 

4 

Turkey 

371 

3.2 

5 

South Africa 

236 

3.5 

5 

Turkey 

74 

1.5 

5 

South Africa 

236 

2.0 

6 

USA 

156 

2.3 

6 

Albania 

67 

1.3 

6 

Kosovo 

226 

1.9 

7 

Russia 

131 

2.0 

7 

USA 

54 

1.1 

7 

USA 

210 

1.8 

8 

Japan 

91 

1.4 

8 

China 

54 

1.1 

8 

Russia 

173 

1.5 

9 

Bosnia-He(7eqov... 

69 

1.0 

9 

Russia 

42 

0.8 

9 

Bosnia-Herzeqov. 

148 

1.3 

10 

Albania 

63 

0.9 

10 

Switzerland 

33 

0.7 

10 

Albania 

130 

1.1 

1 

EU28 

4,165 

62.4 

1 

EU28 

4,071 

81.3 

1 

EU28 

8,236 

70.5 


World trade: excluding intra-region trade 

Top partners: excluding region member states 

% Growth: relative variation between current and previous period 

After signing of the SAA the export of goods amounted to 4973 million Euros 
from initial 584 million Euros. However, despite the increase in the export, the 
trade balance is in a continuous deficit due to the type of products that Macedonia 
exports to the Union. Namely, the export portfolio of the Republic of Macedonia 
consists of primary products, such as raw materials and semi-processed products 
that do not have high added value. On the other hand, the Union favorites and 
exports the industrial products, due to the underdeveloped industrial structure 
of the Republic of Macedonia. 


1.3. Simplified customs procedures in the Republic of Macedonia 


The complicated and costly customs procedures are one of the biggest obs¬ 
tacles to the functioning of the trade. Therefore, simplified customs procedures 
for Macedonian companies is a challenge, and at the same time a great oppor¬ 
tunity to globalize this type of doing business. The problems with the deadlines 
are solved and the speed of delivery of goods outside of Macedonia is increased 
with the simplified customs procedures. In the Republic of Macedonia, simplified 
procedures allow the holder of the authorization: to submit a customs declaration 
which does not contain some of the prescribed data or some of the prescribed 
documents (procedure with incomplete declaration); to submit a commercial or 
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administrative document together with a request for placing the goods in the 
customs procedure (simplified declaration procedure) or to place the goods of 
the customs procedure in their premises or other authorized place by recording 
in their records, in which case it may not be required to place the goods for ins¬ 
pection (local clearance procedure); to submit an additional declaration in the 
approved deadline, which, together with the simplified customs declarations, is 
a single indivisible document that triggers action on the day of the acceptance 
of the simplified declarations. The tools for facilitation and simplifications of 
customs procedures are: goods clearance at border crossings; the application of 
simplified customs procedures and procedures with economic impact; the use of 
tools within e-customs;, use of the enhanced EXIM system for issuing licenses 
for import; export, transit and tariff quotas; systems for procedures with eco¬ 
nomic impact for inward processing and electronic communication and single 
submission of paper documents for all procedures at customs. Some figures are 
presented below that show the differences in the number of issued licenses, the 
average time for obtaining licenses and registered users of the system in 2009 and 
2016 in the Republic of Macedonia: 


Year 

Import, Export and 
Transit licenses issued 

The average time for 
obtaining licenses 

Registered users of 
the system 

2009 

28.614 

7.4 hours 

600 

2016 

88.751 

3 hours 

6000 


Source:http://www.lse.ac.uk/LSEE-Research-on'South EasternEurope/Assets/Documents/Research/ 
LSEE-CEFTA-Network/Kikerkova-et-al.-presentation.pdf 


2 Introducing of the EXIM system in Republic of Macedonia 

The EXIM system is an electronic system used by 16 institutions that have 
competencies in the area of foreign trade. EXIM provides search according to 
the tariff number of the goods and information on which licenses are needed 
for import, export or transit using the search option. Through the tariff quotas 
option, under the prescribed quantities of the tariff quota business community 
can be informed about the tariff quotas and countries in which they are available 
for distribution. EXIM enables electronic filing of requests for import, export and 
transit licenses by the business community, as well as the electronic issuance of 
licenses by the competent institutions. Through the system, applicants can monitor 
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the status of processing their requests until their issuance. Through EXIM the 
importers have the opportunity to submit electronically requests for allocation 
of tariff quotas available under the trade agreements concluded by the Republic 
of Macedonia. The tariff quotas on a daily basis are allocated according to the 
principle “first come, first served”. (http://exim.gov.mk/EILWeb/startPage.jsf) 

The EXIM system is regulated by the “Decree on the establishment and 
manner of using the information system for processing data in electronic form 
and electronic signature in import, export and transit procedures”. This Decree 
prescribes the establishment, the manner of use, as well as the registration and 
functionalities of the information system for data processing in electronic form 
and electronic signature in import, export and transit procedures. (Article 1 of 
the Decree, 2008). The information system is a system accessible on the internet, 
which aims to enable electronic submission and processing of requests for issuing 
licenses necessary for import, export and transit of goods, records of internatio¬ 
nal transport of goods and passengers, modernization and simplification of the 
international exchange of goods. Moreover, in establishes way a single database 
and a harmonized system of data exchange between entities in the public and 
private sectors in the field of international exchange of goods. 

The EXIM system is managed by the Customs Administration in coordination 
with the authorities, system users. 

CONCLUSIONS 

The freedom of movement of goods in the European Union is the most 
important aspect and the necessity for the functioning of the Internal Market. 
Therefore, the Customs Union was created. The set of regulations, policies and 
undertaken measures helped for increased considerably total inter - EU trade 
and total intra-EU exports. On the other hand, the Common Customs Tariff, 
part of the Common Commercial Policy, eliminated mutual customs between 
the Member States and applied to third countries. In that respect, the preferential 
agreement for liberalizing the trade with third countries was concluded. In our 
case the SSA signed between the Republic of Macedonia and EU in 2001, caused 
more than 50% of the foreign trade of the Republic of Macedonia to be realized 
with the countries from the European Union and made the EU biggest trading 
partner for the Republic of Macedonia inside and outside the region. However, 
for giving the efficiency of the measure, all the necessary preconditions such the 
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simplified customs procedures and EXIM system were put in place, and all of that 
resulted with the increase of the trade and opening of the market. 
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Abstract 

The intellectual capacity of a person is outweighed by the volume and comp¬ 
lexity of the information gathered over time, which is why information systems 
allow data storage for further analysis and provides methods of processing and 
filtering them to extract only relevant data.Business management consists of the 
use of advanced information management systems. There are systems for know¬ 
ledge management, customer relationship, collaboration, and company image 
management.Once the data collection and processes have been built and are ca¬ 
pable of being updated over time from different sources, the next step involves 
the integration and automation of data mining technologies. Data mining makes 
e-business decisions more informed. Over time, better informed decisions are 
expected to lead to better results. 

Keyterms: decision support system, data warehouse, data mining, data ret¬ 
rieval, decision support, data analysis 

J.E.L. Classification: D8, M15, M41 

1. Brief topic explanation literature review 

The entity is an articulation of three systems^": 

• a decision system using the information generated by the operational 
system for the accomplishment of the scopes; 


30 Mirela Niculae, The Role of the Financial-Accounting Information System in the Matrix of the Entity 
Functions. Academic Journal of Economic Studies Vol. 3, No. 3, September 2017, pp. 19-23 ISSN 
2393-4913, ISSN On-line 2457-5836 
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• an information system evaluating the operational performances, on the 
one side, and collecting data for the information supply of the decision 
system, on the other side; 

an operational system providing the approach of a concrete transformation 
function of the production factors in assets, works and services, but transforming 
the made decisions into performances concretized in final outcomes of the entity. 

The architectural design of data flow automation should take into account the 
constraints imposed by large data collections. Attention is paid to implementation 
issues, hardware constraints, constraints related to processing time. 

The key to provocation is the delivery of interesting, actionable data mining 
data to the end user with a luggage of knowledge in marketing, sales, business 
development or commerce than in advanced mining data and analytics. 

Data Warehouse (DW) is a database that contains data managed and integrated 
power sources in her operational organization (such as SAP, CRM, ERP). It can 
gather user’s manual entries that establish criteria and parameters for grouping 
or classification of records^'. 


Repoitui^ 



OLAP 

Analysis 


Figure 1 Business Intelligence- Data Warehouse - ETL^^ 


31 Teodora Vatuiu, Traian lana, Use of Business Intelligence in a competitive strategy development of 
companies, Yalova University International Conference of Business Students, 2016 

32 http://etl-tools.info/en/bi/datawarehouse_concepts.htm 
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2. The aim of the study 

Accounting information is the basis for determining the actual performance 
indicators the whole of the economic-financial operations or the transactions 
carried out, as well as the assurance necessary for the development of viable fo¬ 
recasts, context in which it can be considered that the accounting information is 
the most important component of the economic information system at the level 
of each organization. 

The proposed system to be developed aims to provide a solid basis in assis¬ 
ting decision-making at management level, starting from the data provided by 
the accounting information system, through its components, and eventually by 
taking over data from external sources^^. 

3. Methodology 

The information system and the information it generates, creates value for 
the entity under the form of increase of the efficiency and of the effectiveness of 
business and internal structures^''. 

In carrying out this work we used qualitative research methods considering 
that qualitative research is based more on textual interpretation, requiring pro¬ 
per definition of the concepts or their scientific substantiation, highlighting the 
importance of the theme addressed. I believe that qualitative research fits best 
the field of study to which I directed my view. I say this based on research tools 
and methods used. 

4. Available findings 

By the idea of creating a generalized system, it is not only the design of an 
application that can be used by companies from different economic sectors, but 
the creation of a system allowing for comparative analyzes of the financial sta¬ 
tements of economic agents. 


33 Elena Diaconu. Rohd infonnalieifinanciar-contabile in dezvoltarea durabild a firmei, 2015, http:// 
conferinta.academiacomerciala.ro/ 

34 Cardos, V.D, (2010). Teza de doctorat "‘Provocdrile valenfele auditului sistemelor informadonale 
contabile", http://doctorat.ubbcluj.ro/ sustinerea_publica/rezumate/2010/contabilitate/Cardos_Va- 
sile_RO.pdf 
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The target users could be both enterprise-level decision-makers and firms 
conducting economic consulting and analysis activities, audit firms, state agencies, 
or non-governmental organizations conducting studies in the economic field. 

Data Warehouse it is one separate database often residing on a different 
computer together with its specialized software and stand as a base on top of 
which OLAP and Data Mining can be applied without disturbing transaction 
processing (see figure 2). 


✓ 

On 

Demand 

Information on Demand 

• InformalKJO lor lie masses' 

• Actionable 

• EmDedded 

integrated Analytics 

Data Warehousing 

Extended Enterpnse Analysis 

• Cross Value Chain informalion 

• Advanced Analytics 

• Integrated Pertormance Management 

Aggregated Information Access 

• integrated 

• Consistent 


Transaction Data 


• GranuBr 

Transdcoons 

• Operational 



Figure 2 Assisting the decision for the economic activity in the context of the 
use of the Data Warehouses'^ 


5. The model of a computer system for assisting the decision for the eco¬ 
nomic activity in the context of the use of the Data Warehouses 

5.1 The objectives of the system, identification of data sources and estab¬ 
lishment of extraction and transformation processes 

By the idea of creating a generalized system, it is not only the design of an 
application that can be used by companies from different economic sectors, but 
the creation of a system allowing for comparative analyzes of the financial sta¬ 
tements of economic agents. 


35 http://www.ibm.eom/developerworks/db2/library/techarticle/dm-0505cullen/index.html 


394 































The target users could be both enterprise-level decision-makers and firms 
conducting economic consulting and analysis activities, audit firms, state agencies, 
or non-governmental organizations conducting studies in the economic field. 

Achieving a generalized decision-making system in financial accounting 
activity certainly creates the biggest problems in the stage of establishing data 
sources and how to extract them. This can be easily justified by the fact that a 
generalizable system should be implemented regardless of the type of IT systems 
used in the enterprise or the ERP system used by organizations that have invested 
in such a solution. 

Making a model for the data take-up format needed for the analysis could 
indicate, at first sight, the use of sources that mostly respect the format of the 
synthesis documents. Such an approach would limit the capabilities of the system 
by narrowing the number of available indicators and the generalizable character 
that we want to give it. 

In the case of a generalized model, the system must be able to retrieve these 
data from operational systems that can present different architectures. Although 
apparently this operation seems impossible, there is a solution to design a structure 
that uses common elements in any accounting information system. 

Consideration should also be given to the less probable situation at present 
that for some departments the data is managed using spreadsheet processors 
rather than relational databases. 

For example, it might be possible to memorize situations such as spreadsheets 
in spreadsheets. As the analysis based on the balance sheet or the profit and loss 
account implies the operation with the totals in the debit or credit of the accounts 
at the end of the years, the best solution is to take over the final balances in the 
data warehouse calculated according to the formulas: 

Final Debtor Balance = Initial Debt Balance + Debtor Run - Creditor Run 

Final Loan Balance = Initial Loan Balance - Debtor Run + Creditor Run 

The takeover of balances can be made from checking balances or from other 
situations where the rapid acquisition should not be a problem, regardless of the 
accounting software used in the enterprise. 
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The generalizable nature of the system implies the possibility of configuring 
the system to take over balances for several companies or subsidiaries of the same 
company in order to perform comparative analyzes. 

The takeover solution (at the synthetic account level) will not limit the system 
from the point of view of further development, by incorporating in the models 
model new analysis models or synthetic indicators requested by the users. 

In the following figure is briefly schematized the presentation of data sources 
for the data warehouse, and we will continue to propose models of structures for the 
necessary data that can not be determined based on the balances in the accounting. 

It is obvious that such a solution will generate a data warehouse with larger 
storage needs than the alternative of developing a data warehouse based on ba¬ 
lance sheets. 

This should not be a major problem, as the deposit will be incomparably 
less voluminous than in the case of a system dedicated to the analysis of product 
marketing. Another possible difficulty could be caused by the higher response 
time for the calculation of complex analysis formula indicators. 

In these cases, cumulative balances should be required by groups or classes 
of accounts and then integrating the results as terms in the calculation formulas. 
In this respect, we will study the possibility of additional data synthesis, aimed 
exclusively at the precalculation of the most commonly used indicators or their 
component parts. 



Figure 3 Data sources possible for Data Warehouse 
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Of course, as shown in the study of the previously described analysis models, 
there are certain methods and indicators that are not based only on the amounts in 
the verification balances, and for these cases, separate approaches will be needed. 


Multidimensional modeling and setting of dimensional hierarchies and measures 


Multidimensional modeling provides denormalization techniques for data¬ 
bases structures to develop appropriate models for assisting decision-making. 

Although the realization of a multidimensional model based on a relational 
scheme is not possible under the design of a generalizable system, since there is 
no homogeneity between the structures of the databases operated by the various 
financial accounting applications or ERP systems, we will continue to attempt to 
summarize a possible denormalization from a hypothetical model. 

Transaction processing systems (OLTP) for accounting use mostly use the 
relational data modeling model. Normalized structures allow operating systems 
to store large amounts of data, but may have shortcomings in terms of response 
time and how information is being played back when used in decision-making. 

The following figure (Figure 4) shows the simplified model of an operational 
database for the company’s financial accounting. 



Figure 4 Operational database for company financial accounting 
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Starting from the analysis of the objectives of the system and taking into 
consideration the information requirements of the potential users (assisting the 
decision on the basis of comparative analyzes both in time and among the com¬ 
panies’ results), we have established the existence of three dimensions with al¬ 
ternative hierarchies: 

1) Time Dimension; 

2) Company size; 

3) Accounting Dimension. 



Taking into account both the periodicity of the accounting reports and the 
current data needs for assisting the decision based on some analyzes that cap¬ 
ture the changes of the values for the main indicators in a timely manner, for 
the Time dimension, we propose the following hierarchy, with the observation 
that the Day Level did not has been included in the hierarchical structure of the 
time dimension, as it is unlikely that day-to-day analyzes are likely to be carried 
out, but also because obtaining transactional systems of situations regarding the 
daily running of income and expense accounts would lead to irrelevant results, 
provided that their recording in the accounts can be made at a different date, and 
these accounts are closed periodically through account 121 Profit or loss. 

A day-by-day analysis may be useful for firms that operate in extremely dy¬ 
namic areas, and could be applied to analytical indicators such as stock speeds. 
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but in these situations the analysis would go beyond the proposed system to be 
achieved. 

The second dimension (firms) is designed to facilitate comparative analyzes 
for performance indicators, or even for patrimonial structure indicators. 

This dimension is primarily intended for users who will use the data warehouse 
to assist with the investment decision or macroeconomic studies (potential investors, 
financial administrations, government agencies, or governmental organizations). 

Useful for benchmarking of business profitability and even patrimonial struc¬ 
ture would be adding a business hierarchy to allow the design of analysis indicators 
by business categories relevant to the size of the business and, consequently, the 
influence on the market. 

Such a dimension can be achieved by aggregating existing data in the wa¬ 
rehouse in order to determine the turnover of the firm possibly correlated with 
the number of permanent employees. For the hierarchical layout of the chart of 
accounts and the functional type of accounts, a dimension dedicated to accounting 
classifications will be defined. 

The size hierarchies of accounts will be of significant importance in the 
subsequent aggregation of data for the computation of the synthesis indicators. 

In a later stage, complex tools will be implemented to achieve the proposed 
objectives, such as neural networks and fuzzy logic, using data warehouses, da- 
tamining techniques and OLAP. 

6. Analysis of the impact of information technology on the accounting 
system 

Information technology changes the way companies perform their business in 
its essential aspects, related to structure, objectives, strategies and human resources. 
Due to its competitive advantage, it is widely used in all business environments. 
It offers new functions and tools for accounting procedures, resulting in positive 
changes in the accounting profession. 

The advantages of computerized financial data processing are the rapid ac¬ 
cess to appropriate accounts, the detailed representation of financial information, 
which can be readily printed or transmitted online at any time, as well as better 
error detection and more efficient control of information. 
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Despite the divergences between rich and poor economies in the world^^, 
today, any country can afford to purchase computers, printers, faxes and other 
technical devices at reasonable prices. 

Through new technologies that spread throughout the world, data is colle¬ 
cted on a common basis, facilitating timely access to coherent information and 
improving the capacity to analyze it. 


Information technology allows accounting firms to enter new markets and 
have better links with current and potential customers. Backbone systems contain 
a pre-programmed basic structure and a final interface, tailored to the needs of 
the customer. In contrast, vendor systems are personalized, designed for a par¬ 
ticular customer. 


The abilities of people 
using the accounting 
information system 

-management vision 
-knowledge and skills 
of employees 
stakeholder 
knowledge (system 
users, investors, 
government, 
government agencies, 
aeditors, clients, 
suppliers) 


The accounting 
information system 

IT Resourses 
-hardware: 
computers, peripheral 
devices, network 
communication 
devices, security 
devices 

•accounting software, 
audit software. 
Internal control tools, 
security software 
Documents: 
reports, working with 
banks, payments, 
balance sheets 
Activities: 

-colleamg, recording, 
storing and processing 
data 

-reporting Information 


Effects 

•faster processing of accounting data 
•inaeased functionality 
-a better accounting practice 
•greater accuracy of information 
•fewer operating errors 
•improving and speeding up processing 
within reporting, banking, and payments 
systems 

-increasing the quality of internal control 
•better connection with customers and 
suppliers 

•increasing the amount of information 
reported in a timely manner 
•a better quality of accounting information 
accuracy, reliability, presentation in a 
correct format 

•providing detailed information needed for 
managers to make their decisions 


Fig. 6 User skills, the informational account system and its effects on the ac¬ 
counting system^^ 


36 Diego A. Comin, Marti Mestieri Ferrer, If Technology Has Arrived Everywhere, Why has Income 
Diverged? National Bureau of Economic Research 1050 Massachusetts Avenue Cambridge, MA 
02138 May 2013, Working Paper 19010, http://wAvw.nber.org/papers/wl9010 

37 Prodan Palade, D., Tanasa F.E (2016). Impactul tehnologiilor informationale asupra sistemelor de 
contabilitate, CECCAR BusinessMagazine, nr.24, http://www.ceccarbusinessmagazine.ro/impac- 
tul-tehnologiilor-infonnationale-asupra-sistemelor-de-contabilitate-a925/ 
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Intensive use of emails and Excel spreadsheets for both accounting and fi¬ 
nancial reporting, text processing tools, accounting software, and auditing can 
be mentioned among the main challenges and opportunities offered by IT use. 

At the same time, IT resources can reduce the accounting costs borne by the 
entity by eliminating redundant tasks, migrating high cost procedures into an 
online environment^*, and by using outsourcing services. 

IT usage can improve lean accounting, which means eliminating all types 
of unnecessary items in the accounting system such as redundant and time-con¬ 
suming transactions. This will lead to a better organization of business activity 
by focusing on its core objectives and customer requirements*®. 

Chris Forman and Kristina McElheran have found that IT investments pro¬ 
moted at the same time by suppliers and company customers have caused a decline 
in vertically integrating entities'*". 

Another paradigm, cloud accounting, that is, the use of accounting software 
hosted on remote servers, has many positive effects on the company. These include 
efficiency, faster processing speed and accuracy, more efficient use of hardware 
and software resources. 

In the audit work, using computer assisted auditing techniques (CAATs), 
it can be deployed continuously and simultaneously, making it more efficient. 

By using information technology, the mathematical errors created by the 
manual recording of accounting records are reduced. As a result of using spe¬ 
cialized accounting software, financial reports can be generated easily and in a 
timely manner^*. 

They can thus obtain financial information at the right time, allowing ma¬ 
nagers to make the best decisions and improve the company’s competitiveness. 


38 Lim, F.P.C., Impact of Information Technology on Accounting Systems, AJMAHS, vol. 3, nr. 2, pp. 
93-106, http://www.sersc.Org/joumals/AJMAHS/vol3_no2_2013/6.pdf, 2013; 

39 Kennedy, F.A., Brewer, P.C), Lean Accounting: What’s It All About?, Strategic Finance, vol. 87, nr. 
5,pp. 26-34, 2005; 

40 Chris Forman Kristina McElheran, Infonnation Technology and Boundary of the Finn: Evidence 
from Plant-Level Data, Harvard Business School, 2012, https://pdfs.semanticscholar.org/0c56/9a- 
96bl571aa33289d791b77673bad885786d.pdf 

41 Anucha Thapayom, Phaprukbaramee Ussahawanitchakit, Accounting information system excellence 
and goal achievement: evidence from information and communication technology businesses in 
Thailand, The Business and Management Review, Volume 7 Number 1, November, 2015https://pdfs. 
semanticscholar.org/643d/5b726d46068b7efe7027723655cee29095e0.pdf 
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Conclusions 

In the current economic and social context, it is obviously the role of IT sys¬ 
tems in managing all data, information and knowledge used by entities to achieve 
their business objectives, in line with their mission and strategies. 

Information technologies have encouraged the implementation of new mo¬ 
dels, such as neural networks, that are more precise and do not use restrictive 
assumptions in classic regression models. 

For example, with integrated software for financial institutions, Dennis Cam¬ 
pbell and Maria Loumioti have found multiple benefits of credit relationships for 
both creditors and debtors.''^ 

At the present, statistical diagnosis and financial performance analysis of 
companies using information technologies are subjects of major concern. Frequ¬ 
ently used models are based on multilinar regression equations, according to 
which a dependent variable is expressed as a linear combination of one or more 
independent variables. 

However, the economic variables used in the financial analysis are non-li¬ 
near and therefore linear regression models are not a true modeling of economic 
phenomena. At the same time, statistical analysis software tools remove extreme 
values from the sample, thus leading to a distortion of realit)dl 
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Lojistik Sektoriinde Farkli Bir Uygulama: Butik Lojistik 
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Ozet 

Toplam kalite yonetimi yakla^imiyla birlikte, yonetim literattir’iin de bir^ok 
yeni kavramlar yer almaya ba^lami^tir. Bunlar arasinda; stire^ ve rnii^teri odakli 
olmak oncelikli ve onem verilen kavramlar olarak kar^imiza qiikmaktadir. Bu iki 
kavramin giintimtizde onem kazanmasmm nedenleri arasinda; i^letme yonetimince 
tarn anla^ilip uygulandigmda, i^letmenin alanmda rakiplerine gore rekabet avan- 
taji saglamasi soz konusu olabilecegi gibi, i^letmenin ya^am siiresinin uzamasma 
da katki saglayabilecektir. Siireq: odakli ^ali^an i^letmeler; bilim ve teknolojideki 
geli^meleri, mii^teri ihtiya^larmi ve bu ihtiya^larm gelecekte alabilecekleri §ekli 
yakmdan takip etmek ve siiratle uygulamaya koymak zorundadirlar. Entellektiiel 
sermayenin en onemli unsurlarmdan biri olan mii^teri sermayesi, en zor ula^ilan 
ve ayni zamanda elde tutulmasi da en zor olandir. 

i^letmelerin; mii^teri sermayesinin en onemli unsuru’nun bilgi oldugunu 
dikkate alarak, mii^teri ile birlikte ^ali^malari, iiriin ve hizmet liretme stirecinde 
mii^teriye yetki vermeleri, mii^teriye ozel mal ve hizmet liretmeleri, proaktif dav- 
ranarak pazar ko^ullarma kolay yanit vermeleri mii^teri bagliligim arttirabilecek- 
tir. Her sektorde oldugu gibi lojistik sektoriinde de mii^teri odaklilik onemli bir 
yere sahiptir. Lojistik i^letmelerin, inovasyon ^ali^malarma agirlik vermeleri ve 
teknolojik geli^meleri yakmdan takip etmeleri, mii^teri ili^kilerini geli^tirmeleri 
mii^teri sermayelerine olumlu katki saglayabilecektir. Bu baglamda “Butik Lojistik” 
kavrami farkli bir uygulama olarak kar^imiza ^ikmaktadir. I^letme ve mii^teri 
arasinda normal ^ali^ma ^artlari ve uygulamalari di^mda, ozel veya spesifik bir 
lojistik faaliyetin daha once uygulamada olmayan, ancak i^letme tarafmdan sadece, 
hizmet verdigi mii^teri iqiin uygulamaya koydugu bir hizmet §ekli olarak tanim- 
lanan Butik Lojistik ile lojistik i^letmelerinde kaliteli hizmet alamayan, ozellikle 
kii^iik ve orta ol^ekli i^letmelerin, hizmet kalitelerinin arttirilmasi, memnuniyet 
oranlarmm yiikseltilmesi, ah^ilagelmi^ lojistik hizmetlerinin di^mda ozel ve butik 
hizmet verilerek mii^teri sadakati’nm saglanmasi hedeflenmektedir. Bu ^ah^ma 
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ile Butik Lojistigin ilk uygulayicilanndan olan Siirat Lojistik A.$. yoneticileri ile 
yapilandirilmi^ gorii^meler yapilmi^ ve uygulama yontemleri, i^letmeye sagladigi 
katki ve diger boyutlari incelenmi^tir. Inceleme sonucunda; bu yontemin sadece kar 
ama^li olmadigi, be^eri ili^kileri de geli^tirmeyi sagladigi, ozel lojistik teslimatlar, 
depo i^i ozel uygulamalar, maliyet dii^iirucu ^ali^malar, lojistik dani^manlik 
vb. yontemlerle i^letmeye rakiplerine gore bir avantaj sagladigi belirlenmi^tir. 

Anahtar Kelimeler: Mii^teri Odaklilik, Lojistik, Butik Lojistik, Hizmet, Te- 
darik^i Sadakati, 

JELKodu: D21 


A Different Application in the Logistics Sector: Boutique Logistics 

Abstract 

Along with the total quality management approach, the management lite¬ 
rature is beginning to include many new concepts. These include; process and 
customer-oriented are confronted as concepts that are given priority and impor¬ 
tance. Among the reasons why these two concepts gain importance today; if fully 
understood and applied in business management, it may be possible to provide 
competitive advantage according to the competitors in the field of the operator, 
or it may contribute to the longevity of the life of the business. Process-oriented 
businesses; the developments in science and technology have to follow customer 
needs and the way that these needs can take place in the future and put them into 
practice rapidly. Customer capital, which is one of the most important elements of 
intelligent capital, is the hardest to reach and the hardest to hold at the same time. 

Considering that the most important element of the client’s capital is the 
information of the enterprises, working together with the customer, empowering 
the customer in the process of producing products and services, producing special 
goods and services for the customers and responding easily to market conditions 
by acting proactively can increase customer loyalty. As in every sector, customer 
orientation is an important factor in the logistics sector. Logistics companies 
should focus on innovation studies and keep up with technological developments 
and develop customer relations can contribute positively to customer capital. In 
this context, the concept of “Boutique Logistics” emerges as a different applica- 
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tion. In addition to the normal working conditions and applications between 
the business and the customer, a special or specific logistics activity is defined 
as a service that is not implemented before but applied only by the business to 
the customer that it serves. With Logistics, it is aimed to increase the quality of 
services, increase the satisfaction rates, to provide customer loyalty by providing 
special and boutique services besides conventional logistics services. With this 
study, the first practitioners of Boutique Logistics, Siirat Logistics A.§. managers 
were interviewed and their implementation methods, contribution to the operation 
and other dimensions were examined. As a result of the investigation; special 
logistics deliveries, special in-store applications, cost-cutting exercises, logistics 
consultancy, etc. that this method is not merely for profit, it has been determined 
that it provides an advantage over the opponents in terms of methods. 

Keywords: Customer Focus, Logistics, Boutique Logistics, Service, Supplier 
loyalty 

JELCode: D21 

l.Butik Kavrami 

Butik kelimesi Tiirk Dil Kurumu tanimi ile; giyim ve sirs e^yasi satan diikkan 
olarak tammlanmaktadir. Bu tanim; butik kavrammm, bireyin ozelinde satin 
aldigi iiriin veya e^ya olarak tammlandigi gostermektedir. Butik kavrami bugiin 
bir qok hizmet sektorii alanma girmi^ ve bu alan dahilinde mii^teri odakh faali- 
yetler biitunii iqinde degerlendirilmektedir. Bunlardan biri Tiirk Dil Kurumunun 
da bizzat tammladigi;” Butik Otel” dir. 

Butik Otel:”Seqkin mii^terileri iqin, kendilerini evlerinde hissedebilecek kon- 
foru saglayan, oda sayisi az, §ik bir otel tiirii” olarak tammlanmaktadir. 

Hizmet sektorii geli^tikqe Butik kavrami bir qok alanda goriilmeye ba^lami^tir. 
Bu hizmet alanlari arasmda; 

a. Tarim SektoriiiButik Uretim, 

b. Egitim-OgretimiButik Dershane/Butik Universite 

c. Perakende Sektorii: Butik Magaza 

9 . Saghk Sektorii: Butik Hastane/Butik Ortopedi 

d. Gida Sekt 6 ru:Butik Lokanta 

e. Turizm Sekt 6 ru:Butik Otel gibi faaliyet alanlarim saymak rniimkiindur. 
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ikinci Diinya sava^indan sonra i^letmeler, mu^teri veya tiiketici ihtiya^larinin 
degi^mesi, farklilik gostermesi ile birlikte hizmet iiretmekte zorluk ya^ami^lardir. 
Bu sebeple farkli hizmet arayi^lari, mii^teri memnuniyetini arttinci geli^imler ve 
stratejiler bulmaya ^ali^mi^lardir. Geli^tirilen ve ortaya atilan stratejilerden birisi 
de ni§ pazarlamadir. Ni§ Pazarlamanm temel amaci, mii^teri taleplerini dogru 
anlamak ve kar^ilamak, aynci be^eri ili^kileri geli^tirerek rnii^teri ile gii^lii baglar 
kurmaktir. Ni^ pazarlama ayni zamanda rekabetten uzak, 90 k karli firsatlar sun- 
maktadir. Bu firsatlar mii^terilerin alacagi ozel hizmet ko^ullari ile belirlenmekte 
ve uygulanmaktadir. 


Pazarda Olu^an 
B<>>luklar 
♦Sektiir 
Dayatnialan 
*Gerek.sinine ve 
Tatniin A^iklan 




Pazari Buliiia 




Bdliimlenie 

Etkileyinii: 

• Ni? 
hedefle- 
niesi 

• Ni$(ilik 


Niy Pazan 
T aninilaina 

• Dar 

• Korunan 

• tizerk 
Pazari ar 


§ekil 1: Ni§ Pazar Boyutunda Temel Etkenler 


Emek-yogun bir siirecin ya^andigi lojistik sektoriinde, mii^teri odakh hiz¬ 
met anlayi^i, hizmeti veren ve hizmeti alan odakh olarak devamh bir etkile^im 
halindedir. Lojistik firmalari, mii^terileri varoldukqia, hizmet kaliteleri en list se- 
viyede oldukqia varhklanm siirdiirebileceklerdir. Devamh bir inovasyon, lojistik 
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firmalari i^in olmazsa olmazdir. Lojistik hizmet alan, nihai, endiistriyel, iiretim 
veya di^ ticaret firmalari beklentilerinin kar^ilanmasi yoniinde her zaman bir 
takip i^indediler. 

2.Lojistik Sektoriinde Butik Hizmet Bo^lugu 

Lojistik hizmet ahmmm dogru olarak algilanmasi i^in bir 90 k fonksiyonun 
dogru olarak i^letilmesi gerekmektedir. Bunlar; dogru iirun, tarn miktarda, en 
uygun ^artlarda, dogru yere, tarn istenilen zamanda, dogru aliciya ve uygun ma- 
liyette saglanmasidir. 



Ptfzar 

B4i>Iu^u 


(K'rcksin 

mi‘ 

Tatmin 

Svktiir 
Day alma 
Ian 


§ekil 2: Pazar Bo^lugu Odagimn Kaynaklari ve (^evreleyen Faktorler. 


Lojistik odakh mii^terilerin beklentileri, verilen hizmet di^mda beklenen farkh 
hizmetlerdir. Bu hizmetlerin diger rakip firmalar tarafmdan verilip, verilmedigi, 
halihazirda hizmet ahnan lojistik ^irketinin mii^teri beklentileri dogrultusunda 
hizmet verebilme kabiliyetleri gibi unsurlar butik bir lojistik hizmet vermek nok- 
tasmda ki ana kistaslardir. Ozellikle orta ve kii^iik ol^ekli firmalarm hizmet 
ahmlarmda ya^ami^ oldugu problemler, istenilen seviyede olmayan beklentileri, 
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firmalari kendilerine ozel hizmet sunacak tedarik^ilere yonlendirmektedir. Hizmet 
veren her sektorde oldugu gibi, lojistik sektoriinden, hizmet alamn beklentisi, 
kendisi i^in olu^an lojistik aksiyonlarda her tiirlii ^oziim odakh yakla^im tarzinm 
bulunmasi, sorunlara duyarsiz kalmmamasidir. Lojistik sektoriinde kullammn 
her tiirlii aksiyon, yukarida kismende olsa degindigimiz Ni§ Pazarlama ^eklinde 
kendini gostermektedir. 

Lojistik depolama hizmeti alan bir mii^terinin talebi dogrultusunda, toz- 
lanma veya kirlenmeye kar^i ahnan onlemleri gosteren bir fotografa a^agida yer 
verilmi^tir. Bu ornekte depo i^inde toz olmamasma ragmen mii^teri iiriinlerine 
ektra stre^leme talep etmi§, depolamamn bu ^ekilde yapilmasim istemi^tir. 



Resim 1: Firma: Ovenon Madeni Yaglari Ltd.^ti 

Bu bilgiler i^igmda; Lojistik i^letmelerin; mii^teri sermayesinin en onemli 
unsurunun bilgi oldugunu dikkate alarak, mii^teri ile birlikte ^ab^malari, iiriin 
ve hizmet iiretme siirecinde mii^teriye yetki vermeleri, mii^teriye ozel mal ve 
hizmet iiretmeleri, proaktif davranarak pazar ko^ullarma kolay yamt vermeleri 
mii^teri bagbbgmi arttirabilecektir. 

Her sektorde oldugu gibi lojistik sektoriinde de mii^teri odakbbk onemli bir 
yere sahiptir. Lojistik i^letmelerin, inovasyon ^ab^malarma agirlik vermeleri ve 
teknolojik geli^meleri yakmdan takip etmeleri, mii^teri ili^kilerini geli^tirmeleri 
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mu^teri sermayelerine olumlu katki saglayabilecektir. Bu baglamda “Butik Lojistik” 
kavrami farkli bir uygulama olarak kar^imiza ^ikmaktadir. 

3. Butik Lojistikten Beklenen Ama^: 

Butik Lojistik ile lojistik i^letmelerinde kaliteli hizmet alamayan, ozellikle 
kii^iik ve orta ol^ekli i^letmelerin, hizmet kalitelerinin arttirilmasi, memnuniyet 
oranlarmm yiikseltilmesi, ali^ilagelmi^ lojistik hizmetlerin di^inda ozel ve butik 
hizmet verilerek mii^teri sadakatinin saglanmasi ve arttirilmasi hedeflenmektedir. 

4. Butik Lojistik Hizmet Anlayi^mm Mii^teri Odakli Sonu^lari: 

a. Mii^terinin, lojistik hizmet memnuniyeti artmi^tir. 

b. Daha once alamadigi bir^ok hizmeti almaya ba^lami^tir. 

c. Lojistik tedarik^iye olan sadakati artmi^tir. 

^.Kii^iik ol^ekli bir ^irket olmasmdan dolayi, daha once hizmet aldigi lojistik 
^irketlerinde kendisine uygulanan eksik hizmet sunma anlayi^i son bulmu^tur. 

d. Tiim lojistik hizmetini tek firmadan alma durumu olu^mu^tur. 

e. Butik Hizmet fiyatlari, piyasa ^artlarmm iistiinde bile olsa hizmet alan 
firmalar tarafmdan kabul gormektedir. 
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Ozet 

Savunma sistemlerini geli^tirme ve tedarik stireci, iilkelerin sahip oldugu en 
yiiksek teknolojinin kullamlmasim, biit^e, yeti^mi^ insan giicti ve diger unsurlarm 
e^zamanli planlanarak aktanlmasim ve bir^ok kurumun katilimini gerektiren uzun 
ve karma^ik giri^imleri i^erir. Tehditlerin belirsizligi ve degi^kenligi dolayisiyla 
soz konusu giri^imlerin gerek sayismm, gerekse karma^iklik seviyesinin artmasi, 
savunma projelerinde, dolayisiyla iilkelerin sahip olmayi planladigi savunma ye- 
teneklerinde sapmalar ya^anmasma neden olabilmektedir. Bu durum, savunma 
planlama siirecinde gorevli payda^larm kurum i^i ve kurumlar arasi birtakim dii- 
zenlemeler yapmasim gerekli kilmaktadir. (^ali^mada, 90 k sayida projenin ortak bir 
fayda gozetilerek merkezi bir anlayi^la yonetilmesi olarak ozetlenebilecek program 
yonetimi anlayi^mm, savunma projelerinde uygulanabilirligi incelenmi^tir. Ger- 
^ekle^tirilen bazi proje ve program uygulamalarmda ya^anan sapmalar, uluslararasi 
program yonetimi standartlarmdan yola qiikilarak degerlendirilmeye ^ali^ilmi^tir. 
Bu baglamda, iilkemizin savunma tedarik siirecinde, program yonetimine ili^kin 
ya^anan sorunlari ve ger^ekle^tirilen ^ali^malari ortaya koymak, qiozume yonelik 
oneriler sunmak maksadiyla, ara^tirma yontemi olarak derinlemesine gorii^me 
siireci planlanmi^tir. Savunma sanayiinin kamu ve ozel sektorde faaliyet gosteren 
temsilcileri ve ilgili uzman ki^ilerle gerqiekle^tirilen gorii^melerden yararlanarak, 
savunma programlarim kurumlar iistii bir yakla^imla, diger payda^larla i^birligi 
i^inde, program omiir devri boyunca yonetebilecek bir program odakli Savunma 
Kaynak Planlama ve Yonetim Modeli onerilmi^tir. Sonuq: olarak, askeri kurum- 
larm yam sira iiniversitelerin, ara^tirma kurulu§larmm, tedarik kurumlarmm ve 
savunma sanayii temsilcilerinin matriks bir ili^kiler agi olu^turularak projelerin 
yonetiminde sorumluluk almasi ve iilkelere ozgii bir savunma program yonetimi 
yapismm olu^turulmasma yonelik qiikarimlarda bulunulmu^tur. Program yonetimi 
anlayi^mm savunma projelerinde uygulanabilirliginin, proje yonetiminde kurum 
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ve iilke ^apinda belirli bir olgunluga ula^ilmasina, proje ve program altyapisma 
sahip yeti^mi^ program ekibine, harekat onceliklerini ve program yonetim felse- 
fesini esas alarak programm ba^arisma katki saglayacak bir denetim anlayi^ma 
ve yillar siiren program siirednde degi^ime esneklik tamyan yasal diizenlemelere, 
ozellikle risk, fayda, payday ve stratejik ili^kiler yonetimi anlayi^mm tiim payda^lari 
kapsayacak ^ekilde kiiltiirel olarak yerle^mesine bagli oldugu degerlendirilmi^tir. 

Anahtar Kelimeler: Savunma Sanayii, Savunma Tedariki, Program Yonetimi, 
Proje Yonetimi, Tedarik Sapmalari. 

JEL Kodu: L52 


* Bu <;ali 5 ma, Ozhan EREN tarafindan hazirlanan ve 26 Mayis 2015 tarihinde kabul edilen “Sa¬ 
vunma Tedarik Projelerinde Sapmalarin Onlenmesi Maksadiyla Program Yonetimi Yakla^immm 
Uygulanabilirligi” adli yiiksek lisans tezinden yararlanarak hazirlanmi^tir. 


The Applicability of Program Management Approach in the Defense Acqui¬ 
sition Projects 


Abstract 

Defense acquisition process necessitates long-term coordinated efforts, the most 
advanced technologies and qualified human resources along with the contribution 
of a wide range of shareholders under financial constraints. Subject efforts and 
defense capabilities that countries wish to attain may face with deviations due to 
high complexity and increasing numbers because of unstable and uncertain threat 
environment. This leads the actors who take part in defense planning process to 
re-organize themselves in accordance with these challenges. This study aims to 
look into the program management approach, which can be defined as managing 
relevant projects centrally by focusing on the interdependencies of projects to reach 
common benefits, in detail in order to implement it in defense sector. Deviations 
in some major defense programs have been scanned and a number of inferences 
have been made by the help of international program management standards of 
PMI. In this regard, a depth-interview method have been conducted to assess the 
awareness level and background of program management philosophy in Turkey 
to infer about the compatibility of program management in defense planning 
process. With the help of comments of professionals working in government and 
private sector, an alternative governance model ‘Defense Resource Planning and 
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Management Model’ which is based on the program management concept has 
been proposed in order to manage defense resources in a more organized way. 
Consequently, a number of inferences about the applicability of program mana¬ 
gement approach and the possibility of having military organisations, defense 
industry organisations, universities and research organisations collaborate in a 
matrix organisation scheme have been made in consideration of this research 
and interviews. In the end, reaching enough maturity at project management 
principles throughout the country and organisations, having sufficient qualified 
human resources in project/program field and inspection mechanisms which 
consider operational priorities and program management philosophy significant 
for the purpose of allowing the program efforts to succeed in the end, arranging 
the legal regulations in accordance with the long-term program initiatives needing 
to be managed inasmuch flexible manner as possible and establishing culture of 
risk, benefit, shareholders and strategical relations management in every relevant 
actor are considered to be the most prominent fields that affect the applicability 
of program management approach in defense environment in a proper manner. 

Keywords: Defense Industry, Defense Acquisition, Program Management, 
Project Management. Acquisition Deviations. 

JEL Code: L52 

1. Giri§ 

Savunma sistemlerini geli^tirme ve tedarik siireci, uzun zaman alan ve karma^ik 
giri^imleri kapsar. S6z konusu giri^imler, iilkelerin sahip oldugu son teknolojinin, 
insan kaynaklarmm, biitqenin ve diger faktorlerin birden fazla kurum ve kuru- 
lu^un katihmiyla kullamlmasim gerektirir. Bunun yaninda, tehditlerin degi^ken 
ve belirsiz yapisi, bu karma^ik yapmm yonetiminde sorunlarm ya^anmasma ve 
neticede geli^tirme projelerinde sapmalara yol aqmaktadir. Soz konusu sapmalar 
sonraki boliimde ele almacaktir. 

Teknolojik smirhhklar ve iq/di? payda^larm teknik, yonetsel ve yasal aqi- 
dan yonetim zorunlulugu, ozel yonetim metodolojilerinin uygulanmasim gerekli 
kdmaktadir. Ozellikle biiyuk qaph savunma sistem projelerinde zaman, para ve 
performans kisitlari bu ihtiyaci daha zorunlu bir hale getirmektedir. 

Bu kapsamda, PMI (Project Management Institute) tarafmdan standartlari 
belirlenmi^ olan ve ’’birden fazla projenin ortakbir fayda elde etmek iizere birlikte 
yonetimi” olarak tammlanan program yonetimi yakla^immm savunma sektoriinde 
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olumlu bir katki yapabilecegi degerlendirilmektedir. PMI tarafindan tanimlanan 
^er^evede program yonetimi yakla^iminin karakteristik ozellikleri ve klasik proje 
yonetiminden organizasyonel aqiidan farklari incelenmi^tir. 

Dordiincii bolumde, Tiirkiye’de proje yonetimi alamnda gorev alan profes- 
yoneller ile program yonetimi konusundaki farkmdalik seviyesine ili^kin derinle- 
mesine bir gorii^me yapilmi^tir. Savunma sanayi proJELerinde program yonetimi 
yakla^immm uygulanabilirligine ili^kin qiikanmlarda bulunulmu^ ve ilgili oldugu 
degerlendirilen payda^lari i^ine alan bir yonetsel model onerilmi^tir. 

Sonuq; olarak, proje yonetimi yakla^imma gore daha yeni bir kavram olan 
program yonetimi yakla^immm uygulanmasmm, kurumlarda proje yonetimi 
kiilturuniin tarn olarak yerle^mesine, sonuq; boliimunde bahsedilen organizas¬ 
yonel ve yasal diizenlemelerin ger^ekle^tirilmesine, denetleme mekanizmalarmm 
program yoneticisi konumunda bulunan makamlara gerekli esneklik ve hareket 
alanmi saglayacak ve uzun vadeli kararlar almmasma olanak taniyacak ^ekilde 
yapilandirilmasma bagli oldugu kiymetlendirilmi^tir. 

2. Savunma Tedarik Projelerinin Kapsami 

Tamm olarak savunma tedarik projeleri, proje yonetim prosediirleri uygulan- 
mak suretiyle, belirli kisitlar altmda, iilkelerin sahip olmayi ama^ladigi savunma 
sistemlerini son kullamcilara ula^tirmak iqn yuriitiilen giri^imler olarak tanim- 
lanabilir (Schwartz, 2014). 

Temel olarak, savunma projeleri ile diger proje faaliyetleri bir^ok konuda 
benzerlikler ta^ir. Zaman, biit^e ve kalifiye insan kaynagi ihtiyaci, gerek ticari 
ve sivil projelerde, gerekse savunma projelerinde kritik rol oynar. Ayrica, sahip 
olunmak istenen kalite isterleri, proje yoneticilerini birtakim teknik ve metodo- 
lojiler uygulanmasi konusunda tetiklemektedir. Ulkenin sahip oldugu teknoloji 
seviyesinin, sahip olunmak istenen iirunii geli^tirme kapasitesine gore, raftan iiriin 
satin alma yonteminin yam sira diger iilkelerle ortakim giri^im veya kendine ozgii 
tasarim ve iiretim tekniklerinin geli^tirilmesi gerekebilmektedir. (Riposo, 2014). 
Savunma proje yoneticileri, system miihendisligi, evrimsel tedarik, omiir devri 
yonetimi, risk yonetimi ve kaynak planlama gibi farkh disiplinleri goz oniinde 
bulundurmak ve koordine etmek durumundadir. 
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2.1. Degi^en Savunma Tedarik Surecine Baki§ 

ABD Donanmasi tarafindan yayinlanan bir raporda, yeteneklerin tanimlan- 
masi ve geli^tirilmesinden elden ^ikarilmasina kadar olan savunma tedarik siireci, 
“En karma^ik teknik yonetim siireci” olarak tanimlanmi^tir. (U.S. Department 
of Navy, 1986). Tehditlerin degi^kenligi ve teknolojik geli^melerin hizi, bu kar- 
ma^ikligi daha da artirmaktadir. Savunma tedarik sistemleri, iilkenin teknolojik 
kabiliyetini programlari ve i^letme idame siirecini yonetme faaliyetlerini i^inde 
barmdiran, sonucunda silahli unsurlara gerekli operasyon yetenegini saglamayi 
ama^layan mekanizmalardir.( U.S. Department of Defense, 2003) 

Gorev yetenegini ve operasyonel desteklenebilirligi arttirarak son kullanici- 
larm beklentilerini zaman ve mali kisitlar altmda kar^ilamak tedarik siire^lerinin 
ana odak noktasim olu^turmaktadir (Riposo, 2014). 

Bu baglamda, bir^ok NATO iiyesi dike ve ABD’de kullanilmakta olan tedarik 
surecinin, ihtiya^lari belirleme, kaynak planlama ve but^eleme, geli^tirme ve temin 
a^amalarmm ^ekilde oldugu gibi birbiriyle iq; i^e oldugu bir yapi olu^turdugu 
gorulmektedir. (Schwartz, 2014) 



§ekil-lABD Savunma Tedarik Sistemi (Scwartz, 2014) 


Diger taraftan, ABD ve NATO ulkelerinin buyuk ^ogunlugunun 2000’li yil- 
lardan itibaren tehdit temelli yakla^im yerine yetenek temelli savunma yakla^immi 
benimsedigi gorulmektedir. U.S. Department of Defense, 2006). Bu degi^im, ul- 
kelerin sistem ve platform ihtiya^larmi, yetenek bo^luklarmm analizi neticesinde 
belirlenen alternatiflerin arasmdan se^mesini gerektirmektedir. 
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RAND ara^tirma kurulu^u tarafindan yapilan bir ara^tirma, sistem omur 
devri maliyetlerine ili^kin kararlarin %85’lik bir kisminin teknoloji geli^tirme 
a^amasindan once alindigini gostermektedir. Bu durum, omiir devri goz oniinde 
bulundurulmadan geli^tirilen teknolojilerin ardmdan yonetilmeye ba^kanan proje 
portfoyiinde sapmalarm daha sik goriilecegini ortaya koymaktadir. (Chow, 2009) 
2.2. Savunma Tedarik Surecinde Gorulen Sapmalarm tncelenmesi 
Geli^tirme projelerinde sapmalar yaygin olarak goriilmektedir. ABD’de yapilan 
bir ara^tirma, 21 geni^ ^apli tedarik projesinde, ba^langiq: maliyet tahminine gore 
%40 sapma oldugunu gostermektedir. Ayni ara^tirmaya gore, sapmalarm %50’si, 
program sirasmda yapilan degi^iklik talepleri ile program amacmda yapilan de- 
gi^ikliklerden kaynaklanmaktadir. (Hiromoto, 2013) 

ABD’de 2008 yilmda yuriitiilmekte olan 96 adet ana savunma programim 
i^eren savunma portfoyiinii kapsayan bir ara^tirmaya ait bulgular a^agidaki tab- 
loda goriilebilmektedir. 

Tablo-1 ABD’de Yurutulen Savunma Tedarik Program Portfoyiinde Tespit Edilen 
Sapmalar (U.S. Government Accountability Office, 2009) 


ABO Ana Savunma Tedarik Program Portidyundeki Sapmalarm Analizi 

Mali Yil:2009 


Mali Yil 



2003 

2007 

2008 

Portfdy Buyuklugu 

Program sayisi 

77 

95 

96 

Toplam planli butce 

SI.2 trilyon 

S1.6trilyon 

SI .6 trilyon 

Tabsil edilmemi} odemeler 

$724.2 milyar 

$875.2 milyar 

$786.3 milyar 

Portfdy Gdsteigeleri 

AR-GE maliyetinin degi$imi (bajiangica gdre) 

X37 

%40 

%42 

Tedarik maliyetinin degijimi (ba^langica gdre) 

%19 

%26 

H25 

Toplam tedarik maliyet! arti^i 

$1B3milyar 

S301.3 milyar 

$296.4 milyar 

Program tedarik birim maliyetinde %25'ten fazia 
arti$ gdrulen programlar 

%41 

%44 

%42 

ilk urOn teslimindeortalama gecikme sOresi 

18 ay 

21 ay 

22 ay 


Soz konusu rapora gore, ba^langi^ maliyet beklentilerine gore AR-GE mali- 
yetlerinin %42 ve toplam tedarik maliyetlerinin %25 arti§ gosterdigi, iiriin teslim 
siirelerinde 22 ay gecikme oldugu ve anilan savunma portfoyiinde gorulen maliyet 
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arti^inin 296,4 milyar dolar civannda oldugu anla^ilmaktadir. (U.S. Government 
Accountability Office, 2009) 

Bir ba^ka ara^tirma, teknoloji geli^tirme proJELerinde maliyet arti^min %40’dan 
fazla ger^ekle^tigini, teknoloji geli^tirme a^amasi i^ermeyen proJELerde bu oranin 
%25 seviyelerinde oldugunu ortaya koymaktadir.(Oehmen, 2012). 

Ge^mi^ donemlerde, zaman aqiisindan goriilen sapmalar, biit^e sapmalarma 
kiyasla daha onemsiz goriilmu^tur. (Riposo, 2014) Ancak, ABD Sayi^tayi (U.S. 
Government Accountability Office) tarafmdan 2012 yilmda yapilan bir ara^tirma, 
ele alman geni^ ^apli proJELerin ortalama sapma siiresinin 27 ay gibi ciddi bir 
siire oldugunu raporlami^tir. (U.S. GAO, 2013) 

Gecikme ve maliyet arti^larmm nedenleri benzerlik gostermektedir. Yiiksek 
teknoloji isterleri (programm karma^ikligi, yetersiz teknoloji, ongoriilemeyen teknik 
sorunlar), a^iri iyimser ba^langiq: tahminleri (takvim beklentileri, risk, operasyonel 
ihtiya^lar ve performans beklentileri) biit^e dengesizligi, kurumlar arasi enteg- 
rasyon ile ilgili sorunlar ile ili^kili proJELerin bir arada yuriitiilememesinden 
kaynakli sorunlar bunlardan birka^mi olu^turmaktadir. (Riposo, 2014) Diger bir 
neden olarak, proje yonetimi ve sistem miihendisliginde gorev alan personelin 
yeterince kalifiye olmamasi soylenebilir. (Blickstein, 2011) 

Yukarida bahsedilen nedenler, sorunlarm farkli disiplinleri ve uzmanlik 
alanlari ilgilendirdigini ortaya koymaktadir. Bundan dolayi, ya^anan sapmalarm 
onlenmesi i^in tek bir qiozum metodu oldugunu ileri siirmenin rniimkiin olmadigi 
goriilebilir. Devam eden ve tamamlanmi^ proje/sistemler ile iq; ve di§ payda^larm 
entegre edilmesi konusunda sorumlulugu, yetkileri sinirli proje yoneticilerinin 
almasim beklemenin, ba^ari ile sonu^lanan proje sayisim oransal olarak artirmaya- 
cagi degerlendirilmektedir. Birden fazla projenin birlikte yonetilmesi ihtiyacmdan 
kaynaklanan sorunlarm program yonetimi yakla^immi dogurdugu soylenebilir. 

3. Program Yonetimi Yakla^immm Teorik ve Pratik olarak tncelenmesi 

3.1. Program Yonetimi Yakla^iminm Geli^imi 

1960’lardan bu yana, geleneksel fonksiyonel birimlerden olu^an yonetim yapisi, 
yerini proJELere dayali matris yapilanmaya birakma egilimi gostermektedir. Rekabet 
baskisi ve iiretim zamanmm kisaltilmasi ihtiyaci, iist seviye proje yoneticileri ve 
ekiplerine gereksinimi artirmaktadir. Bununla birlikte, proje faaliyetleri fonksiyonel 
birimlere gore onem kazanmakta ve i? yapi? ^ekillerine degi^im getirmektedir. 
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Projeler, klasik tanim olarak, belirli bir ihtiyaci zaman kisiti altinda birtakim 
tasarim ve muhendislik uygulamalarini kapsayan faaliyetlerdir (Barut^ugil, 2008). 
Program ve portfoylerin bir parqiasi olarak projeler, stratejik plan ve programlara 
ula^mak i^in bir ara^ olarak goriilmektedir. Bir program biinyesinde yer alan 
projeler grubu, ^e^itli “bagimsiz” kazammlari saglamakla birlikte, program ve 
portfoyiin stratejik hedeflerine de katkida bulunmalidir.(ipekkan, 2011) 

Bununla birlikte, savunma projeleri, diger projelere nazaran birtakim farkliliklar 
barmdirmaktadir. Genel olarak, system geli^tirme giri^imleri yiiksek teknolojik 
ihtiya^lar nedeniyle geni§ ^apli yatirimlar ile uzun vadeli bir planlama gerektir- 
mektedir. Buna ilave olarak, gizlilik ve giivenlik nedenleri bu giri^imlerde Have 
onlemler almmasim gerektirebilmektedir. 

list diizey muhendislik bilgisi ve control edilemeyen di§ etmenlerden kay- 
nakli ve proje yonetimini etkileyen kisitlar, kullanilan proje yonetim modelle- 
rinin bazi durumlarda etkisiz kalmasina neden olmaktadir..(Thiry, 2013). Bu 
nedenle, ozellikle projeleri ana araq: olarak kullanmakt olan organizasyonlarda 
program ve program yonetimi yakla^imi ihtiya^larmm ortaya ^iktigi goriilebil- 
mektedir.(Maylor, 2006) 

Halihazirda program yonetimi konseptine ili^kin literatiiriin yeterince ge- 
li^mi^ oldugunu ileri siirmek gii^tiir. Ancak, bu konuda bazi organizasyonlarm 
standartlarm ve metodolojilerin geli^tirilmesine onciiluk ettigi soylenebilir. Bu 
^ali^mada, yaygm olarak kabul goren ve PMI tarafmdan olu^turulan program 
yonetimi standartlari esas almarak ^ikarimlarda bulunulmu^tur. 

PMI tanimma gore program; birbiriyle ili^kilendirilebilen ve ortak bir faydayi 
saglamak maksadiyla birlikte yonetilmesi ihtiyaci bulunan proje, alt program ve 
operasyonel faaliyetler grubudur. (Project Management Institute, 2013) Programda 
yer alan projelerin ortak bir stratejik hedef baglammda birbiriyle ili^kili olmasi 
beklenir.(Milosevic, 2007) 

Ferns D.C, (Ferns, 1991) programlari, projelerin birbiriyle ili^kisi a^ismdan 
koordine eden ve yoneten mekanizmalar olarak tammlarken, Williams and Parr, 
programlari, proje gruplari ile organizasyon stratejileri arasmda ili^ki kurmayi 
kolayla^tiran ve kaynaklarm bu sayede daha etkili bir ^ekilde kullanilmasma imkan 
veren bir siire^ ve yapilanma olarak tammlamaktadir (Williams and Parr, 2004). 
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§ekil-2 Program Yapisimn Basit Bir Gosterimi (Beyoglu, 2011) 

Birbirinden bagimsiz ama^lara sahip olan ve yalnizca ortak bir fondan, tek- 
nolojiden veya payda^tan faydalanmasi gereken projelerin programlar yerine proje 
portfoyleri ^atisi altinda yiirutulmesi daha uygun olacaktir. (Project Management 
Institute, 2013) 

Program yonetimi, projelerin bagimliliklarma odaklanarak kullamcilarm 
projeleri yonetmesi i^in en uygun yakla^imi geli^tirmesine yardim eder.Bu ba- 
gimliliklar 3 ^ekilde ortaya ^ikabilir: 

• Bir projenin sonucu diger projeyi etkiler. 

• Projeler ayni sinirli kaynagi kullamr. 

• Bir proje, diger projelerde kullanilacak/kullanilan sistemleri i^erir. (Project 
Management Institute, 2013) 

Soz konusu bagimliliklari yonetmek program yoneticilerinin en temel so- 
rumluluklarmdandir. 

Program yonetimi yakla^immi kullanarak organizasyonu stratejik hedeflerine 
ula^tirmak i^in gerekli sonu^lari elde etmek i^in, ge^ici ve esnek bir organizasyon 
yapismm tasarlanmasi gerekmektedir. Bu sayede, systematic, hesap verilebilir ve 
daha reaktif bir yakla^im geli^tirilmesi rniimkiin olabilecektir. (^ok sayida projeyi 
bir program qiatisi altinda yonetmenin, organizasyonun kar^ila^abilecegi riskleri 
azaltacagi du^iiniilmektedir. ((liinkii, bir projede olu^abilecek ba^ansizlik, diger 
projenin tamamlanamamasma yol a^abilir ve bu durum, proje seviyesi baki§ a^isi 
ile ongoriilemeyebilir. 

Dogru tanimlanmi^ bir organizasyon program yapismda, program yoneti- 
cisi, bagimliliklara odaklanmak, i§ stratejileri ile beklenen faydayi e^le^tirebilecek 


421 































yontemler onererek proJELer ile stratejileri birbirine uyumlamaya ^ali^malidir. 
Ozellikle, 90 k sayida aktoriin payday olarak konumlandigi ve girdi yaptigi organi- 
zasyonlarda, program yonetim ofisleri, programlarm kontrol altinda yuriitiilmesine 
olanak tammakta ve tercih edilmektedir. (Project Management Institute, 2013) 

3.2. Savunma Sektoriinde Program Yonetimi Yakla^immm Uygulanabilirligi 

Savunma sistemleri, ol^ekleri ve teknolojik beklentileri aqiismdan en karma^ik 
siire^leri biinyesinde barmdirir. Savunma unsurlarmm ihtiya^larmm teknolojinin 
simrlarim zorlamasi, tehditlerin bir adim oniinde olunmasi ve ulusal ^ikarlarm 
korunmasi ihtiya^lari, savunma proJELerini yonetmeyi bir kat daha zorla^tir- 
maktadir. (Pernin et. al, 2012) Bu nedenle, savunma tedarik performasim ge- 
li^tirmek i^in, kurumsal ve program odakli yapiyi hayata ge^irmek ve proje ve 
programlari yonetme yetenegini geli^tirmek bir zorunluluk halini almaktadir. 
(Kolodny et.al, 2013) 

Savunma programlari ile sivil programlarm en temel farki, yasal mevzuatm, 
kurallarm ve prosediirlerin ozel sektore nazaran siirece daha fazla etki etmesidir. 
(Schank et.al, 2011) Ayrica, diper programlara kiyasla, devlet sponsorlugunda 
yiiriitulen proJELerde a^agidaki sorunlarla kar^ila^ma olasiligi oldukqia yiiksektir: 

• Fonlama ortammm belirsizligi ve dengesizligi, 

• Eider ve yoneticilerin atanma ve yer degi^tirme sikligi, 

• Proje faaliyetlerini yava^latabilecek biirokratik ve politik geli^meler, 

• Program performasim geli^tirmek iqiin zaman kisitlan, 

• Kalifiye personel eksikligi. (Oehmen, 2012) 

Savunma programlari sirasmda sorumluluk payla^imi: Siire^te yer alan tiim 
aktorlerin qiikarlari ile uyu^an program hedeflerini tammlamak ve yiiklenici, alt 
yiiklenici, kullamci, ihtiyaq: sahibi, tedarik yetkilisi, proje ekipleri ve devlet yetki- 
lileri gibi farkli disiplinlerden gelen payda^lar arasmda ortak bir dil olu^turmak 
olduk^a zahmetli bir i^tir. 
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§ekil-3 Tedarik Program Payda^lari Arasindaki Sorumluluk ve Koordinasyon 
(J^evrimi (Rebovich and DeRosa, 2012) 

Program yoneticileri, organizasyon yapisi ve denetleme siirecinin projelerle 
uyumlu olarak planlanmasmdan, proje seviyesinin program list kurulu ile arasmda 
koprii olu^turulmasmdan sorumlu olmalidir. (Defense Acquisition University, 
2003) Bundan dolayi, program yoneticilerinin yeterli yonetim yetkisi ile dona- 
tilmi^ olmasi gerekmektedir. Program yoneticileri, ilgili organizasyonlarda e§ 
seviyede olu^turulacak olan program yonetim ofisleri tarafmdan desteklenmeli 
ve kontrol edilmelidir. 

4. Program Yonetimine tli^kin Farkmdaligm Analizi iqin Derinlemesine 
Gorii^me Metodunun Uygulanmasi 

Kavramsal (Jlerqeve: Ara^tirma kapsammda, savunma projeleri ve program 
yonetimine ili^kin bir literatiir incelemesi yapilmi^tir. Miiteakip olarak, program 
yonetimi yakla^immm savunma projelerinde uygulanabilirligini etkileyen fak- 
torler incelenmi^tir. 

Buna Have olarak, elde edilen bilgi betimsel analiz yontemi ile analiz edilmi^, 
yapilandirilmi^ gorii^me iqin sorular belirlenmi^tir. Orneklem iqin sektor profes- 
yonelleri, proje uzmanlari, proje ve program yoneticileri, savunma planlayicilari 
ve yiiklenici konumunda olan yoneticiler ile gorii^me planlanmi^tir. 
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(J]ekirdek dani^manlarin yonlendirmeleri ve beige taramalari neticesinde, 
derinlemesine gorii^me i^in 13 katilimci belirlenmi^tir. 


Tablo-2 Gorii^med Bilgileri 


Sira 

Nu 

Kurumlar 

Savunma Projelerindeki 
Deneyimleri 

Egitim Durumu 

Unvani 

1 

ihtiya^/Planlama Makami 

15+ 

Yiiksek Lisans 

Yonetici/Miihendis 

2 

ihtiya^/Planlama Makami 

15+ 

Yiiksek Lisans 

Yonetici/Miihendis 

3 

ihtiya^/Planlama Makami 

5- 

Yiiksek Lisans 

Yonetici/Miihendis 

4 

ihtiya(;/Planlama Makami 

5+ 

Yiiksek Lisans 

Yonetici 

5 

ihtiya(;/Planlama Makami 

10+ 

Yiiksek Lisans 

Yonetici/Miihendis 

6 

Savunma Tedarik Kurulu§u 

10+ 

Yiiksek Lisans 

Miihendis 

7 

Savunma Tedarik Kurulu§u 

15+ 

Lisans 

Miihendis 

8 

ihtiya^/Planlama Makami 

20+ 

Lisans 

Uzman 

9 

Ana Yuklenici 

25+ 

Doktora 

Yonetici/Miihendis 

10 

Alt Yuklenici 

25+ 

Yiiksek Lisans 

Yonetici/Miihendis 

11 

Alt Yuklenici 

20+ 

Yiiksek Lisans 

Yonetici/Miihendis 

12 

Alt Yuklenici 

5- 

Yiiksek Lisans 

Uzman 

13 

Alt Yuklenici 

5- 

Yiiksek Lisans 

Uzman 


Sinirliliklar: 

• Ara^tirma sirasinda yalnizca a^ik kaynaklann kullanilabilmesi ve gizlilik 
nedeniyle savunma i^erikli dokiimanlara eri^ilememesi bir sinirliliktir. 

• Yurt di^inda bulunan bazi ki^ilerle konuya ili^kin gorii^me yapilamamasi 
bir sinirliliktir. 

Veri Analizi: Problem sahalarmm analizi ve gorii^lerin degerlendirilmesi 
Problem sahalari hakkmda yeterli veri incelendikten ve konuya ili^kin gorii^ler 
olgunla^tirildiktan sonra ger^ekle^tirilen gorii^meler, betimsel analiz yontemiyle 
analiz edilmi^, farkli kurumlardan elde edilen dii^iincelerin ortak ve ayri^an yan- 
lari tespit edilerek, Tiirkiye’de savunma program yonetimi anlayi^mm hayata 
ge^irilmesi i^in gerekli degi^im hakkmda ^oziim onerileri geli^tirilmi^tir. 

Gorii^melerden elde edilen bilgileri kapsayacak ^ekilde, daha onceden olu§- 
turulan ana ba^liklar (temalar) ^e^itlendirilmi^ ve ara^tirmanm anla^ilabilirligini 
arttirmak maksadiyla Tablo-3’te goriildiigii ^ekilde sadele^tirilmi^tir. 
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Tablo-3 Program Yonetimine tli^kin Temalar 


Kurum i^i (Savunma 
Sanayii) 

Kurum i^i (Kamu) 

Kurumlar Arasi (Savunma Planlama Ve 
Tedarik Siirecinde Gorevli Payda§lar) 

Teorik Bilgi Birikimi ve 
Farkindalik Seviyesi 

Teorik Bilgi Birikimi Ve 
Farkindalik Seviyesi 

ihtiya(;larm Belirlenmesi 

Uygulama Ge^mi§i 

Uygulama Ge^mi§i 

Yetenek Temelli Planlama 

izlenen Yontemler 

izlenen Yontemler 

PPBS Siirecinde Sorumluluklar 

Gii^lukler 

Gii^liikler 

Organizasyon Yapisi 



Denetleme Mekanizmalari 


Model Onerisi: Gorii^meler ve ge^mi^ yillarda raporlanan proje deneyimleri 
i^iginda, Tiirkiye de dahil olmak iizere bir^okNATO iiyesi iilkede kullanilmakta 
olan planlama, programlama ve biit^eleme system siirecinin proje ve program 
yonetiminde ihtiyaq; duyulan esneklige olanak tammadigi, siirecin simrlanmn 
kesin kurallarla tammlandigi ve siire^te yer alan aktorlerin siirecin biitiiniine 
hakim olamadigi anla^ilmaktadir. Siirecin, siirekli degi^en tehditlerle miicadele 
edebilecek ve system gereksinimlerinde goriilen degi^ikliklere hizli reaksiyon 
gosterebilecek bir esneklige sahip olacak ^ekilde yapilandinlmasi gerektigi so- 
nucu ^ikarimlanmaktadir. Ulusal stratejilerin yiiriitiilen proje ve programlarla 
biitiinliigiinii saglayabilecek bir program ve kaynak (insan, para, zaman, bilgi, 
deneyim) yonetim yapismm olu^turulmasmm siirece olumlu katkilar yapabilecegi 
degerlendirilmektedir. 

Bu ara^tirmada, planlama, programlama ve biit^eleme sistemi kullanan iil- 
keler goz oniinde bulundurularak, proje payda^lari arasmdaki ili^kilerin etkin- 
ligini arttirmak maksadiyla EK’te detaylari goriilebilen kurumlar arasi matris 
bir yonetim modeli onerilmi^tir. Bu modelde, Savunma Bakanligi olabilecek bir 
Savunma Kaynaklari Planlama ve Yonetim Direktorliigiine siirecin en iist seviyede 
sorumlulugu verilmi^tir. Soz konusu sorumluluk, biinyesinde olu^turulacak ofis ve 
kurullar tarafmdan payla^ilabilecektir. Bu sayede, payda^lar arasmda hiyerar^ik 
ili^kiler yerine ^apraz fonksiyonel ili^kiler olu^turulmasma olanak taniyan bir 
organizasyon ^emasi uygulmaya ge^irilecektir. Bunun yaninda, savunma sanayi 
payda^lari, siirece planlama a^amasmdan itibaren dahil edilebilecektir. 

Geleneksel kontrole dayah yonetim yakla^imi de PMl standartlari dogrultusunda 
olu^turulan entegre program yakla^immm bazi karakteristik ozelliklerini i^eren 
model, kaynak planlama ve yonetim siirecinin iist yonetim tarafmdan merkeze 
yerle^tirildigi bir anlayi^i ongormektedir. Ust seviye yonetim ise, siirecin ihtiya^ 
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belirleme a^amasindan elden ^ikarma a^amasina kadar tiim siireci koordine etme 
sorumlulugunu ta^imaktadir. 

Soz konusu modelde belirtilen pozisyonlarin, ilgili diger payda^lar tarafindan 
da kendi organizasyon yapilari i^inde olu^turulmasinin fayda saglayacagi, bu sayede 
e? gorev mantigiyla kurumlar arasi ileti^imin artinlabilecegi du^iiniilmektedir. 
Siire^ aki^inin temelde a^agidaki gibi i^leyebilecegi degerlendirilmektedir: 

1. tilkelerin savunma bakanliklan/departmanlanna bagli olarak olu^tu- 
rulacak “savunma kaynak planlama ve yonetim b^k.liklari”, bir yandan 
sahip olunmasi gereken ana savunma yeteneklerini saglayacak proje ve 
programlarm olu^turulmasmi ve e^giidiim i^inde ^ali^masmi saglarken, 
diger yandan ihtiya^larm belirlenmesine yon veren, stratejik politikala- 
rm belirlenmesini etkileyen iist diizey belgelerin hazirlanmasmda ilgili 
makamlarla aktif bir etkile^im halinde bulunur. 

2. Portfoy seviyesinde olu^turulacak yetenek portfoyii yonetim ofisleri, ye- 
tenek ihtiya^larmm ve performans beklentilerini dogrulayacak (mii^terek 
ihtiyaq; belirleme kurulu) ve buna uygun teknolojinin geli^tirilmesini sag¬ 
layacak (sistem, teknoloji geli^tirme ve tedarik planlama kurulu) ^ali^ma 
gruplariyla birlikte hareket eder, ana yetenek kirilimlarmm belirlenerek 
programlar haline getirilmesi maksadiyla gerekli ^ali^malari yiiriitur, 
projeler ve programlar arasmda ileti^imi ve kurum di^i payda^larla ili§- 
kileri yonetir. 

3. Program yonetim ofisleri, gerektiginde projelerde gorevh personeli program 
dahilinde (farkli kurumda olsa dahi) daha etkin ^ali^abilecegi ba^ka bir 
projede gorevlendirebilir, bunu yaparken harekat ortammm gerektirdigi 
oncelikleri dikkate alir. 

4. Program kapsammda yer alan projeler arasi biit^enin onceliklendiril- 
mesi ve projeler arasmda dinamik bir anlayi^la payla^tirilmasi, program 
yoneticilerinin sorumlulugunda yiirutiilur. 

5. Yetenek ihtiya^larma uygun sistem/platform ozellikleri belirlendikten 
sonra, savunma tedarik ajanslari ve yiiklenicilerle birlikte, projeleri sa- 
hiplenecek ve sorumlulugu payla^acak program yonetim ofislerinden 
istifade edilir. Yonetim ofisleri, halihazirda kullammda olan sistemlerle, 
geli^tirilen projeler arasmdaki arayiizii gozeten proje/program yoneti¬ 
cilerinin ^ali^malarmi destekler, bilimsel yontemlerle denetler ve elde 
edilen fayda/kazamm/dersleri ilgili kurumlarla payla^ir. 
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5. Sonu^ ve Oneriler 

(^ok bile^enli ve belirsiz tehdit ortami ile savunma sistemlerine ayrilan kay- 
naklarda goriilen tasarruf egilimi, savunma projelerinin daha profesyonel bir 
baki§ acisi ile ele almmasim gerektirmektedir. 

Uzun soluklu ve karma^ik projelerin yonetiminde belirli bir uzmanliga ve 
uygulama pratigine eri§ilmi§ olmasma kar^in, yapilan ara^tirmalar, proje sayilarinm 
artmasi ile birlikte organizasyon yapilarmda bazi degi^iklikler yapilmasma ihtiya^ 
duyuldugunu gostermektedir. Yetenek ve senaryo temelli savunma konsepti, ulusal 
savunma stratejilerini gerqiekle^tirmek maksadiyla ihtiya^ duyulan yeteneklerin 
yiirutiilen projelerle ne ol^iide kar^ilanabilecegini ongorebilecek projeler iistii bir 
yonetim yapismm uygulamaya ge^irilmesini gerektirmektedir. 

Savunma projelerinin ba^arisi, makro ekonomik, politik (hiikiimet programi, 
konjonktiir, biirokratik engeller) ve yonetsel (sinirli yiiklenici ili^kileri, yetersiz 
insangiicii, karar verme siire^leri) ve teknik siire^lere bagli olarak degi^kenlik 
gosterir. Bu durum, mevcut proje portfoyii ile iilkenin stratejik hedeflerini uyumlu 
hale getirebilecek projeler ve kurumlar iistii bir yonetim yapismm olu^turulmasi 
fikrini desteklemektedir. Bu yapi, konseptlerin belirlenmesinden sistemlerin elden 
^ikarilmasma kadar olan tiim siirecin idamesinden sorumlu olmalidir. 

PMI tarafmdan belirlenen ve uluslararasi anlamda kabul gormii^ program 
yonetim standartlari dikkate almdigmda, savunma organizasyonlari i^in birtakim 
^ikarimlar yapilmasi mumkiindiir: 

• Projeler/alternative projeler, belirlenen stratejik hedefe ula^mak iizere 
merkezi olarak yonetilmelidir. 

• Sistem ve alt system ortakligi, projeler arasmda taktik ve stratejik ili§- 
kiler kurmak suretiyle artirilmali ve bu sayede proje biit^esi etkin bir 
^ekilde kullamlmalidir. 

• Nihai iiriin ile organizasyon stratejisi arasmda bir arayiiz olu^turulmasi 
i^in program yonetim ofislerinin etkin bir ^ekilde kullammi saglanmalidir. 

• Karar verme siire^leri program yoneticileri ve ofislerine yeterli derecede 
yetki verilmek suretiyle artinlmalidir. 

• Payda^lar, ortak faydayi saglamak adma program hedefleri ile uyumlu 
olacak ^ekilde kendi hedeflerini belirlemeye te^vik edilmeli ve soz konusu 
hedefler ve payda^lar arasmda i^birligi ortami olu^turulmahdir. 
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• Kapsamli ve kurumlar arasi risk yonetim planlarinin bilimsel analizler 
dogrultusunda proje oncelik ve onemleri esas alinarak olu^turulmasi ve 
guncellenmesi saglanmalidir. 

• Programlarin uzun omiir devirleri dolayisiyla, kurumsal ve yerle^ik bir 
yapinin siirekli kar^ila^ilabilecek degi^iklikleri yonetecek ^ekilde olu§- 
turulmasi onem arz etmektedir. 

Program yonetimi disiplininin uygulanmasi, organizasyonel degi^ikliklerin 
yam sira, ilgili payda^lar tarafmdan kiilturel degi^imi de gerektirmektedir. Proje 
yonetim standartlarmm dayandigi zaman, maliyet ve kalite beklentilerinden 
risk, fayda ve performans odakli bir standardm olu^turulmasma ge^i^in zahmetli 
olacagi ongoriilebilir. Bu ^er^evede, program yonetim ofislerinin, yalmzca proje 
yonetimlerinin iizerinde bir hiyerar^ik kademe olarak konumlandirilmalan ve 
toplam faydaya odakli bir anlayi? ile qiali^mamalari, program yonetimi felsefesinin 
uygulanmasim zorla^tiracaktir. 

Bu kapsamda, incelenen savunma programlarmdan, standartlardan ve ilgili 
kurumlarla yapilan gorii^melerden yola qiikarak yontem kismmda olu^turulan 
“Savunma Kaynak Planlama ve Yonetim Model Onerisi”, savunma planlama sii- 
recinde program yonetiminin, kurumlar arasi kapsamda uygulanabilmesi i^in 
a^agida belirtilen hususlari destekleyen bir yakla^im ortaya koymaktadir: 

• Oncelikle, iilkelerin PPBS siirecinde yer alan, Savunma B.ligi, Genelkur- 
may B^k.ligi ve baglilari, SSM vb. tedarik kurumlari, ana yiikleniciler ve 
ara^tirma kurulu^lari arasmda, her a^amada birlikte hareket edebilecek 
ve karar alabilecek bir giiven ortami tesis edilmelidir. 

• Proje siirecinde sorumluluklarm biitiincul olarak iistlenilmesi amaciyla, 
ana yetenek programlari/portfoylerinin alt kirilimlari, ilgili kurumlarda 
e^-gorev mantigiyla belirlenmelidir. Alternatif proje gruplari olu^turularak, 
tammlanan savunma yeteneklerinin kar^ilanabilme oranlari, bilimsel 
ara^tirma kurulu^lariyla koordineli olarak hesaplanmalidird^ 

• Mii^terek ihtiya^ belirleme ve teknoloji geli^tirme kurullarmdan yapi- 
lacak girdilerle, iilkenin sahip olacagi yetenek portfoyiinii omiir devri 
boyunca yonetmekten sorumlu, kurumlar iistii bir makarn'^^ ve baglisi 


44 Yetenek temelli planlama, program yonetiminin savunma alanmda kullamlmasi icin uy- 
gun bir cerceve olusturmaktadir. 

45 Modelde savunma bakanligi/departmanma bagli “Savunma Kaynak Planlama Ve Yone¬ 
tim Bsk.Ligi” olarak adlandirilmi? ve detaylandinlmistir. 
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birimler (risk, degi^im, omiir devri, sozle^me, kaynak yonetim ve denetim 
birimleri), iilkelere ozgii ko^ullar da dikkate alinarak olu^turulmalidir. 

Program ve portfoy yonetim ofislerinden en fazla faydayi saglamak amaciyla 
atilmasi gereken bir adim da yasal prosediirlerle ilgilidir. Yasal kisitlar altmda 9 a- 
li^an personel, projelerin yiiksek maliyetleri ve kritik onemleri dolayisiyla inisiyatif 
alma konusunda ^ekingen davranabilmekte, bu durum da projelerin i^leyi^ini 
onemli ol^iide yava^latmaktadir. Teknik sorunlarm ve kararlarm, ilgili askeri 
kurum, hukiimet veya meclis yerine dogrudan projenin ba^arismdan sorumlu olan 
program yonetim ofisleri yetki ve sorumlulugunda yonetilmesi, proje ba^arismi 
artirabilecek bir faktor olarak goz oniinde bulundurulmalidir. 

Mevzuatm katiligi dolayisiyla, ozellikle harekat ihtiya^larmm belirlenmesi ve 
teknoloji geli^tirme faaliyetlerinin gizlilik gerek^eleriyle yalmzca savunma kuru- 
lu^lari tarafmdan tamamlanmasmm beklenmesi, projelerin bilimsel ve teknolojik 
gerqiekler goz oniinde bulundurulmadan ba^latilmasma neden olabilmektedir. 

Sonu 9 olarak, iilkelere ozgii program yonetimi yakla^immm, akademik ve iist 
seviye politika belirleyicilerin destegi ile, planlama, programlama ve biit^eleme 
siirecinin tamami boyunca projelerin koordinasyonundan, risk ve performan- 
smdan sorumlu olarak konumlandirilacak program yonetim ofisleri ve program 
yoneticilerinin yeti^tirilmesi ve organizasyon yapismm bu anlayi^a uygun olarak 
diizenlenmesi ile miimkiin olabilecegi degerlendirilmektedir. 
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EK-1 (Model Onerisi) 
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SURDURULEBiLiR i^LETME BA^ARISINDA 
MUHASEBE DENEXiMiNiN ROLU 


Dr.Ogr. Uyesi Gokhan BARAL, Onur KAYA 

Sakarya Universitesi 


Ozet 

Giinumuzde i^letmeler kurulu^ ama^larindan biri olan kar elde etme ile 
birlikte faaliyette bulunduklari sektoriin en iyisi, lideri olmayi hedeflemekte ve 
istemektedirler. Bu hedefe ula^abilmek i^inde devamliligi olan bir ba^anyi ya- 
kalamak durumundadirlar. Bu ^ali^mada; devamliligi olan, surduriilebilir bir 
ba^anyi yakalamada kaliteli ve tarafsiz bir muhasebe denetiminin onemi ve etkisi 
anlatilmi^tir. (^ali^mada; Muhasebe, Denetim, Muhasebe Denetimi, Siirduriile- 
bilirlik ve Surduriilebilir ba^ari gibi ^ah^manin temelini olu^turan kavramlarla 
ilgili yapilan literatiir taramasi sonucunda bu kavramlar detayh olarak a^iklanmi^ 
ayrica bu kavramlarm diinyadaki ve iilkemizdeki tarihsel geli^imine deginilmi^tir. 
Son boliimde ise faaliyette bulunan ornek bir i^letmenin yilhk mali tablolarmm 
analizi yapilmi^, yapilan bu analizin sonu^larina yer verilmi^ ve bu sonu^lar de- 
gerlendirilmi^tir. Yapilan inceleme, ara^tirma ve analizlerin sonucunda firmalarm 
surduriilebilir bir ba^ariyi yakalamalari, kaliteli ve hesap verilebilirligi olan bir 
muhasebe sisteminin kurulmasma ve bu sisteminin belirli donem arahklanyla 
denetlenmesine baghdir. Devlet tarafmdan zorunlu olarak yapilan denetim di^mda 
i^letmelerde en az 6 ayhk donemler halinde kendi iq. denetimlerini bagimsiz de¬ 
netim ^irketlerine yaptirmalari ve yapilan denetimin sonu^larmi degerlendirerek 
faaliyetlerini bu degerlendirmeler i^igmda siirdiirmeleri hedeflenen siirdiiriilebilir 
ba^ariyi yakalamalanm saglayacaktir. (Jlah^manm son boliimiinde ornek olarak 
ahnan i^letmenin mali tablolarma yapilan mali analizin sonu^larma bakildigmda 
§uan faaliyet gosterdigi sektoriin onciileri arasmda bulunan firmamn bu ba^ariya 
ula^masmda kaliteli bir muhasebe sistemi ve muhasebe alt yapisma sahip olma- 
smm yaninda bu sistemin denetlenebilir olmasi ve bu denetimlerin sonu^larmm 
degerlendirilerek firmamn faaliyet ve uygulamalarmm bu sonu^larm i^igmda 
yapilmasmm etkili oldugu tespiti yapilmi^tir. 

Anahtar Kelimeler: Muhasebe, Muhasebe Denetimi, Siirdiiriilebilirlik, 

JEL Kod:M40,M41, M42 
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THE ROLE OE ACCOUNTING INSPECTION IN SUSTAINABLE 
BUSINESS SUCCESS 


Abstract 

Nowadays, enterprises are aiming to be the leader of the sector in which 
they operate, together with profit making which is one of the objectives of the 
organization. To achieve this goal, they have to catch up with a continuing suc¬ 
cess. The objective of this study is to describe the importance and effect of a 
quality and impartial accounting audit in achieving a sustainable success. In this 
study; Concepts that constitute the basis of work such as Accounting, Auditing, 
Accounting Auditing, Sustainability and Sustainable Achievement, and the his¬ 
torical development in the world and in our country has been explained in detail 
as a result of the literature survey. In the last section, an analysis of the annual 
financial statements of a sample operating company is made, the results of this 
analysis are given, and these results are evaluated. As a result of the research, 
analysis and analysis, to achieve a sustainable success,companies must establish 
an accounting system with high quality and accountability, and to monitor this 
system at certain period intervals. Other than compulsary audit required by the 
state,enterprises must be audited by independent audit firms at least 6 months 
intervals. Enterprises shall be able to achieve sustainable success in the lights of 
these audit results. In the last part of the study, the result of the financial analysis 
of the financial statements of the enterprise taken as an example shows that the 
success of the company, which is one of the pioneers of the industry, not only has a 
high quality accounting system and accounting infrastructure but also this system 
can be audited and the results of these audits are evaluated and the findings are 
determined to continue its activities in the lights of these results. 

Keywords: Accounting, Accounting Audit, Sustainability, 

JEL Code: M40, M41, M42 

1. GiRi§: 

Giiniimuzde diinya ekonomisi iizerinde ba^layan globalle^me qabalari iilkemiz 
ekonomisi iizerinde de etkilerini gostermi^ ve gosterecektir. Ulkemizde faaliyet 
gosteren firmalarda meydana gelen biiyume ve geli^meler bunun en onemli gos- 
tergesidir. Artik firmalar sadece biiyuk yerine bu buyiimede devamhhk saglamayi 
ve faaliyet gosterdikleri alanda da belirleyici ve itici bir giiq olmayi hedeflemekte- 
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dirler. Firmalarin amaci sektorel ba^aridan ote surduriilebilir ba^ariyi yakalamak 
olmu^tur. 

Bu ^ali^mada ^ali^manin temel kavramlari olan muhasebe, denetim, mu- 
hasebe denetimi ve surduriilebilirlik kavramlari detayli bir ^ekilde a^iklanmi^, 
bir i^letmenin surduriilebilir bir ba^ariyi yakalamasmda i^letmenin muhasebe 
sisteminin denetlenmesinin etkisi ara^tirilmi^tir. 

2. MUHASEBENiN TANIMI: 

Muhasebe; I^letmelerde ger^ekle^tirilen faaliyetleri sistemli bir ^ekilde kayde- 
derek simflandiran, analiz eden ve yoruma hazir hale getiren bir sistemdir. Ba^ka 
bir tamma gore ise muhasebe; Ekonomik aktivitelerin sonu^larmm yorumlanmasi 
ve ol^iilmesidird*’ 

2.1 MUHASEBENiN TARIHSEL GELt^iMi 

Tarihte ilk muhasebe kayitlarmm ne zaman ve hangi medeniyet tarafmdan 
kullamldigi kesin olarak bilinmemektedir. Ancak genel egilim ilkyazi ve sayilarm 
kullamlmaya ba^landigi Mezopotamya Uygarhklarmda muhasebe uygulamala- 
rmm da ba^ladigi yoniindedir. Tarihte ilk sayim- dokiim i^lemleri M.O. 3600 
yillarmda Misir’da mal takibi amaciyla yapilmi^tir. Ozellikle gida maddelerinin 
ahm satim i^lemlerinin kayit edilmeye ba^lanmasi ile birlikte Misir’da muhasebe 
diizeni giinluk kayitlarla da olu^maya ba^lami^tir. Eski Misir’da ger^ekle^mi^ 
Muhasebe tarihi i^in diger bir yenilik ise muhasebenin blithe ayagmm olu^maya 
ba^lamasidir. Eski Iran’da ise Muhasebe, iicretlerin para veya mal ile bdenmeye 
ba^lanmasi ve bu i^lemlerin kayit altma almmasi ile ortaya ^ikmi^tir. Ayrica eski 
Pers imparatorlugunda da muhasebe bir denetim araci olarak kullamlmi^tird^ 

Tazminat Doneminden Cumhuriyete kadar olan donemde ya^anan geli^meler 
ve Osmanh Devletinde tazminattan sonra iktisadi alanda ya^anan geli^meler mu- 
hasebeyi etkilemi^tir. Tazminat ile getirilen yeniliklere ragmen Osmanh Devletinde 
1860’h yillara kadar muhasebe uygulamalarmda yada egitiminde herhangi bir 
geli^me olmami^tir. Bu donemde devlet muhasebesinin Osmanh’nm geleneksel 
muhasebe diizenine gore yuriituldiigu goriilmektedir. IP.yiiz yihn ikinci yarisma 


46 Seyit Y. Kaygisiz; Genel Muhasebe, 12, Basim 

47 Hiiseyin ERGlN, Muhasebeye Giri§, 2006 s:19 


435 





gelindiginde Osmanli Muhasebesi ^ift yanli kayit yontemi ile tani^mi^ ve bu yiiz 
yil sonuna kadar bu yeni sisteme uyum saglanmaya ^ab^ilmi^tird® 

2.2 MUHASEBENiN TEMEL KAVRAMLARI 

Bu kavramlar mubasebe uygulamalanna yon veren, ger^ekle^en bir mali 
olayin nasil kayit edilecegini, kayit yaparken nelere dikkat edilecegini belirten 
kavramlardir. Bu kavramlar; Ki^ilik Kavrami, Sosyal Sorumluluk Kavrami, i§- 
letmenin Siirekliligi Kavrami, Donemsellik Kavrami, Parayla Ol^iilme Kavrami, 
Maliyet Esasi Kavrami, Tarafsizbk Kavrami, Tutarbbk Kavrami, Tam a^iklama 
Kavrami, Ibtiyatbbk Kavrami, Onemlilik Kavramidir. 

3. MUHASEBE DENETIMi NEDIR? 

Denetim Kavramlari komitesinin tammma gore Mubasebe Denetimi; Ikti- 
sadi faaliyet ve olaylarla ilgili iddialarm onceden saptanmi^ ol^iitlere uygunluk 
derecesini ara^tirmak ve sonu^lari ilgililere bildirmek amaciyla tarafsizca kamt 
toplayan ve bu kamtlari derleyen sistematik bir sonu^turd^ 

3.1 MUHASEBE DENEXiMiNIN AMAgiARI 

Mubasebe Denetiminde ama^, firmamn mubasebesi bakkmda bir kanaate 
ula^maktir. Dolayisiyla firmamn mubasebe i^lemleri sonucunda ortaya konulan 
tablolar, beyanlar v.b konularmda dogrulugu ara^tirilmi^ olacaktir. Bu a^idan 
bakildigmda Mubasebe Denetiminin ama^larmi ^u ^ekilde siralayabilirizd“ 
’^Giivenilir bilgi saglamak 
’*^’*^01asi bata ve bileleri ortaya ^ikarmak 
’'^’^’'^Yonetime onerilerde bulunmak 

3.2. MUHASEBE DENEXiMINiN XARIHI: 

Ninova ve Babil’de Milattan once 3000 (M0:3000) yillarmda iktisadi bilgilerin 
denetlendigine dair bilgiler bulunmaktadir. Sanayi Devrimine kadar kamu ve ozel 
sektorde mali sorumluluga sabip ki^ilerin diiriist davramp davranmadiklarma dair 
ara^tirmalar yani denetimler yapilmi^tir. Sanayi Devriminden 1900 yilina kadar 

48 Oktay GUVEMLl, Tiirk Devletleri Mubasebe Taribi Tazminattan Cumburiyet’e 3. Cilt s:32 1 

49 Maliye Hesap Uzmanlan Deraegi, Denetim ilke ve Esaslan 2. Baski 1999 s:4 

50 Giilcan Iren, Firma Ba^arisizliklanni Onlemede Mubasebe ve Mubasebe Denetimi¬ 
nin Rolu, Ankara 2007 s:66 
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denetim yontemi ve amacinda degi^ikliklere neden olacak degi^imler olu^maya 
ba^lami^tir. Sanayi Devrimi ile birlikte i^letmeler biiyumu^ i^letme sahipleri i^let- 
menin mali durum ile ilgili daha dogru bilgiler aimak iqiin yonetimi profesyonel 
ki^ilere devretmi^lerdir. Devrettikleri yoneticileri denetlemek i^in ise bagimsiz 
uzmanlarla anla^arak i^letmeleri denetletmi^lerdir. Denetim bir meslek olarak 19. 
Yiizyilda ingiltere’de onem kazanmi^tir.^^ Ulkemizde Muhasebe uygulamalari 
ekonomik kalkmma ve sanayile^mede yeterli diizeyi yakalayamama, uygulanan 
ekonomik politikalar v.b. nedenlerle uzun yillar boyunca Tiirk Ticaret Kanunu 
ve Vergi Usui Kanununda yer alan hiikiimlere gore ^ekillendirilmi^tir. 

Tiirkiye’de bagimsiz denetim mesleginin ba^lamasi ve geli^mesinde en onemli 
etken mali piyasalarda faaliyet gosteren banka ve diger mali kurulu^larm talepleri 
olmu^tur. 1960’li yillarm ortalarmdan itibaren mali piyasalarda faaliyet gosteren 
bankalar ile yurt di^mdan fon saglayan kurulu^lar bagimsiz denetim yaptirmaya 
ba^lami^ 1970’lerden itibaren ise uluslararasi bagimsiz denetim ^irketlerinin Tiir- 
kiye’de yerle^ik olan iiyelerinin denetimine ba^ladiklari goriilmektedir. 

4. DENETIM gE^iXLERi: 

Muhasebe Denetim gali^malari qie^itli yonlerden simflandinlabilir. Burada 
denetim qie^itleri kisaca a^iklanacaktir: 

a) Genel Denetim: 

Bir i^letmenin her tiirlii i^lem ve kayitlari ile muhasebe ^ah^malarmm tiimunii 
kapsayan denetim qiah^masidir. 

b) Ozel Denetim: 

Muhasebenin belli bir konusunda yapilan ve sadece bu konuyla ilgili bir 
kanaat a^iklamayi amaqilayan denetimdir. Yolsuzluk incelemesi, bazi muhasebe 
kalemlerinin incelenmesi gibi denetime ozel ama^h denetim denilebilir. 

c) Zorunlu(Yasal) Denetim: 

Yasal Hiikumler geregince yapilan denetim ^ah^masidir. Bu denetim tiiriinde 
^ah^malarm ne zaman yapilacagi, nasil yapilacagi ve kim tarafmdan yapilacagi 
kanun ve yonetmelik hiikumleri ile belirlenmi^tir. 

51 Faruk GU(^LU, Muhasebe Denetimi (llkeler ve Teknikler), s:2-3 
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d) Uygunluk Denetimi: 

Bir orgiitiin mali i^lemlerinin ve faaliyetlerinin belirlenmi^ yontemlere, kural- 
lara veya mevzuata uygun olup olmadiginin belirlemek amaciyla incelenmesidir. 
Bu denetim tiirunde belirlenmi^ kriterler farkli kaynaklar tarafindan olu^turulur. 
Uygunluk Denetiminin Amaci, denetlenen firmanin personeli tarafindan yapilan 
i^lemlerde, belli bir otorite tarafindan konulmu^ olan usul ve kurallara uyulup 
uyulmadigini tespit etmektir.^^ 

e) Mali Tablolar Denetimi: 

Giiniimuzde en fazla geli^mi^ ve uygulanan denetim turudiir. Temeli denet^ilerin 
denetledikleri i^letmelerin finansal tablolari hakkmda bir gorii^ olu^turmalarina 
dayanir. Finansal (Mali) Tablolar denetiminin tanimim §u ^ekilde yapabiliriz:Bir 
i^letmenin finansal tablolarmm, finansal durumu ve faaliyet sonu^larmi dogru, 
diiriist, genel kabul gormii^ muhasebe ilkelerine ve yasal diizenlemelere uygun 
olarak yansitip yansitmadigi konusunda bir gorii^ olu^turmaktir. Mali Tablolar 
Denetiminde temel ama^; Bir i^letmenin finansal tablolari ile ilgilenmek ve karar 
aimak durumunda olan taraflarm bunlara olan giiven derecesini arttirmaktir. 

5. ANALiZ TURLERi: 

i^letmelerin Mali Tablolarmm denetiminde faydalanilan bazi analiz tiirleri 
bulunmaktadir. Burada bu analiz tiirlerine ba^liklar halinde kisaca deginilecektir: 

5.1. Oran( Rasyo) Analizi: 

Rasyolar veya oranlar i^letmelerin finansal verilerindeki rakamlardan yola 
qiikarak olu^an sonu^lari ozetleyen ve performanslarim kullanmak i^in kullanilan 
en uygun ara^lardir. Bu sayede i^letmenin karliligi, verimliligi, mali ve likidite 
durumu hakkmda saglikli sonu^lara varilabilir.^^ 

5.2. Kar^ila^tirmali Tablolar Analizi: 

Kar^ila^tirmali Tablolar Analizi, bir firmanin en az iki donemine ili^kin 
mali tablolarm birbirini izleyen yillara gore kar^ila^tirmali olarak hazirlanmasi 


52 Hasan GURBUZ, Muhasebe Denetimi, 

53 Ali Ceylan, Turhan Korkinaz, i§letmelerde Finansal Yonetim 
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ve hazirlanan tablolarda bulunan her bir kalemin zamanla gostermi^ olduklari 
degi^ikliklerin (olumlu/olumsuz)incelenerek sonucun degerlendirilmesidir 

Kar^da^tirmali Tablolar Analizinin avantaji; finansal analizi ^ali^masina konu 
olan firmanin olumlu yonleri hakkinda bir kaniya varilmasidir.^'* 

5.3. Yuzde Yontemi ile Analiz: 

Yiizde yontemi ile analiz diger bir ifadeyle Dikey Yiizdeler Yontemi ile analiz 
teknigi firmalarm finansal yapisim ve faaliyet sonu^larmi incelemek i^in kullanilir.^^ 

5.4. Egilim Yuzdeleri Yontemi ile Analiz (Trend Analizi): 

Finansal tablolardaki her kalemin uzun bir siire i^inde degerlendirilmesi, 
birbirini izleyen yillara gore gosterdikleri degi^imlerin ortaya konmasi egilim 
yuzdeleri yontemi ile yapilir. Bu yontemde once herhangi bir yil finansal verileri 
baz olarak ahnarak, bu yilda bulunan bir hesap kalemi degeri 100 kabul edilir. 
Diger yillardaki degi^ikliklerde baz ahnan yihn yiizdesi olarak degerlendirilir. 
Egilim Yuzdeleri ile analizin amaci; birbirleri ile ili^kili olan hesap kalemlerindeki 
degi^imlerin uzun donemlerde birbiri ile etkile^imlerini incelemektir.^'’ 

6. i^LETME NEDIR? 

i^letme; Insan gereksinimlerini kar^ilamak ve kar elde etmek amaciyla eko- 
nomik iiriin ve hizmetleri iiretmek veya pazarlamak i^in faaliyette bulunan bir 
orgiittiin I^letmelerin belli ba^h ama^lari bulunmaktadir. Bu amaqilar §u ^ekilde 
siralanabilir: 

Kar saglama amaci 

Topluma Hizmet Amaci 

Uzun Donemli Biiyiime 

Tiiketicilere nitelikli mal sunma 

(Jlah^anlara uygun iicret verme 

Toplumsal Sorumluluk 


54 Sinem Ismailoglu, Igecek Sektomnde Finansal Analiz Cola Turka Oniegi 

55 ismailoglu, a.g.e. s:34 

56 isamiloglu, a.g.e. s:39 
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6.1. i^LETME BA^ARISI NEDIR? 

Safari kelime anlami olarak hedeflenen §eye ula^mak olarak tanimlanabilir. 
i^letme Ba^arisi ise; siirekliligi, buyiimeyi i^inde bulunulan fiili durum ile hedefleri 
kiyaslayabilmeyi ve firma degerini arttirmak i^in en kisa yolu belirleyebilmeyi 
ifade eder. 

Bir i^letmenin ba^ariya ula^masi i^in belli ba^li faktorler bulunmaktadir. 
Bu faktorler ^u ^ekilde siralanabilir:^^ 

a. insana yatirim yaparak ^ali^anlarin yeteneklerini geli^tirmelerine yar- 
dimci olmak 

b. (Jlali^anlarin yeteneklerini azami ol^iide kullanabilmek 

c. Karar alma siirecine rniimkiin oldugu kadar farkli gorii^leri katabilmek 
ve karar verirken bu gorii^leri onemsemek 

d. (^ali^anlar arasmda takim ruhunu geli^tirmek 

e. Dogru, yerinde ve zamamnda karar alabilmek 

7. SURDURULEBiLiRLiK KAVRAMININ INCELENMESi: 

i^letme a^ismdan siirdurulebilirlik kavrami; i^letme konseptinin degi^mesiyle 
birlikte 20. Y.Y’m ba^larmdan bu yana geli^me gosteren ve uluslar arasi diizeyde 
literature girmi^ bir kavramdir. I^letmelerde siirdurulebilirlik ekonomik anlamda 
karlilik ve biiyiime odakliyken kurumsal yonetim ^er^evesinde surdiirulebilirli- 
gin boyutlari sosyal ve ^evresel faktorleri de barmdiran geni§ bir yelpaze halini 
almaktadir.^® 

Bir i^letme yonetimi aqiismdan siirdurulebilirlik ise; i^letmenin faaliyetlerini 
yerine getirirken yol a^tiklari sosyal ve ^evresel konularda ^irketin stratejik ve kar 
odakli cevap verme ?ekli olarak tammlanmaktadir. §irketlerin siirduriilebilir bir 
yapiya sahip olabilmeleri i^in siirduriilebilir kar elde etmeleri temel ^arttir. Ancak 
kar tek ba^ma ^irket siirdiirulebilirligi i^in yeterli degildir. ^irketlerin ekonomik 
siirduriilebilirliginin yaninda kurumsal ve sosyal unsurlarmda siirduriilebilirligini 
saglamasi gerekmektedir.^^ 


57 Iren, a.g.e. s:16 

58 Erkan OZTURK, Duraganlik Analizi Yontemiyle §irket Karlarinin Siirdurulebilirlik Duru- 
munun tucelenmesi BIST Uygulamasi, s:7 

59 Oztiirk, a.g.e. s: 18 
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8. SURDURULEBILiR t^LETME ANLAYI^I: 

Surduriilebilirlik tanimsal ifadesi ile devamliligi saglanabilecek sistem ve 
siire^lerin bir araya gelmesi ile olu^abilecek bir kavramdir. Sistem ise belirli par- 
^alardan olu^an; bu par^alar arasmda belirli ili^kiler olan ve bu par^alarin di? 
^evreyle olmasi gereken ili^kisini ele alan bir biitiindur. Sistem fiziksel veya fi- 
ziksel olmayan kendi aralarmda ili^kili ve etkile^en, bir veya daha 90 k amaca 
yonelik ogeler kiimesidir. Sistem belli girdileri alarak ve bunlar iizerinde ^e^itli 
i^lemler yaparak belli ^iktilara donu^tiirur. Siire^ ise belirli bir sonuca gotiiren 
kademeli degi^im, belirli bir sona dogru ilerleyen faaliyetler ve i^lemler dizesi 
olarak tammlanabilecegi gibi; belirli bir amaci ger^ekle^tirmek i^in ba^langi^tan 
sonuna kadar birbirine bagli a^amalardan olu^an bir biitiin olarak tammlanabilir. 
Bir biitiin olarak dii^iiniilen sistemlerin ba^mda Siirdurulebilir I^letme Yonetimi 
gelmektedir.*’" 

Son yillarda i^letmelerde siirduriilebilirlik anlayi^mi devam ettirebilmeleri 
i^in ^evre koruma bilincinin arttigi goriilmektedir. Bu ^er^evede kaynaklarm 
verimli kullammi, atiklarm minimize edilmesi, geri donii^turiilmesi, ^evre dostu 
tasarim ve paketleme gibi unsurlar on plana ^ikmaktadir. (^evre Korumamn siir- 
diiriilebilir i^letme anlayi^i ile bu kadar baglantili olmasi tiiketidlerden gelen 
taleplerle dogru orantilidir. 

9. SONUg VE ONERiLER: 

Ekonominin temel ta^larmdan olan firmalar belli bir ama^ ve hedef dogrul- 
tusunda kurulurlar. Bu amaq; ve hedeflere ula^abilecek ^ekilde de idari yapilanm 
olu^turmak durumundadirlar. Firmalarm belirlemi^ olduklari bu ama^ ve hedeflere 
ula^abilmeleri ign muhasebe sistemlerini de bu ama^lar dogrultusunda olu^turmalari 
gerekir. Daha siirecin ba^mda muhasebe sistemlerini ne kadar saglam ve dogru 
olu^tururlarsa hedeflerine ve ama^larma ula^malari da o kadar kolay olacaktir. 

Giinumiizde muhasebe anlayi^i; sadece ge^mi^e doniik bir defter e kayit 
sistemi olmaktan ote firmamn faaliyetleri ve bunlarm sonu^lari hakkmda bilgi 
ahnan bir bilgi saglama araci haline gelmi^tir. Giiniimuzde sadece firmamn mu¬ 
hasebe verilerine bakilarak firmamn ge^mi^i, §uan ki durumu ve hatta gelecekteki 
durumu yani onceden belirlenmi^ donemlik yada birka^ yilhk hedeflere ula^ihp 
ula^ilamayacagi hakkmda bilgi saglamaktadir. Boylece edinilen bu bilgiler saye- 

60 Handan TUNC^LUER, Siirduriilebilirlik, Kalkinma, Pazarlama, Mutlak Organik Tekstil 2011 

s:68-69 
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sinde ya^anmasi muhtemel riskier ve sikintilar onceden tespit edilerek onlemler 
alinabilmektedir. Firmalar ve firmalarin bilgi sunduklari ^evreler a^isindan bu 
kadar onemi artan bir muhasebe sisteminin denetiminin de 90 k kaliteli, gunumiiz 
ko^ullarina uygun ve tarafsiz bir ^ekilde yapilmasi gerekmektedir. 

Makalemizin konusunun temelini olu^turan tezimizde makalemizde de bah- 
settigimiz analiz tiirlerini kullanarak yaptigimiz ornek finansal analiz uygulamasi 
neticesin de gordiik ki sektoriinde ba^ari hedefleyen bir firma finansal analize ne 
kadar onem verir, uygular ve analiz sonu^larini ciddiye alip sektor hayatini ona 
gore belirlerse hedefledigi ba^ariya kisa siirede ula^acak ve ba^arida devamliligi 
saglayacaktir. 

Kamusal olarak zorunlu yapilan denetimin yaninda i^letme sahiplerine 
ve payda^larina saglikli ve dogru bir bilgi aki^inin saglanabilmesi i^in yapilan 
firma i^i denetiminde en az kamusal denetim kadar dogru ve tarafsiz yapilmasi 
gerekmektedir. Bu denetimin tarafsiz olabilmesi i^in; i^ denetimi yapacak olan 
denet^ilerin firmayla yada firma sahibi yada list yonetimi ile herhangi bir maddi 
yada manevi baglarmm olmamasma dikkat edilmelidir. Boyle bir bagm olmasi 
durumunda denetimi yapan denet^iler kendi menfaatlerini dii^iinerek olan du- 
rumu raporlarma yansitmayacak, firmamn oldugundan daha iyi yada daha kotii 
goriinmesini saglayarak bilgi talep edenlerin yanilmalarma neden olacaklardir. 
Bu durum ki^ilerin yatirim dii^iincelerini olumlu yada olumsuz etkileyecektir. 

Kaliteli ve tarafsiz bir denetim i^letme ba^arismm siirekliligini arttirmak- 
tadir. (^iinkii kaliteli denetim demek saglik, dogru ve ger^ek veri demektir. Elde 
edilen ve bilgi toplayicilarla payla^ilan dogru, tarafsiz ve gerqiek veriler i^letme 
ba^arismm da devamliligim arttirmaktadir. Dogru ve tarafsiz bilgiler sayesinde 
i^letme hisselerine olan talepler artmakta, bu durumda i^letmenin ba^arismi ve 
bu ba^armm siirekliligini arttirmaktadir. bir i^letmenin devamli siirduriilebilir 
bir ba^ari saglayabilmesi, kaliteli bir muhasebe yapisma ve bu kaliteli yapmm 
tarafsiz ve saglikli bir ^ekilde denetlenmesine baglidir. 
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Abstract 

China-Pakistan Economic Corridor (CPEC) is a structure of territorial ava¬ 
ilability. The CPEC plans to interface Gwadar Port of Pakistan to China’s nort¬ 
hwestern district of Xinjiang, by means of a system of roadways, railroads and 
pipelines. The financial hall is viewed as key to ChinaPakistan relations and will 
keep running around 2700 km from Gwadar to Kashghar. 

This research fundamentally rotates around the idea of logistics’ delivery 
cost and travel time. China needs a short, protected and economical exchanging 
route to European and Middle Eastern nations. The point of the examination is to 
check if CPEC is a practical answer for the need. The investigation breaks down 
the effect of China Pakistan Economic Corridor (CPEC) on trade in terms of the 
transportation expenses and travel time. Transport and infrastructure are called 
vital levers of exchange as they help in diminishing the transportation expenses 
and travel time. The primary purpose is to think about the significance of CPEC 
and its effect on import and export in terms of expenses and travel time. The 
research methodology utilized as a part of the investigation follows qualitative 
and descriptive research. In spite of the fact that it’s hard to compute the correct 
future transportation cost, this investigation considers normal estimation of cur¬ 
rent road transportation cost. 

Keywords: Trade, CPEC, shipping cost, travel time 

JEL Codes: F18, F31, F40, N90, OiO 

1 INTRODUCTION 

The location where Pakistan is situated is critical for global trade. Being 
the main door of Middle East and Central Asia, it assumes an important part 
in transport economy. It extends direct connection to China for European and 
Middle Eastern nations. To satisfy its energy necessities, China depends intensely 
on Middle Eastern countries. The existing route used for trade purposes from 
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China to Europe and Middle Eastern nations is costly, long and hazardous. Hence, 
for CPEC projects, China intends to contribute $46 billion, as it will greatly reduce 
the shipping time and transportation expense. CPEC can be classified as one of 
the major investments China has ever done overseas. 

OVERVIEW 

The focus area of this research is the significance of transportation expense 
and shipping time. Companies are concerned about the shipment of finished 
items to their clients. Logistics comprises of the activities such as warehousing, 
handling of order and transportation. Supply chain network includes the combi¬ 
nation of various sectors, like: transportation, material-handling, inventory and 
warehousing. In business prospects, logistics incorporates all the activities that 
transfer the products from where they were manufactured to where they have 
to be used. There are two primary parts of logistics. The first part is means of 
transport, such as, plane, boats, rail, truck etc., then the other most essential part 
is infrastructure on which vehicles run effortlessly, for example, streets, thruways, 
air ways, sea ways. Presently, the two sections of logistics are called crucial pedals 
of trade and assist in decreasing shipping cost and conveyance time. 

In logistics, shipping is an important activity. The determination of transpor¬ 
tation mode for the delivery of goods from one place to another is essential. As 
indicated by Meixell, Norbis, (2008), associations try to assess diverse qualities 
of shipping for selection of mode. Just travel time and shipping expense are con¬ 
sidered as key properties out of every accessible one. The main objective of this 
study is to analyze the significance of CPEC and its effect on trade in terms of 
expenses and travel time. 

1.1. MOTIVATION AND DESCRIPTION 

This research is inspired by the fact that associations are inclined towards a 
way of conveyance that is short, dependable and inexpensive. Organizations utilize 
various transportation modes to decrease transportation expense and shipping time. 
It is extremely hard to upgrade both transportation expense and shipping time 
at once. For instance; if an organization needs to lessen the shipping time, it can 
use airways for faster shipment but it will consequently increase the shipping cost. 

Every country seeks to discover short trade courses which can decrease the 
delivery expenses and shipping time. Nations invest in roads, rails and pipelines. 
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therefore contributing towards the infrastructure of their respective countries 
which ultimately helps them in improving their activities related to import and 
export. The infrastructure is a critical component. Suitable infrastructure can 
possibly reduce the delivery time and transportation expense. 

1.2. RESEARCH AIM 

The aim of this research is to discover the effect of CPEC on trade in terms 
of travel time and delivery expenses. The research suggests time and cost effective 
route. China desires a substitute trading way for Middle Eastern and European 
nations which is direct, cheap and secure. The primary objective is to validate 
whether CPEC is a suitable answer to the necessity. CPEC can provide direct con¬ 
nection to Central Eastern and European nations from China. It will give simple 
means of entry from China to Middle East. It is likely to have an exceptional 
effect on worldwide import and export activities. 

This study figures and analyzes the transportation expenses and travel time 
of 41-foot holder when transported through current route and proposed route. 

1.3. RESEARCH QUESTION 

Following are the research questions: 

• If there is any negative or positive effect on trade in terms of transpor¬ 
tation expenses and shipping time? 

• Which route is the most efficient as far as transportation expenses and 
shipping time is concerned? 

2. LITERATURE REVIEW 

This project is related to the development and advancement of CPEC and how 
it will enhance cross border physical infrastructure where cross border infrastru¬ 
cture accessibility will diminish transportation cost and shipping time. Decreased 
cost pulls in outside help which additionally advances development and trade. 

By advancing logistics, companies create values for themselves and customers 
(Esper et al., 2007; Mentzer et al., 2001). Logistics provide great chances for the 
companies. Numerous organizations underestimate logistics and think of it as 
an unnecessary expense and not as a key asset. Nevertheless, logistics is a vital 


446 


asset, it promotes trade related activities and helps the economy grow (Mentzer 
et al, 2004). 

As indicated by Tinbergen(1962) in the Gravity Equation of bilateral trade, 
the volume of trade is influenced in a positive manner by the extent of financial 
framework of two nations (estimate is normally measured by GDP of every nation) 
and inversely identified with the distance between them. This condition is quite 
a good experimental finding in the writing of global trade. The present activity 
of GPEG is fairly identified with this condition. The enhanced infrastructure 
activities will result in increased trade and export performance by decreasing 
distance and therefore, bringing down transportation cost. 

Empirical writing validate the opinion that arrangement of conveyance and 
additional physical infrastructure can upgrade the performance of export as well 
as general import and export. Failure of poor physical infrastructure administ¬ 
rations is in charge of decreased import and export volume because of expanded 
shipping expense and decreased market access. (Limo and Venables, 2002). 

The connection of transportation cost and infrastructure for clarifying the 
market access, expanded exchange volume and income per capita in US eco¬ 
nomy has been examined by Clark et al - 2003. The investigation breaks down 
a tremendous informational arrangement and expresses that port proficiency, 
separation and exchange volume are critical variables for delivery cost. Most of 
all, port productivity is essential. Expanded effectiveness of ports tend to drop 
down the transportation cost by 11.5% where low transportation costs related 
with enhanced infrastructure would build the import and export volume by 26%. 

Transportation plays an important role in manipulating logistics. As logis¬ 
tics have progressed from the 1960’s because of the pattern of globalization and 
nationalization in the last 5-10 years, the significance of logistics administration 
has been developing in different zones. For organizations, logistics streamlines 
the current method of distribution and production (M.Sreenivas, 2008). 

3. METHODOLOGY 

The research methodology utilized as a part of the investigation follows qu¬ 
alitative and descriptive approach. The data was collected by means of secondary 
research. 
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4. TRADING VOLUME OF CHINA WITH DIFFERENT COUNTRIES 

The volume of China’s imports and exports with different countries will be 
discussed here. Trade volume has helped this research to establish the effect of 
CPEC route on China’s trade regarding travel time and transport expense. 

4.1. EXPORTS VOLUME OF CHINA TO DIFFERENT COUNTRIES 

China is the top country in the field of worldwide export. The table below 
demonstrates the volume of exports to some of the destination countries in 2015 
as indicated by the “Trading Economics”. 


Table I: Export Volume to Different Countries (Trading Economics) 


Countries 

% of China’s Total Exports (2015) 

Value in Billions 

Germany 

3.9% 

$93 

France 

2.12% 

$51 

Netherland 

1.9% 

$45.5 

Saudi Arabia 

0.91% 

$18.9 

Kuwait 

0.20% 

$4.05 

Oman 

0.15% 

$1.01 

Total 

9.18% 

$213.46 


As evident from the table, the percentage of China’s total exports in 2015 
were 9.18% which is approximately equal to $212.46 billion. 

The following pie chart shows % China exports to the countries mentioned 
above which demonstrates that Germany with 42% and France with 23% are 
significant importers of Chinese goods. 
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Figure 1: China’s Export Volume to Different Countries (Trading Economics) 



IMPORTS VOLUME OE CHINA EROM DIEEERENT COUNRTIES 

China stands second in imports. The following table demonstrates the imports 
volume from some of the destination countries in 2015 according to the United 
Nations COMTRADE database on international trade. 


Table 2: Imports volume from various countries. (Trading Economics) 


Countries 

% of China’s Total Imports (2015) 

Value in Billions 

Germany 

5.5% 

$86.9 

France 

1.93% 

$19.5 

Netherland 

0.77% 

$9.93 

Saudi Arabia 

2.9% 

$47.8 

Kuwait 

0.68% 

$9.1 

Oman 

1.92% 

$19.1 

Total 

13.7% 

$192.33 
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The following pie chart shows the % of total China imports from Germany 
are the highest and Netherland and Kuwait have the lowest percentage. 


% IMPORT VOLUME (CHINA) 


■Germany "France "Netherland "Saudi Arabia "Kuwait "Oman 



Figure 2: China’s Import Volume from Different Countries (Trading Economics) 

5. TRANSIT TIME AND SHIPPING COST CALCULATION 

This section incorporates the computation of transportation expenses and 
travel time of one 41-foot holder that will be shipped to destination ports from 
dry port of Kashgar, China. The emphasis of this segment is on shipping expenses 
and travel time of 41-foot holder when it is shipped through the current route. 

Secondly, transport expenses and travel time of a 41-foot holder is figured if 
it is shipped via CPEC route. 

5.1. CURRENT ROUTE TRANSIT TIME AND SHIPPING COST CAL¬ 
CULATION 

In this part, we will discuss as well as calculate the present route dispatching 
expense and travel time of one 41-foot holder which is shipped to the destination 
ports from dry port of Kashgar, China. Presently, the shipment is done through 
the current route which goes through China Sea (CS) and China Road (CR). The 
route is shown in the following figure. 
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Figure 3: Current Route 


Firstly, via CR, the shipment comes to the port of Shanghai, China from 
Kashgar, China. Then, it goes to destination ports from port of Shanghai by CS. 
By simply adding CR and CS we are able to compute the current route travel time 
and transport cost of a 41 foot holder. Transit times and Sea Freight are accessible 
and accumulated from various shipping organizations. However, road transport 
expenses and travel time are computed. 

Firstly, we’ll calculate the CR transit time and road cost. 

CR (CHINA ROAD) - ROAD COST 

For the computation of CR part domestic shipping expenses, we will multiply 
the distance of CR by the normal per kilometer cost of rail or truck. CR part’s 
aggregate distance is approximately 5,097 kilometer as indicated by a few sources 
online and also as per google-maps. $0.47 is the average per kilometer cost as 
per AW coordination’s, 2016. We have utilized average cost in order to meet the 
requirements because domestic transport expenses of various local transporters 
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differs. We multiplied average per kilometer cost and CR distance to calculate 
CR part domestic transport expenses. 


Table 3: Road cost of China Road 


Domestic Transport Cost - China Road 

CR Domestic 

Transport Cost 

China Road 

Distance in 

kilometers 

* 

Per kilometers cost 

CR Domestic 

Transport Cost 

5,097 

* 

$0.47 

CR Domestic Transport Cost 

$2395.5 


From the table we can gather that road transportation expense of CR part 
is around $2395.5, this is how much one 41-foot holder will cost to reach port of 
Shanghai from Kashgar. 


CHINA ROAD (CR) - TRANSIT TIME 

To calculate CR transit time, aggregate CR part distance is divided by average 
rail or truck speed in that specific area. Average speed of 45 k/h is used for the 
purpose of calculations. 


Table 4: CR - Transit Road 


Transit Time - China Road 

Transit time - CR 

Distance in KM 

/ 

Average rail or truck speed 

Transit time - CR 

5097 

/ 

45 KPH 

Transit time - CR 

113 hours 


Keeping in mind various factors such as; traffic jam, weather conditions and 
strikes that may increase the transit time, we have added average 30 hours delay 
in the transit time calculation of CR. 
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Table 5: Total CR part Transit Time 


Transit time - China Road 

Transit time - CR 

Current road transit time 

+ 

Average delays 

Transit time - CR 

113 hours 

+ 

30 hours 

Transit time - CR 

143 hours or 5.9 davs 


According to the results, it takes about 143 hours for a 41-foot holder to reach 
from Kashgar to Shanghai. 


Now, with the help of the figures calculated above, transit time and shipping 
cost of the current route will be determined. 

5.1.1 SHIPPING COST OF CURRENT ROUTE 

Port of Kashgar, China is the starting point in any case. Initially, the delivery 
reaches Shanghai port via CR, afterwards, it moves for destination port by CS. 
To calculate the current shipping cost, we will add the shipping cost of CS part 
and CR part. CR road cost is calculated in table 3. Sea freight for Middle 

East is taken from China shipping, MSC and CMA and Sea freight for Europe 
is taken from MSC Lines and CMA. To compute delivery cost of one 41-foot 
holder, CS part and CR part shipping cost is added. 

Current route shipping cost = CR road cost -i- CS sea freight 
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Table 6: Current route freight. 


Origin Port 

Target port 

(As calculated in 
table 3) 

China Road (Road 
freight) 

(Kashgar- 

Shanghai) 

China Sea 
(Sea Freight) 

(Shanghai 
to Target 
Ports) 

Total Freight 

Kashgar 

China 

Hamburg 

$2300 - $2400 

$2200 - $2300 

$4500 - $4700 

Le Havre 

$2300 - $2400 

$2200 - $2300 

$4500 - $4700 

Rotterdam 

$2300 - $2400 

$2200 - $2300 

$4500 - $4700 

Jeddah 

$2300 - $2400 

$1600-$1800 

$3900 - $4200 

Kuwait 

$2300 - $2400 

$1600-$1800 

$3900 - $4200 

Oman 

$2300 - $2400 

$1500-$1600 

$3800 - $4000 


TRANSIT TIME OF CURRENT ROUTE 

To calculate the total transit time of one 41 foot holder, we will add CR transit 
time and CS transit time. 

Current route transit time = CR transit time + CS transit time 
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Table 7: Transit time of current route 


Starting point 

Final Port 

(As calculated in 
table 4) 

CR (transit time) 

(Kashgar- 

Shanghai) 

CS (transit 
time) 

(Shanghai to 
Destination 
Ports) 

Over-all transit 
time 

Kashgar China 

Hamburg 

5-6 Days 

25 - 30 Days 

30 - 36 Days 

Le Havre 

5-6 Days 

25 - 30 Days 

30 - 36 Days 

Rotterdam 

5-6 Days 

25 - 30 Days 

30 - 36 Days 

Jeddah 

5-6 Days 

10 - 15 Days 

15 - 21 Days 

Kuwait 

5-6 Days 

10-15 Days 

15 - 21 Days 

Oman 

5-6 Days 

8-12 Days 

13 - 18 Days 


For sea transit time, the online website CMA - CGM was referred. 


5.2. CPEC ROUTE - TRANSIT TIME AND SHIPPING COST CALCU¬ 
LATION 

In this segment, the shipping cost and transit time of a 41 foot holder via 
CPEC route is calculated. The proposed route of CPEC is based on Sea and Road, 
known as Pakistan Sea (PS) and Pakistan Road (PR). 

As far as route of CPEC is concerned, initially, the delivery comes from 
Kashgar, China via PR (Pakistan Road) to the port of Gwadar, Pakistan. Then, 
it goes to various destination ports via PS (Pakistan Sea) from Gwadar seaport. 

The following figure shows the route: 
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Figure 4: CPEC Route 

Pakistan Sea (PS) part travel time and shipping expenses are accessible from 
transportation organizations. Gwadar port isn’t yet completely functional and 
rates are not accessible, so seaport of Karachi is near Gwadar port and nearly has 
a similar distance from all destination ports. Pakistan Road - road expenses and 
travel time is computed by the accumulated information. 

Now, we’ll calculate the PR - Road Gost. 

PAKISTAN ROAD (PR) - ROAD COST 

For Pakistan Road (PR) road cost to calculate PR part domestic transport 
expenses (road cost), we multiply the distance of PR part by the normal per ki¬ 
lometer rail or truck cost. Aggregate distance of PR part is around 2,750 KM as 
indicated by various online sources and google maps. Gombined Freight Interna¬ 
tional (Gombined cargo, 2016) indicates the normal per kilometer cost of $0.23. 
Road expenses of various neighborhood transporters shifts so normal average 
cost is used to satisfy the prerequisite. 
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Table 8: Road cost - PR 


Domestic Transport Cost - Pakistan Road 

PR domestic transport cost 

Distance in kilometers 

* 

Per kilometers cost 

PR domestic transport cost 

2750 

* 

0.23 

PR domestic transport cost 

$632.5 


By means of the Pakistan Road (PR), at the cost of $632.5, one 41-foot holder 
will be shipped to Gwadar, Pakistan from Kashgar, China. 


PAKISTAN ROAD (PR) - TRANSIT TIME 

PR part total distance is divided by average rail or truck speed in that specific 
area. Average speed of 45 k/h is used for the purpose of calculations. 


Table 9: Transit time - PR 


Transit Time - Pakistan Road 

Transit time - PR 

Distance in kilometers 

/ 

Average truck or rail speed 

Transit time - PR 

2750 

/ 

45 

Transit time - PR 

61 hours 


Keeping in mind various factors such as; traffic jam, weather conditions and 
strikes that may increase the transit time, we have added average 28 hours delay 
in the calculation of PR transit time. 


Table 10: Total transit time (PR) 


Transit Time - Pakistan Road 

Total CPEC transit time 

Current road transit time 

+ 

Average delays 

Total CPEC transit time 

61 hours 

+ 

28 hours 

Total CPEC transit time 

89 hours or 3.7 days 


According to this table, it takes about 3.7 days or 89 hours for a 41-foot holder to 
reach to Gwadar - Pakistan from Kashgar - China, through Pakistan Road (PR). 
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4.2.1 SHIPPING COST OF CPEC ROUTE 

The route of CPEC is likewise in view of sea and road transportation called 
PS and PR as demonstrated in Figure 5. Port of Kashgar, China is the starting 
point in any case. Initially, the delivery reaches Gwadar port via PR, then, via PS, 
it moves for destination port. To estimate the shipping expense of a 41-foot holder 
through CPEC route, this research includes PR part road cost and PS part sea 
freight. Sea freight for Middle Eastern nations is taken from Hapag Lloyd, CMA 
and MSC and sea freight for European nations is taken by MSC lines and CMA. 
To calculate shipping expense of one 41-foot holder, PS and PR part transportation 
cost is incorporated. 

CPEC route shipping cost = PR road cost -i- PS sea freight 


Table 11: CPEC route - Shipping Cost 


Origin Port 

Destination 

port 

(Taken from table 8) 

CR (Road freight) 

(Kashgar-Shanghai) 

CS (Sea Freight) 

(Shanghai to 
Destination Ports) 

Total Freight 


Hamburg 

$600 - $700 

$1700- $1800 

$2300 - $2500 


Le Havre 

$600 - $700 

$1700- $1800 

$2300 - $2500 

Kashgar, 

China 

Rotterdam 

$600 - $700 

$1700- $1800 

$2300 - $2500 

Jeddah 

$600 - $700 

$800 - $900 

$1400 - $1600 


Kuwait 

$600 - $700 

$800 - $900 

$1400 - $1600 


Oman 

$600 - $700 

$200 - $300 

$800 - $1000 


In the next part, the transit time of proposed CPEC route will be calcula¬ 
ted. 
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4.2.2 TRANSIT TIME OF CPEC ROUTE 

To calculate the total transit time of one 41 -foot holder, we will add PS part 
transit time and PR part transit time. 


Table 12: CPEC Route - Transit Time 


Starting 

point 

Final Port 

(As calculated in table 
10) 

Pakistan Road (Transit 
Time) 

(Kashgar-Gwadar) 

Pakistan Sea 
(Transit Time) 

(Gwadar to 
Destination Ports) 

Over-all 
transit time 


Hamburg 

4-5 Days 

24 - 28 Days 

28 - 33 Days 


Le Havre 

4-5 Days 

24 - 28 Days 

28 - 33 Days 

Kashgar 

China 

Rotterdam 

4-5 Days 

24 - 28 Days 

28 - 33 Days 

Jeddah 

4-5 Days 

8-11 Days 

12 - 16 Days 


Kuwait 

4-5 Days 

4-6 Days 

8-11 Days 


Oman 

4-5 Days 

7-10 Days 

11-15 Days 


Sea transit time was taken from the online website CMA - CGM. 


6. FINDINGS 

In this section, the findings of this research are discussed. The way CPEC will 
impact trading activities as far as transit time and shipping cost are concerned. 
We are basically addressing the research questions here. 

• “If there is any positive or negative effect on trade in terms of transpor¬ 
tation expenses and delivery time?” 

The primary purpose of this research is to discover the effect of CPEC on 
Chinese store network of exports and imports. CPEC will place affect in two 
measurements in terms of delivery cost and travel time. The calculations made 
above demonstrate that there is a positive effect on the transportation cost and 
conveyance time. 
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The transportation expenses will be diminished by $1763 with every 41-foot 
holder that is exported or imported from European destination. Travel time will 
be diminished by 7 to 9 days from European nations. For Middle Eastern nations 
on which China vigorously depends on satisfying its vitality necessity, the delivery 
cost will be decreased by $2000 to $2500, and travel time will be 11 to 15 days 
for every 41-foot holder. 

• “Which route is the most efficient as far as transportation expenses and 
shipping time is concerned?” 

Based on the calculations made in the previous sections, it is clear that the 
CPEC route, which is based on sea and road, known as Pakistan Sea (PS) and 
Pakistan Road (PR), is the most efficient one. The shipping time is greatly reduced 
as well as the shipping cost. 

The shipping cost of the CPEC route is approximately 39% less as compa¬ 
red to the current route. China can save significant amounts while trading with 
various nations via CPEC route. 

7. DISCUSSION AND CONCLUSION 

This section includes discussion and conclusion on the basis of the results 
calculated above. 

7.1 DISCUSSION 

Considering the results of the proposed CPEC route, the reduced shipping 
time and cost, we realize that CPEC is a viable answer to the need. Nowadays, 
the companies want to receive raw materials and ship the finished products to 
the customers at their earliest. This will only happen if there is a quick, safe and 
cheap route to import and export the products. 

6.2 CONCLUSION 

China is the world’s biggest importer and exporter of products. Presently, as 
indicated by Trading Economics, China is positioned first in the world with total 
exports volume of $2.30 trillion. In case of imports, china is positioned second 
biggest importer with imports volume of $1.56 trillion. 

The primary aim of this research is to discover the effect of CPEC on exports 
and imports of trade. Results demonstrate that store network would be able to 
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save about $40.9 billion on its exports and imports in terms of delivery cost. 
The distance will be reduced by approximately 11,000 to 12.000 km with the 
proposed CPEC route, because of which transit time will also decrease. As this 
is a shorter and more direct route, the shipping expenses will likewise reduce by 
a significant amount. 

Overall, CPEC is a good investment and it’ll have a significant impact on 
world trade. It’ll likewise strengthen the relationship between China and Pakistan. 
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EKONOMiK BUYUME VE TARIMSAL BUYUME 
ARASINDAKi DiNAMiK ili^Ki: TURKIYE VE 
HOLLANDA igiN KAR^ILA^TIRMALI BIR ANALiZ 

Mehmet giNAR“,Eda PALYO?"" 


Ozet 

Kiireselle^en bir diinyada kaynaklarin sinirli olmasi, teknolojik geli^me- 
lere bagli olarak imkanlann artmasi, iilkeleri tarim toplumu olmaktan ziyade 
sanayile^en bir toplum haline getirmi^tir. Bu nedenle, geli^mekte olan iilkeler 
arasinda yer alan Tiirkiye, kureselle^me siirecinde belirli donemlerde tarim sek- 
toriinden uzakla^ma egilimi gosterdigini gozlemlemektedir. 1970-2016 donemi 
i^in incelendiginde, tarimsal gelirlerin GSYlH i^indeki payinin zaman zaman 
azaldigi, ancak artmaya devam ettigi soylenebilir. Bu nedenle, Tiirkiye’nin ta- 
rimsal gelirleri ile ekonomik biiyume arasmdaki ili^kiyi incelemek onemlidir. 
Ayni zamanda, tarim sektorii diinyamn en biiyiik ikinci tarim ve gida ihracat^isi 
olan Hollanda’da giderek daha da onem kazanmaktadir. Kiireselle^en diinyada 
tarim sektoriinden ziyade sanayi sektoriine onem vermeye ba^layan Tiirkiye ile 
yenilikq:! tarimsal teknoloji sayesinde tarim sektoriiniin oneminin giinden giine 
arttigi Hollanda’nm tarim gelirlerinin biiyiime ile olan ili^kilerinin nasil oldugu 
merak konusu uyandirmaktadir. 

Dolayisiyla bu ^ali^ma, Tiirkiye ve Hollanda’da, tarim gelirlerindeki biiyiime 
ile ekonomik biiyiime arasmdaki ili^kiyi incelemek adma yapilmi^tir. Bu dogrul- 
tuda ^ali^mada, 1970-2016 donemi tarim gelirleri biiyiimesi ve ekonomik biiyiime 
verileri kullanilarak Tiirkiye ve Hollanda iqn zaman serisi analizi yapilmi^tir. 
Uygulanan birim kok testleri sonucunda, her iki iilkenin gerek ekonomik biiyiime 
gerekse tarim gelirleri biiyiimeleri duragan bulunmu^tur. Degi^kenler arasmdaki 
dinamik ili^kinin belirlenmesi amaciyla; Sims (1980) simetrik VAR, Hatemi-J 
(2014) asimetrik VAR analizleri ile Granger (1969) ve Hatemi-J (2012) asimetrik 
nedensellik analizleri kullanilmi^tir. Elde edilen bulgular, Tiirkiye i^in iki degi?- 
ken arasinda hem simetrik hem de asimetrik etki baglammda tarim gelirlerinden 
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ekonomik biiyiimeye dogru bir etkinin (nedenselligin) oldugu yoniindedir. Ancak 
pozitif etki i^in nedenselligin ^ift yonlii oldugu bulunmu^tur. Ampirik bulgular 
Hollanda i^in durum farkli oldugunu ortaya koymaktadir. Hollanda i^in simetrik 
etkinin olmadigi sonucu elde edilmi^tir. Ancak hesaplanan asimetrik etki sonuq;- 
lari incelendiginde ise, Hollanda i^in de tarim gelirlerinden ekonomik biiyumeye 
dogru bir etki oldugu ve bu etkinin pozitif §oklar baglammda daha gii^lii oldugu 
sonucuna ula^ilmi^tir. 

Dolayisiyla Hollanda i^in tarim gelirleri ile ekonomik biiyume arasmda asi¬ 
metrik etkinin varligmdan bahsedilebilir. 

Anahtar Kelimeler: Tarim Geliri, Ekonomik Biiyume, Nedensellik, 

JEL kodlari: C22,010,Q10 

DYNAMIC RELATIONSHIP BETWEEN ECONOMIC GROWTH AND 
AGRICULTURAL GROWTH: A COMPARATIVE ANALYSIS EOR TUR¬ 
KEY AND THE NETHERLANDS 


Abstract 

In a globalizing world, the limited availability of resources, the increasing 
availability of opportunities depending on technological developments, have render 
the countries an industrialized society rather than an agricultural society. The¬ 
refore Turkey, which is among the developing countries, is observed that there is 
a tendency to move away from the agricultural sector in certain periods within 
globalization. When examined for the period 1970-2016, it can be said that the 
share of agricultural incomes in GDP is decreasing from time to time, but it 
continues to increase. Therefore, examining the relationship between Turkey’s 
agricultural incomes and economic growth is important. At the same time, the 
agriculture sector is becoming increasingly important in the Netherlands, which 
is the world’s second largest agricultural and food exporter in the world. In a 
globalized world, how the relationship between agricultural income and economic 
growth of Turkey, which raises the industry sector rather than the agricultural 
sector, and Netherlands, which in the innovative agricultural technology through 
the growth of the agricultural sector has increased day by day, is raises curiosity. 

Therefore, this study is made on behalf of examining the relationship between 
economic and agricultural income growth in Turkey and the Netherlands. In this 
respect, in the study, using agricultural income growth and economic growth 
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data in 1970-2016 periods, time-series analysis was conducted for Turkey and 
the Netherlands. As a result of the applied unit root tests, economic growth and 
agricultural incomes growth was found to be stationary, for both countries. In 
order to determine the dynamic relationship between the variables; Sims (1980) 
symmetric VAR, Hatemi-J (2014) asymmetric VAR analyzes and Granger (1969) 
and Hatemi-J (2012) asymmetric causality analyzes were used. According to the 
findings, there are both symmetric and asymmetric affects proper (causation) 
from agricultural income to economic growth relationship between two variables 
for Turkey. However, it was found that the causality is bi-directional for a positive 
effect. Empirical findings reveal that the situation is different for the Netherlands. 
It is found that there is not a symmetrical affects for Netherlands. However, when 
the calculated asymmetric affect results are examined, it is concluded that the 
Netherlands has an affect from agricultural income growth to economic growth 
relationship between two variables, and this effect is stronger as part of positive 
shocks. Consequently, for Netherlands, the existence of asymmetric effect between 
agricultural income and economic growth can be mentioned. 

Anahtar Kelimeler: Agricultural Income, Economic Growth, Casuality 

JEL Codes: C22,010,Q10 

1. GiRi§ 

Geqmi^ yillar boyunca qe^itli uygarhklara ve bu uygarhklarm tarimsal faali- 
yetlerine ev sahipligi yapmi^ bir cografyaya sahip olan Tiirkiye’de tarim sektorii 
ekonomi de onemli bir yer te^kil etmektedir. Tarim sektorii, Cumhuriyetin kuru- 
lu^undan beridir Tiirkiye’nin ekonomik ve sosyal geli^iminde qok onemli gorevler 
iistlenmi^ ve iistlenmeye de devam etmektedir. Tarim; hike nufusunun beslenmesi, 
milli gelire ve istihdama katkisi, sanayi sektorune hammadde saglamasi, sanayiye 
sermaye aktarmasi, ihracata dogrudan ve dolayh olarak katkisi, biyolojik qe^itlilik 
ile ekolojik dengeye olan katkilan nedeniyle turn dunyada vazgeqilmez ve gida 
uretiminin guvenligi nedeniyle de stratejik bir sektor niteligindedir (Silsupur, 2011). 

Tarimin Turkiye ekonomisindeki onemi nispi olarak azalmi^ olmakla birlikte, 
yurtiqi gida gereksiniminin kar^ilanmasi, sanayi sektorune girdi temini, ihracat 
ve yarattigi istihdam olanaklari aqismdan hala buyuk onem ta^imaktadir. 

2017 yihnda toplam nufusu 80.810.525 olan Turkiye’nin, toplam tarim alani 
37992 iken; toplam tarim alanmm 15532’sini ekilen alan, 3697’sini ise nadas alani 
olu^turmaktadir.Ancak geli^mekte olan ulkeler arasmda yer alan Turkiye’nin, 
kureselle^me sureciyle birlikte, belirli donemlerde tarim sektorunden uzakla^ma 
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egilimi gosterdigi gozlemlenmektedir. Bu nedenle, Tiirkiye’nin tarimsal gelirleri 
ile ekonomik buyiime arasindaki ili^kiyi incelemek onemlidir. 

Ayni zamanda, tarim sektorii, diinyanin en biiyiik ikinci tarim ve gida ihracat- 
91 S 1 olan Hollanda’dagiderekdaha da onem kazanmaktadir. Kiireselle^en diinyada 
tarim sektoriinden ziyade sanayi sektoriine onem vermeye ba^layan Tiirkiye ile 
yenilikq:! tarimsal teknoloji sayesinde tarim sektoriiniin oneminin giinden giine 
arttigi Hollanda’mn tarim gelirlerinin, buyiime ile olan ili^kilerinin nasil oldugu 
merak konusu uyandirmaktadir. 

Dolayisiyla bu ^ali^ma, Tiirkiye ve Hollanda’da, tarim gelirlerindeki biiyiime 
ile ekonomik biiyiime arasindaki ili^kiyi incelemek adma yapilmi^tir. Bu dogrul- 
tuda ^ali^mada, 1970-2016 donemi tarim gelirleri biiyiimesi ve ekonomik biiyiime 
verileri kullanilarak Tiirkiye ve Hollanda i^in zaman serisi analizi yapilmi^tir. 

2.LiTERATUR DEGERLENDiRMESt 

Literature bakildigmda tarim gelirindeki biiyiime ve ekonomik biiyiime ara- 
smdaki ili^ki iizerine ekonometrik analiz baglammda yapilan ^ali^malar olduk^a 
kisitlidir.Literatiirde konuyla ilgili olan az sayidaki ^ali^malar ise ^unlardir; 

Hussian A. ve Khan A., (2011), 1961-2007 doneminde Pakistan’daki GSYlH 
biiyiime oramnda tarim sektoriiniin katkilarim analiz etmi^lerdir. Verilerin du- 
raganligmi kontrol etmek i^in Artan Dickey Fuller (ADF) testi; optimum ADF 
gecikmesini se^mek i^in ise, Akaike Bilgi Ol^iitii (AIC) kullanmi^lardir. Ayrica, 
serideki uzun siireli ili^kiyi tespit etmek i^in Johenson biitiinle^me testi (Ola- 
bilirlik Oram istatistigi) kullanilmi^tir. Siradan En Kii^iik Kareler yontemi, ta- 
rimsal biiyiime oranmm GSYH biiyiime oranma olan katkisim gostermek i^in 
kullanilmi^lardir. Elde edilen bulgulara gore, tarimsal biiyiime oramndaki % I’lik 
arti^m GSYIH arti§ hizinda % 0,34’liik bir arti^a yol aqitigmi ortaya koymu^tur. 
Aqiiklayici degi^ken (tarimsal biiyiime orani), hem% 1 hem de% 5 anlamlilik 
diizeyinde istatistiksel olarak anlamli bulunmu^tur. (Jlali^ma sonucunda ise Hii- 
kiimetin Pakistan’da tarimsal biiyiime yoluyla GSYIH biiyiimesini hizlandirmasi 
onerilmektedir. 

Xuezhen W. ve Shilei W., Feng G. , (2010), Ekonomik biiyiime ve tarimsal 
biiyiime arasindaki ili^kiyi (^in Ornegi iizerinde incelemi^lerdir. (^ali§mada 1952- 
2007 donemi i^in Qn’de, tarim ve ekonomik biiyiime arasmda her zaman olumlu 
bir ili^ki oldugunu ve tarimin ekonominin biiyiimesine nasil katki sagladigim 
ele alan ekonometrik model analizini ger^ekle^tirmi^lerdir. (^ali^ma sonucunda 
tarimin GSYIH i^indeki payi zamania onemli ol^iide azalmi^ olsa da, tarimsal 
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biiyumenin katkisi fiyat endeksinin ortadan kaldirilmasi ile yiikseli? egilimini 
siirdurmu^ ve onemli bir pazar, doviz, finans ve i? yarattigi sonucuna ula^ilmi^tir. 
Ayrica ekonomik buyumenin gii^lii bir ^ekilde tanm sektoriindeki daha yiiksek 
bir GSYIH biiyume oranina ihtiya^ duymasi gerekmeyecegi, Qn’in tarimi bes- 
leyen endiistriyi geli^tirmesi gerektigi belirtilmi^. Ayrica Qn’in Tarimsal katki- 
lari artirmali, kirsal i§ gucii transferini te^vik etmeye, kirsal bolge sakinlerinin 
tiiketim diizeyini yiikseltmeye, ihracati te^vik etmeye ve ^ift^i gelirini artirmaya 
devam etmesi ve boylece ulusal ekonomi hizla ve diizenli bir ^ekilde geli^mesi 
gerektigi belirtilmi^tir. 

3. AMPIRiK BULGULAR 

(^ali^mada tanm gelirlerindeki biiyume ve ekonomik biiyiime arasmda ara- 
smdaki ili^ki incelenmektedir. Bu dogrultuda ^ali^mada, 1970-2016 donemi Tanm 
Gelirleri biiyiimesi ve Ekonomik biiyume verileri World Development Indicators 
(WDI) internet sitesinden temin edilmi^tir. ilk olarak degi^kenlere ili^kin zaman 
zaman yolu grafigi §ekil Tde gosterilmektedir. 



§ekil 1: Turkiye i^in Ekonomik Buyume ve Tarimsal Biiyume Zaman Yolu Grafigi 

Tanm Gelirleri (TR_AGR) ile Ekonomik Biiyiime (TR_GRW) arasmdaki ili^ki 
incelenmeden once, $ekil Tde zaman yolu grafikleri verilmi^tir. Dikkat edilirse 
qiali^ma 1969-2016 donemi i^ermektedir. Bu donemde iilkede bir^ok ekonomik 
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kriz (1994,2001, 2008) veya siyasal istikrasizlik (1974, 1980, 1990, 1997) meydana 
geldigi bilinmektedir. Dolayisiyla bu ekonomik ve/veya siyasal geli^meler ilgili 
seriler iizerinde etkilere sahip olabilmektedir. §ekil 1 incelendiginde, tarimsal 
gelirlerde meydana gelen kii^iilme yillari ^ogu donemde ekonomik kii^iilme ile 
ayni doneme gelmektedir. Her iki serideki en belirgin kii^iilmenin 2001 krizinde 
meydana geldigi goriilmektedir. Diger bir ifadeyle 2001 krizinde tarim gelirlerinde 
%-8.9 kii^iilme ve ekonomik biiyiimede ise %-5.96 kii^iilme meydana gelmi^tir. 
Bunun di^mda tarim gelirlerindeki kii^iilme yillarmm belirgin oldugu yillar; 1973, 
1989, 1999, 2001 ve 2007 yillandir. Buna kar^m ekonomik biiyume degi^keninde 
ya^anan belirgin kii^iilme yillari; 1980, 1994, 1999, 2009 yillandir. Tersine her 
iki serideki biiyiime yillari incelendiginde, ^ogu donemde birlikte pozitif degerler 
aldiklari goriilmektedir. Ancak §ekil 1 incelendiginde ekonomik biiyumenin en 
yiiksek oldugu (%11.11) yilm 2011 yili, tarimsal biiyumenin en biiyiik oldugu 
(%9.37) donemin ise 2015 yilidir. 

Nihayetinde Tiirkiye i^in ekonomik biiyiime ortalamasmm %4.57 oldugu, 
ancak tarimsal biiyiime oranmm ise %1.81 oldugu goriilmektedir. 

§ekil 2’de ise HoUanda iqn ekonomik ve tarimsal biiyiime oranlarmm zaman 
yolu grafigi verilmektedir: 



§ekil 2: HoUanda i^in Ekonomik Biiyume ve Tarimsal Buyiime Zaman Yolu 
Grafigi 
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§ekil 2 incelendiginde ozellikle tarimsal buyiime (NL_AGR) ortalamasinin 
1970 sonrasinda azalma egilimde oldugu goriilmektedir. Dikkat edilen husus ozel¬ 
likle 1980 yili oncesinde tarimsal buyiime ortalamasi %9.21 iken, 1990 sonrasinda 
buyiime oranlarmda biz azali^ meydana geldigi goriilmektedir. Buna ragmen 
Hollanda’nm tarimsal biiyiime ortalamasi %4.16 diizeyindedir. Ornegin, 2001 
krizi Hollanda tarimsal biiyiimede en derin etkiyi gostererek %-5.47 kii^iilme 
ya^andigi goriilmektedir. Hollanda ekonomik biiyiime (NL_GRW) oranlari in¬ 
celendiginde ise, tarimsal biiyiimeye gore daha istikrarli bir yapiya sahip oldugu 
goriilmektedir. Buna ragmen Hollanda da 2008 krizinden etkilenerek, %-3.77 
kii^iilme ya^anmi^tir. Dikkat edilen temel husus Hollanda ekonomik biiyiime 
oranin %2.36 oramnda oldugudur. 

§ekil 1 ve $ekil 2’de Tiirkiye ve Hollanda’nm her iki serisinde de belirli 
bir ortalama etrafmda sa^ildigi goriilmektedir. Bu durum yukarida ifade edilen 
ekonomik ve/veya siyasal krizlerin seriler iizerindeki etkilerinin ge^ici oldugu 
izlenimi vermektedir. Fakat nihai sonuca ula^mak amaciyla her bir serinin du- 
raganhk analizlerini uygulamak gerekmektedir. Seri veya seriler duragan qiikti- 
gmda meydana gelen ^oklarm etkilerinin ge^ici oldugu, buna kar^m duragan-di^i 
oldugunda ise meydana gelen ^oklarm kahci oldugu anlami qiikmaktadir. 

Buna gore Tablo I’de zaman serilerine uygulanan birim kok testi sonu^lari 
verilmektedir. 


Tablo 1: Birim Kok Testi Sonu^lari 



DEGi^KENLER (Model Kalibi) 

ADF(k) 

KPSS 

turkIye 

TR GRW (Kesmeli ve Trendsiz) 

-4.773599“ (3) 

0.059796 


TR_AGR (Kesmeli ve Trendsiz) 

11.61223“ (0) 

0.264508 


HOLLANDA 

NL GRW (Kesmeli ve Trendsiz)) 

-3.864812“ (1) 

0.294750 


NL_AGR (Kesmeli ve Trendli) 

-7.828500“ (0) 

0.148812'’ 


Not: “ %1 diizeyinde ve ’’ %5 diizeyinde istatistiksel olarak anlamlidir. 


Tiirkiye’nin ekonomik biiyiime ve tarimsal biiyiime oranlari i^in hiyerar^ik 
siire^ yakla^imiyla uygun model kahbmm kesmeli ve trendsiz model oldugu goriil¬ 
mektedir. Kesmeli model ^er^evesinde uygulanan ADF(1979,1981) ve KPSS(1992) 
birim kok testleri benzer sonu^lar iiretmi^leridir. Diger bir ifadeyle, ADF(1979, 
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1981) test! i^in sifir hipotezinin red edilmesi serinin duragan oldugu anlami ta- 
^irken, KPSS(1992) testinde hipotezler ters kurulmakta ve sifir hipotezinin red 
edilememesi serinin duragan oldugunu gostermektedir. O halde hem ekonomik 
buyiime hem de tarimsal biiyume serileri duragandir. 

Hollanda i^in bulunan sonu^lar incelendiginde Tiirkiye sonu^larma temelde 
benzerdir. Yani Hollanda i^in ekonomik biiyiime serisinin yine hiyerar^ik siire^ 
yakla^imiyla optimal modelin kesmeli ve trendsiz model oldugu bulunmu^tur. 
Kesmeli model ^er^evesinde ADF testi i^in sifir hipotezi red edilmekte, KPSS testi 
i^inse sifir hipotezi red edilememektedir, Yani Hollanda i^in ekonomik biiyiime 
serisi duragandir. Son olarak Hollanda tarimsal biiyiime serisi i^in optimal model 
kesmeli ve trendli model olmasma ragmen yine ADF birim kok testine gore sifir 
hipotezi %1 diizeyinde red edilmektedir. KPSS birim kok testlerine gore de %1 
i^in tarimsal biiyiime serisi duragan bulunmu^tur. 

Birim kok testi sonu^lari, ekonomik biiyiime ve tarimsal biiyiime serile- 
rinin hem Tiirkiye hem de Hollanda i^in duragan oldugunu ortaya koymaktadir. 
O halde zaman i^erisinde meydana gelen ^oklarm seri iizerinde ge^ici bir etki 
olu^turdugu soylenebilir. 

3.1. VEKTOR OTOGRESiF (VAR) MODELI 

iki iilkenin ekonomik biiyiime ve tarimsal biiyiime oranlari arasmdaki ili§- 
kiler ara^tiribrken, ilk olarak bu kisimda Vektor Otoregresif (VAR) Modeller 
iizerinde durulmaktadir. Burada hem simetrik hem de asimetrik etkiler dikkate 
almmaktadir. 

3.1.1. Sims (1980) Simetrik VAR Modeli Analizi 

ilk olarak Tiirkiye i^in TR_GRW ve TR_AGR arasmdaki dinamik ili^ki 
incelenirken, oncelikle Vektor Otogresif (VAR) Model i^in optimal gecikme sa- 
yismm belirlenmesi gerekmektedir. Bu ama^la bir^ok kriter kullanilabilmesine 
ragmen, ^ab^mada Akaike Info Kriteria (AlC), Hannan-Quinn (HQ), Olabilirlik 
Oram (LR) ve Nihai Ongorii Hatasi (FPE) ol^iileri dikkate abnmi^tir. Buna gore 
ilgili kriterler ^er^evesinde optimal modelin VAR(5) oldugu goriilmektedir. Buna 
kar^m Hollanda i^in ilgili kriterler ^er^evesinde optimal gecikmeli model VAR(l) 
modeli olarak bulunmu^tur. Buna gore Tiirkiye i^in VAR(5), Hollanda i^in ise 
VAR(l) modeli ^erqievesinde tahmin edilen model temeliyle hesaplanan Etki-Tepki 
fonksiyonu §ekil 3’te gosterilmektedir. 
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§ekil 3: Turkiye ve Hollanda i^in Etki-Tepki Fonksiyonlari 


§ekil 3’te ilk satirdaki grafikler Turkiye i^in hesaplanan etki-tepki fonksiyonu 
sonuqilanni gostermektedir. §ekil 3’un ilk satin incelendiginde tarim buyiime- 
sinde meydana gelen %riik §ok kar^isinda ekonomik buyiimenin bu §oktan ilk 
donemde pozitif etkilendigi goriilmektedir. Ayni etki birinci donem kadar gii^lii 
olmasa da ikinci ve u^iincii donemlerde de goriilebilir. Buna kar^in ekonomik 
biiyiimede meydana gelen %Tlik §ok kar^ismda tarimsal buyiimenin yine pozitif 
bir etki ile tepki gosterdigi sonucuna ula^ilmi^tir. Ancak sonuqilar birlikte dikkate 
almdigmda tanmdan biiyiimeye dogru etkinin biiyumeden tanma dogru olan 
etkiden daha dii^iik oldugu goriilmektedir. 
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§ekil 3’un ikinci satirinda ise Hollanda i^in hesaplanan etki tepki sonu^lari 
goriilmektedir. Sonu^lara genel olarak incelendiginde, Hollanda iqiin ne tarimsal 
biiyumenin ekonomik buyiime iizerinde; hem de ne ekonomik biiyumeden ta- 
rimsal biiyumeye dogru bir etki bulunamami^tir. Yani dogal bir durum olarak, 
bir degi^kende meydana gelen §ok kar^mda geqd (bir veya iki donem) bir kii^iik 
hareketlilik olmasma ragmen bunu genellemek oldukqia gii^tiir. 

Bu durumu daha aqiik bir ^ekilde varyans ayri^tirma analizi ile ortaya koy- 
mak rniimkiindur. Tablo 2 ve Tablo 3 sirasiyla Tiirkiye ve Hollanda i^in varyans 
ayri^tirma sonu^larmi i^ermektedir. 


Tablo 2: Turkiye I^in Varyans Ayri^tirma Sonu^lari 



EKONOMIK BUYUME 

TARIM GELlRLERt BUYUMESt 

DONEM 

S.E. 

TR_AGR 

TR_GRW 

S.E. 

TR_AGR 

TR_GRW 

1 

3.548663 

22.72851 

77.27149 

3.623358 

100.0000 

0.000000 

2 

3.574675 

22.44410 

77.55590 

4.018373 

93.12775 

6.872246 

3 

3.772715 

30.13721 

69.86279 

4.059617 

91.87642 

8.123576 

4 

4.203088 

42.61158 

57.38842 

4.259590 

89.44009 

10.55991 

5 

4.579432 

38.69688 

61.30312 

4.498029 

82.48158 

17.51842 

6 

4.711089 

39.53802 

60.46198 

4.654440 

77.04272 

22.95728 

7 

4.729930 

39.57048 

60.42952 

4.735298 

74.46297 

25.53703 

8 

4.764052 

39.34848 

60.65152 

4.755709 

73.83826 

26.16174 

9 

4.775355 

39.39253 

60.60747 

4.771401 

73.36392 

26.63608 

10 

4.796571 

39.08774 

60.91226 

4.799221 

73.10393 

26.89607 


Tablo 2’de ilk olarak Turkiye i^in ekonomik buyiime degi^keninin varyans 
ayri^tirma sonu^lari verilmektedir. Dikkat edildigi iizere biiyiime degi^kenin var- 
yansmda bir degi^im meydana geldiginde bu degi^imim %22.73’u tarim biiyume- 
sinden %77.27’si ise kendine kaynaklanmaktadir. Bu durum 10. donemde tarim 
biiyumesi etkisi etkisinin %39.09’a ^iktigi goriilmektedir. Geriye kalan %60.9Ti 
ise kendinden kaynaklanmaktadir. Bu durum etki tepki fonksiyon sonuqilarmdan 
elde edilen sonu^lari destekledigi soylenebilir. Aksine tarim gelirleri biiyiimesi 
i^in hesaplanan varyans ayri^tirma sonu^lari ilk donemde tarim gelirleri biiyii- 
mesinin varyansmdaki degi^imin kaynagmm %100’u kendinden kaynaklandigi 
goriilmektedir. Ileriki donemlerde tarim biiyiimesinin varyansmdaki degi^imin 
kaynagmm bir kismi ekonomik biiyiimeden kaynaklandigi goriilmektedir. Bu 
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sonu^lar birlikte dikkate alindiginda tarim biiyumesinden ekonomik biiyumeye 
dogru bir etkinin daha gii^lii oldugu goriilmektedir. 

Tablo 3’te ise Hollanda i^in varyans ayri^tirma sonu^lari verilmektedir. 
Ekonomik buyiimenin varyansmda meydana gelen degi^imin birinci donemde 
%99.72’si kendinden kaynaklamrken, sadece %0.28’i tarim gelirlerindeki biiyii- 
meden kaynaklanmaktadir. Bu sonu^ 10. donemde de degi^memektedir. Yani 
Hollanda i^in ekonomik biiyume tarim gelirlerinden etkilenmemektedir. Tersine 
tarim gelirleri biiyiimesinin varyansmda meydana gelen degi^imin kaynagi ince- 
lendiginde, birinci donemde %100’u kendisinden kaynaklanmaktadir. Bu sonu^ 10. 
donemde de neredeyse degi^memektedir. O halde tarim biiyumesi de ekonomik 
buyiimeden etkilenmemektedir. 


Tablo 3: Hollanda t^in Varyans Ayri^tirma Sonu^lari 



EKONOMlK BUYUME 

TARIM GELiRLERi BUYUMESl 

DONEM 

S.E. 

NL_AGR 

NL_GRW 

S.E. 

NL_AGR 

NL_GRW 

1 

1.632964 

0.277165 

99.72284 

4.019385 

100.0000 

0.000000 

2 

1.796427 

2.071998 

97.92800 

4.075622 

99.99855 

0.001447 

3 

1.824045 

2.162105 

97.83790 

4.077264 

99.99845 

0.001548 

4 

1.829328 

2.190218 

97.80978 

4.077308 

99.99842 

0.001578 

5 

1.830317 

2.194597 

97.80540 

4.077310 

99.99842 

0.001583 

6 

1.830505 

2.195489 

97.80451 

4.077310 

99.99842 

0.001584 

7 

1.830541 

2.195653 

97.80435 

4.077310 

99.99842 

0.001584 

8 

1.830547 

2.195685 

97.80432 

4.077310 

99.99842 

0.001584 

9 

1.830549 

2.195691 

97.80431 

4.077310 

99.99842 

0.001584 

10 

1.830549 

2.195692 

97.80431 

4.077310 

99.99842 

0.001584 


Hollanda iqiin varyans ayri^tirma sonu^lari, aqiik bir ^ekilde etki tepki fonksi- 
yonu sonu^larmi desteklemektedir. Burada degi^kenler iizerinde uygulanan §ok- 
lar simetrik bir etkiye sahiptir yani bu ^oklar pozitif veya negatif ^oklar olarak 
ayri^tirilmami^tir. 

3.1.2. Hatemi-J (2014) Asimetrik VAR Model! Analizi 

(Jlali^manm bu a^amasmda VAR modeller! yeniden ele almacak fakat etki 
tepki fonksiyonlari ve varyans ayri^tirma sonu^lari simetrik ^oklar ^er^evesinde 
ele almmi^tir. Bu ba^likta ise asimetrik ^oklar iizerinde durulacaktir. Ekonomik 
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^oklarin makroekonomik degi^kenler iizerinde ayni etkiyi yaratmayacagi bilgisi, 
uzun yillardir tarti^ilan konular i^erisindedir. Pozitif ^oklarinin makroekonomik 
degi^kenler iizerindeki etkisi negatif ^oklarm etkilerinden farkli olmasi teorik olarak 
da savunulan bir konudur. Bu nedenle Hatemi-J (2014) ^ali^masmda asimetrik 
^oklarm etkilerini tarti^mi^tir. (^ali^mamn bu kisimda degi^kenler arasmdaki 
asimetrik ^oklarm etkileri iizerinde durulmaktadir. 

ilk olarak ekonomik ve tarimsal biiyiime serileri arasmdaki asimetrik ili§- 
kiyi ortaya koymak amaciyla her iki seri Granger ve Yoon (2002) ^ali^masi te- 
mel almarak pozitif ve negatif bile^enlerine ayri^tirilmaktadir. Daha sonra hem 
pozitif hem de negatif bile^enler iqiin optimal VAR modellerinin belirlenmesi 
gerekmektedir. Buna gore Tiirkiye i^in pozitif etkileri i^eren VAR modelinde ilgili 
kriterler qier^evesinde VAR(5)’in negatif etkiler i^inse VAR(3) modelinin uygun 
oldugu bulunmu^tur. Modeller ^er^evesinde hesaplanan Etki-Tepki fonksiyonu 
§ekil 4’te gosterilmektedir. 


TR_PGRW'in TR_PAGR'a Tepkisi TR_PAGR'in TR_PGRW'a Tepkisi 




§ekil 4: Turkiye i^in Asimetrik Etki-Tepki Fonksiyonlari 
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§ekil 4’te ilk satirdaki grafikler Tiirkiye i^in hesaplanan pozitif etki-tepki 
fonksiyonu sonu^larini gostermektedir. Buna gore tarim buyiimesinde meydana 
gelen %1’lik pozitif §ok kar^isinda ekonomik biiyumenin bu ^oktan ilk donemde 
pozitif etkilendigi goriilmektedir. Ikinci ve diger donemlerde de bu §okun etkisinin 
pozitif yonlii olarak devam ettigi goriilmektedir. Ekonomik biiyiimede meydana 
gelen %1’lik pozitif §ok kar^ismda tarimsal biiyumenin yine pozitif bir etki ile 
tepki gosterdigi ve bu tepkinin sonraki donemlerde devam ettigi sonucuna ula^il- 
mi^tir. §ekil 4’un ilk satin aslmda hem tarimsal biiyiimeden ekonomik biiyiimeye 
hem de ekonomik biiyiimeden tarimsal biiyiimeye dogru meydana gelen pozitif 
^oklarm etkili oldugunu ortaya koymaktadir. 

§ekil 4’iin ikinci satirmda ise hesaplanan negatif etki tepki sonu^lari 
goriilmektedir. Sonu^lara genel olarak incelendiginde, yine hem tarimsal biiyii¬ 
meden ekonomik biiyiimeye hem de ekonomik biiyiimeden tarimsal biiyiimeye 
dogru meydana gelen negatif ^oklarm etkili oldugunu ortaya koymaktadir. 

Bu durumu daha a^ik bir ^ekilde Tablo 4 ile verilen pozitif varyans ayri^tirma 
analizi ile ortaya koymak miimkiindiir. 


Tablo 4: Turkiye t^in Pozitif Varyans Ayri^tirma Sonu^lari 



EKONOMIK BUYUME 

TARIM GELiRLERl BUYUMESl 

DONEM 

S.E. 

TR_AGR 

TR_ 

GRW 

S.E. 

TR_AGR 

TR_GRW 

1 

3.370118 

20.03302 

79.96698 

3.527829 

100.0000 

0.000000 

2 

4.144471 

18.55315 

81.44685 

4.120854 

98.40855 

1.591455 

3 

5.133229 

38.11268 

61.88732 

5.068521 

98.50439 

1.495607 

4 

5.590001 

42.06997 

57.93003 

5.749146 

91.20697 

8.793031 

5 

5.769530 

45.22910 

54.77090 

6.346260 

90.76197 

9.238032 

6 

6.068032 

47.37334 

52.62666 

7.304515 

75.68625 

24.31375 

7 

6.275820 

49.20565 

50.79435 

8.076496 

67.18712 

32.81288 

8 

6.694113 

48.42352 

51.57648 

9.076727 

57.82436 

42.17564 

9 

7.169147 

46.61288 

53.38712 

9.847096 

54.10102 

45.89898 

10 

7.637672 

45.47108 

54.52892 

10.46148 

50.94432 

49.05568 
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Tablo 4’de ilk olarak Tiirkiye i^in ekonomik buyiime degi^keninin pozitif 
varyans ayri^tirma sonu^lari verilmektedir. Dikkat edildigi iizere buyiime de- 
gi^kenin varyansmda bir degi^im meydana geldiginde bu degi^imim %20.03’u 
tarim buyiimesinden %79.97’si ise kendinden kaynaklanmaktadir. Bu durum 10. 
donemde tarim buyiimesi etkisi etkisinin %45.47’e ^iktigi goriilmektedir. Geriye 
kalan %54.53’u ise kendinden kaynaklanmaktadir. Sonu^lar etki tepki fonksiyon 
sonu^larmdan elde edilen sonu^lari destekledigi soylenebilir. Ikinci olarak tarim 
gelirleri buyiimesi i^in hesaplanan varyans ayri^tirma sonu^lari ilk donemde tarim 
gelirleri biiyiimesinin varyansmdaki degi^imin kaynagmm %100’u kendinden 
kaynaklandigi goriilmektedir. Ileriki donemlerde tarim biiyiimesinin varyan¬ 
smdaki degi^imin kaynagmm %49.06’si ekonomik biiyiimeden kaynaklandigi 
goriilmektedir. Bu sonuqilar birlikte dikkate almdigmda pozitif etkinin iki yonlii 
olarak meydana geldigi goriilmektedir. 

Tablo 5’te ise Tiirkiye i^in negatif varyans ayri^tirma analizi sonu^lari dik¬ 
kate almmaktadir. 


Tablo 5: Tiirkiye I^in Negatif Varyans Ayri^tirma Sonu^lari 



EKONOMlK BUYUME 

TARIM GELlRLERt BUYUMESt 

DONEM 

S.E. 

TR_AGR 

TR_GRW 

S.E. 

TR_AGR 

TR_GRW 

1 

3.050450 

10.77695 

89.22305 

3.889416 

100.0000 

0.000000 

2 

3.655314 

17.35792 

82.64208 

4.610882 

99.13532 

0.864679 

3 

4.277998 

33.79938 

66.20062 

6.051539 

97.66267 

2.337335 

4 

4.831389 

35.46987 

64.53013 

6.706961 

91.82333 

8.176667 

5 

5.451272 

38.15681 

61.84319 

7.597081 

86.97610 

13.02390 

6 

5.940224 

38.44106 

61.55894 

8.213858 

80.59996 

19.40004 

7 

6.452921 

39.02867 

60.97133 

8.921122 

75.72388 

24.27612 

8 

6.920162 

38.37421 

61.62579 

9.511230 

70.60411 

29.39589 

9 

7.384092 

38.21512 

61.78488 

10.13091 

66.85790 

33.14210 

10 

7.815061 

37.68467 

62.31533 

10.68627 

63.25874 

36.74126 


Tablo 5’de ilk olarak Tiirkiye i^in ekonomik biiyiime degi^keninin negatif 
varyans ayri^tirma sonu^lari verilmektedir. Dikkat edildigi iizere biiyiime degi§- 
kenin varyansmda bir degi^im meydana geldiginde bu degi^imim sadece %10.78’i 
tarim biiyiimesinden %89.22’si ise kendinden kaynaklanmaktadir. Bu durum 10. 
donemde tarim biiyiimesi etkisinin %37.68’e ^iktigi goriilmektedir. Geriye kalan 
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%62.32’si ise kendinden kaynaklanmaktadir. Ikinci olaraktarim gelirleri biiyumesi 
i^in hesaplanan varyans ayri^tirma sonu^lari ilk donemde tarim gelirleri biiyii- 
mesinin varyansindaki degi^imin kaynaginin %100’u kendinden kaynaklandigi 
goriilmektedir. ileriki donemlerde tarim biiyiimesinin varyansindaki degi^imin 
kaynaginin %36.74’u ekonomik biiyiimeden kaynaklandigi goriilmektedir. 

Hollanda i^in hem pozitif etkileri i^eren VAR modeli hem de negatif 
etkileri i^eren VAR modelinde optimal modelin VAR(l) oldugu goriilmektedir. 
Modeller ^er^evesinde hesaplanan Etki-Tepki fonksiyonu $ekil 5’te gosterilmek- 
tedir. 


NL_PGRW'in NL_PAGR'a Tepkisi 


NL_PAGR'in NL_PGRW'a Tepkisi 
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§ekil 5: Hollanda t^in Asimetrik Etki-Tepki Fonksiyonlari 


$ekil 5’te ilk satirdaki grafikler Hollanda i^in hesaplanan pozitif etki-tepki 
fonksiyonu sonuqilarmi gostermektedir. Buna gore tarim biiyiimesinde meydana 
gelen %Tlik pozitif §ok kar^ismda ekonomik biiyiimenin bu ^oktan ilk donemde 
negatif etkilendigi goriilmektedir. Ikinci ve diger donemlerde de bu §okun et- 
kisinin negatif yonlii olarak devam ettigi goriilmektedir. Ekonomik biiyiimede 
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meydana gelen %riik pozitif §ok kar^isinda tarimsal biiyumenin tepkisinin ol- 
duk^a sinirli kaldigi sonucuna ula^ilmi^tir. §ekil 5’in ilk satin aslinda tarimsal 
biiyumeden ekonomik buyiimeye dogru meydana gelen pozitif ^oklarm etkili 
oldugunu ortaya koymaktadir. 

$ekil 5’in ikinci satirmda ise hesaplanan negatif etki tepki sonu^lari goriilmek- 
tedir. Sonu^lara genel olarak incelendiginde, ilk satira benzer bir sonu^ olmakla 
beraber, tarimsal biiyiimenin ekonomik biiyiimeden etkilenme ^iddetinde biraz 
arti§ meydana geldigi gozlenmektedir. Bu durumu daha a^ik bir ^ekilde Tablo 
6 ile verilen pozitif varyans ayri^tirma analizi ile ortaya koymak rniimkiindur. 



EKONOMiK BUYUME 


TARIM GELlRLERi BUYUMESl 

DONEM 

S.E. 

NL_AGR 

NL_GRW 

NL 

TR_AGR 

NL_GRW 

1 

1.036999 

0.386276 

99.61372 

3.615236 

100.0000 

0.000000 

2 

1.238335 

5.884234 

94.11577 

4.754377 

99.99120 

0.008797 

3 

1.346596 

13.40811 

86.59189 

5.431961 

99.97921 

0.020794 

4 

1.424277 

20.51586 

79.48414 

5.871600 

99.96783 

0.032170 

5 

1.484620 

26.23449 

73.76551 

6.167637 

99.95832 

0.041680 

6 

1.531476 

30.50713 

69.49287 

6.370929 

99.95085 

0.049154 

7 

1.567196 

33.59469 

66.40531 

6.512153 

99.94517 

0.054826 

8 

1.593931 

35.79439 

64.20561 

6.610971 

99.94096 

0.059039 

9 

1.613653 

37.35308 

62.64692 

6.680443 

99.93788 

0.062124 

10 

1.628046 

38.45587 

61.54413 

6.729437 

99.93564 

0.064364 


Tablo 6: Hollanda t^in Pozitif Varyans Ayri^tirma Sonu^lari 


Tablo 6’da ilk olarak Hollanda i^in ekonomik biiyiime degi^keninin pozitif 
varyans ayri^tirma sonu^lari verilmektedir. Dikkat edildigi iizere biiyiime degi?- 
kenin varyansmda bir degi^im meydana geldiginde bu degi^imim %0.39’u tarim 
biiyiimesinden %99.6Ti ise kendinden kaynaklanmaktadir. Bu durum 10. donemde 
degi^mekte ve tarim biiyiimesi etkisinin %38.46’ya ^iktigi goriilmektedir. Geriye 
kalan %61.54’u ise kendinden kaynaklanmaktadir. Sonu^lar etki tepki fonksiyon 
sonu^larmdan elde edilen sonu^lari destekledigi soylenebilir. Ikinci olarak tarim 
gelirleri biiyiimesi i^in hesaplanan varyans ayri^tirma sonu^lari ilk donemde tarim 
gelirleri biiyiimesinin varyansmdaki degi^imin kaynagmm %100’u kendinden 
kaynaklandigi goriilmektedir. Ileriki donemlerde tarim biiyiimesinin varyansm- 
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daki degi^imin kaynaginin sadece %0.06’si ekonomik biiyumeden kaynaklandigi 
goriilmektedir. 

Tablo 7’de ise Hollanda i^in negatif varyans ayri^tirma analizi sonu^lari 
dikkate alinmaktadir. 


Tablo 7: Hollanda t^in Negatif Varyans Ayri^tirma Sonu^lari 


DONEM 

EKONO 

S.E. 

MIK BUYUM] 

NL_AGR 

NL_GRW 

TARIM 

S.E. 

GELiRLERI BIT 

NL_AGR 

TUMESI 

NL_GRW 

1 

1.099643 

1.199494 

98.80051 

3.502339 

100.0000 

0.000000 

2 

1.391684 

4.577617 

95.42238 

4.629038 

99.47696 

0.523038 

3 

1.563370 

8.894085 

91.10592 

5.353211 

98.62273 

1.377269 

4 

1.685195 

13.38004 

86.61996 

5.879541 

97.67535 

2.324652 

5 

1.780342 

17.57856 

82.42144 

6.285984 

96.75988 

3.240124 

6 

1.858283 

21.28952 

78.71048 

6.611054 

95.93229 

4.067714 

7 

1.923616 

24.46830 

75.53170 

6.876832 

95.21052 

4.789484 

8 

1.978993 

27.14667 

72.85333 

7.097335 

94.59346 

5.406538 

9 

2.026201 

29.38582 

70.61418 

7.282143 

94.07162 

5.928382 

10 

2.066572 

31.25265 

68.74735 

7.438173 

93.63266 

6.367341 


Tablo 7’de ilk olarak Hollanda i^in ekonomik biiyume degi^keninin negatif 
varyans ayri^tirma sonu^lan verilmektedir. Dikkat edildigi iizere biiyume degi?- 
kenin varyansmda bir degi^im meydana geldiginde bu degi^imim sadece %1.20’si 
tarim buyiimesinden %98.80’si ise kendinden kaynaklanmaktadir. Ancak 10. do- 
nemde tarim biiyiimesi etkisi etkisinin %31.25’e ^iktigi goriilmektedir. Geriye kalan 
%68.75’i ise kendinden kaynaklanmaktadir. Ikinci olarak tarim gelirleri biiyiimesi 
i^in hesaplanan varyans ayri^tirma sonu^lari ilk donemde tarim gelirleri biiyii- 
mesinin varyansmdaki degi^imin kaynaginin %100’ii kendinden kaynaklandigi 
goriilmektedir. ileriki donemlerde tarim biiyiimesinin varyansmdaki degi^imin 
kaynaginin sadece %6.37’si ekonomik biiyiimeden kaynaklandigi goriilmektedir. 

3.2. NEDENSELLiK ANALIZI 

Bu ba^lik altmda degi^kenler arasmdaki nedensellik analizleri gerqiekle^tiri- 
lecektir. Bu ama^la aynen VAR analizinde oldugu gibi oncelikle simetrik yapiyi 
dikkate alan geleneksel Granger (1969) testi iizerinde durulmaktadir. Daha sonra 
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ise yukaridaki gibi seriler pozitif ve negatif bile^enlerine aynlarak, bu bile^enler 
arasindaki asimetrik nedensellik analizi ele alinmaktadir. 

3.2.1. Simetrik Nedensellik Analizi 

Tiirkiye i^in ekonomik buyiime ve tarimsal buyiime arasinda nedensellik 
yoniinii belirlemek amaciyla VAR modelinde optimal model olarak belirlenen 
VAR(5) model! kuUamlmaktadir. Hollanda iqiin ise optimal model olarak bulunan 
VAR(l) model! kuUamlmaktadir. Tahmin edilen VAR model! i^in VAR Granger 
Nedensellik/Blok Di^sallik test! Wald Testi yardimiyla ger^ekle^tirilmektedir. 
Hesaplanan nedensellik analizi sonu^lari Tablo 8’de verilmektedir: 


Tablo 8: Simetrik Granger Nedensellik Testi Sonudari 



Ki-kare 

Serbestlik 

Derecesi 

Prob. 

TR_AGR=f (TR_GRW) 

7.459.194 

5 

0.1887 

TR_GRW =f (TR_AGR) 

21.24072“ 

5 

0.0007 





NL_AGR=f (NL_GRW) 

0.000818 

1 

0.9772 

NL_GRW =f (NL_AGR) 

0.702061 

1 

0.4021 


Not: “ %1 diizeyinde ve ’’ %5 diizeyinde istatistiksel olarak anlamlidir. 


Tiirkiye i^in ilk hesaplanan ki-kare degeri 7.459194 olmasma ragmen istatistik¬ 
sel olarak anlamli bulunamami^tir. Yani ekonomik buyiime tarimsal biiyiimenin 
Granger nedeni degildir. Hesaplanan ikinci ki-kare degeri ise 21.240072 degeri 
istatistiksel olarak %1 diizeyinde anlamlidir. Yani tarim gelirlerindeki biiyiime 
ekonomik biiyiimenin Granger nedenidir. O halde simetrik Granger nedensellik 
sonu^lari Tiirkiye’de tarimsal biiyiimeden ekonomik biiyiimeye dogru tekyonlii 
bir nedensellik ili^kisi oldugunu ortaya koymaktadir. 

Hollanda i^in elde edilen sonu^lar incelendiginde ise ne tarim gelirlerinden 
ekonomik biiyiimeye ne de ekonomik biiyiimeden tarimsal biiyiimeye dogru 
Granger baglammda bir nedensel ili^ki bulunamami^tir. 
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3.2.2. Asimetrik Nedensellik Analizi 

Ozellikle Hollanda i^in elde edilen nedensellik sonu^lari her ne kadar ilgili 
donemi kapsasada, Diinya’da tarim uriinleri ihraq: eden iilkelerin ba^inda gelen 
Hollanda i^in nedensellik ili^kisi bulunamamasi ^iiphe uyandirmaktadir. 2016 yi- 
bnda 85 Milyar Euro tarim uriinii ihraq: eden, 9 Milyar Euro tarim teknolojisi ihra^ 
eden Hollanda’nm elde ettigi geliri ekonomik biiyiime iizerinde etkili olmamasi 
beklenen bir durum degildir. O halde bu durumu a^ikbga kavu^turmak amaciyla 
alternatif olarak asimetrik nedensellik analizi iizerinde durmakta yarar vardir. 

Tablo 9’da Tiirkiye ve Hollanda i^in sirasiyla pozitif ve negatif ^oklar ^er- 
^evesinde hesaplanan asimetrik nedensellik testleri iizerinde durulmaktadir. Bu 
ama^la yukarida Tiirkiye i^in pozitif bile^enler i^in VAR(5), negatif bile^enler 
i^in VAR(3) modellerinin optimal oldugu, buna kar^m Hollanda i^in hem pozitif 
hem de negatif etkileri iqieren optimal modelin VAR(l) olduguna gore sonu^lar 
bu modeller ^erqievesinde ele almmaktadir. 


Tablo 9: Asimetrik Granger Nedensellik Testi Sonudari 



Ki-kare 

Serbestlik 

Derecesi 

Prob. 

Pozitif Bile^enler 




TR PAGR=f (TR PGRW) 

1.586.106 

5 

0.0073 

TR_PGRW =f (TR_PAGR) 

1.311.260 

5 

0.0223 

NL_PAGR=f (NL_PGRW) 

0.011291 

1 

0.9154 

NL PGRW =f (NL PAGR) 

5.616.791 

1 

0.0178 





Negatif BUe^enler 




TR NAGR=f (TR NGRW) 

5.133.683 

3 

0.1623 

TR_NGRW =f (TR_NAGR) 

7.539.202 

3 

0.0566 

NL NAGR=f (NL NGRW) 

1.000.683 

1 

0.3171 

NL_NGRW =f (NL_NAGR) 

2.761296 ‘ 

1 

0.0966 


Not: “ %1 diizeyinde,%5 ve %10 diizeyinde istatistiksel olarak anlamlidir. 


Pozitif bile^enler arasmdaki nedensellik ili^kileri incelendiginde Tiirkiye i^in 
hem tarim gelirlerinden ekonomik biiyiimeye hem de ekonomik biiyiimeden ta- 
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rimsal buyiimeye dogru Granger baglaminda ^ift yonlii nedensel ili^ki bulun- 
mu^tur. Fakat Hollanda i^in tarim gelirlerinden ekonomik biiyumeye dogru tek 
yonlii nedensellik ili^kisi oldugu goriilmektedir. Negatif bile^enler iqn ise, hem 
Tiirkiye hem de Hollanda i^in tarim gelirlerinden ekonomik biiyumeye dogru 
tek yonlii nedensel bir ili^ki oldugu goriilmektedir. 

Bu iki temel sonu^ bir arada degerlendirildiginde olumlu ^oklarm seriler 
iizerinde aqk etkileri oldugu, buna kar^m olumsuz ^oklarm etkilerinin belirleyici 
olmadigi soylenebilir. 

soNug 

Tiirkiye i^in iki degi^ken arasmda hem simetrik hem de asimetrik etki bag- 
lammda tarim gelirlerinden ekonomik biiyiimeye dogru bir etkinin (nedenselli- 
gin) oldugu yoniindedir. Ancak pozitif etki i^in nedenselligin ^ift yonlii oldugu 
bulunmu^tur. 

Ampirik bulgular Hollanda iqn durum farkh oldugunu ortaya koymaktadir. 
Hollanda i^in simetrik etkinin olmadigi sonucu elde edilmi^tir. Ancak hesaplanan 
asimetrik etki sonu^lari incelendiginde ise, Hollanda i^in de tarim gelirlerinden 
ekonomik biiyiimeye dogru bir etki oldugu ve bu etkinin pozitif ^oklar baglaminda 
daha gii^lii oldugu sonucuna ula^ilmi^tir. Dolayisiyla Hollanda i^in tarim gelir- 
leri ile ekonomik biiyiime arasmda asimetrik etkinin varhgmdan bahsedilebilir. 
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TURKiYE’NiN BUYUME ORANININ KLASiK 
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Ozet 

Klasik ayri^tirma metodu zaman serisi ekonometrisi iqiinde yer alan gelenek- 
sel yontemlerden biri konumundadir. Bu yontem ongorii iiretmek suretiyle ilgili 
verinin gelecegi hakkmda fikir elde edilmesine olanak vermektedir. Bu ^ah^mada 
Klasik ayri^tirma yonteminden hareketle Tiirkiye’ye ait GSYH degerleri iizerinden 
buyiime skorlari tahmin edilmi^ ve ger^ek biiyume skorlari ile kar^ila^tirmah ola- 
rak degerlendirilmi^tir. Bu dogrultuda ^ah^mada Tiirkiye’nin 1998Q1 ve 2017Q3 
donemlerini kapsayan GSYH zincirleme hacim degerleri kullanilmi^tir. Analiz 
tahmin sonuUarma gore Tiirkiye’nin 2017 yih son ^eyrekte %5.3 oramnda, 2018 
yih birinci ve ikinci ^eyrekte ise sirasiyla %5,9 ve %5,5 oranlarmda biiyuyecegi 
tahmin edilmektedir. Analiz tahmin sonu^larma gore ilgili donemler baz ahn- 
digmda Tiirkiye’nin potansiyel biiyumesinin yakla^ik olarak %5 ile %6 bandmda 
degi^im sergilemesi beklenmektedir. 2017 yih son iki ^eyrek donem (%11,3 ve %7,3) 
ile 2018 yihna ait ilk ^eyrek donem (%7,4) buyiime oranlari bu bandm olduk^a 
iizerinde ger^ekle^mi^tir. Bu donemlerde ortaya ^ikan potansiyelin iizerindeki 
yiiksek buyiime oranlari, cari a^ik, i^sizlik, enflasyon vb. diger makroekonomik 
unsurlarda bozulmalara yol a^makta ve istikrarb biiyiime siirecine engel olmaktadir. 

Anahtar Kelimeler: Klasik Ayri^tirma Yontemi, Ongorii, GSYH, Biiyiime 
Oram 

JEL Kodlari; CIO, C13, C22, C53 
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Abstract 

The classical decomposition method is one of the traditional methods in time 
series econometrics. This method allows to get an idea about the future of the 
related data by producing forecasting. In this study, with classical decomposition 
methods, GDP growth scores over Turkey were estimated and evaluated in com¬ 
parison with the value of the real growth scores. In this direction, GDP chained 
volume values including Turkey’s 1998Q1 and 2017Q3 period are used. According 
to the analysis result, Turkey’s estimated growth is 5.3% in the last quarter of 
2017, while the first and second quarter of 2018 is estimated to grow at 5.9% and 
5.5%, respectively. According to the analysis results, when the concerning periods 
were based, Turkey’s estimated potential growth is expected to exhibit about 5% 
to 6% change in the band. Growth rates in the last two quarters of 2017 (11.3% 
and 7.3%) and in the first quarter of 2018 (7.4%) were well above this band. High 
growth rates over the potential emerging during these periods lead to deterioration 
in other macroeconomic factors, such as current account deficit, unemployment, 
inflation and so on and impede the steady growth process. 

Keywords: Classical Separation Method, Prediction, GDP, Growth Rate 

JEL Codes: CIO, C13, C22, C53 

GiRi§ 

Zaman serisi analizlerinde birqok ayri^tirma yontemi bulunmaktadir. Bu 
ayri^tirma yontemlerinin bir kismi geleneksel yakla^im olarak ifade edilmektedir. 
Klasik ayri^tirma yontemi bu geleneksel ayri^tirma yontemlerinden biri olup, 
serileri ayri^tirmak suretiyle her bir bile^enini ortaya koyma amaci iqerisindedir. 
Bu baglamda ayri^tirma yontemleri esasmda iki ayri bile^en olarak trend ve mev- 
simsel bile^enlere dikkat qekmektedir. Trend bile^eni serinin trend seviyesinde 
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meydana gelen uzun donemli degi^meleri temsil ederken, mevsimsel bile^en ise, 
iklim, geleneksel ve resmi tatiller vb. faktorlerden dolayi olu^an siirekli ve peri- 
yodik dalgalanmalari ifade etmektedir (Makridakis vd., 2008: 83). 

Ayri^tirma yontemleri soz konusu serinin ge^mi^ donem hareket ve tepkile- 
rinden yola ^ikarak bir ongorii iiretmektedir. Dolayisiyla ilgili serinin donem i^i 
karakteristik ozellikleri sonraki donemlerde alacagi degerlerde belirleyici olmaktadir. 
Diger bir ifade ile serinin onceki donem dinamiklerinden hareketle seri hakkmda 
gelecege dair bilgi ve fikir edinilmesi rniimkiindur. Geleneksel tahmin yontem- 
lerinin (Klasik ayri^tirma yontemi, ARIMA vb.) oziinde bu prensipler ge^erlidir. 

Ayri^tirma yontemlerinden hareketle ongorii elde edilmesi Holt (1957) ve 
Winters (1960) tarafmdan geli^tirilmi^tir. Bu yontemler zaman serisi iqierisinde 
alternatif bir modelleme metodu olarak serileri trend, mevsimsel ve tesadiifi bile- 
^enlerine ayri^tirmakta ve ongorii elde edilmesine olanak vermektedir (Bisgaard 
ve Kulahci, 2011: 187). 

Ongorii iiretmede uygulamaya konulacak serinin yapisi onem arz etmektedir. 
Diger bir soylemle ele almacak serinin yapisma uygun modelleme yapilmalidir. 
Ayrica analize tabi tutulan serinin ongorii vadesi kisa tutulmalidir. Bu takdirde 
analiz tahmin sonu^larmm daha isabetli ve saghkh sonu^lar ortaya ^ikarmasi 
beklenmektedir. Oah^mada bu durum dikkate ahnarak 2018 yih 2. ^eyrek donem 
dahil ongoriide bulunulmu^tur. 

Ekonomilerin biiyiime performanslarmdaki istikrar, soz konusu ekonomilerin 
iiretim kapasitesi ya da potansiyeli ile yakmdan ilintilidir. Tiirkiye’nin bilhassa 
son donem biiyiime oranlari ^ah^mada tahmin edilen biiyiime skorlarmm ol- 
duk^a iizerinde seyrettigi gozlenmektedir. Bu baglamda ^ah^mada temel ekono- 
mik gostergelerden biri konumunda olan biiyiime skorlarmm ger^ek ve tahmin 
degerlerinin kiyaslanmasi ile degerlendirmelerde bulunulmaktadir. 

Genel iktisat literatiiriinde potansiyel biiyiime ile trend biiyiime orani kav- 
ramlari ayni anlamda kullamlmaktadir. Aralarmda teknik farkhhklar olmasma 
ragmen potansiyel biiyiime uzun donem biiyiimeyi temsil etmektedir (GBO, 2004: 
l-2).Tiirkiye ekonomisinin biiyiime hizinin uzun donem ortalamasmdan sapmalar 
gostermesi temel makroekonomik faktorlerde (enflasyon, doviz kuru, cari a^ik 
vb.) istikrarsizhga sebebiyet vermektedir. Dolayisiyla karar ahci ve uygulayicilarm 
ekonominin iiretim faktor yapisi ve kapasitesine uygun skorlar ^er^evesinde yani 
potansiyelinde hedefler belirleyerek dengeli biiyiime siirecini hayata ge^irmeleri 
gerekmektedir. Aksi durumda potansiyel biiyiimenin iistiinde ortaya ^ikan siirekli 
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biiyume, hedeflenen enflasyon oranlarindan uzakla^maya, altinda ger^ekle^en 
uzun donem biiyume oranlari ise ekonomide atil kapasite yani eksik istihdama 
neden olmaktadir. 

1. LiTERATUR TARAMASI 

Alper ve Aruoba (2004) ^ali^masinda Tiirkiye’de tatil etkilerinin sanayi iire- 
tim endeksi iiretimi iizerindeki etkisini analiz etmi^tir. Ilgili endeks 1985-2002 
donemini kapsamaktadir. Endeks serisi trend, mevsimsel ve tesadiifi bile^enlerine 
ayn^tirilmi^tir. Bunun yamsira uygulamada ^arpimsal ayri^tirma yontemi tercih 
edilerek analizler ger^ekle^tirilmi^tir. Tatil etkileri serilerde genellikle mevsimsel 
etkiler ortaya ^ikarmaktadir. Dolayisiyla bu etkiler ayri^tirma yontemlerinden 
istifade edilerek daha a^ik bir ^ekilde ortaya konulabilmektedir. 

Onder ve Kuzu (2014) hava trafiginin yogunlugunun tahmini iizerine 9 a- 
li^masmda tahmin uygulamalarmm lojistik planlamasmda onemli bir konuma 
sahip olduguna dikkatleri qiekmi^tir. Bu baglamda qiali^mada birden 90 k yontem 
kullanilmi^tir. Ozellikle klasik zaman serisi analizlerinden diizgiinle^tirme ve 
ayri^tirma yontemlerine odaklanilmi^tir. Sonu 9 itibariyle yontemler arasmdan 
en uygun teknik se 9 imi saglanarak analiz ger 9 ekle?tirilmi§tir. 

Burger vd. (2001) turizm talebinin tahmin edilmesi iizerine ele aldigi 9 a- 
li^masmda zaman serisi tahmin metotlari kar^ila^tirmali olarak sunulmu^tur. 
(^ali^mada belirli bir bolgedeki turizm talebinin belirlenmesinde uygun ongorii 
metotlari tarti^ilmi^tir. Netice itibariyle kar^ila^tirmali olarak ortaya koymaktadir. 
Resmi istatistiki veriler 1992-1998 donemini kapsamaktadir. Bu 9 ali§ma i 9 in yapay 
sinir aglari yonteminin turizm talebini daha iyi a 9 ikladigi sonucuna ula^ilmi^tir. 

Lise (2006) 9 ali§masmda Tiirkiye’de karbondioksit (C02) emisyonunu ince- 
lemi^tir. (^ali^ma 1980-2003 donemini kapsamakta olup bu yillarda ger 9 ekle?en 
emisyon arti^mi a 9 iklamada ayri^tirma analizi kullanilmi^tir. 

Literatiir 9 ali^malari gozden ge 9 irildiginde ayri^tirma yontemleri ile dogru- 
dan ilintili 9 ali§malarm sinirli sayida oldugu dikkatlerden ka 9 mamaktadir. Bu 
durumun nedeni olarak klasik ayri^tirma yakla^immm geleneksel bir yontem 
olmasi dolayisiyla daha 90 k modern tahmin yontemlerinin tercih ediliyor olmasi 
soylenebilir. 
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2. UYGULAMA 

(^ali^manin bu kisminda veri seti, yontem ve bulgulara yer verilmektedir. 
ilk etapta veri seti ve yontem a^iklanmaktadir. Akabinde ^ali^madan elde edilen 
^iktilar bulgular ba^ligi altinda ayrmtili bir bi^imde ifade edilmektedir. 

2.1. Veri Seti ve Yontem 

(^ali^mada Tiirkiye’ye ait GSYH verileri donemsel olarak zincirlenmi^ hacim 
degeri baz alinarak elde edilmi^ olup bu verilere Tiirkiye Istatistik Kurumunun 
(TiilK) resmi internet sitesinden ula^ilmi^tir. Soz konusu veriler ^eyrek yillar 
itibariyle 1998Q1 ile 2017Q3 donemlerini kapsamaktadir. (^ali^mada Eviews-9 
paket programmdan yararlanilarak ilgili veri hakkmda tahminler yapilmi^tir. 

(^ali^mada biiyume orani verileri yerine GSYH zincirleme hacim degerleri 
kullandmi^tir. Bu tercihin sebebi klasik ayri^tirma yonteminde ilgili serinin trend 
i^eren bir yapiya sahip oldugu varsayimmdan hareket edilmektedir. Oransal veriler 
^ogunlukla belirli bir ortalama etrafmda salmim gosteren daha duragan bir yapi 
sergiledigi iqn, diger bir soylemle ayri^tirma yonteminin temel varsayimmdan 
uzak oldugundan dolayi. GSYH serisinin biiyiime orani serisine nispeten klasik 
ayri^tirma metodu tahmin analizine daha uygundur. Tahmin degerleri elde edi¬ 
len GSYH serisi iizerinden biiyiime formiilii kullanilarak biiyiime oranlari elde 
edilmektedir. 

Bu ^ah^mada GSYH verileri klasik ayri^tirma yontemi kullanilarak analiz 
edilmi^tir. Bu yontem iki kisimdan olu^maktadir. Bunlardan birincisi toplamsal 
ayri^tirma yontemi digeri ise ^arpimsal ayri^tirma yontemi olarak ifade edilmek¬ 
tedir. Serinin yapismdan hareketle bu iki yontemden biri tercih edilerek model- 
lemeler yapilmi^tir. 

Modelin genel matematiksel gosterimi §u ^ekildedir: 

X, = f(M,, S., Y,) (2.1) 

Xj: Serinin t donemine ait ger^ek degerini, 

Mj,: t donemine ait trend bile^eni, 

Sj : t donemine ait mevsimsel bile^enini, 

Yj ise t donemindeki tesadiifi(rassal) degi^keni temsil etmektedir (Makridakis 
ve Wheelwright, 1997: 85). Ifade edilen genel matematiksel formda ayrica her- 
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hangi bir zaman serisinin trend, mevsimsel ve tesadiifi bile^enlerin bir fonksiyonu 
oldugu soylenebilmektedir. 

Toplamsal ayri^tirma yontem modeli ^ekilde gosterilmektedir: 

X = M, + S,+ Y^ (2.2) 

Bu denklemde yer alan simgesi 90 k yava§ bir ^ekilde artan trend bile^e- 
nini temsil etmektedir. Yine simgesi periyodik olarak hareket eden mevsimsel 
bile^en fonksiyonunu ifade etmektedir. Y^ ise tesadiifi bile^en fonksiyonu olarak 
tammlanmaktadir (Grandell, 1998: 3). 

(^arpimsal ayri^tirma yontemi ise ^ekilde ifade edilmektedir: 

X = M^-S/Y^ (2.3) 

Bu denklemde ise seriyi olu^turan trend, mevsimsel ve tesadiifi bile^enler 
^arpimsal formda tammlanmaktadir. Bu e^itlikte yer alan X^ ger^ek seri dege- 
rini, trend bile^eni, mevsimsel bile^eni son olarak Y^ ise tesadiifi bile^eni 
simgelemektedir. 

GSYH serisi yapisi itibariyle toplamsal bile^ene uygun bir karaktere sahiptir. 
Bu baglamda ^ali^mada toplamsal ayri^tirma yontemi kullanilmi^tir. Seri bile- 
^enlerine ayri^tirilarak trend iizerinden modeller iiretilmi^tir. 

Modelin geni§ gosterimi §u ^ekilde ifade edilmektedir: 

Y^ = a^+ajtrend'(tl)+ a 2 trend^(t 2 )+a^trend’(t 3 ) 

Trend degi^keni bagimli degi^ken olarak kabul edilmekte ve sirasiyla sabit, 
trend‘(tl), trend^(t2) ve trend^(t3) bagimsiz degi^ken olarak e^itlikte yer almak- 
tadir. Burada trend*, modelin dogrusal yapisim, trend^karesel durumunu, trend’ 
ise ii^iincii dereceden bir denklem yapisim ifade etmektedir. Denklemin derecesi, 
katsayilari anlamli olan modeller arasmdan en dii^iik Akaike Bilgi Kriter degerine 
sahip olan modelin belirlenmesi ile tespit edilmektedir. 

2. 2. Bulgular 

Bu kisimda klasik ayri^tirma yonteminin GSYH serisine uygulanmasi neti- 
cesinde elde edilen bulgulara yer verilmektedir. GSYH serisinin temel diizeyde 
yapisi irdelenip bile^enleri ayri ayri gosterilmi^tir. Akabinde ise trend modeller 
elde edilmi^ ve bu trend modellerinden analiz i^in en uygun olani tercih edilmi^- 
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tir. Analiz sonu^larindan elde edilen tahmin degerleri ve ger^ek degerler tablo 
halinde sunulmu^tur. 


§ekil 1. GSYH Temel Duzey Serisi 

GSYH 

500 , 000,000 
■ 450 , 000,000 
400 , 000,000 
350 , 000,000 
300 , 000,000 
250 , 000,000 
200 , 000,000 
150 , 000,000 
100 , 000,000 

§ekil I’de GSYH serisine ait temel diizey grafigi gozlenmektedir. Hemen 
hemen her seri trend, mevsimsel ve tesadiifi bile^enlerden en az iki bile^eni biin- 
yesinde barmdirmaktadir. §ekil I’den artan bir trendin yamsira tekrarli ve sis- 
tematik bir ^ekilde seyreden mevsimsel bile^enin varligi hakkmda bir on fikir 
elde edilebilmektedir. Ayrica mevsimsel bile^enin dalga boylarmm standart bir 
salmim gostermesi toplamsal ayri^tirma metodunun uygulanmasmm gerekliligini 
ortaya koymaktadir. 



§ekil 2. Trendden Arindirilmi^ GSYH Serisi 

DETREND 
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$ekil 2 trendden arindirilmi^ GSYH serisini temsil etmektedir. Bu seri detrend 
serisi olarak ifade edilmektedir. Detrend serisine original seriden (GSYH serisi) 
trend bile^eninin ^ikarilmasi neticesinde ula^ilmaktadir. Dolayisiyla detrend biin- 
yesinde sadece mevsimsel ve tesadiifi bile^enleri banndirmaktadir. 


§ekil 3. GSYH Serisi Trend Bile^eni 

TREND 



§ekil 3 ise GSYH serisine ait trend degi^kenini gostermektedir. §ekilden de 
gozlenebilecegi iizere ciddi bir trend bile^eninin GSYH serisinde yer aldigi soylene- 
bilmektedir. Diger bir ifade ile yillar itibariyle artan bir trend goze ^arpmaktadir. 


§ekil 4. GSYH Serisi Mevsimsel Bile^eni 

MEVSIMSEL 



§ekil 4, GSYH serisini olu^turan bile^enlerden, mevsimsel bile^eni temsil et¬ 
mektedir. Mevsimsel olu^um belli donemler benzer hareketlerin sistematik halini 
yansitmaktadir. Diger bir soylemle ?ekil 4, sistematik hareketlerin tekrarlanmasi 
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^eklinde meydana gelen mevsimselligi ifade etmektedir. Dolayisiyla serinin i^er- 
digi mevsimsel bile^enin etkisi ortadan kaldinlmalidir. Bu dogrultuda geleneksel 
yontem seriden bu bile^eni ayri^tirma yoluna gitmektedir. 


§ekil 5. GSYH Serisi Tesadiifi Bile^eni 

TESADUFI 



§ekil 5, GSYH serisine ait tesadiifi bile^enin ^eklini gostermektedir. Tesadiifi 
bile^en, literatiirde rassal degi^ken olarak da bilinmektedir. Rassal ya da tesadiifi 
bile^en, seriden trend ve mevsimsel bile^enlerin ^ikarilmasi veya ayri^tirilmasi 
suretiyle elde edilmektedir. Bu baglamda §ekil 5, GSYH serisinden trend ve mev¬ 
simsel bile^enlerin ^ikarilmasi sonrasi elde edilmi^ tesadiifi hareketleri yansit- 
maktadir. §ekilden goriildiigii iizere bu hareketler ayni zamanda rassal ve daginik 
bir karakter sergilemektedir. 
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Table 1. Trend Model Degerleri 

Dependent Variable: TREND 
Method: Least Squares 
Date: 12/24/17 Time: 14:50 
Sample (adjusted): 1998Q3 2017Q1 
Included observations: 75 after adjustments 


Variable 

Coefficient 

Std. Error 

t-Statistic 

Prob. 

C 


5314659. 

3.076.719 

0.0000 

Tl 

1314058. 

577902.6 

2.273.840 

0.0260 

T2 

18328.45 

17036.32 

1.075.846 

0.2856 

T3 

9.767.019 

1.437.266 

0.679556 

0.4990 


R-squared 

0.982340 

Mean dependent var 

2.62E+08 

Adjusted R-squared 

0.981594 

S.D. dependent var 

73054379 

S.E. of regression 

9911324. 

Akaike info criterion 

3.510.811 

Sum squared resid 

6.97E+15 

Schwarz criterion 

3.523.171 

Log likelihood 

-1.312.554 

Hannan-Quinn criter. 

3.515.746 

F-statistic 

1.316.441 

Durbin-Watson stat 

0.085253 

Prob(F-statistic) 

0.000000 




(^ali^mada kurulan modellerin ortak ozelligi trendin bagimli degi^ken ola- 
rak varsayilmasiyla iiretilmi^tir. Uretilen bu modellerde trend bagimli degi^ken 
konumundadir. Anlamli modeller arasmdan Akaike kritik degeri nispeten dii^iik 
olan model tercih edilerek analizler uygulanmi^tir. 

Trendin bagimli degi^ken olarak varsayildigi modellere tablo 1, tablo2 ve 
tablo 3’te yer verilmi^tir. Tablo 1, trend iizerine Tl, T2 ve T3 degerlerinin ko^tu- 
rulmasi neticesinde elde edilmi^tir. Diger bir soylemle modelin kiibik bir yapida 
olup olmadigi irdelenmi^tir. Ancak kurulan modelde T2 ve T3 degi^keni hi^bir 
kritik diizeyde (%1, %5, %10) anlamli degildir. Dolayisiyla elde edilen model kiibik 
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bir yapi sergilememektedir. Sonu^ olarak tablo 2 ve tabloS’te ki alternatif trend 
modelleri kurulmu^tur. 


Tablo 2. Trend Model Degerleri 


Dependent Variable: TREND 


Method: Least Squares 


Date: 12/24/17 Time: 14:49 


Sample (adjusted): 1998Q3 2017Q1 


Included observations: 75 after adjustments 


Variable 

Coefficient 

Std. Error t-Statistic 

Prob. 

c 

1.35E+08 

3806133. 3.541.261 

0.0000 

T1 

3271721. 

85328.43 3.834.268 

0.0000 

R* squared 

0.952695 

Mean dependent var 

2.62E+08 

Adjusted R-squared 

0.952046 

S.D. dependent var 

73054379 

S.E. of regression 

15997659 

Akaike info criterion 

3.604.009 

Sum squared resid 

1.87E+16 

Schwarz criterion 

3.610.189 

Log likelihood 

-1.349.503 

Hannan-Quinn criter. 

3.606.476 

F-statistic 

1.470.161 

Durbin-Watson stat 

0.039649 

Prob(F-statistic) 

0.000000 
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Tablo 2’de ise trendin bagimli degi^ken olarak alindigi ve sadece T1 degi?- 
keninin dahil edildigi trend modeli yer almaktadir. Diger bir ifade ile denklemin 
dogrusal bir yapi i^erip i^ermedigi tespit edilmeye qiali^ilmaktadir. Tablo 2’de 
goriilecegi iizere hem sabit hem de T1 degi^keni tiim kritik diizeylerde (%1, %5, 
%10) anlamlidir. 

Kurulan bu model uygun model olmaya aday olmakla birlikte bir ii^iincii 
modelin kurulmasi ve kar^ila^tirmalarm yapilmasi gerekmektedir. Bu baglamda 
geriye kalan tek model sabit, Tl ve T2 bagimsiz degi^kenlerin i^erildigi karesel 
trend modelidir. 

Tablo 3. Trend Model Degerleri 

Dependent Variable: TREND 
Method: Least Squares 
Date: 12/24/17 Time: 14:49 
Sample (adjusted): 1998Q3 2017Q1 
Included observations: 75 after adjustments 


Variable 

Coefficient 

Std. Error t-Statistic 

Prob. 

c 

1.66E+08 

3703533. 4.484.857 

0.0000 

Tl 

950763.8 

218651.4 4.348.309 

0.0000 

T2 

29755.86 

2.720.687 1.093.689 

0.0000 

R* squared 

0.982225 

Mean dependent var 

2.62E+08 

Adjusted R-squared 

0.981731 

S.D. dependent var 

73054379 

S.E. of regression 

9874211. 

Akaike info criterion 

3.508.793 

Sum squared resid 

7.02E+15 

Schwarz criterion 

3.518.063 

Log likelihood 

U.312.797 

Hannan-Quinn criter. 

3.512.494 

F-statistic 

1.989.300 

Durbin-Watson stat 

0.083691 

Prob(F-statistic) 

0.000000 




Tablo 3’te ayni tablol ve tablo 2’de oldugu gibi trendin bagimli degi^ken 
konumunda oldugu ve sirasiyla sabit, Tl ve T2 degi^kenlerinin bagimsiz degi?- 
ken bi^iminde modele ko^turuldugu trend modellerinden biridir. Bu model ayni 


494 













zamanda karesel bir yapinin uygunlugunu tespit etme amacindadir. (^ikti sonuq:- 
larindan da a^ik bir ^ekilde goriilecegi iizere sabitin yanisira T1 ve T2 degi^kenleri 
tiim kritik diizeylerde (%1, %5 ve %10) anlamli bir yapi ortaya koymaktadir. Yani 
olu^turulmasi muhtemel denklemlerden bir digerinin de karesel yapiya uygun bir 
denklem ozelligi sergiledigini soylemek mumkundiir. 

Tablo 2’de ve tablo 3’te sirasiyla anlamli olduklari tespit edilen karesel ve 
dogrusal denklemlerden daha uygun olani Akaike ve Schwarz degerleri kontrol 
edilerek belirlenmektedir. Tablo 3’te Akeike ve Schwarz degerleri sirasiyla 35.08793 
ve 35.18063, tablo 2 de ise bu degerler sirasiyla 36.04009 ve 36.10189 olarak ger- 
^ekle^mi^tir. Tablo 3’e ait Akaike ve Schwarz degerlerinin nispeten daha dii^iik 
oldugu a^ik bir ^ekilde gozlenmektedir. Netice itibariyle tablo 3’u temsil eden 
karesel denklem yapisi en uygun trend model ozelliklerini yansitmaktadir. 

Tablo 4. Uygun Trend Modeli 

Estimation Command: 


LS TREND C T1 T2 
Estimation Equation: 


TREND = C(l) + C(2)’^T1 + C(3)’^T2 
Substituted Coefficients: 


TREND = 166098193.76 + 950763.801027*T1 + 29755.8631878*T2 

Tablo 4, uygun trend model qiktisim temsil etmektedir. Bu model qiktismdan 
elde edilen denklemde trend bagimh degi^ken konumunda olup sabitin yamsira 
ilgili katsayilar aqik bir ^ekilde goriilebilmektedir. Bu denklem iizerinden gerekli 
hesaplamalar yapilmak suretiyle tahmini trend degerlerine ula^ilmaktadir. Elde 
edilen degerler trendin ongorii degeri olmakla beraber bu degerlere mevsimsel 
endeks degerlerinin dahil edilmesi gerekmektedir. Sonuq olarak tahmini trend 
degerleri ve mevsimsel endekslerin ilgili donemler itibariyle toplanmasi neticesinde 
tahmini GSYH degerleri hesaplanmi^tir. 
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§ekil 6. GSYH Ger^ek ve Tahmin Deger Grafigi 


500000000 
450000000 
400000000 
350000000 
300000000 
250000000 
200000000 
150000000 
100000000 
50000000 
0 

123456789 10 11 

■- "Seriesl Series2 



§ekil 6’da yer alan seri 1 ve seri 2 grafikleri sirasiyla GSYH serisinin tah- 
mini ve gerqiek degerlerini temsil etmektedir. Seri 1 ve seri 2 grafikleri, ^ekilden 
de anla^ilacagi iizere birbirleri ile ayni dogrultuda ve yakin bir yol seyri takip 
etmektedir. Donem iqii gerqiek ve tahmin degerlerinin yakmla^masi ilerleyen do- 
nemlere ait tahmini GSYH degerlerinin isabet katsaymi arttirmasi beklenmektedir. 
Dolayisiyla bu durumun tahmin edilecek olan sonraki yillar i^in arzulanan bir 
§ekil oldugu ve saghkh ongoriiler iiretmesi beklenmektedir. 


Table 5. GSYH ve Buyume Oranlarmin Ger^ek ve Tahmin Degerleri 



GSYH 

GSYH 

Ger^ek 

Tahmini 

YILLAR 

Tahmin 

Degerleri 

Ger^ek 

Degerler 

Buyume 

Oram 

(%) 

Buyume 
Oram (%) 

2016Q1 

360 468 606,00 

350 054 
756,90 

4,8 

- 

2016Q2 

389 334 520,00 

389 037 
940,60 

4,9 


2016Q3 

417 418 004,00 

404 236 

509,20 

-0,8 

- 
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2016Q4 

419 278 899,00 

433 036 
195,90 

4,2 

- 

2017Q1 

381 886 618,00 

368 565 

778,40 

5,4 

5,9 

2017Q2 

410 990 572,00 

410 057 

068,40 

5,4 

5,5 

2017Q3 

439 312 096,00 

448 956 
426,80 

11,3 

5,2 

2017Q4 

441 411 031,00 

464 491 
409,40 

7,3 

5,3 

2018Q1 

404 256 790,00 

396 065 
974,10 

7,4 

5,9 

2018Q2 

433 598 784,00 

- 

- 

5,5 


Tablo 5, GSYH ve biiyume oranlannin gerqiek ve tahmini skorlarini yil- 
lar itibariyle ^eyrek donemler halinde yansitmaktadir. Bu donemler 2016Q1 ile 
2018Q2 arasini kapsamakta olup 2017 yilinin son ^eyregi ile 2018 yili 1. ve 2. 
^eyrek donemleri tahmin edilmi^tir. 

(^ali^mada GSYH zincirleme hacim degerleri 2017 son ^eyrek, 2018 yili ise ilk 
2 ^eyrek halinde tahmin edilmi^tir. Tahmini GSYH degerleri iizerinden tahmini 
biiyume skorlari ayni ^eyrek donemler i^in hesaplanarak tabloda yerini almi^tir. 

Biiyume Orani,= (GSYH^-GSYH^^) / (GSYH^ j) (2.2.1) 

GSYH t donemine ait zincirleme GSYH degeri 

GSYH j p t-1 donemine ait zincirleme GSYH degeri 

Biiyiime orani t donem i^in yukarida yer alan formiil yardimiyla hesapla- 
nabilmektedir (Yildinm vd., 2016: 57-58). Tablo 5’te yer verilen tahmini biiyiime 
skorlari bu formiil (2.2.1) kullanilarak hesaplanmi^tir. 2017 yih son ^eyrek donem 
tahmini biiyiime orani %5,3 olarak hesaplanmi^tir. 2018 yihna ait 1. ve 2. ^eyrek 
tahmini biiyiime oranlari ise sirasiyla %5,9 ve %5,5 olarak hesaplanmi^tir. 

soNug 

Hemen hemen tiim alanlarda gelecegin belirsizligi hike ekonomileri, kurum 
ve kurulu^lar a^ismdan ciddi riskier te^kil etmektedir. Ongoru ya da tahmin ure- 
tebilme kavrami ulkeler ve ilgili ekonomiler i^in gelecegin planlanmasi a^ismdan 
hayati oneme sahip kavramlardir. Soz konusu hike ekonomilerinin deride atacaklari 
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adimlar ve alacaklari pozisyonlar a^isindan tahmin uygulamalari (forecasting) 
ayrica onem arz etmektedir 

Ongorii modelleri iizerinden yapilan tahmin sonu^larinda ele alinan serinin 
ge^mi^e yonelik eylemleri belirleyici olmaktadir. Diger bir deyi^le serinin onceki 
donem davrani^lari ileriye doniik ipu^lari vermekte ve ongorii iiretilmesini miim- 
kiin kilmaktadir. Ge^mi^ donem dinamikleri ilgili serinin bir nevi potansiyelini 
yansitmakta ve bu potansiyel iizerinden tahminler ortaya konmaktadir. 

Tiirkiye’nin son 10 yilbk biiyiime oranlari kabaca ortalama %5 ile %5,5 do- 
laylarmda ger^ekle^mi^tir. Bunun yamsira IMF, OECD ve Diinya Bankasi gibi 
uluslararasi kurulu^lar Tiirkiye’nin 2018 yib biiyiime beklentilerini yakla^ik olarak 
%5ile %6 bandmda a^iklami^lardir. Bu biiyiime beklentilerinin ^ab^mada elde 
edilen tahmini biiyiime oranlari ile a^agi yukari yakm degerlerde oldugu soyle- 
nebilmektedir. Diger bir soylemle gerek uluslararasi kurulu^larm Tiirkiye iizerine 
biiyiime beklentileri gerekse de ^ab^mada ula^ilan tahmini biiyiime skorlari diger 
^artlar sabit iken Tiirkiye’nin potansiyel biiyiimesinin ortalama %5 ile %6 arasmda 
degi^iklik gosterecegini ifade etmektedir. 

Tiirkiye 2017 yib ilk iki ^eyrek donemde %5,4 biiyiime skoruna ula^mi^tir. 
ilgili donemler itibariyle tahmin edilen biiyiime oranlari sirasiyla %5,9 ve %5,5 
olarak elde edilmi^tir. Bu baglamda Tiirkiye’nin 2017 yib 1. ve 2. ^eyrek tahmini 
biiyiime oranlari ile ger^ek biiyiime oranlarmm yakm degerlerde meydana geldigi 
soylenebilir. Yani Tiirkiye 2017 yilinin ilk 2 ^eyreginde potansiyelinde bir biiyiime 
performansi sergilemi^tir. Tiirkiye son iki qieyrekte ise potansiyelin olduk^a iizerinde 
biiyiimii^tiir. Potansiyelin iizerine ger^ekle^en biiyiime skorlari Tiirkiye’nin cari 
a^ik, enflasyon vb. makroekonomik gostergelerinde bozulmalara yol a^maktadir. 
Diger bir soylemle cari a^iga ve enflasyona ragmen biiyiime soz konusudur. 

Tiirkiye ozellikle 2017 yib 3. ve 4. qieyrekte sirasiyla %11,3 ve %7,3 oramnda 
biiyiiyerek potansiyel biiyiime oranmm oldukqia iizerinde bir rakama ula^mi^tir. 
2018 yib 1. ^eyrekte %7,4 gibi bir biiyiime oranma ula^an Tiirkiye’de bu oran ayni 
^ekilde potansiyelin iizerine ortaya ^ikmi^tir. Potansiyelin iizerinde gerqiekle^en 
biiyiime skorlari iiretimden ziyade tiiketime dayab bir biiyiimeye yani yapay bir 
biiyiimenin varbgma dikkatleri ^ekmektedir. 

Diinya konjonktiiriinde gerek finans alanmda sikila^ma egilimleri gerekse 
de di§ ticaret alanmda ortaya ^ikan ticaret sava^larmm Tiirkiye gibi geli^mekte 
olan iilkeleri ilerleyen donemler i^in olumsuz etkilemesi muhtemeldir. Dolayisiyla 
biiyiime oranlarmda itidalli olmak suretiyle enflasyon, cari a^ik, i^sizlik vb. gibi 
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temel ekonomik gostergelerde istikrann saglanmasi adina gerekli yapisal adimlarin 
atilmasi ve bu yonde politikalann ger^ekle^tirilmesi gerekmektedir. 
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Abstract 

Having into consideration therecent awareness of the significant role of 
trade openness and Foreign Direct Investments on country’s economic growth, 
main objective of this paper is to analyze this nexus in the case of Republic of 
Macedonia as a small open economy, covering time spin 2000ql - 2016q4. Firstly, 
Augmented Dickey Fuller test is accomplished to test the time series stationarity, 
while Johansen test for co-integration is conducted for determining the existence 
of CO -integration vector in the model. Finally, VECM it is employed in order to 
reveal the long-run relationship among FDI, Trade openness and economic growth 
in the case of Republic of Macedonia. In addition, empirical results of Johansen 
CO -integration test and VECM suggest significant long-run relationship among 
these variables, thus revealing positive relationship between trade openness and 
economic growth, while negative among FDI and real GDR Further, Granger cau¬ 
sality test results indicate bidirectional causal relationship between trade openness 
and real GDP, while in the case of FDI and real GDP is present a unidirectional 
causality, running from FDI to real GDP. 

Keywords: trade openness, FDI, co-integration, VECM, Granger causality. 

JEL classification: FIO, F21, F43 
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INTRODUCTION 

FDI and Trade openness are widely discussed and analyzed issue, yet a general 
consensus regarding their effect and the causality among Trade openness, FDI 
and economic growth. In this direction, there exist a plenty of literature body 
as well as theoretical theories, suggesting the existence of the positive effects 
of FDI and trade openness on the country’s growth. Theoretically, there exist 
an assertion of a positive nexus between FDI, Trade openness and economic 
growth of a country, outlined by several reasons so far: the neoclassical model of 
the endogenous theory point out the positive effect of FDI on economic growth 
through the increasing of physical investment’s efficiency and volume (Romer, 
1986; Barro and Sala-i-Martin, 1995). In addition, Krugman (1991) points out that 
FDI can facilitate ‘agglomeration economies’ by clustering and networking while 
also lowering market producers cost. The second reason conveys with the fact 
that the level of trade openness can affect the flow of international capital as well 
as the degree of comparative advantage of a country, based on the ‘transaction 
cost theory’ (Coase, 1937; Williamson, 1975). In addition, the framework of trade 
openness policy relays on allocating the factors of production to sectors with a 
comparative advantage (Solow, 1956; Romer, 1986). 

From this view, theories outline positive nexus between FDI, trade openness 
and economic growth, thus even underlying their co-integration in the log-run 
based on the new growth theory. Yet, the main question to be investigated, refer¬ 
ring to the main aim of this paper is if this nexus is available in every developing 
country. In this regard, the study analyzes the effect of FDI and trade openness 
on economic growth of Republic of Macedonia for the time spin 2000ql-2016q4. 

Underlying the unachieved consensus among scholars if higher trade open¬ 
ness and FDI promote economic growth in developing countries, yet plenty of 
realized studies claim positive effects of trade openness and FDI on economic 
growth (Sakyi and Egyir (2017); Sunde (2017); Musila and Yiheyis (2015); Feta- 
hi-Vehapi et al. (2015); Szkorupova (2014)). On the other side, another group of 
scholars have contradicted this positive nexus among FDI, trade openness and 
economic growth (Goh et al. (2017); Hye and Lau (2015); Eris and Ula^an (2013)). 

Recently, Republic of Macedonia has faced several reforms on the trade and 
macro policy with emphasizes on trade openness. Even though several papers 
exist on the investigation of the long-run effects of trade openness and FDI on 
economic growth in developing countries as well as their causal relationship, yet 
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the main contribution of this paper relays on the first attempt for co-integration 
analysis of this nexus and causality in Republic of Macedonia as a small open 
economy, through the VECM methodology. 

The structure of the paper is organized as follows: the second section outlays 
the review the literature review regarding the theoretical and empirical background, 
section three provides the model specification and data, section four presents 
and discusses the empirical results and finally the last section includes the main 
conclusions and recommendations for the trade policy in Republic of Macedonia. 

LITERATURE REVIEW 

The development of the theory of trade policy has undergone two main 
phases: the neoclassical model of the endogenous theory - old theory and the 
new growth theory. In addition, trade policy has been discussed in large body of 
empirical research, while two main models have been emphasized: Rivera-Batiz 
and Romer (1991) model and Grossman and Helpman (1991) model. In both of 
these models have been pointed main reasons for long-run positive effects of 
the trade openness in economic growth: allocation effect, communication effect, 
integration effect and duplication effect, under the magnitude and dominance 
of which depend the impact of foreign trade on economic growth, providing a 
mixed and contradictory empirical results regarding this issue. 

By investigating the effects of trade and FDI on economic growth, scholars 
Sakyi and Egyir (2017) realized an empirical analysis for 45 African countries 
for time period 1990 - 2014, resulting significant relationship among trade, FDI 
and economic growth. In addition, Sunde (2017) tested the nexus between foreign 
direct investment, exports and economic growth through ARDL model, sugges¬ 
ting CO -integration relationship between these variables. Further, unidirectional 
causality was claimed among FDI and economic growth, running from FDI to 
growth, while bidirectional causal relationship was evident among exports and 
economic growth. 

In their study, Musila and Yiheyis (2015) try to analyze the impact of trade 
openness on economic growth in the case of Kenya, suggesting positive relations¬ 
hip among them. In addition. Granger Gausality test has shown unidirectional 
causal relationship, implying that a change in trade openness influences economic 
growth in the long run. 
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Further, Fetahi-Vehapi, et al. (2015) in their paper investigated the impact of 
trade openness on economic growth of South East European countries covering 
the time period 1996 - 2012. Moreover, their results claimed positive relationship 
among these variables, where trade openness at countries with higher level of ini¬ 
tial income per capita, gross fixed capital formation and FDI was more beneficial. 
Moreover, in her study Szkorupova (2014) has analyzed the causal relationship of 
exports, FDI and economic growth in the case of Slovakia covering the time spin 
2001-2010, through Johansen co-integration and VECM. Moreover, her results 
reveal positive effects of exports and FDI on economic growth in the long run. 

Beside of the evidence of the positive effects of FDI and trade openness on 
economic growth on the other side, Hye and Lau (2015) have investigated the 
relationship of trade openness and economic growth for the case of India by 
utilizing ARDL model approach. Moreover, they suggest negative effects of trade 
openness on economic growth in the long term and while in the short run this 
relationship tends to be positive. Further, Goh et al. (2017) have investigated long 
run relationship between exports, FDI and economic growth in Asian economies 
through ARDL model. The study found no evidence of co integration between 
the variables. 

Finally, this paper investigates the effects of trade openness and Foreign 
Direct Investments on the economic growth of Republic of Macedonia as a small 
open economy, by utilizing quarterly time series for the time period 2000 - 2016. 
Moreover, VECM approach is used in order to analyze this relationship in the 
long run and short run and additionally Granger Causality test was conducted 
to test the causal relationship among these variables. 

RESEARCH METHODOLOGY AND DATA 

In order to investigate the effects of trade openness and FDI on economic 
growth in Republic of Macedonia for the quarterly time series 2000ql - 2016q4, 
initially the basic empirical model has been determined from the following vectors: 

Y = [In rGDP; InOpen; In FDI; Inrexp; In rimp] (1) 

In this regard it is worth mentioning the list and abbreviation of the variables 
included in the model, presented in the following table 1. 
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Tablel. List of variables and its abbreviations 


VARIABLE 

ABBREVIATION 

Real GDP growth 

rGDP 

rate 

Trade openness 

Open 

Real exports 

rexp 

Real imports 

rimp 


All data used in the empirical analysis are secondary data referring to quar¬ 
terly time periods for time spin 2000 - 2016, available from the National Bank of 
Republic of Macedonia. All variables have been transformed into logarithmic form. 

In addition, some pre estimation tests are engaged in the analysis: lag sele¬ 
ction according to the three main criteria AIC, SBIC and HQIC as well as Unit 
root test based on Augmented Dickey Fuller test. 

Further, in order to test the long run relationship among trade openness, 
FDI and economic growth, Johansen co-integration and VECM methodology has 
been applied, explaining the short-run and long-run dynamic effects through the 
introduction of lost information in the differencing process. 

Further, Granger Causality test has been used to determine the causal re¬ 
lationship among these variables while Impulse Response Function is applied 
in order to investigate the response of one variable to a given shock to another 
variable. Finally, post estimation tests are established in order to check the vali¬ 
dity of the model and following has been used: VECM stability test, LM test and 
Jarque - Berra test. 

EMPIRICAL RESULTS 

In order to continue with the discussion of the results of the co-integration 
and VECM analysis, in the following table briefly is displayed the descriptive 
statistics of the variables. 
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Table!: Descriptive statistics 


Variable 

Obs 

Mean 

Std.Dev 

Min 

Max 

In rGDP 

71 

1.134.094 

.1692452 

1.101.653 

1.161.263 

In Open 

71 

4.522.255 

.1989483 

3.945.845 

4.791.069 

InFDI 

71 

3.771.048 

.8760208 

1.145.823 

5.994.669 

In rexp 

71 

10.339 

.3667483 

9.643.239 

1.111.963 

In rimp 

71 

1.070.128 

.3453725 

9.762.604 

1.130.924 


Source: author’s calculations. 


In addition, in order to determine if the data contain unit root or whether 
they are stationary or not, firstly it is selected the lag number according to three 
main criteria: AIC, SBIC and HQIC. The results are displayed in the following 
table, determining the number of the lag included in the analysis to be four. 


TableS: Lag selection criteria 


Lag 

AIC 

HQIC 

SBIC 

0 

-362.307 

-355.796 

-345.854 

1 

-12.368 

-582.631 

-5.22976-" 

2 

-625.211 

-553.596 

-444.228 

3 

-666.024 

-561.857 

-402.777 

4 

-7.50129’" 

-6.1341’" 

-404.618 


Source: author’s calculations 


Further, in order to test the stationarity of the variables the Augmented Dic¬ 
key Fuller test was employed, results of which can be seen on the following table. 

Based on the results of the Augmented Dickey Fuller test, we can accept the 
null hypothesis of unit root, claiming that each variable contains unit root in 
their level, thus every variable is not stationary in their level. In this direction, 
it is tested whether variables can become stationary in their first and second 
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difference. According to the results, the null hypothesis of unit root is rejected 
for each variable, thus every variable becomes stationary in their first difference. 


Table4: Augmentec 

Dickey Fuller t 

VARIABLE 

est results 

AUGMENTED 

DICKEY 

EULLER 

COMMENT 


InrGDP 

0.145 

(-2.917) 

H„ 


InOpen 

-0.795 

(-2.917) 


Level 

InFDI 

-2.338 

(-2.917) 

H„ 


Inrexp 

-0.334 

(-2.917) 



Inrimp 

-0.129 

(-2.917) 

H„ 


InrGDP 

-4.662 

(-2.918 ) 



InOpen 

-3.483 

(-2.918) 

Hj 

First difference 

InFDI 

-4.919 

(-2.918) 



Inrexp 

-3.184 

(-2.918) 

Hj 


Inrimp 

-5.009 

(-2.918) 


Notes: 


t numbers in brackets represent lag length in ADF test 


Source: author’s calculations 
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Further, in order to determine the existence of long-run co-integration rela¬ 
tionship among FDI, trade openness and economic growth, the Johansen co-in¬ 
tegration technique has been applied. Generally, non-stationary data cannot be 
used in a regression model as such since they can lead to spurious results. In this 
regard, authors Engle and Granger (1987) suggest that if linear combination of 
two or more non-stationary series can be stationary, they can be co-integrated 
while the stationary linear combination to be seen as long run relationship. In the 
following table are presented the results of the Johansen test for co-integration. 


TableS: Johansen test for co-integration 

Null hypothesis 

Alternative 

hypothesis 

trace 

95 % critical 
value 

r = 0 

r> 0 

765.436 

68.52 

r< 1 

r> 1 

43.8410* 

47.21 

r<2 

r> 2 

207.619 

29.68 


Source: author’s calculations 


According to the results of the Johansen test for co-integration, trace test 
shows that at least one co-integrating vector exist in the model among the vari¬ 
ables at 1(1), indicating the rejection of the null hypothesis of no co-integration 
vector and accepting the alternative hypothesis, thus supporting the existence of 
long run relationship among FDI, trade openness and economic growth in the 
case of Republic of Macedonia for the time period 2000 to 2016. 

Finally, after the determination of the existence of the long run co-integrating 
vector, in order to determine the dynamic effects of trade openness and FDI on 
the economic growth of Republic of Macedonia in the long run and short run, 
the Vector Error Gorrection Model - VEGM technique has been applied and the 
results are presented in the following table. 
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TableS: Vector Error Correction model results 


Variables (co-integration vector 1) 

p 

a 

InrGDP 

1.000 

0 

In Open 

0.0509 

(0.049) 

0.9068 

(0.000) 

In FDI 

-0.0044 

(-0.375) 

-10.282 

(0.000) 

In rexp 

-0.0522 

(-0.397) 

0.4088 

(0.024 ) 

In rimp 

0.0703 

(0.265) 

1.527 

(0.000) 

Notes: p - cointegrating vector and a - adjustment parameter vector; 
integrating vector normalized with respect to rGDP. Brackets - p 
probabilities for p and a 

1.000 - co¬ 
values for 


Source: author’s calculations 


In the above model, co-integration model is normalized with respect to real 
GDP growth rate. According to the (1 coefficients that are presented in the above 
table, trade openness has positive and significant effect on the economic growth 
of Republic of Macedonia for the time period 2000 to 2016 in the long run. In 
addition, FDI has insignificant results on the long run; however in the short run 
FDI tends to have negative effect on economic growth of the country. 

In addition. Impulse Response Function has been applied to determine the 
response of one variable when a given shock is given to another variable, thus 
mainly is determined the response of GDP when a given shock is given firstly to 
trade openness while other factors are hold constant, and next when a given shock 
is applied to FDI while other variables hold constant. The results are expressed 
in the following graphs. 
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Graph 1: Impulse Response Function 



Source: author’s calculations 


As it can be seen, when a shock applied to trade openness, the peak value 
of the response of real GDP is reached in the first quarter, while the lowest value 
can be experienced on the third quarter. On the other side, when a given shock is 
applied to FDI, the peak value of the response of the real GDP can be seen during 
the first quarter, while the lowest, even negative can be observed on the fourth 
quarter. However, the first graph demonstrate once more the long run relationship 
among trade openness and economic growth in the Republic of Macedonia, while 
the second graph demonstrates the negative effects of FDI on the short run on 
real GDP in Republic of Macedonia. 

In order to determine the causal relationship between trade openness, FDI 
and economic growth in the case of Republic of Macedonia, the Granger Causa¬ 
lity test has been employed and the results are presented in the following table. 
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Table 6: Granger Causality test results 




Dependent variables (equation) 


In rGDP 


In open 

In FDI 



In 


23.87 

4.613 


rGDP 


(0.000) 

(0.329) 

C nJ 

In open 

17.837 (0.001) 


0.61763 

(0.961) 

^ "Ti 

On 

■0 'u 

G ^ 

A > 

In FDI 

14.509 

(0.006) 

15.605 

(0.004) 



Source: author’s calculations. 


As can be observed from the results of Granger Causality test, there exist a 
bi-directional causality between real GDP growth rate and trade openness, thus 
for both cases the null hypothesis has been rejected. On the other side, a unidire¬ 
ctional causality exists among real GDP growth rate and FDI, running from FDI 
to the real GDP. In this case the null hypothesis of FDI does not Granger cause 
real GDP growth rate can be rejected and accepted the alternative hypothesis. 
On the other side, the null hypothesis of rGDP does not Granger cause FDI has 
been accepted, thus suggesting that if FDI changes, the rGDP will not follow. 

In addition several post estimation tests has been applied for the validity 
and stability of the fitness of this model such as VECM stability test and Lag- 
range-multiplier test, (see Appendix A) 

CONCLUSIONS AND RECOMMENDATIONS 

This paper deals with the empirical approach of the long run and short run 
dynamic effects of the trade openness and FDI on the economic growth of repub¬ 
lic of Macedonia for the time period 2000 - 2016. For this purpose the analysis 
incorporates the co-integration and the vECM technique. In addition. Granger 
causality test has been developed in order to determine the causal relationship 
among trade openness, FDI and real GDP growth rate in Republic of Macedonia 
and additionally Impulse Response Function has been applied to determine the 
response of the real GDP growth rate when a given shock is given to trade open¬ 
ness and FDI, separately when all other factors are hold constant. 
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Finally the findings are demonstrating the long run and short run positive 
effects of trade openness on the economic growth in Republic of Macedonia, in 
line with the theory and empirical findings so far. However, with regard to FDI, 
it has been demonstrated that FDI does not have significant effect on Macedonian 
economy, yet in the short run it shows negative relationship among these variables. 

With respect to the causality, the empirical results denote bidirectional causa¬ 
lity among trade openness and economic growth, while a unidirectional causality 
among FDI and economic growth, running from FDI to real GDP growth rate. 

According to the empirical results, relevant arguments have been found re¬ 
garding the important role of the trade openness on the economic growth in the 
Republic of Macedonia. In addition several recommendations would be helpful 
for the Macedonian government to consider for the trade policy: exports not to 
be concentrated on some products, change of the product structure required for 
the global market. 

Promotion of exports to be part of trade liberalization policy. Trade policies to 
be implemented with complementary macroeconomic policies. Most exports come 
from the FDI sector, that helped to both diversify and increase the sophistication 
of the export basket. Creating backward linkages between FDI-funded and local 
firms would help reduce the import content of exports and thus improve trade 
balancesindustrial diversification of FDI; not to be targeted only to industry but 
also in agriculture, IT sector and tourism geographical diversification in attracting 
FDI, beside of the European Union, to attract new foreign partners improvement 
of the business climate, stable regulatory framework, better credit policy. 
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Appendix A 


Graphl: VECM Stability test 


Roots of the companion matrix 



Source: author’s calculations 



Tablet: Lagrange-multiplier test 


lag 

chi2 

Prob > chi2 

1 

283.879 

0.29031 

2 

231.231 

0.57037 


HO: no autocorrelation at lag order 
Source: author’s calculations 
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Abstract 

The aims of the study are to analyse the factors that affected collaborative 
governance and also efforts to build collaborative governance in spatial planning 
in the city of Depok. This research used qualitative method with post-positivist 
approach. The data collection method consists of (1) Primary data which were 
collected through in-depth interviews with Public Works and Spatial Planning 
Department of Depok city; Development Planning Board of Depok city; and sta¬ 
keholders in Depok related to the research problem such as housing developers 
and social society. (2) Secondary data were collected through the literature and 
documentation at the Public Works and Spatial Planning Department in Depok 
city. According to Indonesian laws and regulations Article 26 of 2007 on Spatial 
Planning, each city in Indonesia is required to have a Green Open Space (GOC) 
of at least 30 percent of its territory. It is also purposed to increase cooperation 
of all elements for Depok’s spatial planning. 

This research indicates that the implementation of collaborative governance in 
Depok’s spatial planning has not been effective because Depok only has 3227.26 ha 
GOG less than 30 percent of 202.9 KM^ city wide; the economic centralization in 
one particular region should have been intended for office or municipal services; 
and the role of government is still dominant in cooperation with stakeholders 
in spatial planning and management through public discussion, public hearing, 
and public consultation. Such a condition is influenced by several factors: lack of 
networked structure; lack of distributive accountability/ responsibility; and the 
lack of trust among the participants in spatial planning of Depok city. 

Keywords: collaborative governance, spatial planning, green open space 

Jel Code: D73 (Bureaucracy, Administrative Processes in Public Organizations) 


514 


I. INTRODUCTION 

Spatial planning includes the planning, utilization and control of space 
utilization (UU No. 26 Year 2007 on Spatial Planning). Spatial planning is the 
starting point for achieving sustainable spatial success which directly affects the 
utilization and control of space utilization. Spatial planning is a plan of space 
utilization that is designed to maintain harmony of inter-sectoral development in 
the framework of development of long-term development programs (Nurmandi, 
1999). Therefore, the spatial arrangement is crucial to be managed and integrated 
well for the sustainable development for the future generation. 

However, the spatial arrangement implemented in Indonesia has not been 
well managed and not well integrated with the stakeholders yet. It is also still far 
from public expectation. Various natural disasters occurred in Indonesia such as 
floods, landslides, and so forth might be an obvious indication of the impact of 
mismanagement of spatial planning. Some argues that such a mismanagement is 
caused by the personal interest of certain groups which has definitely hindered the 
national development aspired in Indonesia. In connection with that, the head of the 
center for data and public relations of Badan Nasional Penanggulangan Bencana 
(The National Agency for Disaster Countermeasure), Sutopo Purwo Nugroho, 
stated that the extent of flood and landslide disaster in Indonesia shows that de¬ 
velopment trend has not been well integrated yet as this kind of disaster is more 
caused by human factor rather than nature (Kompas.com, 2017). 

In ordert to overcome the aforementioned issues, the government in West Java 
Province has put its spatial planning policy into Rencana Pembangunan Jangka 
Menengah Daerah (RPJMD) that is Regional Mid-Term Development Plan for the 
year 2013-2018. This policy is also supported by West Java Regional Regulation no. 
22 of 2010 on the Spatial Plan of West Java Province Year 2009-2029, where this 
policy is directed to create equitable development of planned areas and integrated 
with all sectors as stated in a spatial plan. This spatial plan, then, is used as a 
reference of spatial policy for development in each sector so that space utilization 
in every city can be synergistic, harmonious and sustainable. 

Nonetheless, the reality is different, as stated by Wahana Lingkungan Hi- 
dup Indonesia of West Java or WALHI (Indonesian Forum for Environment), 
the spatial policy in West Java including Depok City has not run properly due 
to the still occurrence of environmental damage as a result of land conversion 
which significantly increaseand over the last few years, and it is also caused by 
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spatial utilization outside the public interest such as for industrial development, 
settlement, mining and so on. This condition can be seen in Figure 1 where the 
high increase of functional shift of land during five consecutive years from 2010 
to 2014 in West Java Province. While the land previously used for community 
needs such as agriculture, protected forest and green open space, it had been now 
converted into the interests of a group of people without considering the role of 
other stakeholders in urban development in West Java 


Figure 1: Over land function in West Java period 2010-2014 



Source: Walhi of West Java, 2015 


Based on the bar chart presented above, the most significant land conversion 
is the decrease of paddy fields each year which reaches 14,800 hectares. In 2010, 
the area of the field was 961.883 hectares, whereas in 2014 it decreased signifi¬ 
cantly about 74,037 hectares to 887,846 hectares. As urged by Dadan Ramdan, 
the director of WALHI of West Java, the conversion of forest area is no different 
from previous years like 2010 to 2014, dominated by diversion into the mining 
sector, infrastructure development, toll roads and roads. The area of forest which 
has been converted until 2015 reaches 28,900 hectares, which is dominated by 
mining land (Tempo.com, 2015). 

Similarly, in Depok city, data from the official website of the city of Depok 
indicates that while in 2010 farmland and plantation initially ranged 589 hectares, 
it has then decreased every year until 2014 to only 164 hectares. These functional 
shifts of agricultural lands and plantations functional are the result of Industrial 
growth. In other words, the convert of land is intended for industrial sector, mi- 
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ning and settlement needs. Besides that, other commercial condominium facilities 
have also contributed in reducing the productive agricultural land and other 
non-agricultural land. This condition has a direct impact on locals who have lost 
their land because of the displacement of their fields, so that food production 
decreases considerably from year to year. 

Therefore, the arrangement of urban space becomes an important issue in 
development, which in its arrangement demands the role of government institutions 
that can accommodate all interests within the framework of democracy through 
cooperation among stakeholders as an effort and response of the government in 
handling public problems, called Collaborative Governance. 

Ansell and Gash described a new strategy of government called collaborative 
governance. This kind of governance involves various stakeholders to work col- 
laboratively with the government apparatus to make joint decisions (Ansell and 
Gash, 2007: 543). More specifically, Ansell explained that collaborative governance 
is a governance arrangement whereby one or more public institutions directly en¬ 
gage non-government stakeholders in a collective, consensus-oriented, deliberative 
collective decision-making process aimed at creating and implementing public 
policies and managing programs or public assets (Ansell and Gash, 2007: 544). 

This notion is in line with those disclosed by Donahue and Zeckhauser (2011: 
4) that every level of government agency has the opportunity to collaborate with 
private parties in achieving public goals more effectively than done by the gover¬ 
nment itself More precisely, Donahue and Zeckhauser (2011: 30) interpret that 
“collaborative governance can be thought of as a form of agency relationship 
between government as principal, and private players as agents”. This collabora¬ 
tive governance, therefore, can be regarded as a form of cooperative relationship 
between government as regulator and private parties as executors. 

In Depok Gity spatial arrangement, Gollaborative Governance might be 
considered very necessary because it can not be denied that every stakeholder in 
Depok Gity has limited capacity in fulfilling their own needs, so that they will 
exchange mutual resources with each other that is symbiotic mutualism, sharing 
for complementary purposes. Through this collaboration, all parties including 
the community will have a sense of ownership and responsibility to achieve the 
goals so as to increase opportunities in the development and success of sustai¬ 
nable development. 
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Spatial arrangement in Depok City has not been managed collaboratively, 
due to various issues. As proposed by M. Rahmat Yananda (2018), an expert 
in urban administration and the Director of Makna Informasi Indonesia, the 
spatial arrangement in Depok City and other cities still have masterplan which 
is hierarchical, where the municipal government only follows what has been set 
by the central government and has no authority in organizing or planning but 
adapting to their respective regions. Similir to the national RTRW which is rele¬ 
gated to the regions to be translated into provincial and district/city RTRWs. this 
demonstrates a hierarchical masterplan which indicates the lack of collaboration 
between central and local governments. 

II. LITERATURE REVIEW 

Governance and Good Governance 

Governance is a keyword that discusses how government should work in a 
country. The term governance begins to be used when discussing development 
issues in Indonesia driven by the dynamics that demand changes in the govern¬ 
ment and citizens’ sides that indicate a change in the governance pattern (Hetifah 
SJ, 2003: 1). 

Governance is a mechanism for managing economic and social resources that 
involves the influence of government and non-government sectors in a collective 
activity (Ganie-Rochman, 2000: 142). This idea is also supported by Koiman (2009: 
273) which states more governance to a series of socio-political interaction process 
between government and society in various fields related to public interest and 
government intervention on those interests. 

If we talk about governance, it will not be separated from the term good 
governance, where governance can be optimal if the implementation is done well 
and authoritative. As affirmed by the State Administration / LAN (2000: 1) that 
the best practice of the process of organizing state power in implementing the 
provision of public goods and services is good governance. 

Good governance is defined as a good governance process, involving sta¬ 
keholders to various economic activities, social politics, as well as the utilization of 
various resources such as natural resources, finance, and human for the interests 
of the people implemented by adhering to the principle of equality, equity, equality, 
efficiency, transparency and accountability (World Gonference on Governance, 
UNDP, 1999 in Sedarmayanti, 2007: 2). 
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In good governance, the role of government no longer becomes dominant 
because there are also other actors such as society and especially the business / 
private sector also play an important role in good governance. The government 
only acts as a regulator and market participants to create a conducive climate and 
invest in infrastructure that supports the business world. 

The actors of good governance according to Sedarmayanti (2009:280), including: 

1. State / Government 

The concept of governance is basically stated activities, but it further invol¬ 
ves the private sector and civil society institutions. The state as one element of 
governance, including political institutions and public sector institutions. The 
role of government through its public policy is very important in facilitating the 
occurrence of the correct market mechanism so that deviations that occur in the 
market can be avoided. 

2. Private Sector 

Private sectors are included the private companies that are actively interacting 
in the market system, such as trade processing industry, banking, cooperatives 
including informal sector activities. 

3. Civil Society 

Community groups in the context of the state are basically between or in 
the middle of the government and the individual, covering both individuals and 
societal groups that interact socially, politically and economically. 

Collaborative Governance 

Collaborative governance is an advanced form of governance involving 
multiple stakeholders or simultaneously in a forum with government officials to 
make joint decisions (Ansell and Gash, 2007: 543). Ansell and Gash explained 
that further collaborative governance is a governance arrangement whereby one 
or more public institutions directly engage non-governmental stakeholders in a 
formal, consensus-oriented, deliberative collective decision-making process aimed 
at creating and implementing public policies as well as managing programs or 
public assets (Ansell and Gash in Afful-Koomson and Kwabena, 2013: 13). 

Ansell and Gash’s thoughts are in line with Donahue and Zeckhauser (2011: 
4) that every level of a government agency has the opportunity to collaborate 
with private parties in achieving public goals more effectively than the one that 
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is done by the government itself. More precisely Donahue and Zeckhauser (2011: 
30) interpreted the thought as “collaborative governance can be thought of as a 
form of agency relationship between government as principal, and private players 
as agent”, meaning that collaborative governance can be regarded as a form of 
cooperative relationship between government regulators and private parties as 
executors. 

Collaborative governance is needed because the government is no longer the 
central actor in the policy process (Scharpf 1978). More specifically. Rod Rhodes 
(1997, 57) says the state becomes a collection of inter-organizational networks 
composed of government actors and society with no single sovereign actor capable 
of directing or governing other actors, in general, no “boss” and “subordinate” 
terms, those all equally have an interest in creating governance. 

Stages of Collaborative Governance 

In collaborative governance, there are three focus phases or three stages 
which are the process of collaboration in governance (Ratner, 2012: 5). For more 
details, Ratner poured the stages in the picture below: 

Figure 2: Collaborative Governance Stages 
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From the picture above, Ratner (2012: 5) classifies the stages of collaborative 
governance as follows: 

1. Identifying Obstacles and Opportunities (Listening Phases) 

The government collaborates with stakeholders, namely the private sector 
and the community, they will identify various obstacles to be faced during the 
governance process. At this stage, every stakeholder explains the problems and 
other stakeholders involved. Then take into account the opportunities in the sett¬ 
lement of any problems that have been identified as the solution of the problems 
that will occur. 

2. Debating Strategies for Influence (Phase Dialogue) 

Stakeholders involved in governance engage in dialogue on the barriers that 
have been described in the first phase. The discussion that is done by each stakehol¬ 
der involved in the selected step as the most effective step to solve the problem. 
Then they discuss which parties are capable of supporting the resolution of the 
issues in governance that have been described. 

3. Planning Collaborative Actions (Option Phase) 

The stakeholders that are involved will begin to plan on the implementation 
of each strategy discussed in the previous stages, such as the initial steps to be 
taken in a collaborative process between stakeholders (government, private sector, 
and community), then identify the measurements of each process undertaken 
and determine steps to keep the collaboration process going in the long term. 

Collaborative Governance Model 

In collaborative governance, there are several variables: initial conditions, 
institutional design, leadership and collaborative processes (Ansell and Gash, 2007: 
7). Where these variables form a contingency model of collaborative governance 
as shown in more detail in the following figure: 
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Figure 3: Collaborative Governance Model 



Source: Ansell dan Gash (2007: 8) 

From the picture above, it can be seen that each of these variables can be 
sorted into smaller variables. Collaborative process variables are defined as the 
core of the model, which begins with starting conditions, institutional design, 
and leadership variables as the context in the collaborative process. In the star¬ 
ting conditions, the government regulates the level of trust, conflict, and social 
capital that become resources or obligations during collaboration. Institutional 
design establishes the basic rules needed in collaboration. Leadership provides 
important mediation and facilities in the collaboration process. The collaboration 
process itself is very iterative and nonlinear, so the collaboration process is already 
represented (with considerable simplification) as a cycle. 

Spatial Planning 

Spatial planning is one form of government policy in the field of urban and 
regional development that includes three interrelated main processes, namely 
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spatial planning, space utilization, and spatial use control. These three activities 
run as a continuous cycle in a spatial management that aims to improve the quality 
of the human environment (Noor, 2011). 

Spatial planning includes the spatial arrangement of the national terri¬ 
tory, the spatial arrangement of the province, and the spatial arrangement of the 
districts/municipalities, these three sections shall be done in stages and comp¬ 
lementary namely the spatial arrangement of the national territory, the spatial 
arrangement of provinces and the spatial arrangement of regencies/each other, 
in synergy and in the implementation there is no overlapping of authority over 
each other (Akib-Jackson et al, 2013: 37). This can be seen in the composition of 
the spatial plan as shown below: 

Figure 4: Spatial Planning Structure 
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Factors that Affecting Collaborative Governance in Spatial Planning of the City 

There are several factors that influence of collaborative governance in the 
spatial planning of the city by referring the concept of Ansell and Gash (2007: 8) 
in the his statement about model of collaborative governance, namely: 
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1. Power/ Resource Imbalances 

a. No organized stakeholders group to represent individual stakeholders 
collectively 

b. Some stakeholders do not have skill and expertise to involve in discussion 
on technical problems 

c. Some stakeholders do not have time, energy, and freedom to involve in 
intensive collaborative process 

2. Incentives to Participate 

Incentive to participate in collaborative governance will increase if: 

a. Stakeholders prove the direct relationship between their participation 
and concrete and effective policy 

b. Collaborative process is exclusive forum in decision making 

c. Collaborative process will result meaningful result 
Incentive to participate in collaborative governance will decrease if: 

a. Stakeholders could achieve their goals through alternative ways 

b. Stakeholders think their feedback as an advice 

c. Stakeholders are disappointed with the collaborative process and result 

3. Prehistory of Antagonism and Cooperation 

Prehistoric conflicts create suspiciousness, untrustworthy, and stereotype. 
On the other hand, previous successful cooperations could develop social capital 
and increase trustworthy which establish good collaborative cycle. 

4. Facilitative Leadership 

Ryan (Ansell and Gash, 2007: 12) identified three components of effective 
collaborative leadership, such as: 

a. Sufficient management toward collaborative process 

b. Maintaining technical credibility 

c. Ensuring that collaboration is utilized to make credible and convincing 
decision to all stakeholders. 
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5. Institutional concerns 

Institutional concerns in collaboration: 

a. Participation Inclusiveness 

Collaborative process should be extensively inclusive to all stakeholders. Low 
and exclusive will threat legitimation of collaborative result. 

b. Exclusiveness of the collaborative forum 

When the collaborative forum is the only joint forum, this will motivate 
stakeholders participation, vice versa. 

c. Clear ground rules and process transparency 

Clear ground rules and process transparency convince stakeholders that the 
collaborative process is clear, fair, and open. Moreover, by transparent process, 
stakeholders are convinced that public negotiation is proven and collaborative 
process is not a tool to enclose the private bargaining. 

d. Time limit 

Discussion time limit should be realistic because time limit could restrict 
the widespread scope of discussion 

6. Uncontrolled Commercialization/ Privatization 

If Uncontrolled Commercialization/ Privatization continuously occurs, this 
will hamper collaboration in urban spatial management which public as one of 
stakeholders will receive the impacts and public think that government as policy 
makers start to be hollowed out, comply to particular elite interests, and ignore 
urban spatial principles (Mahaswara, 2016). Government should manage and de¬ 
termine which the appropriate resources are to be privatized or self managed to 
public interest 

7. Uncontrolled Development of the City 

Urban development should be controlled in order to the regions could be 
developed as healthy and good quality regions. All stakeholders are involved in 
urban spatial management. 

The Build of Collaborative Governance in Spatial Planning of the City 

Aspects of the Development Stage (Ansell dan Gash, 2007: 15): 
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1. Face-to-Face Dialogue 

Communication through face-to-face dialogue is required by stakeholders to 
identify opportunity of shared benefit because this is the main feature of overco¬ 
ming communication stereotype and hurdles. 

2. Trust Building 

Stakeholders should allocate their time to develop trust effectively. If they 
do not allocate time and financial resources sufficiently, stakeholders should not 
start their collaborative strategies. 

3. Commitment to the Process 

Commitment to process means developing conviction that shared benefit bar¬ 
gaining is the best way to create desirable policy output. Commitment to process 
requires stakeholders willingness to comply the collaborative forum continuously. 

4. Shared Understanding 

Shared understanding could indicate an agreement on problem definition or 
relevant knowledge which is needed to overcome the problems. 

Aspect of Precondition: 

1. Political Support 

Leadership political will and stakeholders coordination is required in plan¬ 
ning and implementing collaborative governance between institutions for effective 
urban spatial management. 

2. Society Support 

Collaborative governance does not emerge and work in vacuum, but society 
support is required. Society is the mirror of various stakeholders. 

3. Sufficient Resources 

Sufficient resources is a driver of successful collaborative governance in urban 
spatial management and will affect on the incentive to participate in collaborative 
process. 

4. Conducive Cultures or Values 

Each actor should adapt on existing cultures and values in collaboration and 
could not force their individual culture. Furthermore, all actors should obtain 
same treatment, regardless their social status. 
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III. METHODOLOGY 

This research used qualitative method with post-positivist approach. The data 
collection method consists of: Primary and Secondary data. Primary data, were 
collected through in-depth interviews with Public Works and Spatial Planning 
Department of Depok city; Development Planning Board, and the developer of 
housing of Depok city; and also stakeholders in Depok related to the research 
problem such as housing developers and social society. Secondary data, were col¬ 
lected through the literature and documentation at the Public Works and Spatial 
Planning Department in Depok city. 

IV. DISCUSSION AND CONCLUSIONS 

Referring to the factors that can determine the model of collaborative go¬ 
vernance in the spatial arrangement by Ansell and Gash (2007), it shows that 
the determinants of collaborative governance in Depok City was not effective, 
because there was still hierarchy from the central government. So in a collabo¬ 
rative government, the local government does not feel the equal rights, obligati¬ 
ons, responsibilities, authority, and opportunities for accessibility in preparing or 
planning RT&RW (the neighborhood and hamlet). So the local government will 
only run the RT&RW (the neighborhood and hamlet) according to the guidelines 
without considering the complaints or aspirations of the stakeholders in Depok 
City. Some efforts had been made to capture the aspirations of stakeholders by 
Depok City Government in public discussion, public hearing, and consultation 
public. Those aimed to find out what and how exactly the level of understanding, 
response, and public expectations of the layout of the city of Depok at this time 
and that will be planned in the future. As if the activity was a mere formality but 
at the end it was back to the national spatial reference 

This had an impact on the spatial arrangement of Depok City, is seen in 
the case of congestion that increasingly haunted the city of Depok lately which 
was caused by the high traffic flow. Every traffic jam in Depok City is always 
followed up with partial handling and always rely on resetting the traffic cycles, 
such as building separators, and this was not a comprehensive policy (Titro.id, 
2018). The government built a road separator that makes Margonda streets divided 
into slow lanes and smooth lanes. However, these road separators did not reduce 
the congestion that occurred. Today, Margonda street becomes the center of the 
worst congestion in the city of Depok. That means that in building the highway. 
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the government did not consider the complaints of stakeholders, the problems 
that occur in the field, or how the participation of people affected directly from 
the bottleneck is. Here, the concept to increase the cooperation and roles division 
for spatial management [according to Regional Regulation of Kota Depok No. 1 
Year 2015 on RT RW (the neighborhood and hamlet)] had not been implemented 
maximally. 

The road separator policy is built by not including the participation of the 
stakeholders of the community, NGOs, academics, and even capital owners to carry 
out the division of responsibilities in overcoming the congestion. If communities 
or NGOs submit their complaints on the road usage issues, thus academics can 
analyze the objectives and impacts of the policies before they are implemented, 
while the capital owners can facilitate funds if governments lack to create vital 
spaces in an effort to cope with congestion. 

In other cases, the problem of the uncontrolled of land conversion led to 
insufficient of the green open space (GOS) in Depok city from year to year, which 
actually should cover 30 percent of Depok Gity area of 202.9 KM^. It means that 
Depok Gity should have GOS area of 6,087 ha, however, until now it only has a 
total green space of 3,271.26 ha (according to the Data of Dept, of PUPR Depok 
Gity, 2018). From the data shows automatically until now GOS Depok city has 
not been fulfilled even still far below target. This was due to the addition of new 
settlements or business premises that were not well organized. As stated by the 
Head of Sub Division of Residential Infrastructure and Natural Resources Depok 
Gity (2018) that the 30 percent of deficit GOS in Depok Gity was constrained 
by the lack of public participation to understand the importance of green space 
for everyone. In private execution, it was very difficult to apply and take a long 
time to create or improve the green space despite socializations had shared to 
the community. 

The problem above happened because people were less confident about the 
actions or services that were provided by the government about the open space. 
People preferred to own the land and sell it to a housing developer rather than 
given to the government for public land. Here, “trust-building” within the sta¬ 
keholders or communities and governments was less established, they lack the 
confidence that the government can be given the confidence to cultivate private 
land into green space as a form of mutual interest. In this case, every stakeholder 
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should trust each other because as a manifestation of professional relationships 
were established to achieve successful implementation of collaborative governance. 

If the lack of green open space continues it will cause floods, landslides, and 
other disasters because the water absorptions are diminished and the function of 
forest or trees as a retaining rain were logged for housing. It was seen that flood 
and landslide disaster in Depok city was quite high in 2017 where there were 
5,071 casualties suffered and displaced due to frequent floods. Then there was 1 
person died and 1 person was injured due to landslide (Data processed from Data 
Indonesia Disaster Information, BNPB Indonesia, 2017). 

Then the issue of centralization of economic infrastructure in the Margonda 
area should be preferred for office or city services (based on Public Works and 
Human Settlements Service Data of 2018 on General Provisions of Depok City 
Zoning Regulation), but Margonda was also maintained as an economic center 
as stated in the draft Indication of Development Program Depok City. So the 
existence of supermarkets to settlements that were increasingly growing without 
considering the distance between one supermarket to another according to the 
needs of the community. The fact that was found in Margonda that there were 
at least 5 adjacent supermarkets and housing in the building process, thus makes 
Margonda area as the centric. This happens because the entrepreneurs or private 
parties believe that only the Margonda area that can be used as an economic area, 
and there was no potential for other regions (according to the interview with 
Head of Dept, of Infrastructure of Residential and Natural Resources Depok, 
2018). All in all, making Margonda street as the center area, the government or 
stakeholders did not believe in the potential of other regions to grow and sustain 
the economy of Depok City. 
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Brief topic explanation 

Nowadays, it is well known that the intellectual capacity of a person is outwe¬ 
ighed by the volume and complexity of the information gathered over time, which 
is why information systems allow data storage for further analysis and provides 
methods of processing and filtering them to extract only relevant data. In such a 
way some companies use stand alone applications or ERPs. 

Some of the important and more used commercial ERP that can be found 
on the market place today are SAP and ORACLE. Both of them have modules 
for dealing with all entities of the organization. Starting from financial modules 
(GL-general ledger, AR, AP, AR), procurement (PO, INV) and human resource 
modules, this ERP covers all company needs 

SAP comes from System Applications and Products. It is the name of the 
company that has developed the software and also the name of the online financial 
and administrative software. SAP is made up of individual modules that perform 
various organizational system tasks. In different companies SAP is implemented 
and configured in such a way to need the company requirements. In some com¬ 
panies it is also integrated with others systems. 

Keywords: ERP systems, integrated systems, decision support system, data 
warehouse, data mining, data retrieval, data analysis 

J.E.L. Classification : D8, M15, M41 

The aim of the study 

The aim of this research is to analyse and present the way that differents ERPs 
are implemented and how they help and improve the activities from companies. 
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The main aim of the study is to present the way that different ERP systems 
are implemented for some companies, how different modules are used and their 
benefits for company business needs. 

Advances in information technology, permanent changes in business envi¬ 
ronment have made running a successful business more difficult than ever before. 
To remain competitive on the market place, companies have to react to the new 
changes in order to survive and succeed. Nowadays, most business are confronted 
with the choice of either implementing a whole ERP software or simply deploying 
a traditional standalone application. We will relate by examples the benefits of 
ERP versus standalone business applications. 

Methodology 

The used methodology is research of the actuals ERP and to present the 
benefits of using them and also test and present by example the use of some ERP 
that can be find now on the market place, to present different ERP modules. 

The research consists of more phases. One phase is the literature review, 
including published journals and proceedings and case studies. Next phase is 
the ERP benefits categorisation, that is made based on business functions and 
decision paradigm. In the last step, the researcher explains the benefits of ERP 
for business need and a summarisation of benefits. 

We will explain some of the financial modules, their functionality and benefits. 

• Oracle Payables (AP); 

• Oracle Receivales (AR), 

• Oracle Cash Management, 

• Oracle Assets (FA); 

• Oracle General Ledger (GL). 

So, the modules are interconnected in an ERP. For example, if we enter details 
about an invoice we have also information with the procurement modules about 
the contract. After entering data in AP and AR modules, we’ll have the journals 
created in GL. There are also interconnection between human resource modules 
and AR and FA modules. For example, we can have employees from the company 
defined as receivales. So, we can take informations about them from HR modules. 
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ERP architecture and features 

ERP systems providers, especially those with experience in MRP and finan¬ 
cial services software and have realized the limitations of old legacy information 
systems used during 1970-1980. Increasing the capacity of such systems has been 
difficult or users were unable to update the company’s business changes, strategic 
objectives and new technologies. 

An ERP system is required to have the following characteristics: 

• an modular design comprising several distinct modules business, such as 
financial, manufacturing, accounting, distribution, etc .; 

• using same centralized database management (DBMS); 

• integrated modules and providing continuity with the data flow between 
modules, greater operational transparency through standard interfaces; 

• they are generally complex systems involving higher costs; 

• should be flexible and provides best business practices; 

• they are time consuming and require adaptation configuration settings for 
integration with the company’s business functions; 

• modules work in real time, on-line and batch processing capabilities; 

• these are Internet enabled. 

The ERP systems are continuing developing nowadays. They contains all 
integrated systems of information that can be used in any organizationare. 

Starting from Production : 

-bills of materials, scheduling, workflow management, quality control, cost 
management, manufacturing 

• Supply Chain Management 

- Inventory,Order Management, Order Entry, Purchasing, product configu¬ 
ration, supply chain planning, supply scheduling, verification of goods 

• Financial Modules 

- Suppliers, Customers, Fixed Assets, General Ledgers, Cash Flow Management 

•HR 

- Human Resources, Payroll Services, Training, Timesheets, Registers, Benefits 

• Customer Relationship Management 

- Sales and Marketing, Service and Customer Contact Center, Customer Support 

• E-commerce 
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In universities it can also be implemented another module related to students 
management. It containts information on each student, courses that he can attend, 
he can choose the course he want to enroll, there is all the flow from first year 
to graduate moment. It also can be printed the diploma and transcrip of records 
from the system. The teachers can make the schedule online, insert student grades. 

Another important benefits of implementing an ERP system that is also 
mentioned at the moment in ERP literature is that throught it it is achieved an 
competitive advantage. The organizations that are using ERP have seen a faci¬ 
litation in their interaction with customers and supppliers by the data precision 
which was increased and also the quality and availability of information bue to 
the improved business processes. Some authors see ERP system as a technology 
that allows the construction and increasing social and intellectual capital to gain 
competitive advantage. The winner companies have seen that quality data leeds 
to better decision making. 

There are studies that have examined the impact of adopting longitudinal 
ERP business performance by linking companies have adopted ERP companies 
that have adopted this system. Their results indicate that the return on assets, 
return on investment, and asset turnover have been significant over a period of 
three years for those who have adopted them. Their findings on the study puts a 
new light productivity paradox associated with ERP systems and suggests that the 
adoption of ERP helps companies to gain a competitive advantage over non-adop¬ 
ters. Technical issues such as system architecture, language, data modeling and 
integration with ERP systems such as management systems, supply chain (SCM), 
are other sectors that have contributed to these issues. 

Available findings 

Nowadays there are plenty of standalone applications that are used for diffe- 
rents business. The plus of value that is added by using an integrated application 
it is not only the design of an application that can be used by companies from 
different economic sectors, but the creation of a system allowing for comparative 
analyzes of the financial statements of economic agents and also that interconnecs 
more fields from the business facilitating data extraction and converting it also 
in information. Thus, the ERP system aims to integrate the accounting activity 
within the company. 
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Benefits of ERP 

While choosing a software system for an organisation, the decision people 
are wondering how enterprise resource planning (ERP) software differs from 
standalone business applications. They have to decide beteen deploying a tradi¬ 
tional standalon application or either implementing a whole ERP software. Then 
while implementing the ERP systems, they have to decide between in-house (on 
premise one) or in cloud. In order to take the best solution in each case, you have 
to be informed. When you have sufficient information, making such decisions 
should not pose any challenges. For starters, ERP software is basically a business 
management system with various integrated comprehensive systems that can be 
used to manage and integrate all business functions within the organisation. On 
the other hand, standalone business applications refers to applications designed 
for specific customer needs but have limited functionality and are isolated from 
other applications. 

ERP software facilitates enterprise-wide integrated information system cove¬ 
ring every organisational functional area such as accounts, human resources, sales 
and distribution, marketing, manufacturing among others. A standalone business 
application is limited to a specific functional area, say if it is an accounting func¬ 
tion, the application does not seamlessly integrate with other functional areas. The 
main differences between ERP software and standalone business applications are 
on functionality and characteristics. Unlike the standalone business applications. 
Enterprise resource planning software not only addresses the current needs of the 
organisation but also offers continuous opportunity of refining and improving 
the business processes. 

Using an ERP offers more flexibility. Nowadays, the need for companies to 
remain competitive cannot be overemphasized. Most companies implement ERP 
software to enhance coordination among various business entities within the same 
firm and also as business partners. Standalone business application are not so 
flexible, they are not able to go beyond the specific entities in which they are used. 

In order to obtain a well implemented ERP, the company needs the proper 
planning from management due to human and financial resourses required. So, 
a good implemented ERP software include support from top managemnt, project 
management, careful selection of appropriate ERP, user training. Implementing a 
stand alone business application might only require the attention of the specific 
department. 
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A good implemented ERP software facilitates the integration of all organi¬ 
sational entities, so the communication the trasfer and share of information can 
be easily. As example, a report generated by the financial departement can easily 
be shared with the procurement department and any other relevant departments. 
Most ERP systems come with enhance communication facilities to enable ease 
of communication. A standalone business application does not support commu¬ 
nication with other organisational entities and in case a report is generated, it 
cannot be shared unless it is printed or emailed. 

When you have to decide whether to deploy an ERP software or a standalone 
business application, you have to take in consideration the entire organization. You 
need to consider various factors such as whether the software supports growth, if 
it is flexible to accommodate the entire business, cost-effectiveness. 

Even if it is an On Premise ERP or a Cloud ERP it has a lot of benefits instead 
of traditional applications. 

It can be Oracle or SAP ERP. Both of them have modules integrated to help 
achive all the company needs. It has just to check wich of them is best for the 
actual company, a study case must be done before starting to implement some 
of this ERP. 

Some of the important and more used commercial ERP that can be found 
on the market place today are SAP and ORACLE. 

It can be Oracle or SAP ERP. Both of them have modules integrated to help 
achive all the company needs. It has just to check wich of them is best for the 
actual company, a study case must be done before starting to implement some 
of this ERP. 

Both of them have modules for dealing with all entities of the organization. 
Starting from financial modules (GL-general ledger, AR, AP, AR), procurement 
(PO, INV) and human resource modules, this ERP covers all company needs. 

Oracle ERP is presented in the next image. 
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Fig. 1 Oracle ERP 

The financial modules are : 

• Oracle Payables (AP) 

• Oracle Receivales (AR) 

• Oracle Cash Management 

• Oracle Assets (FA) 

• Oracle General Ledger (GL) 

So, the modules are interconnected in an ERP. For example, if we enter details 
about an invoice we have also information with the procurement modules about 
the contract. After entering data in AP and AR modules, we’ll have the journals 
created in GL. There are also interconnection between human resource modules 
and AR and FA modules. For example, we can have enployees from the company 
defined as receivales. So, we can take informations about them from HR modules. 

In FA modules we are dealing with the fixed assets of the company. When 
entering an assets we have all the informations needed about it like cost, life in 
months, the category of fixed assets, the cost account, the register name and also 
the person who is allocated to. The assets are also alocated on persons from HR 
organizations. So, we can extract all the informtion needed about it and also we 
can find informations about fixed assets who are alocated on a specific person. 


539 



















For example, if we enter some details in one module, all data will be visible 
in the others module, data is replicated. No duplicate data need to be inserted 
again in others modules, they come automatically. 

For example, in AP module if we enter details regarding suppliers, we can 
create then invoice with this details, we’ll trasfer then the details to general ledger 
(GL). We have different taxes defined, different banks and banks’ accounts so we 
are able to record all the payments that are done to the suppliers. We can check 
each moment how much money we have to pay at the suppliers, just by running 
a simple report from the application. Different situations like that can be easily 
extracted from the application. We have reports that remove debts to suppliers on 
accountancy accounts. All of these records are in line with the amounts registered 
in the general ledger. Payments to suppliers are recorded daily. 



Fig. 2 Suppliers Form (AP Module) 

Same for receivables, we have customer details, transactions. We can then 
match the modules AR and AP for the ones that are also supplier and customer. 

From Supply Chain Module an important part is Order Management. Order 
Management is the way that orders are process. Starting from order entry, diffe- 
rents flow of orders that are implemented, like back to back, drop ship or mormal 
flow. Orders are entered in the order entry forum but they are integrated with 
Inventory module. So if the quantity is on hand the order will be created, will be 
shipped, delivered and then the invoice will be created, so the flow is going to 
financial module, receivables. From the inventory the quatity will be extracted. 
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If we don’t have on hand another flow will be executed in order to deliver goods. 
It can be back to back or drop ship flow. 

In the Order Management related modules, the user can create sales orders 
based on the customer details that were imported from Receivables module. The 
interns that are inserted on the orders lines are also taken from PIM (Product 
Inventory Module). These items can be in stock or can be orders using different 
internally flows. Then after the order is fulfilled, and it is sumited, the details for 
creating the invoice for that order are send back to Receivable module by running 
an internal program in order to create invoices. So the invoice are all the details 
from that sales order, like customer details, amount, tax type, tax amount, pay¬ 
ment terms, the accounting account where it has to be registered to general legder. 
Then the invoice is paid in the Receivables module. Once the invoice is created, 
the information is also sent back to order management with the invoice number. 

From all the modules, the accounting details are transferred to GL, and at the 
end of the month, all financial results are created that help the company analyze 
the company’s profit, company income. 

At the end of each month, a series of declarations are filed out of the system, 
deposited on finance, pretended statements. Statement 394, 101. Some of them 
are automatically trashed. There are also a number of other statements that are 
submitted quarterly or annually, resulting immediately from the integrated system. 

In each module there are a list of report that can help the user to extract 
some relevant information from the entered date. Also, there are some modules 
that uses BI (Business Intelligence) so from the data that is eneterd in the ERP 
modules there are extracted information that can be used from management to 
better work with the company needs, to be competitive on the marketplace. This 
business intelligente involves using advanced data mining techniques, which ext¬ 
ract information from the existing data, it can also make some prediction based 
on the exiting data at some point in time. 

The Difference Between ERP and Accounting Software 

Recent years have brought a sea of change to business management software. 
While at the begining businesses have long considered only accounting software 
a necessity, that mantle is increasingly taken by enterprise resource planning 
(ERP) software. 
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The difference between accounting software and an ERP software can be 
seen at the range of functionality traditionally that is offered by each. Accounting 
software deals with accounting transactions such as acounts receivales, accounts 
payables, fixed assests, cash flow, trial balances, payroll. There are also common 
modules bundled with accounting software which include billing, purchase order, 
sales orders, general ledger, timesheet, expense abd electronic payment. 

While there is some crossover with ERP functionality, the two are slightly 
different. ERP software is a resource management system, tracking tangible and 
intangible assets, materials, human resources, and financial resources. Financial 
resources may jump out at you, but note that ERP software covers a range of 
functionality not generally offered by accounting software, often factoring in 
intangibles like human work hours, product lifecycles, performance units, and 
customer relations. 

Conclusions 

ERP assimilation is defined as the effective application of information tech¬ 
nology to enable business ERP support, modeling, business strategies and value 
chain activities. ERP requires effective implementation of strategic and operational 
objectives of the company once the system is normally used by the organization. 

Taking in consideration that an ERP is an integrated application, it facilita¬ 
tes the users work and makes easier information extraction from data. Having 
an integrated application, helps the business needs. Instead of inserting data in 
more applications, more time consuming is better to enter in some applications 
and also transfer automatically infomations in anothers. For example, the user 
enters the infomations about invoices linked to contracts, having the contract 
details that were inserted in PO module of thr ERP. So, infomations about invo¬ 
ices and payments that are done on an agreement can be easily extracted. The 
best companies realized that a good IT software implementation can help to be 
competitive on the market place. 
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Kiireselle^me siirecinde ulus-devlete ili^kin tarti^malar me^ruiyet krizinin 
yam sira devletin i^leyi^i, bilimi, yapilanmasi ve sorunlari ^ozmedeki yeterliligi/ 
yetersizligi iizerine de yogunla^mi^tir. Bu yogunla^ma kiiresel siyaset paralelinde 
devletin donii^umunii temel sorun alanlarmdan biri haline getirmi^tir. Tarti^malarm 
bu yone evrilmesine neden olan en onemli geli^meler ise giiniimuzde bili^imin ve 
ileti^imin 90 k hizli saglanmasi, kiiresel sermayenin serbest dola^imi, kiiresel pazar 
^artlari, kiiresel orgiitlerin yaygmla^masi ve ozel sektor-kamu sektorii ayrimmdan 
toplam kalite yonetimi ve etkinlige ili^kin anlayi^m yoneti^im kavrami ^er^e- 
vesinde degi^meye ba^lamasi olarak siralanabilir. Bu kapsamda siyasi partilerin 
kiireselle^me siire^lerinden kaynaklanan devletin yeniden yapilandirilmasma ili^kin 
sorunlara baki^i son derece onemli goriilmektedir. Kiireselle^me eksenli olarak 
devletin yeniden yapilandirilmasi sorununa ili^kin ^oziim yolu iiretilmesi siyasi 
partilerin iktidara gelebilmeleri ve/veya iktidarda kalabilmeleri iqiin son derece 
onemli goziikmektedir. (Jlali^ma Tiirkiye’nin sag siyaseti temsil eden, mecliste yer 
alan ve bir^ok a^idan benzer tabana sahip iki siyasi partisi iizerinden yapilmi^tir. 
Boylece bu iki partinin kiiresel kiireselle^me yakla^imlari ^er^evesinde devletin 
yeniden yapilandirilmasma ili^kin algilari ve siyasi partilerin tabanlari ile olan 
uyum siire^lerinin birbirlerini yansitip yansitmadiklarmm goriilmesi hedeflen- 
mi^tir. Bu kapsamda karma yontemin kullamldigi bir ^ali^ma yapilarak anket 
ve miilakat yontemleri bir arada kullanilmi^tir. (^ali^ma sonucunda kiireselle^me 
siire^leri ile uyumlu politikalar takip eden siyasi partilerin hem parti tabanlari ile 
daha dogrusal politikalar takip ettikleri hem de genel siyasi siireq; ve politikalarda 
daha ba^arih olduklari goriilmii^tiir. 

Anahtar Kelimeler: Kiireselle^me, Siyaset, Devletin Yeniden Yapilandiril- 
masi, Donii^iim. 

JEL Codes: 02/025 
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Globalization and Political Parties in the Restructuring of the State 


In the process of globalization, the debates about the nation-state have fo¬ 
cused on the legitimacy crisis as well as on the functioning, form, structure and 
sufficiency of the state to solve the problems. This concentration has made the 
transformation of the state one of the main problem areas in parallel with glo¬ 
bal politics. The most important developments that have led to the evolution of 
the debate in this direction are the fact that the understanding of total quality 
management and effectiveness in terms of information and communication very 
rapidly, free circulation of global capital, global market conditions, globalization of 
organizations and private sector and public sector is beginning to change within 
the concept of governance sortable. In this context, it is very important that the 
political parties look at the problems related to the restructuring of the state resul¬ 
ting from the globalization processes. The creation of a solution to the question of 
restructuring the state based on globalization seems to be crucial for the political 
parties to stay in power and / or stay in power. Labor representing the right-wing 
politics in Turkey, in the parliament and in many respects has a similar base is 
made out of two political parties. Thus, it was aimed to see whether these two 
parties perceptions of the restructuring of the state and the processes of align¬ 
ment with the political parties’ bases reflected each other within the framework 
of global globalization approaches. As a result of the study, it has been seen that 
the political parties following the policies that are in line with the globalization 
processes have succeeded both in pursuing more linear policies with party bases 
and in general political processes and politics. 

Keywords: Globalization, Politics, State Restructuring, Transformation. 

JEL Codes: 02/025 

Giri§ 

Kiireselle^me siirecine ili^kin tarti^malar arasmda devletin i^leyi^i, giicii, 
biqimi, yapilanmasi ve sorunlari qozmedeki yeterliligi/yetersizligi gibi birqok farkh 
sorun yer almaktadir. Bu durum kiiresel siyaset paralelinde devletin donii^umunii 
temel sorun alanlarmdan biri haline getirmi^tir. Tarti^malari ba^latan en onemli 
geli^meler, giiniimuzde bili^imin ve ileti^imin qok hizli saglanmasi, kiiresel serma- 
yenin serbest dola^imi, kiiresel pazar ^artlari, kiiresel orgiitlerin yaygmla^masi ve 
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ozel sektor-kamu sektorii aynmindan toplam kalite yonetimi ve etkinlige ili^kin 
anlayi^in yoneti^im kavrami ^er^evesinde degi^meye ba^lamasi olarak siralanabilir. 

Bu ^er^evede ulus-devletin ku^iilmesi, deregiilasyon, ozelle^tirme, siyasi re- 
formlar, sosyo-ekonomik politikalarin donu^umii gibi stratejiler, iilkelerin temel 
politikalari haline gelmi^tir. Bu siire^te ulus-devletin geleneksel politika ara^lari 
giderek zayiflamakta, diinyada hemen her alanda kiiresel entegrasyonun derinle?- 
mesi ile siyasi iktidann yetkilerinin kiiresel kurumlara ve yerelle^me egiliminin 
gii^lenmesi ile yerel yonetim organlarina dogru dagitilmasi s6z konusu olmaktadir 
(Kose, 2013). Boylece ulus-devletin yeniden yapilanmasi da ka^inilmaz goriilmekte, 
kiiresel ol^ekte goriilen yonetimsel sorunlara ^oziim iiretebilmek amaciyla, kamu 
yonetiminde daralmanin yam sira, kamunun yonetim anlayi^indaki degi^me, 
yonetimin demokratikle^mesi ve ^effafla^ma, donemde one ^ikan ba^hca egilimler 
olarak belirtilmektedir. 

1980 sonrasi donemde ge^erli olan ulus-devlet anlayi^i, serbest rekabete dayah, 
devletin miimkiin oldugu kadar az alana miidahale ettigi, neo-liberal devlet anlayi^i 
olarak ele almmaktadir. Bu anlayi^a gore; devletin gorevleri en genel haliyle, i^ 
ve di? giivenligin saglanmasi ile adalet hizmetlerinin geli^tirilmesi ile sinirlan- 
dirilabilmektedir. Devletin sinirlandirih^inda iktisadi ve sosyal etkinlikler ozel 
giri^ime devredilirken bireyin yaraticihgma vurgu yapilmaya ba^lanmi^tir. Diger 
bir ifadeyle diinya, yirmi birinci yiizyila neo-liberal degerlerin yiikseli^te oldugu 
bir siyasi ve dii^iinsel ortamda girmi^tir. Diger bir^ok kurum gibi ulus-devletin 
de tanim ve iqierigi degi^meye ba^lami^ ve kurumsal anlamda devletin yapilanma- 
sinin hem diinya ol^eginde ve hem de hike simrlari i^erisindeki yapi ve i^levleri 
yenilenmi^tir. Bu baglamda, hike simrlari i^inde ki^ilerin ozel hayatma yogun ve 
dogrudan mhdahalede bulunan bir devlet yerine; kurumsal ve yasal altyapi dh- 
zenlemesi yapan bir devlet anlayi^i on plana ^ikmi^tir. Ekonomik, siyasal, khlthrel 
ve toplumsal alanlarda mutlak hakim ulus-devlet anlayi^i yerini ulus-hsth deger 
ve ilkelerle kayith, simrh-egemen devlet anlayi^ina birakmi^tir. 

Yeni khresel sistem, refah devletinin kh^hlthlerek, var olan gorev alanlarmda 
daha etkin bir hal almasma dayanmaktadir. “Devletin kh^hlthlmesi ile bhrokratik 
iktidarlar qiaginm kapatilmasi, devlet eliyle kullanilan kamu ghchnhn topluma 
devredilmesi, karar verme ve uygulama ghchnhn se^ilmi^ ve/veya atanmi^lar 
yerine hizmeti alanlar tarafmdan kullamlmasi hedeflenmi^tir.” Bu arada dev¬ 
letin piyasaya ili^kin gorev ve yetkileri, serbest piyasa sisteminin onhnh a^mak, 
rekabeti ghvence altina aimak hzere dhzenlemeler yapmak ve dogal olarak da 
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kamu huzur ve guvenini saglamak ^eklinde guncellenmi^tir (Giiler, 2005: 97). 
Bu anlamda 1980 sonrasi kiiresel sistem; itici gii^leri olan neo-liberal ideolojinin 
ve serbest piyasa ekonomisinin etkisi ile ulus-devletin, ekonomik alandan elini 
etegini qieken, ^ekmesi de istenen bir goriiniim sergilemektedir. Kureselle^me siireci 
^er^evesinde yeni donemde; eski donemlere nazaran farkli, fakat etkin bir devlet 
anlayi^i benimsenmi^tir (Ener ve Demircan, 2009). 

“Ulusal kamu yonetimlerinin buyiiklugiinde, kapsammda, kullandigi kay- 
naklarda ve etkileme araqilarinda daralma, yeni donemin ba^lica kamusal 
politikasim olu^turmaktadir. Bu daralma, “devletin kii^iiltulmesi” ya da 
“kiirek ^eken degil, diimen tutan devlet” sloganlari altmda yuriitiilmekte 
ve ^e^itli bi^imlerde ortaya ^ikmaktadir. Bu politikanm en yaygm uygula- 
malarmdan birisi, ^ali^an sayisim azaltilmasi yoluyla kamu yonetiminin 
geni^liginin ortadan kaldirilmaya ^ali^ilmasidir. Bu kapsamda kamu go- 
revlilerinin geleneksel statiilerinde belirgin bir a^mma gozlenmekte, sii- 
rekli ve giivenceli memurlar yerine giderek sozle^meli personel istihdami 
ve performansa dayali iicret uygulamasi yaygmla^makta, ozel kesimden 
kamu kesimine yonetici transferi ozendirilmekte ve kamu kesiminde birqiok 
gorevler rekabete a^ilmaktadir” (Kose, 2013: 30). 

Bir ba^ka degi^iklik alani ise bazi kamu hizmetlerinin yuriitiilmesi siireci- 
nin yonetsel a^idan ozerk ve diizenleyid karar alma yetkisine sahip kurulu^lara 
aktanlmasidir. Ayrica hizmet sektoriine ili^kin alanlarda yetki devri yapilmakta 
ve finans, sigorta, radyo-televizyon gibi alanlarm diizenleyici karar verme yetkisi 
olan kurul ya da kurulu^lari olu^turulmasi ile merkezi yonetim hukuki diizenle- 
melerle garanti altma almarak smirlandirilmaktadir'’^. Bir yandan devletin rolii 
simrlandirilmaya ^ali^ilirken, diger yandan devletin hizmet sunmasi beklenilen 
yeni hizmet alanlari da ortaya ^ikmaktadir. Egitim, ^evre, aids, tehlikeli atiklar, 
uyu^turucu ah^kanhgi, yabancilarm rekabeti gibi konularda (Tutum, 1994: 28-30; 
Kose, 2013: 31) devletin vizyon ve misyonunun yeniden ele almmasi trim iilkelerde 
giindeme gelen kiiresel sorunlar halini almi^tir. 

Ulus-devletlerin yetki alanlari ve yeniden diizenlenmesi anlammda geli^melerden 
etkilenen alanlardan biri de siyasi partiler olmu^tur. Siyasi Partilerin bu siire^te 
politikalanm, programlarim ve partilileri olan ili^kilerini yeniden diizenlemeleri 
ve kiiresel degi^im siirecine uygun yeni politikalar iiretmeleri ka^milmaz bir hal 


63 Son degi§ikliklerle birlikte ilgili hukuki duzenlemelere ili§kin detayli bilgi igin bkz. Kemal Gozler, 
Giirsel, tdare Hukuku Dersleri Kitabi ve Idare Hukukuna Giri§ Kitabi, Ekin Yaymlan, Bursa, 2018. 
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almi^tir. Bu kapsamda siyasi partilerin kiireselle^me siire^lerinden kaynaklanan 
devletin yeniden yapilandinlmasina ili^kin sorunlara baki^i son derece onemli 
goriilmektedir. (^iinkii kiireselle^me eksenli olarak devletin yeniden yapilandiril- 
masi sorununa ili^kin qiozum yolu iiretilmesi siyasi partilerin iktidara gelebilmeleri 
ve/veya iktidarda kalabilmeleri iqiin son derece onemli goziikmektedir. (Jlali^maya 
ili^kin siireci daha goriilebilir kilmak adina ozette de yer aldigi iizere Ak Parti ve 
MHP orneklemleri iizerine yogunla^ilmi^tir. Dolayisiyla ^ali^manin hipotezi; Sag 
siyasi partilerin programlarinda yer alan ve lider sdylemlerinde kendini gosteren 
kureselle^me politikalari, kuresel siyasal sistemle uyumlu oldugu olgiide ve biiyuk 
oranda parti tabanlarinm goriiglerini yansittigi siirece siyasi partileri bagarili kil- 
maktadir.” dir... 

(^ahgmanin hipotezinden yola gikdarak girig bdlumunde kuresel siyasal do- 
nii^iim, Tiirkiye’de devletin ve sag siyasi partileri siire^ten etkilenmesi degerlen- 
dirmeye ^ali^ilmi^tir. Ikinci ve ii^uncii ara^tirma sorulari olan “Ele alinan siyasi 
partilerin genel merkezlerinde, devletin yeniden yapilandinlmasi tarti^malari ve 
kiireselle^me siireci nasil algilanmaktadir?” ve “Kiireselle^me ve devletin yeniden 
yapilandinlmasi siireci, ele alman siyasi partilerin il/ta^ra te^kilatlanmalarmda nasil 
algilanmaktadir?” na ise a^agidaki alt ba^liklarda detayli olarak yer verilecektir. 

Ara^tirmanin Amaci, Evreni ve Orneklemi 

(^aligma sag siyasi partilerden kuresellegme konusunda siyasa olugturanlarm, 
nasil bir degerlendirmeye gittiklerini anlamak, sag siyasal spektrumda mecliste 
bulunan partilerin onayiikledigi misyonu somutlagtirmak, dogrudan veya dolayli 
yollardan kuresel siyasi sureglegelen sorunlara gdztim yolari uretebilmek ve siyasi 
partilerin devlet yonetim alanlarmda bagarilari bakimindan onemli gorunmekte- 
dir. (^aligmada temel amag, kuresel siyasi sisteme agik ve genel hatlariyla entegre 
olmug bir ulkenin, devleti, siyasi partileri, siyasetgisi ve partilileriyle siireci nasil 
algiladigini, nasil bir tepki geligtirdigini, Hike yonetim politikalari agismdan nasil 
politikalar izlediklerini ortaya koymak, bu durumun siyasi partilerin bagarilarini 
ve tabanlari He olan iligkilerini nasil etkiledigini degerlendirmektir. 

Biitiin diinyada oldugu gibi Tiirkiye’de de kiireselle^me konusu son yillarda 
pek 90 k akademisyen, entelektiiel ve ara^tirmacmm ilgisine mazhar olmu^tur. Bu 
qiali^ma spesifik olarak, Tiirkiye’deki sag siyaset tarafmdan bakildigmda kiire- 
selle^menin nasil algilandigim, nasil yorumlandigim, kuresel siyasal siire^lerin 
ozelde Tiirkiye’deki sag siyasi partiler iizerine olan etkilerinin neler oldugunu 
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literatiir taramasi, yapilandirilmi^ rniilakat analizleri ve de anket analizi yontem- 
lerini bir arada kullanarak degerlendirmeye ^ali^mi^tir. Nitel ve nicel ara^tirma 
yontemlerinin bir arada kullanildigi bu ^ali^mada, veri edinim yontemi olarak; 
anket ve yapilandirilmi^ rniilakat ^ali^malari bir arada uygulanmi^tir. 

Ara^tirmanin Sinirliliklari 

Bu ^ali^mada elde edilen bulgular ara^tirmanin evreni ile sinirlidir. Kiiresel- 
le^menin siyasi boyutu ve devlet yonetim alanina etkileri olduk^a geni§ bir konu 
ba^ligidir. Bu konu ba^ligi dahilinde olan ^ali^ma, parti siyaseti iizerindeki etki 
ve algi ol^iimlerine odaklanmi^tir. 

(Jlali^ma ile ilgili bir diger sinirlandirma ise yonteme ili^kindir. Bu ^er^evede 
^ali^ma, ele alinan ornekleme ili^kin psikolojik degi^kenler ve uygulanan dl^iim 
ara^larinin giivenilirlik ve ge^erliligi ile sinirlidir. Ayrica deginilmesi gerekir ki, 
sosyal bilimler alaninda yapilan ^ali^malarin tamamen deneysellige oturtulama- 
masindan kaynaklanan sinirliliklar bu ^ali^mada da bulunmaktadir. 

Verilerin Analizi ve Degerlendirilmesi 

Verilerin analizine ili^kin nicel ve nitel ara^tirmalarda sorulan sorulara ve- 
rilen cevaplarda partililerin dogru ve samimi bir ^ekilde, parti disiplini, siyasal 
giindem gibi di§ etkenlerden bagimsiz cevaplar verdikleri varsayilmaktadir. Ayrica 
ara^tirmada ede edilen anket cevaplannin veri analizinde kullanilan istatistiksel 
tekniklere bakildiginda ara^tirmada toplanan anket cevaplari “SPSS for Windows 
20.0 (IBM)” programi kullanilarak analiz edilmi^ ve yorumlanmi^tir. Biitiin soru 
gruplari i^in KMO (Kaiser- Meyer- Olkin) degeri, 0,78 olarak bulunmu^tur. 

Kiireselle^me Siirecinde Siyasi Partilerde Devletin Yeniden Yapilandiril- 
masi Tarti^malari 

Kureselle^me siirecinde siyasi partilerde devletin yeniden yapilandirilmasi 
konusuna ili^kin olarak yapilan alan ara^tirmasinin verileri incelendiginde her 
iki partinin de mensuplarinin parti politikalarini yansittiklari goriilmektedir. Bu 
dogrultuda a^agida yer alan ifade orneklerinden §ekil I’ee bakildiginda, partilerin 
ayri ayri aritmetik ortalamalari ve standart sapmalarini degerlendirdigimizde, Ak 
Partili parti iiyelerinin kiireselle^menin kiiresel bir kiiltiirii beraberinde getirmesi 
ve bu durumun Tiirkiye i^in olumlu bir geli^me olmasi yoniindeki ifadeye kati- 
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lim duzeyleri 3,21 duzeyinde olumlu puan araliginda ve dolayisiyla orta diizey 
katilmayi temsil etmektedir. MHP’li parti uyelerinin ise 2,8riik bir ortalamayla 
ifadeye alt diizeyde katildiklan ve dolayisiyla ifadeye katilma oranlannin Ak Par- 
ti’ye oranla daha dii^iik oldugu goriilmektedir. ifadelerdeki degi^kenlerden yola 
qiikarak, verilen cevaplann farklilik durumu degerlendirildiginde Ak Parti’nin 
1,129’lukbir standart sapmaya sahip oldugu, MHP’nin ise 1, 299’lukbir standart 
sapmaya sahip oldugu goriilmektedir. 



§ekil:l Zamanla Diinyadaki Turn Sinirlarin Kalkmasi ve Kuresel Bir Kulturun 
Olu^masi, Turkiye t^in Olumlu Bir Geli^medir. 


Dolayisiyla ilgili ifadeye ili^kin her iki partinin de kendi i^lerinde tutarh bir 
homojenlik gosterdigini soylemek mumkiindur. Ancak bu ifade de kiireseUe^meye 
yonelik pozitif bir tutumun s6z konusu olmasi, Ak Parti mensuplarmm katilma 
oranlannin MHP’lilere gore nispeten daha fazla olmasi sonucunu ortaya qiikar- 
mi^tir. Katilma diizeylerine ili^kin olarak dikkat edilmesi gereken bir diger nokta 
ise her iki partinin de ifadeye “kesinlikle katilma” noktasmdaki yiizdelik dagihm- 
larmm neredeyse ayni olmasidir. “Zamanla diinyadaki tiim simrlarm kalkmasi 
ve kiiresel bir kiiltiiriin olu^masi, Tiirkiye i^in olumlu bir geli^medir” ifadesine 
ili^kin katilma diizeyini daha iyi anlamlandirabilmek adma kiiresel kiiltiiriin 
Tiirkiye nin kiiltiirel yapisim olumsuz etkilemesine ili^kin 25 nolu ifade ile birlikte 
degerlendirildiginde, qiapraz nitelikteki iki ifadenin ozellikle Ak Parti’li katihm- 
cilarda ayni yakla^imla net bir kar^ihk bulmadigi goriilmii^tiir. Hemen hemen 
ayni sonucu veren her iki ifadeye yakla^imdaki bu farklilik, “simrlarm kalkmasi 
ve kiiresel bir kiiltiiriin olu^masi” gibi kavramlarm parti degi^kenlerine gore siyasi 
egilim dagihmlarim dikkate alarak degerlendirdigimizde, milliyet^i-muhafazakar 
ve muhafazakar tabanin “kesinlikle katihyorum” diizeylerinin dii^mesine sebep 
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oldugu soylenebilir. Kisacasi her ne kadar kureselle^meye ili^kin politikalara ilimli 
bakiliyor olsa da kiiltiir, ulusal sinirlar gibi muhafazasi geleneklerden, dinden ve 
tarihsel perspektiften gelen degerler konusunda milliyet^i-muhafazakar hassasi- 
yetlerin harekete ge^tigi goriilmektedir. 


Siyasi Parti Te^kilatlarinda Devletin Yeniden Yapilanmasi Tarti^malarina 
Baki^ 

Kureselle^me demek batinin ekonomik egemenligi altina girmektir! ifadesi 
i^in Ak Partililerin %27 si katilim gosterirken, MHP’li katilimcilar biraz daha 
devleti onceleyelerek 



§ekil:2 i^in ifade: Kiireselle^me Demek Batinin Ekonomik Egemenligi Altma 
Girmek Demektir. 


%43 oraninda katilim gostermi^tir. Bu urum ayni zamanda MHP’li kati- 
limcilarin kiireselle^meye ^iiphe ile yakla^tigini gostermektedir. Ayrica §ekil I’i 
dikkate alarak partiler bazinda aritmetik ortalamalari ve standart sapmalarini 
degerlendirdigimizde ise Ak Partili parti iiyelerinin “kiireselle^me demek, batinin 
ekonomik egemenligi altma girmek demektir” ifadesine katilim diizeylerinin 3, 
37’lik bir ortalamaya sahip oldugu goriilmektedir. MHP’li parti mensuplarmm ise 
2,93’luk bir ortalamaya sahip olundugunu goriilmektedir. Ifadeye ili^kin verilen 
cevaplarm farkhhk durumu degerlendirildiginde Ak Parti’nin 1,028’lik bir standart 
sapmaya sahip oldugu, MHP’nin ise 1,174’lukbir standart sapmaya sahip oldugu 
goriilmektedir. Dolayisiyla ifadeye ili^kin olarak her iki partinin de birbirlerine 
yakm oranlarda homojenlik gosterdigini soylemek miimkiindiir. 

Farkh bir degerlendirme i^eren “kiiresel siyasal hakimiyete kar^i siyasal 
kurumlarimizi gii^lendirmeliyiz” ifadesine baktigimizda, §ekil 3 de yer alan da- 
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gilim yakinliklan dikkat ^ekmektedir. §ekil 3’u dikkate alarak partilerin ayri 
ayri aritmetik ortalamalarini ve standart sapmalanni degerlendirdigimizde, Ak 
Partili parti iiyelerinin kiiresel siyasi hakimiyete kar^i siyasi kurumlann gii^len- 
dirilmesi gerekliligine ili^kin olarak, katilim diizeyleri, 3,61 diizeyinde olumlu 
puan araliginda ve dolayisiyla orta diizey katilmayi temsil etmektedir. MHP’li 
parti uyelerinin ise Ak Parti’nin puan araligina olduk^a yakin ^ekilde 3,56 puan 
araliginda olup, dolayisiyla da orta diizey katilmayi temsil etmektedir. Ifadelerdeki 
degi^kenler goz online almarak verilen cevaplarm farklilik durumu degerlendi- 
rildiginde Ak Parti’nin 1,028’lik bir standart sapmaya sahip oldugu, MHP’nin 
ise 1,154’luk bir standart sapmaya sahip oldugu goriilmektedir. Diger bir ifade 
ile hem katilim diizelerine yonelik tercihler hem de katilma oranlari birbirlerine 
yakm bir degerlere sahiptir. 



§ekil 3: Kuresel Siyasal Hakimiyete Kar^i Siyasi Kurumlarimizi Gu^lendirmeliyiz. 


Sonu 9 olarak, “kuresel siyasal hakimiyete kar^i siyasi kurumlarimizi gii^len- 
dirmeliyiz” ifadesine yonelik anova testine paralel ^ekilde aritmetik ortalama ve 
standart oranlarmm da anlamli bir farklilik gostermemesinin nedenini, tehdide 
dayali Tiirk siyasi sisteminin bir uzantisi olarak gormek miimkundiir. Ulkeyi, 
devleti ve/veya milled di§ faktorlere/otekine kar^i koruma ve gii^lendirme algismm 
bu ifadeye verilen yamtlari nispeten homojen kildigi soylenebilir. Nitekim parti 
degi^kenlerine gore siyasi egilim dagilimlari bu ifade ile birlikte dikkate almdi- 
gmda Ak Parti i^erisinde kendisini milliyet^i ve milliyet^i-muhafazakar olarak 
tammlayan yakla^ik %35’lik bir bir kesimin bu ifadeye verebilecegi refleks nite- 
likli yamtlar ifadeyi katlim diizeylerini beklenmedik ^ekilde degi^tirebilmektedir. 
Boylece kendisini muhafazakar-demokrat ve kuresel siyasetle uyumlu politikalar 
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takip eden bir parti olarak tanimlayan Ak Parti yonetimine ragmen, di? tehdit 
algisma dayali, parti tabamnda var olan milliyet^i egilimler ortaya ^ikmaktadir. 

Sonu^: 

(^ali^manin ba^indan itibaren kiireselle^me siirecinde ulus-devlete ili^kin 
tarti^malara yer verilmi^ ve me^ruiyet krizinin yam sira devletin i^leyi^i, bi^imi, 
yapilanmasi ve sorunlari ^ozmedeki yeterliligi/yetersizligi iizerine yogunla^ilmaya 
^ali^ilmi^tir. Bu yogunla^ma kiiresel siyaset paralelinde devletin donu^iimunii 
temel sorun alanlarmdan biri haline getirmi^tir. Bu kapsamda siyasi partilerin 
kiireselle^me siire^lerinden kaynaklanan devletin yeniden yapilandirilmasma ili^kin 
sorunlara baki^i degerlendirilmeye ^ali^ilmi^tir. (^iinkii kiireselle^me eksenli olarak 
devletin yeniden yapilandirilmasi sorununa ili^kin ^oziim yolu iiretilmesi siyasi 
partilerin iktidara gelebilmeleri ve/veya iktidarda kalabilmeleri i^in son derece 
onemli goziikmektedir. Bu kapsamda Ak Parti ve MHP ornekleri ^erqievesinde 
parti tabanlarma yapilmi^ olan anket ve partilerin yonetim kadrolarma yapilmi^ 
olan miilakat ^ali^malarmm birlikte degerlendirilmesi her iki grubun “kiiresel- 
le^me yakla^imlari”, “kiiresel sorunlarm etkilerine baki^i” degerlendirilmi^tir. 

Ak Parti’den ankete katilan iiyelerin kiiresel sorunlarm etkilerine ili^kin 
verdikleri yanitlarmm, parti politikalari, lider soylemleri ve miilakata katilan parti 
yoneticilerinin gorii^leri ile hemen hemen ayni dogrultuda oldugunu soylemek 
mumkiindiir. Kiiresel sorunlar kapsammda ankete katilan parti iiyelerinin ve 
miilakata katilan yonetim kadrosunun; kiireselle^me ile diinyada ve Tiirkiye’de 
insan haklari standardmm yiikselmesine, kiiresel ekonomik ili^kilerinin artma- 
smm Tiirkiye ekonomisini olumlu yonde etkilemesine, kiireselle^menin etkisi 
ile hem diinyada hem de Tiirkiye’de zamanla ^evre sorunlarmm ortadan kal- 
kacagma, kiireselle^me ile ulus-devlet yapilanmalarmm pozitif yonde yeniden 
yapilanmakta olduguna ve kiireselle^me ile bireyin kendisini ait hissettigi kimlikte 
tammlamasma ili^kin ifadelere ayni dogrultuda ve pozitif yonde katilmalarmm 
gerqiekle^tigi goriilmektedir. Bu durum, Ak Parti mensuplarmm genel parti po- 
litikalari ile uyumlu bir ^ekilde ve kiireselle^me taraftari yakla^imlari ^er^eve- 
sinde, kiireselle^me ile gelen sorun alanlarmm ^oziimuniin yine kiiresel arenada 
ger^ekle^ecegine ve kiireselle^me ile gelen kimi zaman yaptirim ya da dayatma 
gibi algilanan durumlarm, ^ogu zaman hayat standardmi yiikseltme kapsammda 
Tiirkiye’yi olumlu yonde ^ekillendirdigi dii^iincelerine dayandirilabilir. Ancak 
kiiresel ekonomik ili^kilerinin artmasmm Tiirkiye ekonomisini olumlu yonde 
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etkilemesi, kureselle^menin diinyada ve Tiirkiye’de yoksullugu attirdigi, kiiresel- 
le^menin etkisi ile hem diinyada hem de Tiirkiye’de zamanla ^evre sorunlarmm 
ortadan kalkacagi yoniindeki qiapraz sorularla test edilmi^ ifadeler de, “kesinlikle 
katilma” diizeyindeki goriilen orantisal dii^ii^ler, Ak Parti tabamm MHP tabam 
ile nispeten yakmla^tirmi^tir. 

Tiirkiye’de ya^anan teror olaylarmda kiiresel siyasetin etkisinin olmasi ve 
kiiresel siyasal aktorlerin hakimiyetinin terorii de kiireselle^tirdigi yoniindeki ifa- 
delere katihmm fazlahgi ortak tehdit algilamasi kar^ismda kiireselle^me taraftari 
bir yakla^im sergilenemedigini ortaya koymaktadir. Her ne kadar kiireselle^me 
ve teror etkile^imine ili^kin ifadelere katilim MHP’li iiyelerin katibmlarma gore 
biraz daha dii^iik oranda goriinse de, Ak Partili iiyelerin diger kiireselle^me ifade- 
lerine katibmlarmm orantisalbgi ile kiyaslandigmda teror konusunda biraz daha 
farkb bir tehdit algilayi^mm oldugu dikkati ^ekmektedir. Bu durum yukarida 
ifade ettigimiz gibi Ak Parti i^erisinde farkb sag siyasi egilimlerin varolmasi ile 
a^iklanabilmektedir. 

MHP’den ankete katilan iiyelerin kiiresel sorunlarm etkilerine ili^kin verdikleri 
yamtlar, parti politikalari, lider soylemleri ve miilakata katilan parti yoneticilerinin 
gorii^leri ile birkaq: noktada birden farkbbk gostermekle birlikte hemen hemen 
ayni niteliktedir. Bu ^er^eve de MHP’li katibmcilarm Ak Partili katibmcilarm 
tarn tersine kiiresel sorunlara dair Tiirkiye ekonomisinin kiireselle^meden olumsuz 
yonde etkilendigi, kiiresel ekonomik ili^kilerin geli^mesinin diinyada ve Turkiye’de 
yoksullugu arttirdigi, kiiresel ^evre sorunlarmm Tiirkiye’yi olumsuz yonde etki- 
ledigi, Tiirkiye’de ya^anan teror olaylarm da teroriin kiireselle^mesinin etkisinin 
oldugu gibi olumsuz ifadelere katilim oranlari fazla olmu^tur. 

Ayrica MHP’li katibmcilarm parti yonetim kadrosunun aksine kiireselle?- 
menin ulus-devletin uluslararasi arenadaki konumlarim olumlu yonde yeniden 
yapilandirdigi yoniindeki ifadeye katilim oranlarmm dii^iik oldugu goriilmek- 
tedir. Nitekim MHP’den miilakatlara katilan yonetici kadro, kiireselle^menin 
ulus-devletin konumu yeniden yapilandirdigi yoniinde ifadelerle ulus-devlete 
ili^kin donii^iimcii bir yakla^im ortaya koymaktadirlar. 
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OZET 

Ekonomik olarak 90 k boyutlu bir donii^iim siiredne yol aqian bilimsel ve 
teknolojik geli^meler giinliik ya^amm her alanmda bilgisayar kullammim zorunlu 
hale getirmi^tir. Boylece uluslararasi ticarette elektronik ticaret (e-ticaret) stratejik 
bir onem kazanmi^ i^letmelerin, iilkelerin, bolgesel ve uluslararasi kurulu^larm 
giindeminde onemli bir yer tutmaya ba^lami^tir. Orgiitsel ve bireysel seviyede tiim 
ticari faaliyetlerle ilgili i^lemleri kapsayan e-ticaret, bu alanda iiretilmi^, i^lenmi^ 
ve aktarilmi^ tiim sayisal veriler, metinler, sesler ve gorsel imajlarm i^lenmesi ve 
aktarilmasma dayanmaktadir. Hal boyle olunca e-ticaretin, tiiketicinin korunmasi, 
rekabet, finans ve odeme sistemleri, vergilendirme, fikri, smai ve ticari miilkiyet 
haklari, giivenlik, yasal diizenlemeler, uyu^mazliklarm sona erdirilmesi v.b. konularla 
da ilgisi bulunmaktadir. U^b^mada, Tiirkiye e-ticaret sektoriiniin ekonomideki 
yerini tespit etmek, e-ticaretin geli^tirilmesi iUn yapilmasi gerekenleri belirlemek 
amaqilanmaktadir. Bu amaq: dogrultusunda, qiab^ma iiq: boliimden olu^maktadir. 
ilk olarak, diinyada ve Tiirkiye’de e-ticaretin geli^me siireci ve mevcut durumu 
aktarilmakta ikinci olarak, e-ticaretin ekonomideki onemine yer verilmektedir. 
U^iincii olarak, Tiirkiye’de e-ticaretin geli^imini destekleyecek gerekli diizenlen- 
meler iizerinde durulmaktadir. 

i.GiRi? 

Ekonomik olarak 90 k boyutlu bir donii^iim siirecine yol a 9 an bilimsel ve 
teknolojik geli^meler giinliik ya^amm her alanmda bilgisayar kullammim zorunlu 
hale getirmi^tir. Boylece uluslararasi ticarette elektronik ticaret (e-ticaret) stratejik 
bir onem kazanmi^ i^letmelerin, iilkelerin, bolgesel ve uluslararasi kurulu^larm 
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giindeminde onemli bir yer tutmaya ba^lami^tir. Elektronik ticaretin ekonomik ve 
toplumsal hayatta giderek kendisine daha fazla yer edinmesine bagli olarak i^let- 
meler, tiim tiiketicilere ve diger i^letmelere daha ucuz ve kolay bir ^ekilde ula^ma 
olanagi elde etmi§ zamani etkin kullanmaya ba^lami^lardir. Elektronik ortamda 
iiretim, pazarlama ve dagitim faaliyetlerinin maliyetleri dii^urmesi nedeniyle e-ti- 
caret, i^letmelere ulusal ve uluslararasi diizeyde rekabet ustiinliigii saglami^tir. 

Gerek ulusal ve gerekse uluslarararasi rekabette ustiinliik yakalabilmek iqiin 
Tiirkiye e-ticaret sektoriiniin ekonomideki yerini tespit etmek, e-ticaretin geli?- 
tirilmesi i^in yapilmasi gerekenleri belirlemek amaciyla yapilan bu ^ali^ma ii^ 
ana boliimden olu^maktadir. Oncelikli olarak, e-ticaretin kapsami ve uygulama 
tiirlerinden bahsedilmektedir. Ikinci olarak, diinyada ve Tiirkiye’de e-ticaretin 
geli^me siireci ve mevcut durumu aktarilmaktadir. (^ali^ma, Tiirkiye’de e-ticaretin 
geli^tirilmesi i^in gerekli goriilen diizenlenmelerin ve uygulamalarin tarti^ildigi 
ii^iincii boliimle son bulmaktadir. 

2. E-TiCARET: TANIM ve UYGULAMA TURLERi 

E-ticaret (Elektronik Ticaret) ile ilgili bir^ok kaynakta farkli iilkelerin kuru- 
lu^lari ile uluslararasi organizasyonlar tarafindan yapilan tanima rastlanmaktadir. 
Bu tanimlara gore e-ticaret ile ilgili en genel tanim, “elektronik ortamda ticari 
i?, i^lem ve fiillerde bulunmak” ^eklinde ifade edilmektedir. E-ticaret, fiziksel 
ileti^im olmaksizm orgiitsel ve bireysel seviyede tiim ticari faaliyetlerle ilgili i?- 
lemleri kapsar ve bu alanda iiretilmi^, i^lenmi^ ve aktarilmi^ tiim sayisal veriler, 
sesler, metinler ve gorsel imajlarm i^lenmesi ile aktarilmasma dayanmaktadir. Bu 
noktada e-ticaretin tiiketicinin korunmasi, rekabet, finans ve odeme sistemleri, 
vergilendirme, fikri, smai ve ticari miilkiyet haklari, giivenlik, yasal diizenle- 
meler, uyu^mazliklarm sona erdirilmesi v.b. konularla da ilgisi bulunmaktadir 
(Kantarci, vd., 2017) 

U 9 farkli e-ticaret tiirii vardir. I^letmeden l^letmeye yapilan e-ticaret B2B 
(Business to Business) , tedarik^iler ve i§ ortaklari arasmda siiregelen uzun ve 
karma^ik i§ siire^lerini internet iizerinden gerqiekle^tirmeye yarayan bir yontem- 
dir. B2B tiirii e-ticarette, alim satimda yer alan tiim firmalar internet iizerinden 
direkt olarak birbiri ile temas halinde olduklarmdan telefon, fax toplanti gibi 
zaman alici unsurlar ortadan kaldinlmakta ve bunlarm maliyetleri de bertaraf 
edilmektedir. Ikinci e-ticaret tiirii olan I^letmeden Tiiketiciye yapilan e-ticaret 
yani B2G (Business to Gonsumer), iiriinleri mii^terilere aracisiz, hizli ve dii^iik 
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maliyetle sunmaya yarar. Mii^terilere iirunler hakkinda bilgi verme ve mu^terilerin 
de iicretsiz bir ^ekilde kar^ila^tirma yapma imkani sagladigi i^in olduk^a hizli 
bir yontemdir. Tiiketiciden Tuketiciye C2C (Consumer to Consumer), u^uncii 
e-ticaret turudur. Tiiketicilerin kendi aralannda genellikle kullanilmi^ mallar 
sattiklan bir e-ticaret pazandir (Canpolat, 2001). 

Ayrica e-ticaretin kullanildigi farki uygulama alanlari vardir. Siklikla kar^i- 
la^ilan e-ticaret uygulama alanlari a^agidaki gibi belirtilebilir (Korean ve §ahin, 
2005; Sezgin, 2013): 

Sanal Sati§ Magazalari: Saticilarm daha 90 k iiyelikler yoluyla, mii^teriyi sati? 
personeliymi^ gibi iirunlerin stok durumu ve bir ^okbilgisini gormesini saglayarak 
sati§ yapilmasidir. Bu uygulama ile, ticari iiyelikler ve sanal bayilikler verilerek 
ticari faaliyetler gii^lendirilmekte, i§ ortakligklari geni^lemektedir. 

E-Ticaret Mii^avirlik Hizmetleri: E-ticaret ile ilgili uygulamalarda dikkat 
edilecek noktalari oncelige alan bilgilendirme faaliyetleridir. Sunulan hizmetler 
iicretli veya iicretsiz olabilmektedir. 

Sanal Gorii^me Hizmetleri: internet iizerinden goriintiilii, yazili veya sesli 
ileti^im saglayan programlarm kullanildigi uygulamalardir. Bu ^ekilde satici - 
mii^teri diyalogu hizli bir ^ekilde ger^ekle^tirilebilmektedir. 

Finansal Hizmetler: Banka ve diger finans kurumlari, son donemlerde geli- 
§en teknoloji ile elektronik ortamda 7/24 saat hizmet vererek mesai saati engelini 
ortadan kaldirmi^tir. Bu uygulama, e-ticarette odemenin hizli, kolay ve giivenilir 
bir ^ekilde ger^ekle^tirilmesinde son derece onemlidir. 

Elektronik Rezervasyon Hizmetleri: Internet araciligi ile eri^ilen bu sistem 
sayesinde seyahat, tiyatro ve konser biletlerinin, istenen yerin de tespit edilmesi 
sureti ile bizzat kullamci tarafmdan ayirtilmasi miimkiin hale gelmi^tir. 

Web TV ve Istege Bagh Video Imkani: Bu uygulama ile televizyon aracihgi 
ile internet’e baglanmak veya se^mek suretiyle istenilen gorsel veya i^itsel eserlerin 
televizyonda izlenmesi miimkiin olabilmektedir. 
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(J]ok ^e^itli uygulama alanlari olan e-ticaret yapilirken odemede kullanilan 
ara^lar da ^e^itlidir. Tiirkiye’de en 90 k kullanilan araq: kredi kartidir. Ancak ozel- 
likle e-ticaretin daha yaygin oldugu iilkelerde giderek daha fazla elektronik para 
ve elektronik ^ek kullanildigi goriilmektedir. Elektronik qiek sisteminde, odeme- 
ler kredi karti olmadan banka hesabi bilgilerinin gerekli olanlannin elektronik 
ticaret sitesine girilmesi yoluyla yapilir. Kullanici bir anlamda ticaret sitesine 
9 ek keserek odeme yapmi^ olur. Bankadaki sistemler yapilan transferleri her giin 
temizleyerek bahsedilen hesapta ali^veri^in tamamlanmasi i^in gerekli ^artlarin 
yeterli olup olmadigini kontrol ederler ve bu durumdan elektronik ticaret sitesini 
^ifreli kanallarla haberdar ederler. 

Elektronik para ve elektronik ^ek sistemi, kredi kartina gore daha giivenli 
ve kullanilmasi kolay bir sistem oldugu tercih edilmektedir. Fakat Tiirkiye’de 
bu araqilarin kullanilmasi i^in finansal alanda hem yasal hem de teknik alt yapi 
eksikligi nedeniyle heniiz elektronik ^ek sistemine ge^ilmemi^tir. Bu itibarla Tiir- 
kiye’de en 90 k odeme i 9 in kredi karti kullamlmaktadir. 

3. DUNYADA ve TURKIYE’DE E-TICARET UYGULAMALARI 

Bir 9 ok uluslararasi kurum ve kurulu?, son yillarda ya^anan geli^meler so- 
nucunda e-ticaret ile ilgili konulari giindemine alarak e-ticaret yoluyla ticarette 
etkinlik ve rekabet iistunliigii saglamayi ama 9 lamaktadir. Bu kurum ve kurulu^- 
larm ba^mda Diinya Ticaret Orgiitii (World Trade Oranization-WTO), Birle^mi^ 
Milletler (UN), Iktisadi l^birligi ve Kalkmma Te^kilati (OECD) ile Avrupa Birligi 
(AB) gelmektedir. 

3.1. DUNYA TICARET ORGUTU (DTO) 

Diinya Ticaret Orgiitii, di§ ticaretle ilgili genel Kabul gormii^ kurallarm 
belirlenmesini saglayan, ticaretle ilgili ulusal yasalarmm diizenli olarak gozden 
ge 9 irilmesini ama 9 layan ve iiye iilkeler arasmda di§ ticaret anla^mazhklarmm 
96 zumu i 9 in mekanizma olu^turan tiizel ki^ilige sahip uluslararasi bir orgiittiin 
DTO Anla^masi, tiim haberle^me altyapisim internetin geli^imi i 9 in onemli bir 
6 l 9 ut olarak degerlendirmektedir. Diinya Ticaret Orgiitiiniin Hizmetler Ticareti 
Genel Anla^masi (GATS), e- ticaret altyapismm en onemli bile^eni olan bilgi ve 
ileti^im teknolojilerinde serbestle^meyi desteklemektedir. Ayrica DTO’niin Fikri 
Miilkiyet Haklari ile ilgili anla^masi da e-ticaret ile ilgili olarak fikri (entellektiiel) 
miilkiyetin korunmasim ama 9 lamaktadir. 
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3.2. BIRLE^Mi? MILLETLER 

Birle^mi^ Milletler tarafindan telekorniinikasyon altyapisi ve bilgi teknoloji- 
lerinin az geli^mi^ ve geli^mekte olan iilkelerde kullanilmasi ve yayginla^tirilmasi 
i^in 90 k sayida ^ali^ma yuriitmektedir. Bu ^ali^malari, BM biinyesinde yeralan 
kurulu^lar yuriitmektedir. Birle^mi^ Milletler Ticaret ve Kalkmma Konferansi 
(UNCTAD), Birle^mi^ Milletler Uluslararasi Ticaret Hukuku Komisyonu (UNCIT- 
RAL), Birle^mi^ Milletler Avrupa Ekonomik Komisyonu (UNECE), Uluslararasi 
Ticaret Merkezi (ITC) bu kurulu^lardan bazilandir. 

UNCTAD tarafindan desteklenen, “Kiiresel Ticaret Noktalari Agi (GTPNet)” 
KOBi’lere e-ticaret ile ilgili bir^ok olanak sunmaktadir. KOBl’ler bu uygulama 
ile ihtiya^ duyduklari her tiirlii bilgiye kolayca ula^abilmekte ve kendi iiriinlerini 
tamtarak kiiresel pazarlara eri^me ve elektronik ticaret yapma imkani saglamak- 
tadirlar. 

Elektronik Ticaret Model Yasasi ve Elektronik imza Yeknesak Kurallari BM 
Uluslararasi Ticaret Hukuku Komisyonu’nun elektronik ticaret alanmda yaptigi 
iki onemli ^ali^ma bulunmaktadir. Bunlar, bir^ok iilkenin diizenlemelerine temel 
olu^turan “Elektronik Ticaret Model Yasasi” ile UNCITRAL’in Elektronik Ticaret 
Model Kanunu ile Elektronik Imza Yeknesak Kurallari’dir. Sozkonusu ^ali^ma- 
lar, i^erik itibariyle, milli mevzuatlarim olu^turma a^amasmda bulunan iilkeler 
a^ismdan yararlanilacak bir kaynak olarak degerlendirilmektedir. 

Birle^mi^ Milletler’e bagli diger bir kurulu^ olan ITC, ticarette etkinlik 
programi ^er^evesinde i^letmelere iiriinler, hizmetler ve pazarla ilgili bilgi aki- 
§mi saglayarak ticareti destekleyici teknik dani^manlik hizmeti sunmaktadir. 
(www.e-ticaretmerkezi.net). E-Ticarette en onemli ^ali^malardan biri ITC’nin Trade 
Map Uygulamasidir. Trade Map, firmalarm uluslararasi pazarlama stratejilerini, 
somut veriler iizerinden belirlemesine imkan vermektedir. Trade Map uygulama- 
smm kullandigi veritabamnda bulunan di? ticaret istatistiklerinin onemli kismi 
COMTRADE veritabamndan elde edilmektedir. COMTRADE, diinyadaki ticaret 
i^lemlerinin yakla^ik %90’mi ve 160 iilkenin istatistiklerini i^ermektedir. Trade 
Map uygulamasi dike gumruklerinden elde edilen verilerin ve ayrica yansitilmi^ 
verilerin de kullammiyla yakla^ik 220 ulkenin verisini sunabilir durumdadir. 

3.3. iKTiSADi i^BiRLIGi VE KALKINMA TE^KILATI (OECD) 

OECD, guncel konularda i^birligi yapmak suretiyle kuresel politikalar ure- 
tilmesi amaciyla kurulmu^ bir uluslararasi kurulu^tur. OECD, e-ticareti ile ilgili 
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^ali^malar yiirutmektedir. Bu ^ali^malarin temelleri 1990’li yillarda ba^la- 
mi^tir. 1990 yilinda ki^isel verilerin korunmasi ile ilgili temel ilkelerin belirlenmesi, 
1995’de KOBi’lerin uluslararasi ticaretteki rekabet gii^lerini artirmak amaciyla 
a^ik ve eri^ilebilir bilgi degi^imi i^in kiiresel elektronik ortamin yaratilmasina 
yonelik olarak qiali^ma gruplannin olu^turulmasi, 1996 yilinda kiiresel enfor- 
masyon altyapisina ili^kin yapilan ^ali^malar, 1997 yilinda tiiketicinin e-ticaret 
kapsaminda korunmasi iizerine ^ali^ma raporlarmm hazirlanmasi bu ^ali^malara 
ornek olarak verilebilir. 90’li yillarda ba^latilan bu ^ali^malar, siirekli geli^tirilerek 
giiniimuz ko^ullarina uyarlanmaktadir. 

3.4. AVRUPA BIRLiGi (AB) 

AB, 1980 yilmdan beri e- ticaret konusunda yogun ^ali^malar yiirutmektedir. 
Avrupa diizeyinde bilgi agi sistemi kurmaya ^ali^an AB, 1994 yilinda resmi bir 
“Elektronik Ticaret Giri^imi” ba^latmi^, 1997 yilinda Komisyon>un hazirladigi 
haberle^me dokiimam ile AB’nin temel hedefinin e-ticaretin Avrupa’da hizli bir 
^ekilde geli^imini saglamak oldugunu ifade etmi^tir. AB, e-ticaretle ilgili birbirini 
tamamlayici iki hedefbelirlemi^tir. Bunlar, elektronik ticarete giiveni olu^turmak 
ve tek pazara tarn giri^i saglamaktir. 

AB, ayrica Avrupa-Agi bilgi kapasitesini geli^tirmeye yonelik, Ar-Ge’ye agirlik 
veren programlar diizenlemekte, bu kapsamda Elektronik Veri Degi^imi sistem- 
lerine de destek vermektedir. 

AB, e-ticarette temel amacmi, sayisal imza, ^ifreleme, enformasyon alt yapisi, 
hukuksal ve finansal konularm ve ticaretin diinya ol^eginde geli^mesini saglayacak 
ol^iide diizenlenmesi olarak belirlemi^tir. Bununla birlikte, AB’de, bilgi toplumunu 
te^vik edecek bir 90 k politika tedbirleri almmi^tir. Bunlar; telekomiinikasyonun 
liberalle^mesini artirmak, eticaret konusunda a^ik bir yasal qier^eve olu^turmak 
(ki^isel bilgilerin korunmasi, tevsik etme, gizlilik, v.b.), onemli alanlarda ara^tirma 
ve geli^tirme faaliyetlerini desteklemek ^eklinde belirtilebilir. 

AB, e-ticaretin geli^imini ozellikle KOBITer i^in hizlandirmayi ama^lamak- 
tadir. Bu ^ekilde, KOBi’lerin biitiin Avrupa genelinde ve hatta diinya genelinde 
faaliyet gosterebileceklerdir. Bu amaq: dogrrultusunda mevzuat diizenlemeleri ya- 
pilmaktadir. Bu qiali^malar, yasal giivenligi saglamayi, simrlararasi hizmetlerin 
oniindeki engelleri kaldirmayi, on-line yenilikleri ve tiiketici giivenini desteklemeyi 
ama^lamaktadir. 
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4. E-TiCARETiN EKONOMIYE ETKISt 

Turkiye’nin ekonomik kalkinmasini saglamasi, toplumsal refahini arttirmasi 
ve her ge^en giin daha rekabetq:! bir hal alan diinyada yerini alabilmesi i^in, bilim 
ve teknoloji uretebilen ve bunu endiistriye uygulayabilen bir yetenege sahip olmasi 
zorunlu hale gelmi^tir. E-ticaret, bilim ve teknoloji yetenegini geli^tirmenin bir araci 
olarak goriilmekte ve buna uygun politikalar belirlenmektedir. Bu ^ekilde e-ticaret 
sektorii, diinyada ticaret anlayi^ini yeniden ^ekillendirmektedir. (Sezgin, 2013). 

E-ticaretin hizli biiyiime trendinin yakin gelecekte de devam edecegi bek- 
lenmektedir. (^iinkii e-ticaretin, toplum ve ekonomiye de bir^ok faydasi bulun- 
maktadir. En biiyiik faydalarmdan biri e-ticaret taraf olan herkes i^in maliyet ve 
zaman tasarrufu saglamasidir. Bu durum, verimliligi ve rekabet giiciinii artirarak 
i^letmelerin biiyumesine katki saglamaktadir. Uriinlerin yurtdi^i tanitimmm da 
kolay, hizli ve du^iikmaliyetle yapilmasmdan dolayi §irketlerin ihra^ potansiyellerini 
artirmaktadir. Ayni zamanda ekonomide kayit di^ibgi da azaltmakta, lojistik, bilgi 
i^lem teknolojileri gibi etkile^imde bulundugu ve hizmet aldigi sektorleri geli^tir- 
mektedir ((^etinkaya, 2016). Gerek i^letme ve tiiketidler, gerekse de hukiimetler 
a^ismdan saglanan bu faydalar sayesinde, e-ticaret yaygmla^maya ve biiyumeye 
devam etmektedir. §ekil 1, B2B’ye gore kiiresel ticaret hacmini vermektedir. 

§ekil 1: Kuresel B2B E-Ticaret Hacmi (Milyar Dolar) 
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Kaynak: Statista (2017). 
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Beklenti 


§ekil I’e gore, kiiresel B2B e-ticaret hacmi 2013 yilinda 5 trilyon 826 milyar 
olarak ger^ekle^irken, bu deger 2016 yilinda 7 trilyon dolara yiikselmi^tir. 2017 
yilinda i^letmeler arasindaki e-ticaretin 7 trilyon 661 milyar dolar olacagi bek- 
lenmektedir. 


§ekil 2: Kuresel B2C E-Ticaret Hacmi (Milyar Dolar) 



Kaynak: Ecommerce Foundation (2017). 

■^Beklenti 

§ekil 2 ise B2C kuresel ticaret hacmini vermektedir. Bune gore 2010 yilinda 
520 milyar civarmda olan kuresel B2C e-ticaret hacminde 3 kat arti^ ger^ekle?- 
mi§ ve 2016 yilinda yakla^ik 1 trilyon 530 milyar dolara ula^mi^tir. 2017 yilinda 
i^letmeden nihai mii^teriye olan e-ticaretin ise 1 trilyon 840 milyar dolara yiik- 
selecegi dii^iinulmektedir. 
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§ekil 3: 2017’*^ Yilinda En Yiiksek E-Ticaret Hacmine Sahip Ulkeler Siralamasi 
(Milyon Dolar) 



Kaynak: Ecommerce Foundation (2017). 

’^Beklenti 

2017 yilinda beklenen B2C e-ticaret hacminin yakla^ik 1/3’unun (yakla^ik 
682 milyar dolar) sadece (^in Halk Cumhuriyeti tarafindan ger^ekle^tirilmesi 
beklenmektedir. (^in’deki yiiksek e-ticaret hacminin 90 k biiyiik bir kismini e-ti- 
caret devi “Alibaba” olu^turmaktadir. Ayirca e-ticaretin bu denli biiyumesinde, 
(^in’in akilli telefonlara kolay ve hizli adapte olmanin da neden oldugu ifade 
edilmektedir. (^in’in geli^mi^ ^ehirlerindeki tiiketicilerin %71’i akilli telefonlarla 
aliveri^ yapmaktadirlar (KANAK). 

§ekil 3’de yer alan en yiiksek ticaret hacmine sahip iilkekeler arasmda ikinci 
sirada 438 milyar dolar ile ABD ve ii^iincii sirada ise 196,256 milyar dolar ile 
Birle^ik Kralhk yer almaktadir. Tiirkiye ise 12,527 milyar dolar e-ticaret hacmi 
ile 15.sirada yer almaktadir. 
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§ekil 4: Ulkelerin 2017* Yili E-Ticaretteki Buyume Hizi 



Kaynak: Ecommerce Foundation (2017). 

*Beklenti 

E-ticarette olduk^a hizli buyiiyen iilkeler §ekil 4’te gorii^mektedir. Ulkelerin 
e-ticaretteki buyume hizina bakildigmda, Avusturalya %40’lik buyume oram ile 
ilk sirada yer almaktadir. Tiirkiye, e-ticarette %31 oramnda buyume ile dikkat 
^ekmektedir. 
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§ekil 5: Ulkelerin 2017* Yili E-GSMH Paylari 
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Kaynak: Ecommerce Eoundation (2017). 

*Beklenti 

$ekil 5’de, 2017 yilinda iilkelere gore e-GSMH (e-ticaretin GSMH i^inden 
aldigi pay) a^isindan Birle^ik Krallik %7.9 pay ile ilk sirada bulunmaktadir. Sirayla 
(^in Halk Cumhuriyeti %5.8 pay ile ikinci ve Fransa %3.9 pay ile u^iincii sirada 
yer almaktadir. Tiirkiye ise %1.6’lik pay ile 10. sirada oldugu goriilmektedir. 
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§ekil 6: 2017* Yili E-Mu^teri Hacmi (Buyiime Hizi) 
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Kaynak: Ecommerce Foundation (2017). 


*Beklenti 

§ekil 6’ya bakildiginda, e-ticaret mu^terilerinin buyiime hizi baglammda, 
ozellikle Endonezya ile Hindistan dikkat ^ekmektedir. Bu iilkelerde e-ticaret mu§- 
terileri hizli bir ^ekilde artmaktadir. Diger taraftan diinyamn en biiyiik e-ticaret 
pazari olan (^in’in e-mii^teri hacmi de yiiksektir (%15,6). Tiirkiye’nin e-ticaret 
yapan mii^teri hacmi ise Suudi Arabistan’dan sonra Endonezya, Hindistan ve 
(^in’e en yakmdir. Bu itibarla, Tiirkiye e-mii^teri hacminde de %11’lik hizli bir 
buyiime oldugu belirtilebilir. 
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§ekil 7: 2015* Yili Dunyanin En Biiyuk E-Ticaret §irketleri 


Amazon 
Alibaba 12.3 
eBay 8.6 
Rakuten ~6.3 
Zalando “3.3 
Groupon “^3.1 
flipkart ' 1.5 
Asos.com ■ 1.4 
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Kaynak: Ecommerce Foundation (2017). 


*Beklenti 


§ekil 7’de, 2015 yili dunyanin en biiyiik e-ticaret ^irketleri verilmektedir. 
ABD merkezli Amazon, 107 milyar dolar e-ticaret pazar payi ile dunyanin en 
biiyiik e-ticaret sitesidir. Ikinci sirada qiogunlukla B2B ali^veri^in yapildigi (^in 
merkezli Alibaba, 12.3 milyar dolar pazar payma sahiptir. U^iincii sirada ise daha 
90 k kiiqiuk ^apta alim-satim yapan diikkanlar ve mii^terilerin olu^turdugu eBay 
8.6 milyar dolar pazar payi ile yer almaktadir. 

§ekil 8: Turkiye E-Ticaret Pazar Buyuklugu (Milyar Dolar) 

2015 2016 

9.1 Milyar Dolar 10.2 Milyar Dolar 



■ Online Vasal Bahis ■ Tatil ve Seyahat ■ Online Vasal Bahis ■ Tatil ve Seyahat 

■ Cok Kanalli Perakende ■ Sadece Online Perakende ■ Cok Kanalli Perakende ■ Sadece Online Perakende 

Kaynak: TUBlSAD (2017). 
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§ekil 8 , Tiirkiye e-ticaret buyukliigii ilgilidir. Turkiye’nin B2C e-ticaret pazar 
biiyukliigu 2015 yilinda 9.1 milyar dolar olarak ger^ekle^mi^tir. 2015 yili e-ticaret 
pazar buyukliigii iqierisinde yer alan kalemler incelendiginde, tatil ve seyahat %38 
en biiyiik paya sahip olmu^tur. ikinci sirada %34 pay ile sadece online perakende 
yer alirken, ii^iincii sirada 90 k kanalli perakende yer almaktadir. Online yasal 
bahis ise %10’luk bir paya sahiptir. Diger taraftan 2016 yilina bakildiginda B2C 
e-ticaret pazar buyukliigii 10.2 milyara yiikselmi^tir. Bu arti^ ile birlikte, %36’lik 
paya ula^an sadece online perakende a^isindan hizli bir arti§ ger^ekle^mi^tir. Tatil 
ve seyahatin degeri pek degi^memekle birlikte payi %32’ye dii^mii^, buna kar^in 
90 k kanalli perakendenin payi %2re yiikselmi^tir. Online yasal bahiste de arti? 
olmu? ve %11 olarak ger 9 ekle§mi§tir. 

Tiim diinyada oldugu gibi, iilkemizde de e-ticaret hizla biiyiimektedir, fakat 
bu biiyiime iilkemizi uluslararasi arenada yeteri kadar rekabet 9 i bir konuma heniiz 
ta^iyamadigi bilinmektedir. 2017’de yayinlanan ilk TUSlAD raporunda sunulan 
bazi 96 ziim onerileri hayata ge 9 irilse de, hem arz hem de talep tarafmda, sisteme 
ilk kez dahil olacak oyuncu ve tiiketicilerin te^vik edilmesi konusunda heniiz 
donii^iim saglayacak biiyiik adimlar atilamami^tir. 

5. TURKiYE’DE E-TiCARETIN GELi^TiRILMESi 

Giiniimiizde giri^imcilerin tercih ettigi yatirim alanlarmdan olan e-ticaret 
sektorii, ozellikle di§ ticarette rekabet diizeyini artirmak, finans zorluklanm a^mak 
ve etkin bir pazarlama hizmeti verebilmek i 9 in e-ticaret sektoriinde daha fazla 
yer aimak zorunluluk haline gelmi^tir (Yumu^ak, 2001). Ancak Tiisiad (2017) 
Raporunda, Tiirkiye’de e-ticaretin geli^imi i 9 in bazi eksikliklerin giderilmesi ge- 
rektigi ifade edilmi^tir. Eksikliklerin giderilmesi gereken temel konular a^agidaki 
gibi belirtilebilir; 

1. Sektor ve idari yapi arasmdaki ileti^im eksikligini giderilmesi 

2. E-ticarette algi sorununun giderilmesi ve dijital okuryazarhgm artirilmasi 

3. Teknik altyapmm iyile^tirilmesi 

4. Mevzuatm sektoriin geli^imini destekleyecek ^ekilde diizenlenmesi. 

Bu konular yaninda giri^imcinin e-ticaret uygulamalarim hayata ge 9 irebil- 
mesi ve e-ticarette ba^arih olabilmesi i 9 in devlet tarafmdan verilen yatirim ve 
te^vikler de 90 k onemlidir. Biiyiik bir potansiyele sahip olan e-ticaret sektoriinde 
verilen destekler heniiz 90 k yeterli goriilmese de, son yillarda Tiirkiye’de e-tica¬ 
ret alanmda daha fazla teknolojik ve ekonomik destekler verildigi soylenebilir. 
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Bu desteklerden bir tanesi Ekonomi Bakanligi, Pazar Ara^tirmasi ve Pazarlama 
Destegi kapsaminda “e-ticaret sitelerine iiyelik” destegidir. Destek kapsaminda, 
ticareti yapilan iirunun Tiirk mail olmasi ve bu alanda tescillenmesi olmasi §arti 
ile e-ticaret sitelerine iiyelik yoluyla katilimlarmm saglanmasma qiali^ilmaktadir. 
E-ticaret sitelerine iiyelik, yalmzca hali hazirda ihracat yapan firmalarm degil, 
daha once ihracat yapmami^, i^ pazara yonelik qiali^an firmalarm da ihracata 
ozendirilmesi, gen^ giri^imcilerin desteklenerek, yeni ihracat^ilarm artirilmasim 
da hedeflenmektedir. 

Bunun iqn TIM ve e-ticaret platformlari Alibaba, Kompass ve Turkish Expor¬ 
ters arasmda bir anla^ma imzalanmi^tir. ihracatq;! Birligi iiyesi i^letme, Tiirkiye 
ihracat^ilar Meclisi tarafmdan belirlenmi^ olan bu iiq: e-ticaret sitesi arasmdan 
nitelik ve hizmet bakimmdan faaliyet alanma uygun olanmi se^mekte iiyelik 
iicretinin %20’sine tekabiil eden katilim iicretini, TlM’in ilgili e-ticaret sitesi i^in 
belirledigi hesap numarasma yatirmakta kalan %80 dilimi Ekonomi Bakanligi 
te^viki ile tamamlanmaktadir. 

Ekonomi Bakanhgi’nm e-ticaret sitelerine iiyelik destegi di^mda “Bireysel 
Giri^imcilik A^amah Destek” programlari dahilinde TUBITAK tarafmdan Kabul 
edilen e-ticaret projelerine teknik ve ticari destek verilmektedir. 100.000 TL’lik list 
limitli sermaye destegi ve yurt di^mdaki fuarlarda tanitim imkani da bu destek 
paketi i^erisinde bulunmaktadir. 

E-ticaret sektoriine bir destek de Bilim Sanayi ve Teknoloji Bakanligi tara¬ 
fmdan verilmektedir. Bakanhk tarafmdan Teknoloji Geli^tirme Vakfi aracihgi 
ile “Ticarile^tirme Projeleri Destegi” adi altmda, e-ticaret giri^imlerine finansal 
destek saglanmaktadir. Bu destekte, proje maliyetinin yiizde 50’si hibe ^eklinde 
kar^ilanmaktadir. Ayrica Di§ Ticaret Miiste^arhgi iizerinden de 24 ayhk vadelerle 
dii^iik faizli ve e^it odemeli kredi imkani da sunulmaktadir. 

Yeni Tiirk Ticaret Kanunu da 14 §UBAT 2011 tarihinde tiim sermaye §ir- 
ketlerine web sitesi zorunlulugu getirmi^ web sayfasmda ^irkete ait tiim resmi 
bilgilerinin yaymlanmasi gerektigi belirtilmi^tir. 

6. SONUg 

E-Ticaret, son yillarda ya^anan teknolojik geli^meler ve mobil cihazlarm kulla- 
nimi ile tiim diinyada ve Tiirkiye’de arti§ trendi i^indedir. Tiirkiye’de de e-ticaretin 
hem dike i^inde hem de simrotesinde geli^tirilmesi i^in son donemlerde onemli 
adimlar atilmi^tir. Ozellikle e-ihracat konusunda, firmalarm te^vik edilmesi ve 
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diinyada e-ihracat payinin arttirilarak rekabet giicii elde edilmesi konusunda bir^ok 
destek bulunmaktadir. Bu desteklerin en onemlisi Ekonomi Bakanligi tarafindan 
sunulan Pazar Ara^tirmasi ve Pazarlama Destegi kapsaminda “e-ticaret sitelerine 
iiyelik” destegidir. Ancak bu destekler di^inda daha da onemlisi, e-ticaretin ve 
e-ihracatm kalkmma planlari i^inde yeralmasi ve geli^tirilmesine yonelik hedef 
ve stratejilerin belirlenmesidir. 2018-2020 e-ihracat Stratejisi ve Eylem Plani qer- 
^evesinde 3 yillik donem i^in stratejiler belirlenmi^ durumdadir. 

E-Ticaret ve E-ihracat; altyapi, mevzuat, iiriin gvenligi ve denetimi gibi ko- 
nusundaki sorunlarm a^ilmasi durumunda, ekonomide itici bir gii^ olarak deger- 
lendirilebilir. tiriin tamtimlanmn daha dii^iik maliyetlerle ger^ekle^mesi, sipari^ 
ve sonraki siire^lerinin daha hizli ve planli bir ^ekilde ger^ekle^mesi, firmalarm 
etkinlik ve verimliligini arttirmaktadir. 
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